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1 Summary of Findings

R A R
Introduction

In order to keep track of the public’s
awareness of the intellectual property rights,
the Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Right (IPR) Protection
since 1999. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct the
survey among the general public between 30™
October and 13" November 2008. In total,
1 003 respondents aged 15 or above were

successfully enumerated by telephone. The
response rate achieved was 51.5%. This
executive summary highlights the major

findings of the survey.

Knowledge and Attitudes toward IPR

The findings were consistent with the previous
surveys, with 49.4% of the general public
considered IPR as “copyright / copyright
piracy”, some said ‘“patent” (15.2%),
“trademark / trademark counterfeiting” (13.1%)
and “invention or creation” (12.8%).
However, still 21.5% claimed “don’t know /
hard to say”, demonstrating that more publicity
about IPR should be done.

When asked whether thought that “buying a
genuine CD and then convert to MP3” and
“someone copies part of books / newspapers /
magazines for distribution to staff for internal
reference” are infringement of IP rights, only
40.7% and 59.2% of people respectively
claimed “yes”, while 44.6% and 29.0%
considered not.

The majority of the public (96.3%) considered
that it was very / quite necessary to protect the
IP rights in Hong Kong. When asked for the
reason, it was observed that the proportions
who mentioned “protecting the interest of
inventors / encouraging creativity” (74.6%)
and “for the sake of morality / incorrect to
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infringe IP rights” (9.3%) were higher than
those of the previous surveys.

Regarding the reasons for IP infringement
activities, many people (68.5%) considered
that it was due to “cheaper price of pirated /
counterfeit products / genuine goods being too
expensive”, followed by *“greediness /
improper  public mentality / lack of
self-discipline”  (26.4%) and  “unethical
businessmen reaping excessive profits”
(19.6%).

In terms of the dominant role in improving the
situation of IP rights infringement in Hong
Kong, 34.4% of the people considered that
“the Government” should play a dominant role,
the proportion was relatively lower than those
of the previous surveys (over 45%). It was
followed by “the general public” (24.9%) and
“education institutions” (20.5%).

More than four-fifths of the people were aware
of the legislation on protecting copyright
(87.4%), trademarks (84.9%) and patents
(84.7%), while relatively fewer people were
aware of the legislation on protecting designs
in Hong Kong (46.0%).

56.1% of the people considered that the IP
rights protection measures imposed by the
Government in the past two years improved
the IP rights infringement in Hong Kong a lot /
a little, while 35.0% thought that there was no
change.

Besides, as compared to previous surveys,
more and more people considered that the
most effective ways to improve the situation of
IP infringement in Hong Kong were *“raising
awareness of IP rights protection / strengthen
education” (40.7%; vs. 32% or below in past
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26% or below in past years). Other

commonly mentioned ways include “lower

price of genuine goods” (23.4%), and

“government should increase propaganda”’

(20.3%).
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Online behaviour and IP rights protection

A g E TR~ i BB H P I

in digital environment

In this survey, people who used Internet were
asked their preference of paying for
downloading songs / movies / games /
e-books from authorized websites. 78.6% of
the people claimed that they probably /
definitely will not, with the main reason
“considered troublesome in purchasing online”
(47.0%). On the other hand, 21.0% claimed
that they definitely / probably will do so, with
the main reason “respect IP rights” (62.9%).

Behaviour of Involving in Infringement of

ik
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IP Rights

Only few people involve in the infringement of

copyright:

« Visit newsgroup / unauthorized websites
and download music / movies / games /
e-books and share the files with friends
(9.4%);

« Download music / movies / games /
e-books and upload them to Internet for
sharing purpose (5.0%);

«  Visit websites that are not authorized by
the copyright owner and download music
/ movies / games / e-books for own use
(17.0%); and

«  Photocopy of the whole book (13.4%).

Conversely, each with more than 80% of the
people claimed that they never involved in it.
The findings were similar to those of the
previous surveys.

It was also found that people aged below 30
tended to involve in the infringement of
copyright, as compared to their counterparts.

In response to the question “do you agree that
it is against morality for a person to visit
newsgroup / unauthorized websites and
download music / movies / games / e-books,
knowing that he/she is infringing the IP rights
of others”, 80.3% of those who use Internet
“strongly agree / agree”, while 17.3% indicated
“disagree / strongly disagree”.

I £
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Regarding the frequency of people buying
pirated or counterfeit goods, 8.6% of the
people claimed that they would often /
sometimes buy pirated or counterfeit goods,
and 22.6% claimed that they would seldom
buy it. 67.4% had never bought pirated or
counterfeit goods. The percentage of people
claimed that they would buy pirated or
counterfeit goods (31.2%) was decreased
(over 40% in past years).

Of the people who had bought pirated or
counterfeit goods, they were asked which
pirated or counterfeit goods they bought the
most. Many of them (56.2%) claimed that
they bought music CD / movie DVD or VCD
the most, which was decreased when
compared to the previous surveys (about
63%). It was followed by clothing &
accessories (15.0%) and computer software
(14.4%).

Regarding whether it was easier, the same or
more difficult to buy pirated / counterfeit goods
in the Hong Kong market as compared to the
past two years, only 9.5% of those who had
bought pirated / counterfeit goods considered
that it was easier. 31.8% thought that it was
more or less the same. 48.0% considered it
more difficult, with the major reasons “fewer
locations for buying pirated / counterfeit
goods” (54.1%), “tighter enforcement of laws”
(31.2%), “more  eradication by the
Government” (28.7%) and “fewer retailers
selling pirated / counterfeit goods” (27.4%).

While 57.3% of the public mentioned that
people around had bought / used pirated or
counterfeit goods, the majority of them
(86.1%) considered that people around were
somewhat not influencing or not influencing at
all on their decision of buying / using pirated or
counterfeit goods. The situation was quite
similar to the past years.

In response to the question “do you agree that
it is against morality for a consumer to buy
pirated / counterfeit goods knowing that they
are infringing the IP rights of others”, 79.9% of
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the people “strongly agree / agree”, while
16.3% claimed “disagree / strongly disagree”.

[FilEL / flfﬁ R

Opinions towards the “No Fakes Pledge” %f MI451—-£15E | SElpvEGL

Scheme !

When asked whether ever heard of the “No f HE] ?J E B L#’gr&‘“jﬁr%m 51°50.1%
Fakes Pledge” Scheme, 50.1% of the people M ?& CEp e 2 F&I CAIA J%;ﬁ_%ﬁ‘rl?’[ ,
said yes. The top channel of awareness was (84 5%) > £ ﬁi Ak / wE (45. 3%§ Ltk
TV advertisements (84.5%), followed by ?FEJE#‘/ % (9.1%) -

newspapers / magazines (15.3%) and stickers
/ tent cards in shops (9.1%).

Among those who were aware of the scheme,
more than four-fifths considered that the
scheme could be very / quite helpful in
building the confidence of consumers and
tourists in shopping in Hong Kong, or
consolidating the city’'s status as a shoppers’
paradise (83.9%), and promoting the public to
respect IP rights (80.7%).

Attitudes towards Long-term Development

?iﬂﬂﬁfﬁg?:ip%giﬂmfj Sl "éJﬂgEﬂﬁ =)

BTl e v P I J|F[ Y

Wil 5 HHE P VSR (83.9%) o I e EEET

%';['%E%@E”L% (80.7%) ?Eﬁj’?JﬁE'J | B
R -

SRR MR B s PR

for IP Rights

Regarding the public’s attitude towards
long-term development for IP rights, most of
the people considered that the protection of IP
rights could be very / quite helpful to the
development of local creative industries
(76.0%) and the overall development of Hong
Kong’s economy (62.0%).

83.3% of the people considered definitely /
quite necessary for the Government to put
more resources in protecting IP rights in the
long run. They thought that the Government
should put more resources on promotion in
mass media (56.6%) and in schools (50.1%),
followed by increasing penalty (25.8%) and
more enforcement action (17.6%).

Awareness of IPD and its promotional
activities

Although only 17.2% of the people could
spontaneously recall the Intellectual Property
Department (IPD) is the Government
department which is responsible for promoting

T | SRR R R RS N 2
R S S T T

(62.0%) ZIH e RIzh 1 HEFRED -
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ﬁ, [ (56.6%) b*ﬁgujﬁ [ [ (50 1%) > I }»i
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the protection of IP rights in Hong Kong, the
proportion was increased (15% or below in
past years).

Among them, 44.5% were aware that the IPD
was responsible for “promoting awareness on
IP rights protection”, followed by “registration
of trademarks” (13.3%) and “registration of
patents” (10.4%). On the other hand, still
some people misunderstood that the IPD was
responsible for “combating piracy and
counterfeiting” (30.6%) and claimed that they
did not know the duties of the IPD (27.7%).

76.9% of the people claimed that they had
seen the advertising or promotional messages
on TV, followed by radio (13.1%), promotions
on “No Fakes Pledge” Scheme (10.7%) and
print ad / promotional materials (9.6%). Yet,
19.6% claimed that they did not remember or
had never seen / heard / encountered any
IPD’s advertising or promotional activities.

When comparing with the past years, the
awareness level of IPD’s advertising or
promotional activities (80.4%) was increased
(about 69% or below in past years).

71.1% of the people considered that the
promotional activities held by the IPD were
very / quite effective in raising the awareness
of Hong Kong citizens on protecting IP rights,
the proportion was increased when comparing
to the past years (below 60%).

Moreover, still most of the people thought that
TV (84.6%) was the most effective channel to
place the advertisements for promoting the
protection of IP rights.
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Conclusion

As illustrated from the survey findings, despite
the awareness level of IPD and its duties was
still relatively low, majority of the general
public have knowledge of IPR, they also
considered that it was very / quite necessary
to protect IP rights in Hong Kong.

Besides, more people considered that it was
more difficult to buy pirated or counterfeit
goods.

In addition, most of the people have positive
responses on the development of creative
culture and creative industries. As a result, if
the government can put more resources in
public education in protecting I[P rights,
especially on TV, the public awareness and
attitude towards the protection of IP rights is
expected to improve in the near future.
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2 Introduction
il

Background & Objectives

In order to keep track of the public’s
awareness of the intellectual property rights,
the Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Rights (IPR) Protection
since 1999. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct the
survey among the general public in 2008.
The key objectives of the survey are:

e To examine current level of public
awareness of protection of intellectual
property rights;

e To benchmark the IPD’s work on public
education on intellectual property; and

e To compare changing patterns of public
attitudes towards Intellectual Property (IP)
Rights over the past years.
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Survey Methodology

The survey was conducted by means of
deploying the telephone interviewing method.
In total, 1 003 individuals aged 15 or above
were successfully enumerated between 30"
October and 13" November 2008. The
response rate of the survey was 51.5%
(details of the enumeration results were
summarized in Appendix 1). Based on the
achieved sample size, the degree of precision
for the proportion estimation would be +3.1%
at 95% confidence level. Data collected from
the survey were weighted to align with the
sex-age distribution of the population (based
on data of mid-2008 from Census and
Statistics Department) such that findings of the
survey were representative of the opinions /
views of the whole population aged 15 or
above. The sample and population
distribution were summarized in Appendix 2.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of people in different sub-groups.

Rounding of Figures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables owing to
rounding.
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3 Detailed Findings

= B R
3.1 Knowledge and Attitudes towards Intellectual Property Rights

HABENPIFEH L

3.11
SR

Similar to the previous surveys, people were
first asked about the rights that they thought
IP rights referred to. It was observed that
people mainly thought that IP rights referred to
“copyright / copyright piracy” (49.4%),
followed by “patent” (15.2%), “trademark /
trademark  counterfeiting” (13.1%) and
“invention or creation” (12.8%). The findings
were quite consistent with the previous
surveys.

(Table 1)

When analyzed by demographics, it was
observed that people aged below 30 and 30 —
49 (both were 73.5%) and the working
persons (73.7%) tended to be able to give
correct answer. Furthermore, the higher the

Knowledge about Intellectual Property Rights

e [/E&ffk AR

RS ?‘i’ﬁlﬂ gl
s iﬂ%@@

RE OB 5 SR D
e %?“mfﬁ'r%@/wﬁj
o) AR g 7l (15.2%) - 7 |
PR (13.19%) & TAEPES Al (12.8%) -

(#*1)

T RIRVRL T > L e 30 30
49 T [nﬂ%dt 73.5%) | IJ"—{ AL |
(73.79%) ISHEIFpIf= 30 LA 191
AP i S ‘F’?F'JF“” PR
f e FE :j(F[JFH]’ﬂ“‘JFAJﬁ

education level and monthly personal income, (%2
the higher the proportions of people who were
able to give correct answer.
(Table 2)
Mercado Solutions Associates Ltd. -10 - February 2009
2009 # 2 f|

A FApe R R L



Survey on Public Awareness of Intellectual Property Right Protection 2008

[ RS R G 2008

Table 1: Knowledge about Intellectual Property Rights (Spontaneous mention)

1 SEEMIVRE (2F S (B

2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)

Correct
e

Copyright / Copyright piracy 494 452 486 427 413 413 328 311

Sk W
Patent

15.2 15. 15.7 104 . 10. 2 4
FiFIHE 5 55 5 0 5.9 08 9 6
T_rademarl;/'T[rademark counterfeiting 131 10.8 12.0 77 33 59 34 31
s 1R
Invention or creation
SLRI Al 12.8 11.9 9.4 10.9 10.2 6.0 8.2 9.3
Design
7*@%# 1.1 1.3 1.2 1.8 0.5 0.6 0.6 0.7
Incorrect
TIgE
Privacy
7 [ 3.9 15 2.4 25 1.9 1.4 0.7 0.4
Right of production

3.0 15 0.6 15 - - - -
% i
Protection of culture
ﬁfj‘iltl%;ﬂ[d/ [ [JI‘Ek 2.3 1.4 1.2 1.6 = = = =
Self interest
i~ F% 2.1 2.5 2.6 1.6 - - - -
Property rights
P ] i i 1.7 2.1 2.6 0.6 0.6 0.9 2.3 0.7
Interest of publishers
TP 1.3 2.6 25 15 - - - -
Human rights I Civic rights
SR S 0.9 1.3 2.1 1.2 1.9 1.3 2.0 1.9
Personahty rights 07 09 07 10 i i i )

it {1 et

Consumer’s rights

g

Rights of professionals

P~ o

Compliance with the laws

S

Freedom of speech

i i
nvironment protection

R IR

Ownership

Pt

Others

iy

0.6 0.9 0.6 0.8 - - - -
0.6 0.8 0.6 0.3 - - - -
0.4 0.9 13 0.2 - - - -
0.3 0.3 0.4 0.3 0.8 0.1 0.4 0.4

0.1 0.1 - 0.5 - - - -

Don't know / Hard to say

T 215 28.7 27.5 30.9 28.0 32.1 35.7 39.6

Sample

. 1 003 1206 1214 1231 1006 1018 1007 1009
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers

ﬁ%t : E'Iﬁ?%ﬁé?ﬁﬂﬁ‘?ﬁ#ﬁ GRS f[ﬁ"r‘éf RIS F’fﬂ'fl&ﬁ*ﬁ 100% o

Mercado Solutions Associates Ltd. -11- February 2009
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Table 2: Knowledge about Intellectual Property Rights — Bivariate analysis

2 2 FHERVER — SHHS T

Monthly Personal

Sex Age Education Attainment Working Status Income
7] =+ g S AT flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?»ﬁ\} Sec ‘kgfﬁ T ERT < - >
b) 4 <30 30-49 >50 s s I M A4 $10,000 $19,999 $20,000
) 1) N O N 1) ) ) o) ) ) ) ) (%
Aware (at least one correct
answer) 69.5 70.4 735 735 634 542 67.4 84.6 73.7 66.0 649 725 850
HEp (=P~ [*rpEblﬁk
Not aware (no correct answer or
dedared dontknow) 30.5 29.6 265 265 36.6 458 32.6 154 26.3 340 351 275 150
! “7 ip#,,
%ﬂple 462 541 238 415 350 168 536 293 513 486 582 222 153
X’ 0.106 11.019% 51.946* 6.923* 24.019%
* p<0.05; ** p<0.01
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
People were asked on different situations ﬂjwﬁ?&{%ljwﬂ[ ]?Eﬁdifﬁ (5375 I A
whether they thought the act was an [&112%r ?iﬁd BIJ?H
infringement of IP rights. These situations
included: a. ﬁ%ﬂﬁ"ﬁ%ﬁ%ﬁ?%ﬁﬁ@ﬁm'ﬁ'
b. FEEIY AR qf*l UrF
a. Selling pirated CD/DVD/VCD or computer F@fg' Ji;j;uﬁm fﬂ{&g%t MP3 :
b ZOﬁ\'Nare;' ted CD/DVD/VCD t d EEFF[IF[LEIE[FE‘IE&F& Fﬁ#l
. Buying pirate or computer o - 1# 9 B«‘ﬁ??ﬁﬂ'ﬁ%ﬂlc‘ 7%
software; NS
c. Buying a genuine CD and then convert to &7 : : S I
ying a g LS 2 Y] (SRR
MP3; I
d. iu;gng_counterfelt g(:ods; f o g ;‘J[ﬁﬁllJIJT’gﬁfR’l’fF?&%—J EYRES ]E'F'
e. usmessmap puts a Tamous Ttoreign h. }{ﬁ‘]f%%?{ ‘ﬂya&ﬁ%ﬁé E@ﬁ %[ (55 T
trademark on his product; ﬁ“} e SN
f. A student photocopies a v.vr'\ole. reference ; m{ﬁ R %L% / %?;% |
book for the purpose of revision; o ’Iﬁlw\j Jyyg _y
g. S'ome.one coplgs Ilgensed softwar.e from j. [iﬂ[ﬁ i %L% / %?;% | S
his office and brings it home for use; B R [ﬁﬂ RSN
h. Someone copies part of books /
newspapers / magazines for distribution to
staff for internal reference;
I. Someone downloads music / movies /
e-books / games from the Internet and
share the files with friends; and
J. Someone downloads music / movies /
e-books / games and upload them to
Internet for sharing purpose.
Mercado Solutions Associates Ltd. -12 - February 2009
F IRV E L 2009 #F 2 F|
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It was observed that the findings were
consistent with the previous surveys. The
majority of people considered the acts of
selling (98.2%) / buying (89.2%) pirated
CD/DVD/VCD or computer software as an
infringement of IP rights.

