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1 Summary of Findings

A R
Introduction

In order to keep track of the public’s
awareness of the intellectual property rights,
the Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Right (IPR) Protection
since 1999. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct the
survey among the general public between 1°
and 28" November 2010. In total, 1 005

respondents aged 15 or above were

successfully enumerated by telephone. The
response rate achieved was 51.7%. This
executive summary highlights the major

findings of the survey.

Knowledge and Attitudes toward IPR

The findings were consistent with the previous
surveys, with 45.1% of the general public

considered IPR as “copyright / copyright
piracy”, some said “invention or creation”
(18.7%), “trademark / trademark

counterfeiting” (15.3%) and “patent” (10.3%).
25.3% claimed “don’t know / hard to say”.

When asked on different situations that
whether people thought that the act was an
infringement of IP rights, overall speaking, the
findings were quite similar to the previous
surveys that most of the people could point
out the acts which infringed IP rights. It was
noted that the proportions of considering
“buying a genuine CD and then convert to
MP3” (34.2%) and “someone copies part of
books / newspapers / magazines for
distribution to staff for internal reference”
(55.2%) as infringement of IP rights were
decreased, as compared with the last survey
(40.7% and 59.2% respectively).

Besides, 58.7% of the people considered that
“using others’ music / movies [/ TV
programmes for re-editing to funny videos,
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and upload them to Internet for sharing

purpose” as infringement of IP rights, while
30.4% considered not.

The vast majority of the public (97.1%)
considered that it was very / quite necessary
to protect the IP rights in Hong Kong, which
was similar to the previous surveys. The top
three reasons of considering so were: “protect
the interest of inventors / encouraging
creativity” (75.3%), “protect the interests of
manufacturers / genuine IP right owners”
(16.2%) and “protect private property”
(15.6%).

Regarding the reasons for IP infringement
activities, the common mentions were quite
similar to the previous surveys. Many people
(61.8%) considered that it was due to
“cheaper price of pirated / counterfeit products
/ genuine goods being too expensive”,
followed by *“unethical businessmen reaping
excessive profits” (19.4%) and “greediness /
improper  public mentality / lack of
self-discipline” (18.1%).

In terms of the dominant role in improving the
situation of IP rights infringement in Hong
Kong, 38.9% of the people considered that
“the Government” should play a dominant role.
While relatively higher proportion considered
that “education institutions” (28.4%) should be
the dominant role, as compared to the last
survey (20.5%), relatively lower proportion
considered that “the general public” (18.2%)
should be the dominant role (vs. 24.9% in the
last survey).

More than 85% of people were aware of the
legislation on protecting copyright (89.3%),
trademarks (88.3%) and patents (86.4%),
which were slightly increased as compared
with the last survey (87.4%, 84.9% and 84.7%
respectively). Relatively fewer people were
aware of the legislation on protecting designs
in Hong Kong (55.9%), but such awareness
level was higher than the last survey (46.0%).
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52.8% of the people considered that the IP
rights protection measures imposed by the
Government in the past two years improved
the IP rights infringement in Hong Kong a lot /
a little, while 37.8% thought that there was no
change. The findings were similar to the last
survey.

Online behaviour and IP rights protection
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in digital environment

Among the 68.7% of the people who used
Internet, only 8.2% had the habit of
downloading e-books.

When asked their preference of paying for
downloading songs / movies / computer
software / games / e-books from authorised
websites, 68.5% of Internet users claimed that
they probably / definitely will not, while 29.7%
definitely / probably will do so, and such
proportion was higher than that in the last
survey (21.0%).

The main reason of doing so was “respect IP
rights” (48.0%), followed by “for better quality”
(22.9%). On the other hand, the major
reasons for not doing so were “prefer buying
CD / DVD / game disc / book instead of
downloading the files” (28.0%) and “don’t have
a habit of listening songs / watching movies /
playing electronic games / reading” (26.0%).

Behaviour of involving in infringement of

ik
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IP Rights

Only few people involve in the infringement of
copyright:

« Visit newsgroup / unauthorised websites
and download music / movies / computer
software / games / e-books and share the
files with friends (10.0%);

« Download music / movies / computer
software / games / e-books and upload
them to Internet for sharing purpose
(3.5%);

«  Visit websites that are not authorised by
the copyright owner and download music
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/ movies / computer software / games /
e-books for own use (19.5%); and

«  Photocopy of the whole book (11.3%).

Conversely, each with more than 80% of the
people claimed that they never involved in it.
The findings were similar to those of the
previous surveys.

In response to the question “do you agree that
it is against morality for a person to visit
newsgroup / unauthorised websites and
download music / movies / computer software
/ games / e-books, knowing that he/she is
infringing the IP rights of others”, 76.1% of
those who use Internet strongly agreed /
agreed (vs. 80.3% in the last survey), while
19.8% indicated “disagree / strongly disagree”.

Regarding the habit of buying pirated or
counterfeit goods, 8.4% of the people claimed
that they often / sometimes buy pirated or
counterfeit goods, while 20.9% claimed that
they seldom buy it, and 69.6% had never
bought pirated or counterfeit goods. When
compared to the previous surveys (over 31%),
the percentage of people who claimed that
they would buy pirated or counterfeit goods
(29.3%) was decreased gradually.

Of the people who bought pirated or
counterfeit goods, 57.8% claimed the pirated
or counterfeit goods which they bought the
most was music CD / movie DVD or VCD,
followed by clothing & accessories (20.7%).
The findings were similar to those in the last
survey. Yet, it was noted that the percentage
of those who bought pirated computer
software (9.7%) was decreased, when
comparing with the previous surveys (over
14%).
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the same; 49.0% considered it more difficult.

While 55.7% of the public mentioned that
people around would buy / use pirated or
counterfeit goods, 83.3% of them considered
that people around were somewhat not
influencing or not influencing at all on their
decision of buying / using pirated or
counterfeit goods. The situation was quite
similar to the previous surveys.

In response to the question “do you agree that
it is against morality for a consumer to buy
pirated / counterfeit goods knowing that they
are infringing the IP rights of others”, 74.2% of
the people strongly agreed / agreed (vs.
79.9% in the last survey), while 20.7% claimed
“disagree / strongly disagree”.

Opinions towards the “No Fakes Pledge”
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Scheme

When asked whether ever heard of the “No
Fakes Pledge” Scheme, 34.5% of the people
said “yes”, which was lowered than the last
survey (50.1%). The top channel of
awareness was TV advertisements (76.8%),
followed by newspapers / magazines (14.1%)
and stickers / tent cards in shops (13.5%).

Among those who were aware of the scheme,
83.4% considered that the scheme could be
very / quite helpful in building the confidence
of consumers and tourists in shopping in Hong
Kong, or consolidating the city’s status as a
shoppers’ paradise, which was similar to the
last survey.

Attitudes towards long-term development
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for IP Rights

Regarding the public’s attitude towards
long-term development for IP rights, the
majority of people considered that the
protection of IP rights could be very / quite
helpful to the development of local creative
industries  (83.0%) and the overall
development of Hong Kong's economy

(71.7%), such proportions were higher than
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those in the last survey (76.0% and 62.0%
respectively).

88.0% of the people considered definitely /
quite necessary for the Government to put
more resources in protecting IP rights in the
long run, which was slightly increased as
compared with the previous surveys (below
86%). They thought that the Government
should put more resources on promotion in
schools (46.8%) and in mass media (44.8%),
followed by more enforcement action (27.9%)
and increasing penalty (25.2%).

Awareness of IPD and its promotional
activities

Similar to the previous surveys, not many
people (14.8%) could spontaneously recall
that the Intellectual Property Department (IPD)
is the Government department which is
responsible for promoting the protection of IP
rights in Hong Kong.

Among them, 37.9% were aware that the IPD
was responsible for “promoting awareness on
IP rights protection”, followed by “registration
of trademarks” (18.5%) and *“registration of
patents” (15.3%). On the other hand, still
some people misunderstood that the IPD was
responsible for “combating piracy and
counterfeiting” (20.6%) and some did not
know the duties of the IPD (34.7%).

60.4% of the people claimed that they had
seen IPD’s advertising or promotional
messages on TV, followed by radio (13.4%)
and print advertisement / promotional
materials (9.2%). Yet, 31.6% claimed that
they did not remember or had never seen /
heard / encountered any IPD’s advertising or
promotional activities.

63.9% of the people considered that the
promotional activities held by the IPD were
very / quite effective in raising the awareness
of Hong Kong citizens on protecting IP rights,
while 32.9% considered the opposite. It was
observed that the younger the people, the
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higher the proportions who considered quite /
very ineffective (ranged from 27.8% for those
who aged 50 or above; to 45.8% for those
who aged below 30).

Moreover, still most of the people thought that
TV (82.6%) was the most effective channel to
promote the protection of IP rights.

Conclusion

As illustrated from the survey findings, despite
the awareness level of IPD and its duties was
still relatively low, the majority of the general
public has knowledge of IPR, they also
considered that it was very / quite necessary
to protect IP rights in Hong Kong.

Moreover, the percentage of people who
would buy pirated or counterfeit goods was
decreased gradually, and more people
considered that it was more difficult to buy
pirated or counterfeit goods.

In addition, more and more people were
aware of the legislation on protecting IP rights,
and most of the people have positive
responses on the development of creative
culture and creative industries.

Finally, the majority of the public considered
that it was necessary for the Government to
put more resources in public education in
protecting IP rights in long run, especially in
schools and mass media.
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2 Introduction
il

Background & Objectives

In order to keep track of the public’s
awareness of the intellectual property rights,
the Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Rights (IPR) Protection
since 1999. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct two
surveys among the general public in 2008 and
2010. The key objectives of the survey are:

e To examine current level of public
awareness of protection of intellectual
property rights;

e To benchmark the IPD’s work on public
education on intellectual property; and

e To compare changing patterns of public
attitudes towards Intellectual Property (IP)
Rights over the past years.
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Survey Methodology

The survey was conducted by means of
deploying the telephone interviewing method.
In total, 1 005 individuals aged 15 or above
were successfully enumerated between 1%
and 28" November 2010. The response rate
of the survey was 51.7% (details of the
enumeration results were summarised in
Appendix 1). Based on the achieved sample
size, the degree of precision for the proportion
estimation would be +3.1% at 95% confidence
level. Data collected from the survey were
weighted to align with the sex-age distribution
of the population (based on data of mid-2010
from Census and Statistics Department) such
that findings of the survey were representative
of the opinions / views of the whole population
aged 15 or above. The sample and
population distribution were summarised in
Appendix 2.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there is significant difference between the
opinions of people in different sub-groups.

In the tables, "p-value < 0.05 / 0.01" denotes
that there is statistically significant difference
between different sub-groups, while “p-value >
0.05 / 0.01" denotes that no statistically
significant difference is found.

Rounding of Figures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables owing to
rounding.
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3 Detailed Findings
= B B

3.1 Knowledge and Attitudes towards Intellectual Property Rights
S MR 1 4

3.1.1 Knowledge about Intellectual Property Rights

SR

Similar to the previous surveys, people were
first asked about the rights that they thought
IP rights referred to. It was observed that
people mainly thought that IP rights referred to
“copyright / copyright piracy” (45.1%),
followed by “invention or creation” (18.7%),
“trademark / trademark counterfeiting”
(15.3%) and “patent” (10.3%). The findings
were quite consistent with the previous
surveys.

(Table 1)

When analysed by demographics, it was
observed that people aged below 30 and 30 —
49 (64.2% and 60.5% respectively) tended to
be able to give correct answer. Furthermore,
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personal income, the higher the proportions of 38.3% = g5l | u 69.8% ; pu[sr T
people who were able to give correct answer $10,000 || éu 52. 7% = $20,000 FM | Y
(ranged from 38.3% for those with education 68.4%) -
level of primary or below to 69.8% for tertiary (%2
or above; and from 52.7% for those with
income of below $10,000 to 68.4% for
$20,000 or above).
(Table 2)
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Table 1: Knowledge about Intellectual Property Rights (Spontaneous mention)

1 SPEE MIVRE (2F S (B

2010 2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%) (%)
Correct
I
Copyright / Copyright piracy 451 494 452 486 427 413 413 328 311
5t | R
Invention or creation
- ity 18.7 12.8 11.9 9.4 10.9 10.2 6.0 8.2 9.3
8 P A Al =
Trad k/Trad k terfeiti
rademark/ ademark cotnterieting 153 131 108 120 77 33 22 34 31
[ v
Patent
- 10.3 15.2 15.5 15.7 104 5.9 10.8 9.2 6.4
%ﬁ (I
Design
L . 2.3 1.1 1.3 1.2 1.8 0.5 0.6 0.6 0.7
ot
Incorrect
I
Self interest
, ) 3.2 2.1 2.5 2.6 1.6 - - - -
(et~ Ik
Privacy
2.9 3.9 1.5 2.4 2.5 1.9 1.4 0.7 0.4
Property rights
. 2.8 1.7 2.1 2.6 0.6 0.6 0.9 2.3 0.7
o i e
Protection of culture
e 2.5 2.3 14 1.2 1.6 - - - -
SPIAIY ([
Right of ion of
ig tol &roducﬂono goods 23 3.0 15 06 15 ) i i )
Human rights | Civic rights
1.3 0.9 1.3 2.1 1.2 1.9 1.3 2.0 1.9
MR LT A A
Intereit of p\ubllshers 0.8 13 26 25 15 ) i i )
A R A
Portrait rights
ek g 0.7 0.7 0.9 0.7 1.0 - - - -
(i~ ] e
Freedom of speech
= o P 0.7 0.3 0.3 0.4 0.3 0.8 0.1 0.4 0.4
Fugpi b
Consumer’s rights
.. : 0.4 0.6 0.9 0.6 0.8 - - - -
VA g
Rights of professionals
N 0.3 0.6 0.8 0.6 0.3 - - - -
By * o ot
Compliance with the laws
0.3 0.4 0.9 1.3 0.2 - - - -
M
Oth
ers . o1 01 01 05 59 33 47 64
EPY
Don't know / Hard to sa
ntnow Hard 1o say 253 215 287 275 309 280 321 357 396
DGR REER
?Qple 1005 1003 1206 1214 1231 1006 1018 1007 1009
S
Note: The sum of % may not add up to 100 as respondents could give multiple answers
TR E R 2 R PO PRI ) 100% -
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Table 2: Knowledge about Intellectual Property Rights — Bivariate analysis

22 FHEBPVER — SRS

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ ﬂiﬁ%&}{"&jl}d I'[E{ N EJLIQ %
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
A ¥ <30 30-49 =250 &)™ i R A ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correctanswer) 583 559:64.2 605 494 383 541 69.8 594 544 527 585 684
R (&P WEgEATR)
Not aware (no correct answer or
declared “don’t know”)
417 441 :358 395 50.6:61.7 459 30.2 :406 456 :47.3 415 31.6
TR (9 L—FE ERE
%\4_1 “7 j:.l:l Alu
Sample
p 465 540 : 229 385 391 : 133 547 324 : 508 496 : 552 248 155
B
X° 0.565 16.090** 42.257* 2.573 12.508**
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
B SELREET IR 5 R S0 100% -
Mercado Solutions Associates Ltd. -12 - February 2011
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People were asked on different situations that

whether they thought the act was an
infringement of IP rights. These situations
included:

a. Selling pirated CD/DVD/VCD or computer
software;

b. Buying pirated CD/DVD/VCD or computer
software;

c. Buying a genuine CD and then convert to
MP3;

d. Buying counterfeit goods;

e. A businessman puts a famous foreign
trademark on his product;

f. A student photocopies a whole reference
book for the purpose of revision;

g. Someone copies licensed software from
his office and brings it home for use;

h. Someone copies part of books /
newspapers / magazines for distribution to
staff for internal reference,;

i. Someone downloads music / movies /
computer software / e-books / games from
the Internet and share the files with
friends;

J. Someone downloads music / movies /
computer software / e-books / games and
upload them to Internet for sharing
purpose; and

k. Using others’ music / movies / TV
programmes for re-editing to funny videos,
and upload them to Internet for sharing
purpose.

The majority of people considered the acts of
selling (98.0%) / buying (90.0%) pirated
CD/DVD/VCD or computer software as an
infringement of IP rights.

Furthermore, more than 75% of people
considered the following acts as infringement
of IP rights:

“buying counterfeit goods” (89.3%);

“a businessman puts a famous foreign
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trademark on his product” (93.1%);

- “someone copies licensed software from
his office and brings it home for use”
(83.5%);

- “someone downloads music / movies
computer software / e-books / games from
the Internet and share the files with
friends” (76.4%));

- “someone downloads music / movies
computer software / e-books / games and
upload them to Internet for sharing
purpose” (87.4%).

On the other hand, fewer people considered
the following acts as infringement of IP rights:

“buying a genuine CD and then convert to
MP3” (34.2%);

- “a student photocopies a whole reference
book for the purpose of revision” (60.9%);

- “someone copies part of books /
newspapers / magazines for distribution to
staff for internal reference” (55.2%);

- ‘“using others’ music / movies / TV
programmes for re-editing to funny videos,
and upload them to Internet for sharing
purpose” (58.7%).

Overall speaking, the findings were quite
consistent with the previous surveys. It was
noteworthly that the proportions of considering
“buying a genuine CD and then convert to
MP3” (34.2%) and “someone copies part of
books / newspapers / magazines for
distribution to staff for internal reference”
(55.2%) as infringement of IP rights were
slightly decreased, as compared with the last
survey (40.7% and 59.2% respectively).

(Tables 3a — k)
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Table 3a: Whether consider selling pirated CD/DVD/VCD or computer software has infringed IP rights
# 3a 1%}‘7% 43 & RS A R I (PR B R A

2010 2008 2005 2004 2003 2002 2001 2000 1999
) %) ) ") %) ) () (%) (%)

Yes kL 98.0 98.2 96.2 96.7 94.5 95.9 945 941 92.8
No kL 15 11 2.1 13 1.7 2.7 1.9 15 3.0
Don't know / Hard to say T #i3f1 / (S5 0.5 0.7 1.6 1.9 3.8 15 3.6 4.4 4.2

Sample 54 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -

Table 3b: Whether consider buying pirated CD/DVD/VCD or computer software has infringed IP rights
3 3b : Rl A EME PN U RRES BRI (R BV AR A

2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) ") %) ) () (%) (%)

Yes kL 90.0 89.2 88.0 88.7 82.1 80.3 76.8 70.5 61.4
No kL 7.7 7.9 8.2 6.4 9.5 10.4 13.4 15.9 22.8
Don't know / Hard to say #i3E1 / (S5 2.4 29 3.9 4.9 8.3 9.3 9.7 135 15.8

Sample 154 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
L ?i%"iﬁ%l’%ﬁ > IR 153 E= SRS 20 100% -

Table 3c: Whether consider buying a genuine CD and then convert to MP3 has infringed IP rights
F 3c : RLAREERITASARR - JREEIE) MP3 RLEPYAIE 1

2010 2008
(%) (%)

Yes fl 342 407
No T KL 52.4 44,6
Don't know / Hard to say T #i3El / (#5E 13.4 148
Sample 154 1005 1003
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁéii 3 H‘FTJ[. (IR 1o ESfAIES T S0 100% -

Table 3d: Whether consider buying counterfeit goods has infringed IP rights
2 3d 1 PIARSEEIN O R Rk

2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) %) %) ) (%) (%) (%)

Yes fl. 890.3 875 862 857 837 803 73.0 712 638
No jﬂ 7.5 8.7 8.9 8.1 8.0 11.6 14.9 16.7 22.5
Don't know / Hard to say 1-#E / (ST 3.2 3.8 4.8 6.2 8.3 8.1 12.1 12.1 13.7

Sample 2% 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%t e ﬁrjl. (IR F 1o AR T S0 100% -
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Table 3e: Whether consider a businessman putting a famous foreign trademark on his product

has infringed IP rights
(R "~ (Wl &It IR E 1 TV gl PRSP ST Al
2010 2008 2005 2004 2003 2002 2001 2000 1999

% 3e : ALARLL-

o

) ) ) () %) () %) (%) (%)
Yes fL 931 912 877 867 873 881 885 875 849
No T+l 34 41 55 62 42 44 41 43 65
Don't know / Hard to say {151 / iS50 35 47 67 72 85 75 73 82 86

Sample £ % 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -

Table 3f: Whether consider a student photocopying a whole reference book for the purpose of revision

has infringed IP rights
231 RARE- FELHEA S YIWE - (S0F0E R VRIS

2010 2008 2005 2004 2003 2002 2001 2000 1999

) %) %) ) (%) (%) (%) (%) (%)
Yes kL 60.9 608 552 579 537 493 453 479 40.0
No kL 329 313 359 335 341 373 423 372 488
Don't know / Hard to say #i3E1 / (S5 6.2 7.9 8.9 8.6 122 134 124 149 113
Sample 154 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
.

