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1 Summary of Findings

R A R
Introduction

In order to provide insight into Government's
policy in establishing intellectual property as a
vital driving force towards a knowledge-based
economy, the Intellectual Property Department
(IPD) has been conducting surveys on
Business Attitudes to Intellectual Property
since 2004. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct the
survey between 30" October and 28"
November 2008. In total, 1 001 business
establishments were successfully enumerated
by means of mail survey. The overall

response rate achieved was 30.3%. This
executive summary highlights the major
findings of the survey.

Knowledge and Attitudes toward IPR

The majority of the business establishments
were aware that intellectual property (IP)

covered “copyright” (96.3%), “trademarks”
(95.0%), “patents” (92.1%) and “designs”
(78.0%), the percentages were slightly

lowered as compared with
surveys (more than 85%).

the previous

Yet, when comparing to the last survey (4.1%),
largely higher proportion of establishments
were aware that “layout-design of integrated
circuits” (22.1%) were also covered in
intellectual property.

When asked whether thought that “copying
newspaper articles / articles from books
without authorization for distribution to staff for
internal reference” was an infringement of IP
rights, only 50.5% of the establishments
claimed “yes”.

98.3% of business establishments considered
intellectual properties (e.g. patents for invented
products / technology, design, logo or brand
name) were valuable assets of a company,
which was quite consistent to the last survey.
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Establishments were asked whether they
considered the statement “After | have
obtained a business or company registration
in Hong Kong, no one else can use my
company name as a trademark in Hong Kong”
was true. 65.0% of the establishments
misunderstood that the statement was true,
which was higher than the previous surveys
(below  55%). However, still 35.0%
considered that was not true.

28.6% of the business establishments claimed
that they had registered trademark, patent or

design in Hong Kong, while 71.4% had not 7

done so. The rate of doing so was similar to
that of the last survey.

Among those establishments which had
trademark, patent or design registered, 52.1%
had registered 1 trademark, patent or design;
11.1% had registered 2 — 3; and 30.8% had
registered 4 or more.

80.6% of the business establishments
considered Hong Kong as an important place >
to register trademark, patent or design, which
was quite similar as compared to the last
survey.

72.6% of the business establishments were
not aware that there were licensing schemes
(administered by copyright owners) authorizing /
copying of local newspaper articles and books
for use in business, while only 27.4% were
aware of it.

54.3% of the business establishments know
that the statement “If | have a trademark,
patent or design registered in the National
Trademark or Patent Registry of PRC, it will
automatically be protected in Hong Kong” was
false, which was similar to the past surveys.
The remaining (45.7%) considered the
opposite.

49.5% of the business establishments had
heard about the newly amended Copyright
Ordinance — regarding the criminal liability that
directors / partners may attract if their
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companies possess pirated software for
business use.

Among them, the major channels of learning
about the content of the provision were TV / /
radio APl (67.7%) and print ad. in newspapers
/ magazines (42.4%).

IP Compliance

While 57.8% of the establishments would not
check the Hong Kong trademark register
before using / adopting their own trademark for
their goods / services, 42.2% would do so,
which was lower than that in the last survey
(54.6% in 2006).

Only 15.5% of the business establishments
had deployed staff specifically responsible for
IP management. Among them, many claimed
that the staffs were responsible for “the
registration of trademarks, patents or designs”
(62.2%), followed by “monitoring employees’
use of other people’s IP rights” (53.1%),
“monitoring the I[P rights of the company”
(41.0%) and “licensing / trading IP rights of the
company to others” (37.2%).

48.4% of the establishments claimed that they
prohibited their staff from using the company
computers in uploading or downloading files
for personal use during the office hours.
Besides, 71.6% claimed that they prohibited
their staff from installing or using pirated
computer software.

Among the 48.4% and 71.6% of
establishments, the common measures taken
were: “setting up internal rules / guidelines”
(78.8% and 76.4% respectively), “by
company’s monitoring” (43.5% and 52.4%
respectively) and “regular checking of
computer hard disks” (29.3% and 32.8%
respectively).

64.0% of the business establishments did not
carry out research and development in Hong
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research and development in Hong Kong.
The findings were quite similar to the previous
surveys.

Among the 9.2%, most of them (78.1%) would
search the patent register to ensure that they
would not infringe other’s inventions.

Perception of IPR Situation in HK

93.7% of the business establishments
considered that it was very / quite necessary
to protect IP rights in the business
environment of Hong Kong, which was quite
similar to the previous surveys.

When being asked whether agree that the
measures of the Government have been
effective in improving the protection for IP
rights in Hong Kong in the past two years,
most of the establishments (68.6%) “strongly
agree / agree”, while 10.7% considered the
opposite.  The remaining 20.7% claimed
“don’t know / hard to say”.

For the stakeholder which was considered the
most important in  reducing IP rights
infringement in Hong Kong, more than
two-fifths of the establishments (46.0%)
considered that “the Government” should play
the most important role, while some others
considered that “educational institutions”
(19.1%) and “copyright owners” (17.8%)
should play the most important role. It was
noteworthy that the percentage for “the
Government” was decreased as compared to
the previous surveys (about 55% or more).

Regarding the most effective ways to improve
the situation of IP infringement in Hong Kong,
the top four suggestions were the same as
those in the previous surveys, which were:
“lowering the price of genuine goods” (69.0%),
“raising awareness of IP rights protection /
strengthening education” (63.8%), “increase
penalties” (36.7%) and “full-scale enforcement
action against the sale of pirated and
counterfeit goods” (36.3%).
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92.1% of the business establishments
considered that protecting / registering IP
rights was beneficial to the company, which
was quite similar as in the last survey.

Among them, 81.7% thought that the benefit
was to “prevent others from copying / using the
company’s intellectual property”, followed by
“enable the company to build up reputation or
goodwill” (44.3%) and “earning income from
the company’s intellectual property” (32.9%).

Establishments were asked about their
perceived most serious consequence for a
company which infringed the IP of others.
52.9% considered the most serious
consequence was “criminal liability”, which was
significantly higher than that of the last survey.
It was followed by “civil liability” (17.8%) and
“damage to company’s reputation / goodwill”
(15.6%).

In terms of the long-term development for IP
rights, the majority of the business
establishments considered that the protection
of IP rights was very / quite helpful to enhance
the development of local creative industries
(84.5%), the creation of business opportunity

and wealth (77.6%) and the overall
development of Hong Kong's economy
(72.3%). The findings were quite consistent

to the previous surveys.

Awareness of IPD and its promotional
activities

While most of the business establishments
were aware that IPD was responsible for
“promoting awareness on IP rights protection”
(88.1%), “public education about IP” (69.2%),

“registration of  trademarks” (67.3%),
“registration of patents” (66.2%) and
“registration of designs” (52.9%), about

two-fifths were aware that IPD was also
responsible for “IP law drafting” (45.3%) and
“Government’s IP legal advisor” (43.1%).

On the other hand, 51.6% misunderstood that
IPD was responsible for “receiving complaints
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on copyright piracy and trademark
counterfeiting”. Some also misunderstood
that IPD was responsible for “investigating into
infringing activities” (46.1%), and *“criminal
justice of IP” (33.2%)).

When compared with the previous surveys, it
was observed that the proportion of
establishments which were able to give correct
answer (91.4%) was similar to those of the
previous surveys (ranged from 94.2% in 2004
to 97.2% in 2006).

All  business establishments were asked
whether they had attended any exhibition /
seminar organized by IPD, or seen any IPD’s
advertising and promotional activities in the
past two years.

11.1% of the establishments had attended
IPD’s exhibitions / seminars. Moreover,
72.9% had seen IPD's electronic media
promotions / print ad / promotional materials,
such as the API series on IP protection
(60.2%), promotions on “No Fakes Pledge”
Scheme 2008 (49.4%), promotions on
“Copyright (Amendment) Ordinance 2007 -
Anti-circumvention” (33.5%), promotions on
“Software Asset Management Consultancy
Programme” (30.9%) and promotions on
“Beijing 2008 Olympic Games” and “Shop for
Real” (20.4%).

In terms of the effectiveness of the
promotional activities held by IPD in raising
the awareness of Hong Kong businesses on
protecting IP rights, 69.8% of the business
establishments considered them “very / quite
effective”, which was higher than the previous
surveys (below 50%). On the other hand,
20.6% considered “quite / very ineffective”.

Finally, 89.6% of the establishments
considered “TV / radio” as the most effective
ways to gather information from IPD, followed
by “newspaper / magazine” (56.2%), “Internet
| website” (36.0%) and “other promotion
channels (e.g. bus, activities in shopping
centres etc.)” (31.7%).
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Conclusion

Overall speaking, the survey findings were
quite consistent with those in the last survey.
Majority of the business establishments were
aware of intellectual property rights and
considered they were valuable assets to the
company.

They also considered that it was very / quite
necessary to protect IP rights in the business
environment of Hong Kong.

Furthermore, most of the establishments
considered that protecting / registering IP
rights was beneficial to the company, and had
positive  responses on the long-term
development of the IP rights.

Yet, not many establishments were aware of
licensing schemes (administered by copyright
owners) authorizing copying of local
newspaper articles and books for use in
business, and had heard about the newly i
amended Copyright Ordinance — regarding the
criminal liability that directors / partners may
attract if their companies possess pirated
software for business use. Further publicity
may be required.

With reference to the above, it is suggested
that IPD should keep using TV as a major
channel for promotion, and it is expected that
business attitudes towards IP rights protection
and creation will be raised continuously.

mﬁgﬁljél » LA pUAS NS B g
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2 Introduction
il

Background & Objectives

—mil

AR50

In order to provide insight into Government's &% F' ﬂr(ﬁﬁ_{ﬁ g ng&‘s PSR > I
policy in establishing intellectual property as a rﬂjﬁ* iﬁ& 7@1& i[%q.ﬁ:ffﬁl J;[@#pﬁ
vital driving force towards a knowledge-based {I%&ﬁ:?@ CTRHFIEEES Y 2

l>

—

economy, the Intellectual Property Department %Fr i bﬁ[l%ﬁé Hp Jﬂ'ﬁﬁaﬁj@* By
(IPD) has been conducting surveys on ?*TJ ?J L (F B 3ph) y@,u “HE j:{s?%]—*ﬂ
Business Attitudes to Intellectual Property & ¥|: Mﬁéﬁﬁﬁﬁ ﬁﬁﬁ SRR BIJ?H

since 2004. Mercado Solutions Associates

Ltd. (MSA) was commissioned to conduct the < %@]‘%&E rpfr pi * SR ARG
survey in 2008. The key objectives of the k’/r, L HI
survey are:
. %#g r&ﬁi%ﬁﬁiﬂl%&%%ﬁimﬁ%ﬁ@%

e To examine current level of business L%&b?/?“%,@@ K

people’s awareness and attitude of

protection of intellectual property rights; . ]F‘[iﬂp%ﬁ; RS P A SR D [
e To examine businesses’ awareness and

the degree of maturity in using intellectual

property as an asset for business

development; and
e To evaluate IPD’s promotion work to the

business sector.
Mercado Solutions Associates Ltd. -8- April 2009
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Survey Methodology

The study was conducted by means of
deploying the mail survey between 30
October and 28" November  2008.
Questionnaires were sent out to 4 000
business establishments randomly selected
from the Central Registry of Establishments
maintained by the Census and Statistics
Department.  Excluding 694 invalid cases
(e.g. closed down, wrong address), in total,
1 001 business establishments had responded
by returning the completed questionnaires,
which constituted a response rate of 30.3%.
Based on the achieved sample size, the
degree of precision for the proportion
estimation would be +3.1% at 95% confidence
level. Data collected from the survey were
weighted to align with the industry and
employment size distribution of the population
(based on data of mid-2008 from Census and
Statistics Department) such that findings of the
survey were representative of the opinions /
views of the whole population of business
establishments. The sample and population
distribution were summarized in Appendix.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of establishments in different
industries and in different sizes of
establishments.

In the tables, "p-value < 0.05" denotes that
there is statistically significant difference
between sub-groups, while “p-value > 0.05"
denotes that no statistically significant
difference is found.

Rounding of Figures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables owing to
rounding.

i B

i‘ﬁ'?&f 7'5’“ ﬁ—{%" FAF=AF
o =t AWTL T (ERE RN
wﬁ%%»wﬁ%wf4mo g - K
= 694 {35 (% (17 D“‘lﬂﬁf %EL%H&)
T FE) 1001 [ BIIHS > e
FHE[30.3% - TEL?%R r@p Jif;',z BeE! > - 95%
R fEE ™ | ylﬂﬂj*y@fé@ £ 3. 1%05&@“%\7
?%“«H’ 1'73 tﬁﬁJ i (’ft@%%*”rﬁ‘wﬁn i
ESE S /T IEFEH%Z) I') J[UI@_‘B fh[ A E
= if H?%\[FJ“EW%K’E?\F’?E oy A P R

= - 7=

BLI B - B W SRR 5 (A P'ff‘ e
2Ll S

AR R SR T
tp;;p@w}% AN l—"‘ ? IF_%E S

df /”il:l[ ’I—p Va|Ue<005J I—L%{;‘lij [ \:I'\EI
D RIPOAR ST RS PR 0 ) T p- value >
0.05  F[Jsk= Al pseh B R L1 EJFIF S ]

grise

PSS o R 7 rﬂi%f[ﬁﬁ&ﬂl  (HIFEE TR
TR TR R B
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3 Detailed Findings
= e
= B #R
3.1 IP Awareness and Knowledge

HIE @Fwé‘” HIW I

Knowledge about IP Rights
EHBE RIRH

3.1.1

The majority of the business establishments
were aware that intellectual property covered
“copyright” (96.3%), “trademarks” (95.0%),
“patents” (92.1%) and “designs” (78.0%), the
percentages were slightly lowered as
compared with the previous surveys.

Yet, when comparing to the last survey, largely

e P

ENIRANEE &2 #%iﬂiiﬂ%&f@ﬁiﬁ ”W@J
(9 .39%6) " iS5 (95.0%) " fi A (92.1%) *
f@ﬁ%ﬁf J*(78 .0%) > E=7] kaLﬁ HF P

(== 15 4
r;%%’ “fmtl

/H{ﬁ'J e “h?ﬁﬁ[?—ﬂ ’ iﬂfﬁ

higher proportion of establishments were [BFE&F | (22.1%) “*Fphs 4k fapou— Epu
aware that “layout-design of integrated ]ﬂEJ[J*ﬂJEi@TJpo
circuits” (22.1%) were also covered in
intellectual property.
No significant difference was observed in 1 [q f BE § btﬁ@ﬁlﬁi@%ff ?—fj fBF
terms of industry sectors and size of %“f:'I ’ﬁi%’“iji”i”’,yéé s i TEA Tl
establishments, as nearly all of the
establishments were able to give correct (%1-3)
answer.

(Tables 1 — 3)
Mercado Solutions Associates Ltd. -10- April 2009
K TP E L 2009 # 4 f|
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Table 1: Knowledge about Intellectual Property Rights

1 SPHE VR

2008 2006 2005 2004
(%) (%) (%) (%)
Correct
T
Copyright
e 96.3 99.8 99.8 99.6
Trademarks
iy 95.0 98.8 98.7 99.9
Patents
92.1 98.5 98.3 97.2
R
Designs
4 g[r%?f 78.0 87.0 88.2 89.3
Layout-design of integrated circuits 221 a1 i i
ant varieties protection rig i
ﬁé%fﬁﬁl (A 11.6 12.5 11.7
Incorrect
IR
Trade Secrets
e 21.2 18.2 18.0 -
R g
e " 3.1 15 14 :
FIFP”E /FC' ic right
Human / Civic rights
IS @ / Z‘J@ 2.6 1.7 1.9 -
Don't know
e 0.2 - - -
T
Sample
B 1001 1201 1206 1204
Note: The sum of % may not add up to 100 as respondents could give multiple answers
ﬁég : pw?%e&?ﬁ{p‘?ﬁqﬁ [a‘*‘,“:i F153 Fﬁ?ﬁlﬁﬁ*ﬁ? 100% o
Mercado Solutions Associates Ltd. -11- April 2009
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Table 2: Knowledge about Intellectual Property Rights — bivariate analysis

2 2 FHERVER — SRS

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

4 H fzﬁfﬁ RS- R TRV EE = [E TR
Manufacturing  Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘”ﬁ‘ﬁzfﬁ ilEzaill
WE¥ ¥ mavimmE :ijri TS S 25~ S g E s

(%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 100.0 100.0 99.6 100.0 100.0 100.0 100.0
j‘:UiE (% ,J}—EJ# [,[ﬁ{ . . . . . . .
AR LE)
Not aware (no correct
answer or declared
“don’t know")
LR GEergE ' > T '
le;t‘&%m P
1)
Sample N *
A 45 59 565 19 14 182 117

= 1.546; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
e ( A r+rﬁv o TIRRAYF 153 E AR T 2% 100% -
2) il I A @%ﬁ i -
(3) "p-value <0.05 ;[ FE: TRl AL I FRIFARET BEAESE | IR I o iy T p-value > 0.05 5 JIIA T ASHIFAF URLTE | EEE B -
* Caution: Small sample base
R A BRI D

Table 3: Knowledge about Intellectual Property Rights — bivariate analysis

2 3 FHE MR — SR

Size of establishments #4581

1-9 10-49 50+
(%) (%) (%)
Aware (at least one of the answer correct)
s (e 99.8 100.0 100.0
R (= PE - WOFEAT)
Not aware (no correct answer or declared “don’t know") 0.2 ) i
THLE (2F }’ﬁ{g?&“ FESRA ) '
Sample 867 114 20*

Bt
x%=0.310; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
R T - IR 53 PRI T 1005 -
(2) R Rl ‘@%‘ Al -
(3) Mp- vaIue<005J REEEN ﬂ MR ENa| qu’m;fglgj%{‘ PEEE B ) "p-value >0.05 ; FIflZ = Mripfioss iU Rl 2 | PEIEEE g) -
* Caution: Small sample base
SRR Sy L

Mercado Solutions Associates Ltd. -12- April 2009
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Establishments were asked on different
situations whether they thought the acts were
infringement of IP rights. These situations
included:

a. Selling pirated DVD/VCD or computer
software

b. Using pirated DVD/VCD or
software for office operation

c. An employee copies licensed software
from his office and brings it home for his
personal use

d. Making minor changes to others’ design in
order to produce own product

e. Using others’ patented invention to
produce own goods

f. A businessman puts a famous foreign
trademark on his product

g. Downloading photos / pictures / articles
from the Internet without authorization and
reproducing them for own business
purpose

h. Uploading photos / pictures / articles
without authorization to company’'s web
site

I. Copying newspaper articles / articles from
books without authorization for distribution
to staff for internal reference

computer

Nearly seven-tenths or more of the business

establishments respectively considered the

following acts as infringement of IP rights:
“selling pirated DVD/VCD or computer
software” (97.8%)

- ‘“using pirated DVD/VCD or computer
software for office operation” (91.4%)

- “copying licensed software from office to
home for his personal use” (80.0%)

- “making minor changes to others’ design
in order to produce own product” (68.9%)

- ‘“using others’ patented invention to
produce own goods” (95.8%)

- “putting a famous foreign trademark on
own product” (93.5%)

- “downloading photos / pictures / articles
without authorization and reproducing
them for own business purpose” (89.9%)

- ‘“uploading photos / pictures / articles

R AN R e L
[ 'Hrv: ?iﬁwﬁ[

a. E r'f.)‘}ﬁHgTL —&F}:’Tx[ﬁj\ Iif-‘

b. I [&f HE{” w‘«f’?ﬂﬁﬁ’ﬁgﬂgm [

c. 1 L 5 LA WL
d. g bl- mﬁ[pu%ﬁ%ﬁ;[‘pﬁlcly, GRS T 4

e. fHEF- uI:HlquggﬂEj o F e TR g

fo M R W 9 R e e
F”:’—*&ijﬂ

g. +i2 }w@gu%wn ) ﬁ[ﬁ FWEH‘EU—F /

4 /??}:ﬁ ?E%LL[FEJ[‘PHW'
h. ?ﬂ gESy FUI?EYE“ #IﬁIH /qglw ]
%f[ I—E&—ﬁ;\ Fjguq[ﬁgl
i. ?ﬂys #Y@FIJ[F?BH Fgggs[%j{[/ | Y
:ﬁléﬁﬁ?”ﬂ 1. Y

o3 e AT 5 g ] SR R A )

£ igj;@;p%&;@

AR R ©75%
T e e ﬁ»%’?ﬂﬁ”ﬁ‘/ ﬂﬁ”ﬁﬁf{ E3

(91.4%)
- rﬁl‘“ I RS B R R
= (80 0%)
- V}HM Y Ff[},p J%ﬁ%ﬁq‘nﬁ[clsﬁ’]ﬁw s
E% 1 (68.9%)
- IEI” RN “‘ﬁ‘tPJﬂJé@ZF‘FJ tFle 'Eiiﬁclﬂf
F | (95.8%)
- rﬂ’j’— (LT &P I B AR b F e TS iy
F 1 (93.5%)
- TR _T\ESUFEIH‘ / qﬁw T ke
M= P2 (89.9%)
S ¥ s (e qﬁw |
2T E{J%[ﬁgu (84.7%)
‘:‘—%F:‘ V%‘Wﬁ‘%ﬁ*ﬁﬁﬂ'%ﬁ:@?ﬂ ﬂlrg[l:w
B ety R AL b
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without authorization to company’'s web
site” (84.7%)
These demonstrated that most of the
establishments had a good knowledge on the
IP rights for they were able to identify the
situations that had infringed the IP rights.