Furthermore, about 80% - 90% considered
the following acts as infringement of IP rights:
- “buying counterfeit goods” (87.5%)

- “a businessman puts a famous foreign
trademark on his product” (91.2%)

- “someone copies licensed software from
his office and brings it home for use”
(81.8%)

- “someone downloads music / movies
e-books / games from the Internet and
share the files with friends” (78.2%)

- “someone downloads music / movies
e-books / games and upload them to
Internet for sharing purpose” (85.1%)

On the other hand, fewer people considered

the following acts as infringement of IP rights:
“buying a genuine CD and then convert to
MP3” (40.7%)

- “a student photocopies a whole reference
book for the purpose of revision” (60.8%)

ﬁ%\[zﬁiﬁ'&'? . ﬂﬁﬁ\ﬁl w Elz[jjj |

ey (98. 2%) I&EE:F (89. 2%) ’#’97&6*“{;[&%
’%Ylﬁf{ Hfi];JSf“J;p%éjgngtn o
PGt FE s s bR S ERRLE
R A
- FEEFF' PR ET il J}u (87.5%)

"R [[n&[',“{[ﬁli/m‘[ﬁﬁ«'mﬂﬁmﬁh'pJ
& fifi o (91.2%)

- R RTINS SRR R

(81. 8%)
- rfi;[ﬁ 7 &G [ %/ EE—:JJ / g;__g_?»
U ’nil%’;%EFJ %R, (78. 2%)
- AR A EY
P IR PR b (85.19

-
=

__”LL_L

)

Pi= e gp S RN S ERRLR YA

i

- TEERITHY AR RIS MP3 | (40.7%)

- r%?iﬂﬁ]’%ﬁt! YYD (=457 10 HE LY
R, (60.8%)

- r}';{fjféf;%g‘} R

—m|

FEREH - Hi e

- “someone copies part of books / RIR2E "%’5?,/ F' | (59 2%)
newspapers / magazines for distribution to
staff for internal reference” (59.2%)
Overall speaking, the percentages of people %Fiﬁﬁﬁlj% T 2R PR R A A 3
whom were able to identify the situations have iU 155 P45 RIS -H] o
infringed the IP rights were increased steadily. (#%3a-j)
(Tables 3a —j)
Mercado Solutions Associates Ltd. -13- February 2009
2009 # 2 %]
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Table 3a: Whether consider selling pirated CD/DVD/VCD or computer software has infringed the IP rights

LR Eh B RN A Ry SRR BP Y E  1

2008 2005 2004 2003 2002 2001 2000 1999

(%0) (%) (%) (%0) (%0) (%) (%0) (%0)
Yes fil 98.2 96.2 96.7 94.5 95.9 94.5 94.1 92.8
No &L 1.1 2.1 13 1.7 2.7 1.9 15 3.0
Don't know / Hard to say 1-#1fi / (WSS 0.7 1.6 1.9 3.8 15 3.6 4.4 4.2
Sample 154 1003 1206 1214 1231 1 006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
PSSR - IR

T 105 PSS 280

+100% o

Table 3b: Whether consider buying pirated CD/DVD/VCD or computer software has infringed the IP rights

2 30 1 ARV T B BB

2008 2005 2004 2003 2002 2001 2000 1999

(%) (%) (%) (%) (%) (%) (%) (%)
Yes fiL 892 80 837 821 803 768 705 614
No 4L 7.9 8.2 6.4 9.5 104 134 159 228
Don'tknow / Hard to say T #[5g1 / iS55 2.9 3.9 4.9 8.3 9.3 9.7 135 158
Sample 54 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t e ﬁrjl. (IR F 1o AR T S0 100% -

Table 3c: Whether consider buying a genuine CD and then convert to MP3 has infringed the IP rights

# 3¢ : ALAREEEITASAT - REEIED MP3 FYI IR 1l

2008
(%)
Yes Ll 40.7
No J kL 44.6
Don't know / Hard to say 1-#1if1 / (CUEEEE 14.8
Sample &% 1003
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t i b ﬁrjl. (IR F 1o AR T S0 100% -
Table 3d: Whether consider buying counterfeit goods has infringed the IP rights
# 3d : RLA SV BU VA €T LD Fl B I

2008 2005 2004 2003 2002 2001 2000 1999

(%) (%) (%) (%) (%) (%) (%) (%)
Yes kL 87.5 86.2 85.7 83.7 80.3 73.0 71.2 63.8
No Tkl 8.7 8.9 8.1 8.0 11.6 14.9 16.7 22.5
Don't know / Hard to say 1-#1if1 / (SR 3.8 4.8 6.2 8.3 8.1 12.1 12.1 13.7
Sample 54 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
i ”fgjrﬁg[.’ > (IR 153 ESA S 5 100% -
Mercado Solutions Associates Ltd. -14 - February 2009
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Table 3e: Whether consider a businessman putting a famous foreign trademark on his product

has infringed the IP rights

% 3o : MLARIG- [y M= B S0 BT £15 IO f PP
2008 2005 2004 2003 2002 2001 2000 1999
(0 ) (8 ) () (k) () (k)

Yes £l 91.2 87.7 86.7 87.3 88.1 88.5 87.5 84.9
No &L 4.1 55 6.2 4.2 4.4 4.1 4.3 6.5
Don'tknow / Hard to say {1l / 53 4.7 6.7 7.2 8.5 7.5 7.3 8.2 8.6
Sample 54 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%ﬁ B H‘FTJ[. (IR 1o ESfAIES T S0 100% -

Table 3f: Whether consider a student photocopying a whole reference book for the purpose of revision

has infringed the IP rights

F 3f : RLAREL- LA BB RYH] - (B D B RPYAIETE
2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)

Yes fL 60.8 55.2 57.9 53.7 49.3 45.3 47.9 40.0
No T kL 31.3 35.9 335 34.1 37.3 42.3 37.2 48.8
Don't know / Hard to say > #iE1 / (SEEE 7.9 8.9 8.6 12.2 134 12.4 14.9 11.3
Sample 5% 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.

ot TSE R o TIRET 3 BT T S5 100% -

Table 3g: Whether consider someone copying licensed software from his office and brings it home for use

has infringed the IP rights

# 30 : FLAUUE N Fl- BTG B R B
2008 2005 2004 2003 2002 2001 2000 1999
%) (%) (%K) (k) (k) (k) (k) (%)

Yes fil 81.8 74.7 73.3 68.4 71.0 64.6 64.5 61.2
No Tkl 8.3 17.3 19.2 18.0 16.9 22.8 18.7 22.2
Don'tknow / Hard to say -#1if1 / W53 10.0 8.0 7.5 135 121 12.7 16.8 16.6
Sample 54 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.

B RGT » (WA 13 R T S 100% -

Table 3h: Whether consider someone copying part of books / newspapers / magazines

for distribution to staff for internal reference has infringed the IP rights
% 3h: f‘cnm“ hE| *}lﬁ&%‘%‘: Al FEERH | A > T ) S (EERRY B EPN A 1

2008
(%)
Yes fil 59.2
No T kL 29.0
Don't know / Hard to say 1-#1fi / (WSS 11.8
Sample 5% 1003
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » [EIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. -15- February 2009
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Table 3i: Whether consider someone downloading music / movies / e-books / games from the Internet and

share the files with friends has infringed the IP rights

F 3i: RLAREVE A PN AR S BRY | BV R [ S SREGGTS B IRPY AR

2008 2005 2004
(%) (%) (%)

Yes fil 78.2 73.2 71.5
No &L 11.9 14.8 16.7
Don't know / Hard to say 1-#fi / (WSS 10.0 12.0 11.8
Sample 154 1003 1206 1214

Note: Percentages may not add up to 100 due to rounding of figures.

7 © SRR+ WA 153 ERRAI 5 100% -

Table 3j: Whether consider someone downloading music / movies / e-books / games

and upload them to Internet for sharing purpose has infringed the IP rights

230 RLAREVE NSV R ) Y | O RS SREY DRyt I NI A

2008 2005 2004
(%) (%) (%)

Yes fl 85.1 81.8 79.4
No T kL 6.0 7.7 10.1
Don't know / Hard to say jﬂlﬁ | RS 8.9 10.6 10.6
Sample &% 1003 1206 1214
Note: Percentages may not add up to 100 due to rounding of figures.
PSSR (RT3 FRAIES T S 100% -
Demographics analysis: TIEIEYR AT

37
- Virtually all people in different sub-groups - [ﬁjﬁ Py S A SRR TSR r E Ry

considered that “selling pirated S A 7Kﬁ‘/ ij (F i];ﬂup%&ﬁ:@ ° 0]
CD/DVD/VCD or computer software” as an PP J TN AR RLAY
infingement of IP rights, while slightly [ J (2.4%) E‘[Hf\“fl fy h 4 pg e

higher proportion of those who attained

primary education level or below (2.4%) did

not think so.

- When comparing with males, relatively - ZEpEEE & [T értf |’7J§Jt"r "HERA
higher proportions of females considered AR [‘/L’iqﬁj EIC %) rﬁar I*PJE“
“puying pirated CD/DVD/VCD or computer Fﬂﬁ‘/rﬁ it (53 4%) * THEE LJT’%L
software” (93.7%), “buying counterfeit S HEEL MP3 | (51.2%) {579 HI%@T@
goods” (93.4%) and “buying a genuine CD
and then convert to MP3” (51.2%) had
infringed IP rights.

- People aged below 50 tended to be aware - 50 7% JT ﬁIJ gl CA IR U] r}ﬁm =Y

that “photocopying a \{vholg reference book” ‘F‘} H il 66%) kx r ;{/fﬁ’;ﬁg Easby
(over 66%) and “copying licensed software” - ;‘é | ﬁ 92%) BN iﬂ%if‘;@ =
(over 92%) had infringed IP rights. On the ,ryy Y I ps s AR jrtﬁ =15
other hand, relatively higher proportions of E?Jt“ rﬁa L#‘%LE"* SR T, MP3J (&

people aged 30 or above considered that it 47%) 7v r}lﬁ’ﬁﬂ%%' APy FERE R H]

Mercado Solutions Associates Ltd. -16 - February 2009
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“buying a genuine CD and then convert to
MP3” (over 47%) and “copying part of
books / newspapers / magazines for
internal  reference” (over 68%) as
infringement of IP rights.

The higher the education level, the higher
the proportions of people who considered
“photocopying a whole reference book” and
“downloading music / movies / e-books /
games and upload them to Internet for
sharing purpose” as infringement of IP
rights. Besides, relatively  higher
proportions of those who attained primary
education level or below considered that
“buying a genuine CD and then convert to
MP3” (61.1%) and “copying part of books /
newspapers / magazines for internal
reference” (75.7%) had infringed IP rights.

Relatively  higher proportion of the
non-working persons (54.4%) considered
“buying a genuine CD and then convert to
MP3” as infringement of IP rights.

(Tables 4a —j)

ﬂg (P IAIY  (5 68%) AL
%

SIPPLA - S e
s O N U AN

USRI I aﬁ“[’% MONEN  RLE A
o WL BR3P 7
P it Jwﬂ?warF s

AR MP3 ) (BL1%) W T
w - EREV AR A Y
(78.79%) B 51 A

Fm?%
M 3J I;j L7y

e L (54.4%) A G
TRARIT AN RE - IR
HI A

(#4a-))

Table 4a: Whether consider selling pirated CD/DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

 da: LR EDUASARP ERI B IDEM - SR

Monthly Personal

Sex Age Education Attainment Working Status Income
TEH i 7P TP T fla ~ 2 ]y
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?»ﬁ\} Sec ‘kgfﬁ T ERT < - >
1 k4 <30 30-49 =50 IJ*~ i Ik ! A4 $10,000 $19,999 $20,000

(%) (%) (%) (%)

%) (%) (%) (%) (%) (%) (%) (%)

Yes Ll 98.5 99.3 100.0 99.0 98.0 97.6 98.9 100.0 99.6 98.3 98.6 99.5 100.0
No J kL 15 07 - 1.0 24 11 - 04 17 14 05 -
Sample £ % 460 536 238 413 345 166 531 293 512 480 577 222 153
X’ 1.363 5.428 6.318* 4,042 3.240
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.
T (1) PES R [RHIARRYT o7 ESRAES 2 100% -

@ W‘f [H' AT @%3 AR -
Mercado Solutions Associates Ltd. -17 - February 2009
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Table 4b: Whether consider buying pirated CD/DVD/VCD or computer software has infringed the IP rights

— bivariate analysis

F 4b : fL M A GRED BRI (4 BV B Al — SRR AT
Monthly Personal
Sex Age Education Attainment Working Status Income
137 g PR AT flat * 25 P
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
5l ¥ <30 30-49 >50 IjN o fiE TR A ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 89.8 937 924 921 91.3 956 905 924 91.8 919 923 92.2 92.0
No kL 102 63 76 79 87 44 95 76 82 81 77 7.8 80
Sample 5% 449 525 236 405 333 158 524 288 501 470 562 217 150
x° 5.090* 0.258 4.380 0.003 0.023
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
B ) PR - (RT3 LR T S 100% -
@ Wﬂé TR PR | R O -
Table 4c: Whether consider buying a genuine CD and then convert to MP3 has infringed the IP rights
— bivariate analysis
P 4c : pLAREERICTASARR - REE) MP3 BPYEHE ff — SH8CE )T
Monthly Personal
Sex Age Education Attainment  Working Status Income
TR = gy PP HEZ T flat * = P
Primary Tertiary Non
or below or above Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} T ER < - >
A ¥ <30 30-49 =50 I[N iz e A *4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes fil 43.8 51.2 40.1 474 548 611 47.7 411 42.0 54.4 50.8 43.7 424
No &L 56.3 48.8 599 526 452 389 523 589 58.0 456 49.2 56.3 57.6
Sample £ 4 400 455 227 369 259 113 472 265 455 397 480 197 139
X° 4.747* 10.555** 12.648* 13.129** 4,719
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
P () PR - T ) PR T 100%
(Z)Wﬂﬁ T TR ii‘%.—%u g
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Table 4d: Whether consider buying counterfeit goods has infringed the IP rights — bivariate analysis

#.4d : SR SBRIEV S TR TR - S

Monthly Personal

Sex Age Education Attainment Working Status Income
] & FUPEE S R
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
1 * <30 30-49 =50 ) g ) A4 A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Yes fil 88.1 934 91.0 913 90.6 922 908 91.3 90.8 916 92.1 90.7 89.3
No kL 119 66 90 88 94 78 92 87 92 84 79 93 107
Sample 5% 446 519 234 400 331 153 520 286 499 462 556 215 150
X? 8.315%* 0.084 0.289 0.180 1.263

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ;;t . (1) FroiesE b BEGE -l bR lﬁly} F““F{ﬁlf[‘/j = 100% o
@ Wﬂé TR PR | R O -
Table 4e: Whether consider a businessman putting a famous foreign trademark on his product
has infringed the IP rights — bivariate analysis
F de : pLAREL- [WEH A [l 8P B R e (O g CEPEE A - SRECE )T
Monthly Personal
Sex Age Education Attainment  Working Status Income
TR =+ gy PP RIS flat * = P
Primary Tertiary Non
or below or above Working working $10,000
Male  Female 2 Sec *?ﬁg‘} T JErE < - >
A ¥ <30 30-49 =50 I[N iz TP A A *4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes fil 94.8 965 948 958 96.3 93.7 956 97.2 96.2 954 94.7 97.2 97.3
No &L 52 35 52 42 37 63 44 28 38 46 53 28 27
Sample £ 4 439 517 232 401 323 143 521 288 496 457 548 215 149
X° 1.787 0.703 3.064 0.346 3.462

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁéi‘ O '*E]v&lu  (RIRR T 153 EERS 1 57 100% -
(2) b g ﬁ%‘ ol -
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Table 4f: Whether consider a student photocopying awhole reference book for the purpose of revision
has infringed the IP rights — bivariate analysis

FAf: RLARE- WPENEFESHIH] > (B VAPPSR - SRH5 I

Monthly Personal

Sex Age Education Attainment Working Status Income
£33 i Rk Y LI R
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female TEPE Sec ‘kgfﬁ T ERE < - >
1 + <30 30-49 =50 IJ*~ i Ik ! A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Yes fil 63.4 683 741 66.2 598 583 644 730 66.1 664 659 675 67.1
No kL 36.6 317 259 338 40.2 417 356 27.0 339 336 341 325 329
Sample 5% 426 498 228 390 306 139 500 281 487 434 522 209 149
X? 2.450 11.946* 10.333* 0.006 0.196

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.

£ () r+%§4|« > [IARAY 153 SRR T 77 100% -

@ W‘f [H'* TR SR ViR

Table 4g9: Whether consider someone copying licensed software from his office and brings it home for use

has infringed the IP rights — bivariate analysis

49 : R AREVN 7 HI- 2SS 2RIFEEEPVEE - SRR

Monthly Personal
Sex Age Education Attainment Working Status Income
[ F g Y i T ) (i ~ =
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ER < - >
3 R4 <3 30-49 =50 I)j* i MR ! 4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ") %) (%) (%) (%) (%) (%) (%)
Yes fl 89.2 922 922 928 869 884 89.7 940 903 918 91.8 895 914
No Tkl 108 v8 78 72 131 116 103 60 97 82 82 105 8.6
Sample 1574 418 485 231 389 283 121 497 281 487 413 499 210 151
X° 2.310 7.505* 4.853 0.549 0.949

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.

@) pries r+rj,g| o (IR 153 E SRS T 100%

( )J’Wé [H'“* AR ‘@%‘%E” FUfEE -

ﬁéj: :
2

February 2009
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Table 4h: Whether consider someone copying part of books / newspapers / magazines

for distribution to staff for internal reference has infringed the IP rights — bivariate analysis

F 4h : RLARELE] DREYE - SREFEEYHI- H0 - 5 S Rl S (B B IRPY B - SRR

Monthly Personal

Sex Age Education Attainment Working Status Income
TEH S i PR TP T fla ~ & ]y
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
Pl + <30 30-49 =50 IJ*~ i Ik ! A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes fil 66.2 679 60.6 701 684 757 66.6 63.6 66.7 67.8 69.2 66.8 639
No kL 338 32.1 394 299 316 243 334 364 333 322 308 332 36.1
Sample 5% 411 474 226 371 288 136 476 269 465 416 494 202 144
x° 0.306 6.016* 6.166* 0.125 1.556

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.

@ ’*F%Jl’ > TRIRRAYT 153 ESA RS 7 50 100% -

@ Wﬂf [H'* TR SR ViR

=k

Table 4i: Whether consider someone downloading music / movies / e-books / games from the Internet

and share the files with friends has infringed the IP rights — bivariate analysis

CRLARENT] PR AR PV EVNSE ) B/ BYER  E SREGETTS R RV AR - SRR T
Monthly Personal
Sex Age Education Attainment Working Status Income
[ F g Y i T ) (i ~ =
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ER < - >
3 R4 <3 30-49 =50 I)j* i MR ! 4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ") %) (%) (%) (%) (%) (%) (%)
Yes fl 88.2 857 88.2 876 848 818 881 874 878 86.1 844 904 90.7
No Tkl 11.8 143 118 124 152 182 119 126 122 139 156 9.6 93
Sample 574 408 495 228 386 289 132 495 270 475 424 514 208 140
X° 1.300 1.600 3.673 0.575 6.746*

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.

(L) PR (BT 13 DRI T 3505 1009 -

2 Wﬂé [fl'W LR/ ‘{Eﬁ*‘” il o

=t

Izlg
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Table 4j: Whether consider someone downloading music / movies / e-books / games

and upload them to Internet for sharing purpose has infringed the IP rights — bivariate analysis

RLAREVE A P VAV ) B | YRR I SRET DR APV - SRR TAT

Monthly Personal
Sex Age Education Attainment Working Status Income
TEH G i P TP T fla ~ & ]y
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?»ﬁ\} Sec ‘kgfﬁ T ERT < - >
Pl + <30 30-49 =50 I R ! A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 947 924 96.1 93.6 91.1 88.0 934 964 944 925 91.7 96.2 97.2
No kL 53 76 39 64 89 120 66 36 56 75 83 38 28
Sample &% 415 499 233 388 293 133 497 278 484 426 519 210 142
X? 1.978 5.330 10.566** 1.397 8.571*

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
(1) r+rﬁg|f * (T BIRRRYT 153 EERAATRS 1 E75E 100% -
@ W‘f [H'* TR SR ViR
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3.1.2  Whether consider necessary to protect IP rights

HLE AR MR O T N

Similar to the previous surveys, The majority == = 25 & f ?’ﬁg‘ AT %E’J\EZ[ S5 Yt A
of the public (96.3%) considered that it was (96 3%) ?it if%‘@‘g@lif WZE ELE"E l‘;&:
very / quite necessary to protect the IP rights i+ *M\% FUFp1.1% fu ~ A ﬁﬂ%ﬁ Hipl

in Hong Kong, while only 1.1% considered

the opposite.

No significant difference was observed 7T [ﬁj JREp A A &ﬁfﬁj@ PUEfLTLE JF'FJﬂE
between different sub-groups on this issue. I e
(%#5&6)
(Tables 5 & 6)

Table 5: Whether consider necessary to protect IP rights

# 5 A AR YHE TR OL) WRE

2008 2005 2004 2003
(%) (%) (%) (%)

Very necessary J[Ejdl E| 36.6 37.6 44.0 38.9
Quite necessary & I £l é 59.7 57.9 51.7 53.3
Quite unnecessary &gl% R 0.8 1.6 17 15
Not necessary at all 5& = 1 F=1 0.3 0.3 0.4 0.6
Don'tknow / Hard to say > #l1 / (U 2.6 25 2.3 5.6
Very / quite necessary [l | TE el 96.3 95.5 95.7 92.2
Quite unnecessary/ not necessary at aI[’&glj %F;I I =7 3={E;I 1.1 1.9 2.1 2.1
Sample 54 1003 1206 1214 1231
Note: Percentages may not add to 100 due to rounding of figures.

ﬁéji Ty ﬂ‘ﬁr‘“. (AR | 153 EAfA s T S0 100% -

Table 6: Whether consider necessary to protect IP rights — bivariate analysis

% 6 : AR ABE BT EICL| W - SR

Monthly Personal

Sex Age Education Attainment Working Status Income
EH i PR TP T flat ~ & ]y
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female | EEH Sec *Eﬁg‘} R = < - >
! t <30 30-49 =50 I R | A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) (%) (%) (%) (%) (%) (%) (%)
98.9 989 99.2 98.8 988 98.0 98.7 99.7 99.4 98.3 98.4 100.0 99.3

Very | quite necessary
,]ETF{IJ / &E’E ﬁszE/I

Quite unnecessary / not

necessary atall 11 11 08 12 12 20 13 03 06 17 16 - 0.7
HiFJT\%T'FZ,I [ F=7 ?TF;[

Sample

B 452 525 237 406 334 153 530 291 506 468 562 220 152

X’ 0.003 0.225 2.730 2.714 4,120
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

( ) 2) Those answered “don’t know / hard to say” were excluded.