=k i ?i%fiﬁ%feﬁ  [EIRRAYF 153 AR T S 100%

Table 3g: Whether consider someone copying licensed software from his office and brings it home for use

has infringed IP rights
3 39 : RLARERH 2 Fl- 2 USR] 2 [ = [PV AR A
2010 2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%) (%)

Yes fL 835 818 747 733 684 710 646 645 61.2
No T kL 11.4 8.3 173 192 180 169 228 187 222
Don't know / Hard to say T #i3Ei / (S5 5.1 10.0 8.0 7.5 135 121 127 16.8 16.6
Sample 54 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%ﬁ el ?i%"iﬁ%f%ﬁ  [EIRRAYF 153 AR T S 100%
Mercado Solutions Associates Ltd. -16 - February 2011
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Table 3h: Whether consider someone copying part of books / newspapers / magazines

for distribution to staff for internal reference has infringed IP rights

# 3h : RLARENE] URBYE - WARE ISR #0605 S Fl5T S (SRR B IR EY AT A

2010 2008

(%) (%)

Yes Ll 55.2 59.2
No T kL 36.9 29.0
Don't know / Hard to say > i[liﬁ | 7.9 11.8
Sample £ 74 1005 1003

Note: Percentages may not add up to 100 due to rounding of figures.
R F%Jl’ > BRI 153 SRS 1 279 100% -

Table 3i: Whether consider someone downloading music / movies / computer software / e-books / games

from the Internet and share the files with friends has infringed IP rights
231 RARERE) S A ) Bl RO SR B RERIY AL
2010 2008 2005 2004

%) ) ) (%)
Yes Ll 76.4 78.2 732 715
No Tii_ 15.2 11.9 14.8 16.7
Don't know / Hard to say #i3E1 / (S5 8.4 10.0 120 11.8
Sample £ %4 1005 1003 1206 1214

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%ﬁ I3 b FTJI o (IR 153 EREAIRY 5 100% -

Table 3j: Whether consider someone downloading music / movies / computer software / e-books / games

and upload them to Internet for sharing purpose has infringed IP rights
%3 =ft'l?‘lpmﬁf‘l " EpAfg N A S/ BRY /OB L e %‘ FH R > SRy DA b ERRLEDY AR AR
2010 2008 2005 2004

%) ) () (%)
Yes L. 874 851 818 794
No kL 7.1 6.0 7.7 10.1
Don't know / Hard to say T #i3Ei / (S5 55 89 106 106

Sample 54 1005 1003 1206 1214
Note: Percentages may not add up to 100 due to rounding of figures.

ﬁ%ﬁ P FTJI o (IR 153 EREAIRY 5 100% -

Mercado Solutions Associates Ltd. -17 - February 2011
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Table 3k: Whether consider "using others’ music / movies / TV programmes for re-editing to funny videos,

and upload them to Internet for sharing purpose" has infringed IP rights

% 3k  JLATELHY S - Sl B B ETY S M SR PR ¢ 5V I RLER YR A
2010
(%)
Yes Ll 58.7
No kL 30.4
Don't know / Hard to say > i[liﬁ | 10.9
Sample £ 74 1 005

Note: Percentages may not add up to 100 due to rounding of figures.

R I

RIARAST 153 E=SRATES S5 100%

Demographics analysis:

Among various sub-groups, differences were
mainly found between different groups of age
and education attainment.

Relatively higher proportions of people
aged 30 or above considered that “buying a
genuine CD and then convert to MP3” (over
40%) and “copying part of books /
newspapers / magazines for internal
reference” (over 60%) as infringement of IP
rights.

Slightly higher proportions of people aged
below 50 considered that “copying licensed
software from office and brings it home for
use” (over 89%) had infringed IP rights.

In addition, the older the people, the higher
the proportion of people who considered
that “using others’ music / movies / TV
programmes for re-editing to funny videos,
and upload them to Internet for sharing
purpose” had infringed IP rights (ranged
from 48.6% for people aged below 30 to
74.3% for those aged 50 or above).

The higher the education level, the higher
the proportions of people who considered
“putting a famous foreign trademark on own
product” (ranged from 94.3% for those with
education level of primary or below to
98.7% for tertiary or above), “photocopying
a whole reference book” (from 51.3% to
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72.5%), “copying licensed software from
office and brings it home for use” (from
79.6% to 90.5%) and “downloading files
and upload them to Internet for sharing
purpose” (from 85.7% to 95.8%) as
infringement of IP rights.

On the other hand, the lower the education
level, the higher the proportions of people
who considered “buying a genuine CD
and then convert to MP3” (from 33.4% for
tertiary or above to 54.1% for primary or
below) and “using others’ music / movies /
TV programmes for re-editing to funny
videos, and upload them to Internet for
sharing purpose” (from 62.7% to 76.4%)
had infringed IP rights.

Besides, relatively higher proportion of
those who attained secondary education
level considered that “copying part of books
/ newspapers / magazines for internal
reference” (over 63%) as infringement of IP
rights, as compared to their counterparts.

(Tables 4a - k)
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Table 4a: Whether consider selling pirated CD/DVD/VCD or computer software has infringed IP rights

— bivariate analysis

# 4a : RLARED B RSV RRE F I (F LRV B Al - SRR AT
Sex Age Education Attainment :Working Status Montm)écl;?(resonal
3 ” gy :TYTJJ\%E@ ﬂiﬁ%&}{kﬂ}d I'[E{ r ) EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2y Sec *Eﬁﬁ‘} EE < - >
B) ¥ <30 30-49 >50 : | i e i Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) %) -
Yes Ll 98.3 989 99.1 99.0 97.9 96.2 98.7 99.1 988 984 985 984 99.4
No &L 17 11 09 10 21 38 13 09 12 16 15 16 06
Sample £ %4 462 538 229 383 388 131 544 324 508 491 547 248 155
X? 0684 2.042 | 5.644 0363 0.746 :
Notes: (1) Percentages may not add up to 100 due to rounding of f|gures
2 Those answered “don’t know / hard to say” were excluded.
P (PRSI - IWHIRET 13 A TS 100% -
@ #ﬁd‘é TR TR RS R
Mercado Solutions Associates Ltd. -19- February 2011
K a3 lﬁg*ﬁ'v]ff £ f[ 2011 = 2 *]
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Table 4b: Whether consider buying pirated CD/DVD/VCD or computer software has infringed IP rights

— bivariate analysis

% 4b : PARSBEAATA D BN ALV IBEM - SRR

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TYTJJ\%E@ ﬂijt%&}{"tﬂ}d I'[E{ ki) EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 45 ?ﬁ\/ Sec *Eﬁ g‘} TH ERS < - >
Al ¥ <30 30-49 >50 ! j™ = rjE o loed ~- 410,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 90.0 9401947 925 90.3:190.3 91.8 9351926 91.7 1920 91.8 921
No L 100 60 53 75 97 97 82 65 74 83 80 82 79
Sample 4374 452 529 226 375 380 124 534 321 498 482 539 244 152
X° 5143 3.963 1.441 . 225%6 0.015

* p-value < 0.05; ** p-value < 0.01 |
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.
ﬁ%t: @ ”‘FT;JI' [ BIAR T 153 ESREATRS 1 27T 100% -
@) #ﬂ(ﬂ% it ii‘%.—%u g
Table 4c: Whether consider buying a genuine CD and then convert to MP3 has infringed IP rights
— bivariate analysis
2 4c : FLRFEBEITATATR - AL MPS BLEIVABR 8 — SHUE) v
Sex Age Education Attainment :Working Status Montm)écl;ﬁgsonal
TR gy ?ﬁ]%@@ o2 Jpd ffid 2 e
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female TSR Sec *Eﬁg‘} 5 BT < - >
A EZ <30 30-49 250 : )™ i TjE o0 Ad ~<4 £$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 39.2 398 319 40.2 443 541 403 334 : 382 41.0:39.4 404 374
No Tkl 608 60.2 68.1 59.8 557 459 59.7 66.6 618 59.0 60.6 59.6 62.6
Sample 15 %4 406 465 <226 341 305 98 474 299 455 415 470 218 139
X° 0035 8.485* 13.433+ 0673 0313
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁ%t : (O Ne ﬂ‘ﬁrg[. » (EHIERY 155 FJF*‘*DJ;IW " 100% o
@ FW? TN E@%‘ Aol -
Mercado Solutions Associates Ltd. -20 - February 2011
2011 = 2 *]

7[‘ gn ! E¥§J‘ FITE

£



Survey on Public Awareness of Intellectual Property Right Protection 2010

] MR @ 2010

Table 4d: Whether consider buying counterfeit goods has infringed IP rights — bivariate analysis

 4d : FLA IR YA LD BB — e 4

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TYTJJ\%E@ ﬂijt%&}{"tﬂ}d I'[E{ ki) EJLIQ %
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
A ¥ <30 30-49 >50 - )™ i e oc Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 90.0 942 916 928 92.0:904 921 93.0:92.6 92.0:91.3 939 913
No &L 100 58 84 72 80 :96 79 70 :74 80 87 61 87
Sample £ 452 520 225 374 375 125 531 315 497 475 531 244 150
X° 5952 0.326 0.860 L0105 1.545
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁ%t D) pER FT;JIV [ BIAR T 153 ESREATRS 1 27T 100% -
@ #ﬂ(ﬂ% it ii‘%%u AOfg -
Table 4e: Whether consider a businessman putting a famous foreign trademark on his product
has infringed IP rights — bivariate analysis
3 de : RN (Y A [ EEOS BRI E E B0 ) PRLEDI I — SCE
Sex g Education Attainment :Working Status Montm)écl;ﬁgsonal
f Tt o :
%Wl g aﬁj%@ o2 Jpd ffid & 5 F] s
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
A ¥ <30 30-49 >50 @ )™ i e ¢ Ad ~< £$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 95.8 969 969 96.3 96.2:943 956 98.7 :96.6 96.2: 955 96.7 98.0
No Tkl 42 31 :31 37 38 :57 44 13 :34 38:45 33 20
Sample 15 %4 450 521 (227 378 366 122 526 319 499 471 531 242 152
X° 0921 0.239 7.725¢ 0120 2310
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Fomf IO T [T 73 RS A 100% <
@ FW? [ﬂ‘ SR SR YRR
Mercado Solutions Associates Ltd. -21- February 2011
2011 = 2 *]
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Table 4f: Whether consider a student photocopying awhole reference book for the purpose of revision

has infringed IP rights — bivariate analysis

F Af: RLARE- RPN S WYH] - (BHE - WAV A REPVHEEE Al - SHCE T
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TYTJJ\%E@ ﬂiﬁ%&}{"&jl}d I'[E{ Ny EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
Al ¥ <30 30-49 >50 ! j™ = rjE o loed ~- 410,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 62.3 67.2:699 659 6071513 632 7251652 646 632 63.3 716
No L 377 328 301 341 393 487 368 275 348 354 368 367 284
Sample 4374 440 503 226 361 356 113 519 309 485 457 514 237 148
X° 2498 5.450 17.596* 0038 3.792

* p-value < 0.05; ** p-value < 0.01 |
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

B (
o
(

)¢
2)

T 107 PSRy 20
ISlEE

2) Those answered “don’t know / hard to say” were excluded.
’*FT;JI' > (AR
Wﬂ% [plA AR ﬁ%

+100% °

Table 49: Whether consider someone copying licensed software from his office and brings it home for use

has infringed IP rights — bivariate analysis

% 49 : RLNFURI N - B TASE TS Rl R AL BE A — SR i

Sex Age Education Attainment :Working Status Montm)écl;ﬁgsonal
%Wl gy aﬁj%@ o2 Jpd ffid & 5 F] s
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
A EZ <30 30-49 250 : )™ i TjE o0 Ad ~4 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 87.1 886 899 916 831 796 881 905 : 89.3 86.5:858 89.0 92.7
No Tkl 129 114 101 84 169 204 119 95 107 135 142 110 73
Sample 15 %4 443 511 227 371 355 113 523 316 494 460 513 245 150
X° . 0515 13.527** 9.299 1699 5.598
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Fomf ’“‘r‘*" > BV 153 SRR T 205 100% -
@ Wﬁ TR E@%‘ IlEE
Mercado Solutions Associates Ltd. -22 - February 2011
2011 = 2 *]
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Table 4h: Whether consider someone copying part of books / newspapers / magazines

for distribution to staff for internal reference has infringed IP rights — bivariate analysis

F 4h : RLARELE] Y~ SO EREYH- #if - & Rl SISOV R RLEPV R - SRR IAT
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TYTJJ\%E@ ﬂijt%&}{"tﬂ}d I'[E{ ki) EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
Pl * <30 30-49 >50 = RiE I = M M4 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes Ll 58.0 616 :51.1 65.0 605527 63.7 56.2160.7 59.3:589 651 559
No L 1420 384 489 350 395 473 363 438 393 407 411 349 441
Sample 4374 | 431 495 223 360 344 110 509 306 484 442 501 235 145
X° 1251 11.104* 7.078* 0207 3.849

* p-value < 0.05; ** p-value < 0.01 |

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.
ﬁif: @ f ”‘FT;JIV (B IR F 103 By 157 100% -
) W‘% [H'A TR LRSS YRR

Table 4i: Whether consider someone downloading music / movies / computer software / e-books / games

from the Internet and share the files with friends has infringed IP rights — bivariate analysis

P RLAGRENE) t el PNEVE G | Y | FRRICE | B e IR SIS P RLEH I f

— EE@E
Sex Age Education Attainment -Working Status Montm)écl;ﬁgsonal
f ey 5 :
3]} =+ 5 aﬁj%@ T2 Jpd ffid 2 e
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
Al ¥ <30 30-49 >50 @ )™ i e ¢ Ad ~< £$10,000 $19,999 $20,000
= (%) %) - (%) (%) ®) - (%) (%) % - *%) ) - %) (%) ") :
Yes kL 1 83.0 837 821 866 812 783 839 847 844 826 811 895 829
No Tkl 17.0 16.3 179 134 18.821.7 16.1 153 156 174 189 105 17.1
Sample &% 418 503 . 223 357 340 115 503 301 473 447 502 229 146
X° 0.077 4.080 2.666 0.543 8.234*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Fomf IO T [WHIT 73 AR 0 100% <
(Z)Wﬁe TR TR ‘@é%‘ ol
Mercado Solutions Associates Ltd. -23- February 2011
2011 = 2 *]
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Table 4i: Whether consider someone downloading music / movies / computer software / e-books / games

and upload them to Internet for sharing purpose has infringed IP rights — bivariate analysis

i CriTt EbE| " TRA C VAV ) ERY /ORI /B % I g > Rt FAEEREY b T FRRLEDY IR A
- %fEJJJiE
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ ﬂiﬁ%&}{"&jl}d I'[E{ N EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
Al ¥ <30 30-49 >50 | )™ i rjE o Ad ~<$10,000 $19,999 $20,000
i (%) %) . (%) (%) ) %) (%) ) %) %) | (%) (%) (%)
Yes fl. 1919 931 952 932 90.1 857 921 958 938 91.1 909 945 953
No T kL 81 69 48 68 99 143 79 42 62 89 91 55 47
Sample £ %4 442 507 227 368 354 - 119 520 309 - 487 462 519 237 150
X° 0.526 5.489 12.855** 2.523 4,983

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

o
oo
©

T 107 PSRy 220
ISlEE

2) Those answered “don’t know / hard to say” were excluded.
’*FT;JI' > (AR
Wﬂ% [plA AR ﬁ%

+100% °

Table 4k: Whether consider "using others’ music / movies / TV programmes for re-editing to funny videos,

and upload them to Internet for sharing purpose" has infringed IP rights — bivariate analysis

% 4k : BLAR AT, 9

b B ER I PRI E I SR SR < 5

S HRLEPIAE R — S8R P

Sex Age Education Attainment -Working Status Montm)écl;ﬁgsonal
TR gy ?ﬁ]%@@ o2 Jpd ffid = E e
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
Al ¥ <30 30-49 >50 @ )™ i e ¢ Ad ~< £$10,000 $19,999 $20,000
= (%) %) - (%) (%) ®) - (%) (%) % - *%) ) - %) (%) ") :
Yes kL 1 63.2 682 48.6 689 743 764 656 627 658 66.0 63.9 714 650
No Tkl 36.8 31.8 514 31.1 257 236 344 373 342 34.0 36.1 28.6 35.0
Sample &% 410 485 . 220 344 331 110 482 303 465 430 490 220 143
X° 2.549 41.007* 6.761* 0.006 3.864
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Fomf IO T [WHIT 73 AR 0 100% <
(Z)Wﬁe TR TR ‘@é%‘ ol
Mercado Solutions Associates Ltd. -24 - February 2011
2011 = 2 *]
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3.1.2  Whether consider necessary to protect IP rights

HLE AR MR O T N

Similar to the previous surveys, The vast ==iiH ¥ Fuf&jﬁ I, ’mﬁ’*jﬁ 73 py 2T R
majority of the public (97.1%) considered that (97.1%) JF:J?JH;D%F—?E@ FK?%FJIE | I
it was very / quite necessary to protect IP P'JFQIA\ TE(| G P 1.2% pu A }‘ﬂj ~E L.
rights in Hong Kong, while only 1.2%

considered the opposite.

When analysed by different sub-groups on ']} [ﬂ = T’Tlﬁﬁl:ﬂ@ T R prjg"g%;
this issue, no significant difference was H[J

observed. (%5 &6)

(Tables 5 & 6)

Table 5: Whether consider necessary to protect IP rights

5 ¢ RLAREVE S TR O I (N

2010 2008 2005 2004 2003
) ) () (%) (%)

Very necessary :leﬁ"*‘ ]‘%I 374 366 37.6 44.0 389
Quite necessary It | ﬁi’;ﬁ;l 59.7 59.7 579 517 533
Quite unnecessary 4 ﬁT l 0.9 0.8 1.6 1.7 15
Not necessary at all 5 = j %TF;'I 0.3 0.3 0.3 0.4 0.6
Don't know / Hard to say #3El / (S5 1.6 2.6 2.5 2.3 5.6
Very / quite necessary JEF[IJ / &E?J%TEI 97.1 963 955 957 922
Quite unnecessary/ not necessary at all % 1+ ﬁgl I3 =7 ﬁ%l 1.2 1.1 1.9 2.1 2.1
Sample #5274 1005 1003 1206 1214 1231

Note: Percentages may not add to 100 due to rounding of figures.
et PSSR - IR 153 FREAIE T S 100% «

Mercado Solutions Associates Ltd. -25- February 2011
+ Fap ﬁ%'ﬁ]&l £ f‘ 2011 = 2 *]
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Table 6: Whether consider necessary to protect IP rights — bivariate analysis

% 6 : AR ABE BT EICL| W - SR
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH” ﬁ:%\vﬁ :TYTJJ\%E@ ﬂiﬁ%}{"&jl}d I'[E{ N EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec &Eﬁg‘} TH ERS < - >
a ¥ <30 30-49 =50 - IJ™ i FjE - A ~4 - $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) %) %) (%) (%) (%) (%) (%) (%)
Very | quite necessary
I 98.2 99.1 98.7 98.2 99.2 985 987 99.1 99.0 98.6 98.7 99.6 98.0
'JEF{'J / H(EJEJ%TFE,[
Quite unnecessary /
not necessary at all 18 09 13 18 08 15 13 09 10 14 13 04 20
WP 1K 2 TR
Sample
456 532 | 228 379 382 | 130 535 321 | 498 489 | 546 242 153
Bt
x? L1255 1.653 _ 0.362 0.375 2.087
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Fomf r*rjm. (BRI 153 SRR 7 277 100% o
(2) #afis [ﬂ' “THLE |@f§3‘ PR
Among those who considered necessary to Pﬁ”fﬂ 3J=E,l H;k%ip%ﬁg@pu M =
protect IP rights, similar to the previous ¢r* m\ﬁ,\' HER 3:]@2,”5;\%—
surveys, the top three reasons of considering FUT%'L ﬂr €]J * ﬂ [Ea ): ?fé?%ﬁﬁj['
so were: “protect the interest of inventors / (75.3%) [5\ li_sru ;E * F@ I T4 [ F YHZE

encourage creativity” (75.3%), “protect the
interests of manufacturers / genuine IP right

(16.2%) » T . ~F% | (15.6%)

owners” (16.2%) and “protect private property” (A7)
(15.6%).