Yet, only about half of the establishments SR~ ElE S o :fﬂﬂﬁ%&d‘g (50.5%) I[&;F%F
(50.5%) were aware that “copying newspaper a\f#ﬂ% ?E:%J%Jh / FHETY F [E D=
articles / articles from books without Sﬁ&*ﬂj i];U“JID %gumt» o
authorization for distribution to staff for

internal reference” was an infringement of IP

rights.

When comparing with the previous surveys, ==I'] =85 AU [Pﬂ’ E| HL‘{F FH['TJEILJE\EE%
relatively higher proportion of establishments £% " ffi =& |*'f MO A S P e TR FF‘IE‘
considered “using others’ patented invention & | RL{EHISE A -

to produce own goods” as infringement of IP

rights.

Besides, the proportions of those considered FI9f - E—E”t r}{‘—’j RIS #?EQJ# 2=
“copying licensed software from office to #%.*H[i& ﬁlr%ﬁ\:?y@p FEIREIA Q%\W | ¥

home for his personal use” and “uploading %ﬁ_’—a&j,’« IS f\_[gﬁiéﬂp%@@gfjf&m
photos / pictures / articles without [ o
authorization to company’'s web site” as (Z4da-i)

infringement of IP rights were lowered.
(Tables 4a — i)

Table 4a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights
#4da: iumu a: £ B IS A R S °F (57 I

2008 2006 2005 2004

(%0) (%) (%) (%)
Yes fil 97.8 98.6 98.7 96.8
No Tkl 1.3 0.4 0.2 0.7
Don't know / Hard to say 1-#1if1 / (CUESEE 0.9 1.0 1.1 25
Sample 154 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -

Table 4b: Whether consider using pirated DVD/VCD or computer software for office operation
has infringed the IP rights

2 4b : R FREV T (B P ES IRASU R PN B I A

12008 2006 2005 2004

(%0) (%) (%) (%)
Yes fil 91.4 96.1 95.1 93.8
No kL 5.2 1.7 1.8 2.0
Don't know / Hard to say 1-#1if1 / (CUESEE 35 22 3.1 4.2
Sample 154 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
i FESER R - IR ) TRRAIES T 100% -

Mercado Solutions Associates Ltd. -14 - April 2009
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Table 4c: Whether consider an employee copies licensed software from his office and brings it home

for his personal use has infringed the IP rights

F Ac  RLARELEN N Rl 2 TSI IR R (ER B2 RPY R A
2008 2006 2005 2004
(%) (%) (%) (%)
Yes fil 80.0 86.2 84.7 74.7
No T kL 8.3 4.2 3.3 4.7
Don't know / Hard to say 1-#1fi / (WSS 11.7 9.6 121 20.7
Sample % 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR - TBIRET 3 BT T S5 100% -

Table 4d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights
. 4d @ JUARERHEL- BREOREEA (ERIE » SRS & B I

E)

2008 2006 2005 2004

(%) (%) (%) (%)
Yes kL 68.9 68.1 62.4 61.0
No Tkl 115 7.3 9.6 15.7
Don't know / Hard to say 1-#1if1 / (CUESEE 19.6 24.5 28.0 234
Sample 5% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t TR FT‘“ Ao (AR 1o SIS T S0 100% -

Table 4e: Whether consider using others’ patented invention to produce your own goods

has infringed the IP rights
F de ¢ RLAFEL{EE Py * I REOGPTE F e VR b T EDYEIEE

2008 2006 2005 2004

(%) (%) (%) (%)
Yes Ll 95.8 87.0 83.2 80.8
No jil_ 1.3 3.2 3.2 5.8
Don't know / Hard to say ;pfg | RS 2.9 9.8 13.5 13.4
Sample &% 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
RNl F%Jl’ > T BIRRRT 153 SRS T 27 100% -

Table 4f: Whether consider a businessman putting a famous foreign trademark on his product

has infringed the IP rights
2 4f BRI [y - (B PO B 1 O B I

2008 2006 2005
(%) (%) (%)
Yes fL 935 97.9 97.8
No T kL 1.7 0.6 0.8
Don'tknow / Hard to say > #3E1 / (LSS 4.9 1.5 15
Sample % 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t 53 ‘tﬂ“rﬁk * (EWIRRRY 157 AR T S0 100% -
Mercado Solutions Associates Ltd. -15- April 2009
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Table 4g: Whether consider downloading photos / pictures / articles from the Internet without authorization

and reproducing them for your own business purpose has infringed the IP rights

F 4g : RLAFELILE MV > (A E N AREH R 0 TR T (S A BV A A

2008 2006 2005 2004
(%) (%) (%) (%)

Yes fil 89.9 88.8 88.3 78.2
No T kL 3.6 2.4 2.9 7.8
Don't know / Hard to say 1-#1fi / (WSS 6.5 8.8 8.8 14.0
Sample =% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR - TBIRET 3 BT T S5 100% -

Table 4h: Whether consider uploading photos / pictures / articles without authorization

to company’s web site has infringed the IP rights

# ah : RUHEIR VSt OMAOIRINT RN | P | 3 RN 2 AT IS

2008 2006 2005

(%) (%) (%)
Yes kL 84.7 90.7 90.4
No Tkl 4.0 3.2 3.0
Don't know / Hard to say 1-#1if1 / (CUESEE 11.4 6.1 6.6
Sample 5% 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t TR FT‘“ Ao (AR 1o SIS T S0 100% -

Table 4i: Whether consider copying newspaper articles / articles from books without authorization

for distribution to staff for internal reference has infringed the IP rights

LA IS PNV » HIEEE | R g Y (B IR S A A

2008
(%)

Yes Ll 50.5
No kL 30.5
Don't know / Hard to say 1 ;pfg | RS 19.1
Sample &% 1001
Note: Percentages may not add up to 100 due to rounding of figures.
et PSSR - IR 153 FEREAIE T S 100% «
Mercado Solutions Associates Ltd. -16 - April 2009
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When analyzed by industry sector, it was I'] =3 5547 - éﬁ%&ﬁi‘%ﬁﬁﬁ ,thﬁj'fi’pimﬁ
observed that relatively higher proportion of ﬁE?J‘ / }?ﬁl | Pt P %a' R ,i* =is

establishments in the transport, storage & ffi" |37y ﬁ& ’Tﬁm %, (68.4%) i< ’;17“1
logistics sector misunderstood that “using I A -
pirated DVD/VCD or computer software for (#5a-1i)

office operation” (68.4%) did not infringe the
IP rights as compared to other industries.

(Tables 5a — i)
No significant difference was observed RIS [ilﬁﬂfﬂﬂ@&ﬁlﬁiiﬁ{ﬁ | FEIEH
between different sizes of establishments on %fﬁ 0
these issues. (# 6a—1i)

(Tables 6a — i)

Table 5a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

2581 BLARE QDA LG B (PR - SRCEIH

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
5 FE/ éﬁi‘f/ e S el T H AR T

! R z
Manufacturing Construction — xEcTi[ 1E7 kA ;J ?l/ Rl Bakl gyRl 55 /P‘rr{]‘ﬁsz' ilEzaill
d)

B W GBS PR N R RRE
0

(%) (%) (%) (%) (%) (%) (%)
Yes hL 97.7 100.0 98.2 100.0 100.0  100.0 99.1
No 4L 2.3 - 1.8 - - - 0.9
Sample 54 44 58 559 19 14 180 117

x?=5.422; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
r,%t : ? & b Fﬁk (IR T 153 FSAEAIRS 7 %7 100% -
( [H'f BN @%3 AR -
®) rp Va|Ue<005J PO T [l ] A R prosk S BOACE | IR B - [y p-value > 0.05 ) I ASRAVAT A RLYZ E | PHREE ]l -
* Caution: Small sample base
R A BRI D
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Table 5b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights— bivariate analysis

# 5b : pLARELR T (B 5 IS URRE EN [ BV A — SHCR AT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=5 fzﬁfﬁ R RRN B S A
Manufacturing  Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WX REE HMAMVEEY WK AR WK SRR

(%) (%) (%) (%) (%) (%) (%)
Yes hL 97.6 96.6 96.5 316 100.0 944 93.9
No 4L 2.4 3.4 3.5 68.4 - 5.6 6.1
Sample 54 41 59 542 190 14 177 114

X*=154.098; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁé_t : (1 5 fﬁn‘ﬁﬁp (R BIRRRY 157 ESfA RS T S0 100% -
Wﬁ [T AR BRI
(3) " p- value<005J e IRl A ] FE] oA 31 A3 | PR B > [y T p-value > 0.05  [IJk = AgHRIIORT N LY € | PHEEE )] <
* Caution: Small sample base
B RrRNEE D

Table 5¢c: Whether consider an employee copies licensed software from his office and brings it home

for his personal use has infringed the IP rights — bivariate analysis

# 5c ¢ RLARELEI TN 2 Fl- 2 ARG Re[p S (B F BIRRRDNAGEE A — SRECE )T

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
3R/ ?TYE/ 6 T A Y L ,‘ illilbti*“ﬂii’/ 4
Manufacturing Construction — xE¢1i[ 1E7 A/ }’?fl/ Rlfh Pak/ 7y~ /L*Tr(]‘ff KilEzailil

WX HEE . MAMEEY MK AR WA SRR
(%) (%) (%) (%) (%) (%) ¢ 0)
Yes fil 90.2 94.3 89.9 100.0 100.0 89.2 92.3
No &L 9.8 5.7 10.1 - - 10.8 7.7
Sample %4 41 53 496 18* 14* 157 104

X°=5.242; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
P (1) 5 W,, o IR 153 SRR T 757 100% -
Wﬁ [ﬂ'f “THLE ‘@%‘ FUfE® -
(3) "p-value <0.05 ;AT Ml AZ I FHIPORRFERAECE | IR ] - ) T p-value > 0.05 5 BT ARV URLIZ E R ] -
* Caution: Small sample base
R B RERNEE D
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Table 5d: Whether consider making minor changes to others’ design in order to produce your own product

has infringed the IP rights — bivariate analysis

# 5d : RLAREVKP)- FalpvEEAi(ERIdY  SRES S & BVEHR A - SRRCITAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

5 H fzﬁfﬁ R RRN B S A
Manufacturing  Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
Way | WEE | A P R Y S

(%) (%) (%) (%) (%) (%) (%)
Yes Ll 80.0 89.4 84.5 94.4 100.0 88.9 84.2
No jf\i_ 20.0 10.6 15.5 5.6 - 11.1 15.8
Sample &% 35 47 444 18* 1* 153 95

X*=4.707; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁé_t : (1 5 fﬁn‘ﬁﬁp (R BIRRRY 157 ESfA RS T S0 100% -
Wﬁ [T AR BRI
(3) " p- value<005J e IRl A ] FE] oA 31 A3 | PR B > [y T p-value > 0.05  [IJk = AgHRIIORT N LY € | PHEEE )] <
* Caution: Small sample base
B RrRNEE D

Table 5e: Whether consider using others’ patented invention to produce your own goods

has infringed the IP rights— bivariate analysis

# Se ¢ pLAFELHE[F Y S REOGEET Fle VR 4 EPYAIEE R — SRECESIT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
3R/ ?TYE/ 6 T A Y L ,‘ itlﬁbtif‘ﬂﬂii’/ 4
Manufacturing Construction — xE¢1i[ 1E7 A/ }’?fl/ Rlfh Pak/ 7y~ /L*Tr(]‘ff KilEzailil

WX HEE . MAMEEY MK AR WA SRR
(%) (%) (%) (%) (%) (%) ¢ 0)
Yes fil 97.7 100.0 98.5 100.0 100.0 98.9 97.4
No T kL 2.3 - 15 - - 11 2.6
Sample %4 44 57 546 18* 14* 178 115

X% =2.749; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
P (1) 5 W,, o IR 153 SRR T 757 100% -
Wﬁ [ﬂ'f “THLE ‘@%‘ FUfE® -
(3) "p-value <0.05 ;AT Ml AZ I FHIPORRFERAECE | IR ] - ) T p-value > 0.05 5 BT ARV URLIZ E R ] -
* Caution: Small sample base
R B RERNEE D
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Table 5f: Whether consider a businessman putting a famous foreign trademark on his product

has infringed the IP rights— bivariate analysis

# 5f ¢ RLAREL- W - B Bt B Rt e R gl FEPYVAEEE Al - SHRCE T

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

5 H fzﬁfﬁ R RRN B S A
Manufacturing  Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WX REK HAMEEX MK AR WK SRR

(%) (%) (%) (%) (%) (%) (%)
Yes hL 100.0 96.6 98.3 100.0 100.0  98.8 96.5
No 4L - 3.4 1.7 - - 1.2 35
Sample 54 43 59 534 18+ 14 170 114

X*=4.550; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁé_t : (1 5 fﬁn‘ﬁﬁp (R BIRRRY 157 ESfA RS T S0 100% -
Wﬁ [T AR BRI
(3) " p- value<005J e IRl A ] FE] oA 31 A3 | PR B > [y T p-value > 0.05  [IJk = AgHRIIORT N LY € | PHEEE )] <
* Caution: Small sample base
B RrRNEE D

Table 5g: Whether consider downloading photos / pictures / articles from the Internet without authorization

and reproducing them for your own business purpose has infringed the IP rights — bivariate analysis

359t R AGEVISE FOARECIR Y - fEalg AR RO [ < g S B P M R RPN IR 1

— S5E5y
Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
) SR f illﬁﬂf“'ﬂi%f/“ #
Manufacturing Construction ~ xZt11[ &7 pb/ }’?fl/ Rl #9& fy-] /L*Tr(]‘ff RilEzaall
A T e G =g T it yiay
(%) (%) (%) (%) (%) (%) (%)
Yes fil 95.2 914 96.2 100.0 100.0 96.9 96.5
No T kL 4.8 8.6 3.8 - - 3.1 35
Sample 5% 42 58 526 18* 14* 163 113

X*=5.238; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁgi‘ : (1) 3 '*FTJI'  (RBIRR T 153 EERS 1 57 100% -
Wﬁ TR TR ‘@%‘ POl -
(3) "p-value <0.05; Y37 T ; Al IR FRIORART BT | IR W - iy "p-value > 0.05 ; [If| st AgHHIFIYAH LI E | PG ) -
* Caution: Small sample base
EHC BERREEIED
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Table 5h: Whether consider uploading photos / pictures / articles without authorization

to company’s web site has infringed the IP rights — bivariate analysis

Z 5h : pLAGEL G I E SRV o R ) [ [ V3 PRV R AR PV R - SRRCESIAT

Wholesale Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

4 F fzﬁfﬁ R RRN B S A
Manufacturing Construction — xEcTi[ 1E7 kA ?I/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WA A BACEER DR ER BAE ST

(%) (%) (%) (%) (%) (%) (%)
Yes hL 92.7 98.2 94.6 100.0 100.0  96.3 97.0
No 4L 7.3 1.8 5.4 - - 3.7 3.0
Sample 54 41 55 497 17+ 14 163 100

x%=4.912; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁé_t : (1 5 fﬁn‘ﬁﬁp (R BIRRRY 157 ESfA RS T S0 100% -
Wﬁ [T AR BRI
(3) " p- value<005J e IRl A ] FE] oA 31 A3 | PR B > [y T p-value > 0.05  [IJk = AgHRIIORT N LY € | PHEEE )] <
* Caution: Small sample base
B RrRNEE D

Table 5i: Whether consider copying newspaper articles / articles from books without authorization

for distribution to staff for internal reference has infringed the IP rights — bivariate analysis

5i : pLAFEVHILE IRV - FIGIEH | F Y F ARG E T (B IS RIVAEE N - SRECEIAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage& IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
3R/ ?TYE/ 6 T A Y L ,‘ illilbti*“ﬂii’/ 4
Manufacturing Construction — xE¢1i[ 1E7 A/ }’?fl/ Rlfh Pak/ 7y~ /L*Tr(]‘ff KilEzailil

WX | HEE . MAMEEY MK AR WA SRR
(%) (%) (%) (%) (%) (%) ¢ 0)
Yes fil 57.1 65.3 60.2 88.2 100.0 60.1 65.3
No &L 42.9 34.7 39.8 11.8 - 39.9 34.7
Sample %4 35 49 452 17* 1* 143 101

X°=7.419; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
P (1) 5 W,, o IR 153 SRR T 757 100% -
Wﬁ [ﬂ'f “THLE ‘@%‘ FUfE® -
(3) "p-value <0.05 ;AT Ml AZ I FHIPORRFERAECE | IR ] - ) T p-value > 0.05 5 BT ARV URLIZ E R ] -
* Caution: Small sample base
R B RERNEE D
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Table 6a: Whether consider selling pirated DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

F 6a : RLARET B BT AR FIRI [ BB R - SR
Size of establishments F#4/41

1-9 10-49 50+

(%) (%) (%)
Yes L 98.6 100.0 100.0
No 7 fL 1.4 - -
Sample 5% 859 113 19*

x%=1.867; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁéjr @) # i FT‘H o (IR 153 EREAIRS T S0 100% -
(2) #482 [pU AR ﬁ%‘ iR -
©)] rp value<005J (AT T [Fl A 7 FIORATT RISE (VIR 1l ) "p-value >0.05 ; [I[JZ = AgnfpORE N R | PR )]
* Caution: Small sample base
(W ) 6 A] e

Table 6b: Whether consider using pirated DVD/VCD or computer software for office operation

has infringed the IP rights — bivariate analysis
2 6b : JUAREE T (SRR R B - e
Size of establishments £S5 45L