ORI Fﬁ (7 (BRSO 153 SRR T 275 100%
2) Fabs I AR @%3 AR -
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Among those who considered necessary to
protect the IP rights, nearly three-quarters of
them (74.6%) claimed that the reason was to
“protect the interest of inventors / encourage
creativity”. Some quoted the reasons:
“protecting the interests of manufacturers /
genuine IP right owners” (28.4%), “protecting
private property” (12.0%) and “for the sake of
morality / incorrect to infringe IP rights”
(9.3%).

When comparing with the findings of the
previous surveys, it was observed that the
proportions who mentioned “protecting the
interest of inventors / encourage creativity”
and “for the sake of morality / incorrect to
infringe IP rights” were higher.

(Table 7)

Among the 1.1% of the people who
considered not necessary to protect IP rights,
when further asked their reasons of having
such belief, relatively higher proportion
(54.5%) claimed that it was because “genuine

T T AR T )i
gl 1 = &4@%)%ﬂp¢&an% wﬂkm

fir | BRI 0 S RISE P# "
FERY R UﬂﬁJ (28.4%) ~ Mﬁ .
ik ) (12.0%) & TEUPSEL B FAVRN /Y
SIS ARLL TSIV | (9.3%) °

”ﬂr*é‘éﬁppﬁﬁﬁ SRR > SRR
FUR* Al H’F%’@]Jlt 7’[' MU f HRURL
[“ [ NERL T S0 ) oL

o

(#7)

&1w6@t7}%$ w%&@ﬁk4w’
LPES wﬁ Vﬁ Tl JWWﬁ’£$
g 64%w>i¥t T

= IR > 36.4% I?Jt C Y T
pwﬁﬁfﬁy%J

goods are too expensive”. 36.4% thought (% 8)
that “lower price of genuine goods will fight
against the infringement”.
(Table 8)
Mercado Solutions Associates Ltd. -24 - February 2009
2009 # 2 f|

e R E L



Survey on Public Awareness of Intellectual Property Right Protection 2008

[ RS R G 2008

Table 7: Reasons why it is necessary to protect IP Rights (Spontaneous mention)

F 7 R NEPTHE VRN (2F A [

2008 2005 2004 2003 2002 2001
(%) (%) (%) (%) (%) (%)

Protect the interest of inventors / Encourage creativity
GRS AL A

Protect the interests of manufacturers/ genuine IP right owners
(RS S WIS T

Protect private property

74.6 66.1 68.2 55.1 53.0 54.7

28.4 33.2 34.3 26.9 17.0 10.1

(BEE. i % 12.0 11.8 14.3 10.5 2.8 0.7
;f%?f;%'fe 0;, Tﬁrgﬂty,/ 'lngcfrfﬁ;%’g %}gﬁ%iﬂf’;f 9.3 4.9 46 4.4 35 5.0
I,Eﬁz%r;fg{mess 58 56 84 53 - .
%’ t a%?ﬁgﬁﬂzﬁn%%i%mfg fé J}[Coumerfe't products 35 3.8 43 5.7 2.9 1.9
E[if?g’;%;ﬁ%g%gmm'ona 'm.age 3.1 37 3.7 27 4.0 75
;Elgg;g%% t;gzz\e ;;frll:fngt%d the IP rights 31 46 4.0 5 i i
E;ﬁ%&%%‘%??%%%;mu:yo”om'C development 18 22 20 30 27 33
Ei?tﬁiiﬁhiﬁggfi?enuine oods .y - - - - _
?‘IE’Eiﬂj’%éﬁ#'ﬁ?lﬂgjﬁfﬂjg 1.4 1.9 1.9 1.0 - -
rotect Hong Kong's film industry
E;;t:(ft[Hor;FjZiiJsiﬁft;ire industry - - - - - _
AEY [?%Fﬁf& e 0.8 2.7 25 0.9 1.3 2.8
I;;r\%t;(i Iinnli Et;jlgg?%d of the next generation 06 04 0.7 11 i )
E[:[Srg:rﬂeﬁial:%g[‘%p;g;ﬁlﬁi 0.5 1.0 0.5 1.5 0.7 0.3
;9£$i£5tfcr;”lf§%;?i“ard .'aW and frder 04 17 17 13 06 06
The cy:rrent sﬂ\uatmn oL pirating is too serious i i 20 08 i i
AT B
Encourage foreign companies investing in HK i i 01 i i i

SR il Y

Sample: Among all persons who considered necessary

BA Pt ,?ift’ﬂ F;[F” S L 966 1153 1162 1140 1006 1018

Note: The sum of % may not add up to 100 as respondents could give multiple answers

7R P H S W 1) ERRAT 8 100% -
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Table 8: Reasons why not necessary to protect IP rights (Spontaneous mention)

%81 THE RRHBE WV (2R ()

2008 2005 2004
(%) (%) (%)

Genuine goods are too expensive

e e ; 54.5 61.2 46.0
Iy E Fﬁ#ﬁ\? 1

Lower price qf genuine goods will fight against the infringement 36.4 74 99
L €T R Y RS S BRI ' | |
Hong Kong people don't know invention or creation

Manufacturers / Genuine IP right owners make too much money 18.2 28.0 33.8

TRy | AT

Semple Among all persons who considered unnecessary 11* o3¢ o5
Y EJFHL’Z_T 3:§,IF|J SRR
Note The sum of % may not add up to 100 as respondents could give multiple answers
S 15”1@]??%{ i e “*éz Fi53 Hﬁﬂlp&ﬁ*ﬁ? 100% -
* Cautlon Small sample base
R B RrENE D
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+ Fap EEH'{*E £ f‘ 2009 =+ 2 *|



Survey on Public Awareness of Intellectual Property Right Protection 2008

[ RS R G 2008

3.1.3 Perceived reasons for IP infringement activities

o £ B AR o P

Regarding the reasons for IP infringement #f TJF“ W E AR AR EY 2 IR R L2
activities, many people (68.5%) considered (68.5%) ik iplii”riﬁ’ﬁb[ IFQIE“FF,[
that it was due to “cheaper price of pirated / ﬁ'%[ﬁlﬂf [ 45 ET ,[}J\FJ G0 I VRL Vj RJF,
counterfeit products / genuine goods being ‘] ffidr / wh¢ fﬁ‘%&;—f [ ~ETE ) (26. 4%) K
too expensive”, followed by “greediness / rj AE_@F'FFQ LE’E‘“‘V{%%U 1 (19.6%) -
improper public mentality / lack of (%9
self-discipline”  (26.4%) and “unethical
businessmen reaping excessive profits”
(19.6%).

(Table 9)

Mercado Solutions Associates Ltd. -27 - February 2009
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Table 9: Perceived reasons for IP infringement activities (Spontaneous mention)

# 9 1 R EVIRE BINEEUS N 02 E A T (EF)

2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)

Cheaper price of pirated / counterfeit products

/ genuine goods being too expensive
WA [F:'[ﬁ;ﬂ' Eﬂﬁ#n’%ﬂ‘%fﬁ@" / IJWETF?#[ 68.5 51.3 52.1 37.3 44.6 45.5 42.3 33.6
“NE

Greediness / improper public mentality / lack

of self-discipline 26.4 11.7 12.8 8.4 11.3 15.8 15.2 7.0
ﬂ AJA |EI*EI' / T*FA s | VA

Unethlcal businessmen reaping excessive

profits 19.6 14.9 16.4 24.9 16.3 26.0 13.8 18.1
Tﬁ@mk?W%ﬂ

Too much supply on pirated / counterfeiting

products / Easy to buy 8.8 6.9 5.8 5.7 4.5 1.2 2.6 1.3
WS R T S % BN

Poor awareness of protection of IP rights /

Inadequate education 7.8 8.4 8.2 8.8 10.7 9.0 10.8 6.7
MR H B | 359 R

Inadequate enforcement of laws

P T S0 4.2 11.9 111 12.1 9.0 35 10.1 9.7
Poor economy / Lower living standard

st | ﬂjygiﬁ,&jﬂ b 3.9 6.1 8.4 9.5 9.5 4.7 4.3 3.8
Genuine goods are too easy to be pirated

S 1l 2.3 3.6 4.4 2.2 - - - -
A5 i B R

Enhanced technology of pirating, pirated

goods often available in the market earlier

than genuine goods 1.8 3.2 1.3 0.2 - - - -
VSR IS > VP €T T 67 R

]

Good quality and variety of pirated products

e (o 1.6 1.8 2.1 1.3 - - - -
—‘I @ﬁ— ;:gf[ 0

PR ET e T 5f I e 2

Inadequacy of IP laws 15 2.8 3.6 2.0 3.0 2.8 2.2 2.2

AIHE A ] L

Difficult to find the genuine goods for some
products 0.6 0.3 - - - - - -
S éTlﬁ#[El'UIJT’?iI’*’ I
Inadequate Government’s propaganda
ST L

Huge demand for pirated & counterfeit
products 0.2 14 1.9 2.9 2.7 0.2 1.8 1.2
WS R E’%P'J £ Fﬁ#[%ﬁjﬂ*#*
Involvement of gangster
fk gy

Others

P

Don't know / Hard to say

TR |

0.3 2.1 2.3 2.8 - - - -

0.1 0.8 15 2.0 - - - -

2.4 7.6 5.8 12.8 11.8 12.4 141 154

Sample

. 1 003 1206 1214 1231 1005 1005 999 1002
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

R IR S TR 13 SRR A 100% -
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3.1.4 Dominant role in improving the situation of IP rights infringement in HK

S B R E

In terms of the dominant role in improving the
situation of IP rights infringement in Hong
Kong, 34.4% of the people considered that
“the Government” should play a dominant
role, the proportion was relatively lower than
those of the previous surveys. It was
followed by “the general public” (24.9%) and
“education institutions” (20.5%).

(Table 10)

When analyzed by demographics, it was
observed that people aged 50 or above
(42.9%), those attained primary education
level or below (45.2%) and those with monthly
personal income of below $10,000 (36.3%)
tended to consider that “the Government”
should play a dominant role in improving the

BT E‘T’L&E"Sf? A SIS f@fiﬁdﬂ Jiﬁ;[
fel e 0 F 34.£% ok 4 2 S5
%ﬁﬁé%mﬁﬁ’%mﬁﬂéﬁﬁﬁﬁw%
[ HIRL T SFIE T (24.9%) TS
B (20.5%) -

(#10)

’FTJ TR S 50 BRI ) F (42.9%) -
SPHEE TS FW 7N (45.2%) W~
I= 5 $10,000 ) (36.3%) U N B
ﬁtrﬂTJ%?¢W4Qm%%§@?WW

P Rl Y e o 30 BRI TFIJ"—{
(3 1%) E‘UIFWH?% TS R

P[EIF[JF 7 o

situation of [P rights infringement, while (# 11)
people aged below 30 (39.1%) tended to
consider that “the general public” should play
the dominant role.
(Table 11)
Table 10: Dominant role in improving the situation of IP rights infringement in HK
F 10 : @ F W RV AT AR VR Ei o £
2008 2005 2004 2003
) () (%) (%)
Government [/t 344 45.2 45.8 47.1
The general public [ > fie ! 24.9 22.7 23.4 18.7
Education institutions ?F?J Bl 20.5 17.1 17.7 17.5
Retailer %rj%ﬁ?ﬂ 10.2 5.2 5.2 6.7
Copyright owner e | 5 10.0 9.8 7.8 10.0
Sample &% 1003 1206 1214 1231
Note: Percentages may not add to 100 due to rounding of figures.
o PSR BT - (AT 153 R T 100% -
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Table 11: Dominant role in improving the situation of IP rights infringement in HK — bivariate analysis

F 11 : I R RV E R N VB R RIE S — SRRESTAT

Monthly Personal
Sex Age Education Attainment Working Status Income
TEH i ERAUGER" TP T fla ~ & ]y
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
Pl + <30 30-49 >50 I R ! A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Government F'fr]ﬂ‘ 331 355 27.7 311 429 452 321 321 327 36.2 36.3 324 314

The general public ﬂjf*J Flel 266 235 39.1 20.7 203 274 265 205 228 26.7 265 26.6 17.0
Education institutions q:"f:'ﬁ] [‘%3"?% 193 216 193 231 183 11.3 194 283 234 17.7 17.2 23.0 281
Retailer ’%’%ﬁﬂ 97 105 84 125 86 83 110 99 103 101 10.7 9.0 105
Copyright owner #vigf#e 6 11.3 89 55 125 100 7.7 110 92 107 93 95 9.0 131

Sample £ 4 462 541 238 415 350 168 536 293 513 486 582 222 153
X° 3.651 50.620** 28.694** 6.914 16.317*

* p<0.05; ** p<0.01

Note: Percentages may not add up to 100 due to rounding of figures.

ot TSEE R - TIRET 3 BT T S5 100% -
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3.1.5 Whether aware that there are legislations on protecting IP rights in HK

R TS P U 5 A )
People were asked whether they were aware
that there is legislation on protecting IP rights
in Hong Kong. While more than four-fifths of
the people were aware of the legislation on
protecting copyright (87.4%), trademarks
(84.9%) and patents (84.7%), relatively fewer
people were aware of the legislation on
protecting designs in Hong Kong (46.0%).

B AL miiﬂwj#@m%@@w#
I - e k1 ) A
(87.4%) " iyl @49%)*f‘£W@(847%)EJ
B D o S v (U 9
1 7] (46.0%) -

No significant difference was observed T [ﬁj RS A &iﬁ |L IR R PR 2 R
between different sub-groups on this issue. Hl -
(%12 - 19)
(Tables 12 — 19)
Table 12: Whether aware that there is legislation on protecting copyright in HK
212 R RO ]
2008
(%)
Yes | 87.4
No % 3.8
Don't know / Hard to say 1 ;pfg | R 8.8
Sample % 1003
Note: Percentages may not add to 100 due to rounding of figures.
PSR RET (R 3 ERRA I T 05 100% -
Table 13: Whether aware that there is legislation on protecting trademarks in HK
2. 13 ¢ R (IR R ]
2008
(%)
Yes | 84.9
No %) 3.7
Don't know / Hard to say ;pfg | RS 11.4
Sample &% 1003
Note' Percentages may not add to 100 due to rounding of figures.
DI Eﬂ" (B IARRASI 153 ERA S T 6T 100% o
Mercado Solutions Associates Ltd. -31- February 2009
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Table 14: Whether aware that there is legislation on protecting patents in HK

14 ¢ RUAHURE HE ) (U ) FIBAYE 5]

2008
(%)
Yes | 84.7
No 2| 3.8
Don'tknow / Hard to say > #i3¢1 / (U 11.5
Sample %4 1003
Note: Percentages may not add to 100 due to rounding of figures.
RS T W HAOE 153 LR ] 0 100% ¢
Table 15: Whether aware that there is legislation on protecting designs in HK
2 15 ¢ R upA A U 9 BRSO ]
2008
(%)
Yes | 46.0
No 2| 135
Don't know / Hard to say T+ ‘ﬂliﬁ | REESE 40.6
Sample =% 1003
Note: Percentages may not add to 100 due to rounding of figures.
ﬁz‘f Pl F,ra (7 (WY F 153 ESEAES T S5 100%

Table 16: Whether aware that there is legislation on protecting copyright in HK — bivariate analysis

%16 - BLAARATIH T R EIIONE B — SIS

Monthly Personal

Sex Age Education Attainment Working Status Income
TR £ i P HEEI T flat &= ]t
Primary & Tertiary Non
or below or above Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ TH ERT < - >
1 2 <30 30-49 =50 &) fiE R ~d A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) L) (%)
YETS 96.3 955 97.2 96.2 944 96.6 946 97.5 963 953 954 957 97.3
?g?j 37 45 28 38 56 34 54 25 37 47 46 43 27
%ﬂp'e 428 487 218 393 304 147 485 280 482 429 518 207 149
x? 0.347 2.768 3.895 0.489 1.093

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁ%t (L) Hmas FT;JI Ao (EHIRRY F 1o EfAIES T 06 100% -
@ #ﬂ(ﬂ% T T ii‘%%u AUfg o
Mercado Solutions Associates Ltd. -32- February 2009
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Table 17: Whether aware that there is leqgislation on protecting trademarks in HK — bivariate analysis

F 17 RLAAA | R ERIVEG] - SR

Monthly Personal

Sex Age Education Attainment Working Status Income
3]l F g PP HFZE T fid ~ 55 FJgs
Primary Tertiary Non
or below or above Working working $10,000
Male  Female 2 Sec *Eﬁﬁk} % JELE < - >
a * <30 30-49 =50 [y i ) c4 4 $10,00 $19,999 $20,000
(%) (%) (%) (%) (%) ) %) (%) (%) (%) (%) (%) (%)
Yes J 96.2 955 953 96.3 957 949 948 982 96.6 949 952 96.1 97.2
No ¥§?J 3.8 45 47 3.7 43 51 52 1.8 34 51 48 39 2.8
Sample 154 423 466 213 375 301 137 478 272 472 414 502 203 144
X’ 0.291 0.343 5.346 1.560 1.165

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
ﬁé;t D) FOESEREET o (R IEAYE 5T EREE IS R 100% o
) Wﬂ% L e @%3 IlEE o
Table 18: Whether aware that there is quislation on protecting patents in HK — bivariate analysis
# 18 : RLAHER T | (R B FIIREEVEE (] — SH@Cfsi AT
Monthly Personal
Sex Age Education Attainment Working Status Income
5] F g PP AR flat ~ 2 s
Primary Tertiary Non
or below orabove Working working $10,000
Male  Female | ZHY  Sec *?ﬁg*} EE < - >
2 ¥ <30 30-49 =50 IJ* e PR A ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes | 96.2 953 96.6 96.1 946 91.2 957 979 96.8 944 947 96.6 97.3
No 2% 38 47 34 39 54 88 43 21 32 56 53 34 27
Sample £ 74 422 466 208 385 295 137 470 280 476 410 493 205 147
X’ 0.467 1.505 6.822 3.243 2.363

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
() FSE ARG - (RO 15 RIS T 100% -
(2) b Il TR S L TR ¢
Table 19: Whether aware that there is legislation on protecting designs in HK — bivariate analysis
# 19 ¢ RLAMUEA T (R P EIPE ] — SH8CfsiAr
Monthly Personal
Sex Age Education Attainment - Working Status Income
371 =+ gy P R flst * = s
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ TH ERT < - >
£l ¥ <30 30-49 =50 IJ~ = e Ad *4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes | 799 751 785 79.0 744 747 746 836 773 77.6 755 77.8 814
No 2% 20.1 249 215 21.0 256 253 254 164 227 224 245 222 18.6
Sample £ 4 279 317 144 257 195 87 331 177 322 272 335 135 97
X° 1.992 1.493 5.710 0.005 1.542

* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t Do) PR > (IR ) R TS 100% -
)Wﬁe TR TR E@%ﬁu Al -
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3.1.6

Whether consider the IP rights protection measures imposed by the Government

in the past two years improved the IP rights infringement in HK

AL BT 7 5 Ty SRV ML LR 77 e R € s,

More than half of the people (56.1%)
considered that the I[P rights protection
measures imposed by the Government in the
past two vyears improved the IP rights
infringement in Hong Kong a lot / a little, while
about one-third (35.0%) thought that there
was no change.

No significant difference was observed
between different sub-groups on this issue.

(Tables 20 & 21)

B (56.1%) R ERIH T S Py F R
i mjlgweﬂ i ﬁww‘
ot J,:rcm FIJJ\, J= 335 0%)

e Y i i

gﬁj APV IR TR E

FIFJ ﬂg Z3

(20 & 21)

Table 20: Whether consider the IP rights protection measures imposed by the Government

in the past two years improved the IP rights infringement in HK

#20: f‘\:r‘ln%k b

i Py RV EOIE Tl ARG [ v O AR R E | ey

2008
(%)
Improved a lot %3, 6.6
Improved a little “pF+el>= 49.5
No change j< & | <> 35.0
Don't know / Hard to say 7 #[1i¢1 / iSU#5E 9.0
Improved a lot / a little 4C‘Jclifr / J)jclfr, 56.1
Sample 5% 1003
Note' Percentages may not add to 100 due to rounding of figures.
RS b Fﬁl’ (e WIRRRY 153 EfA RS T S0 100% -
Table 21: Whether consider the IP rights protection measures imposed by the Government
in the past two years improved the IP rights infringement in HK — bivariate analysis
# 21 ¢ pb W ELEOH S g PRIV A8 (R () P R TR E | e, — SRR T
o ' ' Monthly Personal
Sex Age Education Attainment - Working Status Income
14511 g PP HER T flst > 2= [
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female 'J\E??»g? Sec *’gﬁ‘} T ZEY S < - >
By ¥ <30 30-49 >50 IJ™~ = e A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Improved alot/a litfle 61.8 61.3 60.7 655 57.3 58.4 59.4 67.3 655 57.2 580 66.5 66.0
FEEEA T E
?S"ECJ?;E% 382 387 303 345 427 416 406 327 345 428 420 335 340
Sample 424 489 219 380 314 149 490 269 478 432 522 206 144
Bt
x° 0.019 4.970 5.338 6.613 6.009
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 )Those answered “don’t know / hard to say” were excluded.
ﬁ%t : ( W RE o (IR 15 }—“Jf&'fp[lpﬂ 2% 100%
;eme TV P u@e;f GIEER
Mercado Solutions Associates Ltd. -34 - February 2009
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3.1.7

Regarding the most effective ways to improve
the situation of IP infringement in Hong Kong,
relatively more people suggested “raising
awareness of IP rights protection / strengthen
education” (40.7%) and “increase penalties”
(32.9%). The percentages were increased
as compared to the previous surveys.