(Table 7)
Among the 1.2% who considered not 7+ 1.2% 3} J dj:{%lppi IS AR Sl
necessary to protect IP rights, when further Ef Ff MEJ %I lﬁ\%’[ﬂ_ﬁl[ﬂﬁﬂj gl
asked their reasons of having such belief, i JFHﬂ L4 (40 J/%) ) Iﬁ”?&“gﬁ[h\
relatively higher proportion (40.7%) claimed FJJ = RURUN - BTV RLZ T, rﬁ%’gﬁﬁ ¢
that it was because “genuine goods are too F'%J %wfa&yﬁ% (16. g%) K FEFJE\JJ:F[?%F@
expensive”, followed by “lower price of @‘[ﬁiﬁﬁ\ﬂ%ﬁfﬁ 1, (15.0%) -
genuine goods will fight against the (% 8)
infringement” (16.6%) and “consider that the
current situation of IP rights infringement in
HK is not serious” (15.0%).

(Table 8)
Mercado Solutions Associates Ltd. -26 - February 2011
F e IR 2011 7 2]
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Table 7: Reasons why it is necessary to protect IP Rights (Spontaneous mention)

F 7 R NEPTHE VRN (2F S ()

2010 2008 2005 2004 2003 2002 2001
) () ) (B ) () (%)

Protect the interest of inventors / Encourage creativity
753 746 661 682 551 53.0 547

[ Ml e W T
Protect the interests of manufacturers/ genuine IP right owners

N 16.2 28.4 33.2 34.3 26.9 17.0 10.1
e I A kAl E s

Protect private property

R 156 120 118 143 105 28 0.7
% A

For the sake of morality / Incorrect to infringe IP rights

SRS PO | 0 AL S 8.0 9.3 4.9 4.6 4.4 3.5 5.0

Fight against those infringed the IP rights

R T 15 41 31 46 40 22 - -

So that people do not use pirated / counterfeit products

; - S e | 3.7 3.5 3.8 4.3 5.7 2.9 1.9
LU 8 i i e KT

Protect Hong Kong's international image

2.8 3.1 3.7 3.7 2.7 4.0 7.5
‘E“ny}?[ S

Enhance Hong Kong's long-term economic development
2.3 1.8 2.2 2.0 3.0 2.7 3.3

I R RS P
Ensure fairness

o 1.8 5.8 5.6 8.4 53 - -
R

Fight against crime / Safeguard law and order

i ot 14 0.4 1.7 1.7 1.3 0.6 0.6
P | R

Protect those who buy genuine goods

1.4 1.4 1.9 1.9 1.0 - -
RS Y BT Rl AT 2 F

Protect Hong Kong s film industry

, - 1.1 1.3 2.8 2.2 1.8 - -
(A P P

Protect Hong Kong's record industry

nes 1.1 1.8 1.5 1.2 1.0 - -
(AP 130

Ensure quality of products

R - 0.8 0.5 1.0 0.5 1.5 0.7 0.3
I = ST TREE S

Protect Hong Kong's software industry

07 08 27 25 09 13 28
[P P PR F 5 P o

Protect living standard of the next generation

R N, 0.6 0.6 0.4 0.7 1.1 - -
B~ Py

The current situation of pirating is too serious
- - - 2.0 0.8 - -

5 e £ X
Encourage foreign companies investing in HK

- - - - 0.1 - - -
’F}J JHB H ik H%‘E‘UE}

Sample: Among all persons who considered necessary

976 966 1153 1162 1140 1006 1018
N JF’?Elﬁjmgln[glka4 FLRLE

Note: The sum of % may 'not add up to 100 as respondents could give multiple answers

FE TR R ARA S (TR 0 F5Y LSRR A 100% -

Mercado Solutions Associates Ltd. -27 - February 2011
K a3 |E¥§4'ﬁ]€l £ f' 2011 = 2 *]
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Table 8: Reasons why not necessary to protect IP rights (Spontaneous mention)

%81 THE EAABR MR (2T (28)

2010 2008 2005 2004
%) () %) (%)

Genuine goods are too expensive
40.7 545 61.2 46.0

i oAl
Lower price of genuine goods will fight against the infringement

LR G gt 166 364 7.4 9.9
£ T 1 1O S B

Consider that the current situation of IP rights infringement in HK is not serious

15.0 - - -
7 BRI A v R T BT
Hmder the transm|35|on of information 0.6
P B A '
The quality of genuine good is better, thus consumers will make their own choice 0.6

L5 TPV A
Manufacturers / Genuine IP right owners make too much money

i 5l 84 182 280 338
£ 32 g e 1

Hong Kong people don't know invention or creation

- 182 168 20.2
i A TR AT

Sample: Among all persons who considered unnecessary

Bk © 1G] S * 4 e

Note: The sum of % may 'not add up to 100 as respondents could give multiple answers
E%t : E'W?Fﬁé?ﬁ%ﬁ‘jﬁ# GRS f]ﬁ"rﬁf RIS F’fﬂ'fl&ﬁ*# 100% o

Caution: Small sample base
R B RERNEE D

Mercado Solutions Associates Ltd. -28 - February 2011
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3.1.3
o £ B AR o P

Regarding the reasons for IP infringement
activities, the top three mentions were quite
similar to the previous surveys. More than
three-fifths of people (61.8%) considered that
it was due to “cheaper price of pirated /
counterfeit products / genuine goods being
too expensive”, followed by “unethical
businessmen reaping excessive profits”
(19.4%). and “greediness / improper public
mentality / lack of self-discipline” (18.1%).

(Table 9)

Perceived reasons for IP infringement activities

JF F“ ugm;p%@@;,pﬁﬁﬁ fARY R > ¥ F'—
,FIHSJJ:ELEJ@ i 158 5 PR AR o B
sy A4 (61.8%) FEEL iplif "3 lf’?kx[ lLﬁ[gi
E%[Elﬂr | T E Fﬁ!* JJ’JH RL TR
ﬁﬂ*ﬁ ij%wju94%)k/r12uﬁ i

Timgﬂﬂw METE | (18.1%) -

(#9)

Mercado Solutions Associates Ltd.

B R E L
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Table 9: Perceived reasons for IP infringement activities (Spontaneous mention)

# 9 1 R EVIRR INEEUS N 02 E A T (EF)

2010 2008 2005 2004 2003 2002 2001 2000 1999
() ) () () () () () () (%)

Cheaper price of pirated / counterfeit products /
genuine goods being too expensive 618 685 513 521 373 446 455 423 336

WA b VR ET i ETER R [ EAY T

Unethical businessmen reaping excessive profits

e 194 196 149 164 249 163 26.0 138 18.1
TR " B IVELA

Greediness / i |mproper public mentality / lack of
self- discipline 181 264 117 1238 8.4 11.3 158 15.2 7.0
—TIEAJE 7 »E[»Eli / ?‘i‘%ﬁrﬂf‘%h;} / » E||$

Too much supply on pirated / counterfeiting
products / Easy to buy 11.6 8.8 6.9 5.8 5.7 4.5 1.2 2.6 1.3
0k odld 3 6 NN SN A 21 N E |

Poor awareness of protection of IP rights /
Inadequate education 8.6 7.8 8.4 8.2 8.8 10.7 9.0 10.8 6.7
WRSHE T ERD | TR

Genuine goods are too easy to be pirated

- e 5.8 2.3 3.6 4.4 2.2 - - - -
L5 Tl AR

| .
Too many sources / too convenience for
downloading 3.6 - - - - - - - -
JRETNEGEE 2 | MR

Inadequate enforcement of laws

. , 3.1 4.2 11.9 11.1 12.1 9.0 3.5 10.1 9.7
PTG T SR

Poor economy / Lower living standard

st | T B TR M 2.6 3.9 6.1 8.4 9.5 9.5 4.7 4.3 3.8
A YRT 7 !'J,_‘ !;[7# e

Enhanced technology of pirating, pirated goods
often available in the market earlier than genuine

goods 1.3 1.8 3.2 1.3 0.2 - - - -
WS IS VPR 6 L ET R
:L ij[ﬁi
Inadequacy of IP laws

1.2 15 2.8 3.6 2.0 3.0 2.8 2.2 2.2
I ]

Good quality and variety of pirated products

e . 0.8 1.6 1.8 2.1 1.3 - - - -
VAT TS % P %

Inadequate Government’s propaganda

fjrrl'{'i:"ﬁfl’i’i‘ﬁ‘ L 0.7 0.3 2.1 2.3 2.8 - - - -

Huge demand for pirated & counterfeit products

05 02 14 19 29 27 02 18 12
i i 3 LT T T

Difficult to find the genume goods for some products 04 0.6 03 ) i i ) ) i

AT k= R
Involvement of gangster

g £ 0.1 0.1 0.8 15 2.0 - - - -

Otheré
E Y

Don't know / Hard to say

S 2.6 24 7.6 5.8 128 118 124 141 154
T

I
;fgpe 1005 1003 1206 1214 1231 1005 1005 999 1002
S
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : E'iﬁ?iﬁz’?ﬁﬁ‘ HEH 2H0— “*41 F1o5 A Pfﬁlp&ﬁ*ﬁ” 100% o
Mercado Solutions Associates Ltd. -30 - February 2011
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3.1.4

Dominant role in improving the situation of IP rights infringement in HK

S B R E

In terms of the dominant role in improving the
situation of IP rights infringement in Hong
Kong, 38.9% of the people considered that
“the Government” should play a dominant
role. While relatively higher proportion
considered that “education institutions”
(28.4%) should be the dominant role, as
compared to the last survey (20.5%),
relatively lower proportion considered that “the
general public (18.2%) should be the
dominant role (vs. 24.9% in the last survey).

(Table 10)

When analysed by demographics, it was
observed that people aged 50 or above
(43.2%) and those with education level of
primary or below (50.4%) tended to consider
that “the Government” should play a dominant
role in improving the situation of IP rights
infringement, while people aged below 30

% 15/\§~ BT T ol A (S A A fiﬁdp%ﬁ;ﬁ
ﬁIE ':|:"EJ 355% IJL—{§J55 EF
P ,iﬁ EIfIfUE e OE'? e LFIJF&T (20 5&3)

% ¢ Jaftfa' Hﬂ?t ] (28.4%) T
BB 1 I b ]y 18.2%)
R ) I R (e
fifi 24.9%) -

(#10)

2 JF PRI B 50 BREVT) - (43.2%)
Y?J\%E@'i 2SI (50.4%) fiv R ik

4

IHH F: P‘W{]‘J ’rgsy T o (Y I A ]

T T}%iﬁﬁ;l%lp“ cl iy 30 (2520;
b’?”f?] AR (22.79%) f9 A
]Tf' f% rj AErel %:ﬂp;,g ﬁifs;ﬁlpn & o

(25.2%) and those attained teritary education (#11)
level or above (22.7%) tended to consider that
“the general public” should play the dominant
role.
(Table 11)
Table 10: Dominant role in improving the situation of IP rights infringement in HK
F 10 © o= RO MMV E TR 21
2010 2008 2005 2004 2003
%) () () () (%)
Government [/t 389 344 452 458 47.1
Education institutions ?f?}[@"ﬁg 284 205 171 177 175
The general public [ > e 182 249 227 234 187
Retailer %-& i 52 102 52 52 67
Copyright owner 5t | H 4.8 10.0 9.8 7.8 10.0
Family / Parents %= | %= 3.9 -
Company / Employer ** ﬁj | = 0.6 -
Don't know / Hard to day [ i[llg | s 0.1 -

Sample £ %

1005 1003 1206 1214 1231

Note: Percentages may not add to 100 due to rounding of figures.

et PSSR - IR 153 FREAIE T S 100% ©
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Table 11: Dominant role in improving the situation of IP rights infringement in HK — bivariate analysis

F 11 : ol R E R N VB R RIE S — SRRRSTAT
Sex Age Education Attainment {Working Status Montlhly Personal
] iy PIEE OB
Primary Tertiary Non
or below or above : Working working $10,000

Male  Female 45 ?ﬁ\/ Sec *Eﬁ g‘} TH ERS < - >

a ¥ <30 30-49 =50 - IJ™ i FjE - A ~4 - $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Government [/t 39.7 38.2 300 39.7 43.2:504 39.1 342 364 414 413 36.3 383
Education institutions ﬁ? Lt'ﬁg 28.3 284 257 26.8 316 26.3 283 29.2 294 275 255 319 33.1
The general pubhcj HEred 179 18.6 252 17.7 149 195 155 227 : 190 176 181 17.3 182
Retailer %5 52 52 70 62 3115 69 37 51 5354 52 39
Copyright owner A |5 41 54 {52 52 41 123 51 53149 44 51 52 26
Family / Parents %= | = . 3.7 41 52 42 28 - 46 40 (42 36 42 32 39
Company / Employer ** flJ fg=1 11 02117 03 03 - 05 0910 02 04 08 -
Sample % 463 542 230 385 389 ! 133 548 322 : 506 495 @ 552 248 154
x° 4.486 32.395** 29.883** 5.138 9.342
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.
i (1) [Iiessnt rjﬁuf > (IR 153 ESRATES T 757 100% -
2 Wﬂé [fl'W CTANRL LSS PR

Mercado Solutions Associates Ltd. -32- February 2011
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3.1.5 Whether aware that there is legislation on protecting IP rights in HK

R TS P UG 5 A )

People were asked whether they were aware
that there is legislation on protecting IP rights
in Hong Kong. More than 85% of people
were aware of the legislation on protecting
copyright (89.3%), trademarks (88.3%) and

(TR L ) e ) (S A T

I > G 85% [iU % 4 ISR R E | R
fit (89.3%) -

wﬁ (88.3%) w}ﬁu (86.4%)
UL ] > b
84 9% K 84.7%) *

PO GBI 87.4% -
3‘?‘(5(#4 | o dp A g

patents (86.4%), which were slightly ]ﬁ\[@’/}gﬂ%ﬂr THE ] (55.9%) - [g]?;p
increased as compared with the last survey @‘4”* B % g‘pu (46.0%) ﬁﬁ °
(87.4%, 84.9% and 84.7% respectively).
Relatively fewer people were aware of the (#%12-15)
legislation on protecting designs in Hong
Kong (55.9%), but such awareness level was
higher than the last survey (46.0%).
(Tables 12 — 15)
Table 12: Whether aware that there is legislation on protecting copyright in HK
12 LA HURA A E| EASHEVIE (7]
2010 2008
(%) (%)
?J 89.3 874
N01 g 44 38
Don't know / Hard to say jipjg [ =AY 6.3 8.8
Sample 5% 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
ﬁ%t el Afgjrﬁ%l.’ (BRI T S 100% -
Table 13: Whether aware that there is legislation on protecting trademarks in HK
2. 13 : R TRIF ) IR ol ]
2010 2008
(%) (%)
Yes ?J 88.3 84.9
No 2% 4.6 3.7
Don't know / Hard to say Téﬂpiﬁ | 7.1 11.4
Sample £ % 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
il ”,{gjrﬁ%l' > T BIRRRT 153 SRS T 27 100% -
Mercado Solutions Associates Ltd. -33- February 2011
KB E L R 2011 = 27



Survey on Public Awareness of Intellectual Property Right Protection 2010

il

R WiEh 2010

Table 14: Whether aware that there is legislation on protecting patents in HK

A 14 1 FL IR IR E A )

2010 2008

(%) (%)
Yes ?J 86.4 84.7
No 2% 4.0 3.8
Don't know / Hard to say #i3E1 / (SEEE 9.6 11.5
Sample £5: % 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
ﬁ%t sl "fgj%%ﬁ > (IR 153 ESA S 5 100% -

Table 15: Whether aware that there is legislation on protecting designs in HK
2. 15 ¢ B AR VT U0 9 BRSO ]

2010 2008

(%) (%)
Yes ?J 559 46.0
No 1% 15.0 135
Don't know / Hard to say #i3E1 / (S5 29.1 40.6
Sample £ %4 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
ﬁéjr el ?i%firﬁ%reﬁ  [EIRRAYF 153 AR T S 100%
Demographics analysis: TEIERR I AT

l I
- The higher the education level and - F*HFEE (R~ & F]x7 ?‘ ANl RS L]
monthly personal income, the higher the fi A E ] FF? R S JF*Jf g‘jt?}ﬁ (E['
proportions of people who were aware of | B ﬁ& PNV 89.4% = ANHEEY T Ay

the legislation on protecting trademarks in
Hong Kong (ranged from 89.4% for
primary or below to 97.7% for tertiary or
above; and from 92.7% for income of
below $10,000 to 98.7% for $20,000 or
above). Moreover, relatively higher
proportion of working (96.5%) than
non-working (93.6%) persons were aware
of the legislation.

For the legislation on protecting designs in
Hong Kong, relatively higher proportion of
males (82.3%) were aware of it (vs. 76.1%
of females). Moreover, the older the
people, the higher the proportions who
were aware of such legislation (ranged
from 73.3% for those who aged below 30
to 83.7% for those who aged 50 or above).