1-9 10-49 50+

(%) (%) (%)
Yes fil 945 95.6 100.0
No 7 kL 5.5 4.4 -
Sample =% 833 114 19*

x*=1.339; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t : (1 3 rﬁl o TWIARRYT 153 A S T S0 100% -
#ﬂ(ﬂ% TR TR E@‘%&u Pl
(3) "p-value <0.05 | 3% 7] Fil I A R FE] oA 3 43 | PR B > [y T p-value > 0.05  [IJk = ABHRIFOAT N LY | PHEEE )] <
* Caution: Small sample base
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Table 6¢: Whether consider an employee copies licensed software from his office and brings it home

for his personal use has infringed the IP rights — bivariate analysis

Z 6c : RLARELEI TN I~ 2 TSI IR AR (B C B2 EPY R - SRRCESIAT

Size of establishments F# 441

1-9 10-49 50+
(%) (%) (%)
Yes fil 90.2 93.5 94.7
No &L 9.8 6.5 5.3
Sample 5% 756 108 19*
x%=1.600; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t : (1 I b rﬁl 7o TR 153 A S T ST 100% -

Wﬁ T TN ‘@é%‘ Aol -
(3) " pvalue < 0.05 {3k Tl AV REIFORR G IS B+ [y " pevalue > 0,05, Bl AR ALY F | IR B -

* Caution: Small sample base

R B RERNEE D
Table 6d: Whether consider making minor changes to others’ design in order to produce your own product
has infringed the IP rights — bivariate analysis
2. 6d : RIAREKPI- Bl puE et (R SRAES S IR — SRR
Size of establishments £S5 15L
1-9 10-49 50+
(%) (%) (%)
Yes Rl 85.3 85.7 93.8
No &L 14.7 14.3 6.3
Sample 5% 680 98 16*
x%=0.906; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁé_t : (1 15 fﬁn‘ﬁﬁp * (EBIRRRY 157 ESfA RS T S0 100% -

#ﬂ(ﬂ% [T AR/ BEER OfER
(3) M p-value < 0.05 REST N f' =N quﬁﬁfgﬂ%C PHEE R > 10 I p-value > 0.05 | JI[Jzh 1 AgB[Ipious f RLy2 ¢ JFIFJ%E%,HU

* Caution: Small sample base

=
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Table 6e: Whether consider using others’ patented invention to produce your own goods

has infringed the IP rights — bivariate analysis

# 6e : pLAGRERHE [ Py * SUEPIPVRP FIe ER gl FEDY AR - SR
Size of establishments F# 441

1-9 10-49 50+

(%) (%) (%)
Yes L 98.7 98.2 100.0
No 7 fL 1.3 1.8 -
Sample 5% 843 110 19*

x%=0.457; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁéjr @) # i FT‘H o (IR 153 EREAIRS T S0 100% -
(2) #482 [pU AR ﬁ%‘ iR -
©)] rp value<005J (AT T [Fl A 7 FIORATT RISE (VIR 1l ) "p-value >0.05 ; [I[JZ = AgnfpORE N R | PR )]
* Caution: Small sample base
(W ) 6 A] e

Table 6f: Whether consider a businessman putting a famous foreign trademark on his product

has infringed the IP rights — bivariate analysis
2 6f PN [ K- (B FE o B 1 PR gL IR - SRt
Size of establishments £ 45L

1-9 10-49 50+

(%) (%) (%)
Yes L 98.2 98.2 100.0
No 7 kL 1.8 1.8 -
Sample =% 824 110 19*

x?=0.352; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t : (1 3 rﬁl o TWIARRYT 153 A S T S0 100% -
#ﬂ(ﬂ% TR TR E@‘%&u Pl
(3) "p-value <0.05 | 3% 7] Fil I A R FE] oA 3 43 | PR B > [y T p-value > 0.05  [IJk = ABHRIFOAT N LY | PHEEE )] <
* Caution: Small sample base
B RrRNEE D
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Table 6g: Whether consider downloading photos / pictures / articles from the Internet without authorization

and reproducing them for your own business purpose has infringed the IP rights

— bivariate analysis

# 69 RAGRELIRE JOMBAVIANY - fealg DAY O /< g R (PR N 38 BN I 1

Size of establishments F$45 5481
1-9 10-49 50+
(%) (%) (%)
Yes fil 96.2 96.3 94.7
No &L 3.8 3.7 5.3
Sample 5% 808 109 19*
x%=0.113; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁéjr D) PR FT‘H o (IR 153 EREAIRS T S0 100% -

(2) Wt LHIA PR ﬁ%‘ REE
(3 Tp- value<005J PO T [l A Rl pros 3 BOASTE | PR B > ) T p-value > 0.05 Iz B A iR LY F | PR ) -

* Caution: Small sample base

= E A REIRE D
Table 6h: Whether consider uploading photos / pictures / articles without authorization
to company’s web site has infringed the IP rights — bivariate analysis

#. 6h :f@_?\,F,gk' VIR T [&@uﬁ*ipﬂ I/ ﬁw / —\izﬁ', HERE F, E‘J%ﬁ—ﬁ'.'%@*’“’ﬁlﬁﬁﬁ’l@ — ST AT
Size of establishments £ 45L
1-9 10-49 750+
(%) (%) (%)

Yes fil 95.7 93.9 94.4

No Tﬁ 4.3 6.1 5.6

Sample =% 770 99 18*

x?=0.688; p-value > 0.05

Notes:

=

ﬁg

(1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.

(1 3 i rﬁl o TR 153 A S T 7 100% -
#ﬂ(ﬂ% TR TR E@‘%&u Pl

(3) "p-value <0.05 | {37 7] Fil I A ] FE] oA 31 43 | PHEE B > [y T p-value > 0.05 [k = ABHRIORT N LY | PHEEE )] <

* Caution: Small sample base

=
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Table 6i: Whether consider copying newspaper articles / articles from books without authorization

for distribution to staff for internal reference has infringed the IP rights — bivariate analysis

6i + RLAREL S ILE BNV - WSS | F Y bR T (BB RPVE R - SRRESIAT
Size of establishments F§# 441

1-9 10-49 50+

(%) (%) (%)
Yes L 60.8 67.7 73.3
No 7 fL 39.2 32.3 26.7
Sample 5% 687 96 15*

x%=2.529; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁéjr @) # i FT‘H o (IR 153 EREAIRS T S0 100% -
(2) #482 [pU AR ﬁ%‘ iR -
©)] rp value<005J (AT T [Fl A 7 FIORATT RISE (VIR 1l ) "p-value >0.05 ; [I[JZ = AgnfpORE N R | PR )]
* Caution: Small sample base
(W ) 6 A] e
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3.1.2
R VIR ARRL S FIPVETEIEYE

The vast majority of business establishments
(98.3%) considered intellectual properties
(e.g. patents for invented products /
technology, design, logo or brand name) were
valuable assets of a company, which was
quite consistent to the last survey. Only
1.7% of the establishments considered the
opposite.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

(Tables 7 —9)

Whether consider intellectual properties are valuable assets of a company

a\aﬂ\jﬁ ITF AR (98.3%) i AT A
T
) BLZ IR - I »’?ﬁ[
Rl 300 B UE) L7% POBRRAES EpL -

Tl ﬁi‘v%’ﬁﬂﬂﬁkﬁ&xﬁﬁﬂﬁﬁﬁﬁx AR

E
jp

(£7-9)

Table 7: Whether consider intellectual properties are valuable assets of a company

F 7 R AREVHE ML plAVETEEYE

2008 2006 2005 2004
(%) (%) (%) (%)
Yes £ 98.3 97.1 96.1 95.0
No %] 1.7 2.9 3.9 5.0
Sample &% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR o TRRIRET 3 ESRAE T S75 1009% -
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Table 8: Whether consider intellectual properties are valuable assets of a company — bivariate analysis

# 8 : pLAREVHE MRL S BIAVEPEIEYE - SRRESIAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

I R U R S BRI UK
Manufacturing Construction  XEt1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE WEE Raeesy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Yes 2L 97.8 98.3 98.2 100.0 100.0  98.4 99.1
No ﬂ%t‘ 2.2 1.7 1.8 - - 1.6 0.9
Sample 54 45 59 564 19+ 14 182 117

x%=1.173; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.

S (1) Pty ﬂ“FT;“f (IR F 1o EfATES T 06 100% -
) rp ~value <0.05 ;[ Zik T [l | A I [EIRVARTT HSEE | PHEE W) > 0) T p-value > 0.05 5 BI[IA - AR RLYS F | PRIREEE )

* Caution: Small sample base
EHC BRREEIED

Table 9: Whether consider intellectual properties are valuable assets of a company — bivariate analysis

.9 1 PLAEL AR AL pIIVEYEITYE - SR
Size of establishments £S5 45L

1-9 10-49 50+

(%) (%) (%)
Yes 2245, 98.2 99.1 100.0
No { =04, 1.8 0.9 -
Sample £ 4 867 115 20*

x*=0.932; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
() SRR o IR 5 AR T 100% -
2 Fp -value <0.05 ; AT T ﬂ MR ENa| qu’m;fglgj%{‘ PEEE B ) "p-value >0.05  FIflZ = Arpfiss iU RLy2 S8
* Caution: Small sample base
B RrRNEE D
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3.1.3

Whether consider “After | have obtained a business or company registration in

HK, no one else can use my company name as a trademark in HK” is true

%,;.; ri‘> FARVEEE | SRR ) I R 2 PR R
s

P

Establishments were asked whether they
considered the statement “After | have
obtained a business or company registration
in Hong Kong, no one else can use my
company name as a trademark in Hong Kong”
was true. More than three-fifths of the
establishments (65.0%) misunderstood that
the statement was true, which was higher

than the previous surveys. However, still
35.0% considered that was not true.
When analyzed by industry sector, it was

observed that those establishments in the
public utilities / entertainment / public
administration / government / education /
community / social services sector (39.0%)
and financing, insurance, real estate and
business services sector (38.5%) tended to be
aware that the statement was wrong.

No significant difference was observed
between different sizes of establishments in
terms of the awareness level of the wrong
statement.

(Tables 10 — 12)

Akodeiaded i Imﬂﬁ*’vfﬁrﬁi/
Pfjﬁf_tfw&%%fféj 5 EI * Ji?ﬁJﬁ
G t“bﬁ:tFerﬂff‘% ”ﬁdif\_r 3l Y
RS (65.0%) G ) HRIRLr EﬁJ’HﬂHJJ
4 h;ﬁp Jrfr = e fF I’”fEJ 35. o% N
TP
l*i?ﬁi[ﬁ” Jifr E‘}EIF[CI;‘:J* RERGEEIE &

HiTpF | prr{ﬁ F'F / 7r1 RGN TR L
mﬂ;{ (39.0%) * e/ % [ Fy]
%’fﬁi (38.5%) f U’ﬁ%‘*“fr?ﬁ[;l[ﬂ SE 0 RL T

L*FEF[ U

~

__l

T i R

N,
ks

f[Jif'ﬁlﬂ UESES VR
AL E | IR ﬁd

)

(%10 - 12)

Table 10: Whether consider “After | have obtained a business or company reqgistration in Hong Kongq,

no one else can use my company name as a trademark in Hong Kong” is true

10 ¢ @D THEYH AWV R | S EIER A 0 3RE) Cpee AR IE 2 ] O (BRI ER | RN TR

2008 2006 2005
(%) (%) (%)

Consider as true 7 E [ 65.0 54.3 53.1

Consider as false l?it'j e ’p’: 35.0 45.6 46.9

Sample &% 1001 1201 1206

Note: Percentages may not add up to 100 due to rounding of figures.

ot TSR o TR 3 ESRA T S75 1009% -
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Table 11: Whether consider “After | have obtained a business or company registration in Hong Kong,

no one else can use my company name as a trademark in Hong Kong” is true

- bivariate analysis

F 11 Gbh T VR SR 1#E) o R | R EA (R i il 2 A O W

- %«EJ 75 fﬁ
Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

e T D TR Y
Manufacturing Construction  2EtHi[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE  WEE Raeesy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
;ng'ffr astive 68.9 72.4 64.2 89.5 933 615 61.0
on5|der as false 311 27.6 35.8 105 6.7 385 39.0
FH N
Sample * *
et 45 58 565 19 15 182 118

=13.912; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
) SR - HIMEOT 53R 100% -
") rp ~value <0.05 ;{3 T il | A I [EIRVARTT HESEE | BRI 1) "p-value > 0.05 ; FIflZ = AGHEI[IAH L RLYS E | PHEF ]l -

* Caution: Small sample base
R B RERNEE D

Table 12: Whether consider “After | have obtained a business or company registration in Hong Kong,

no one else can use my company name as a trademark in Hong Kongqg” is true

— bivariate analysis
#*12: nmlfn rdﬁ%ﬂ“iﬁ‘-’w@ﬁﬂﬁiﬁ [ FI s I R L Ml - L E“ﬁ%‘i“hﬁ, Fil £7 (BE }%F'JF:M@J f:?}r’%
— SR

Size of establishments E§#& 4148

1-9 10-49 750+
(%) (%) (%)
Conoer as e 65.6 60.0 68.4
rl_ PFI_:
consider as false 34.4 40.0 316
FMMJT L F;
Sample 867 115 19%

Bt
=1.512; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
F (1) e FT;JI o IR 153 E AR T 597 100% o
2 Fp -value <0.05 ; AT T ﬂ e qu’m;fglgj%{‘ PEETE B ) "p-value >0.05 | FIflZ = Mripfiss i Ry 2 | I B -
* Caution: Small sample base
R B RERNEE D
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3.1.4

About three out of ten (28.6%) of the business
establishments claimed that they had
registered trademark, patent or design in Hong
Kong, while the majority (71.4%) had not done
so. The rate of doing so was similar to that of
the last survey.

When analyzed by industry sector, it was
observed that establishments in the financing,
insurance, real estate & business services
sector (36.4%) were more likely having their
trademark, patent or design registered as
compared to other industry sectors.

No significant difference was observed
between different sizes of establishments in
this issue.

Among those establishments which had
registered trademark, patent or design in Hong
Kong, about half (52.1%) had registered 1
trademark, patent or design; 11.1% had
registered 2 — 3; and 30.8% had registered 4
or more.

Among those which did not register any
trademark, patent or design, the major reason
was “no such need” (95.8%).

Whether register any trademark patent or design in HK

A+= HYy (28.6%) Fp?i)ﬁ‘&‘ Fe =T ; J:r
I AR Ej p& BT [0S (71.4%)
E[“?“j 2% E] e lﬁﬁil PSR B ;\Ef:fg\ EJ
‘ "ﬁﬁﬂjurﬁﬁ?t’? SLLIE S A 1 b 12

% | TPV (36.4%) [URSA PSR
ﬂlrlrp PR E e TR AR % FIIFSS /téﬁ%?t:ttl

T J;gwﬁgj VR i;rm@p@rﬁrﬁgjﬁggﬂpgj
%E%HIJ

T '%’\Z&Fdﬁﬁ‘ttl R~ R Ot R
FHIVBSAE L AE -~ 4 (52.19%) FHf v rﬁrprj
A2 FAIES R $ 11.1% 07 2 - 3 it
PYE) 30.8% FER 4 (ESTT -

o HPEE N R ﬂlﬂﬁ&/t%ﬂ%drru
BSRE 1 PR = ot RLPRL r;:\re
(95.8%)

(%13-17)
(Tables 13 - 17)
Table 13: Whether register any trademark, patent or design in Hong Kong
213 FAN AREPIEE - GABNEEs

2008 2006 2005 2004

(%) (%) (%) (%)
Yes | 28.6 30.0 22.9 125
No 2% 71.4 69.9 77.1 87.5
Sample &% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR TR 3 SRR T S5 1009% -
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Table 14: Whether register any trademark, patent or design in Hong Kong — bivariate analysis

214 Fhn AWERIRE - B BRET - ST

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T D TR Y
Manufacturing Construction  2Et1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE WEE KRy My U

(%) (%) (%) (%) (%) (%) (%)
Yes | 26.7 10.5 28.5 7.1 237 36.4 23.6
No 2% 73.3 89.5 715 929  76.3 63.6 76.4
Sample £ % 45 59 565 19 14 182 118

X*=14.891; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
ﬁ%t D1 s ”‘Fjﬂlu [ BIAR T 153 ESEATRS 157 100% -
2 rp value <0.05 ; [H3ATE ] f' 1] A2 TR BAECE | PR L ) M p-value > 0.05 ; FI[Jz=- AR TR RLYLE | PR ] -
* Caution: Small sample base
R B RERNEE D

Table 15: Whether reqister any trademark, patent or design in Hong Kong — bivariate analysis
215 E v AW PR - JAIP B - SR IAT
Size of establishments F# 4451

1-9 10-49 50+

(%) (%) (%)
Yes 7| 27.5 28.1 25.0
No j% ¢ 72.5 71.9 75.0
Sample 5% 867 114 20*

x%=0.082; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
i (O PSSR [ RIERY o) PSR T S 100% -
2 rp value <0.05 ; [H3ATE ] f' [ A5 PR BrEEE | R I [y M p-value > 0.05 ; FI[Jz=- AR TN RIS E | PR ] -
* Caution: Small sample base
= BARERNEE D

Mercado Solutions Associates Ltd. -32- April 2009
%‘gn IEW“g*F'TE I—;‘L f[ 2009 = 4 H



Survey on Business Attitudes to Intellectual Property 2008

RGN t@etﬁdriﬁgﬁ 2008

Table 16: Number of registered trademark, patent or design

216 2D FERIAVEER - BIFIE 9 B REt

2008 2006 2005 2004
(%) (%) (%) (%)
1 52.1 59.4 64.0 74.5
2-3 111 9.8 13.9 13.2
4+ 30.8 28.9 22.1 12.3
Refused to answer Ffizeé1[f! F{ 5.7 8.9 9.3 7.2
Sample: Among all establishments who registered trademark, patents or
designs in HK 286 360 276 151
A AR ripdﬂEFEJH:EP s~ B ORI R AL
Note: Percentages may not add up to 100 due to roundmg of f|gures
FEE e FT,J (7 [ERIRAYE 153 Py 1 275 100% o
Table 17: Reasons of not registering any trademark, patent or design in Hong Kong
217 : AN EPITE  AIBD B R
2008
(%)
No such need
i e 95.8
Complicated procedures 39
= HEH -
Tt)ldlexpelnswe 31
(Rl
Do not know where to register 19
T R '
Have no confidence on the protection of registered trademark / patent / design 02
SRR | A AR R L -
Refused to answer 08
FRETFT A ﬁ '
Sample: Among all establishments who did not register trademark, patents or designs in HK 715
(e I O W R o A e N s i «E FIIES %ﬂ%ﬁﬂ IR VLB
Note: The sum of % may not add up to 100 as respondents could give multiple answers
ﬁ* S 15?1@:]???4 fir L 2ht— e,:;t [E2 Fﬁﬁﬁ'p&%ﬁ*ﬁ? 100% -
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3.1.5 Whether consider HK is an important place to register trademark, patent or
design

KRRV WERPIRT. ERITR - B I o W

About  four-fifths  of the  business %%/
establishments  (80.6%) considered Hong [lEifl
—
=~

Bk rﬁi*@&*ﬁf (80.6%) 4% it

L E:‘Hl FM@ faguﬁ& /f@&l%f %
Kong as an important place to register = A U T %o T HERFRY (13 4%) H|l
trademark, patent or design, which was quite ﬁfrﬂ
similar as compared to the last survey. The
remaining one-fifth (19.4%) considered the

opposite.

When analyzed by industry sector, it was I'| =3 KW|o5+r > SR e GEE | A/ /fm}h
observed that relatively higher proportion of H (73.7%) puEStE =& [’}’ﬁﬁ%%*é Jr{
those establishments in the transport, storage 7575 Hh bl |ﬁ;§l% s fE EJJ [Jﬁ?
& logistics sector (73.7%) did not consider 7%@%

Hong Kong is an important place to register

trademark, patent or design as compared to

other industry sectors.