Other commonly mentioned suggestions
were: “lower price of genuine goods” (23.4%),
“government should increase propaganda”
(20.3%) and “full-scale enforcement action
against the sale of pirated and counterfeit

goods” (13.0%)).
(Table 22)

Perceived most effective ways to improve the situation of IP infringement

FEELRL 3595, T I AT

%ﬂ‘"?twﬁ | Flse FI%];J m;ﬁ;@;@uﬁtgm
RREAN ﬁ@r}ﬁ ljlﬁx%ﬂ‘%@@m% /
NICEE; FQJ (40.7%) & " UEE] S (32.9%) ©
_E[j} [ EN| 'E;Qﬁ/fxﬁf- F%?\I F[U"EJ B HF] o

I I%F[@?Ebp J@% ] g’@@%—k =R
(23.4%) ~ " ¥ Tl pl’iﬁg i, (20.3%) » =

TR t»%@th&ﬁ Kt (13.0%) -

(#22)

Table 22: Perceived most effective ways to improve the situation of IP infringement (Spontaneous mention)

%22 1 FGEE A IR RIS B (A (2)
' 2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)
Raising awareness of IP rights protection /
Strengthen education 40.7 31.9 315 26.9 22.9 18.7 22.0 16.4
@JI&%{?&@@%L% / J[@ftﬁ?
',T[‘l’fjaﬁ',“gjena“es 329 258 250 258 210 226 201 224
Lower price of genuine goods
fﬁ%ﬁif%g* 2 23.4 23.3 19.7 20.3 27.8 24.7 25.8 22.9
Govern should increase propaganda
F o 4 g 20.3 16.8 18.6 14.7 12.3 1.8 3.9 2.2
Full-scale enforcement action against the sale
of p|rated and counterfeit goods 13.0 145 13.1 16.2 13.2 12.8 14.3 8.2
en frik Al
nd user liabi ty
B | [ 167 i?ﬁ?&'iﬂtﬁﬂ' 9.3 7.2 6.5 4.6 5.3 2.0 4.6 1.8
Regulated by marketf
E‘I I ,E%ﬁ 2.4 1.8 2.1 0.9 - - - -
No Way to resolve the problem
Yt 1.2 1.7 2.7 1.1 - - - -
SR A%Ei e
Increase the sales channel of genuine goods 05 0.6 i i ) i i )
THYET If[[ﬁgup JF:ELE@ ) )
Improve Hong Kong's economy 0.3 27 3.0 36 31 238 4.0 15
Elsr_g J[ﬁt;;% . . . . . . . .
Encourage creativity and innovation
] 0.2 0.5 0.8 0.6 0.2 0.4 0.2 0.3
Install anti-pirating function in genuine
software . - 0.2 0.2 - - - - -
SRS RS L
Others
Y - - - - 3.6 0.7 5.1 2.9
Don't know / Hard to say
FHE | R 10.8 15.6 17.2 20.6 19.6 17.4 19.6 21.9
?_;i‘gp'e 1003 1206 1214 1231 1005 1005 999 999
B
Note The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S R 5T SR T 100% ¢
Mercado Solutions Associates Ltd. -35- February 2009
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3.2 Online behaviour and IP rights protection in digital environment

I F I DR A R

3.2.1  The habit of using Internet
Ly S

Nearly two-thirds of the respondents (66.4%) E;?%Fr: 73V 2 PR H (66 4%) | Fﬁgu?

had the habit of using Internet. Among them, &« 7% {4 {1V 1> ilﬁ}} 73] (67 6%) 5]
more than two-thirds (67.6%) used the ¥ ! a\[fj » 27.9% *A. = p— EJ‘ETF o EHER

Internet everyday, 27.9% used at least once a 4.6% [l[[f1] - ﬁnJT}ﬂMﬁ‘ ﬁ”ﬂ g~ A
week and the remaining 4.6% used even less. [[1> PY{fp= gw‘gl[ﬂiﬂ j\‘[grﬁfﬂ[ 1(63.5%) -

Among those who did not use Internet, the

major reason was “don’t know how to use (# 23 -25)

Internet” (63.5%).
(Tables 23 — 25)

Table 23: Whether have the habit of using Internet
% 23 1 fLAE| SRRV ERE
1 T

2008 2005
(%) (%)
Yes ?J 66.4 51.3
No < ?‘”‘J 33.6 48.7
Sample 5% 1003 1206
Note: Percentages may not add to 100 due to rounding of figures.
PSSR (RT3 FRAIRS T S 100% -
Table 24: Frequency of using the Internet
% 24 : HEHAYTIE
' 2008 2005
(%) (%)
1-3hoursaday & [ 1-3 [ Eﬁ 50.3 54.1
3-6hoursaday = F! 3-6 ff Eﬁ 13.1 13.3
7 hours ormore aday = F! 7 ffit’] Eﬂj‘p‘}J‘Jf 4.2 4.3
Afew times a week — F B4 21.3 16.7
Once a week — F/ #9— 7% 6.6 4.5
Afew times a month — ffst 5[ 247% 2.6 4.0
Once a month or less — & * |- “~ES 1P 2.0 3.2
Sample £57 : Among all persons who use Internet I'J 5% | £ A 28Ry ~ 4 LR ELEY 666 619
Note: Percentages may not add to 100 due to rounding of figures. '
ﬁ%t iR ﬁrﬁ. (IR F 1o AR T S0 100% -
Table 25: Reasons of not having the habit of using Internet
25 1 19% | HEHARIEVEE
' 2008
(%)
Don't know how to use Internet T+ ‘lﬁ tH fﬁ:[ﬁ 63.5
No spare time YHJEff 4 16.3
Not interested in the information on the Intemet 3fff " fl BraRNEE| 16.0
No installation / equipment for accessing the Internet ¢ ¢ | -5 ‘JF% TFJ 11.3
Sample £5% : Among all persons who did not use Internet I'J 7w E 72 % | ,ﬁf}?'[\ TRy~ R ELEE 337

Note: The sum of % may not add up to 100 as respondents could give multiple answers

ﬁ%t : E'IE?F&?E{»{P‘?EA'# 2 f[ﬁﬁ' NP2 E““i’:ﬁ*[@?%ﬁl*ﬁ?‘ 100% -

Mercado Solutions Associates Ltd. -36 - February 2009
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3.2.2
authorized websites

Preference of paying for downloading songs / movies / games / e-books from

'iF[?in‘Fﬁ*ﬁ_Jﬁ_“E‘)ﬁr’&E“ / EIJH‘ / E’j%? / Fn-f_ ?IFIJHVH:]

People who used Internet were asked their
preference of paying for downloading songs /
movies / games / e-books from authorized
websites. The survey revealed that relatively
more people claimed that they probably /
definitely will not (78.6%). Only 21.0%
claimed that they definitely / probably will do
so, such proportion was higher among those
aged below 30 (27.8%).

When probed for the reasons for yes and no,
it was found that the top three reasons for
“definitely / probably will” were:
- respect IP rights (62.9%),
- for better quality (25.7%) and
- give support to creative
(21.4%).
The top three reasons for “probably / definitely
will not” were:
- considered troublesome in purchasing
online (47.0%),
- too expensive (15.8%) and
- prefer buying CD / DVD / game disc /
book instead of downloading the files
(13.7%).

industries

(Tables 26 — 29)

Vﬁ? E& E".pj ~ Jr:;’@]}ﬂ i NES R ii ﬁj‘
11%*@&%’«&”! I 5YH 1R ] 3*4 :Fff;pw
il 78 FHEET PRSELEYY | it
Tfﬁl (86%) ,JEJ21O% FA H:I|F 1
[iiE rﬁ g 30 ml H“j H1
artﬁ (27?

ﬁﬁﬂlj @ U’_FJL[“Ej A TR
IR E 15 [ 2 AORPAL |

- J'fsliﬁ&%‘:@ (62.9%) -

- IR BT (25.7%) W

- @}%ﬁﬁm# ¥ (21.4%) -

FA rsf\ 'Jrf“ [ 5& TTFAIIJFIJF[_:H:E{@%}'E_E

FOTRLRRL -

- A PR | IR (47.0%) -

- Efc&«gj (15.8%) *

- {EFE Y CD/DVD/ /:Ft; > T
# @mg& (13.7%) -

—rn'l?iP—rrvn_

(£ 26 — 29)

Table 26: Preference of paying for downloading songs / movies / games / e-books from authorized websites

2 26 1 7 AV EC BB/ 4 15 | YRV
2008
(%)
Definitely will 7%155f 7 45
Probably will fi" HZ% 16.5
Probably will not = & 17.6
Definitely will not 7e135f 1 €3 61.0
Don't know / Hard to say T-#1fi / (ST 0.5
Definitely / probably will 3¢i35F¢7 1 ' }’7 21.0
Probably / definitely will not % d%’? I A& ﬁr’? 78.6
Sample £57 : Among all persons who use Internet I'J 5% £ A 28Ry ~ 4 LR ELEY 666
Note: Percentages may not add to 100 due to rounding of figures. '
IR - (AT 13 R S0 100% -
Mercado Solutions Associates Ltd. -37 - February 2009
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Table 27: Preference of paying for downloading songs / movies / games / e-books from auth

orized websites

— bivariate analysis
#* 27 7 Iﬁ%ﬁ’fﬁj?‘ﬁfﬁ%«ﬁl /G 35 M PV — SHRRSITAT

Monthly Personal

Sex Age Education Attainment  Working Status Income
7] 5y P AT flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
B 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) 0
Def'”'te'y/pmbab'yw'" 234 190 27.8 190 136 7.7 193 249 214 207 211 238 217

FE A
ProbaEIy | definitely will not
Ffy | E

76.6 810 722 810 864 923 80.7 751 786 793 789 76.2 783

Sample: Among all persons who
use Internet

Rt : 1)) bt 320 343 230 315 118 26" 367 269 401 261 323 172 138
Lt
X 2.001 11,071 5.817 0.054 0513

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t Do ; i ftﬂrrjm. o IR 153 = SEAIES 7 277 100% -

@ it 1 R ol
# Caution: Small sample base
R B RERNEE D

Table 28: Reasons of definitely / probably will pay for downloading songs / movies / games / e-books

from authorized websites

.28 FiBhe) | [REQE AR T /YN (I | RV

2008
(%)
Respect IP rights
CTE I A 62.9
For better quality
B ERNF ik 25.7
Give support to creative industries (artists, singers, etc.) 214
LHARC ¥ @R D) |
Convenient to find the required files 57
“U IEITEZEIF’?ELL]EI Jﬁ %{ '
Reasonable pnce 36
[FJ%F 1-H .
Fear of violation of IP laws 07
ik ) '
Sample: Among all persons who will pay for downloading from authorized websites 140
B DR @ TR AR EVA S L
Note: The sum of % may not add up to 100 as respondents could give multiple answers
fEE T B 1L SR R 0T R A 100% ¢
Mercado Solutions Associates Ltd. -38- February 2009
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Table 29: Reasons of probably / definitely will not pay for downloading songs / movies / games / e-books

from authorized websites

F29: 3 of | ST O A PRI R BTN /B [ SRS 1 FRST S VRN

2008
(%)
Considered troublesome in purchasing online 47.0
A RPN | '
Too expensive
[,E% e F I 15.8
Prefer buying CD / DVD / game disc / book instead of downloading the files 137
e WS CD/DVD/ SR | o T '
Not aware of the authorized websites 101
HNEE AT y@;“erﬁif’!mfﬁ%fi '
Could not find required files in authorized websites 8.9
T AR S E R '
Seldom / never downloading any pre of files 34
U e I E AR '
Considered uncomfortable in using online payment system 19
Sfi R Fo '
Don't know how to download 19
T '[?g; T EY :
Don't like listening songs / watching movies / playing electronic games / reading 19
12 F SR E[F%J /mruﬁ SR | E'F[F”Fﬂ .
Worried that personal information will be disclosed 17
PE e~ F R '
Other channels of free download are available 08
FE PR e '
Other channels for listening / watching online are available 08
FIHEREE Rl A | :
Other channels are available (e.g. TV, radio) 0.6
PR (N - ) |
Poor quahty 04
Sample: Among all persons who will not pay for downloading from authorized websites 526
B o P ] R AR A S gl
Note: The sum of %'may not add upto 100 as respondents could give multiple answers
ﬁ%t : E'Iﬁ?%ﬁé?ﬁ%ﬁ‘jﬁ# GRS [E‘F‘“ P P13 P F’fﬂ'fl&%‘f*ﬁ 100% o
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3.3
E RIS T

3.3.1
B S P

People were asked how often they infringed
the copyright. It was observed that only few
people involve in the following activities:

« Visit newsgroup / unauthorized websites
and download music / movies / games /
e-books and share the files with friends
(9.4%);

« Download music / movies / games /
e-books and upload them to Internet for
sharing purpose (5.0%);

« Visit websites that are not authorized by
the copyright owner and download music
/ movies / games / e-books for own use
(17.0%); and

«  Photocopy of the whole book (13.4%).

For the activities mentioned above, each with
more than 80% of the people claimed they
never involved in it. The findings were
similar to those of the previous surveys.

(Tables 30a — d)

Behaviour of Involving in Infringement of IP Rights

Frequency of involving in infringement of copyright

[l P PR A BRSPS - %@}g’;ﬁz
FEE

PUEEp A R

riani Pfiﬁfffi&%%;}"y%ﬁl Jaiﬁi]ﬁi Eﬁ&f, s |

F“fﬁl/ | Fuﬁ% DINEH lﬁ“ia_n'\ﬁEJEJ

- [f 138 (9.4%) ;

. 'iﬂi SN E&ij'[ s %}5‘% | ¥ | Fuf
E ’H%va iﬁiﬁ &l *WE& (5.0%) ;

o TR A AAYEREE Li‘yi%ﬂ Jaﬁfﬁ *E&?ﬁ /

Y | E‘?& / SE:% I FIA] (17.0%) ;
j‘—‘jfmi* %{4 13. 4%)

i R F*EI ﬁJEE[ ) BT Jzﬁi 80%
vt A R P =R e o GRS
= JA R -

F ﬁ (# 30a —d)

Table 30a: Frequency of visiting newsqgroup / unauthorized websites

and download music / movies / games / e-books and share the files with friends

# 30a : Al DR | FASIABEVARE AV B TEY [ RS | FRYTE) > SRS BASRGITS — [ED) IV E
2008 2005 2004
(%) (%) (%)
Often AZ T 0.4 0.3 3.0
Sometimes fff1 2.4 1.4 7.0
Seldom L[ 6.6 1.4 5.6
Never 5% = i;féj 90.3 96.8 83.9
Don't know / can’t remember {131 / %ij\ﬂ@ 0.3 0.1 0.4
Often / sometimes / seldom ; ??J [ iEep 9.4 3.1 15.6
Sample 5% 1003 1206 1214
Note: Percentages may not add to 100 due to rounding of figures.
7 SE T+ WA 153 AR ] 5 100% -
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Table 30b: Frequency of downloading music / movies / games / e-books

and upload them to Internet for sharing purpose

300 : FRA F A/ FlY /O B SREY HAEE P SR
2008 2005 2004
(%) (%) (%)

Often FZHf 0.1 14 1.0
Sometimes e pl 11 5.4 2.5
Seldom L[> 3.8 5.2 1.4
Never 3t ¢1§féj 94.7 87.8 95.1
Don't know / can't remember 1 #{131 / r‘%ﬁ\@ 0.3 0.2 -
Often / sometimes / seldom %\:” [ AE 5.0 12.0 4.9
Sample &% 1003 1206 1214
Note: Percentages may not add to 100 due to rounding of figures.

ﬁ%t e ﬁrjl. (IR F 1o AR T S0 100% -

Table 30c: Frequency of visiting websites that are not authorized by the copyright owner

and download music / movies / games / e-books for own use

. 30c : 74 AYOMIR | SOOI B9 /Bl 1 R /e B R e

2008

(%0)
Often == Hf 0.9
Sometimes ftif[1 7.0
Seldom L[> 9.1
Never & = 2% 82.6
Don't know / can't remember {131 / r‘:,%lj{é_l 0.5
Often / sometimes / seldom 7% J IR Eep 17.0
Sample =% 1003

Note: Percentages may not add to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EIRRAYF 153 AR T S 100% -

Table 30d: Frequency of photocopying the whole book
2. 30d et U NS

2008 2005 2004
(%) (%) (%)

Often %} 0.2 0.9 1.2
Sometimes FEIJHI 31 35 3.8
Seldom L[> 10.1 9.9 10.0
Never ' =% 86.3 85.0 84.6
Don't know / can't remember {131 / r‘éﬂj\ﬂ@ 0.3 0.7 0.3
Often / sometimes / seldom 5 ’“’J Il [ sp 13.4 14.3 15.0
Sample 5% 1003 1206 1214

Note: Percentages may not add to 100 due to rounding of figures.

. %@rﬁeﬁ > TR 153 ESAES 1 20 100% -

Mercado Solutions Associates Ltd. -41 - February 2009
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Demographics analysis:

FIRITREL) £7 :

People aged below 30 tended to involve in
the infringement of copyright, as compared
to their counterparts.

Relatively higher proportions of the
non-working persons claimed that they
downloaded files from unauthorized
websites and share with friends (19.1%),
downloaded files and uploaded them to
Internet for sharing purpose (9.9%) and
visited  unauthorized  websites and
downloaded files for own use (30.2%).

Those with monthly personal income of
below $10,000 tended to download files
from unauthorized websites and share
with friends (18.5%) and visit unauthorized
websites and download files for own use
(30.0%).

Relatively higher proportions of those with
secondary education level or above visited
unauthorized websites and downloaded
files for own use (more than 25%) and

30 70N i LS RSET S  BEE
IS o

R A N AR PR ?Jfﬁﬁi#ﬂ@

Faffh *E&T‘éi ’]ji.&IEh 2RI~ [R5

(19.1%) - ™ Hififi g 71‘1&1;? EAFH | *‘ﬁ b

7 (9.9%) A [i%:#y@pﬂ%[ﬁ*ﬁi T
FIH] (30.2%) -

it &= F 0 % $10,000 ')+
[FIIF | ok R ASFEAEAARETS B SR R
A~ Rl T (18.5%) M7 A A At
F@ i a&ﬁiﬁl“ (30.0%) -

._l

by

'ﬂﬂ G
rﬂ 25%)

ISR g 1| B - gy
AP RBRYART T B R (
b}[jm‘x j'E‘UHJ (?F’ﬁﬁ} 17%) -

g

photocopied the whole book (more than (% 3la-d)
17%).
(Tables 31a — d)
Mercado Solutions Associates Ltd. -42 - February 2009
F B E L R 2009 = 2 7



Survey on Public Awareness of Intellectual Property Right Protection 2008
PR o R G 2008
Table 31a: Frequency of visiting newsgroup / unauthorized websites
and download music / movies / games / e-books and share the files with friends — bivariate analysis

2 3la ¢ Tl PR [ FATPUABRARA T BV 9% | PRy | IR | B SR BGSAS - [T VR

— %*Efm T
Monthly Personal
Sex Age Education Attainment Working Status Income
TEHI = g P A2y flit ~ 2 Py
Primary ' Tertiary Non
or below or above Working working $10,000
Male  Female | EH Sec *EJJJ Booa%W ZERI < - >
bl K2 <30 30-49 >50 I RIES = ! 4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

Often / sometimes / seldom
E [ R

|
Never

%'Qigféj

138 145 291 6.7 51 38 136 160 11.0 191 185 11.7 8.0

86.2 855 709 933 949 96.2 864 840 89.0 809 815 883 92.0

Sample: Among all persons who

use Internet “
Bt T Tﬁ ?"I‘E"IEJ 319 344 230 315 118 26" 367 269 400 262 324 171 138
i
X’ 0.075 64.886** 3.091 8.492** 10.114%
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can't remember” were excluded.
RN merﬁlz o [ BURERST 153 ESRATIEY T 577 100% -

(2) etz [H'* TR LR 'T &g
# Caut|on Small sample base
B RrRNEE D

Table 31b: Frequency of downloading music / movies / games / e-books
and upload them to Internet for sharing purpose — bivariate analysis

% 31b : B F %9{.%&* | Bkl | 5 [ gqﬂa%' SR T FaRE Py H%‘EH@I“’? SHRCE ST

Monthly Personal

Sex Age Education Attainment  Working Status Income
T gy P HETR T fid ~ & Fgs
Primary Tertiary Non
or below or above Working working $10,000
Male  Female | ?ﬁ\/ Sec *EJ! g? X < - >
a2 K4 <30 30-49 =50 I g P A 4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
?ﬁ;" / lsom?[“[mfs ffi'dom 78 73 135 44 42 77 74 78 58 99 93 70 43
Never\ 92.2 92.7 865 956 958 923 926 922 943 90.1 90.7 93.0 95.7

Sample: Among all persons who
use Internet

Bk e A A
*4FEW

xX° 0.077 17.807** 0.046 4.023* 3.438

*p<0.05; ** p<0.01

319 344 230 315 118 26" 367 269 400 262 324 171 138

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can't remember” were excluded.
=£ (1) PR E‘d" [ BURERST 153 ESRATIEY T 577 100% -
@

Pt [fl'b THEE & 'T &Py
# Caution: Small sample base
EEC A SEIEED
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Table 31c: Frequency of visiting websites that are not authorized by the copyright owner

and download music / movies / games / e-books for own use — bivariate analysis

2 31c : 4 ST OO IS | Fl | B A I - R
Monthly Personal
Sex Age Education Attainment Working Status Income
137 el i P AT flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
5l 2 <30 30-49 =50 ) i R A A ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
?ﬁ;”//S(;me[“[mfsfgs,idom 280 236 478 156 10.2 3.8 254 284 229 30.2 300 29.8 13.0
;e\fggEJ 720 764 522 844 898 96.2 746 716 77.1 69.8 70.0 70.2 87.0
Sample: Among all persons who
use Internet 4
B LT Fﬁﬁ?”&/ﬁa 318 343 228 315 118 26" 366 268 398 262 323 171 138
4 sl
X’ 1.651 90.193** 7.499* 4.389* 15.940**

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2

)
g @f '*E}ﬁll (IR 153 ESgAs 1257
(2) J "l A T '7 i -
# Caution: SmaII sample base
EEC A HEIRCD

Those answered “don’t know / can't remember” were excluded.