97.7% : W hiyx * % $10,0 0 PP gy
92.7% = $20,000 ﬁ‘}J‘U—E{fJ 98.7%) - =
9% (96.5%) HYELT (93.6%) A
Ry IR R 1

op 75 PHE | f it 9T SR PRk (7 7 |
3?{ 'F“"ﬂﬂifxllfk (52 3%) HHBE (S

I*ﬁi 76 19%) « =9t > B Feldppy 4
FNEFTHEE R IR TRl (130 7

gy 73.3% = 50 BEAY | FpY 83.7%) -

Mercado Solutions Associates Ltd.
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- No significant difference was observed - j [ﬁJ'J A [M_Erlﬁ”??@b J’ talbes 7jp oI
between different sub-groups on the [P PR )
awareness of legislation on protecting
copyright and patents). (%16 — 19)

(Tables 16 — 19)

Table 16: Whether aware that there is leqgislation on protecting copyright in HK — bivariate analysis

# 16 RN AR A E| NEASHEIVIR ] — SHRCRIAT
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH” gy :TY?J\%E@ ﬂijt%&}{"tﬂ}d I'[E{ N EJLIQ T
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
Al ¥ <30 30-49 >50 | )™ i rjE o Ad ~41$10,000 $19,999 $20,000
i (%) %) . (%) (%) ) %) (%) ) %) %) | (%) (%) (%)
Yes | 1 96.8 940 949 956 956 947 944 97.4 961 945 941 97.0 98.0
No 2| 32 60 51 44 44 53 56 26 39 55 59 30 20
Sample £ %4 439 503 217 364 360 - 114 514 311 - 488 453 511 237 149
X° 4.,054% 0.162 4317 1.392 5.743

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.
ﬁ%t: (1) ey ”‘FT;JI' [ BIAR T 153 ESREATRS 127 100% -
(Z)Wﬂ% T TR ii‘%.—%u g
Table 17: Whether aware that there is legislation on protecting trademarks in HK — bivariate analysis
£ 17 : L ARN T IR R ] - SR
Sex Age Education Attainment :Working Status Montm)écl;ﬁgsonal
[‘ﬂffﬂﬂ gy ?ﬁ]%@@ o2 ffid & 5 F] s
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
A EZ <30 30-49 250 : )™ i TJE o0 Ad ~<4 £$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) (%) (%) (%) (%) (%) (%) (%)
Yes F| 96.3 939 93.1 956 955:894 946 97.7 965 93.6:92.7 97.9 98.7
No J2 % 37 61 69 44 45 106 54 23 35 64 73 21 13
Sample 15 %4 438 495 218 362 354 104 517 311 482 450 505 236 150
x? 2874 2.037 12.086** 422 14.286*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
Fomf CIEOE T [T 73 SRS A 100% ¢
(Z)JWé [ﬂ‘ TN E@%‘ Aol -
Mercado Solutions Associates Ltd. -35- February 2011
2011 = 2 *]
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Table 18: Whether aware that there is legislation on protecting patents in HK — bivariate analysis

18 : RLAUAR A E| R FPVIRG] - SRRSIAT

Sex Age Education Attainment {Working Status Montm)é:n?;sonal
I = g e FEL A TR
L IH“ i 1] dr?J%EV mj:ﬁ}{ N'J I'[E{ ;\'LZJEJLI'QA*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg*} EE < - >

ol + <30 30-49 >50 Iy i ) *4 <4 $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes ?J 95.7 955 943 946 974 -96.1 950 96.4 - 955 0957 951 957 96.6
43 45 57 54 26 39 50 36 45 43 49 43 3.4

No iQ?J
Sample £ 419 490 210 351 348 103 501 302 468 440 491 233 145
X° 0020 4,440 0.889 L0015 0570
Notes: (1) Percentages may not add up to 100 due to rounding of f|gures
2 Those answered “don’t know / hard to say” were excluded.
Fomf CIEOE I [T 173 SRS 3 100% ¢
(Z)Wﬁé [H'A CTABE SR YRR
Table 19: Whether aware that there is legislation on protecting designs in HK — bivariate analysis
# 19 - RLAMUEAHE (UR P EIPVE ] — SH8CsiAr
Sex Age Education Attainment :Working Status Montm)é;ﬁ;sonal
TR gy ?ﬁ]%@@ o2 Jpd ffid = e
Primary Tertiary Non
or below or above : Working  working $10,000
Male  Female 'J\%‘%ﬁ? Sec *Eﬁﬁ T ERT < - >
By £Z <30 30-49 250 : IJ™ i PjE o2 Ad *+4 £$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) %) %) (%) (%) (%) (%) (%) (%)
Yes | 823 76.1:733 77.8 83.7 802 799 763 :79.7 77.8 785 813 77.8
No 2% 177 239 26.7 22.2 16.3 198 201 237 203 222 215 187 222
Sample 5% 327 385 176 279 257 81 389 241 370 343 391 171 117
X° 4034 6.995* 1.273 0380 0.698

* p-value < 0.05; ** p-value < 0.01 |
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don't know / hard to say” were excluded.
o () TSR R o (RRIREOT 13 PSR T SR 1009% -
@ i T T R
Mercado Solutions Associates Ltd. -36 - February 2011
2011 = 2 *]
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3.1.6

Whether consider the IP rights protection measures imposed by the Government

in the past two years improved the IP rights infringement in HK

R AR T P SRV A
More than half of the people (52.8%)
considered that the I[P rights protection
measures imposed by the Government in the
past two vyears improved the IP rights
infringement in Hong Kong a lot / a little, while
nearly two-fifths (37.8%) thought that there
was no change.

When analysed by demographics, it was
observed that the younger the people, the
higher the proportions who considered the
situation did not change (ranged from 35.7%
for those who aged 50 or above to 49.1% for
those who aged below 30).

(Tables 20 & 21)

Table 20: Whether consider the IP rights protec

RS 5 O AR I E E&l;‘?l
BT (52.8%) RIS P R
E‘Vﬁu;ﬂ%i%@l%y [Z’TEIEI &Fpu[g;@ ?EWLH\J
ol SrEE J/jclyu ; %Iﬁ'}i 7J -y — 337 8%)
Wgﬁﬁwi g

TR ooy N B
]?EJW : Jclsrag%ﬁﬂpﬂﬂﬂij:ﬁﬁ ('t 50 ZREsl) -
[935.7% = 30 3%/ ™ iv 49, 1%)

(#20 & 21)

tion measures imposed by the Government

in the past two years improved th

e IP rights infringement in HK

%20 ﬂ?\,?ﬁﬁ

PRy i R R OVES AR B (TR S L Y (SRR E | el

2010 2008
(%) (%)
Improved a lot el 6.8 6.6
Improved a little "pEFei=, 46.0 495
No change y< & | o5 37.8 35.0
Don't know / Hard to say jipjg [ =AY 9.5 9.0
Improved a lot / a little **JEI?F / J/JEWF 52.8 56.1
Sample 5% 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
ﬁ%t Dl "fgj%%ﬁ > (IR 153 ESA S 5 100% -
Mercado Solutions Associates Ltd. -37 - February 2011
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Table 21: Whether consider the IP rights protection measures imposed by the Government

in the past two years improved the IP rights infringement in HK — bivariate analysis

21} IAREENTES (O RVBE MRS AR BRI s - SRR
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ ﬁﬁ?ﬁ&ﬁ"ﬁﬁd I'[E{ N EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g‘} EE < - >
A ¥ <30 30-49 >50 : | i e o Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Improved a lot / a little
o . 61.2 559|509 56.7 64.3|62.7 59.0 551 [57.2 59.3|56.7 60.7 57.2
{EJE]S“_%»I M= EEEA
No change
22 i 38.8 44.1 :49.1 433 357 373 410 449 428 40.7 43.3 39.3 428
Sample
. 417 492 212 356 342 : 118 497 292 : 460 450 - 506 224 138
Bt
x° 2.566 10.181** 2.230 0.436 1.039
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁé‘} D) iR FTJ B o (R HIRRYT 153 E AR 1 S0 100% -
2 Wﬂé [fl'W CTANRL LSS PR
Mercado Solutions Associates Ltd. -38- February 2011
2011 = 2 *]
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3.2 Online behaviour and IP rights protection in digital environment

LTI Y T R O AR

3.2.1  The habit of using Internet and downloading e-books

R A BB R

the habit of using Internet. Among them,

TET o ,i]ﬂj[f'ﬁ /HI PSS = (74, 8%) 5) A

More than two-thirds of people (68.7%) had %Iﬁf Y putd (68.7%) * %Fﬁﬁfj?
I

nearly three-quarters (74.8%) used Internet _F5ff>21.0% % =P~ B~ 7% F G 4.2%

everyday, 21.0% used at least once a week [l[[f1’D
and the remaining 4.2% used even less.

(Tables 22 — 23)

Table 22: Whether have the habit of using Internet

% 22 : fUAE] HI T

(# 22 - 23)

2010 2008 2005
%) () (%)

Yes F| 68.7 66.4 51.3
No J2 | 31.3 336 487
Sample 5% 1005 1003 1206
Note: Percentages may not add to 100 due to rounding of figures.

PSSR (RT3 FRIRS T S 100% -

Table 23: Frequency of using the Internet

% 23 1 HHHIVEE

2010 2008 2005
%) () (%)

1-3hoursaday = [!1-3 f[a"J*Eﬁ
3-6hoursaday &1 [!3-6 f[a{'J‘Eﬁ

7 hours ormore aday = FI 7 fft/] Eﬁp\}f}f
Afew times a week — [ #3475

Once a week — f H#—

Afew times a month — ffst 5| 247%

Once a month or less — {fst %]~ »F‘/EI

50.3 503 541
18.8 13.1 133
5.7 4.2 4.3
16.7 21.3 16.7
4.3 6.6 4.5
3.3 2.6 4.0
0.9 2.0 3.2

Sample £5:4 : Among all persons who use Internet I'| Fi°g | & |f§:ﬁfj’|§ﬁ1'[§’u p A A R R

691 666 619

Note: Percentages may not add to 100 due to rounding of figures.
ot TSR - TRRIRET 3 SR T S5 100% -

Mercado Solutions Associates Ltd. -39 -
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Among the Internet users, only 8.2% had the
habit of downloading e-books.

When analysed by demographics, it was
observed that slightly higher proportion of
those aged below 30 (12.7% and those with
monthly personal income of below $10,000

A -
iﬂg%‘?"
PR ST
FJ

A

?{ A IR

EJ 8.2% FH. -

?JT%‘B?

FF 307%™ (12.7%) ¥
&7 ¥ $10,000 I') ™ (10.2%) fiu *
E?»l[\ﬁpjl——mﬁgjﬁ 0

(10.2%) had the habit of downloading (# 24 - 25)
e-books.
(Tables 24 — 25)
Table 24: Whether have the habit of downloading e-books
F. 24 PLHE AV F TN
2010
(%)
Yes 7| 8.2
No i2 91.8
691

Sample 5% : Among all persons who use Internet ') 57 ¢ | & i PHfE Y~ 4 B ELEY

Note: Percentages may not add to 100 due to rounding of figures.

=t ;

Fo ¢ A T o (IR AR T S 100% -
Table 25: Whether have the habit of downloading e-books — bivariate analysis
%25 1 JLNE N EVES HIOTIE - SRR
Sex Age Education Attainment :Working Status Montm)écl;ﬁgsonal
TR gy ?ﬁ]%@@ o2 Jpd ffid = e
Primary Tertiary Non
or below or above : Working  working $10,000
Male  Female 'J\»??»F\} Sec *Eﬁﬁ T ERT < - >
£l ¥ <30 30-49 >50 - )™ i ) oC Ad *4 2$10,000 $19,999 $20,000

= (%) %) - (%) (%) ®) - (%) (%) % - %) ) %) (%) W
Yes | 101 61 127 72 37 - 65 105 77 91 102 31 87
No 2% 89.9 939 87.3 92.8 96.3 :100.0 93.5 89.5 923 90.9 89.8 969 913
Sample: Among all persons who
use Internet #

. ., 2 348 342 1220 305 164 1 21" 372 295 : 415 275 324 193 138
Yl N J‘JFP?EJ?J_H}If} ?’]"[\E'ﬂpq
" AL
X° 3.549 10.962** 5.564 0.416 8.637*
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
Eroof ?ftﬂrrjm. o IR 153 E=SEAIES 7 277 100% -
(2) #afs s [I:[IIZA TEBE SR S

# Caut|on Small sample base
R B RERNEE D
Mercado Solutions Associates Ltd. -40 - February 2011
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3.2.2

Preference of paying for downloading songs / movies / computer software /

games / e-books from authorised websites

AR R B %ﬁﬁﬁ"ﬁ | | B

People who used Internet were asked their
preference of paying for downloading songs /
movies / computer software / games / e-books
from authorised websites. The survey
revealed that relatively more people claimed
that they probably / definitely will not (68.5%),
while about three-tenths (29.7%) claimed that
they definitely / probably will do so, and such
proportion was higher as compared with the
last survey (21.0%).

When analysed by demographics, those aged
below 50 (over 33%), with tertiary education
level or above (36.9%) and working people
(36.0%) were more likely to pay for
downloading files from authorised websites.

When probed for the reasons for yes and no,
it was found that the top three reasons for
“definitely / probably will” were:

- respect IP rights (48.0%),
- for better quality (22.9%) and

- Convenient to find / could find the
required files in authorised websites
(15.7%).

The top three reasons for “probably / definitely
will not” were:

- prefer buying CD / DVD / game disc /
book instead of downloading the files
(28.0%),

- don’'t have a habit of listening songs /
watching movies / playing electronic
games / reading (26.0%) and

V[ﬁﬁd .pJ ~ Jr:;’@]}ﬂ ElNESER i;f [ﬁi
m%ﬁa&%’wn L 1 dos |
LT GEHEAL S 4 27
£ ¢ (68. 5%) p JMJ K (29.7%)
s ety 7 1+ IR -

Lﬁﬁ\pu (21. ot%) thﬁ o

| F‘ 7’ [7JT’T 50 Fy[ (:?F’ ﬁ‘ 33%) g
1—ETJ' LRI (36.9%) T (36.0%) fu t
- HTH\%LFLF lfit“ﬁfﬁﬁjﬁm Fihli g o

fL ‘u 17 KAF”rﬁl"\[Eﬂi SIS TR
= F‘: (i 2R PURLPRL
- OTEEE A (48.0%) -
W HER T (22.9%) ¥

- ,iiwﬁfﬁﬁj = /%iﬂf’?ﬁﬁmﬁi’
% (15 7%)

—mF‘V—Wn

Fa T4 LMA NN ﬁFH IJF[}fﬁﬁ%}ﬂE
FYRUAREL -

- L CD/DVD /AL 1 70 )
f,;h@ﬂa& (28.0%) -
- MJ%@%’«/ Y | S T

Fu?ﬂ[ i (26. %)
- JJE[ [ @ gy &Y (10.9%) -

- other channels of free download are (# 26 — 29)
available (10.9%).
(Tables 26 — 29)
Mercado Solutions Associates Ltd. -41 - February 2011
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Table 26: Preference of paying for downloading songs / movies / computer software / games / e-books

from authorised websites

3 26 : 7 ACAEAIT R BB /YN BRI /R | B AV

2010 2008
(%) (%)

Definitely will 5?%?%?? 10.1 45
Probably will FJ:%T 196 165
Probably will not % d%"g 271 17.6
Definitely will not 7&i35f 1 ¢ 414 61.0
Don't know / Hard to say Tﬁ?ﬂiﬁ | 1.7 0.5
Definitely / probably will 5 ?E"“"Jf%’# / FIJ'FI:%% 29.7 21.0
Probably / definitely will not rf& | AT 6 FA 68.5 78.6
Sample £5:4 : Among all persons who use Internet I' | Fie | & |f§{ﬁ’|§’?'[‘§’u po A R R 691 666
Note: Percentages may not add to 100 due to rounding of figures.
ot TSE R - TBIRET 3 BT T S5 100% -

Table 27: Preference of paying for downloading songs / movies / computer software / games / e-books

from authorised websites — bivariate analysis

# 27 - T ATEEIT VRN / B | RINAEE /S | BRSE AV -SSR

Sex Age Education Attainment :Working Status Montm)écl;ﬁgsonal
14K gy ?ﬁ]%@@ T2t ffd = e
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 'J\»??»F\} Sec *Eﬁﬁ T ERT < - >
bl ¥ <30 30-49 >50 : I'J™ pige e A A4 1$10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) %) (%) (%) (%) (%) (%) (%)

Definitely / probably will
R |
Probably / definitely will not
oy AET

325 28.2 332 344 189 : 250 252 369 :36.0 219 263 31.7 36.1

675 718 :66.8 656 81.1:750 748 63.1:640 78.1:73.7 683 639

Sample: Among all persons who
use Internet
A PJAE fi’:{ﬁ??’["éﬁ fi~
=t _ _ _ _ _
X 1462 13.118* 10.734** | 154407 4,670
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
B e n‘ﬁ%l, > ([ BIVRAAYT 153 FESRATIRS T 205 100% -
(2) el [p'rb CTABE SR ARG

# Caution: Small sample base

B RrRNEE D

337 220 299 159 20" 365 293 408 270 319 189 133

Mercado Solutions Associates Ltd. -42 - February 2011
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Table 28: Reasons of definitely / probably will pay for downloading

songs / movies / computer software / games / e-books from authorised websites

28 ¢ IS | FEEAE AUSIREEC AEG /A BRI B B VR

2010 2008
(%) (%)

Respect IP rights

T i 48.0 62.9
For better quality 999 257
BV HERIF TR
Convenient to find / could find the required files in authorised websites 15.7 57
T P A S | S E b
Give support to creative industries (artists, singers, etc.)

131 214
IYHARS F @)
Fear of V|0Iat|on of IP laws 6.6 07
A ]
heasonable price 3.7 3.6
fEres 2
Not avlvare of the sources of illegal downloading 16 )
T ASHZRE N BfE
Worry of getting virus from illegal websites 16 ]
Sample: Among all persons who will pay for downloading from authorised websites 206 140
Bk o Y e AR R L
Note: The sum of % may not add up to 100 as respondents could give multiple answers
A T R L unkjﬁﬂw¢Tkw1w%
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Table 29: Reasons of probably / definitely will not pay for downloading

songs / movies / computer software / games / e-books from authorised websites

20 : 5 ) | RIS O AUSRTEEC AEG /WA BRI IS B VR

2010 2008
(%) (%)

Prefer buying CD / DVD / game disc / book instead of downloading the files

i # 1 CD/DVD/ s | 3 TR 280 187
Don't have a habit of listening songsll watching movies / playing electronic games / reading 26.0 19
V2R 1 FiRY | R |G
Other channels of free downI(')ad are available | 10.9 0.8
el
Seldom / never downloading any type of files 0.8 3.4
BUp R TN R A
Consider troublesome in purchasing online
. ) e 96 470
A FEE PR | R
Too expensive 9.0 15.8
Figa g
Don't know how to download 6.6 19
T ‘[fg, i El
Considered uncomfortable in using online payment system / Worried that personal information will be disclosed 6.1 36
SR | PSR R
Other channels for Ilstening [ watching online are available 49 0.8
PR E A IR g
Not aware of the authorised websites

s § , 23 101
R AR
Could not find required Ifiles in authorised websites 20 8.9
BN(EE 0GR e
Other channels are ava|IabIe (e.g. TV radio) 0.9 y
EE R (BT ET)
Poor quality
- 0.6 0.4
Don't know / Hard to say 0.3 )
G
Sample: Among all persons who will not pay for downloading from authorised websites 485 596
Bk @ YT T AV B0 g
Note: The sum of % may not add up to 100 as respondents could give multiple answers
e i B 8 AR ﬁ4%*;k |7JF~?W%DP9F74\E“1OO%)
Mercado Solutions Associates Ltd. -44 - February 2011
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3.3 Behaviour of involving in infringement of IP Rights
SRR PRV 5 D

3.3.1

FEBG AP

Of the general public, only few people
involved in the following activities of infringing
copyright:

« Visit newsgroup / unauthorised websites
and download music / movies / computer
software / games / e-books and share the
files with friends (10.0%);

« Download music / movies / computer
software / games / e-books and upload
them to Internet for sharing purpose
(3.5%);

«  Visit websites that are not authorised by
the copyright owner and download music
/ movies / computer software / games /
e-books for own use (19.5%); and

«  Photocopy of the whole book (11.3%).

For the activities mentioned above, each with
more than 80% of the people claimed they
never involved in it. The findings were
similar to those of the previous surveys.