No significant difference was observed 71 fi A Jig\%g I 8] ﬁf}ﬂ%@ﬁfﬂp'%* 9% E[PH
between different sizes of establishments in =]
this issue.

(Tables 18 — 20) (# 18 — 20)

Table 18: Whether consider Hong Kong is an important place to reqgister trademark, patent or design

£18 1 RNV AHAL- FEBISNE FEREE  BFD 9 S

2008 2006 2005 2004
(%) (%) (%0) (%)
Yes & 80.6 80.4 79.5 67.5
No { I?iti 194 19.5 20.5 325
Sample 154 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁéii Dl ?i%ﬁ"ﬁj%l’%ﬁ (A BIRRRYE 153 PERAATRS 1200 100% -
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Table 19: Whether consider Hong Kong is an important place to register trademark, patent or design

— bivariate analysis

%19 JUARI SN FOBMRE FHTE  RADIEES - Sepit

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

P R U R S BRI UK
Manufacturing Construction  XEt1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzfﬁ ilEzaill
WEE WEE RaeieEy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Yes 21T 73.9 83.1 81.9 263 100.0 775 87.2
No %] AT, 26.1 16.9 18.1 73.7 - 225 12.8
Sample 54 46 59 565 19+ 14 182 117

X% = 45.820; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t D) e FT;J (i IR F 1T E Ay 1 597 100%
2 Fp -value <0.05 ; AT T ﬂ 17| 2 qu’m;fglgj%{‘ PEETE B ) "p-value > 0.05 ; FIflZ = Aripfiss iU RLy2 | I B -
* Caution: Small sample base
R B RERNEE D

Table 20: Whether consider Hong Kong is an important place to register trademark, patent or design

— bivariate analysis

2. 20 : AL HE - FE R PR - BAID ABEE - ST
Size of establishments #1445

1-9 10-49 50+

(%) (%) (%)
Yes 2245, 79.8 85.1 90.0
No { =04, 20.2 14.9 10.0
Sample £ 4 867 114 20*

x%=2.942 p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
() SRR o IR 5 R IR T 100% -
(2) "p-value<0.05 U3 [l A EIFVARFHRIHETE PSR W) > ) T p-value > 0.05 Pl ARHIFAT U RLYS E  PHIREEE )
* Caution: Small sample base
B RrRNEE D
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3.1.6  Whether aware that there are licensing schemes (administered by copyright
owners) authorizing copying of local newspaper articles and books for use in

business
‘,iﬂﬁ"ﬁ’ mrar el (F RS HE ) oM WS4 i E | ?{%{“J?ﬁ'ﬁii’
ﬁ”ffllﬁi“
More than seven-tenths of the business 35‘7»5, Ll E‘yﬁuﬁpiﬁ&ffg (72.6%) Jr:ij I[If_ Fﬁ
establishments (72.6%) were not aware that il (ﬂlﬁ”ﬂ%ﬁb ?H@;(m) At §!¢
there were licensing schemes (administered i*'ﬁﬂff[ﬂyﬁi / 3'%‘* FMﬁimHl]Ei” 1 ?J
by copyright owners) authorizing copying of 27. 4% HFE | I ;E

local newspaper articles and books for use in
business, while only 27.4% were aware of it.

While the majority of the establishments in *ﬁim (Qi?i i ufg&iﬁ%ﬁj I Jﬂﬂiﬂju:r
different industry sectors were not aware of Ffzi[l - [ fEg 4 LEEE ) T H s
the licensing schemes, relatively higher rﬂﬁ“fi A/ f? / T+Ea7vf+ﬁ’*%a;§$ fi Jigwr%
proportion of those in the public utilities / Fl[[ff5% ﬂﬁ lﬂﬂﬁip‘ LA (44.1%) -
entertainment / public administration /

government / education / community / social

services sector were aware of it (44.1%).

Besides, it was observed that the larger the i3t » B3 48 i u#ﬁJﬁLﬁ* ) a:leHﬂj
establishments, the higher the proportions 3% ;DEJ'ﬂﬂiﬁﬁ Jrﬁ
which were aware of the licensing schemes.
(%21 -23)
(Tables 21 — 23)

Table 21: Whether aware that there are licensing schemes (administered by copyright owners)

authorizing copying of local newspaper articles and books for use in business

# 21 - RUAURE R FFRTR] (FTASHBREE B ES) 190 RIS B8 | 28T | BOO I =]

2008
(%)

Yes #Iifl 27.4
No #1521 72.6
Sample £ 7% 1001
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSRS R o TR 13 ESRA T S75 1009% -
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Table 22: Whether aware that there are licensing schemes (administered by copyright owners)

authorizing copying of local newspaper articles and books for use in business — bivariate analysis

222 | RLAHNEEEETR (AR B T) $4 0 RIMIE A s 5 [ A S

- %«EJ 75 fﬁ
Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

e T D TR Y
Manufacturing Construction — 2Et1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzfﬁ ilEzaill
WEE  WEE Raeesy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Yes #{13¢1 26.7 24.1 24.6 263 6.7 23.0 44.1
No 7 #{13E1 73.3 75.9 75.4 737 933 77.0 55.9
Sample 54 45 58 564 19 15 183 118

X?=44.531; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t D) e FT;J i IR F 13 E Ay 1 5797 100%
2 Fp -value <0.05 ; AT T ﬂ 17| 2 qu’m;fglgj%{‘ PEETE B ) "p-value >0.05 ; FIflZ = Arpfisd iU Ry 2 | I B -
* Caution: Small sample base
R B RERNEE D

Table 23: Whether aware that there are licensing schemes (administered by copyright owners)

authorizing copying of local newspaper articles and books for use in business — bivariate analysis

2. 23 | RLAOETIEEIR (AR HEh ) $48 0 IR A S 5 | 2 A o RO

- ST
Size of establishments £ 45L
1-9 10-49 50+
(%) (%) (%)
Yes U 25.6 37.4 47.4
No #1if1 74.4 62.6 52.6
Sample £ % 867 115 19*

x*=10.989; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
() SRR o IO 5 AR T 100% -
(2) "p-value<0.05 {43 T [l A EIFVARFHRIEEE PSR W) > ) T p-value > 0.05  PIfIEAT ARHIFAT A RLIS E  PRIREE )
* Caution: Small sample base
B RrRNEE D
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3.1.7

Whether consider the statement “If | have a trademark, patent or design

registered in the National Trademark or Patent Registry of PRC, it will
automatically be protected in HK” is true

§'~1

bt 5 852 i, 2L } I

More than half of the business establishments
(54.3%) know that the statement “If | have a
trademark, patent or design registered in the
National Trademark or Patent Registry of
PRC, it will automatically be protected in Hong
Kong” was false, while the remaining (45.7%)
considered the opposite.

When analyzed by industry sector, it was
observed that relatively higher proportion of
those in the construction sector (52.5%) and
financing, insurance, real estate & business
services sector (50.5%) misunderstood that
the statement was true.

Besides, the smaller the establishments, the
higher the proportions which misunderstood
that the statement was true.

(Tables 24 — 26)

S TR - SRR I

I B K

ity #Eirp?ﬁﬂ%&*f (54.3%) ;I'f’l”f”Hli' .

S ﬁ'[ﬁi«'ﬁﬂffﬂfﬁﬂl Hﬁ:tPJ%fP f Jﬁ} S
*Iﬁﬂf%ﬁ@ﬁ SR F VRIS Ao 2 W

E J%‘?ii%wu %* i (4g 7%) PIE 91‘

e

I ﬁizw Sy R SRS (52.5%) W
S e [ Pk /:9“%7 5% (50.5%)
PR ATISAFE R ity P37 B o~ kL i

bt - BrESEE A J Ao T o RS
RLLAERY 'ﬂﬂﬁﬁ e
(% 24 — 26)

Table 24: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Registry of PRC, it will automatically be protected in HK” is true

F.24 ¢ REL UREIE © A ﬁ'@'ﬁﬂ@ﬁ‘/%‘ﬁﬂiil' E*E‘EP‘J FUERI AR E'#*IJ*/?\‘ B NP A R
il 7\1'_?"’1:!2
2008 2006 2005
(%) (%) (%)
Consider as true 3, EZ}’FF‘ 45.7 42.0 44.8
Consider as false QJE\ZT I 54.3 57.9 55.2
Sample 5% 1001 1201 1206
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t D r’njﬁ%l}ﬁ * (EHIRRRY 157 AR T S0 100% -
Mercado Solutions Associates Ltd. -38- April 2009
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Table 25: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Reqistry of PRC, it will automatically be protected in HK” is true — bivariate analysis
#25: n:JE“ TRCp 1 * %#ﬁ'@‘ﬁﬂ@ﬁ‘/%‘ﬁlﬁ? &?EE—P'JBJ AR E'#*IJ*/’?\‘E@% A TR R (A
,ﬁ-“\ %*Emﬁ

Wholesale Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
3R/ %—‘F%/ fﬁﬁi‘f/ CAEARE ] l'ﬁ\'[féﬁ/ :ﬂ/ GEASEIE $iNen
Manufacturing Construction — xECT[ 7B/ ?I/ Rl 297 pyt] I?P“/Pﬂ]‘ﬁzfﬁ ilEz TF/
WE¥ ¥ mavimE :ijri TS S 25~ S g E s
(%) (%) (%) (%) (%) (%) (%)
ggf'fff as true 435 52.5 45.9 105 6.7 50.5 44.4
Consider as false 56.5 475 54.1 89.5 933 495 55.6
F!—q JT L FE
Sample " N
R 46 59 564 19 15 182 117

X°=25.524; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ROl N&Hrﬁgff RS 153 F“J?*ﬁlﬁ‘}j =9 100% -
(2) "p-value<0.05 U3 IFIT AT Y BIFVAREHRGSE PR B> 0] " p-value > 0.05 5 Rl ARG U RLIE IR ) o
* Caution: Small sample base
R A BRI D

Table 26: Whether consider the statement “If | have a trademark, patent or design registered in the National

Trademark or Patent Reqistry of PRC, it will automatically be protected in HK” is true — bivariate analysis
# 26 : nw«‘fﬂ THEpE * E\J#HIWF’EI’I%?F‘)E}*IJ?"F'J“:W' EH FER R E#*Iﬁ’h‘@%‘:f E'Er’ﬂ%” O R HEE
BALE $epat

Size of establishments #4548

1-9 10-49 " 50+
(%) (%) (%)
Consider as true
=4 T 4 48.4 38.6 26.3
onsider as false
§JE7 L%F% 51.6 61.4 73.7
Sample
: 867 114 19*
Bt

x*=7.218; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
R ) AR - WO ’*’F‘ﬂlw *100%
@ rp value <0.05 ;{3 T [fil A L AR BiEE  PRE ) > ) T p-value > 0.05 5 BIITA T AgIHIfIATE U RLYSE IR )
* Caution: Small sample base
T R YRl )
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3.1.8

Whether have heard about the newly amended Copyright Ordinance —regarding

the criminal liability that directors / partners may attract if their companies
possess pirated software for business use

| BRSPS IR - F)
[ B

Nearly half of the business establishments
(49.5%) claimed that they had heard about
the newly amended Copyright Ordinance —
regarding the criminal liability that directors /
partners may attract if their companies
possess pirated software for business use.

Among them, the major channels of learning
about the content of the provision were TV /
radio API (67.7%) and print ad. in newspapers
/ magazines (42.4%).

When analyzed by industry sector, it was
observed that relatively higher proportion of
those in the IT & communications sector
(92.9%) and transport, storage & logistics
sector (89.5%) claimed that they had heard
about the newly amended Copyright
Ordinance.

Besides, the larger the establishments, the
higher the proportions which were aware of it.

(Tables 27 — 30)

MBS/ f9% - TR R Rl S T

## e R (49.5%) A F Bt
%@@mw’g&ny/g% [N
Er, /‘rl riimfll VE| e [F,HIJEFr .

Ij: HﬂlF’ﬂ '/F [1> 2RI IDI'%WJ[ fﬁ' J%@i%ﬁl

[ FE7ihE (67.7%) PEIEAH | FE
T (42.4%) -
PP ORI AT > S Y R b pl i

(92.9%) *3iifii /
i, s
P

?:I | $oif¥ (89.5%) fiu
| B PS fFF' AR

bISE » R BRI S
frok= kg -

(£ 27 - 30)
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Table 27: Whether have heard about the newly amended Copyright Ordinance —regarding the criminal

liability that directors / partners may attract if their companies possess pirated software for business use

F 27 - F SR P ST RBIREE - FRREE / A0 * RN e 2 il OOTH OB VI > 1 DR

2008

(%)
Yes t £ 49.5
No %) 50.5
Sample %4 1001
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t D r’njﬁ%l}ﬁ * (EWIRRRY 157 AR T S0 100% -

Table 28: Channels of learning about the content of the provision
# 28  HAIEEIC | KRR

2008

(%)
TV / radio API F{ﬁﬂ / ’FL{F"[% 3 67.7
Print ad. in newspapers | magazines |} H EA%ﬁ’I | ¥ u? F“ 42 .4
Leaflets ‘] ]~ 7.1
Seminars TIET 2.0
Print ad. in NFFR R ”;h’[’ﬂ? 1.7
Ad. on bus body 4+ 14 Hi £ l/ 14
Word of mouth by friends / relatives %7 }[E K 1.1
Telemarketing / direct mailing g5 / ﬁ[&’f_ﬁ[%ﬁj 0.4
Accountant / legal adviser fﬁr / ¥ Eﬁfﬁ 0.2
Internet = Tl 0.1
Others £l {4 0.4
Can't remember %IT & 1.0
ngple Among all establishments who havq he‘ard' about the newly amended Copyright Ordinance 496
B TR SR S i 7RI IR A BV R R
Note: The sum of % may not add up to 100 as respbndents could give multiple answers
B R S RO 153 SRR A 100% -
Mercado Solutions Associates Ltd. -41 - April 2009
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Table 29: Whether have heard about the newly amended Copyright Ordinance —regarding the criminal

liability that directors / partners may attract if their companies possess pirated software for business use

— bivariate analysis

# 29 : | hBAR P ST IR I Elﬁﬁql [ i3 ~ Fg=pNER 2 il SO OBTE MO Y S

- % 153
Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

e T D TR Y
Manufacturing Construction  2EtHi[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzfﬁ ilEzaill
WEE  WEE Raeesy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Yes | 51.1 57.6 48.4 89.5  92.9 43.2 49.6
No %% 48.9 42.4 51.6 105 71 56.8 50.4
Sample 54 45 59 564 19+ 14 183 117

x*=26.587; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t D) e FT;J > IR F 13 E Ay 1 5797 100%
2 Fp -value <0.05 ; AT T ﬂ 17| 2 qu’m;fglgj%{‘ PEETE B ) "p-value >0.05 ; FIflZ = Arpfisd iU Ry 2 | I B -
* Caution: Small sample base
R B RERNEE D

Table 30: Whether have heard about the newly amended Copyright Ordinance —reqgarding the criminal

liability that directors / partners may attract if their companies possess pirated software for business use

— bivariate analysis

# 30 ll? %‘hﬁtﬁﬁ%‘?‘%’ﬁﬁf’%%h ’ “EJ;,%EZEM / F’?%‘% ol il NS 7 LT % 2 U S A i 1
— E5@E 5

Size of establishments £ 45L

1-9 10-49 50+

(*0) () (%)
Yes | 45.9 63.2 73.7
No i—iﬁj 54.1 36.8 26.3
Sample % 867 114 19*

x*=16.966; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
() SRR o IO 5 AR T 100% -
(2) "p-value <0.05 | REEEN ﬂ MR ENa| qu’m;fglgj%{‘ PEETE B> ) Mp-value >0.05 | FIflZ = Mripfiss iU Ry 2 SE-EA
* Caution: Small sample base
B BrRNEE D
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3.2 IP Compliance
AT I A AR TR B
3.2.1

own trademark for goods / services

Whether would check the HK trademark register before using / adopting their

01 P R B i i | R SR = RO TP 3

While more than half of the establishments
(57.8%) would not check the Hong Kong
trademark register before using / adopting
their own trademark for their goods / services,
more than two-fifths (42.2%) would do so,
which was lower than that in the last survey.

When analyzed by industry sector, it was
observed that relatively higher proportion of
those in the IT & communications sector
(92.9%) claimed that they would check the
trademark register before using / adopting.

Besides, the larger the establishments, the
higher the proportions that they would do so.

(Tables 31 — 33)

NI B

r“# gﬁu&wy? (57.8%) FA 1k iﬁ[ FZ?
F /q’:‘ﬂﬁ 'HH%?F‘FF? ij\ L‘[E f *F”FP?
irﬂ i (42.29%) F e
P S

o B IEE R
(92.9%) f Uig&)@ﬁlﬁ 3;(? ﬁjwﬂaﬂ ﬁ,i i

IR AR A E 1 A o

PYS - DREBEET B PRA ek
A -

(# 31— 33)

Table 31: Whether would check the HK trademark reqister before using / adopting their own trademark

2008 2006 2005 2004
(%) (%) (%) (%)
Yes ?J?{fg’?ﬁ( 42.2 54.6 48.8 40.6
No i;féjﬁﬁﬁg 57.8 43.4 51.2 59.4
Refused to answer $Fiz&i[f! FAT - 2.0 - -
Sample 5% 1001 1201 1206 1204
Note Percentages may not add up to 100 due to rounding of figures.
ISR (RBIRRF 103 LRI 780 100% -
Mercado Solutions Associates Ltd. -43 - April 2009
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Table 32: Whether would check the HK trademark reqgister before using / adopting their own trademark

— bivariate analysis

# 32 @ QUIEARECR i [ TR R A | RIS R R — SHRCRSTAT

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

P R U R S IR UK
Manufacturing Construction  XEtHi[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzfﬁ ilEzaill

WEE  WEE Raeesy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Yes F| ik 50.0 32.2 43.4 211 92.9 34.1 48.3
\CREAETES 50.0 67.8 56.6 789 71 65.9 51.7
Sample 54 46 59 564 19 14 182 118

X%=20.793; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.

o (U PSSR IR o0 PR T S 100% -
) rp ~value <0.05 ;{3 T [l | A I [EIRVARTTHSEE | PHEEE W] > 0) T p-value > 0,05 BI[IA - AR U RLYS F | PRIREEE )

* Caution: Small sample base
EHC BRREEIED

Table 33: Whether would check the HK trademark register before using / adopting their own trademark

— bivariate analysis

%33 '.g I [ lﬂ' / qwgﬁxl;[ﬁ}i:mul?lmjﬁf[fjﬁ;gﬁé_twgg — SR
Size of establishments #$#& 445

1-9 10-49 50+

(%) (%) (%)
Yes [ fizk 39.1 50.9 68.4
\URERITES 60.9 49.1 31.6
Sample £ 4 867 114 19*

X*=11.797; p-value < 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
() SRR o IR 5 R IR T 100% -
(2) "p-value<0.05 U3 [l A EIFVARFHRIHETE PSR W) > ) T p-value > 0.05 Pl ARHIFAT U RLYS E  PHIREEE )
* Caution: Small sample base
B RrRNEE D
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3.2.2  Whether have employees specifically responsible for IP management

PE ET By e R (e

While the majority of the business
establishments (84.5%) did not have any
employee  specifically  responsible  for
intellectual property management, some
(15.5%) had deployed staff specifically
responsible to do so, which was lower than
that in the last survey.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

Among those establishments that had
employees  specifically responsible  for
intellectual property management, many
claimed that the staffs were responsible for
“the registration of trademarks, patents or
designs” (62.2%), followed by “monitoring
employees’ use of other people’s IP rights”
(53.1%), “monitoring the IP rights of the
company” (41.0%) and “licensing / trading IP
rights of the company to others” (37.2%).