+100% °

Table 31d: Frequency of photocopying the whole book — bivariate analysis

2.31d It BYHEY

HIFVHHE — SRR

Monthly Personal

Sex Age Education Attainment Working Status Income
e = i FUPEE S R
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female | EH Sec *Eﬁg‘} R = < - >
By 2 <30 30-49 >50 | i M) Ad ~4 $10,000 $19,999 $20,000
0 (%) (%) 0 (%) ) (%) (%) (%) (%) (%) (%) 0
?ﬁ?”/s%rgat'[mfﬁlfidom 188 215 317 149 119 7.7 17.7 249 185 229 210 181 225
A J E B
;e,‘ggﬁj 812 785 68.3 851 881 923 823 751 815 77.1 79.0 819 77.5
Sample: Among all persons who
use Internet 310 344 230 315 118 26" 367 269 400 262 324 171 138
Beh DA A
s
x° 0.750 29.519* 7.619* 1.899 0.962
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can't remember” were excluded.
RO #ft#rjm.wﬁﬂlﬁ%ﬁlﬁﬁwmlm 2 100% ©
(2) i 2 [ AR LR ET RS
# Caution; Small sample base
B RERNEE D
Mercado Solutions Associates Ltd. -44 - February 2009
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3.3.2  Whether consider it is against morality for a person to visit newsgroup /
unauthorized websites and download music / movies / games / e-books,
knowing that he/she is infringing the IP rights of others

REAFEEL- (T 2 PR * %%§EW$W* BT iin e ¥
EVHEE | Y OB R j}i Sl N

In response to the question “do you agree that f#* ri* [l E— m‘j ST PR A
it is against morality for a person to visit F};@pu?y‘rﬁﬂ IR ﬁ[ﬁ kg %%\Z%‘Z@'ﬁ
newsgroup / unauthorized websites and %™ #EEE [ Y / U= Fji% FRLT I
download music / movies / games / e-books, [iF ) | ’I”J[HW% » AT E '—a[ﬁ‘ﬁ* f" ]
knowing that he/she is infringing the IP rights * - (80?&) %:;J[;ﬁ [FdL 7 [Fld > i) 17.3%
of others”, the majority of those who use [JSfi=#7. T [l ’J ﬁﬁ [ﬂj*u

Internet (80.3%) strongly agree / agree, while

17.3% indicated “disagree / strongly

disagree”.

No significant difference was observed 7[f][-AZfY * ,ilF;”L IRERY [ 2 E PR
between different sub-groups on this issue. Hil -
(#* 32 & 33)

(Tables 32 & 33)

Table 32: Whether consider it is against morality for a person to visit newsqroup / unauthorized websites

and download music / movies / games / e-books, knowing that he/she is infringing the IP rights of others
* 32 =fe?7n-5?df“— R o PR~ S BRI -
R R | ST AR | Y B | AL T, 51

2008

(%)
Strongly agree Z IEF{ 11.7
Agree [fJ 68.6
Disagree 1 { TG 16.8
Strongly disagree F= T [ﬁJ?Ei'L 0.5
Don't know / Hard to say ;pfg | RS 2.4
Strongly agree / agree i’li*f'{ﬁjﬁl / [ﬁﬁél 80.3
Disagree / strongly disagree T [fil&i / & = [l i 17.3
Sample £# : Among all persons who use Internet I'| 7| £ H ﬁﬁ??l iy S A R ELEE 666
Note: Percentages may not add to 100 due to rounding of flgures
PSSR (RT3 FRAIES T S 100% -
Mercado Solutions Associates Ltd. -45 - February 2009
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Table 33: Whether consider it is against morality for a person to visit newsqgroup / unauthorized websites

and download music / movies / games / e-books, knowing that he/she is infringing the IP rights of others

— bivariate analysis
# 331 RN O] S A - B A
(3R A FRRE /AR A/ Bl BB | A TN S - SR

I
Monthly Personal
Sex Age Education Attainment Working Status Income
7] 5 P AT flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?»ﬁ\} Sec ‘kgfﬁ T ERT < - >
5l 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Strongly agree / agree 823 824 803 823 863 880 825 814 811 841 831 804 813

JRTRIR 1[I
Disagree /strongly disagree 177 176 197 177 137 120 175 186 189 159 169 196 187
TR R =E PRI

Sample: Among all persons who

use Internet 4
B F{ﬁ?,{[aﬁm 310 340 228 305 117 25" 361 263 391 258 319 168 134
sl

X° 0.001 1.951 0.729 0.982 0.593

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t Do ; i ftﬂrrjm. > IR 153 = SEAIES T 277 100% -

(2) ¥l [l AR ‘@é%‘ Aol -
# Caution: Small sample base
R B RERNEE D

February 2009
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3.3.3 Frequency of buying pirated or counterfeit goods

AL ES Pl 6T Y P

As in the previous surveys, people were
asked whether they would buy pirated or
counterfeit goods, it was observed that 8.6%
of the people claimed that they would often /
sometimes buy pirated or counterfeit goods,
and 22.6% claimed that they would seldom
buy it. More than two-thirds (67.4%) had
never bought pirated or counterfeit goods.

When compared to the previous surveys, the
percentage of people who claimed that they

Ty pﬁ:f B [l
?E?JFF agisd E;” 1?%%@—1 ’EJ86% pJ

LS wﬁ? %:ﬁ el i WT’?FW g
E“FH![ PiE| 22.6% %ﬂ uiJ/EE:F Eﬁ‘: 73

(67.4%) 27 (9T R NI
ﬁal E”FF[{

T A Emg@ffgl#, F R M”? o
I i G129 €y

would buy pirated or counterfeit goods
(31.2%) was decreased. (# 34)
(Table 34)
Table 34: Frequency of buying pirated or counterfeit goods
% 34 : LRV A ¢ s
2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)
?ﬁe? 0.2 0.7 0.9 28 12 17 2.7 33
ig?f“mes 84 143 166 175 170 190 233 214
Isi"}f’m 226 255 273 302 309 328 359 346
;‘?"f;gﬂ 67.4 584 552 478 491 461 365  36.8
Don't know / can't remember 14 11 17 18 05 16 3.9
T #E
Often/ /sorget'mes;gs,eldom 312 405 448 505 491 535 619 593
A ﬁ'J FEIJHI [ b
Sample & £ 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
e ”,{gjrﬁ%l' o IR 153 SRS 7 279 100% -
Mercado Solutions Associates Ltd. -47 - February 2009
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When analyzed by demographics, it was
observed that people aged below 50 (about
35% - 38%), those with secondary education
level or above (about 32% - 36%) and the

”“fFJ R (B AT SRR 50wl )N (¥ 35%-
8%) ISR - (79 32% - 36%) ~
i (36.4%) pv L A PR PR HIE rﬂﬂ g
Ea,\gﬁﬁ”?ﬁ& ‘*PJE;FF[!

working people (36.4%) tended more to have (# 35)
bought pirated or counterfeit goods as
compared to their counterparts.
(Table 35)
Table 35: Frequency of buying pirated or counterfeit goods — bivariate analysis
2. 35 : BERIIO VR CT VIS — SRRTEs AT
Monthly Personal
Sex Age Education Attainment Working Status Income
15511 = g Y i flat * 25 P
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
B £2 <30 30-49 =50 jh o i TR A A ~< $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) %) (%) (%) (%) (%) (%) 0
?ﬁ;”//S(;me[“[mfsfgs,idom 341 296 350 37.7 220 23.6 319 357 364 266 284 365 34.0
gf,"f;gﬂ 65.9 704 650 623 780 764 681 643 636 734 716 635 66.0
Sample
e 455 534 237 411 341 165 527 291 508 477 574 219 153
X° 2.277 22.926** 7.161* 10.900** 5.554
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / can’t remember” were excluded.
FoWf r*ﬁ}m« IR 153 SRR T 275 100% -
(2)#«1%% T TR R 'T*ﬁ" Al -
Mercado Solutions Associates Ltd. -48 - February 2009
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Of the people who had bought pirated or
counterfeit goods, they were asked which
pirated or counterfeit goods they bought the
most. It was observed that many of them
(56.2%) claimed the pirated or counterfeit
goods which they bought the most was music

riﬂw—‘“ﬁ TRER RIS Vi E“Ff#,p’ﬁ S fﬂﬁﬂﬂﬁ
; Wﬂ“ﬁpw '*PJ ETyi LIRS e 2
AE N L2 (56 2%) HiF [%[Fﬁ[% HE %
pJfQ_IFﬁ 2 CD / § %{/ DVD p& VCD » El kLA
e (s %) b?ﬂ“ﬁ.ﬁf« [ (14.4%) - 7
Fr‘?‘:’ B 7 ﬁﬁ‘ | FERTREAY [ @5 CD

CD / movie DVD or VCD, followed by clothing ’qu‘%% DVD I VCD F”F m PR A 25 = 1F
& accessories (15.0%) and computer software Fr+ [ -
(14.4%). The findings were similar to those
in the last survey. Yet, it was noted that the (# 36)
percentage of those who bought pirated music
CD / movie DVD or VCD was decreased,
when comparing with the previous surveys.
(Table 36)
Table 36: Pirated or counterfeit products which people bought the most
# 36 ¢ B ZPVINASE YR 1l
2008 2005 2004
(%) (%) (%)
Music CD / movie DVD or VCD
44CD / Ff#) DVD fi¥ VCD 562 638 630
Iothlng & accessories
joqg R 15.0 12.3 7.7
Computer software
14.4 14.1 15.2
FE I
Game (e.g. PS2)
WP (P PS2) S
Photocopy book
W% 3.8 2.1 1.9
Eyo / statlonery / accessories 16 04 17
i Y E ) *ﬁ’f#
Watch
E 0.6 0.5 1.2
Others
£ 1.0 1.2
Sample: Among all persons who buy pirated / counterfeit products
Bt ¢ FJEE AR | S~ 4 sl 313 4838 544
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁéjr el ?i%firﬁ%reﬁ [ EIRRAYF 153 AR T 2 100%
Mercado Solutions Associates Ltd. -49 - February 2009
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Of the people who had never bought pirated v #[ =& Eaf w’f’?u&[ il E“Ff# P sl
or counterfeit goods, they were asked the |FﬁT®F} bj =13 EJ’FLWOW#EF (47. 9%) Pt
reasons for not buying them. Nearly half "2 fiEE iﬁ‘«f’gﬁ[ el E“Ff[l puﬁ U] SREAY
(47.9%) quoted the reason “no need to buy / F‘*ﬁu& Hyéﬁj r B RLEDRN . l%*p_ﬁi
not interested in pirated or counterfeit goods”. pr’EL[ S w%’?u‘/[ {0 ET ”E[T@’r
Other common reasons included: “poor quality (21.6%)-~" &*}|| * ﬁ‘%?}@ PUNS! lrﬁtmt'r /
of pirated or counterfeit goods” (21.6%), =E%{ZIVH| - R E AL T T P—:IE[JJ (15.4%)
“immoral / wrong to infringe others’ IP rights” » H%’?if%@?%"‘ | R (13. 3%) lﬂﬂfﬁﬁﬂ
(15.4%) and “genuine goods’ quality == - AU, e
guaranteed” (13.3%). These findings were (#37)
similar to the last survey.

(Table 37)

Table 37: Reasons for not buying pirated or counterfeit goods (Spontaneous mention)

. 37 : PEREIT EPR ETAVREY (275 (25

2008 2005 2004 2003 2002 2001
(%) (%) (%) (%) (%) (%)

No need to buy / Not interested in pirated or counterfeit goods
134 E EEFF Wﬁu&[ il E"FF#,E JEI’:F;I / aﬁ*’ﬁ*/Fﬂ*ﬁIE Ff[l 2% 479 41.3 375 34.0 41.4 12.8

Poor quallty of pirated or counterfelt goods
VYRS P 7 TR

Immoral / Wrong to infringe others’ IP rights
[ A KT | RELEDIR] @ 154 11.3 14.4 11.1 14.2 14.8
MBRL T i

Genuine goods quallty guaranteed

21.6 30.1 35.5 31.5 18.2 23.9

TS €T g# Iﬁ\aa | | 13.3 9.3 8.5 8.9 4.8 1.7
S‘il(}f)g iL%gufl/tecli%/ﬁ(lxgug{erfelt goods as a habit 10.9 4.0 3.0 3.4 6.9 10.0
FETE,ZEJV;'S';’IET%M Plas 68 56 64 29 85 73
é;?%g;[v\:n[ ;]r:])age 4.1 4.7 7.2 4.1 - -
§5$§'2$ fﬁ?&‘%ﬁ ],g beter qua".ty 40 39 48 60 i :
%fg%u'igigdﬁp'?}egggﬁgﬁ%gfﬁZ” ﬁarkm 31 11 04 22 06 37
iiltfg u\?&\)/%;qqgﬁio;ware | 1.6 7.6 9.5 12.3 - -
e ot ot
fﬁ?;lg?lﬁiﬂ()ds have;ecolme cheaper 1.2 2.0 1.1 2.9 5.3 2.8
Det;éTent?ligﬂ%E Kong's economy 0.6 0.7 1.2 2.7 0.2 1.4
ngat;melr;gli tcl);ong Kong's law and order 0.3 0.6 0.9 1 ) -
To educate the young generation and to provide moral leadership ) 01 i ) ) )

R RN

Sample: Among all persons who did not buy pirated / counterfeit
products 676 704 670 588 385 358

B ¢ PTG AR |V ETEY N T SR

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ* o 15?1@#{4 L 2 [ A,:;t F153 F““F*ﬁlp‘/%’j*# 100% o
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3.3.4  Whether consider it easier or more difficult to buy pirated or counterfeit goods
in the HK market as compared to the past two years

BTGB P R BV RIS v ] SR ERVISR PR T

Among those who had bought pirated or “i"EJ e A o [ E“Fﬁhﬂi aa i IR eed il
counterfeit goods, they were asked whether it 7&/%%%[5 L i P‘ [n [ifﬁﬂ Bl Ay
was easier, the same or more difficult to buy FJ—E, E?FF LRI E)\ CET vi_ﬁ’l[f‘[i& B
pirated or counterfeit goods in the Hong Kong % — 4~ (48.0%) ZEVH HIEQEFF ’F"JJ\
market as compared to the past two years. F4= 5% (31 8%) E‘U?J‘ﬁj VHE T % - BF
While nearly half of the people (48.0%) 9.5% §JEEI FL Bh o

considered that it was more difficult to buy,
about three-tenths (31.8%) thought that it was
more or less the same. Only 9.5%
considered it was easier.

When compared to the previous surveys, the E’iﬂ@# ESENES J?ﬂ‘[ s AR L T A
proportion of people who considered that it & iﬁ&[ﬁp&F[*ﬁl €7 ,fQ_EI P"g&ﬂﬂ“ﬂ e Ff% =
was more difficult to buy pirated or counterfeit +| -
goods in the Hong Kong market was (# 38)
increased.

(Table 38)

Table 38: Whether consider it easier or more difficult to buy pirated or counterfeit goods in the HK market

as compared to the past two years

% 38 ¢ REMHFEAT P T 5 F B R ANYED BV €l R LR A LA LR MEE

2008 2005 2004 2003
(%) (%) (%) (%)

Easier 14 kb 9.5 10.0 12.0 16.1
The same % T % 31.8 33.1 29.4 35.1
More difficult R 1[+/#% 48.0 41.9 42.6 321
Don't know / can't remember {131 / r‘:,%ﬁ{é_' 10.7 15.0 16.0 16.7

Sample: Among all persons who buy pirated / counterfeit products

B }Fﬁ—‘g ~g BN | VI ETRS L 327 502 670 643

Notes: Percentages may not add up to 100 due to rounding of figures.

(1)

(2) The question in the surveys of past years: “as compared to the past 12 months”.
o0
@

i LS ‘t”‘Fleu (IR 153 EfdA S T 576 100% -

P S PR eﬁlm 4 A
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When analyzed by demographics, it was ”’FJ Rl (BT T 0 SR FAEISEE E [ JFﬁJp gP
observed that relatively higher proportions of [ft (17.2%) ZE+% ~ 4 (17.6%) * [ * & F]
females (17.2%), non-working persons I¥* % $10,000 I')™fv * -4 (16.8%) éﬂit@ﬁl
(17.6%) and those with monthly personal FL 2318 #’ﬁﬁ& EVRET FF[{

income of below $10,000 (16.8%) considered (# 39)
that it was easier to buy pirated or counterfeit

goods.
(Table 39)

Table 39: Whether consider it easier or more difficult to buy pirated or counterfeit goods in the HK market

as compared to the past two years — bivariate analysis

F 30 ¢ RELHFEET P57 FHBEEANVSE BV ELLR LR LAY BUETIIDRLR I MEE — SHRCRTAT

Monthly Personal

Sex Age Education Attainment Working Status Income
TR F g S HEETR T flot ~ = Efys
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
£l 2 <30 30-49 >50 IJ™ = Tl A d A< $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%)
%ﬁ;rﬁi 41 172 100 83 162 200 11.9 6.0 58 17.6 168 41 4.0
i
The same
274 36.7 345 33.8 36.8 353 30.0 356 36.0 378 32.8 33.6 39.7 30.0
g?{f&g“’“" 50.2 483 56.3 54.9 485 50.0 525 58.0 564 49.6 49.7 562 66.0

Sample: Among all persons who

buy p|rated | counterfeit products
Bk 1 IR IR | [F'[ 147 145 80 144 68 30 160 100 172 119 149 73 50

e+ 1
XZ

13.627** 3.324 5.407 10.350** 12.675*

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / can’'t remember” were excluded.

(1) frbsnk FTJ[/ |ﬁﬁj[ ARV 153 ESfATES T 500 100% -

@) Wﬁ T TR 'T VBT VER

=t

Izlg
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Among the people who considered that it was EEEIE:*JQII SEENYN ’EJIE% E f@"«f’?ﬁ? EV €7
easier to buy pirated or counterfeit goods as i~ * = 1> Y =l 17" 'fe (74. 2°/§ A
compared to the past two years, about L[ﬂi e {J,%’? [FIULEJ E’ pﬁf-&*ﬁj fyvp
three-quarters (74.2%) claimed that the " > 5 '\IH CRF B JE' MRLTE R
reason was “more locations for buying pirated 5 / [l E“j{hﬁu%’ ,FFWEI‘JD (22, 600) L
| counterfeit goods”, which was relatively ]7Jﬁlacﬁrt PSR [SféJ 0
higher than those of the previous surveys. (# 40)
This was followed by “more retailers selling
pirated / counterfeit goods” (22.6%), which
was relatively lower than those of the previous
surveys.