(Tables 30a —d)

When analysed by demographics, it was
observed that younger people who aged
below 30 tended to involve in the above
mentioned activities of infringing copyright
(31.8%,  8.1%, 55.8%0 and  29.9%
respectively). In addition, higher proportion
of those with tertiary education level or above
(24.7%) would photocopy the whole book.
Moreover, the lower the monthly personal
income, the higher the proportions of people

Frequency of involving in infringement of copyright

RJ (H FLE
@Héa-

. ,ijﬁﬁ R S J;ﬁf}iﬂ Ea&fl

[P A TN AU

f“f}i{/ / 33@2,@?’4 4/ BS_F&/ ;l ’/ﬁ‘l*
Iﬁ“fiaﬁpﬂ = [fil73 Jfr (10. O%)

: i@F«§fw/g%&/¥§ﬁ#/5:
@/%4 ﬁ{,&ﬁyl—%] I“j AN ER
(35%)

o TR APPVREREE N fARER J;ﬁfﬁﬁk B
F{EU / %%ﬁﬁj[# / ﬁj FL' %IE[FIJ

19.5%) ;
R EREIH] (11.3%) -
i 1SRRI TR BT 7 FTE ) B3 80%
A SN el PR AL S NN e S

ﬁﬁﬁ“ AUREIT] o

(% 30a — d)

PR ﬁ%law%w*ﬁ%Vﬁkm
(RIpIE el ] R RO RS S () IR
31.8% ~ 8.1% ~ 55.8% * 29. 90/f o =91 > A
Jﬁfé@ﬁ‘ﬂl Ryt (24.7%) F S P

g b - g i
GLi FT*%'ﬁf /5 %:#y@ﬂﬂ%[fﬁ AR R
G2 A TR ) B
$200(§ [‘/[ Fpy 6.6% K 17.4% =

$10,000 I P\ f 19. 4% k 36.8%) °

who would download files from newsgroup / (#3la-d)
unauthorised websites and share the files with
friends or for own use (ranged from 6.6% and
17.4% for $20,000 or above to 19.4% and
36.8% for below $10,000 respectively).
(Tables 31a — d)
Mercado Solutions Associates Ltd. -45 - February 2011
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Table 30a: Frequency of visiting newsgroup / unauthorised websites

and download music / movies / computer software / games / e-books and share the files with friends
2 30a : Trafd FE-EE | %%ﬁ&@jﬂiﬁﬁﬁff‘ Er’?“éﬁﬁ% / ’ﬁ% / ?#"-I?é;ﬁ‘&'fflf =50 I&‘ﬁ?!
i ESSAG IS — [fl o0 Y e

2010 2008 2005 2004
%) () (%) (%)

Often 5 “““’ﬁj’ 0.2 0.4 0.3 3.0
Sometimes i1 4.9 2.4 1.4 7.0
Seldom =L 4.9 6.6 1.4 5.6
Never = 2| 89.9 90.3 96.8 83.9
Don't know / can't remember 7 #{1iF1 / F,;cfj\j@ 0.2 0.3 0.1 0.4
Often / sometimes / seldom {;f{lj Rl L iEvh 10.0 9.4 3.1 15.6
Sample £ % 1005 1003 1206 1214

Note: Percentages may not add to 100 due to rounding of figures.
R F%Jl’ > IR 153 SRS T 279 100% -

Table 30b: Frequency of downloading music / movies / computer software / games / e-books

and upload them to Internet for sharing purpose

#.30b : Ta FVEVHSE /O BY /O BN /S | YR SRehy DREE R S SR e

2010 2008 2005 2004
) () () (%)

Often 5& ﬁJ 0.1 0.1 1.4 1.0
Sometimes i1 0.5 11 5.4 2.5
Seldom =L 2.9 3.8 5.2 1.4
Never 5% = iéé'éj 965 947 87.8 951
Don't know / can't remember 7 #1iF1 / F,;cfj\j@ - 0.3 0.2 -
Often / sometimes / seldom {;f{lj Rl L iEeh 3.5 5.0 12.0 4.9
Sample £ % 1005 1003 1206 1214

Note: Percentages may not add to 100 due to rounding of figures.
L ?i%"iﬁ%l’%ﬁ > IR 153 E=SRFTIES 20 100% -

Mercado Solutions Associates Ltd. -46 - February 2011
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Table 30c: Frequency of visiting websites that are not authorised by the copyright owner

and download music / movies / computer software / games / e-books for own use

# 30c : T A AT SOOI IS/ Fel / FAE (R | e
2010 2008
(%) (%)
Often 5 “ﬁ J’ 0.9 0.9
Sometimes i1 102 7.0
Seldom =L 8.4 9.1
Never 5% = iéé'éj 80.2 82.6
Don't know / can't remember 7 #{1iF1 / F,;cfj\j@ 0.4 0.5
Often / sometimes / seldom {;f{lj Rl L iEvh 195 17.0
Sample £ % 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
ﬁ%t sl "fgj%%ﬁ > (IR 153 ESA S 5 100% -
Table 30d: Freqguency of photocopying the whole book
#. 30d : Kt 2 HIPORIE

2010 2008 2005 2004

%) ) ) (%)
Often 5%} 0.1 0.2 0.9 1.2
Sometimes FEHHI 4.5 3.1 3.5 3.8
Seldom =L 6.8 10.1 9.9 10.0
Never = 2| 886 86.3 850 846
Don't know / can't remember 7 #1iF1 / F,;cfj\j@ - 0.3 0.7 0.3
Often / sometimes / seldom {;f{lj Rl L iEeh 11.3 134 143 15.0
Sample £ % 1005 1003 1206 1214

Note: Percentages may not add to 100 due to rounding of figures.
L ?i%"iﬁ%l’%ﬁ > IR 153 E=SRFTIES 20 100% -
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Table 31a: Frequency of visiting newsgroup / unauthorised websites and download

music / movies / computer software / games / e-books and share the files with friends — bivariate analysis

# 3la:

i FERE | RO R 1 el | B 0 1,

iz BRI — [T BEVENE — SHRRIAT

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ ﬁﬁ?ﬁ&ﬁ"ﬁfﬁd I'[E{ N EJLIQ %
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g‘} EE < - >
A ¥ <30 30-49 =250 | )™ o R A ~1 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom
ceenr ) HE . 153 137:318 79 37 48 137 16.0 :13.1 16.7:194 135 6.6
Az J FE'JH[ / ';“L,J/\
Never
it 84.7 86.3 |68.2 921 96.3|95.2 86.3 84.0 (869 83.3|80.6 865 934
ZTARE
Sample: Among all persons who
Lse Internet 346 343 220 304 164 21" 372 294 413 275 324 192 137
Bk @ R AR
MR R
x? 0.362 79.310** 2.325 1.773 12.972*

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

@
ﬁ;‘f O
@ Wﬁﬁ [fl'“* “THLE
# Caution: Small sample base
DE WY = il ki

I‘T &

Those answered “don’t know / can’t remember” were excluded.
S0 R IWJM% T 153 PEREAIRS S0 100% <
lfj l[aii o

Mercado Solutions Associates Ltd.
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Table 31b: Frequency of downloading music / movies / computer software / games / e-books

and upload them to Internet for sharing purpose — bivariate analysis

2310 Bl WY | R | B L | B

» Ry DA B9 * N BNV AHE — SRR

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ ﬁﬁ?ﬁ&ﬁ"ﬁﬁd I'[E{ N EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g‘} EE < - >
A ¥ <30 30-49 >50 : | i e o Ad ~-4 410,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom
st | HE . 46 55 (81 39 30|48 59 41 |48 55|52 73 22
R J FE'JH[ / ';“L,J/\
Never
e 954 945 :919 96.1 97.0 952 941 959 952 945 :94.8 92.7 97.8
ZTARE
Sample: Among all persons who
Lse Internet 347 343 221 305 164 21" 373 296 415 275 324 192 137
Bt I E bR
MR R
x° 0309 6.547* 1.170 0.139 4219
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 )Those answered “don’t know / can’'t remember” were excluded.
ﬁ%t: @ I*FT‘H* ’ leﬁﬁlﬁm PESATRS 20 100% -
) ]ﬂqﬁé [HI“v “‘T ju[ I‘T =i |€j|'[r',4§(’ o
# Caution: Small sample base
EEC B REIRED
Mercado Solutions Associates Ltd. -49 - February 2011
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Table 31c: Frequency of visiting websites that are not authorised by the copyright owner

and download music / movies / computer software / games / e-books for own use — bivariate analysis

2 31c 1 TR AT DMV IS | i | R L IRB /B E IR - e
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ ﬁﬁ?ﬁ&ﬁ"ﬁfﬁd I'[E{ N EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g‘} EE < - >
A ¥ <30 30-49 >50 : | i e o Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom
ceenr ) HE . 29.6 273|558 193 9.7 |143 276 305 (269 31.0|36.8 26.0 17.4
Az J FE'JH[ / ';“L,J/\
Never
e 70.4 727 442 80.7 90.3 857 724 695 731 69.0:63.2 74.0 82.6
ZTARE
Sample: Among all persons who
Lse Internet 345 341 217 305 165 21" 370 295 412 274 321 192 138
B IR R A AR R
MR R
x° | 0.443 120.234* 2.827 1.342 18.971**
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 )Those answered “don’t know / can’'t remember” were excluded.
R PE R Iﬁwwﬁum PSRRI T 5767 100% -
) ]ﬂqﬁé [HI*'v “‘T ju[ I‘T i |€j|'[r',4§(’ o
# Caution: Small sample base
DE WY = il ki
Mercado Solutions Associates Ltd. -50 - February 2011
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Table 31d: Frequency of photocopying the whole book — bivariate analysis

Yy

HIpV e — SRRsTAT

3 31d : {EFEBHIHY
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ B’I}i“%ﬁ"&fﬁd I'[E{ N EJLIQ %
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g? EE < - >
Al ¥ <30 30-49 >50 - )™ i e oc Ad ~- ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom
sl 1 D 144 187 : 299 125 6.1 - 11.3 247 :16.1 175:179 16.1 174
El 12

A J
Never

FEILE

85.6 81.3|70.1

87.5 93.9 (100.0 88.7 75.3 | 839 825|821 839 826

Sample: Among all persons who

use Internet 348 343 221 305 164 21" 373 206 415 275 324 193 138
Rk IJ ) R

M ,ET%LEI(

X 2309 45,097+ 25 675+ 0.204 0.289

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(@

o

Wﬂﬁ [fl'“* “PABE

# Caution: Small sample base
DE WY = il ki

)
) !
v

I‘T i |€J|'[[',4§(’ o

Those answered “don’t know / can’t remember” were excluded.
S0 R WJM%% T 153 PEREAIRS S0 100% <
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3.3.2

Whether consider it is against morality for a person to visit newsgroup /

unauthorised websites and download music / movies / computer software /
games / e-books, knowing that he/she is infringing the IP rights of others

i_"l

In response to the question “do you agree that
it is against morality for a person to visit
newsgroup / unauthorised websites and
download music / movies / computer software
| games / e-books, knowing that he/she is
infringing the IP rights of others”, more than
three-quarters of those who use Internet
(76.1%) strongly agreed / agreed, which was
slightly lowered as compared with the last
survey (80.3%). On the contrary, 19.8%
indicated “disagree / strongly disagree”.

When analysed by different sub-groups on
this issue, no significant difference was
observed.

(Tables 32 & 33)

gl i T e L s, s U]
ESH S | R | I B | AL

r_T «E[filj l_~"iErr

+ F I‘im ~ i m“*[ ZJ ,j:F[F ;D[;jiw[ﬂﬂ 55['%;
@*@FU Jifliﬂ B EbiNES ﬁ[ﬁ Salinicay %%\Z#Q@‘Fﬁ
" il e E‘q‘w /f::ﬁ”i',ﬁfuﬁf [ B 1
f]f‘j fﬁlﬁrpjmt lFPF f'*pu[ﬂlfg ) i rr'pu[”
N ety ~ 4 (76.1%) =R R
/i il A (80.3%) s
7[{“:’{“5’ £] 19.8% %ﬂ FT flj{L / J';[F“J ‘[ﬂ
(e

PITIRITAS S5 A IR 3 P2 PR -

(%32 & 33)

Table 32: Whether consider it is against morality for a person to visit newsqgroup / unauthorised websites

and download music / movies / computer software / games / e-books,

knowing that he/she is infringing the IP rights of others

#.32: RLAFE-

A S L]~ S RO -

YRR | ST B | Y BT L | B R TR S

2010 2008

(%) (%)
Strongly agree JEﬁ [Fil & 174 117
Agree {fJ Qe 58.7 68.6
Disagree 7 [ﬁjﬁl 18.2 16.8
Strongly disagree % = - [ﬁ]f—é‘n 1.6 0.5
Don't know / Hard to say #3E1 / (S5 4.0 2.4
Strongly agree / agree ?Eﬁfj'[ﬁjﬁl / {ﬁjﬁl 76.1 80.3
Disagree / strongly disagree 7 [ﬁjﬁl I %= [ﬁ]%ﬁl 19.8 17.3
Sample £5:4 : Among all persons who use Internet I'| B e | 8| P AP1EIEY ~ 4 R BLER 691 666
Note: Percentages may not add to 100 due to rounding of figures. '
PSSR (RT3 FRIES T S 100% -
Mercado Solutions Associates Ltd. -52 - February 2011
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Table 33: Whether consider it is against morality for a person to visit newsqgroup / unauthorised websites

and download music / movies / computer software / games / e-books,

knowing that he/she is infringing the IP rights of others — bivariate analysis
# 33 iiu?n%if“— R T v PRI * S BRI
YRR | AN S | Bl | B P8 | AR e S - S

Monthly Personal

Sex Age Education Attainment :Working Status Income
351l =y o PP HRT T (i~ 5 E|
Primary Tertiary Non
or below or above - Working working $10,000
Male  Female 2y Sec *Eﬁﬁ‘} EE < - >
a ¥ <30 30-49 =5 _ ™ i jE A ~4$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Strongly agree / agree
821 766  77.1 788 833|789 787 801 (805 776|759 79.2 85.1

élzﬁfj‘[ﬁ]%& I [fil i
Disagree / strongly disagree

TR/ % 2

179 234 :229 212 16.7:21.1 213 199 1195 224241 208 149

Sample: Among all persons who
use Internet
Bk« DT R A e
MR R
X° 2970 2.216 0.175 0.816 4,79
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ§~t D) Pt ”“Fﬁl’ * (EWIRRRY 157 ESfA RS T S0 100% -
(2) Bl N S ST f9f -
# Caution: Small sample base
B RrRNEE D

329 334 214 293 156 19" 362 281 395 268 315 183 134
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3.3.3  Frequency of buying pirated or counterfeit goods

AL ES Pl 6T Y P

As in the previous surveys, people were Eﬁ—%@ﬁ“ﬁﬁ B3 — RJE’BT@H |*‘1|FEJ
asked whether they would buy pirated or ?}EEFFLZ;IQ»%F;FF:H E”Jf[{ EP%JEJ_“EI—] ’EJ 8.4% pJ
counterfeit goods, it was observed that 8.4% * 4 Z.= ¢ | %r HIEE Ay 1‘/[Fﬂ*ﬁl
of the people claimed that they often / ET# i} 20.9% [ L%n .ijjﬁgjr » T A
sometimes buy pirated or counterfeit goods, (69.6%) #- [9{ffE-7faE y%’?ﬁ[ﬂ*ﬁl E“Ff[l
while 20.9% claimed that they seldom buy it,

and nearly seven-tenths (69.6%) had never

bought pirated or counterfeit goods.

When compared to the previous surveys (over *ﬁiﬂr MR Jﬁﬁg\ FEIE (ﬂg’ﬂ f 319%0) » FA EJEE;
31%), the percentage of people who claimed ﬁﬂf’?*/[ﬁ FF# E TV EI 7 B (29.3%) -
that they would buy pirated or counterfeit m‘iﬂ_"ri% |3

goods (29.3%) was decreased gradually. (# 34)

(Table 34)

Table 34: Frequency of buying pirated or counterfeit goods

% 34 : ERAM VR CTELIVEIE

2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) %) %) ) (%) (%) (%)

Often

) 0.1 0.2 0.7 0.9 2.8 1.2 1.7 2.7 3.3

Sometimes

) 8.3 8.4 14.3 16.6 17.5 17.0 19.0 23.3 21.4

EI

Seldom

L) 20.9 22.6 25.5 27.3 30.2 30.9 32.8 35.9 34.6

l/

Never

4ozt 69.6 67.4 58.4 55.2 47.8 49.1 46.1 36.5 36.8
£l

Don't know / can’t remember

NV 1.2 1.4 11 - 1.7 1.8 0.5 1.6 3.9
7\ jfl:liﬂ / l::lt[-T\@

Often / sometimes / seldom

; , 203 312 405 448 505 491 535 619 593
FEH 1R ) D

Sample

Bh 1005 1003 1206 1214 1231 1006 1018 1007 1009
=

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ > (EIRRAYF 153 AR T S 100% -
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When analysed by demographics, it was ”’FJ m{v JiMT o 383 50 BRI N (% B
observed that relatively higher proportions of 1%) I?ﬁj Bl - (34.8%) i i
people aged below 50 (over 31%), those with (32.3%) pv * - P [ﬂ:r“”fg[ i{ﬁ F=fE EE‘IEF

tertiary education level or above (34.8%) and #’ﬁﬁ& ETHH ET FF[!

the working people (32.3%) would buy pirated (# 35)
or counterfeit goods, as compared to their

counterparts.
(Table 35)

Table 35: Frequency of buying pirated or counterfeit goods — bivariate analysis

# 35 : BMERVISE A STV IR — SR i

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
[ =3 PP TP (i~ 5 [
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
a ¥ <30 30-49 =50 | ™ o FjE DA ~4 1$10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) %) (%) (%) (%) (%) (%) (%)

Often / sometimes / seldom
SN MR

Never
g3t 68.0 725|689 66.1 758|788 71.3 652|677 734|715 69.1 675
ZTARE

320 275:31.1 339 242 212 287 348 323 26.6:285 309 325

Sample

P 460 534 225 384 384 132 540 319 504 489 544 246 154
%ij: T T T T T

X° 237 8.930 8.785* 3954t 1.109

* p-value < 0.05; ** p-value < 0.01

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / can’'t remember” were excluded.
1 &k FT‘J[« (IR T 153 EfA s 1 2 100% -

(
Eoof
o i T A e o

Mercado Solutions Associates Ltd. -55 - February 2011
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Of the people who bought pirated or
counterfeit goods, many (57.8%) claimed that
the pirated or counterfeit goods which they
bought the most was music CD / movie DVD
or VCD, followed by clothing and accessories
(20.7%). The findings were similar to those
in the last survey. Yet, it was noted that the

AT R 'LPJE“Ff f R L
(57.8%) Hik 4 IF'EJFF R SR Vi €
glifl #CD / E“fﬁl/ DVD §5 VCD JEI hiw
ﬁ [ﬁﬂf (20.79%) - FE - SR,
IRy ﬁ*%éﬁjﬁﬁﬁ FFEIF 13 (9.7%) it
IHJ ;}uﬁp (%Ili‘} 14%) =1t rrTm[;

percentage of those who bought pirated (# 36)
computer software (9.7%) was decreased,
when comparing with the previous surveys
(over 14%).
(Table 36)
Table 36: Pirated or counterfeit products which people bought the most
36 1 FHE ST A £
2010 2008 2005 2004
%) %) %) (%)
Music CD / movie DVD or VCD jp”, 5 CD/ ’?5??& DVD g VCD 578 56.2 638 63.0
Clothing & accessories 1 / g[’é‘ﬁi 207 150 123 7.7
Computer software FEfT 9.7 144 141 152
Game (e.g. PSZ/Wii) ;ﬁ%‘ﬁ (Bl = PS2 1 Wii) 5.3 7.3 6.7 8.1
Photocopy book Y] #*j%‘%} 4.7 3.8 21 1.9
Toys/stationery/accessones SeE LV E RS 0.9 1.6 0.4 1.7
Watch = 4 B 09 06 05 12
Others X 4 1.0 1.2
Sample: Among all persons who buy pirated / counterfeit products
294 313 488 544

B R RIS | B ETY S SR

Note Percentages may not add up to 100 due to rounding of figures.
PRSI > AR 153 P 870 100% -

Of the people who had never bought pirated
or counterfeit goods, they were asked the
reasons for not buying them. Nearly half
(48.4%) quoted the reason “no need to buy /
not interested in pirated or counterfeit goods”.
Other common reasons included: “poor quality
of pirated or counterfeit goods” (25.7%),
“immoral / wrong to infringe others’ IP rights”

o P A AR A TR S Ll
IF'%&F}WTE FF EJT%'LP&IO%F?#‘EIV (48. 4%) R

"J“" {»A[—fgﬁ\,[ el Eij[’['ﬁjﬁgl SRS
[Lﬁ'g l iE: EF'HUJ RLEDVR(PN e I*’*[xﬁﬂ
bﬁ”rﬁl[ G ri“%”g FY A €7 I#I *AE

(25.7%) " &7} Iﬁﬁ%@ i SRR /
o B R IS LT 1 UJ (19.6%)
My %%@'r% i (L1, 1%) e

[

(19.6%) and “genuine goods’ quality = F— PUAEE o
guaranteed” (11.1%). These findings were (#37)
similar to the last survey.
(Table 37)
Mercado Solutions Associates Ltd. -56 - February 2011
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Table 37: Reasons for not buying pirated or counterfeit goods (Spontaneous mention)

2 37 : RPN PN VRS QR EERT D (5
2010 2008 2005 2004 2003 2002 2001
) ") ) ) (%) (%) (%)
No need to buy / Not interested in pirated or counterfeit goods
2 RS [F:,'ﬁﬁl gfﬁﬁf’@ﬁiﬁ}' | EREARY {F:ﬁﬁl ETFF,’{, 484 479 413 375 340 414 1238
2EFE
Poor quality of pirated or counterfeit goods 257 216 301 355 315 182 239
WSS [V 6T Tk
Immoral / Wrong to infringe others’ IP rights
(OEELR T R U ST ?:?fm’-i””ﬁjﬂ * 196 154 113 144 111 142 1438
SIS ML T
Genuine goods' quality guaranteed 111 133 0.3 8.5 8.9 48 17
20 UE G
Seldom buy pirated / counterfeit goods as a habit 6.6 10.9 4.0 3.0 3.4 6.9 10.0
4 Sk T T
Fear of violation of IP Iaws 5.3 6.8 5.6 6.4 29 8.5 73
AP ) ' ' ' ' ' ' '
Genuine goods are in better quality 5.2 4.0 3.9 48 6.0 ) )
el TN
Seldom use DVDs / VCDs and software 5.0 L6 76 9.5 12.3 ) )
i~L’PH] DVD / VCD = FEIN (F
Affect own irage - 3.5 4.1 4.7 7.2 4.1 - -
W 1 14
Difficult to find pirated / counterfeit goods in market 93 3.1 11 0.4 2.9 0.6 3.7
B Eﬁ PSR T LS 2RSS EY [Eﬁﬁ' £ Fﬁﬁ
No money to buy pirated / counterfeit goods 13 13 26 13 14 50 14
I SRR Y T
Genuine goods have become cheaper
0.8 1.2 2.0 1.1 2.9 5.3 2.8
LAY ET L ISR PR
Detrimental to Hong Kong's economy
0.6 0.6 0.7 1.2 2.7 0.2 1.4
%EJ H?%Fw?'“f\
Detnmental to Hong Kong's law and order
0.6 0.3 0.6 0.9 2.1 - 5.2
I
Free download from other channels 0.5 ) ) ) ) ) )
el '
To educate the young generation and to provide moral leadership ) ) o1 ) ) ) )
P R T '
Sample: Among all persons who did not buy pirated / counterfeit
products 699 676 704 670 588 385 358
B TENSE RRRS 1RV ETEY S SRR
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 15T ESRTI  100% ¢
Mercado Solutions Associates Ltd. -57 - February 2011
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3.3.4  Whether consider it is easier or more difficult to buy pirated or counterfeit
goods in the HK market as compared to the past two years

R FITHE R P R BV RIS 7 v ] S RYIOR PR T

Among those who bought pirated or 7*

counterfeit goods, they were asked whether it F

was easier, the same or more difficult to buy ‘&
’—T"
o
1

i SR gl | AT e
b§m$ﬁﬁﬁjw Bk
F: IE’FF LRI E)\ Bh Tfj LHRIGLRIAEE o 5
pirated or counterfeit goods in the Hong Kong -4+ (49.0%) = @%'Ejﬁi@él% i
market as compared to the past two years. 3= 5y (32.2%) H[[FEER== VA T % o [T
While nearly half of the people (49.0%) 10.7% ?:ﬂﬁlﬁ% AN = - ha‘ﬁ‘ﬂ AT
considered that it was more difficult to buy, % -
about three-tenths (32.2%) thought that it was (# 38)
more or less the same. Only 10.7%
considered that it was easier. The findings

were similar to the last survey.