(Tables 34 — 37)

$'
?|5
™

Mi
257

Tt Hf
i
ﬂﬂ

+hiop

7J ]jp?i
%@@g

&

2l

\d&‘EJF
L2
9

# (84.5%) 19127

o &

1153 a55%){
ET g e

_‘ﬂ ‘%‘L‘“ﬂﬂ

SE QL ﬂg&iﬁgglﬁﬁ RV E

ﬁ%ﬁﬂw%@@mmw%ﬁ
AR i_[%fﬁwﬁfPﬁG

%ﬁ%J(azzww s b

£l

hir

[E{F' JE ]’uj k IJ{[%&%@J (53 10/0) r s
VI A (41.0%) » MACE ‘rJ;ﬂ%
it | D pAEVE ) (37.2%) -

i J; F| 1§

(# 34 - 37)

Table 34: Whether have employees specifically responsible for intellectual property management

# 34 RLAEEIT B e Il ARl [

2008 2006 2005 2004
(%) (%) (%) (%)
Yes | 15.5 22.6 18.9 10.0
No J2 % 84.5 77.3 81.1 90.0
Sample &% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR o TR 3 ESRA T S75 1009% -
Mercado Solut|ons Assouates Ltd. -45 - April 2009
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Table 35: Whether héve emplovees specifically responsible for intellectual property management
— bivariate analysis

# 35 RLAEEIT B VB R MRV (B - SRRCRSIAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
gl H éﬁi‘f/ T LR R HUELE
Manufacturing  Construction — ZtTi[ 1E7p4/ ?l/ Rl B9l gg=l 55 /P‘rr{]‘ﬁ‘ff' ilk3 TF/
WA K MAVEEE DU K K mmsne Rk
(%) (%) (%) (%) (%) (%) ("jO)
Yes | 17.8 15.8 16.9 5.3 6.7 16.5 13.7
No 2% 82.2 84.2 83.1 94.7 93.3 83.5 86.3
Sample 15 %4 45 59 564 19* 14* 182 117

X% = 4.845; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
() PSR o (IO T3 AT 1 100% -
) rp ~value <0.05 ; {3k T [l | A I [EIRVARTT HESEE | B W) > 1) "p-value > 0.05 ; FIf|Z = AGHEI[IAH N RLY2 E | FHEF ]l -

* Caution: Small sample base
B (W 3 g Al

Table 36: Whether have employees specifically responsible for intellectual property management
— bivariate analysis
2.36 1 fLAE EY T B GE I MR (B - SR
Size of establishments £ 45L

1-9 10-49 50+

(%) (%) (%)
Yes 'EJ 15.3 16.5 20.0
No %% 84.7 83.5 80.0
Sample 1524 867 115 20*

x*=0.413; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
() PR IO 3 AT ] 100% -
(2) "p-value<0.05 fE#&TE T il A FRIFRAGT BSE (VIR Wl ) "p-value > 0.05 ; FIflZ= AGHI[IAH RIS E | FHEF ]l -
* Caution: Small sample base
B RrRNEE D
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Table 37: In what aspect were the staff responsible for

# 37 : 17 B WP I (B

2008 2006 2005 2004

(%) (%) (%) (%)
Registration of trademarks, patents or designs

2.2 7. 7.2 2.
G P Rl ~ By P 51 1t ° 67.6 6 82.5
Momtormg employee’s use of other people’s intellectual property rights
B f1 (R~ ot 53.1 58.5 61.7 45.8
Monitoring the intellectual property rights of the company
e ﬁJ]ElijFDF%E%@ 41.0 47.8 45.6 50.8
Licensing / trading intellectual property rights of the company to others
R p 2 ﬁJﬁ'ﬁ@ﬁc@F"iﬁfﬂJ%‘?@ | % phEdr 37.2 35.6 41.4 47.5
Sample: Among all establishments who had employees responsible for IP
management ] o 155 272 228 120
Bk DT T G TR R TR (SRR L
Note: The sum of % may nbt add up to 100 as respondents could give multiple answers.
A R R S TR 5T PRI O 100% ¢
Mercado Solutions Associates Ltd. -47 - April 2009
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3.2.3

Whether prohibit the staff from using the company computers in uploading or

downloading files for personal use during the office hours

F IR S HRIP P S R
Of all the business establishments, they were
asked whether their company prohibited the
staff from using the company computers in
uploading or downloading files for personal
use during the office hours. About half of the
establishments (48.4%) claimed that they
prohibited their staff to do so, which was lower
than the last survey. Still, about one-third of
the establishments (33.7%) claimed that they
did not do so. The remaining 17.9% claimed
that there is “no computer / no Internet
connection accessible by staff in the
company”.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

Of the establishments who claimed that they
had taken measures to prohibit their staff to
do so, most of them (78.8%) said that they
“set up internal rules / guidelines”. Some
others prohibited “by company’s monitoring”
(43.5%) or “regular checking of computer hard
disks” (29.3%).

(Tables 38 — 41)

RES TN e Y

ﬁfrqrﬁumg kg Hm]} [ Ejﬂwg - B
ot *JFE? IEIF'J Y N B[
J AAE|~ #Eﬂﬁi (48. 4%) ﬂ V- i J‘{%

Al Hﬂﬁﬁ i 1 (E9%

AN Ilfﬁ{&?f% (F33 7%) A b2 J’kaz‘

l'— ey 17.9% #4. rH;*EJF:iﬁF,/ A

ORI Rl

Hy E

VL—~

s
E
&
E
s
E

[Fil (5 3 0 B A g
digy R

Hf 2

T
[

PR R A
H“I’“ﬂf’ﬁ*" (78.8%) #= "5 AT
if'*—/fd ﬂ[”dg [;;%&—li_ F'I“FJ
Z | (43, 5%) b rt W R AT
(29 3%) -

fﬁiﬁﬁl ISR

I_[:IF-F_‘—"H—M

(# 38 — 41)

Table 38: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours

238 : FyAFIFEIT W SE R 0P L R I T R (R L B e
2008 2006 2005
(%) (%) (%)

YETS 48.4 58.0 49.4

?lgf,éj 33.7 30.6 35.4

NP _Eo‘rgqytgr m\ﬁth;e collrrlp:imyér]g H]teLr\fzt Eogrlectlon accessible by staff in the company 17.9 114 15.3

2> f[h’y EJF:CTL%YI E - FILT*’TFI?’V Bl ﬂ\‘FﬁJJﬁ‘-

Sample 1001 1201 1206

A

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t : p[ﬁ?ér’ﬁ%%ﬁ > TIPS 153 ESAES 1 2 100% -
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Table 39: Whether prohibit the staff from using the company computers in uploading or downloading files
for personal use during the office hours — bivariate analysis
2. 30 ¢ F A RIFELT ESEN P ([ E) S B N SR (R} P SRS i

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

5 F fiﬁfﬁ et SR R H ISR

Manufacturing  Construction  2Zt1i[ 1E7 B4/ ?l/ Rl B9l gg=l 55 /P‘rr{]‘ﬁsz' ilk3 TF/
BEE  HEE BANESRY UK AR Y

0

(%) (%) (%) (%) (%) (%) (%)
Yes | 61.5 58.8 59.5 50.0  92.9 57.5 64.4
No 2% 38.5 41.2 40.5 500 7.1 42.5 35.6
Sample 54 39 51 467 4* 14* 146 101

x%=7.726; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
F S + (A 153 LRI T35 100% -
Wﬁf T AR R F~ IR e AR PR
(3) M p-value < 0.05 |*%<ro [fil 5 2 ] FE] A 31 g3 | PR B > [y T p-value > 0.05 [k - AgHRIIFURE N LY | PHEEE )] <
* Caution: Small sample base
R A BRI D

Table 40: Whether prohibit the staff from using the company computers in uploading or downloading files

for personal use during the office hours — bivariate analysis

#.40 T HEFIEIT BN BRI 2 RIS (R S PR - SRR
Size of establishments #4481

1-9 10-49 50+

(%) (%) (%)
Yes ?J 59.9 62.5 66.7
No iQ’EJ 40.1 37.5 33.3
Sample &% 709 96 18*

x?=0.534; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%ﬁ : ( ) FIAES H‘FTJ[. (AR 153 ESfATES T 05 100% -
]“Wﬁﬁ [fl'“* A EJFI‘—ﬁF E. ?*’ip?u et [ﬁﬁj <" PR -
(3) "p- Value<005J l*%rﬂ [fil A2 FIFRART AT | IR W) > iy T p-value > 0.05 5 JI[IA g Fas: kLT & | PIEE: ) -
* Caution: Small sample base
B RERNEE D

April 2009

Mercado Solutions Associates Ltd. -49 -
2009 =+ 4 k|

%‘gn ]E}‘aﬁ[ B‘L f[



Survey on Business Attitudes to Intellectual Property 2008

ﬁ%ﬁ%%ﬁ%%&%ﬁ%ﬁ@zms

Table 41: By what means to prohibit the staff from using the company computers

in uploading or downloading files for personal use during the office hours

A1 ¢ [P R AN R T RS D [0 BN R T AR (R L R R

2008 2006 2005
(%) (%) (%)
By internal rules [ guidelines
i;j By t' %JL / *Fbr” 78.8 75.1 69.3
IEIcl)mtc;r}ng by the company 435 573 58.9
Regular checklng of computer hard disks
tﬁ”ﬁﬁl ,LI @ 29.3 40.4 37.8
Employment contract
(R A5 b 9.7 11.4 12.2
Install software for prohibiting uploading / downloading files 59 i 01
PEEEE - RN E Y F%ﬁ%tﬁftl* ' '
Sample: Among all establishments who prohibited their staff from uploading / downloading
files for personal use 485 696 595
Bk o DR AIEEY T VA N AR (R PR ML
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
I R = MR F 1T PRI A 100% ¢
Mercado Solutions Associates Ltd. -50 - April 2009
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3.2.4
using pirated computer software

ML R R R R

When being asked whether their company
prohibited the staff from installing or using
pirated computer software, about seven out of
ten of the establishments (71.6%) claimed
that they prohibited their staff from doing so,
which was similar to the last round. On the
other hand, 13.6% claimed that they did not
do so.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

Of the establishments which claimed they had
taken measures to prohibit their staff from
doing so, similarlyy, many said that the
measures were “by internal rules / guidelines”
(76.4%), “monitoring by the company” (52.4%)
and “regular checking of computer hard disks”
(32.8%).

(Tables 42 — 45)

Whether prohibit the staff from using the company computers in installing or

Eﬁ,?&ﬁﬂ [t JE\MJ_PFII VEERS I ﬁbﬁgﬁzﬁﬁﬁ:’

PR AR RS PUBSES (71 6%) ENC [F‘ﬁ FIof
Bl Lofpe o SR OAEE - - e

13.6% #.=- ¢ IFWAJ%AJ?I[‘ o

IR e

_-Ellll

R AR
AR

H > REAEL F”i_’ FoIPTE ) T i BRIV
jﬁﬁf* el ﬁf%ﬂu I $591(76.4%) -
\_‘ J(5240) Y rﬂL_ Fjﬁﬁ%ﬁf{’[ﬂf{[

THERAE fﬂryﬁgljfw[r— ',ﬂ IEP =gl Jt{&}?

(32. 8%)

(# 42 — 45)

Table 42: Whether prohibit the staff from installing or using pirated computer software

PRIt ol A e - 3214 L ok ed 1 LU
2008 2006 2005 2004
(%) (%) (%) (%)
YETS 71.6 70.8 63.1 49.1
yN;S*éJ 13.6 18.3 22.9 285
No computer in the company / no Internet connection accessible by staff in
the company , 14.8 10.7 14.0 22.4
rh’y E F—f T«[ / F «]3{3& E ;‘Fﬁﬁjﬁz
Sample
B 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
R ‘HF%I/ (IR 153 E=EFIES 7 2% 100%
Mercado Solutions Associates Ltd. -51- April 2009
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Table 43: Whether prohibit the staff from installing or using pirated computer software — bivariate analysis

#43 1 FAEE PR SEER [ WIS ERINELE — SRR

Wholesale, Retail Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T D TR Y
Manufacturing Construction  2Et1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE WEE KRy My U

(%) (%) (%) (%) (%) (%) (%)
Yes | 77.1 85.4 83.6 824 100.0 895 86.5
No 2% 22.9 14.6 16.4 17.6 - 10.5 135
Sample 54 35 48 476 19+ 14 159 104

x?=5.238; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
r,%t : i *rﬁﬁk o [WIARAYT 153 = SEAIES 7 277 100% -
Wﬁf g AR R F TR S iR
(3) M p-value < 0.05 |*—i< r;ﬂ [fil 5 2 7] Ian’Eﬁfgﬂ%ﬁ FHEEE ]l > [ " pvalue >0.05  [lZ = ASHRIAYAH JURLIZ E [ FEREE ) -
* Caution: Small sample base
R A BRI D

Table 44: Whether prohibit the staff from installing or using pirated computer software — bivariate analysis

F 44 FARIFRT VEERS IR - SRR
Size of establishments #$#& 445t

1-9 10-49 50+

(%) (%) (%)
Yes ?J 84.3 82.8 80.0
No iQ’EJ 15.7 17.2 20.0
Sample &% 744 93 15*

x?=0.320; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no computer in the company / no Internet connection accessible by staff in the company” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%ﬁ (D) Pty ‘tn‘ﬁrg[. (A HIARAYE 153 ESSRIES T S5 100%
(2) ffi= [H'W RN FL_qFI RS IR AR YR
() p- value<005J |*%¢7 il 1A RERRRTT RS PIBEE B - [y T p-value > 0.05  PIflZ T ARHIFVAGURLIZ E UIEEE B -
* Caution: Small sample base
= BARERNEE D
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Table 45: By what means to prohibit the staff from installing or using pirated computer software

A 45 (P R A1 SR [P AT R

2008 2006 2005 2004
(%) (%) (%) (%)
By internal rules [ guidelines
i;j By f' %JL / #r” 76.4 71.2 67.1 52.3
EI?””‘:}”Q by the Compa”y 52.4 58.2 59.9 71.7
Regular checklng of computer hard disks
tﬁ%@ﬁ ’Tvl @ 32.8 38.3 37.7 32.3
Employment contract
(R A5 b 9.2 9.1 8.9 6.8
Setting access right password, that only designated staff can install software 07 i i i
VYEERE - P I LS -
Refused to answer
RS 1.3 - - -
A [[FI I;A[
Sample: Among all establishments who prohibited their staff from installing /
using pirated computer software 717 851 761 591
Bt T IR e TR RS R OB R L B
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 5T ERTI  100% ¢
Mercado Solutions Associates Ltd. -53- April 2009
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3.25
?J"F‘}fi;ﬁfﬁi%f’? P R

While more than three-fifths of the business
establishments (64.0%) did not carry out
research and development in Hong Kong and
about one-quarter (26.7%) claimed that their
business had no such need, only 9.2% had
carried out research and development in
Hong Kong. The findings were quite similar
to the previous surveys.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

Among those establishments which carried
out research and development, most of them

Whether carry out “research and development” in HK

*%gu@iﬁ& (64.0%) < 7 HE
SR L oo 2

l_f}F:'IF)I" > BF] 58 - blE E 1?‘[“171 &
i;ﬁﬂy E ["“3:{%[ s PLE E 9.2% E ﬂ’ﬁ‘
e s Wi s ﬁﬁﬁ il

(e

Ko HIRgiA Jig&{rg lL IREIT IJ[:F[[VE*' 1;;

—Em

TIRIEH
ié %\E%HU

iﬂﬂﬂiqﬂ—ﬁ’oﬁﬁ'ﬂvf é@ﬂifﬁe&ff‘ﬂl » N 2R
(78 1%) ﬁ%ﬂ*ui? fgl;i”l”ﬁ

(78.1%) would search the patent register to * fusEf lﬂlﬁ F{3ig - hﬁﬁg\ YT
ensure that they would not infringe other’s
inventions. Such proportion was higher than (# 46 — 49)
the last survey.
(Tables 46 — 49)
Table 46: Whether carry out “research and development” in HK
2 46 : ?J?}'&Tsﬁfﬁi%f:‘%“ﬁﬁéi
2008 2006 2005 2004
(%) (%) (%) (%)
YETS 9.2 9.9 9.3 7.1
g\g’? 64.0 63.4 60.9 67.4
No ‘research and development” needs for the business
ISR P A EIU%TE',I 26.7 26.6 29.8 25.5
?Qgp'e 1001 1201 1206 1204
XS
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. -54 - April 2009
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Table 47: Whether carry out “research and development” in HK — bivariate analysis

%47 AT AMNE FPRVHIR - S

Wholesale, Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T TR Y
Manufacturing Construction — XEtHi[ 1B7BA £ |/ SE Tl Y I?P“/P‘”ﬁ‘ﬁzfﬁ ilEzaill
WE¥  E¥ AavmEx Sy WK ARG

(%) (%) (%) (%) (%) (%) (%)
Yes | 8.3 - 13.7 200 143 8.9 14.9
No 2% 91.7 100.0 86.3 80.0  85.7 91.1 85.1
Sample 154 36 42 415 5 13* 135 87

X*=5.450; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no R&D needs for the business” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
1 P B | 100k
2) s i Ik $E ?1‘4‘“ FIEN Ug‘i%l" TR
(3) M p-value < 0.05 |*%< AN f‘ e IJ&%Q@%&‘ PHEEE )] » ) " p-value > 0.05  FIfIA = BgnFIFAG A R LI E [ FEREE )
* Caution: Small sample base
B RA D

Table 48: Whether carry out “research and development” in HK _— bivariate analysis

*. 48 : J? = iﬁﬁﬁ’ﬁmﬁ“brﬁéﬁ ESECE ST
Size of establishments £S5/t

1-9 10-49 50+

(%) (%) (%)
Yes 7| 11.9 18.0 7.1
No 2% 88.1 82.0 92.9
Sample 5% 630 89 14*

x?=3.001; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “no R&D needs for the business” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
e [E?i;‘ér’ﬁ i J'[a* HWBTI 55 F‘”?Iﬂlﬁ‘}j\ =9 100% -
(2) b [ 2 il Rt Tf‘“bf IRpOTERI" PUER -
(3) "p-value <0.05 | |*%< rij A VT IJw“fF;fglvé%{‘ PHEE B > 10 M p-value > 0.05 ; JI[[zh = Ao i R Ly2 ¢ E[FEREE I -
* Caution: Small sample base
= BARERNEE D

Table 49: Whether would search the patent register to ensure not infringing other’s inventions

249 : (RWEHARR]  LERT ORI * BE

2008 2006 2005 2004
(%) (%) (%) (%)

%‘?S 78.1 6.7 77.9 80.9

°. 21.9 30.3 22.1 19.1

i

Sample: Among all establishments who carried out R&D in HK

Bk ¢ I T R A T (RS O 92 119 112 86

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t e F’FJ" * (EHIRRY 1o AR T S0 100% -
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3.3 Perception of IPR Situation in HK
S VAT M O
3.3.1 Whether consider necessary to protect IP Rights
R RSB E TR TP
More than nine-tenths of the business

establishments (93.7%) considered that it was
very / quite necessary to protect IP rights in
the business environment of Hong Kong,
which was quite similar to the previous
surveys. Only 2.4% of the establishments
considered the opposite.