(Table 40)

Table 40: Reasons for getting easier to buy pirated or counterfeit goods (Spontaneous mention)

3 40 © R AR RIEIIASE Y ETRAVRUN QR (S ()
2008 2005 2004
(%) (%) (%)

More locations for buying pirated / counterfeit goods
,(/l[.ag,lpﬁug Hag! gfﬁﬁiﬁ B Ey 74.2 64.2 54.7
ore retailers selling pirated / counterfen goods
e A | [ lk}wg, IF” [pr,‘rglr e 22.6 42.1 46.8
£s demand of p|rated / counterffen goods increased, the supply has increased as well 65 39 34
f o) T [*PJE”FF’{ Jﬁij‘érgll P o [ R S . . .
Looser enforcement of laws 65 59 i
P EE G | 2 ' '
Fewer eradication by the Government
i ﬁf*{;v (B D - 11.0 13.6
More sources of website for downloadlng(e g., more Internet community sharing songs / software) 17 17
St BN BRI FEO (PR R R ) i ' '
Don't know / Hard to say
Sample: Among all persons who considered easier 31 50 65
YESE jF’?EJ?JE»ﬁ}L' phpy ~ A L
Note: The sum of % may not add upto 100 as respondents could give multiple answers.
TR R S [ F15) SRR e 100% -
Mercado Solutions Associates Ltd. -53- February 2009
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For those who considered that it was more
difficult to buy pirated or counterfeit goods as
compared to the past two years, many
(54.1%) thought that it was due to “fewer
locations for buying pirated / counterfeit
goods”, the percentage was increased when
compared with the previous surveys. It was
followed by “tighter enforcement of laws”
(31.2%), “more eradication by the
Government” (28.7%) and “fewer retailers
selling pirated / counterfeit goods” (27.4%).

(Table 41)

?JEEIEﬂI . #Et[ﬂi@a w%’ﬂa&[ “LEJE“
[[{,FU H L2 (54.1%) fl;:”t Fp’t[ﬂi L
BN | t*ﬁl&f pﬂ%*&ﬁx b

:;f ;&\ﬁti tﬁg o El }»i_ rﬂfﬂ‘r{j‘iﬁfiﬂ l/};rJt%Jﬂ

(31. 2%)\ L&W{ﬁu?ﬁ‘(;g [ERTrT (28. 7%
"EEAY Fr’lﬂ'é it Uzrr[rprrd‘r g

(2;4%)

(# 41)

Table 41: Reasons for getting more difficult to buy pirated or counterfeit goods (Spontaneous mention)

» P,

41 : RIEERRIEISE BV ETLEV RN QRE (RS (BR)
2008 2005 2004 2003
(%) (%) (%) (%)
Fewer locations for buying pirated / counterfeit goods
_FIFE U | { s Euﬂrﬁffﬁ“ﬂ’?ﬂﬁ b 54.1 29.4 26.4 14.9
ighter enforcement of laws
P IJ%JF 31.2 30.1 33.0 31.3
More eradication by the Government
s J}ﬁ{% (T 28.7 51.0 45.4 58.8
Fewer retarlers selling pirated / counterfeit goods
T | { ) glflt[ltm%f e R 27.4 125 14.0 12.3
r&s pirated / counterfert goods traders became more careful, the procedure of buying became
more complicated 5.7 2.0 25 4.3
VT | PR R T o O R R
As demand of pirated / counterfeit goods decreased, the supply has decreased as well 45 48 58 58
WA | TR D [ e | | | |
Decreased number of pirated songs / software website i 06 15 i
DAL | e A b ' '
Don't know / Hard to say
P R | 0.6 4.7 6.1 3.0
Sample: Among all persons who considered more difficult
(e JF’?EFJH"HXEEIU s ORVELEE 157 210 232 206
Note: The sum of % may not add upto 100 as respondents could give multiple answers.
TR R S [ F15) SRR e 100% -
Mercado Solutions Associates Ltd. -54 - February 2009
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3.3.5 Whether people around would buy / use pirated or counterfeit goods, and how
are they influencing the people

—J/@/;*”waérﬁwfﬁl” VAR VM €T 2 PP 1 EIRALA B ISR VA €7
Fuﬁy

Similar to the previous surveys, about half of *ﬁ:’iﬁﬁ & T Op S A AR, A EJ - 4+
the people (49.8%) claimed that their friends (49.8%) %‘m T pr e A *‘Jgar I = iﬁﬁ”?
would buy / use pirated or counterfeit goods. ‘&Hﬁw €7 [E ‘f (75 HELZ]] P 11 u[ = [fJ
Some mentioned that their colleagues / (18 9%)~ HI55 (9.8%) »F * (6. 7%) ;ﬂﬁi
schoolmates (18.9%), relatives (9.8%) and fit -

family members (6.7%) would do so.

It is noteworthy that the proportion of those [ifi f91= HifiVRL » A Z)pY “‘JF E%l’%ﬂ I =]
who claimed that people around would buy / v’{ﬂz[& E E“FF[E[EJPﬁJ (57.3%) i 5%
use pirated or counterfeit goods (57.3%) was ¥&’p 1" -

decreased, when comparing to the previous (#42)
surveys.

<

(Table 42)

Table 42: Whether people around would buy / use pirated or counterfeit goods

42 : Spgin MR AREEY |0 IIWASE BV €T

2008 2005 2004 2003
(%) (%) (%) (%)

Friends 5% 49.8 53.2 56.3 53.7
Colleagues / schoolmates [rJ:Ji / {ﬂjf 18.9 23.2 26.0 21.8
Relatives (not living together) #/%5 (T { 9.8 111 134 155
Family members (living together) % * ([F 5) 6.7 9.2 11.5 10.7
Neighbours Z#"=| 4.6 6.6 7.2 6.6
Staff @ﬁ'{ 1.0 0.8 1.2 0.7
Employer {&= 0.7 1.9 2.8 1.1
Don't know whether they buy / use 7 fﬂ[LF_ij MR O 28.6 24.6 22.2 25.0
Nobody buy / use J2 & * kT 1 fju "] 14.1 9.6 8.0 7.8
People around buy / use “35 ¢ * [t 1 fji "] 57.3 65.8 69.8 67.2
Sample 5% 1003 1206 1214 1 231
Note: The sum of % may not add up to 100 as respondents could give multiple answers.

LIV B R S AR T PRI A 100% ¢
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When analyzed by demographics, it was
observed that those aged below 50 (about
64% - 68%), those with secondary education
level or above (about 60% - 65%), working
people (65.3%), and those with monthly
personal income of $10,000 or above (about
64% - 74%) tended more to claimed that the
people around would buy / use pirated or
counterfeit goods.

(Table 43)

”"FJ R B AT 38R 50 mRI) N (7Y 64% -

8%) HISFAE ES ) = (75 60% - 65%) ~ 7
B4 (65.3%) k’/]’ﬁ “E s 7 $10,000
FOl | i - (,%%x 64% - 74%) * HIJH ek
A EpEE R iR ﬁ*%@ﬁ&[ﬂ*ﬁl&[ﬁ o

(% 43)

Table 43: Whether people around would buy / use pirated or counterfeit goods — bivariate analysis

43 SRS PR ARRY /RIS VR €L - SRRCRSITAT
Monthly Personal
Sex Age Education Attainment Working Status Income
137 o+ gy PR [l flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?»ﬁ\} Sec ‘kgfﬁ T ERT < - >
5l 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Pioﬁlfaiog;%bougglp,used 57.4 57.3 67.6 63.9 42.6 357 60.4 648 653 494 515 644 73.9
Nobody / Don't know whether
they use / buy 426 427 324 361 57.4 64 2 347 4 26.1
&E /T;U«ﬁi7 ~ .6 7 324 36.1 574 643 39.6 352 347 50.6 485 356 26.
IFDH
Sample
A 462 541 238 415 350 168 536 293 513 486 582 222 153
x° 0.000 48.743* 41.021* 25.890** 29.507**
* p<0.05; ** p<0.01
Note' Percentages may not add up to 100 due to rounding of figures.
¢TSS R - TR E 15 SRR T S 100% -
Mercado Solutions Associates Ltd. -56 - February 2009
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Among those who know that the people w3 ~ RS 1 f{i™] ﬁ»‘«f’?ﬁw el E“FZEJ
around them would buy / use pirated or [ * - (1> ,[71 (86 1%) Qiturjhﬁjﬂlk
counterfeit goods, the majority (86.1%) (3 f“'i EUF' iﬂ%ﬁwﬂkﬁl &“FT (TR
considered that people around them were <327% 4\*4{/4355/ E &E 4{4/%, 3.6%
somewhat not influencing or not influencing at [|[Z 55 EL*#{%?; | % Fl i J/% 7 f#?*’?l@?\ 24
all on their decision of buying / using pirated = Elfiﬁljg'[

or counterfeit goods, while 13.6% of them

claimed that it was definitely influencing /

somewhat influencing. The findings were

also similar to the previous surveys.

When analyzed by demographics, the J‘JTE‘J‘ J?}%’:‘[["E}}T’?’éﬁﬁﬂmulﬁj > F A E R
younger the people, the higher the proportions 32 / *Ejgf“ﬁﬁgfgfﬂfmgﬁjcﬁﬁ

of those who claimed that it was definitely

influencing / somewhat influencing. (# 44 & 45)

(Tables 44 & 45)

Table 44: Whether the people around have the influence on buying/using pirated or counterfeit goods

441 LRG0 S SIF I SEERUL AR | ([0 WATE A 6T L AR

2008 2005 2004 2003
(%) (%) (%) (%)

Definitely influencing ¢ | LA 5% 1.9 2.8 3.6 4.3
Somewhat influencing YA 11.7 13.3 12.3 11.6
Somewhat not influencing JE NN YR 42.6 46.2 46.3 48.0
Not influencing at all & = <% | 5y 43.5 36.8 36.4 35.2
Don't know / Hard to say 1> fF[IAg T == 0.3 1.0 1.3 1.0
Definitely / somewhat influencing & :ELHUJ,%E; =7 13.6 16.1 15.9 15.9
Somewhat / not influencing at all 2|~ *-FY2% | 7% ESEA)7 86.1 83.0 82.7 83.2
Sample: Among all persons who know people around buy/use pirated / counterfeit products

Bk o DA SR N BRI Y k PRLETRS S LR 575 794 847 827
Note: Percentages may not add up to 100 due to roundlng of figures.

7 SN I T 153 RIS T S5 100% -
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Table 45: Whether the people around have the influence on buying/using pirated or counterfeit goods

— bivariate analysis

.45 ¢ SpEBEY " SE IEERL BRI IIASE VR ETgh iR — SRR IAT

Monthly Personal

Sex Age Education Attainment Working Status Income
TEH G i P TP T fif ~ 53 F] s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
1 k4 <30 30-49 =50 IJ*~ i Ik ! A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) (%) (%) (%) (%) (%) (%) (%)

Definitely / somewhat influencing

TR | 114 155 199 133 74 6.8 13.0 169 120 159 144 119 142
Somewhat / not mfluencmg atall
EURSWE I

88.6 845 80.1 86.7 926 93.2 870 831 88.0 84.1 856 88.1 858

Sample: Among all persons who
know people around buy/use

pirated / counterfeit products
Bh ¢ PR 264 309 161 264 148 59 324 189 334 239 298 143 113

EE /|jp‘;[“ S {F Vil ETpY

e
X° 2.106 10.206** 4.222 1.824 0.551
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.

@ n‘rT‘u. o IR 153 SRR T 77 100% -
) #ﬂ(ﬁé TR TR E@%‘ ISlEE S

=t

Izlg
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3.3.6

Whether consider it is against morality for a consumer to buy pirated /

counterfeit goods, knowing that they are infringing the IP rights of others

:LEI-{H:I 1 |_J‘ ’5 'I

In response to the question “do you agree that
it is against morality for a consumer to buy
pirated / counterfeit goods knowing that they
are infringing the IP rights of others”, nearly
four-fiths of the people (79.9%) strongly
agree / agree, while 16.3% claimed disagree /
strongly disagree.

When compared to the previous surveys, the
proportion of strongly agree / agree was
increased.

No significant difference was observed
between different sub-groups on this issue.

(Tables 46 & 47)

S CRL TR RS PR ¢
;I'%FE%@EJ%YB“ (NSRS | E’EF
FLT L ERAY R lﬂrt EE:FIJ[HIT‘E A

(79.9%) ARl / [EL > ) 16.3% IF

TIRFEC Hﬁ [FilEL

Eﬁillf_r;[:;f %‘J\ﬁlﬁlfljﬁﬁﬁ[l—— J[;;ﬁ l’r[ ﬁk / [HJ LEJ'__
]7J Fn‘f[ 17 o

PR~

R 1 P
Wl -

(& 46 & 47)

Table 46: Whether consider it is against morality for a consumer to buy pirated / counterfeit goods,

knowing that they are infringing the IP rights of others

- (BRI B PSP - R MR IRBRE AR | P ETR AL T

# 46 pL AR TSR PO " AR MR COIREEERAYY | F T Rl T, S

2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)

ftgp{”%ﬁ?ree 137 140 152 116 74 71 103 63

ST

%ﬂ%’f 66.2 525 494 553 604 611 495  50.1

%'\S%?ge 156 229 251 204 220 231 295 284

Strongly disagree

%2 0.7 15 17 2.1 11 0.9 1.6 2.1

Don't know / Hard to say

TSR | 3.9 9.0 85 106 9.1 7.7 92 131

S”O”g'y:?gree / agree 799 665 646 670 67.8 682 598 564

ZEl [FilE ffJ A

Disagree / strongly disagree

TS XS TR 163 245 268 225 231 240 311 305

Sample 1003 1206 1214 1231 1006 1018 1007 1009

Bt

Note: Percentages may not add up to 100 due to rounding of figures.

7SR (BT 1) R TS 100% -
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Table 47: Whether consider it is against morality for a consumer to buy pirated / counterfeit goods,

knowing that they are infringing the IP rights of others — bivariate analysis

F 47 : RLAFESL- (AT H v PPV A ARV (INE A [ PR EEL - R T TR ) S

— EEE EJJJEE
Monthly Personal
Sex Age Education Attainment  Working Status Income
137 5 S AT flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
5l 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Strongly agree / agree 835 828 835 822 838 841 82.6 835 813 849 842 789 837

JRTRIR 1[I
Disagree /strongly disagree 155 175 165 17.8 162 159 17.4 165 187 151 158 211 163
TR, R =E PRI

;@p'e 448 516 237 394 333 157 516 285 491 469 564 213 147
I% 0.091 0.355 0.248 2.204 3.192

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
FoWf r+rj,g| o THIARAYF 153 BRI T 7 100% -
) Wﬁ TR TR 1SR R
Mercado Solutions Associates Ltd. - 60 - February 2009
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3.4
ST IATE-ETER ) FSIEVRSL

When asked whether ever heard of the “No
Fakes Pledge” Scheme, about half of the
people (50.1%) said yes. They were more
likely to be people aged below 50 (about
55%), those with tertiary education level or
above (59.7%), working persons (58.1%) and
those with monthly personal income of
$10,000 or above (about 59%).

of awareness was TV
(84.5%), followed by

The top channel
advertisements

Opinions towards the “No Fakes Pledge” Scheme

I%I#Euj’é?u el A

= Fputd (50.1%) #AE) ,ﬂj]ﬁm[gmfg
50 m/[]J] ™ (7% 55%) - J\jﬁfﬁl &y -
(59.7%) ~ 7+ % (58.1%) ® [t & E[UF i
$10,000 F[E"J‘LF (i 59%) T~ -

BEREEE A
TR

e F&‘F 'ﬂ'ﬁ”%ﬁi%ﬂ}ﬂ? . (84.5%) » H
P2 =k (15. 3A>) %*@Eﬁ/ @@Pﬁ

newspapers / magazines (15.3%) and stickers (9.1%)
/ tent cards in shops (9.1%). (# 48 - 50)
(Tables 48 — 50)
Table 48: Whether ever heard of the “No Fakes Pledge” Scheme
.48 : Fr A T IS CRR ) FHE]
2008
(%)
Yes | 50.1
No ﬁféj 49.9
Sample &% 1003

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé_t D r:ﬁpﬁ > TR 153 E SRS 1 20 100% -

Table 49: Whether ever heard of the “No Fakes Pledge” Scheme — bivariate analysis

2. 49 : o TS T-ETE | B - SRRRSIAT
Monthly Personal
Sex Age Education Attainment Working Status Income
) i SEEY 0o e N R LY
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female TEE Sec ‘kgfﬁ T EEE < - >
5l 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes | 50.9 495 55.0 559 40.0 38.7 489 59.7 58.1 422 452 58.6 59.5
No 2% 49.1 50.5 450 44.1 600 61.3 51.1 40.3 419 57.8 548 414 405
Sample £5:%: 462 541 238 415 350 168 536 293 513 486 582 222 153
X’ 0.176 22.197* 19.904** 25.266** 17.265**
* p<0.05; ** p<0.01
Note: Percentages may not add up to 100 due to rounding of figures.
ot TSR o TR 3 ESRA T S75 1009% -
Mercado Solutions Associates Ltd. -61- February 2009
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Table 50: Channels of awareness (Spontaneous mention)

# 50 | RAFORGH (G2 A [EF)

2008

(%)
TV advertisements P, | 84.5
Newspapers / magazines A% | F5E 15.3
Stickers / tent cards in shops 7 - IF—“Eﬁ / Viﬂﬁﬁipf 9.1
Radio programme =5 & F,QTE' 6.0
MTR advertisements yh&&/# =, 2.0
Word of mouth by friends / relatives / colleagues %/ | {ﬁjg PR 1.6
Advertisements on bus * I ?, d 0.8
Internet =TG5l 0.6
In class / school activities FHi | S B 0.6
Stickers on product & Fﬁf‘l' FrIAE L 0.6
Advertisements in airport / trolleys # i%?{ | =4 l?ﬁ,f | 0.2
Can't remember %IT & 0.4
Sample 524 : Among all persons who were aware I'| ¢ g 319 ~ 4 ERELEl 503
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
o BRI S (TR 15T ESROTI A 100% -
Mercado Solutions Associates Ltd. -62 - February 2009

F TP E L 2009 # 2 *|



Survey on Public Awareness of Intellectual Property Right Protection 2008

[ RS R G 2008

Among those who were aware of the “No ¥ H#[E=S4 rfﬁ’?}&?jﬁﬁim SFEIFY ~ A
Fakes Pledge” Scheme, more than four-fifths J?F'JIPHJ[ RS R E [J%TF@TJWF{‘%”?{ E*B‘féﬁ’&
considered that the scheme could be very /¥ [& 19 (5= F & [H“' fEFEEfVJ“\ﬁJ NEY
quite helpful in building the confidence of (83.9%) - I'| & £ &) &7 £ ;[l%&‘g;@ EVREN
consumers and tourists in shopping in Hong (80.7%) ZE{i® ?"]‘”J | KiE I B2 ﬁ) F,l
Kong, or consolidating the city’'s status as a 14.3% & 1 1% ok Jﬂ“”ﬂ LR EIRE R
shoppers’ paradise (83.9%), and promoting =i -

the public to respect IP rights (80.7%). Only

14.3% and 18.1% respectively considered not

quite helpful / not helpful at all.