(Table 38)

Table 38: Whether consider it is easier or more difficult to buy pirated or counterfeit goods

in the HK market as compared to the past two years

% 38 ¢ REMHFEAT T 5 i RE R AN BV €l R LR Y BLET D LR MEE

2010 2008 2005 2004 2003
) () () (%) (%)

Easier ¥ ’F'\I B 10.7 9.5 10.0 12.0 16.1
The same 7% 1 % 322 318 331 294 351
More difficult P 1[*I&E 490 48.0 419 426 32.1
Don't know / can't remember 1 #15¢1 / r‘%ljié_' 8.1 10.7 150 16.0 16.7

Sample: Among all persons who buy pirated / counterfeit products

306 327 502 670 643
Y = N ;F’?’EI?I{F 145 E,ILPJE' 1A ggs(r

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) The quest|on in the surveys until 2005: “as compared to the past 12 months”.
(1) pIessnt Eﬁ' T (RIS 153 ESRATIEY T 276 100% -
@

gi: .
i
ﬁl—f 2005 = %‘EHIﬂJ% f&Efl_ F{l\;{_ﬁ’ H = [HE
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KB E L R 2011 = 27



Survey on Public Awareness of Intellectual Property Right Protection 2010

TS A R 2010

When analysed by demographics, it was J’F“J’ PR (B 4T 0 JEIATISEE ﬁﬁ = JF/
observed that relatively higher proportions of [fk (62.9%)~ *]‘ fg R ES ) - (64 5%) ~
males (62.9%), those with tertiary education [ * & F][* ™ 74~ $20,000 5‘/[ = (72.9%) pY
level or above (64.5%) and those with monthly * - ;?ituﬁl [AEEE R Wﬁﬁ& ET E“FF[!

personal income of $20,000 or above (72.9%)

considered that it was more difficult to buy (% 39)

pirated or counterfeit goods.
(Table 39)

Table 39: Whether consider it is easier or more difficult to buy pirated or counterfeit goods

in the HK market as compared to the past two years — bivariate analysis

F 30 ¢ RELHFEAT RS & S BEEANVSE FV ELLR LR BUTIIDRLR I MEE — SHRRCRSTAT

Monthly Personal

Sex Age Education Attainment :Working Status Income
I\_HEIH“ gy :TYTJJ\%E@ ﬂiﬁ%}{kﬂ}d I'[E{ r ) EJLIQ*;
Primary Tertiary Non
or below or above - Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
bl K7 <30 30-49 >50 I RiE I = M A4 $10,000 $19,999 $20,000
) ) %) ) ) ) ) ) ) ) ) (%)
Basier 17 F) 98 138 97 83 17.8 240 143 55 91 148 162 86 21
The same % 7 % 1273 428 375 342 333 360 388 300 325 383 383 37.1 250
More difficult R.1 [</# 1 62.9 435 528 575 489 40.0 469 645 584 46.9 455 543 729

Sample: Among all persons who
buy pirated / counterfeit products
Bed IR |
%ﬁ[g’gu UL
x° 107547 5.187 13.689* 4408 14.224%
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2 )Those answered “don’t know / can’t remember” were excluded.
ﬁ%t D) pEn rﬁl. o IR 153 E=SEAIES 7 277 100% -

)Pﬂ(ﬂ% [I:IIA TJ{«F— / qu & iR -
# Caut|on Small sample base
EEC A SEIEED

138 | 72 120 90 | 25" 147 110 | 154 128 | 154 70 48
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Among the people who considered that it was
easier to buy pirated or counterfeit goods as
compared to the past two years, half (50.0%)
claimed that the reason was “more locations
for buying pirated / counterfeit goods”, which
was relatively lower than those of the previous
surveys (about 55% - 74%). This was
followed by “more retailers selling pirated /
counterfeit goods” (26.9%), “as demand of
pirated / counterfeit goods increased, the

§J

- EEIEﬂE&HJ‘ = RIA HEE w%’ﬂa&[ “LEJE“
fffs > Al £ G5 ooy R L

LAY | '*PJE“FFF FYB B JLF ’ F“WHIIH
Lk (,;@55% ' 74%) N Do KEL FE

"{‘}\}#g / [U—]B,JE; IJZY’ F?
I E&EE}@F Jp,rJ[;’r

(26.9%) ~ fM’? N
i e @-JDJ | (16 3%) WJ#?%«E“ gty
(# 40)

ST (15.0%) -

supply has increased as well” (16.3%) and
“more websites for downloading pirated songs
/ softwares” (15.0%).

(Table 40)

Table 40: Reasons for getting easier to buy pirated or counterfeit goods (Spontaneous mention)

2. 40 : Py BBV M G RLIVEEY Q2R ()
2010- 2008 2005 2004
%) (%) ) (%)
More locations for buying pirated / counterfeit goods
e ye. e Lrs S 50.0 742 642 547
FEANYS |V T ok
More retailers selling pirated / counterfeit goods
. ) (LA T 269 226 421 46.8
IFIFEIJ'E/‘W / [EIJTP* 3 Fﬁ#[ﬁ“??}; (e
As demand of pirated / counterfeit goods increased, the supply has increased as well
= 16.3 6.5 3.9 3.4
5 A0V o e o ORI ol s IS
More websites for downloadmg pirated songs / software 15.0
VST | FF AR '
Looser enforcement of laws o1 6.5 5.9
P RO | R ' ' '
Fewer eradication by the Government 5.9 110 136
PR () | S
More sources of website for downloading(e g., more newsgroups sharing songs / software) 17 17
i e TR Y R R ) ' '
Don't know / Hard to say 3.3 3.9 3.7 3.0
TANEE RN [ SR ' ' ' '
Sample: Among all persons who considered easier
: R 33 31 50 65
Bk 1T F R A - 4 B
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
A R R S TR 15T PRI O 100% ¢
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For those who considered that it was more
difficult to buy pirated or counterfeit goods as
compared to the past two years, many
(55.9%) thought that it was due to “fewer
locations for buying pirated / counterfeit
goods”. It was followed by *“tighter
enforcement of laws” (27.1%), “more
eradication by the Government” (26.0%) and
“fewer retailers selling pirated / counterfeit
goods” (19.4%).

(Table 41)

Fgwgfﬁ[ﬁﬁﬁ Dl [ﬂ #E[[ﬂa@@g p»éﬁﬁ\/[ PHRET
@},Fu S % (55.9%) ﬂi;”t %’L[ﬂirﬂ
ey %'Pﬁ ’{FIJPH“@”@J, 3o I IRRLT 3
Fiﬁc#ﬂ gl DJ (27.1%) ~ " | IJLQ :

] {-EAJDJ J(260 ) Ko rgF',l{‘lJ:{"g/ [F[ TET FF#

Eizrr[rwﬁ b7 (29, 4%)

(#41)

Table 41: Reasons for getting more difficult to buy pirated or counterfeit goods (Spontaneous mention)

2 41 : PIESEEIEATE B G EIVEEY (2 F 3 (E)
2010 2008 2005 2004 2003
) @) ) () (%)
Fewer locations for buying pirated / counterfeit goods T T
FENTY | VR ET R ns
Tighter enforcement of laws 271 312 301 330 313
P R g Y i %%J}’?'J
More eradication by the Government 260 287 510 454 58.8
B (8
Fewer retlz;ilers selling pirated / counterfeit goods 194 274 125 140 123
RN | VR ETRR R s D
As demand of pirated / counterfeit goods decreased, the supply has decreased as well
- . N 6.9 4.5 4.8 5.8 5.8
WA |V ET i Jnﬂ*ﬁﬂ Do dIFEUER D
As pirated / counterfelt goods traders become more careful, the procedure of buying
become more complicated 0.6 5.7 2.0 2.5 4.3
VAS | T T PR A R
Decreaséd number of pirated songs / software website ) ) 0.6 15 )
PSR | AR b
Don't know / Hard to sayl/ ) 0.6 47 6.1 3.0
T B
Sample: Among all persons who considered more difficult 150 157 210 939 206
Y =g N JF?E|F§:EJ§KE§U"—{ E L
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
TR I S [ F15) SRR e 100% -
Mercado Solutions Associates Ltd. -61- February 2011
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3.3.5 Whether people around would buy / use pirated or counterfeit goods, and how

are they influencing the people

ZJES R MRY /P AR T

H Jﬁgg

Similar to the previous surveys, more than
two-fifths of the people (46.2%) claimed that
their friends would buy / use pirated or
counterfeit goods, and some mentioned that

s S k|
(46.2%) ?‘&ﬂ |>§ [f'

(17 89%) -

TE[—H R %’Iﬁ}
“ TS EY
ﬂ/['*ﬁié“pﬁ m#ﬂ [J[%[FEJU[ IEIAT fJ
I (13 2%) KF H

[JF

P E IR BRI EO A €

p“lﬁi} g d

!l

(8 1%) t

FI {1/\};{-5‘

. I
their colleagues / schoolmates (17.8%), #fxfit -
relatives (13.2%) and family members (8.1%)
would do so.
Moreover, the proportion of those who [Pt > &= Epdpy ~ ¢ E,;;r I {0H] #’T‘?p&[ UL]B,I
claimed that people around would buy / use &7 Ff[} A= (55.7%) E'F F— LE&@‘ FIAEIE
pirated or counterfeit goods (55.7%) was
similar to the last survey. (# 42)
(Table 42)
Table 42: Whether people around would buy / use pirated or counterfeit goods
242 2P C U REAR | B S P 6T Y
2010 2008 2005 2004 2003
[CL) I ) I ) I ¢ I )
Friends 7% 46.2 498 532 56.3 537
Colleagues / schoolmates [fil 5t / [filZ* 178 189 23.2 26.0 21.8
Relatives (not living together) #1% (7 [fl =) 13.2 9.8 111 134 155
Family members (living together) % * ([l (=) 8.1 6.7 9.2 115 107
Neighbours 3":| 57 46 66 72 6.6
Employer {2 1.3 0.7 1.9 2.8 1.1
Staff (&£} 1.0 1.0 0.8 1.2 0.7
Don't know whether they buy / use ﬁ\i[ligij\,?[ MEET LR 25,7 286 246 222 25.0
Nobody buy /use Y2 &) * [EET / {ji "] 18.6 14.1 9.6 8.0 7.8
People around buy / use £J35 % * fEET / ffiH] 55,7 57.3 658 69.8 67.2
Sample 54 1005 1003 1206 1214 1231
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
o BEE R R S (TR 15T ESROTI A 100% -
Mercado Solutions Associates Ltd. -62- February 2011
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When analysed by demographics,
observed that relatively higher proportions of
those aged below 50 (about 62%), those with
tertiary education level or above (64.4%),
working persons (64.6%) and those with
monthly personal income of $10,000 or above
(over 62%) claimed that the people around

would buy / use pirated or counterfeit goods.

(Table 43)

it was

2%) AT
(64.6%) = * iJ FJLI'S” i $10,000
pJ M (iZF, i 62%) F

PIR R RO (25

c g 50 BRI N (R

- (64.4%) ~ 75 -

P

e PR e
I ffli+] v%’gﬁ&&ﬂ*ﬁ'%'ﬁ °

(% 43)

Table 43: Whether people around would buy / use pirated or counterfeit goods — bivariate analysis

43 )Y P ECAER /RIS VR €L - SRRCRSIAT
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH” gy :TYTJJ\%E@ ﬂiﬁ%&}{"&jl}d I'[E{ N EJLIQ B
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female 2 Sec *Eﬁﬁ‘} EE < - >
A ¥ <30 30-49 250 i It i rjR A ~4 410,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
People around bought / used
. ) 56.3 55.3|62.6 621 453|417 54.1 644|646 46.3|49.0 625 69.0
J,EJ EEIZF IE:[I
Nobody/ Don't know whether
they use / buy
- - e 438 447 374 379 547 583 459 356 354 537 510 375 31.0
F TSR
B0
Sample
. 464 541 : 230 385 391 : 132 547 323 1 509 495 @ 553 248 155
bt
x° 0.098 28.034* 20.998* 34.316** 25.862**

* p-value < 0.05; ** p-value < 0.01

Note:

=

it H gh,@;+ﬁﬁ,’;; ,

Percentages may not add up to 100 due to rounding of figures.
(A IRRAF 153 Py 1 5757 100%

Mercado Solutions Associates Ltd.
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Among those who know that the people ?ﬁpiﬁf’yiﬁgéj LEE[:F”J' / I'EIE'JE’*P’?EK)E%E‘ E,‘IFF,,
around them would buy / use pirated or [~ (1> ASH55 (83.3%) guti=piipy ~ St
counterfeit goods, the majority (83.3%) fFﬂ;&%}%ﬂF\l IR Jﬁ*{%ﬁ?ﬁ‘?ﬁ[ ETFFT[F‘@R
considered that people around them were 3<% M NgU% [ R =19 YE 0 1) 15.8%
somewhat not influencing or not influencing at  F[IZEL ¢ SN GYAE | EERYAR - AN S S
all on their decision of buying / using pirated = EIU?%‘@ FEIE, o

or counterfeit goods, while 15.8% of them

claimed that it was definitely influencing /

somewhat influencing. The findings were

also similar to the previous surveys.

When analysed by demographics, the J‘JTE‘J‘ a0 S RESSEY SR e ,;:a@/y ’?ﬁfﬁj Sl
younger the people, the higher the proportions 32 / ?Jgf“ﬁgﬁgfgfjfbﬁjmj‘c@ﬁgj (F'1 50 fﬁﬁ?
who claimed that it was definitely influencing /  I'] Ff8.7% = 30 53] ™ iy 24.3%) ©
somewhat influencing (ranged from 8.7% for

those who aged 50 or above to 24.3% for (# 44 & 45)
those who aged below 30).

(Tables 44 & 45)

Table 44: Whether the people around have the influence on buying/using pirated or counterfeit goods

441 SR S SIF I SEERUL AR | [0 WATE A £ L AR

2010 2008 2005 2004 2003
) () () (%) (%)

Definitely influencing & | (S £/2% 0.9 1.9 2.8 3.6 4.3
Somewhat influencing | =54 149 117 133 123 116
Somewhat not influencing is‘é?J#*?J/%% 446 426 46.2 46.3 48.0
Not influencing at all 5% = i;ﬁ?ﬁ{ﬁ?ﬁ 38.7 43.5 36.8 364 352
Don't know / Hard to say 1-#E / (ST 0.8 0.3 1.0 1.3 1.0
Definitely / somewhat influencing & | A B2 | F | 5y 158 136 161 159 159
Somewhat / not influencing at all iQ?J#&?J & 5&’%?3?]?& o 83.3 86.1 830 827 83.2

Sample: Among all persons who know people around buy/use pirated / counterfeit
products 560 575 794 847 827
B DRI N BRI RS L VR TR e

Note: Percentages may not add up to 100 due to rounding of figures.

ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
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Table 45: Whether the people around have the influence on buying/using pirated or counterfeit goods

— bivariate analysis

.45 ¢ SN " EE IEERL BRI IIASE VR ETLIVEYR — SRR AT
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TY?J\%E@ B’I}:E%&}{Jtﬁd I'[E{ Ny EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g? EE < - >
A ¥ <30 30-49 >50 : | i e o Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Definitely / somewhat influencing 16.7 154|243 163 87 | 73 164 179|151 175|178 150 123
B |y . . . . . . . . . . . . .
Somewhat / not mfluencmg atall
o 83.3 84.6 :75.7 837 91.3 927 836 821 849 825:822 850 877
A | Rty
Sample: Among all persons who
know people around buy/use
pirated / counterfeit products
- 257 299 : 144 239 172 . 55 293 207 : 325 229 : 269 153 106
N L E DI R 5L A
i ,_/|§J“ WY 1 *ﬁl%‘fﬁj
MR R
X | 0186 | 14163+ 3.683 0569 1893
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
() PR RGT o IO AR 1 100% -
@ Wﬁé TR PR | R O -
Mercado Solutions Associates Ltd. - 65 - February 2011
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3.3.6

Whether consider it is against morality for a consumer to buy pirated /

counterfeit goods, knowing that they are infringing the IP rights of others

:LEI-{%J |‘_J‘ ’5 'I

In response to the question “do you agree that
it is against morality for a consumer to buy
pirated / counterfeit goods knowing that they
are infringing the IP rights of others”, nearly
three-quarters of the people (74.2%) strongly
agreed / agreed, while 20.7% claimed
“disagree / strongly disagree”.

When compared to the last survey (79.9%),
the proportion of “strongly agree / agree” was
slightly decreased.

When analysed by demographics, it was
observed that those with monthly personal
income of $20,000 or above (86.0%) tended
to strongly agreed / agreed with this
statement.