PR R, G S oK

ke (93 7%) Y= Z;ﬁ&“% E fﬂ%ﬁ’vaﬁi’
i fi:’E Fj / &Ffa‘:%“ E W o P UE
A% IS ﬁl@ﬁnﬁ

When analyzed by industry sector, it was [I'| = &[>3 47> SR EGuEfE / G }’w,
observed that relatively higher proportion of % (27.8%) i ﬁg&fg =X P |‘f%? gim J
those establishments in the transport, storage §J £ %F;uﬁ\%ip%%@
& logistics sector (27.8%) did not consider
necessary to protect IP rights in Hong Kong
as compared to other industry sectors.
No significant difference was observed 71 fi A Jig&ifg I ] IF;P } IREp J[pW VS 1is!
between different sizes of establishments in =]
this issue. (# 50 - 52)
(Tables 50 — 52)
Table 50: Whether consider necessary to protect IP rights
2 50 : pLAR IR MR O R
2008 2006 2005 2004
(%) (%) (%) (%)
Very necessary J[E”I E| F 53.6 51.6 53.8 55.1
Quite necessary E['El E § 40.1 45.1 41.7 39.9
Quite unnecessary ELEI% ﬁﬁﬁ%l 2.4 1.7 2.9 2.3
Not necessary at all 5t = J’[ ﬁ?ﬂf}l - - - -
Don't know / Hard to say 1-#fif1 / (CUESEE 3.9 1.6 1.6 2.7
Very / quite necessary 2t | TE S 93.7 96.7 95.6 95.0
Quite unnecessary/ not necessary at aII’HéET ﬁTF;I [ F =7 ﬁﬁél 2.4 1.7 2.9 2.3
Sample £ 4 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYE 153 AR T S 100% -
Mercado Solutions Associates Ltd. -56 - April 2009
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Table 51: Whether consider necessary to protect IP rights — bivariate analysis

# 51 : RARSHBEMERTIHE - SR

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

e ol fzﬁfﬁ RS- R TRV EE = [E TR
Manufacturing Construction — ZtTi[ IE7hb/ ?1/ SE Tl Y I?P“/P‘”ﬁ‘ﬁzfﬁ ilEzaill
WX REE . HMAMVEEX WK AR TRK SRR

(%) (%) (%) (%) (%) (%) (%)
Very | quite necessary
,]Eﬁu | I :'L_Fol 97.7 100.0 99.1 72.2  100.0 98.9 98.3
|

Quite unnecessary/
not necessary at all

]7 }_%, 2.3 - 0.9 27.8 - 11 1.7
Sample * *
B 43 58 535 18 14 177 115

X*=383.385; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁé;t : (1) &k FTJ (7 IR F o3 ESEAIEy 1 S5 100%
W TR TR | U Y -
(3) "p-value <0.05 AT Ml AZ I FHIPORRFTERAECE | IR ] - ) T p-value > 0.05 5 BT BRIV URLIZ E R ] -
* Caution: Small sample base
B RERNEE D

Table 52: Whether consider necessary to protect IP rights — bivariate analysis

# 52 : ALARSHBEMERTIHA - SR
Size of establishments F$45 5481

1-9 10-49 50+
(%) (%) (%)
Very | quite necessary
Eﬁj / E(EIE %i]-%[ 97.2 99.1 100.0
Qune unnecessary/ not necessary atall 58 09
7 E,I | = j . ) -
?Qgp'e 831 112 19*
e

x*=1.922; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
i (1) b rjﬁuf > [IARAY 153 ESRATES T 757 100% -
}ﬁ(ﬂ% T P @;%53 i -
(3) "p-value <0.05; [RFE Rl AL IR BEESE | IR I o iy T p-value > 0.05 5 JIJA T ASHIFAE UL E | EEE B -
* Caution: Small sample base
R A BRI D
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3.3.2

Whether agree the measures of the Government have been effective in

improving the protection for IP rights in HK in the past two years

LA AR R g BRIV € 5

When being asked whether agree that the
measures of the Government have been
effective in improving the protection for IP
rights in Hong Kong in the past two years,
most of the establishments (68.6%) “strongly
agree / agree”, while about one-tenth (10.7%)
considered the opposite. The remaining
20.7% claimed “don’t know / hard to say”.

No significant difference was observed in
terms of industry sectors and size of
establishments on this issue.

(Tables 53 — 55)

s, M B AR
’Ei f\j\ RIESEiES i ENE Fﬁ;‘jw Jg’
%m Iﬁwk % @ﬂ JI &L ¢

T;{Mﬁ (68. 6%) 15 TR [ij*L ! Tfi ﬁu RS
—- A% (10.7%) ﬁﬁ@ g pd o FER 20.7% #*-
F‘T i[lAﬁ / 1@%%}

Fi J[F[[V“réﬁ“ f‘J*‘J

TR OSBRSS T
FHEEZ I i

(+ 53 — 55)

Table 53: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years

53 1 R R Py SRSV P55 v (R M

2008

(%)
Strongly agree 7 l?f{ 9.8
Agree {fJ 58.8
Disagree - [filEi 9.8
Strongly disagree 2R {ﬁJ?Ei'L 0.9
Don't know / Hard to say 1-#1if1 / (CUESEE 20.7
Strongly agree / agree ? Eili {fJ ) [fjjéa 68.6
Disagree / strongly disagree [l / J]Eﬁﬂ [RIEQ 10.7
Sample 5% 1001
Note: Percentages may not add up to 100 due to rounding of figures.
FE ¢ IS RT3 RS T 100% -
Mercado Solutions Associates Ltd. -58 - April 2009
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Table 54: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years — bivariate analysis

# 54 ¢ RLAFEITER T 3ET Py FERIVAVESE $5ae o W R VN — SRRCRSIAT
Wholesale Retall Fmancmg, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
=5 H fzﬁfﬁ R TRV O S IE Tias:
Manufacturing Construction — xECH[ 7B/ ?I/ Rl 297 pyt] I;PT/PTF{]‘?Z[ ks TF/
¥ E¥ ARy :JJM AL QR0 QU MLk T
(%) (%) (%) (%) (%) (%) (%)
ftrong'y agree / agree 80.0 82.6 85.6 944 1000 863 91.8
EﬁﬂfJEL I [l
Disagree /
strongly disagree 20.0 17.4 14.4 5.6 13.7 8.2
7\ I’FJTE{'L / . . . . = . .
Ji 7 il
Sample * *
e 35 46 443 18 14 139 98

x*=7.758; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
(1) Hi ”‘“r’*rj%l’f' > BIVRAAY T 153 E=SROIRS T 205 100% -
2) il I A @%ﬁ i -
(3) "p-value <0.05 &L T il 1A f] oS B HECE | PR
* Caution: Small sample base
EEC R REIRED

= .

E

S
Sl

[ " pvalue >0.05 ; Pl AgHIFAH R E | PHEE B -

Table 55: Whether agree the measures of the Government have been effective in improving the protection

for IP rights in HK in the past two years — bivariate analysis

# 55 : RUARIF R S Py BARIVAVHRGE e, o B (R MRV (N — SSECRL) AT
Size of establishments $$454 481
1-9 10-49 50+
(%) (%) (%)
Strongly agree / agree
Ik f’fﬁJ?Ei’L / W'jél 87.1 83.0 82.4
Disagree / strongly disagree
> W'jél / :Jlgﬁfj,j\ fﬁJ?Ei’L 12.9 17.0 17.6
Sample .
Bt 684 94 17

x%=1.487; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
# E{il FT;JI. > AR F 153 EAfAEy 1 2
[H'A A ‘@‘5?»% g
(3) rIO Va|Ue<OOSJ (AT T [fl A 7 FRIAR RasE IR 1|
* Caution: Small sample base
B RrRNEE D

=t ( £ 100% <

ﬁg

[ > 70 " p-value >0.05 ; FIZ= A vAS SR E | PHEEE B -
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3.3.3

Most important stakeholder in reducing IP rights infringement in HK

S B R E R

For the stakeholder which was considered the

most important in reducing [P rights
infringement in Hong Kong, more than
two-fitths of the establishments (46.0%)

considered that “the Government” should play
the most important role, while some others
considered that “educational institutions”
(19.1%) and “copyright owners” (17.8%)
should play the most important role. It was
noteworthy that the percentage for “the
Government” was decreased as compared to
the previous surveys.

When analyzed by industry sector, it was
observed that relatively higher proportion of
those establishments in the public utilities /
entertainment / public administration /
government / education / community / social
services sector (56.4%) considered that “the
Government” should play the most important
role, while those in the transport, storage &
logistics sector (73.7%) tended to consider
that “educational institutions” should play the
most important role. Besides, 100% of those
in the IT & communications sector thought
that it should be the “copyright owner”.

No significant difference was observed
between different sizes of establishments in
this issue.

(Tables 56 — 58)

= ~“ﬁ?’e§ffﬁ LT 3 I
FlT o fop— JPIFEFE %@;,glp“ S ﬂpun;y

w%%(%O%V?ﬁFVWJI%% HER
951 r;ftrnfmgﬁu?w ol (1019
TSR ?h 317 8%) i %g[ﬁgr%lf
c[o@qgw:{ A ,ngti_ L—S!‘r{-J‘J]ElJFUJ[—-—
] s pﬁﬁ@ﬁ e

JEHRIH AT B EE S IS

,q\i Iﬂ‘LSF / L&"F{]‘ F[F / SC‘T;IL_ T—I*]El&—}y'!dr‘rf&q&‘
uﬁipﬂg& (56. /0) IS Wrﬁu
3%%[5 EIfel V] “l : f«i—?mﬁfl

!
f}*uﬁ %ﬁﬂﬂﬁﬁﬂ‘ﬁ (73.7%) E'HHIFW =i T fiju
?Eh is SHBEFJ R omyf » 100%
*ﬁfﬁboai”@ﬁﬂﬁhﬁ¢ir%@
Bt e

T P RBS R R SR ey )
i Jj -

(56 — 58)

Table 56: Most important stakeholder in reducing IP rights infringement in Hong Kong

F 56 ¢ o ¢ R AHIEHE MBIV B TR L <1
2008 2006 2005 2004
(%) (%) (%) (%)
Government Fﬂ]‘ 46.0 55.9 54.9 58.9
Education Institutions s;er[ i&k% 19.1 14.0 13.8 9.1
Copyright ownerﬁ”?@??f‘ ¥ 17.8 14.1 14.2 14.2
Consumers Jf[{ 10.3 8.3 9.2 15.0
Retailer %;’F%FEJ 6.8 7.7 7.9 2.8
Sample &% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ot ISR o TR 3 ESRA T S75 1009% -
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Table 57: Most important stakeholder in reducing IP rights infringement in Hong Kong — bivariate analysis

3 57 : S H i VAR BFIVEE IS - SRRCRSIAT

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

P B U R SH IR UK
Manufacturing Construction  XEt1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE WEE RaeieEy My U

(%) (%) (%) (%) (%) (%) (%)

Government 455 39.0 455 21.1 ; 495 56.4
=
Education Institutions 22.7 237 18.6 73.7 ; 16.5 15.4
ek
Copyright owner

v 11.4 13.6 17.5 - 1000 209 12.0
Pttt
Consumers
e 15.9 15.3 11.3 5.3 - 7.1 7.7
Retaier 45 8.5 7.1 - - 6.0 8.5
A ]
Sample N "
e 44 59 565 19 13 182 117

=116.054; p-value < 0.05

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.

) PSS o B 7 > (IS T 13 F“J?*ﬁlﬁ‘}j =975 100% -
(2) "pvalue <0.05  {CFAE [l A BIFVAREHHSCE PR B > ) T p-value > 0.05 Pl ARG U RLIZ E IR B o

* Caution: Small sample base

B (W S g Al iy

Table 58: Most important stakeholder in reducing IP rights infringement in Hong Kong — bivariate analysis

% 58 : S, 9 VIS WAV EI B ¢ — SRBEs) A
Size of establishments #4448t

1-9 10-49 50+
(%) (%) (%)
Government
F‘}“Tﬁ‘ 45.2 52.2 50.0
EﬂduczapgrL Institutions 19.6 15.7 15.0
adikedi
Copyright owner
- 18.8 11.3 15.0
Aottt Y
Consumers
iﬁﬁ'ﬁﬁ 9.4 15.7 15.0
zeitglgr 7.0 5.2 5.0
A fi]
Sample *
B 866 115 20

x%=10.491; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
o () PSSR - IR H@fﬂlp&j *100% ©
(2) "p-value <0.05 l*%rﬂ Al IR FIRRRRT BEAEE | IRE ) > iy T p-value > 0.05 5 JI[JA A padh LT € | EEC B -
* Caution: Small sample base
B RrRNEE D
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3.34 Most effective ways to improve the situation of IP infringement in HK

E IS T’ EERE 172 @’[ﬁi]}d B IR

Regarding the most effective ways to improve ‘ﬁﬂ"ﬁ“ E e E gEECEsS
the situation of IP infringement in Hong Kong, ﬁmi ) ID“DE;EEL f/fﬁi pUEERE]
the top four suggestions were the same as rﬁrEI[

A A
{:;}u ?F % i
W%ﬂ Bj‘ 1 (69. OE/O)

those in the previous surveys, which were: j:E grﬁt%ﬂr%&‘g 4{!%& / J[rgrd

“lowering the price of genuine goods” (69.0%), (63.8%
“raising awareness of IP rights protection / éﬁrr[rﬂﬁb EA E“FF[{, 1 (36.3%) -

r Jtrslﬁ'J =l (36.7%) ! A’J?ﬁ'«%

strengthening education” (63.8%), “increase (# 59)
penalties” (36.7%) and “full-scale enforcement
action against the sale of pirated and
counterfeit goods” (36.3%).
(Table 59)
Table 59: Most effective ways to improve the situation of IP infringement in Hong Kong
. 59 : it 35U M I I I i
2008 2006 2005 2004
(%0) (%) (%0) (%)
Lower price of genuine goods
A 'fﬁrhl TR 69.0 81.9 80.5 87.1
Rarsrng awareness of IP rights protection | Strengthen education
Increase penaltres
g S 36.7 52.4 52.1 51.2
Full-scale enforcement action against the sale of pirated and counterfeit
goods 36.3 60.9 62.2 54.4
J}ff{;efgj B E 34;l E“Fﬁr
Others
RANE} 0.2 - - -
Don't know / Hard to say
TR [ (Sl 1.9 0.5 0.3 0.1
Sample
A 1001 1201 1206 1204
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁz;t : prt?tﬂz?ﬁﬂ [Ei A,éa Ti53 P“Ft%tlp&rg*t” 100% -
Mercado Solutions Associates Ltd. -62 - April 2009
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3.3.5 Whether consider protecting / registering IP rights is beneficial to the company

AARARR | FEPI B M

The vast majority of the business =2 - ﬁ?‘ﬁi ARG AR, > Re s inﬂi?ﬁwﬁé
establishments (92.1%) considered that (92.1%) =L, [iék / ﬁ:til BIE TR E N id
protecting / registering IP rights was beneficial ~}L% |5 - F 7 9% }‘ﬂ]tﬁ"ff Hipl o

to the company, which was quite similar as in

the last survey. Only 7.9% considered the

opposite.

IR Jig&;irg lt TREF iJ[HiﬂEﬁﬂ 197% g

—Eiii'

No significant difference was observed in Tiﬂjﬂ
terms of industry sectors and size of PHEEE ] -
establishments on this issue.

Among the establishments which considered iﬂiiﬂ#?itr’ff i 7§1+&¢¢l JT;{M%HI »81.7%

it beneficial to the company, 81.7% thought FiE{RERLTS Fiiﬁjﬁ‘j ki@gggsi / @F' S p J;p%
that the benefit was to “prevent others from A p E WL E 2= 2 b Res J(44 3%)
copying / using the company’s intellectual r,‘p ptﬁ%%w%&ﬁ:t@l Ej{f‘t/ii’f‘ 1(32.9%) -
property”, followed by “enable the company to

build up reputation or goodwill” (44.3%) and (# 60 - 63)
“earning income from the company’'s

intellectual property” (32.9%).

(Tables 60 — 63)

Table 60: Whether consider protecting / registering IP rights is beneficial to the company

60 : LR LG/ FEPI RS e

2008 2006 2005 2004
(%) (%) (%0) (%)
Yes 7kl 92.1 92.5 93.0 88.4
{FTJZ 7.9 7.5 7.0 11.6
Sample £ % 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁéjr el ?i%firﬁ%ieﬁ  [EIRRAYF 153 AR T S 100%
Mercado Solutions Associates Ltd. -63 - April 2009
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Table 61: Whether consider protecting / registering IP rights is beneficial to the company

— bivariate analysis

# 61 : RLARELGIF | R WAl g - SRIAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

P R U R S BRI UK
Manufacturing Construction  2EtHi[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE  WEE RaeEsy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Yes 21T 93.3 88.1 91.7 100.0 100.0  92.3 92.4
No %] AT, 6.7 11.9 8.3 - - 7.7 7.6
Sample 54 45 59 565 19% 14+ 182 118

x?=4.307; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
T (1) e FT;JI' [ BIAR T 153 ESEATRS 17T 100% -
) rp ~value <0.05 ;{3 T [l | A I [EIRVARTTHSEE | PHEEE W] > 0) T p-value > 0,05 BI[IA - AR U RLYS F | PRIREEE )

* Caution: Small sample base
EHC BRREEIED

Table 62: Whether consider protecting / registering IP rights is beneficial to the company

— bivariate analysis

# 62 : RLARELBIFE | FRINBEME T g - SR
Size of establishments £S5 45L

1-9 10-49 50+

(%) (%) (%)
Yes 2245, 91.9 92.2 100.0
No { =04, 8.1 7.8 -
Sample £ 4 867 115 19*

x*=1.668; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
() SRR o IR 5 R IR T 100% -
(2) "p-value<0.05 U3 [l A EIFVARFHRIHETE PSR W) > ) T p-value > 0.05 Pl ARHIFAT U RLYS E  PHIREEE )
* Caution: Small sample base
B RrRNEE D
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Table 63: Perceived benefit(s) of a company in seeking protection / reqistration of IP rights

T3V (R ) FEP RSN FIF

2008 2006 2005 2004
(%) (%) (%) (%)
Prevent others from copying / using the company’s intellectual property
I o g ] FJF'U;U:%@@ 81.7 86.5 87.5 78.6
Enable the company to build up reputation or goodwill
2 2 R 44.3 69.5 70.5 70.6
Can earn |ncome from the company’s intellectual property
F' B S |V 32.9 39.9 41.9 40.9
Sample: Among all establishments who considered protecting / registering IP
rights was beneficial to the company
Bp o D | R S ot 9% titdez 106
S
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁé;t D Iﬁ?@?ﬁﬁﬁ‘ HH 2 T153 F““F*ﬁ'p‘f%ﬁ*ﬁ" 100% o
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3.3.6 The perceived most serious consequence for a company which infringed the IP

of others

Y - IR AR B R

Establishments were asked about their ’%ﬁ”?:tﬁ[zﬁ”iﬂj k;[l%&ﬁ;@ﬁuﬁ%rﬁ“&% iZiﬂJ
perceived most serious consequence for a IH J(pﬁ@wfg (52. 9%) o R B Y i

company which infringed the IP of others. It e '—JI'JQIEE‘i *“iﬂi'ﬂ%ﬁm i (f
was observed that more than half (52.9%) pjﬁ e BVRL T RIED FﬁquEFh = 1 (17.8%)
considered the most serious consequence » It FJpJ?%;,TEJJ (15.6%) -

was “criminal liability”, which was significantly (# 64)

higher than that of the last survey. It was
followed by “civil liability” (17.8%) and
“damage to company’s reputation / goodwill”
(15.6%).