E"l't;“* >§

When analyzed by demographics, it was T“FJ erR] (Es 0 B85 30 f@ﬁ‘}t‘} egm ~
observed that people aged 30 or above (over 3] 83%) Hf{f"FI[F [k T I ET R R
83%) tended to consider the “No Fakes 3 T%Fw TEL I AR R % HE[FM £ %”J / &Ft
Pledge” Scheme could be very / quite helpful &&= -

in promoting the public to respect IP rights. (#% 51a, b & 52a, b)

(Tables 51a, b & 52a, b)

Table 51a: Whether consider the “No Fakes Pledge” Scheme could help building the confidence
of consumers and tourists in shopping in HK, or consolidating the city’s status as a shoppers’ paradise

# Sla: gakh T AV CT R | FHRISIHTATH b e v R PPY (50 g B b MRS VSRR A E BT

2008

(%)
Very helpful Jiﬁ”ﬂ[l EjR{ED 20.7
Quite helpful &gl R 63.2
Not quite helpful F{= 12.9
Not helpful at all 5t = 2 & | F{=] 1.4
Don't know / Hard to say > #3E1 / (S5 1.8
Very / quite helpful ”l?ﬁ' PRIl 1 OMEE D 83.9
Not quite / not helpful at aII ﬁ]“”ﬁj LR =R R 14.3
Sample &4 : Among all persons who were aware I'J 5 | Z25IpY ~ 4 8 RLEE 503
Note: Percentages may not add up to 100 due to roundlng of figures.
PSSR (RT3 FRAIRS T S 100% -

Table 51b: Whether consider the “No Fakes Pledge” Scheme could help promoting the public
to respect IP rights

% 51b : @ (AL CTEH | FRISHER O F I MR AL RS

2008

(%)
Very helpful J[ie{, EjRLED 16.1
Quite helpful E['EI EIRLE 'jJ 64.6
Not quite helpful T ST N 16.7
Not helpful at all 5 $1§?J‘“‘j§'1j 1.4
Don't know / Hard to say 1-#1ig1 / (CUESEE 1.2
Very / quite helpful JIE:’FI PRI 1 OMTE D 80.7
Not quite / not helpful at aII bﬁjj R ERE R 18.1
Sample 524 : Among all persons who were aware I'J5E g3 pY ~ 4 FRELEE 503

Note Percentages may not add up to 100 due to rounding of f igures.
3 b Fﬁl’ (IR F 153 EfA RS T S0 100% -
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Table 52a: Whether consider the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in HK, or consolidating the city’s status as a shoppers’ paradise

— bivariate analysis

2 52a : gk T AVT-CTE | SRS E RIS s IR PpY (F-O p R b IR W EVSORRL I E R

— SRR
Monthly Personal
Sex Age Education Attainment Working Status Income
TR F g A HEETR T flot ~ = Efys
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
£l 2 <30 30-49 >50 IJ™ = T *4 A4 $10,000 $19,999 $20,000
) (%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%)
Very / quite helpful 83.1 87.5 852 82.9 89.9 905 842 853 839 87.6 869 843 833

J]E"FIJ EJ:T'HJ / H(EI‘EJ:'I'HJ
Not quite / not helpful at all

SR NI SRt ] 16.9 125 148 171 10.1 95 158 147 16.1 124 131 157 16.7

Sample: Among all persons who

were aware
B [~},;Ipr~EJF§if;\DEgJ;\4 £, 231 263 128 228 138 63 260 170 292 202 259 127 90

HLUT
XZ

*p<0.05; ** p<0.01

1.857 3.355 1.588 1.327 0.894

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁ%t: @ ”‘Fjﬂlu (IR 153 ESRAES 1 205 100%
(Z)Wﬁe TR TR ‘@é%‘ ol
Table 52b: Whether consider the “No Fakes Pledge” Scheme could help promoting the public
to respect IP rights — bivariate analysis
# 52b : EY T TST-CTERE | FHAIBHER O LR VR xRN E R2) - SRR
Monthly Personal
Sex Age Education Attainment Working Status Income
TR o+ gy PP T flat * = P
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female 'J\%ﬁwg? Sec *’EJJE‘? T ZEY S < - >
5l ¥ <30 30-49 >50 IJ™~ = M) A d ~-4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
:J,szj,ﬂ?i% | EE 80.3 83.0 744 834 856 87.3 835 76.7 820 81.3 82.0 836 78.9
Not quite / not helpful at al 197 170 256 166 144 127 165 233 180 187 180 164 21.1

B 1R =R E R

Sample: Among all persons who

aore aware 233 264 129 229 139 63 261 172 294 203 261 128 90
Bk IR~

FLEr
XZ

* p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.

(

(

0.602 6.440* 4.719 0.038 0.796

it (O PSSR IR o) SRR S 100% -

)
2) wﬂé T TR | Y [ .
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3.5 Attitudes towards Long-term Development for IP Rights
S R A R 3R B L
Regarding the public’s attitude towards k]| = SaFfi G e AL S o Pl i J:fLE[ ) E

long-term development for IP rights, more
than three-quarters of the people (76.0%)
considered that the protection of IP rights
could be very [/ quite helpful to the
development of local creative industries and
more than three-fifths (62.0%) considered that
it was very / quite helpful to the overall
development of Hong Kong’s economy. Only
5.6% and 10.8% respectively considered not
quite helpful / not helpful at all.

The proportions of those who considered it
very / quite helpful to the development of local
creative industries were similar to the last
survey, while the percentage of considering it
very / quite helpful to the overall development
of HK’s economy was relatively lower.

No significant difference was observed
between different sub-groups on this issue.

(Tables 53a, b & 54a, b)

ﬂpbl” I/#F\j M4 (76.0%) FET
M SEF (L2 A B 1RO 5 Al
FRE E sy
PRAS T 1 T 'JE s, H(FIE AT
5.6% * 10.8% (v~ F@:tﬁ,ﬁrw K=
YR -

;ﬁ&“
Ef bI /%
it (62.0%) 7 ,tmiqﬁ_tmgg

4
E

—

§J

FUEf RS 2 Al ﬁJEﬂ' E|
E’F[E SRl S L%@ AU, ;
*waﬁm%%MﬁwTJ?
LV T I R

IIPALFS ROl E
il °

(# 53a, b & 54a, b)
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Table 53a: Whether consider the protection of IP rights could help

the development of local creative industries

% 53a : R HFEHHE S ELEF M H BN E R
2008 2005 2004 2003
(%) (%) (%) (%)

Very helpful :inﬂj”éj e 23.9 23.3 27.0 34.0
Quite helpful %¢1% | F{= 52.1 54.2 55.0 46.1
Average — & 16.3 12.4 10.2 7.4
Not quite helpful F{= 4.6 6.0 4.9 6.1
Not helpful at all 5t = 2 & | F{=] 1.0 1.4 1.7 13
Don't know / Hard to say i[lﬁ | RS 2.1 2.7 1.3 51
Very / quite helpful :JIE*f{fJ'"EJ‘;ﬁE’jj | e 76.0 775 82.0 80.1
Not quite / not helpful at'all F{=1 7 / ' = i%?J%ﬂE’b 5.6 7.3 6.5 7.4
Sample =% 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t DR EA %Eﬁ;% [ IARRAYE 155 EREAIES T 2 100%

Table 53b: Whether consider the protection of IP rights could help

the overall development of HK’s economy

# 530 : 4 BT MBHELE A BRI AL ¢ R
2008 2005 2004 2003
) () (%) ()

Very helpful Ejﬁ{j? |7 14.5 18.1 20.8 24.2
Quite helpful %1% | #{=1 47.5 52.4 51.7 44.0
Average — & 23.0 14.3 10.3 13.1
Not quite helpful F{=h 1+ 9.7 9.1 10.2 10.5
Not helpful at all 5% = 1< F | §{=] 11 2.4 3.4 13

Don'tknow / Hard to say > #i¢1 / (LSS 4.3 3.7 3.6 6.9

Very / quite helpful ?EFE’?J?\IEWJ | HEE R 62.0 70.5 72.5 68.2
Not quite / not helpful at'all #{={ 7 1 5 =32 F | 5{=0 10.8 11.4 13.5 11.7
Sample &% 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.

¢TSS R - TREIRAE 1) SRR T S 100% -
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Table 54a: Whether consider the protection of IP rights could help

the development of local creative industries — bivariate analysis

# Sda | R GHTHE S RLEE M KR E B2 — SRCRUITAT

Monthly Personal

Sex Age Education Attainment Working Status Income
T gy PR N T (R I
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
5l 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
J]ETF{,JEJ:TM/H(E?J:IW 777 777 781 776 775 726 782 80.1 79.1 76.6 76.7 80.3 79.1
/f"%ifge 161 17.0 156 17.3 165 21.7 167 134 150 17.9 182 151 14.4
Not quite / not helpful at all
AR NI ST T 62 53 63 51 60 57 51 65 59 55 51 46 6.5
Sample
A 453 529 237 411 334 157 528 292 508 470 566 218 153
X° 0.456 0.726 5.703 1.526 2520

*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Froof *FTJI.  (BIAR T 153 ESEATRS 1 57T 100% -
(2) i [ AR L ﬁ%‘ IlEE
Table 54b: Whether consider the protection of IP rights could help
the overall development of HK’s economy — bivariate analysis
2. 54b 1 0 IR MSHELE S MR BRS P WEL N £ R — ST
Monthly Personal
Sex Age Education Attainment  Working Status Income
TR gy S HER T flat * = P
Primary v Tertiary Non
or below or above Working working $10,000
Male  Female TR Sec *’gﬁg‘} THOEE® < - >
Bl ¥ <30 30-49 >50 IJ™~ = M) A d ~-4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
J,zﬁlj iR 66.1 635 63.0 63.8 66.9 60.1 652 665 67.6 619 62.3 68.4 66.7
év%gage 223 256 243 257 219 291 238 214 215 264 27.0 205 21.8
Not quite / not helpful at all
SR NV L T 11.6 109 126 105 112 108 11.0 121 109 118 10.6 11.2 116
Sample
A 448 512 230 401 329 158 517 281 497 459 555 215 147
x° 1.402 2.070 3.467 3.716 4.413
* p<0.05; ** p<0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
it (O PSSR [ RIERY o) PSR S 100% -
2 Wﬂé [fl'W LR ‘{Eﬁ*‘” it o
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Regarding whether it was necessary for the
Government to put more resources in
protecting IP rights in the long run, the
majority of the people (83.3%) considered
definitely / quite necessary, while 12.6%
considered the opposite. The findings were
similar to the last survey.

When analyzed by demographics, the higher
the education level, the higher the proportions
of people who considered definitely / quite
necessary.

(Tables 55 & 56)

Among those who considered definitely / quite
necessary, many of them thought that the
Government should put more resources on
promotion in mass media (56.6%) and in
schools (50.1%), followed by increasing
penalty (25.8%) and more enforcement action

Wiy o PO EF\,}%WVEI ZERRTE
%ﬁ:@ﬁ%p *‘ﬁ N1 (83.3%) HhT J[gﬁ

T | g 1) 12.6% EWJﬁ?FE'@E*LE' ° A
e - *rf%@ O -

FIFTRITHRT 7 » SR dfly - RS2
/

Fy g(F[rE:yp Jl——]ﬂ;ﬁ:%}ﬁ
(# 55 & 56)

[iﬂwfﬁ;twg P | e S Al L%
Fﬂ”t"ﬂrﬁ@ﬁ/?& vRI mﬂ IJD@; E Bais
“;h i (56.6%) ~=A%p J;Eh [ (50.1%) I /\i_
U] (25.8%) XS AR
(17.6%) -
(# 57)

(17.6%).
(Table 57)

Table 55: Whether it is necessary for the Government to put more resources in protecting IP rights

in the long run
.55+ RIEE, > B IRIEIR STHR AR

2008 2005 2004 2003

(%) (%) (%) (%)
Definitely necessary Z[5 f‘i%ﬁg’} 24.7 26.4 24.2 27.3
Quite necessary 41 58.6 59.5 61.2 49.6
Not quite necessary 41 ] %Ei 11.1 8.4 10.1 10.2
Not necessary at all 7} 1.5 1.4 15 2.7
Don't know / Hard to say i[lﬁg T == 4.1 4.3 2.9 10.1
Definitely / quite necessary Jl?f{ :T / &gl@? 83.3 85.8 85.5 77.0
Not quite / not necessary at all E< 0 WEE’} / JE”A VES} 12.6 9.8 11.6 13.0
Sample % 1003 1206 1214 1231

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) The question in the surveys of past years: “whether it is necessary for the Government to put more resources in developing
creative culture and creative industries in the current situation”.
S (1) ity ‘tﬂ“rﬁk (e WA 153 E=fA s T 276 100% -
) M@ﬁg iR .ﬁlrgpg P AR SRR R A 2 IR R
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Table 56: Whether it is necessary for the Government to put more resources in protecting IP rights

in the long run — bivariate analysis

%56« RN F -~ PRAIETR 2R GIEEHEE - SHRRIAT

Monthly Personal

Sex Age Education Attainment Working Status Income
TEH = g5 P TP T fif ~ 53 F] s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
1 k4 <30 30-49 =50 IJ*~ i Ik ! A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) (%) (%) (%) (%) (%) (%) (%)
86.7 87.1 89.3 856 86.9 80.0 87.3 90.1 874 86.2 86.3 87.6 89.0

Definitely / quite necessary
i | D
Not quite / not necessary at all

H(ET%F;}}/:JEF{H\%F:? 13.3 129 10.7 144 13.1 200 127 99 126 138 13.7 124 110

%ﬂp'e 444 518 233 402 327 155 519 283 500 458 553 218 145

X° 0.026 1.774 9.126* 0.279 0.839
*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.

P @ '“‘1‘*" > IR 153 SRR T 277 100% -
@ We T TR R

Table 57: Areas of work that the Government should put more resources (Spontaneous mention)
3. 57 : AP N IEFEHT SRR QLA ()
|

2008

(%)
More promotion in mass media 13 v £ iR 56.6
More promotion in schools (incl. primary, secondary & tertiary) 19 5P o i ( EIJT”\HI = 50.1
Increase penalties “[IE JI'J%JJ 25.8
More enforcement action [ g‘, ﬂﬁfﬁ'{;' 17.6
More promotion activities for the public to participate in p%’é‘fﬁ [P CES ;h [ﬁliﬁgﬁ 10.5
Help the development of local creative industries [rlaf 7 #yA1EE H 55 0.1
Don't know / Hard to say > #if1 / (S5 1.4
Sample 524 : Among all persons who considered necessary || 5¢ F’J FLTE ES& ALY 836
Note: The sum of % may not add up to 100 as respondents could give muIt|pIe answers,
TR R S [ F15) ERAIR e 100% -
Mercado Solutions Associates Ltd. - 69 - February 2009
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3.6

3.6.1 Awareness of the IPD and its duties
SRS H T ‘Eﬁj A=
In response to the question “which

government department is responsible for
promoting the protection of IP rights in Hong
Kong”, only 17.2% of the people could
spontaneously recall the Intellectual Property
Department (IPD), while the majority (71.6%)
declared “don’t know” and the remaining
11.2% misunderstood that other government
departments were responsible for it.

When compared to the past years, the
proportion of those who was able to recall the
IPD was increased gradually.

(Tables 58 & 59)

Awareness of the IPD and its promotional activities

SFF R AR R ﬁ,[ 3“;1*1&1 Sl

SR r??ﬁP”B# [ﬁrﬂjfﬂf'FJFrFﬂﬁ | (R
F}?@J ~Ft '*FIJ[HHE, F,J?J 17.2% pu ~ A H
THILE #ﬂn f T j[}dm I fEsR g AL A A
B 4\??[71 (7%6%) A rj J{IA&J BN
11,296 FIL T SSAL S PP AT 1 -

E’iﬂ@r*;\VﬁFﬁl U AN G R A
BRI %‘FTF"H
(5 58 & 59)

Table 58: The government department that is responsible for promoting the protection of IP rights in HK

(Spontaneous mention)

2 58 : AW EIF IR IS AV TSR Q2 E A ()
' S ' ' 2008
(%)
Intellectual Property Department / [PD {1 At 17.2
Customs and Excise Department 75 ¥y4i [ 9.5
Leisure & Cultural Services Department R P [ H 0.4
Hong Kong Police FK??EF%,%’% 0.3
Television & Entertainment Licensing Authority £V 0.3
Education Bureau %"fﬁj\ S 0.3
Broadcasting Authority # 17"} 0.1
Trade & Industry Department ~ 3 % )% 01
Hong Kong Trade Development Council F‘, WY BT LS 0.1
Consumer Council If[{%¥5 £} %7 0.1
Don't know 1~ #13¢i 71.6
Sample &% 1003

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » [EIRRAYF 153 AR T S 100% -

Table 59: The government department that is responsible for promoting the protection of IP rights in HK

(Spontaneous mention)

2 59 : AHFENHIER (IRPTER A APV (RS (B4
2008 ' 2005 2004 2003
(%) (%) (%) (%)
Intellectual Property Department / [PD Igh i it 17.2 15.4 135 10.5
Other wrong answers %! ]”J%ﬁ?&'r E 4 11.2 14.1 15.8 9.5
Don'tknow 1~ #{13¢i 71.6 70.5 70.7 80.0
Sample &% 1003 1206 1214 1231
Note: Percentages may not add up to 100 due to rounding of figures.
H%t s ?g@ﬁﬁ,}f * (EWIRRRY 157 EfA RS T S0 100% -
Mercado Solutions Associates Ltd. -70 - February 2009
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When analyzed by demographics, it was
observed that relatively higher proportions of
the working people (22.0%) were aware that
the IPD is responsible for promoting the
protection of IP rights in Hong Kong. In
addition, the younger the people, the higher
the education level and monthly personal
income, the higher the proportions of people
who were aware.

(Table 60)

PIFTRIFRRIIAT » gL iy b=po e 2 -

(22.0%) e HIA It B R RL E v 7 PEHEETE

B Tl I e SRRl S 2

%ﬁﬁ,@@wl’[ﬁ' S EIE ) R
IIJ o

(# 60)

Table 60: Awareness of the Intellectual Property Department — bivariate analysis

# 60  FHFE BHPVE — SHGIT

Monthly Personal

Sex Age Education Attainment Working Status Income
TEH S i P TP T fla ~ & ]y
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female | ZEHY Sec - kgf 39 Y < - >
Pl ¥ <30 30-49 =50 I R M A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Aware i[liﬁ 19.7 152 27.7 171 103 3.0 134 328 220 121 122 212 333
Not aware T~ #{1i1 80.3 848 723 829 89.7 970 866 672 780 879 87.8 78.8 66.7
Sample 15 %4 462 541 238 415 350 168 536 293 513 486 582 222 153
x° 3.598 30.217** 78.483** 17.118** 39.665**

* p<0.05; ** p<0.01

Note: Percentages may not add up to 100 due to rounding of figures.
PSR R - TR IRV 3 E AT T S 1009 -
Among those who were aware that the IPD is
the department which was responsible for
promoting the protection of IP rights, they
were asked to name the duties of the IPD.
More than two-fifths (44.5%) were aware that
the IPD was responsible for “promoting
awareness on IP rights protection”, followed
by “registration of trademarks” (13.3%) and
“registration of patents” (10.4%). The three
percentages were lowered when comparing to

o PO, (R R AR IG5 5 ARG P
sl FﬂfFﬁﬁr@éﬁ@kﬂéFfﬂ?U%ﬁ%W@%i =]
[ GEPS (44.5%) HURAIRE ik
féFi'%i TR R S AR > H
BTN L (13.3%) M T AR
(10.4%)> = {fifF 155 P4k - f»’%’% A R
e bl ijf&-, ) ﬁl*gj—bﬁjjr&% M OE A
R TR TR 1 Vi L (30.6%) ¢
BE N UEIS RS (27.7%) i*’f;\ QUERIE TS|
T AR

the last survey. On the other hand, relatively (# 61)

more people misunderstood that the IPD was

responsible for “combating piracy and

counterfeiting”  (30.6%). Still nearly

three-tenths (27.7%) claimed that they did not

know the duties of the IPD.

(Table 61)

Mercado Solutions Associates Ltd. -71- February 2009
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Table 61: Awareness of the duties of IPD (Spontaneous mention)

# 61 : S T (SHREEVE (RS [B)

2008 2005 2004 2003
(%) (%) (%) (%)

Correct

i

Promote awareness on IP rights protection

E'@ / %% S5 44.5 53.4 38.9 22.5
Registration of trademarks

iy 13.3 20.7 26.4 17.7

Registration of patents
= 104 15.3 18.4 12.8
I

Public education on the impact of intellectual property / public education 40 91 76 95
S LB S N | | | |
Government s intellectual property Iegal advisor

Cooperate W|th Customs

R £ 1.2 4.8 4.4 6.2

Registration of designs
Incorrect
I
Combat piracy and counterfeiting
PR | Fﬂ‘%[ﬁ“ﬁ' 30.6 25.0 28.3 21.0
Enact legislation
ik 6.4 4.5 6.9 2.2

Receiving complaints and reports of piracy
B RS e R Fﬂﬁgrpo;g;%ug&ggg 4.0 4.7 3.7 9.5
Investigate into infringing activities

[%g\[ fé’@fﬁéﬁ 3.5 5.7 8.7 3.5

Don't know

e 27.7 17.0 26.5 38.6
TR

Sample: Among all persons who were aware of IPD

ﬁi¢ FH—E gﬂlﬁ[%—;ﬁ:@ajﬂj R ﬁlgjtf 173 186 164 129

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

EE R E AR A AR T A A 100% -
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When analyzed by demographics, it was ”’FJ EwHJNPT FFIAH ?ﬁ@g&l} A A
observed that relatively higher proportions of (69 8%) * HE F~|7J oIS AR O T (A
those with tertiary education level or above [& -

(69.8%) were aware of the duties of the IPD. (% 62)

(Table 62)

Table 62: Awareness of the duties of IPD — bivariate analysis

3 62 | FEE B [(BRBIPVRA - SR

Monthly Personal

Sex Age Education Attainment Working Status Income
TEH = g5 P TP T fif ~ 53 F]
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
1 k4 <30 30-49 =50 IJ*~ i Ik ! A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) (%) (%) (%) (%) (%) (%) (%)

Aware (at least one correct
answer) 60.4 56.1 53.0 62.0 61.1 40.0 444 698 56.6 61.0 60.6 44.7 68.6

HEE (=P l[*rpebi;t
Not aware (no correct answer or

declared “don’t know”)
CES =Y 39.6 439 470 38.0 389 60.0 556 30.2 434 390 394 553 314

1 Cii] (qf? JEER
ILT i[[ ”

Sample: Among all persons who

were aware of IPD "
Bk o IR R 91 82 66 71 36 5 72 96 113 59 71 47 51
E“/'IEIJ ~ 4 E«EL%
x° 0.335 1.265 11.595* 0.306 5.979
* p<0.05; ** p<0.01
Note: Percentages may not add up to 100 due to rounding of figures.
DRSS R o (IR 15T EREATES T S 100%

E Caution: Sma?l sample base

B RrRNEE D
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3.6.2 Awareness of the IPD’s advertising and promotional activities

SRR M ﬂ% P [b?ﬁ L;jr ,Fr‘]gl

People were asked whether they had
encountered any IPD’s advertising or
promotional activities from different channels
in the past two years. 76.9% of the people
claimed that they had seen the advertising or
promotional messages on TV, followed by
radio (13.1%), promotions on “No Fakes
Pledge” Scheme (10.7%) and print ad /
promotional materials (9.6%). Yet, about
one-fifth (19.6%) claimed that they did not
remember or had never seen / heard /
encountered any IPD’s advertising or
promotional activities.