(Tables 46 & 47)

- [P PR * R MRS | TR R T

i[l[;j JEJ['}” IS

| Ve

Frp“ljj *I/ELJ!I
i 20.7%

ST RL A T
;D%?E%’F@EJ%W* (ISR A
RL T IR RAY S @&fﬁigp‘[f >
put 4 (742%)Jﬁ I Tl
IA{T [l -

ISR

e xpﬁﬁﬁ (79.9%) A= ”Eﬁ
[FilEL EJF“ﬁJffaﬂ PR

HATRIETH (=047 @Al - ST
$20 000 f5I') FAy ~ - (86.0%) HL‘I]FI[ J[Eﬁ
[l /Rl

(& 46 & 47)

Table 46: Whether consider it is against morality for a consumer to buy pirated / counterfeit goods,

knowing that they are infringing the IP rights of others

2 46 : RLARED- [ETSH T PIIDIH] R M I (AR | T, BL T S
2010 2008 2005 2004 2003 2002 2001 2000 1999
%) ") ) (%) (%) ) ) () (%)
Strongly agree JE’ﬁ [l A 138 137 140 152 116 7.4 7.1 10.3 6.3
Agree {fJ Hi 604 662 525 494 553 604 611 495 50.1
Disagree T [ﬁjﬁl 186 156 229 251 204 220 231 295 284
Strongly disagree % = 7 [ﬁJ?Ei‘L 2.1 0.7 15 1.7 2.1 1.1 0.9 1.6 2.1
Don't know / Hard to say #i3E1 / (S5 5.0 3.9 9.0 8.5 10.6 9.1 7.7 9.2 13.1
Strongly agree / agree
St et 742 799 665 646 670 678 682 598 564
fﬁﬂj [l /il
Disagree / strongly disagree
20.7 163 245 268 225 231 240 311 305

TR/ % 2

Sample

(X

1005 1003 1206

1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
ﬁé;t el Afgjrﬁ%l.’ » (EEIRRAYF 153 AR T S 100% -
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Table 47: Whether consider it is against morality for a consumer to buy pirated / counterfeit goods,

knowing that they are infringing the IP rights of others — bivariate analysis
* 47 uﬁé?}rmﬁﬁ,— (AT E vy PRV AR MRV RIS (IR EANYY | EVRIETgL - &L TP, S
- &S

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
(£37]l = g5 PP TP pd (i~ 5 [
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} EE < - >
A ¥ <30 30-49 >50 | | i I)F o= ~1 1$10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) %) (%) (%) (%) (%) (%) (%)

Strongly agree / agree
é]zﬁfj‘[ﬁ]%ﬁ I [fil i
Disagree / strongly disagree

TR/ % 2

795 77.1:746 796 79.0:73.0 783 80.1:79.8 76.6: 749 799 86.0

205 229|254 204 21.0|27.0 21.7 199 [20.2 234|251 20.1 140

Sample

P 438 516 224 363 367 126 526 301 480 475 529 234 150
%2_4: T T T 7 1
X° 0748 2317 2.604 1399 9.132*

* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

2 Those answered “don’t know / hard to say” were excluded.
ﬁ;‘f Do) e FTM' (AR 153 ESEA RS 275 100% -
@ Wﬁﬁ [H'W AR [T PR

-67 - February 2011
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3.4

ST IATI-ETER L RHHRVESL

When asked whether ever heard of the “No
Fakes Pledge” Scheme, about one-third of the
people (34.5%) said “yes”, which was lowered
than the last survey (50.1%). Those who
were aware were more likely to be people
aged 30 - 49 (41.8%), with secondary
education level or above (over 35%), working
persons (39.5%) and those with monthly
personal income of $10,000 or above (over
38%).

The top channel of awareness was TV
advertisements  (76.8%), followed by
newspapers / magazines (14.1%) and stickers

Opinions towards the “No Fakes Pledge” Scheme

H‘Ff eI f e P EF}%J arEll - A
37} Vg H (34.5%) HA TEp o L
Er:J‘ | (50.1%) * oo ARy A B[
5 49 75 (41.8%)- H[J;E@m - (#
@ 35%) % (39.5%) M ;;qusﬂ 4
$10,000 51| - (&3 38%) fiv * 4 -

B2 Rl ﬂ'ﬂi%@i%@? , (76.8%) » 1%
RLAT 1 PSR (14, 1A>) %w R /A
(13.5%) -

/ tent cards in shops (13.5%). (# 48 - 50)
(Tables 48 — 50)
Table 48: Whether ever heard of the “No Fakes Pledge” Scheme
248 F AN TTHLGEE | B
2010 2008
(%) (%)
Yes | 345 50.1
No 1§?J 65.5 499
Sample £ 74 1005 1003
Note: Percentages may not add up to 100 due to rounding of figures.
7 SRR WM 153 AR 5 100% -
Mercado Solutions Associates Ltd. - 68 - February 2011
F R E I 2011 ¥ 27|
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Table 49: Whether ever heard of the “No Fakes Pledge” Scheme — bivariate analysis

#.49: o TS T-ETE | B - SRRERSIAT
Sex Age Education Attainment {Working Status Montrr:)écl;e(resonal
TR =y o PP HET T (i~ 5 E|
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} EE < - >
2 + <30 30-49 =50 - ™ g B M ~< $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) ) %) (%) (%) (%) (%) (%) (%)
Yes ?J 353 338 : 319 418 289 : 233 355 37.7:395 294 30.6 38.3 426
No 2| 64.7 66.2 68.1 582 711 76.7 645 623 605 70.6 69.4 617 57.4
Sample % 464 541 ' 229 385 391 ! 133 547 324 ' 509 496 : 553 248 155
x? 0.255 15.241% 9.015* 11.232% 9.864*
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%: HR r*%%[« (A HIARIA 153 ESSA S T S5 100%
Table 50: Channels of awareness (Spontaneous mention)
#. 50 : I—f,*ﬁi[l[z’l@%@ifg_‘l Q2 A ™ [EI;E!‘)
2010 2008
(%) (%)
TV advertisements F5r) ’?, f'[ 76.8 845
Newspapers / magazines %&ﬂ\ | =k 141 153
Stickers / tent cards in shops g - S [ AR 135 9.1
Radio programmes 57 &i7F ! | l 6.2 6.0
Word of mouth by frienas [ relatives / colleagues 1% | [fild 1> 3.1 1.6
Internet = %ﬁ?[ﬁ | 28 06
Advertisements on bus © I = 2.3 0.8
MTR advertisements %@’?, If,l 2.1 2.0
Poster and other publicity matenals YR B 1.1 -
Exhibition / Seminars [T | 5% i 0.6 -
TV Programmes F&i &i7F | 0.5 -
In class / school activities B bﬁ?ﬁiiﬁgﬁj 0.3 0.6
Stickers on product i Fﬁ{ prfEf 'ﬁ - 0.6
Advertisements in alrport/ trolleys ﬁkiﬁ?ﬁ[ | =g - 0.2
Can't remember I;,;cfj\q“—_l - - 0.6 0.4
Sample #5274 Among all persons who were aware I Fg | P,J{Ip 9 M L 347 503
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
B R S ORI A 100% o
Mercado Solutions Associates Ltd. - 69 - February 2011
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Among those who were aware of the “No ?iﬂﬂﬁ?i[l rfﬁ’?}&“jﬁfu Ef;:mp% MF
Fakes Pledge” Scheme, more than four-fifths %ﬂf Y (83.4%) EREELETEEHE prgjg"
(83.4%) considered that the scheme could be & =% v HHE TR0 5o 55 %EQ?J”\E
very / quite helpful in building the confidence EJ?\%JE’] EJRTET LR o B UE 15.1%
of consumers and tourists in shopping in FELFE[EUTN [ = ééﬂ?ﬂ“?jjoﬁﬂﬂ#é’?f— TR
Hong Kong, or consolidating the city’s status E‘”ﬁg\ A,

as a shoppers’ paradise. Only 15.1%

considered not quite helpful / not helpful at all.

The findings were quite similar to the last

survey.

«—

When analysed by different sub-groups on J‘}T[ﬁ A2 ) ‘T’T;,HFH%E AR LTS PR )l
this issue, no significant difference was
observed. (%51 &52)

(Tables 51 & 52)

Table 51: Whether consider the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in HK, or consolidating the city’s status as a shoppers’ paradise

# 51 : R TIAST-CTER | FHRISHE Ao - g BRI (5 O B H P WpvSCRRL A E | B2

2010 2008

(%) (%)
Very helpful leﬁlj IR 28.9 207
Quite helpful %% | #{=1 545 63.2
Not quite helpful F{=b 146 12.9
Not helpful at all 5t =2 TE'jJ 0.5 1.4
Don't know / Hard to say 1-#E / (UESEE 1.5 1.8
Very / quite helpful J'EFIJ IR 1 OTE RS 83.4 839
Not quite / not helpful at all F{* s e ﬂ;ﬁ B 151 14.3
Sample £5:4 : Among all persons who were aware "] FIe e A1V & 4 ERELEY 348 503
Note: Percentages may not add up to 100 due to rounding of hgures.
ﬁé;t el Afgjrﬁ%l.’ > (EIRRAYF 153 AR T S 100% -
Mercado Solutions Associates Ltd. -70 - February 2011
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Table 52: Whether consider the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in HK, or consolidating the city’s status as a shoppers’ paradise

— bivariate analysis

#52: I—?&'E& FE%I—ETE%J T ST E b e v BRI (5 B B WP B Y SRR EIRED
- %fEJJJiE
Sex Age Education Attainment :Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TYTJJ\%E@ ﬂijt%&}{"tﬂ}d I'[E{ ki) EJLIQ*;
Primary Tertiary Non
or below or above - Working working $10,000
Male  Female P EEEY Sec  AH ﬁ‘} EE < - >
A ¥ <30 30-49 >50 - | i e - Ad ~<4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
J . . 82.7 86.7 833 825 89.1|839 874 80.2 854 833|864 84.8 79.1
IETF{IJ EJ:T iy &EIEJ:'] 1
Not quite / not helpful at a 17.3 133 :16.7 175 109 :16.1 126 198 :146 16.7 13.6 152 20.9
HIoR | R 22 . . . . . . . . . . . . .
Sample: Among all persons who
Were aware 162 181 @ 72 160 110 @ 31 191 121 : 199 144 169 92 67
Bl RIS
FLEC
x° 1.076 2.347 3.008 0.280 1.950
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
P 8 FIPSE 0 B TR T 153 A1 350 100% -

i [ P | S R -

Mercado Solutions Associates Ltd.
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3.5

B R R UL

Regarding the public’'s attitude towards
long-term development for IP rights, the
majority of people considered that the
protection of IP rights could be very / quite
helpful to the development of local creative
industries  (83.0%) and the overall
development of Hong Kong's economy
(71.1%). Only 4.1% and 8.1% respectively
considered not quite helpful / not helpful at all.

The proportions of considering very / quite
helpful were higher than those of the last
survey (76.0% and 62.0% respectively).

When analysed by different sub-groups on
this issue, no significant difference was
observed.

(Tables 53a, b & 54a, b)

Attitudes towards long-term development for IP Rights

ISR SR )
3 11 B A R
iﬁﬂ(%wnwf%ﬂ%ﬁ%ﬁ@

(71.1%) JEQ' E T T REE R - STHIRLE
4.1% % 8 FH A ST Ml B R ! JT
e

gﬁ@:’]?fl SRR S S
E‘%@EJ 55 B[k 76.0% bezo%) KRl -

PITIRITAS S5 A IRE 3 P2 (PR -

(% 53a, b & 54a, b)

Mercado Solutions Associates Ltd.

B R E L
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Table 53a: Whether consider the protection of IP rights could help

the development of local creative industries

# 53a : R HFEHHE S ELEF MR H BN E R

2010 2008 2005 2004 2003
%) () () () (%)
Very helpful J]E‘r{lj EJ:]“”jJ 30,5 239 233 270 34.0
Quite helpful H{Q'EJF}]?M 525 521 542 550 46.1
Average — 4& 11.1 16.3 12.4 10.2 7.4
Not quite helpful F{=h 1 3.7 4.6 6.0 4.9 6.1
Not helpful at all 5t =2 ¢ TE'jJ 0.4 1.0 14 1.7 1.3
Don't know / Hard to say 1-#fi / (WSS 1.7 2.1 2.7 1.3 51
Very / quite helpful J'EFIJ FIREED 1 OTE RS 83.0 760 775 820 801
Not quite / not helpful at all “]j”ﬁ A5 w;ﬁ el 4.1 5.6 7.3 6.5 7.4
Sample £ %4 1005 1003 1206 1214 1231
Note: Percentages may not add up to 100 due to rounding of figures.
o PSR RAGE - T IR 53 EREAE T S 100% ©
Table 53b: Whether consider the protection of IP rights could help
the overall development of HK’s economy
#. 53b : A WRPTH R MRS MRS N Bkl T B2
2010 2008 2005 2004 2003
%) () (%) () (%)
Very helpful :le”ﬁfj’?f??[?jj 21.4 14.5 18.1 20.8 24.2
Quite helpful &gqﬁ% 497 475 524 517 440
Average — 4& 17.2 23.0 14.3 10.3 13.1
Not quite helpful F{=h 1 7.4 9.7 9.1 10.2 105
Not helpful at all 5t =2 TE'jJ 0.7 1.1 2.4 34 1.3
Don't know / Hard to say 1-#E / (WSS 3.6 4.3 3.7 3.6 6.9
Very / quite helpful J[Eﬁl EIREEh | OTE D 71.1 620 705 725 682
Not quite / not helpful at all “],“”jjj A5 w;ﬁ el 8.1 10.8 114 135 11.7
Sample £ %4 1005 1003 1206 1214 1231
Note: Percentages may not add up to 100 due to rounding of figures.
L ?ﬁéﬁf%ﬁﬁﬁ’ (IR 153 E SRS 12590 100% -
Mercado Solutions Associates Ltd. -73- February 2011
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Table 54a: Whether consider the protection of IP rights could help

the development of local creative industries — bivariate analysis

# Sda | R GRETHE S RLE S MR KR B2 — SRR
Sex Age Education Attainment {Working Status Montm)écl;?(resonal
I\_HEIH“ gy :TYTJJ\%E@ ﬂiﬁ%&}{"&jl}d I'[E{ ki) EJLIQ %
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
A ¥ <30 30-49 >50 : | i e o Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
v puﬂ; 84.2 847|829 869 831|777 851 86.2 852 83.7|824 86.9 89.0
J]Eﬁlg ”ﬁ/&glgj“i‘];?jj
A
f%ﬁge 112 115 11.0 87 143 177 11.2 91 106 121 131 106 65
Not quite / not helpful at all
oo .. 46 38 61 45 26 46 37 47 42 41 44 24 45
SN e T ]
Sample
o 456 531 | 228 381 378 | 130 537 318 | 500 486 | 540 245 154
S
X° _ 0.444 _ 10.067 _ 7.392 0.581 7.520
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don't know / hard to say” were excluded.
o () TSR R o (RT3 ESRTES T S 1009% -
@ F‘Wﬁﬁ [H'“”T HUE | S PR
Table 54b: Whether consider the protection of IP rights could help
the overall development of HK’s economy — bivariate analysis
2 54b : R RPH & SRS & HIERRE P ekl W RIZD — SRR
Sex Age Education Attainment |Working Status Montm)éfrﬁ;sonal
(&7 5 iy P BEI| C e
Primary Tertiary Non
or below or above  Working  working $10,000
Male  Female J?ﬁ‘/ Sec *Eﬁg‘} T EY S < - >
5y ¥ <30 30-49 >50 [ )™ i ) ioAd *4 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite helpful
7 Adte hepi' 723 750 683 761 749 733 756 709 724 752 739 713 76.3
J]E'ﬁl F| ”j} / H(EIEJ:I"I?jJ
Average
By 17.6 18.1 1219 155 17.6:175 169 195 185 17.3 188 179 164
Not quite / not helpful at all - - - -
nq Ew u 101 69 98 84 74 92 75 96 91 76 73 108 7.2
TN SIS e el
Sample
- 444 524 224 381 363 @ 120 533 313 - 492 475 532 240 152
S
X° _ 3.342 _ 5.443 _ 2.465 1171 3.392
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
ﬁ%t: (1) vy ‘tﬂ‘rjm. (IR 153 ERRA S T S5 100%
(2) i [ AR L ‘@é%‘ ol
Mercado Solutions Associates Ltd. -74 - February 2011
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Regarding whether it was necessary for the

Government to put more resources in
protecting IP rights in the long run, the
majority of people (88.0%) considered

definitely / quite necessary, which was slightly
increased as compared with the previous
surveys (below 86%). On the other hand,
8.2% considered the opposite.

When analysed by different sub-groups on
this issue, no significant difference was
observed.

(Tables 55 & 56)

Among those who considered definitely / quite
necessary, many of them thought that the
Government should put more resources on
promotion in schools (46.8%) and in mass
media (44.8%), followed by more enforcement
action (27.9%) and increasing penalties
(25.2%).

(Table 57)

Hip s gk 1 1T T 57\#QWEI LRI [
WA «‘ﬁu ' (88.0%) 147212 E
T Eﬁ? / &F"EEEZ PIEEE A S (86%

pEe| o] o bl M}l » E| %2% Fitt
/QLFi

RNEEE SR S EAEITE e R

(£ 55 & 56)

riﬂwfﬁ; WIEHAVES | gUESRY A W2
?Bﬁé’:t‘uﬁfrﬁ‘@ ?&E‘vﬁl ZER RIEH Eﬁ)[:ipﬂq
€ (46.8%) b;zﬂggﬂ u;}, L (44 8%) ) f»i_
J[lgw’\’\'ﬁ 7“[! 0%}, (27.9%) & g FEH|
(25.2%) -

(% 57)

Table 55: Whether it is necessary for the Government to put more resources in protecting IP rights

in the long run

%55 RGEJF - DRI SN B

2010 2008 2005 2004 2003

%) () () () (%)

Definitely necessary ? Eﬁj’ﬁ%}?} 271 247 264 242 273
Quite necessary HZE’JT,E\F?J} 60.9 586 595 61.2 49.6
Not quite necessary i 1> ’TEF:? 7.2 11.1 8.4 10.1 10.2
Not necessary at all Z}=iff 7> TEI?Z 1.0 15 1.4 15 2.7
Don't know / Hard to say 1-#Ei / (CUESEE 3.8 4.1 4.3 2.9 10.1
Definitely / quite necessary 2 J[Eﬁ “%7 RS l” 88.0 833 858 855 77.0
’Eff 8.2 12.6 9.8 11.6 13.0

Not quite / not necessary at all % ]+ f ES& / Jlf”ﬁ

Sample £ %

1005 1003 1206 1214 1231

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) The question in the surveys before 2008: “whether it is necessary for the Government to put more resources in developing
creative culture and creative industries in the current situation”.

(1) Pk
CEEETES

b el i

(IR 173 F“’?fﬁlpﬂ =05 100%
G ETIR T

TS » PR R R SR [ A
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Table 56: Whether it is necessary for the Government to put more resources in protecting IP rights

in the long run — bivariate analysis

%56 ¢ RIEE B IAIEIR) ST0ET PRBR LT - S0 i

Monthly Personal

Sex Age Educit,ion Attainment :Working Status Income
I\_HEIH“ = %\V\U ZY?J\%E@ ﬁﬁ?ﬁ&ﬁ"ﬁﬁd I'[E{ K Lj EJLIQ 1
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} EE < - >
a K7 <30 30-49 =50 : I'J™ fige - ! A4 1$10,000 $19,999 $20,000

(%) (%) (%) (%) (%) %) %) (%) (%) (%) (%) (%) (%)

Definitely / quite necessary
Y

Not quite / not necessary at all
W | 2R

90.8 921|906 916 919|938 910 915 (916 91.4|90.6 91.8 929

92 79 194 84 81 63 90 85 :84 86 94 82 71

Szflmple 446 520 1 224 371 372 : 128 521 316 : 491 475 534 233 154
Bt |
x° 0.529 0.321 1.016 0.025 0.854
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
B ) SRR REOT 5 LRI T 100% ¢
(2) frigh [H'* TR ST VR

Table 57: Areas of work that the Government should put more resources (Spontaneous mention)
2. 57 : RIS SR (2 ERA T (28)
1 + T

2010 2008
(%) (%)

More promotion in schools (incl. primary, secondary & tertiary) ’[@EJ i ZEAL Y g, NG E D! 46.8 50.1
More promotion in mass media “J[19¢ 1t i - Hy H | 44.8 56.6
More enforcement action {19135 & #LHiT5 279 176
Increase penalties “[IE JI'J;%EI[ | ) 252 258
More promotion activities for the public to participate 22k {| S i I | =5 pu ) [B5 ) 76 105
Help the development of local creative industries {fla& 7 By alauE: 3 58 1 | | 1.6 0.1
Don't know / Hard to say {51 / (ST 0.9 1.4
Sample £%7% : Among all persons who considered necessary '} F”TEI 2 ELE %Ei o LR 884 836
Note: The sum of % may not add up to 100 as respondents could give multlple answers.
ﬁ;f’ : p[mw"?ﬁqpiﬁgﬁ 2 |[4‘*Ei F15 ﬁﬁ&ﬂlﬁ?;ﬁ«ﬁ? 100% -
Mercado Solutions Associates Ltd. -76 - February 2011
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3.6
SRR R
3.6.1 Awareness of the IPD and its duties
TR T (R
In response to the question “which

government department is responsible for
promoting the protection of IP rights in Hong
Kong”, not many people (14.8%) could
spontaneously recall the Intellectual Property
Department (IPD), while most of the people
(69.5%) declared *“don’t know” and the
remaining 15.7% misunderstood that other
government departments were responsible for
it. The findings were quite similar to the
previous surveys.