(Table 64)

Table 64: The perceived most serious consequence for a company which infringed the IP of others

.64 : ;a,gm Ny~ AT R AR

2008 2006 2005 2004
(%) (%) (%) (%)
Criminal liability
: FJF’:' FLJ-'J—JI'JQ‘_F{J e 52.9 13.3 12.4 50.1
Civil liability (e.g. Large amount of compensation paid)
B DHE‘J (e (AR ) 17.8 20.0 19.0 21.6
Damage to company s reputation / goodwill
= FJE'fj@i‘%gTFj 15.6 21.8 25.0 14.7
Loss of money invested in the business / infringing goods
SR H Fgg F‘lg@@ﬁ; RS 8.3 27.1 26.8 7.3
Disruption to the running of the business/ trade
EJ%{H, EEe WEI*JQZE/'E’?E?I@LP 5.4 17.1 16.7 6.2
Don t know / Hard to say 08
THLE | S ) : ) )
Sample
Bt 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé_t s %@rﬁnﬁ > TR 153 E SRS 1 2 100% -
Mercado Solutions Associates Ltd. - 66 - April 2009
2009 =+ 4 F|
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3.3.7
B W R R VR L

In terms of the long-term development for IP
rights, the majority of the business
establishments considered that the protection
of IP rights was very / quite helpful to enhance
the development of local creative industries
(84.5%), the creation of business opportunity
and wealth (77.6%) and the overall
development of Hong Kong's economy
(72.3%). The findings were quite consistent
to the previous surveys.

When analyzed by industry sector, it was
observed that relatively lower proportion of
those establishments in the construction
sector (65.5%) considered that the protection
of IP rights in enhancing the creation of
business opportunity and wealth was very /
quite helpful. Besides, relatively higher
proportion of those in the manufacturing
sector (11.1%) considered that the protection
of IP rights in enhancing the overall
development of Hong Kong's economy was
not quite / not helpful at all.

No significant difference was observed
between different sizes of establishments in
this issue.

Attitudes towards long-term development for IP rights

A A AT SR A ) o ST YR
%ﬁ*ﬂi Y (A NS RS A PSR A
3’5 (84.5%) L‘“‘ﬁﬁﬁﬁ]jﬁf% [ ey
(77 6%) W (R *%ﬁﬁg;:ﬁﬁﬁa (72.3%)
j‘m R R B A

F[J Fl

AR R
(65.5%) 13 [N 6 A S5 g
s it leﬁ A% | e RO S
FEIS - b1 r:i:J@J ¥R (1L1%) 14
wfyf#%%%é%ﬁwq s
WELUT A | & 2R -

Tfﬁ RO BG I Rl e g IR I e 1 E
ZHl -

(Tables 65a — 67c) (# 65a - 67¢)
Mercado Solutions Associates Ltd. -67 - April 2009
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K B



Survey on Business Attitudes to Intellectual Property 2008

i ?ﬁﬁ?ﬁ%ﬁ%lﬁﬁ@ﬁﬁ&ﬁﬁ 2008

Table 65a: Whether consider the protection of IP rights could enhance the development of

local creative industries

Z 65a R FEHHE S ELEF MR H AR E R

2008 2006 2005 2004

(%) (%) (%) (%)
Very helpful :inﬂj”éj e 40.7 51.4 53.7 49.5
Quite helpful %¢1% | F{= 43.8 38.4 35.9 35.9
Average — & 10.4 8.4 9.1 11.2
Not quite helpful F{= 2.7 0.9 0.6 0.9
Not helpful at all 5t = 2 ¢ | F{=] 0.5 0.1 0.1 0.2
Don't know / Hard to say ;pfg | RS 1.9 0.8 0.6 2.3
Very / quite helpful ?Eﬁfj’ﬂﬁé’b I e R 84.5 89.8 89.6 85.4
Not quite / not helpful at'all {7 1 5 =32 F | H{=) 3.2 1.0 0.7 11
Sample 5% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t D ?i%firﬁ%l’eﬁ [ BARRRYE 155 EEEAIES T S 100%

Table 65b: Whether consider the protection of IP rights could enhance the creation of
business opportunity and wealth
2. 65b ¢ 7% IR S 3 H ALETRY B R R

2008 2006 2005 2004

(%) (%) (%) (%)
Very helpful ?Ejﬁjéjﬁ?ﬁ 27.3 29.6 32.0 31.8
Quite helpful %1 | F]=] 50.3 45.4 41.4 43.8
Average — & 15.5 20.8 21.1 16.4
Not quite helpful ?ﬂé’jﬁ\* 35 2.1 3.1 3.7
Not helpful at all & = 2 & | F{=] 0.7 0.2 0.1 0.2
Don't know / Hard to say 1-#1fi / (ST 2.7 1.9 2.3 4.1
Very / quite helpfuli’la‘ﬁfj”éﬁ]“?b | e R 77.6 74.9 73.4 75.6
Not quite / not helpful atall §{=1 7 / 5 =32 F{Eh 4.2 2.4 3.3 3.9
Sample % 1001 1201 1206 1204

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t s ?g@ﬁﬁ,}f * (EWIRRRY 157 EfAIES T S0 100% -

Table 65c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy
2. 650 © 0 (AR MR 7 AT A R R

2008 2006 2005 2004
(%) (%) (%) (%)
Very helpful :inﬂj”éj Al 24.6 29.6 26.8 25.1
Quite helpful %¢1% | F{= 47.7 46.2 44.3 42.1
Average — & 18.6 21.1 22.1 20.5
Not quite helpful F{=1 7 * 5.3 4.1 4.4 6.6
Not helpful at all 5t = 2 & | F{=] 0.7 0.3 0.2 0.7
Don't know / Hard to say 1 ;pfg | R 3.1 1.7 2.2 5.0
Very I quite helpful =i € {21 1 47 A= 72.3 72.9 71.1 67.2
Not quite / not helpful at'all F{=U T 1 & =32 % H{=) 6.0 4.4 4.7 7.3
Sample &% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t D ?i%firﬁ%l’eﬁ (A BARRFYE 155 EEEAIES T S0 100%
Mercado Solutions Associates Ltd. - 68 - April 2009
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Table 66a: Whether consider the protection of IP rights could enhance the development of

local creative industries — bivariate analysis

3 66a : R (EHHE S PLEF MAIEE KR, E R — SRR

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

e T D TR Y
Manufacturing Construction  2Et1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
WEE WE¥ Raeesy Bils WP E S Y

(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
ZRHVERIED 84.4 79.7 86.2 94.7 100.0  85.4 87.8
e EJ?{‘IE")J
ﬁveﬁgge 8.9 20.3 105 5.3 ; 10.1 9.6
Not quite /
not helpful at all
2T 6.7 - 3.3 - - 45 2.6
FEIRLEFED
Sample 45 59 552 19* 14 178 115

Bt
x*=13.978; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
W ”fgjrﬁg[.’ > TIPS 153 ESA RS 7 0 100% o
2) Hafis '[Hl?* TR S U
(3) "p-value <0.05, FEATE Tl AZ I RIPORRETEOICE | IR B > ) T p-value > 0.05 5 P AEIFVAEIURLIZ E IR ) -
* Caution: Small sample base
= BARERNEE D

Mercado Solutions Associates Ltd. - 69 - April 2009
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Table 66b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis

Z 66b : FED WRPTH & MEHELE T H Alaf S ~ I Rl R SHRCRIAT

Wholesale, Reta|l Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T D TR Y
Manufacturing Construction  2EtHi[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill
Wk B RAVIEX Sy ey S

(%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
ZRHVERIED 75.6 65.5 79.1 94.7  100.0 80.3 86.8
e
ﬁveﬁgge 15.6 27.6 16.1 5.3 ; 18.0 8.8
Not quite /
not helpful at all
2T 8.9 6.9 4.8 - - 1.7 4.4
FEIRLEFED
Sample 45 58 545 19¢  14% 178 114

Bt
x%=23.958; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
W ”fgjrﬁg[.’ > TIPS 153 ESA RS 7 0 100% o
2) Hafis '[Hl?* TR S U
(3) "p-value <0.05, FEATE Tl AZ I RIPORRETEOICE | IR B > ) T p-value > 0.05 5 P AEIFVAEIURLIZ E IR ) -
* Caution: Small sample base
= BARERNEE D

Mercado Solutions Associates Ltd. -70 - April 2009
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Table 66¢c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy — bivariate analysis

3 66¢ * L (T S RLE A M IPRET PR Wb 4 E R — SHRRCRTAT

Wholesale, Retall Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
s TSV i Y- T TR Ve [ (B

L R o g
Manufacturing Construction  2Et1i[ 1B7BA £ |/ SE Tl Y I?P“/Pﬂ]‘ﬁzfﬁ ilE TF/

WE¥ ¥ mavimE :ijri TS S 25~ S g E s

(%) (%) (%) (%) (%) (%) ()
Very / quite helpful
ZRHVERIED 68.9 61.0 74.8 26.3 100.0 75.4 85.2
e EJ?{‘IE")J
/fvelﬂgge 20.0 35.6 17.8 73.7 ; 20.0 9.6
Not quite /
not helpful at all
22T A 11.1 3.4 7.4 - - 4.6 5.2
FEIRLEFED
Sample * *
Bt 45 59 544 19 14 175 115

x*= 63.468; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
W ”fgjrﬁg[.’ > TIPS 153 ESA RS 7 0 100% o
2) b U P | SR O -
(3) "p-value <0.05, FEATE Tl AZ I RIPORRETEOICE | IR B > ) T p-value > 0.05 5 P AEIFVAEIURLIZ E IR ) -
* Caution: Small sample base
= BARERNEE D

Table 67a: Whether consider the protection of IP rights could enhance the development of

local creative industries — bivariate analysis

2 67a - L (AR EHELE S P AR K ARl A E RE) - SRR
Size of establishments #8454 45L

1-9 10-49 50+

(%) (%) (%)
Very / quite helpful JEF' EJRIED 1R R 86.4 84.8 89.5
Average — 4% 10.6 10.7 10.5
Not quite / not helpful at all F{=b 7 1 =32 F{D 3.1 4.5 -
Sample 5% 850 112 19*

x%=1.283; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
i (1) ISR » (HIHEOF 15 AR TS 100% -
Wﬁ Lt ‘@%‘ Al -
(3) "p-value <0.05 ; Y37 T ; il /A FRIFRAGT BesE (VIR W) ) "p-value >0.05 ; [I[JZ = Agnfpomd i Ly | PR )]
* Caution: Small sample base
o AR BRI D
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Table 67b: Whether consider the protection of IP rights could enhance the creation of

business opportunity and wealth — bivariate analysis

# 67b : R AR S ELE R R A T AL E B2 SR
Size of establishments F§#4/41

1-9 10-49 50+
(%) (%) (%)
Very / quite helpful JIE:’FI PRIl 1 OMTE D 80.3 75.9 78.9
Average — & 15.2 21.4 15.8
Not quite / not helpful at all F{=1 7 / & =72 EJﬁE’b 4.5 2.7 5.3
Sample 5% 843 112 19*

x?=3.474; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ik (1 o5 ftr+rﬁ|/ o TWIARRAYT 153 = SEAIES 7 277 100% -
}ﬁ(ﬂ% T TGRS R .
(3) M p-value < 0.05 AT T f' R VI Ilw’ﬁﬁfgﬂ%ﬁ FEREEE I ) [ p-value > 0.05 | H[J# ﬁ?ﬁﬂﬂ@ﬁ%ﬂjgﬂﬁﬂ%;—;H]j
* Caution: Small sample base
E WY = il ki

Table 67c: Whether consider the protection of IP rights could enhance the overall development of

HK’s economy — bivariate analysis

2 67c : LIS MEHELE A HIFHEC T WL 1 E | RTE) — SRECEIAT
Size of establishments #5481

1-9 10-49 " 50+
(%) (%) (%)
Very / quite helpful Jli‘ﬁr EIRISD | R R 75.2 69.4 75.0
Average — & 19.0 20.7 20.0
Not quite / not helpful at all §{=0 7 / % =12 F{) 5.7 9.9 5.0
Sample 5% 840 111 20*

x%=3.441; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.

W W,, > MBS 153 F SRS 5 100% -
(2) ¥ [F"ﬁ TR ﬁ%‘ REE
) rp value<005J PO T [l A Rl pros 3 BOASTE | PR B > ) T p-value > 0.05 Iz B A AR LTS F | PHEEEE ) -

* Caution: Small sample base
R B RERNEE D

Mercado Solutions Associates Ltd. -72 - April 2009
%‘gn IEW“g*F'TE I—;‘L f[ 2009 = 4 H



Survey on Business Attitudes to Intellectual Property 2008

i ?ﬁﬁ?ﬁ%ﬁ%lﬁﬁ@ﬁﬁ&ﬁﬁ 2008

3.4 Awareness of IPD and Its Promotional Activities

SIS R 0 H FL” 3“;1*1&1 Sl

3.4.1 Awareness of IPD and its duties

SRR T (R

While most of the business establishments ai’ﬁ‘fﬁ*‘” HITEH I AR R L E IEﬁ r;h {1
were aware that IPD was responsible for /[ &5 il nk i | (88. 1%) Me Fiﬁﬁl%iﬁ;
“promoting awareness on IP rights protection” Ap~y* RI—SF:FT 1(69.2%) " 7% F9 J( 7.3%) -
(88.1%), “public education about IP” (69.2%), I:Hl J (66 2%) b F /ﬁ@ﬁ%ﬁ:ﬁﬁ
“registration  of  trademarks”  (67.3%), (52J19% SR T Y R rf’[jﬂ{a}[l
“registration of patents” (66.2%) and FhEfEEE [7 | (45 3%) * I {E Pf piiﬁi@
“registration of designs” (52.9%), about ##iF é.ﬂ%flfﬁ 1 (43.1%) FuEIRIE NSty o
two-fifths were aware that IPD was also

responsible for “IP law drafting” (45.3%) and

“Government’s IP legal advisor” (43.1%).

On the other hand, more than half of the L}~ ﬁbfw‘“#glvﬁ& (51.6%) =) FEAEE:
establishments (51.6%) misunderstood that ;@w T rj%y#%’? F?Tﬁf lﬁﬁlpjgfg,@? s P EJ
IPD was responsible for “receiving complaints ,[ufﬁ%‘m T BRI N rfﬁ =S [;J?F@i |
on copyright piracy and trademark 4, (4 1%) 1 rﬁﬂl%ify@pﬂf ﬁdi
counterfeiting”. Some also misunderstood (33 2%) ©

that IPD was responsible for “investigating

into infringing activities” (46.1%), and “criminal

justice of IP” (33.2%).

C-

When compared with the previous surveys, it =°1"] (=28 Pk ,ﬁiﬂﬂ S t’ﬁ“.gﬁija’pfj A
was observed that the proportion of #ﬁb]?J (91 4%) =20 1= *%«EF'@F}@@ " HF o
establishments which were able to give

correct answer (91.4%) was similar to those of

the previous surveys.

No significant difference was observed in 7 [fi Fjﬂibiﬂﬁﬁu&kiﬁg lilﬁﬁL EETEH[F[W?" ?3
terms of industry sectors and size of PHEEE ] -
establishments on this issue.
(£ 68-71)
(Tables 68 — 71)
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Table 68: Awareness of the duties of IPD

2. 68 : FIFEE % [SRRIPVRA
2008 2006 2005 2004
(%) (%) (%) (%)
Correct
T
Promote awareness on IP rights protection
E'@ / %?I S5 88.1 92.9 90.5 86.0
Public education about intellectual property
%ip%@@ i Nﬁjﬁ 69.2 75.7 71.7 61.0
Registration of trademarks
F?ﬂ’f?ﬁ:fil'i 67.3 717 717 68.1
Registration of patents
ETJ’*UFE‘EP'J 66.2 71.9 715 71.1
Registration of designs
4 g‘?ﬁ%‘:iﬂ 52.9 57.0 58.6 55.2
Intellectual property law drafting
EN I R 7] 45.3 51.0 52.7
Government's intellectual property legal advisor
Incorrect
IR
Receiving complaints on copyright piracy and trademark counterfeiting
ﬁfg‘iﬁ"i’?“ﬁﬂi‘?ﬁ#ﬁ'ﬁgﬁﬁ 51.6 55.6 58.4 55.2
Investigate into infringing activities
E [ lgi@i iEU 46.1 43.7 46.2 46.4
riminal Justice of intellectual property
ST R 33.2 325 33.5
Don't know 7.1 2.4 3.4 4.1
TR
Sample
B 1001 1201 1206 1204
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
P B B L 0 [ RESNAR ﬁﬁﬁwgﬂﬁ? 100% -
Table 69: Awareness of the duties of IPD
2 69 : AR S SRRV
2008 2006 2005 2004
(%) (%) (%) (%)
Aware (gi Ieast one _c{oriect answer) 91.4 97.2 96.2 94.2
R (= I L AR )
Not an/jlre (ng cgrr)egt answer or declared ggntknow) 86 o3 38 58
THLE (27 J;PE BRI
Sample
B 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
RS R (RT3 R 0 100% -
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Table 70: Awareness of the duties of IPD — bivariate analysis

3 70 : FEE B (BRRIPVRA - SR

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

T T D TR Y
Manufacturing Construction  XEt1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘”ﬁ‘ﬁzfﬁ ilEzaill
WEE WEE RAaeeEy Sy e s S

(%) (%) (%) (%) (%) (%) (%)
Aware 515 88.9 915 92.4 94.7 100.0  90.1 87.3
Not aware 7 #1¢1 11.1 8.5 7.6 5.3 - 9.9 12.7
Sample 54 45 59 564 19 14 182 118

x?=5.492; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t (1) e Fjﬂlf [ BIAR T 153 ESEATRS 17T 100% -
2 Fp -value <0.05 ; AT T ﬂ 17| 2 qu’m;fglgj%{‘ PEETE B ) "p-value >0.05 ; FIflZ = Aripfiss iU RLy2 | I B -
* Caution: Small sample base
R B RERNEE D

Table 71: Awareness of the duties of IPD — bivariate analysis

A 71 FEE R (ERBIPVRA - SR
Size of establishments £ 48L

1-9 10-49 50+

(%) (%) (%)
Aware #15F1 91.2 93.0 90.0
Not aware 7 #13f1 8.8 7.0 10.0
Sample % 867 114 20*

X*= 0.444; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
e Fﬁv > TIPS 153 ESA RS 7 20 100% -
(2) "p-value <0.05 | REEEN ﬂ MR ENa| qu’m;fglgj%{‘ PEEE B ) "p-value >0.05  FIflZ = Arpfiss iU RLy2 S8
* Caution: Small sample base
B RrRNEE D
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3.4.2  Publicity and public education efforts of IPD

R AR 0 RS S
All business establishments were asked ﬁ%ﬂ?ﬁ%‘;‘ﬂfﬁf&iﬂﬁﬂk’/&%@? E; ﬁTﬁH'ﬂﬁ“J | =
whether they had attended any exhibition / @ﬂ;@p#p%&ﬁ; EREHIVREE [ 5 o B FLig
seminar organized by IPD, or seen any IPD’s L J?@[ '%ﬁ IWF‘F{}J °
advertising and promotional activities in the
past two years.
About one-tenth of the establishments (11.1%) 54— E*}EU%FJ f# (11.1%) fﬁﬂ'i Fﬁ“ | =W
had attended IPD’s exhibitions / seminars. ‘r“ip%&ﬁ;?ﬁ@afﬁﬁ 'E‘f’a/ =L () r““*?‘y

Moreover, more than seven-tenths (72.9%)
had seen IPD’s electronic media promotions /
print ad / promotional materials, such as the
APl series on IP protection (60.2%),
promotions on “No Fakes Pledge” Scheme
2008 (49.4%), promotions on “Copyright
(Amendment) Ordinance 2007
Anti-circumvention” (33.5%), promotions on
“Software Asset Management Consultancy
Programme” (30.9%) and promotions on
“Beijing 2008 Olympic Games” and “Shop for
Real” (20.4%).