When comparing with the past years, the
awareness level of IPD’s advertising or
promotional activities (80.4%) was increased.

When analyzed by demographics, it was
observed that relatively higher proportions of
people aged below 30 (86.1%) and those with
tertiary education level or above (86.3%) were

“%%%’&@jm ’1ﬁ@TWW%ﬁ%
S 2T R e AR Y Ffb%’fi‘iﬁ‘@ °

769% pukj%& Jffl'r%'““ P E | FTJF” f.‘

L HREY, (131%)

AT RTEIE [0-7%) SHIT EL /”

(g (96%) IS REEL m& (1 E%)sa

= 5l

Sy mﬁ} / %4’_} 1 B = ]

%%@ AR Y R

f@jyﬁFﬁ,w%&@ w%pWﬁﬁ#
FURIRES (80.4%) 7

”’FJ Gy = PAL i ﬁ:ﬁ'ﬁﬂ Ij'flﬂpu 30 !
M4 (86.1%) ® AH Ay I i s A

&)
(86. 3%) SIS R jﬁ“?l : FH [aﬁr@ﬁ o

aware of the advertising or promotional (# 63 — 65)
activities of the IPD.
(Tables 63 — 65)
Mercado Solutions Associates Ltd. -74 - February 2009
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Table 63: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention)

3 63 : SHTHE MH IV M I ENREEVER GRFHEA ¢ (BX)

2008
(%)
v 76.9
- “Copyright (Amendment) Ordinance 2007 — Anti-circumvention” (featuring Cheung Tat-ming) 65
(2007 =45 ([557) FROT - ~ PR ) (o= = ) '
- Anti-lnterrtet Piracy arents Version” (featuring Jacky Cheung) 32
AR (YR (R 2 ) -
- Tho API of anti-piracy (acted by Arnold SchrA/arzengger & Jackie Chan) 26
MUY A (F 'f‘ﬁ’r?éﬁﬂ # ’JJ”D*D’?‘/??%%?FG’) '
- "Dorl’t use pirated software for business” 20
(PR FRES 95 ) '
- "Software Asset Management Consultancy Programme" (featuring Niki Chow) 17
i R (1B |
- "No illegal file-sharing” 11
(i H2RE ) '
- "Help creative industries prosper" 08
(fld %) '
- "Don't ‘infrignge cooyright while photocopying” 08
() tEH] 1 EAE) '
- Anti-Internet Piracy "Teens Version" (featuring Simon Yam) 08
Al R CF = RR(E R 2 ) '
- "Enhance your goodwrll by registering your trademark" 07
(PRI ) '
- "Don't sell HK dovr/n the river.  Keep away from pirated goods" 06
(BRI - FIIVER) '
- "Leis be imaginative, creative; let's protect IP rights (McMug)" 04
CRRLRe > AT IR (B12)) '
- "Creativity originates from daily life" 03
(3EF ‘F@—*if 'Etrp>> '
- "Trademark regrstratroo and company registration” 03
(FRER A A FIER) '
- "Keep your _design confidential before registration" 01
(Bt 2 0) '
- "Keep your invention confidential" 01
(# ﬁitl VL) '
- TV, but cannot recall whrch ad / programme 54.9
FoHBLE] » R R | '
Radio 131
aidl
- Radio API "Software Afset Management Consultancy Programme" 01
T FERFHEHD -
- Radio, but cannot recall whrch ad/ programme 13.0
fthl‘;ﬁz =l IEPJ%[ [ﬁ’?r I A '
Exhibitions 13
WP -
Hong Kong Book Fair" 01
+~ ?%Fjl Fegl .
- 'FHong KongﬁComputer & Communications Festival" 01
LR AT '
- Exhibitions, but cannot recall which one 11
WEGLE] > (PR jﬁ‘rﬁ (35 (e B '
%agple 1003
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 15T ESRTI  100% ¢
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Table 63: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)

2. 63 : SR MAHAVEE) W IAEIVEA) (2E IS [BF) G8)

2008
(%)

Print ad / promotional materials 96
FIHIRE: | i |

- Newspaper supplements about the "World IP Day"

R P g o
- Booklet "A Guide for Teachers and Students” 0.2
(FHEESE ) TR '

- Comics on Intellectual Property | or Il 02
(§13] r::u HIGEAE | A5 ) '

- Booklet XGuide to Parallel Imports 01
(F L PR TR '

- Booklet "Intellectual Property in Hong Kong" 01
(B R ) | P -

- Booklet "Patent Protection in Hong Kong" 01
(MR FINGED | 1= '

- Newspaper / magazine, but cannot recall which article / ad 86

WAL | FERESLE] - (R R R LR

Promotlons on “No Fakes Pledge” Scheme 10.7
JJW.L‘E: [l & _‘fﬁu__ﬁl‘l .

- TV API of "No Fakes Pledge" Scheme 2008 (featuring Hins Cheung)

LA LETE 2008 A0 (IR ) -
- "No Fakes Pledge" stickers / tent cards / posters in shops 12
TR T T T AT L R e | '
-TV PI "Shop for Real" in a|rport 03
T PSR T R CR Y BIE-ET) R '
- "No Fakes Pledge" leaflets 03
TG TR .
- No Fake Pledge ad in newspapers & magazines 02
f”%ﬁlbﬁ%.?ﬂ Y FH"?rEI?—@,J i '
- "No Fakes PIedge advertisement in MTR stauons 02
RN | Lﬁ”ﬂéféﬁu?‘r '
- Outdoor promotlons of "No Fakes General" 01
i P S IR b S '
- "No Fakes Pledge" Scheme 2008 posters 01
CIAST-ETESE ) SR 2008 1EE :
Outdoor advertisements / Other electronic media promotions 14
tl'ﬁ’?} [/“FIP‘:# ”ng .
Dont infringe copyright while photocopying" broadcast in bus 03
Bt PR (W] AR '
- "Software Asset Management Consultancy Programme" advertisement on bus body 03
el s V(i e **i'a‘ﬁ; alH Bt '
- "No illegal file-sharing" broadcast in bus 02
FC L PR (2R ) |
- "Software Asset Management Consultancy Programme" advertisement in MTR stations 02
%%@P@Hﬁx@ﬁ?ﬁ%ﬁ%ﬁ%ﬁ%ﬁ?ﬁ} '
- "Don't use pirated software for business" broadcast in bus 01
FEEA P IRE e (TR fEY 292 ) '
- "Creativity originates from daily life" broadcast in bus 01
e P (P e A ) '
- "Keep your design confidential Eefore registration" broadcast in bus 01
FEE T PR (O %ﬁ%ﬁl’%iffﬁf%w '
- "Enhance your goodwill by registering your trademark" broadcast in bus 01
B P (R s e D) '
Sample
B 1003

Note' The sum of % may not add up to 100 as respondents could give multiple answers.
- E”F&afﬂ VL 2h - HFS,” N %ﬁfﬁﬁlﬁ‘}giﬁ? 100% -
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Table 63: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)

# 63 1 SRR WAV E W DIEPAIVRE (2385 (25 (R)

2008
(%)
Other promotion channels 59
H P R '
- §chool Tour / public event with the celebrity Leo Ku 05
TREEAL G | E E| lgfﬁl ?F“\ﬁ? FIF{*J )
- Secondary schoofwsn 04
I [E’a{ﬁkiz iRl '
- IPD Website 03
IS A E,qﬁg I .
- |P Tutor Programme |n_ Sghools 03
S AR MR ‘
- APlin cinema B 03
ST R 0P |
- Scout Programme on Respe_ct for Intellectual Property Rights 02
11 4T E A A |
- PInge" Live Band Show 01
rfhéﬁ", J 'FLA]] Live Band Show :
- Web-based "IP Interactive Zone" Teaching Kit & "Let's Protect Intellectual Property" Learning Guidebook 01
TIPS ) A SR TR PR EAR - S '
None 12.0
T OB R R '
30 not remember 76
Fre
%igple 1003
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 5T ERTI  100% ¢

Table 64: Whether encountered IPD’s advertising / promotional messages on TV, radio or other channels

in the past two years

F 64 I PF 0 F N R - B IR MR A A P EE

2008 2005 2004 2003
(%) (%) (%) (%)
TV ?@’EFJ 76.9 64.5 51.4 55.0
Radio F%/F‘ 13.1 14.4 9.9 10.0
Print ad / promotional materials Eﬂﬂﬂ?ﬁf‘[ / E,'@#ufﬁ#[ 9.6 11.9 7.3 7.8
Broadcasting on bus * I [* [t 1.4 - - 3.0
Exhibitions %i%*’“if',éﬁ 1.3 0.9 1.0 1.2
Seminars’lillfﬂ‘ - 0.9 1.1 -
Other activities fl f*’ﬂiﬁéﬁ 2.2 0.7 1.0 2.2
Aware of the promotions of IPD #1557 IJ;Eh’ |"E'“l 80.4 68.8 57.4 62.6
Haven't seen / heard of any promotions of IPD < J fd ng} %;Ei@ = [FF L/EIU;E‘,' fE 12.0 29.9 37.5 30.9
Do not remember F,ﬂﬂ & 7.6 1.3 5.1 6.5
Sample % 1003 1206 1214 1231
Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) The question in the surveys of past yearS' “as compared to the past 12 months”.
oW EL JE”F&F#?{ fi #Qii !;if*z;a [ }—“F"ﬂlp‘f%ﬁ*# 100% -
(2) =55 i FlPREA. = A
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Table 65: Awareness of the IPD’s advertising and promotional activities — bivariate analysis

3 65 : SPAHE IV S Y i IR EVIVERR - SRR

Monthly Personal

Sex Age Education Attainment Working Status Income
15511 = g Y i flat * 25 P
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%‘%ﬁ? Sec ’kgfﬁ T ERT < - >
5l ¥ <30 30-49 =50 IJ~ i M) A4 L4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
;gv%r:a 81.2 804 86.1 798 783 78.6 78.7 86.3 81.1 80.2 79.6 84.7 81.0
ot aware (incl. “do not
remember”) N 18.8 19.6 139 20.2 21.7 214 213 13.7 189 198 204 153 19.0
TF;;;{[ (E[erﬁ “F:TCIT@")
Sample
B 462 541 238 415 350 168 536 293 513 486 582 222 153
x° 0.093 6.070* 7.862* 0.114 2.748
* p<0.05; ** p<0.01
Note: Percentages may not add up to 100 due to rounding of figures.
e PSSR - IR 153 PSRRI T S 100% «
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3.6.3  Effectiveness of the promotional activities held by the IPD in raising the
awareness of HK citizens on protecting IP rights

R AR IR RERA ] N BRSNS R

More than seven-tenths of the people (71.1%) %j;g SRRV R (71.1%) r?ﬁf[‘%ﬁ@” [y
considered that the promotional activities held [[ﬁ“l [Fﬁj%ﬁnﬁﬂ [EH S R T GRIE
by the IPD were very / quite effective in 131 &FIE “ﬁ’ Hﬂﬂ?&ﬂﬁ | A
raising the awareness of Hong Kong citizens “CH*B ' T 26.9% Bk ELPNES 2R
on protecting IP rights, the proportion was 3¥*-

increased when comparing to the past years.

Conversely, 26.9% considered quite / very

m

ineffective.
No significant difference was observed 7[fl[-AZfY * ?f‘lF% H IREAY V12 | e R
between different sub-groups on this issue. Hil -

(Tables 66 & 67) (# 66 & 67)

Table 66: Effectiveness of the promotional activities held by the IPD in raising the awareness of HK citizens

on protecting IP rights
3 66 : HE MY BN EHES A N WRPEE M EGEVE FEY

2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)

\Iii%;ffc“ve 710 70 59 86 49 53 48 48

%g?;gecnve 640 524 538 475 532 544 529 525
%953]%?5“'"6 250 319 314 318 343 320 325 273
\;fri':jf[ec;i’e 19 36 43 62 37 47 43 63

PfQ{,}TXV {igg%o > 20 52 46 59 38 36 55 91

Yifgjgﬂ;“ﬁe ;g%jt;’f 711 594 598 561 581 597 577  57.3
%uﬁf/ it '/”ﬁef'g? ,y 269 355 356 380 380 367 368 336
?Qgp'e 1003 1206 1214 1231 1005 1013 996 1 004
B

Note Percentages may not add up to 100 due to rounding of figures.
3 b Fﬁl’ (e WIRRRY 153 E5fA RS T S0 100% -
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Table 67: Effectiveness of the promotional activities held by the IPD in raising the awareness of HK citizens

on protecting IP rights — bivariate analysis

# 67 : HE MY B g SHEA A N WRPH R GBI PEY - SRRRSTAT

Monthly Personal
Sex Age Education Attainment Working Status Income
137 el i PR AT flst * = s
Primary v Tertiary Non
or below orabove Working working $10,000
Male  Female 'J\%’?ﬁ? Sec ’kgfﬁ T ERT < - >
B 2 <30 30-49 >50 | i ) A d ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) 0
very/ quite effective 70.0 747 702 71.0 76.0 725 731 716 733 717 711 764 706

(LE I | MTE 3%
Quite / very ineffective

TR | kR 30.0 253 298 29.0 240 275 269 284 26.7 283 289 236 294

%igple 453 530 235 410 338 160 528 289 505 474 564 220 153

X° 2.753 3.215 0.206 0.290 2.440
*p<0.05; ** p<0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
RN n‘rT‘u. IR 153 SRR T 27 100% -
@ #ﬂzﬁé T T .@;@ o -

4_

Finally, people were asked to give fki  J]jSFLH ?:tigﬁ ﬁlﬁ%&@ﬂ VEE 3
suggestions on the most effective channel to % o 1:’?— | ;Nﬁp E‘ J%‘@aﬁﬂ%& X pgr

place the advertisements for promoting the - ]"J?’JFZ*I—*;EJ,%@E TT i (84.6%) » L
protection of IP rights. Quite consistent with ﬁff’[ / ;éé.% (29. 0%) F;f F‘ (20.8%) - £l {4

the previous surveys, most of the people still W_}?Ebp U W 2L (15.6%) 7&/ \F",T
thought that TV was the most effective ’aﬁfﬁgl (12.6%) -
channel (84.6%). This was followed by (# 68)

newspaper / magazine (29.0%) and radio
(20.8%). Other common mentions included:
school (15.6%) and Internet website (12.6%).

(Table 68)

Mercado Solutions Associates Ltd. -80 - February 2009
+ Fap EEH'{*E £ f‘ 2009 =+ 2 *|



Survey on Public Awareness of Intellectual Property Right Protection 2008

[ RS R G 2008

Table 68: Perceived most effective channel to place the advertisements for promoting
the protection of IP rights
3 68 : FEVH MR VR E IR T

2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%)

v
’E:Tjﬁ?]

ewspaper / magazine
W | sk
Radio

==X

g iﬁl

chool

= =1 s

Internet website

q’\(l—r ‘3’;{.6
dvertrse ents on bus

84.6 79.6 80.3 72.0 71.5 64.6 61.6 65.5
29.0 23.9 23.3 19.4 18.5 21.9 21.0 30.0
20.8 27.6 30.2 19.9 15.9 14.3 12.7 13.3
15.6 111 11.9 14.8 51 4.5 3.3 2.8
12.6 8.2 8.2 7.2 6.2 5.6 4.5 4.3

7.3 - - - - - - -

Adver? gments in MTR
TR ,f
MTR/ Bus advertrsement
e
Poster & other prgmotronal items
ifebﬂwpnﬁ
Movie stars or singers
R B SR 0

Append to genuine goods
I T
Cinema / movie
Wik | Y
IPD's activities
HIFS AN
Email [ websit advertisement
Eﬁ =6 AE ' r £l

omputer xpo

r%lE’T

Workplace
T [ERYE

Outdoor biIIboard
g
Shopping centrr
B2

Telephone hotline
I:r F‘-{ ?L'I&E’\

Airport

5

Immigration control points
IR

Seminars / open forums
B
Community activities
THEH

Home ISItS

*

Direct mail

ﬁr }?‘,Eéii’ﬁt’

Others

Yy

Don't know /Hard to say

T e

7.1 - - - - - - -

6.8 7.4 8.0 9.7 4.7 4.8 4.1 5.7

15 15 13 15 - - - -

1.3 0.8 11 0.1 - - - -

1.2 1.2 1.3 0.2 - - - -

1.0 2.9 3.2 2.5 1.0 15 1.2 1.0

1.0 1.6 1.3 11 - - - -

0.6 0.2 - 0.5 - - - -

0.5 0.3 0.1 0.1 - - - -

0.2 0.1 - - - - - -

0.2 - - - - - - -

0.1 0.1 - 0.3 - - - -

0.1 - - - - - - -

- 0.3 - - 3.7 2.6 2.0 2.3

2.4 7.6 6.1 131 16.8 19.1 25.1 19.8

Sample 1003 1206 1214 1231 1003 1016 1002 1009
(B

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁéji D rt?i%ﬁz?ﬁ{ [ ﬁ“& Fi53 P&t?ﬁpp?gﬁ*t? 100% o
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Appendix 1: Enumeration result
Jifghe : BhlfRER
CATEGORY CLASSIFICATION NUMBER
SIS £ e $ el
Successful cases  Successful enumerated
Wﬁi‘ﬁéﬁ G4 ’?‘JﬁJ?ﬁF}ﬂ 1003
(1 003)
Unsuccessful cases Mid-way termination 15
TEIEE i
(946) N
jTlokan’SV\I/er 366
= CFE
Busy line 73
SR 1 4 o
Selected person not at home -
?ﬁzfglpllﬁfw,‘%:&ﬂ\&%{
A chi
n_s;vxeimac ine 93
F“f HFIF P
S
pontane’oius refusal 172
VR
Refusal
228
{1 Py SAtinG < Pl
Language problem -
12
”FIF e
Invalid cases No response after dialing 153
ZEE R R ST S I o
(251) Non- reS|dent|aI number 54
ZEE SRS
F
F ax anmber 28
[E SRR
No qualified respondent 0
14E| F",ﬁﬁ@%”?ﬁf
Claimed wrong number 16
S B B AL
Overall '
e 2 200
i
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Appendix 2: Sample & population distribution
IR« A ™ A 15T

Sample Population
Bt g%
e No. of persons No. of persons
Prof|le M EE (%) M (%)
Male
Pl
15-19 37 3.7 225 600 3.7
20-24 53 5.3 213 500 35
25-29 22 2.2 230 400 3.8
30-34 39 3.9 232 000 3.8
35-39 40 4.0 242 800 4.0
40 - 44 56 5.6 279 500 4.6
45 - 49 48 4.8 322 900 5.3
50-54 52 5.2 291 800 4.8
55 - 59 27 2.7 229 900 3.8
60— 64 29 2.9 155 000 2.5
65-70 15 15 118 100 1.9
70+ 44 4.4 291 600 4.8
Subtotal
_ 462 46.1 2 833 100 46.6
i
Female
v
15-19 38 3.8 213 700 35
20-24 54 54 237 000 3.9
25-29 34 3.4 300 600 4.9
30-34 45 4.5 315 000 5.2
35-39 66 6.6 337 100 55
40 - 44 64 6.4 346 800 5.7
45 - 49 57 5.7 350 100 5.8
50-54 57 5.7 297 500 4.9
55 - 59 28 2.8 229 300 3.8
60 — 64 50 5.0 147 400 2.4
65—-70 19 1.9 106 800 1.8
70+ 29 2.9 368 100 6.1
Subtotal
_ 541 53.9 3 249 400 53.4
i
Total 1003 100.0 6 082 500 100.0
RS
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