As compared to the last survey, the proportion
of establishments claimed “do not remember
whether ever seen / heard; or have not seen /
heard of any promotions by IPD” (26.1%) was
similar.

When analyzed by industry sector, it was
observed that relatively higher proportion of
the  establishments in the IT &
communications sector (92.9%) and transport,
storage & logistics sector (94.7%) were aware
of IPD’s promotions and publicity activities.

observed

No significant difference was

(72 9%) F5l3 &?52 EIJF:%—J ﬁ%%ﬁ fEf / tﬂ’f’ﬂ
?l [ / FIIH‘?J@ > <<|J;"uy I ) EL,;.J
i lﬁ“‘”l 9] (60.2%) ~ "IV E"f:—@u atal
2008 T (49.4%)~(2007 = 41 FITTT) i
7] - =% Jwﬁﬁlﬁ}ﬁﬂ> EJ;E‘I [ (33.5%) ~ (fil
RICNEN T E‘ﬁ%f FI) PO (30.9%) B T
12008 #@éF | R TR EIT-E7 gug,
B (20.4%) -

L USRI e
E'a@/%@’: f& S (RO
TR (2

]SRRI SRR :ﬁﬂ@% ]
R SRIFH (92.9%) M E T VR P
(94.7%) [l SRk e A A B T 4R
;1*} Ejr?ﬁp °

T ff[ il J?‘%ﬁ 'i"F;HL EEEIJ[WE* j‘ﬁ‘ e

between different sizes of establishments. Wil -
(Tables 72 — 75) (£ 72-75)
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Table 72: Whether attended IPD’s exhibition / seminar, or seen IPD’s advertising and promotional activities

in the past two years

72 1 yEF I F ETALUVE | SEEE T AR R SRIVRET | @Y - @ PURS VRS Y i B gY

1 11

—m

2008
(%)
Exhibitions / seminars 111
WHT | PR R .
Hong Kong Computer & Communications Festival 55
fiHb |
International ICT Expo 20
e RS [ g A '
Hong Kong I:icen5|ng Show 16
FiH A |
Inno Deésign TecrlExpo 14
] e R |
Intellectual Property Seminar 14
H I AR '
ITU World Telecom 2006 13
s B P R 2006 -+ 1] Y %3“ '
Intellectual Property Protection Seminar — “Tips for SMEs on Cqmplieglce with Copyright Ordinance in Business” 12
#%ﬁ%@%ﬁiﬁ - DHUR R AR S '
Intellectual Asset Management Seminar 09
RO LT '
Seminar on Intellec uagProperty Protection and Business Software Management 07
A A R PRI '
Business ngtware Asset Management Seminar 0.6
R S e |
InteIIeEtuaI Capital Management Seminar 0.2
T R -
Ele_ctronic media promotions / Print ad / Promotional materials 799
BB | EIRE | P |
The API series on IP protectlon 60.2
(MR ) P g ) '
-TV
P 57.4
- Broadcast in bus
S PJ%FV 11.5
Promotions on “No Falieg Pledge” Scheme 2008 49.4
FIAYL-ETERH ) FHAY 2008 {0 '
- TV API (featuring Hins Cheqng) 34.7
TR I (f1 R ) |
- Advertisement in newspapers & magazines 15.3
R IR |
- Stickers / tent cards / posters in shops 98
£ lﬁ[p&m EREETEN if‘ﬂﬁg— / ’Z_ET’ELP:FE | V&R '
- Advertisement in MTR stations 78
HAH%I'J 3. I/!??trl .
- Advernsement in Travel Quides 30
BEEEF b R '
- Advernsement |nl-IK Intemational Airport 59
T -
%{igple 1001
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
TR R S [ F15) SRR e 100% -
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Table 72: Whether attended IPD’s exhibition / seminar, or seen IPD’s advertising and promotional activities

in the past two years (cont’)

F 72 1 yEF I F ETALUVE | SR T AR R ERIVRET | @Y LRSI VRS Y I BIREY (E)

1 11

—m

2008
(%)
Promotions on Copyright (Amendment) Ordinance 2007 - Anti-circumvention” 335
(2007 =45 (1557) (D] - ™~ HEEEFLS) o3 '
- TV API (featuring Cheung Tat ming) 275
Fﬁ‘gpg, (IR ;Fﬁ :
- Advertisement in newspapers & magazines 88
i (g W '
- Broadcast in bus & large outdoor TV screens 54
e RS ALV fgﬁ’y :
Promotions on Software Asse anagement Consultancy Programme” 30.9
(e Y% APEIRERRA) o i -
- TV API (featuring Niki Chow) 24.2
A (1 ik [EIH = 3ff) '
- Radio API 6.2
bl -
- Advertisement in newspapers & trade magazines 54
P Ry R LT |
- Advertisement i |n MTR stations 49
T '
- Advertisement on bus [Jody
VA | ﬁ[ J,Eglj [/ 2.9
- Broadcast in commercial E)urldrngs 09
CRIIE SR (Erili '
Promotions on “Be’ijing 2008 Olympic Games” and “Shop for Real” 20.4
"7 2008 BRI e TRETHY RIT-ET ) U '
- Advertisement in MTR stations 111
e e |
- Advertisement on bus [Jody 8.8
e ‘ﬁ[ Fi;rlj % IEI .
- Advertrsernent |nl-IK International Airport 73
AT |
Newspaper supplements about the “World IP Day” 47
RN EIEN T P AL R '
Leaflet “Support Fair Play in Commerce, Protéct the Intellectual Property of the Olympic Movement” 46

(VF 228 - MR B TBE ) FIs
Booklets “Intellectual Property in Hong Kong” / “Patent Protection in Hong Kong” / “Design Protection in Hong Kong” /
Trademark Protection in Hong Kong” 4.0
AU AR <<7Fﬁt%FEJ% FIIWGEED) |y Hbp Jt@@ﬁtr%ﬁ% AR G 1117
éerences among Business Regrstratron Company Igegrstratron and Trade Mark Registration” advertisement in

newspapers & magazines 3.5
el L N e el

“Business Software Certrfrcatron Programme advertrsement in newspapers & trade magazines
PO TR R P

“Copyright (Amendment) Ordinance 2007 — Act Now to Strengthen Your Corporate Governance” advertisement in
newspapers & trade magazines 3.3
TR RS (2007 AR (f (F57) FRI] — SHEER sty iy, )

Hong Kong's Amended Copyright Law — Bookets “A Guide to Parallel Imports” / “Prohibitions on Circumvention Devices
[ “Guidance Note on Prevention of End-User Piracy in Business”

3.4

”

IS B AT - (0 ] W) | CEPPRERIF IR | CF I R R L7
A5 SRARAD 1P
Sample 1001

Bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
EE R E AR A R T R A 100% -
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Table 72: Whether attended IPD’s exhibition / seminar, or seen IPD’s advertising and promotional activities

in the past two years (cont’)

F 72 1 yEF I F ETALUVE | SR T AR R ERIVRET | @Y LRSI VRS Y I BIREY (E)

1 11

—m

2008
(%)
Other promotion channels 6.8
H P R '
IPD website 6.7
IS A E,qﬁg I .
IED Database for Gﬂangdong, HK and Macao 12
B P o '
Do not remember / Have not attended any IPD’s exhibition / seminar, nor seen any IPD’s advertising and
promotional activities in the past two years 26.1
CANCRE EACERECIIENEN B Y e A R AT L S
%igple 1001
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 15T ESRTI 7 100% ¢

Table 73: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities — by media

F 73 SPBHEARHEVRET | @ 0 B I MNRENIVRA — SRR

2008 2006* 2005* 2004*
(%) (%) (%) (%)

Exhibitions / seminars
S | ﬁﬁﬁ’%@ 11.1 17.8 21.1 4.4
TV
F{ﬁrﬂ 67.0 61.3 57.3 47.4
Print ad / promotional materials
- o oeper 36.8 45.8 46.0 40.9
HJT’J.U%FI T
Radio 6.2 18.1 20.8 116
Fi ﬁl N
9y/door ﬁ\dvertlsmg 215 15.8 125 i
i ?’4 Fi
gfr}gs 5.4 9.2 11.3 :
Do not remember whether ever seen / heard; or
Haven't seen / heard of any promotions by IPD

S | 26.1 25.5 28.3 39.7
;; JE[IH I S A
Sample
e 1001 1201 1206 1204

Note' The sum of % may not add up to 100 as respondents could give multiple answers.
Dl #‘@Farﬁ D2 Ffs,** C T 15T AR €A 100% -
* Those answered “can’t remember which one was seen / heard / attended” were excluded.
#W?ii'[fl'? “rL. F,tl | s "F*Ji]ﬂjpyﬁ# e Fffg o
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Table 74: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities

— bivariate analysis

F 74 SPHEAREVRET | @Y 0 R P ENREVRA — SRCRITAT

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services
L SO S SR BRI U
Manufacturing Construction  2Et1i[ 1B7BA £ |/ SE Tl Y I?P“/P‘fr{]‘ﬁzﬁ' ilE TF/
WEX  mE¥  AmEX B gt N R |
(%) (%) (%) (%) (%) (%) ("jO)
Aware ZuA1 73.3 86.4 71.6 94.7 92.9 73.1 75.2
Not aware j\?ﬁiﬂﬂ 26.7 13.6 28.4 5.3 7.1 26.9 24.8
Sample 5% 45 59 564 19* 14* 182 117

X*= 41.387; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
ﬁ%t D) e FT;J (i IR F 1T E Ay 1 597 100%
2 Fp -value <0.05 ; AT T ﬂ 17| 2 qu’m;fglgj%{‘ PEETE B ) "p-value > 0.05 ; FIflZ = Aripfiss iU RLy2 | I B -
* Caution: Small sample base
R B RERNEE D

Table 75: Awareness of IPD’s exhibition / seminar, or advertising and promotional activities

— bivariate analysis

# 75 : SPUHE WAVHER | B DR P H BIREEVRA - SRR
Size of establishments #1445

1-9 10-49 50+

(%) (%) (%)
Aware FEA1 71.5 79.1 85.0
Not aware > [?,eiiﬂ[l 28.5 20.9 15.0
Sample % 867 115 20*

x*= 4.532; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that
no statistically significant difference is found.
() SRR o IR 5 R IR T 100% -
(2) "p-value<0.05 U3 [l A EIFVARFHRIHETE PSR W) > ) T p-value > 0.05 Pl ARHIFAT U RLYS E  PHIREEE )
* Caution: Small sample base
B RrRNEE D

Mercado Solutions Associates Ltd. -80 - April 2009
%‘gn IEW“g*F'TE I—;‘L f[ 2009 = 4 H



Survey on Business Attitudes to Intellectual Property 2008

i ?ﬁﬁ?ﬁ%ﬁ%lﬁﬁ@ﬁﬁ&ﬁﬁ 2008

3.4.3

Effectiveness of the promotional activities held by IPD in raising the awareness

of HK businesses on protecting IP rights

SR MY H 017 LA 7138y Y BT AR R

In terms of the effectiveness of the
promotional activities held by IPD in raising
the awareness of Hong Kong businesses on
protecting IP rights, nearly seven-tenths of the
business establishments (69.8%) considered
them “very / quite effective”, which was higher
than the previous surveys. On the other

hand, 20.6% considered “quite / very
ineffective”.
When analyzed by industry sector, it was

observed that relatively higher proportion of
the  establishments in the IT &
communications sector (92.9%) considered
“very / quite effective”.

No significant difference was observed
between different sizes of establishments.

(Tables 76 — 78)

SR T R 1 T P v L

{I%%’@ﬁL%FUEJT o ST SRS
7% (69.8%) §Jt r ELEJ}LY/ H(FIEJ}JSFJ’H[}(:
é‘”"ﬂJH7 WJ bi= U ] 20.6%
B TN R [ k2

A 17 IFaK ﬁﬁ“iijﬁm@gggﬁq
He IR (92.9%) PUBSIE R LD [ LE I
B(F[EJ}LTJ o

g“[ FFABLESHR 'irxﬁf} Ry PRI
(% 76 — 78)

Table 76: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights

F 76 MG RO T {05 B BHE-F] ) H P (R MR GV E Y

2008 2006 2005 2004
(%) (%) (%) (%)
Very effective "Lt 3% 7.6 6.8 5.9 7.7
Quite effective Héﬁ?ﬁ'f 62.2 41.5 37.4 37.8
Quite ineffective T+ A% 3% 19.3 42.4 47.5 46.4
Very ineffective & = <% 3% 1.3 1.4 1.1 14
Don't know / Hard to say 1-#1fi / (WSS 9.6 7.9 8.1 6.7
Very / quite effective (SLF | #5 [ BTE 85 69.8 48.3 43.4 45.5
Quite / very ineffective 3% | 5 =L F |8 20.6 43.8 48.5 47.8
Sample 5% 1001 1201 1206 1204
Note: Percentages may not add up to 100 due to rounding of figures.
7 SE T+ WA 153 AR ] 5 100% -
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Table 77: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights — bivariate analysis

F 77 - R Y B S SHE A iy  (RP B R GBIV Y - SRR

Wholesale, Retalil Financing, Public utilities/
& |E trades/  Transport, Insurance, Entertainment/ Public
Restaurants & Storage & IT&  Real estates adm./ gov./ Edu/
tourism Logistics comm. & Bus. Serv. community/ Social services

=5 H fzﬁfﬁ T S R USRS

Manufacturing Construction — xECH[ 7B/ ?I/ Rl 297 pyt] I?P“/P‘fr{]‘ﬁzﬁ' ilEzaill

WA A BACEEE DR g BEE ST
(%) (%) (%) (%) (%) (%) (%)

68.3 72.2 78.0 88.9 92.9 78.6 74.5

Very | quite effective
(SUE Fo | e I
Quite / very ineffective
PAEEE 31.7 27.8 22.0 11.1 7.1 21.4 25.5
%’%iéﬁﬂ}kﬁr

Sample
Bt
X% =41.629; p-value < 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.

SRR W,, > IR 153 SRR T 77 100% -

@) Wﬁ Lt ‘@%‘ POl -

(3) "p-value<0.05 fH#& 7t T; il /A FRIFRATT RS (VIR I ) "p-value >0.05 ; [I[JZ = AgnfpOmd N L2 | PR )]
* Caution: Small sample base

R B RERNEE D

41 54 504 18* 14* 168 106

Table 78: Effectiveness of the promotional activities held by IPD in raising the awareness of HK businesses

on protecting IP rights — bivariate analysis

# 78 : AR Y BB SHEA] 7 Wy Y (NRPB R RGBT Y - SRR
Size of establishments £S5 48L

1-9 10-49 50+
(%) (%) (%)
Very / quite effective
L | 77.1 68.3 72.2
Quite / very ineffective
FE |k By 22.9 31.7 27.8
%‘i@p'e 785 101 18+

x?=3.902; p-value > 0.05
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.

(3) "p-value < 0.05" denotes that there is statistically significant difference between sub-groups, while “p-value > 0.05" denotes that

no statistically significant difference is found.
W ”fgjrﬁg[.’ > TIPS 153 ESA RS 7 50 100% o
il [ FAT LR | TSR Y l'ﬁi;t’

(3) "p-value<0.05 {45 [l AS L EIFVARFHRIGETE P W) > 0] T p-value > 0.05 5 FIfIA T AgHIfTAT U RLISE VIR )

* Caution: Small sample base
B RERNEE D
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Finally, establishments were asked to give f&i% » 7| TH%L{WD%F}@

gather information from IPD. The majority of F,J ji ) EJW’ HIVRL THRRT /

1Fl IF[JESL EJj?'SE*éP
suggestions on the most effective ways to % » ¥ fp?M‘g (89.6%) +:f§’t

[

FEE

CHE
| (56.2%) ~

the establishments (89.6%) considered “TV / FT'T“a[ﬁ I AEY 5 (36.0%) = T [L’J{Eh B 7
radio” as the most effective way, followed by (J['* H ﬁpiﬁ FErE) 5 (31.7%) -

“newspaper / magazine” (56.2%), “Internet / (%79
website” (36.0%) and “other promotion
channels (e.g. bus, activities in shopping
centres etc.)” (31.7%).
(Table 79)
Table 79: The most effective ways to gather information from IPD
# 79 1 BE IR MBSO NEEE T
2008 2006 2005 2004
(%) (%) (%) (%)
TV [ radio
- R 89.6 87.8 84.2 82.2
o
Newspaper / magazine
Ut | gk 56.2 50.1 49.2 51.2
Internet / website
’Ty“’lff | ﬁE[ 36.0 374 35.2 32.7
Other promotlon channel (e.g., bus, activities in shopping centres, etc.)
S (e ) 317 35.9 35.6 39.0
Promotion booklet / leaflet
EI’@’J\P'P' / Eﬂgl% 16.5 20.1 18.5 16.5
Exhibition / seminar
ST | 11.8 15.6 13.3 10.2
Education institute 09 i i i
S ki
School 01
Don't know / Hard to say
jipfﬁ | s 3.2 35 55 6.5
Sample
e 1001 1201 1206 1204
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
Mention(s) with less than 0.05% was not shown.
= Eilﬁ??ﬁi?ﬁﬁﬁ‘ HLH 20— [ ﬁ:;t F153 F““F*ﬁlp‘f%ﬁ*ii" 100% o
i;‘é‘sjmﬁfﬁ ‘DHS0.05% ﬁ%ﬁﬁﬂbgu B
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Appendix 1: Sample & population distribution
fifehe B AR <[ 15T

Sample Population
e W L
No. of No. of
establishments (%) establishments (%)
FolEurE! [k G Frike
Industry
e
Manufacturing
. 162 16.2 14 600 4.5
SE¥
Construction
e 67 6.7 19 057 5.9
Y
Wholesale, retail, import & export trades,
restaurants & tourism 456 4586 182542 564
B | B LSRR R | |
Transport, storage, logistics 29 29 6008 19
Sy | (V] PR ' '
IT & communications
5 0.5 4 605 1.4

YRV

Financing, insurance, real estate & business
services 180 18.0 58 991 18.2
£ WA R T W LI

Public utilities/ entertainment/ public
administration/ government departments/
education/ community/ social services 109 10.9 37 978 11.7
S REEE ] T H SR

I BRI WiEWWi?‘%W’%i

Employment Size

AR s
1-9 624 62.3 280516 86.6
10+ 377 37.7 43 355 134

Total 1001 100.0 323871 100.0

R ' '
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Appendix 2: Sample distribution
GENE < By

Sample
X
2008 2006 2005 2004
No. of No. of No. of No. of
establishments | (%) | establishments | (%) | establishments | (%) | establishments | (%)
it AN bl W i ARSI Ul W - ;- A N ANV Ll W - v 1 AR N 2113
No. of years the
company had
established
Ry 2
1-2years
45 4.5 9 0.7 47 3.9 74 6.1
1-2 &
3 —-5years
3_5 160 16.0 181 15.1 179 14.8 203 16.9
6 — 10 years
156 155 210 175 248 20.6 303 25.2
6-10 &
11 — 20 years
381 38.1 458 38.1 345 28.6 359 29.8
11-20 =
20+ years
259 25.9 331 27.6 387 32.1 265 22.0
20+ &
Refused to answer
S - - 12 1.0 - - - -
?En’xﬂl[ﬂ' fA[
Capital
Local based
. 918 91.7 1019 84.8 1027 85.2 1106 91.9
F B
Foreign based
73 7.3 157 131 156 12.9 85 7.1
el
PRC based
10 1.0 21 1.7 23 1.9 11 0.9
ey il
Local & Foreign
based - - - - - - 2 0.2
TR
Refused to answer
SR - - 4 0.3 - - - -
?En’xﬂl[ﬂ' fA[
Total
e 1001 100.0 1201 100.0 1206 100.0 1204 100.0
et
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