(Tables 58 & 59)

Awareness of the IPD and its promotional activities

SEFD I WA
TERY S RL I B S F 4 ] 2
(14F.8%)’ LEp (69.5%)E S TS
B 15.7% L) ERELENH P AR £
i« AR S R T % -

(& 58 & 59)

Table 58: The government department that is responsible for promoting the protection of IP rights in HK

(Spontaneous mention)

. 58 1 F ¥ £ (R PSRN (2 A ()

2010
(%)

Intellectual Property Department / IPD i A 148
Customs and Excise Department 7 H#H&i R 12.6
Trade & Industry Department i’ 7 EJJ%/' ____________ 0.7
Hong Kong Police 7 #5571 0.6
Leisure & Cultural éervices Department B4 b =555 0.5
Television & Entertainment Licensing Authority g/~ 03
Hong Kong Trade Development Council # w7 pbasled | 03
Innovation and Technology Commission e 0.2
Home Affairs Department “J {5557 2 0.2
Education Bureau ¢ % 01
Commerce and Economic Development Bureau fypiss Masyfestsded 0.1
Broadcasting Authority "# " -
Consumer Council i} 'JJ?%%‘ Fré I
Don't know 1~ #13¢i | 69.5
Sample £ 74 1005
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%ﬁ S ”éirﬁ%h’ (A HIARAS T 153 ESSA S 1 26 100% o
Mercado Solutions Associates Ltd. -77 - February 2011
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Table 59: The government department that is responsible for promoting the protection of IP rights in HK

(Spontaneous mention)

£ 59 1 718 1R (U MO TET 022 A (=)

2010 2008 2005 2004 2003
%) () () () (%)
Intellectual Property Department / IPD {IZ4 & Agh % 148 172 154 135 105
Other wrong answers %! ﬁ%ﬁ?{ﬁ:ﬁz 157 112 141 158 9.5
Don't know 7 i[lfg 695 716 705 70.7 80.0
Sample £ 74 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
RN F%Jl’ > BRI 153 SRS 1 279 100% -

When analysed by demographics, it was
observed that relatively higher proportion of
males (19.2%), those who aged below 50
(about 19%), with tertiary education level or
above (28.1%), working persons (20.2%) and
those with monthly personal income of
$10,000 or above (about 21%) were aware
that IPD is responsible for promoting the
protection of IP rights in Hong Kong.

(Table 60)

PYTBIEOR 53R o B SELE E E  B i
(19.2%) ~ 50 55| (79 19%) ~ “HAEHAE AT
F(28.1%) 7T 4 (20.2%) K ¢ ]
* ¥ $10,000 851 ) - (721%) iU ¢ A i
RESEERL AT % 75, (AR o AT
fif]

(# 60)

Table 60: Awareness of the Intellectual Property Department — bivariate analysis

F 60 : HHGE P

VR - WS AT

Monthly Personal

Sex Age Education Attainment :Working Status Income
[‘ﬂffﬂﬂ gy ?ﬁ]%@@ o2 ffid & 5 F] s
Primary Tertiary Non
or below or above : Working  working $10,000
Male  Female 'J\»??»F\} Sec “H 39 T ERT < - >
£l ¥ <30 30-49 >50 - )™ i ) oo Ad ~4 ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware #15F1 192 111 192 199 72 08 104 281 202 95 9.6 214 206
Not aware 1~ #{1ii 80.8 88.9:80.8 80.1 928:99.2 89.6 719:79.8 90.5:904 786 79.4
Sample &% 464 541 229 386 390 . 132 547 324 - 509 496 . 553 248 155
x? 12.947** 29.569** 74.090** 22.905** 25.035**
* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.
O EASER BT - HIOT 153 R T 100% -
Mercado Solutions Associates Ltd. -78 - February 2011
F B PR € I il 2011 ¥ 27|
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Among those who were aware that IPD is the
department which was responsible for
promoting the protection of IP rights, they
were asked to name the duties of IPD.
Nearly two-fifths (37.9%) were aware that IPD
was responsible for “promoting awareness on
IP rights protection”, followed by “registration
of trademarks” (18.5%) and *“registration of
patents” (15.3%). On the other hand, about
one-fifth of the people (20.6%) misunderstood
that “combating piracy and counterfeiting” was
one of IPD's duties. Nevertheless, such
proportion was decreased as compared with
the previous surveys (about 21% - 31%).
Still, one-third (34.7%) claimed that they did
not know the duties of the IPD.

When analysed by different sub-groups on

o IO, (R R AR IG5 5 ARG P
UH e PR R S AR T (e
@[F{fj?e{’%pogj[wl@ (37.9%) 521 A fL
EIE T U A iy BV RL
"R L(18.5%) BT EFE FIFEM (15.3%)
Pl ARy 4 (20.6%) FEUJELT ST
B | ?ﬂ%ﬁ%ﬁhﬂﬁ%ﬁ% FRESRUT (e
- ’Ti@ygl[a'fﬁ’?mi@?%%%fﬁw‘“ (79
21% - 31%) “[E o BN [hE S 5y -
(34.7%) =" AN HIGEE AR T (EpusR! o

PITIRITAS S5 AR - S p 2 AR -

this issue, no significant difference was
observed. (%61 #62)
(Tables 61 & 62)
Mercado Solutions Associates Ltd. -79- February 2011
A FAp R P L 2011 & 2 7]
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Table 61: Awareness of the duties of IPD (Spontaneous mention)

F 61 - SPEHEAM T (SAREEVEA (RS (BF)

2010 2008 2005 2004 2003
) () () (%) (%)

Correct
fimi

Promote awareness on IP rights protection

:Eh'l'ii‘ / %%@%ﬂ{[%@@ 379 445 534 389 225

Registration of trademarks
185 133 20.7 264 17.7

i
Registration of patents

153 104 153 184 128
RIS

Public education which have an impact of intellectual property / public education

78 40 91 76 95
PP AR S X5

Registration of designs

5.9 0.6 - - 5.8
o e
Cooperate Wlth Customs
3.7 1.2 4.8 4.4 6.2
ESTS Jrﬁwj

Government s intellectual property legal advisor

[EEL I IO S A ﬁjg‘ﬁ!ﬁ

Incorrect

P rgE

Combat piracy and counterfeiting 206 306 250 283 210

Eﬁgiﬁ% / E’ﬁ?% [ﬁ[ﬁﬁ[
Enact legislation

i 6.8 6.4 4.5 6.9 2.2

Investigate into infringing activities

6.3 3.5 5.7 8.7 3.5
i (I

Receiving complaints and reports of piracy

el i , . 4.4 4.0 4.7 3.7 95
}%’ Ag,»g;ﬁ”; K Eﬁg{poj@%bﬁﬁﬁy

Don't know

- 347 277 170 265 38.6
AN

Sample: Among all persons who were aware of IPD

. = 149 173 186 164 129
Bk 1 A R

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
R R = MR F 1T PRI A 100% ¢

Mercado Solutions Associates Ltd. -80 - February 2011
+ Fap ﬁgf*]%l £ f' 2011 = 2 *]
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Table 62: Awareness of the duties of IPD — bivariate analysis

3 62 FEE B (BRRIPVRA - SR
Sex Age Education Attainment {Working Status Montrr:)écl;e(resonal
I\_HEIH“ gy :TY?J\%E@ ﬁﬁ%ﬁkjﬂ I'[E{ N EJLIQ*;
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec H g‘} EE < - >
A ¥ <30 30-49 =250 &)™ i R A ~4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 51.7 55.0:455 53.2 64.3 100.0 49.1 549 (553 46.8 434 53.8 625
R (&P WEgEATR)
Not aware (no correct answer or
declared “don’t know”)
48.3 45.0 : 545 46.8 35.7 - 509 451 :44.7 532 :56.6 46.2 375
j ;pﬁﬁ (134 C L—FE ;;kg&
%\4_1 “7 j:.l:l Alu
Sample: Among all persons who
were aware of IPD 89 60 44 77 28" 1" 57 91 @ 103 47 53 52 32
Bk IJATE A AR
SR~ RS %J,g]\r
X° | 0.158 | 2.439 1.369 0.942 3.054
Note: Percentages may not add up to 100 due to rounding of figures.
E%t: SELREET IR 5 R S0 100% -
Cautlon SmaII sample base
DE WY = il ki
Mercado Solutions Associates Ltd. -81- February 2011
2011 = 2 *]
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3.6.2 Awareness of the IPD’s advertising and promotional activities

SRR ﬂ% P [b?ﬁ L;jr ,Fr‘]gl

People were asked whether they had
encountered any IPD’s advertising or
promotional activities from different channels
in the past two years. 60.4% of the people
claimed that they had seen the advertising or
promotional messages on TV, followed by
radio (13.4%) and print advertisement /
promotional materials (9.2%). Yet, more than
three-tenths (31.6%) claimed that they did not
remember or had never seen / heard /
encountered any IPD’s advertising or
promotional activities.

When comparing with the result of last survey
(80.4%), the awareness level of IPD’s
advertising or promotional activities (68.4%)
was relatively lower.

When analysed by demographics, it was
observed that the higher the education level,
the higher the proportions who were aware of
the advertising or promotional activities of IPD

- E}'T@Fﬁ T P E A T IR

S 0 8 R 9 0
60.4% [ % L 7. 7) (- by £ IR, 7,
R B ”fc_?”p (13.4%) Eﬁﬂ'ﬂﬂ;ﬂ
| (.2%) « T3+ E &
(31.6%) 7 = T £ 932 %ﬂ I

RS = (P A AR w%[ﬁIl

2 b V[T (80.4%) R A A0
f’[f YRR R ATEE (68.4%) A

PIFTE Eﬁ*[iﬁ’? B @@iﬁ !
4 ﬂg[mmmﬁwWﬁi@%'I
T %’F“ EJ 58.3% = N Higy I} - pu

71.6%) -

K B

(ranged from 58.3% for primary or below to (# 63 — 65)
71.6% for tertiary or above).
(Tables 63 — 65)
Mercado Solutions Associates Ltd. -82- February 2011
FIEC R 2011 i 2 £
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Table 63: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention)

3 63 : SPHEMH PV M I ENREIIVER QRF S ¢ (BX)

2010
(%)
v
%ﬁl 60.4
- "Anti-camcording in Cinemas" (featuring Simon Yam) 35
o L T (= e ) .
- "Differences between trademark regrstration and company registration” (featuring Lee Lik Chee) 16
R R A IR TR (108 2 ) -
- "No Fakes Pledge" ‘Scheme 2008 (featuring Hins Cheung) 13
T F}r o el 2008 (floos=pbdeeye) oo 7 .
- "Registered desrgn protection in Hong Kong" (featurrng Lee Lik Chee) 10
R 9 BB B (1% )42 i) |
- "Respect intellectual property on the Internet” 08
agag e e oo .
- “Let's Protect Intellectual Property Rights” 07
A U e .
- Anti-Internet Piracy "Parents Version" (featuring Jacky Cheung) 06
AR (2T (IR 2 ) °
- "Let's be imaginative, creative; let's protect IP rights (McMug)" 05
CREUm > A= piE st (%)) .
- The API of anti-piracy (acted by Arnold Schwarzengger and Jackie Chan) 03
RV (PR S A i i) -
- "Keep away from pirated goods Don't finance crime” 03
(PRRLgES - pRE2A) o .
- "Don't sell HK down the river.  Keep away from pirated goods" 02
(EmAy - prvei2y -
-"Don't use pirated software for business" 02
(P PEY >R R4S ) o
- "Territorial limitation of IP protection" (featuring Lee Lik Chee) 02
AR s ey ¢ ey o o oo .
- "Overview of Intellectual Caprtal Management (featuring Lee Lik Chee) 01
Y TR (1% 1 i) |
- "Copyright (Amendment) Ordinance 2007 - Anti-circumvention” (featuring Cheung Tat-ming) 01
(2007 FASRE(ISEIRD] - =4 0ER FLph) (Posgmzy) o 7 ~
- "Software Asset Management Consultancy Programme (featuring Niki Chow) 01
eyt *‘V%'np,u sl (FPrEEREzyy oo i
- Anti-Internet Prracy “Teens Version" (featurrng Simon Yam) 01
MagEEAEs (R e ey .
- TV, but cannot recall which advertisement / programme 50.9
L T R A L — .
Radio 13.4
F“' F I
- Radio API "World Intellectual Property Day " 05
CHHl P R 1) ety o
- Radio, but cannot recall which advertisement / programme 128
FE 1B (L T &P (78 Fy A I
Sample
it 1 005
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
T B R S TR T PR 7 100% ¢
Mercado Solutions Associates Ltd. -83- February 2011
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Table 63: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (cont’)

3 63 : SPEHE AV F M I INRENRVRA GREEA (B

2010
(%)
Print advertisement / promotional materials 92
’EIH’%‘B Fi i Iﬂl R
- Booklet "A Guide for Teachers and Students” 0.2
(FHEestpppp o= ...
- "Hong Kong's Amended Copyright Law - Copyright in Education in Hong Kong:" 0.2
(ERr=pofwivies - #h==fp) ...
- Newspaper supplements about the "World IP Day" 0.1
FEFEHES T P A ﬂ‘ﬁf%‘f?fﬁ
- Print advertisement on “Intellectual Capital Management Consultancy Programme” in newspapers/trade associations
magazines 0.1
LR (R r;ﬂ%"é@&:fiu CHBEH Lo 5D Frr
- Booklet "A Gwde to ParaIIeI Imports” 01
S 7 T
- Booklet “Guidance Note on Prevention of End-User Piracy in Busmess” 01
€ E|FWFJB”BLF§£ % U N o e T
- Booklet "Intellectual Property in Hong Kong" 0.1
(Hwpore e 4) pf02-
- Booklet "Trademark Protection in Hong Kong" 0.1
(U ) P
- Newspaper / magazine, but cannot recall which article / advertisement 8.4
Bk | FERERLE] IE' TP | R
Promotions on “No Fakes Pledge” Scheme 45
s e A W L e
- "No Fakes PIedge stickers / tent cards / posters in shops 25
R R R Rt Y i A R ——
- TV API of "No Fakes Pledge" Scheme 2008 (featurlng Hins Cheung) 13
TEOSI- KT L I 2008 04 (HOREE i)
- TV API "Shop for Real" in airport 05
FOREEBEE AT A (R i) el
- "No Fakes PIedge advertisement in MTR stations 0.4
LR ] N N g X i N
- "No Fakes PIedge leaflets 0.1
I 1
Exhibitions 3.4
W
- "Hong Kong Book Fair" 0.2
- "Hong Kong Computer & Communications Festival" 01
AwEEpey T
- Exhibitions, but cannot recall which one 3.9
WA fﬁ'?'ﬁ\@ﬂﬂ”ﬁl’[ﬁ@ﬁ _____________________________________________
Sample
et 1005
Note: The sum of % may not addupto 100 as respondents could give multiple answers.
T B R S TR T PR 7 100% ¢
Mercado Solutions Associates Ltd. -84 - February 2011
A FAp R P L 2011 # 2 /|
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Table 63: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (cont’)

3 63 : SPEHE AV F M I INRENRVRA GREEA (B

2010
(%)
Other promotion channels 14
H PR R -
- APl in cinema 10
IR P e
- IPD Website 03
RUER il e
- Interactive drama in primary / secondary school o1
FlU 582 Eh] ) o
Non-IPD promotion activities 26
I M I |
- Public event, Andy Lau participated 0.7
L e e T B
- “Piracy runs your fufure éay no to Copyright Pirates” of Customs & Excise Department 0.4
Jﬁm{ <<*xtﬁf‘% B AR TEJ:'? EHE) .
"HK Connectlon" of RTHK 0.4
L () '
- TVInews
0.3
P Y]
- "Literary & Artistic Creation" of Basic Law 0.2
A v —
- Public event, Alan Tam participated 0.2
BE G e Rk IEB@HE*J ..................................... -
- Public event, Leo Ku part|C|pated 01
I -
- PuBIic event, Miriam Yeung participated 01
Bl e T .
- Public event, Charlene Choi participated o1
tg e -
- "News Magazine" of TVB o1
ok (EHLESD) '_.____._
- Public event, Joey Yung participated o1
| H b AR Y .
None
, 29.3
WEEE EOR  BesRcEFe®e
Do not remember
_ 2.3
Fre
Sample 1005
Bt
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t CE Iﬁ?%ﬁé?ﬁﬂﬁ‘?ﬁ#ﬁ G~ [E‘F‘“ P P13 P F’fﬂ'fl&ﬁ*ﬁ 100% -
Mercado Solutions Associates Ltd. -85 - February 2011
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Table 64: Whether encountered IPD’s advertising / promotional messages on TV, radio or other channels

in the past two years
# 64 I PEF 0 Fr A - R MR A AR P EF
2010 2008 2005 2004 2003
) ) ) () (%)

'—1—1

TV F! 60.4 769 645 514 550
Radio {7} 134 131 144 99 100
Print advertisement promotional materials ?[U’?, Fi il ﬁlq’ﬂﬂ 9.2 96 119 73 7.8
Promotions on "No Fakes Pledge" Scheme FIJﬁ L—E Yol ;g‘[ EEEES 45 107 - - -
ISR
Exhibitions 5 B 7 34 13 09 10 12
Other activities £l [*9377F4 1.4 2.2 0.7 1.0 2.2
Broadcasting on bus *' 1< [ [f& - 1.4 - - 3.0
Seminars "5 €7 - - 0.9 1.1 -
T I
Non-IPD's promotions 2 Ex{IgH i A5 u;ﬁ [Tl 2.6 - - - -
Aware of the promotions of IPD IDW R 684 804 688 574 62.6
Haven't seen / heard of any promouons of IPD <2 # | flygy [ 23 (= {7 5% S P [ 293 120 299 375 309
| |
Do not remember F & 2.3 7.6 1.3 5.1 6.5
I
Sample 5% 1005 1003 1206 1214 1231

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.

(2) The question in the surveys of past years: “as compared to the past 12 months”.
) R R S R INP?I%[IWQMMOO%
@ ?;IEF%@FIIHUFHJ%% i 5 1A S RS
Table 65: Awareness of the IPD’s advertising and promotional activities — bivariate analysis
3 65 FAIFE VR £ W H IR EIVRA — SHEUIHT
Sex Age Education Attainment [Working Status Montrr:)égﬁ;sonal
(£ o i P 7 U IRy
Primary Tertiary Non
or below or above | Working working $10,000
Male  Female 2 Sec *Eﬁﬁk} T JErE < - >
Bl ¥ <30 30-49 >50 | | = r)F o= A4 | $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) () (%) (%)
Aware
S 679 689|734 69.2 646|583 689 716|709 659|664 69.8 71.6
e
Not aware (incl. “do not
remember”) 32.1 31.1:266 308 354 :41.7 311 284 :29.1 341 336 30.2 284
7 i[[ E[J}_f “Ec[j :E[
Sample
464 540 (229 386 390 : 132 547 324 508 495 553 248 155
x? L0116 5.295 7.797* L2908 1.960

* p-value < 0.05; ** p-value < 0.01
Note: Percentages may not add up to 100 due to rounding of figures.

P SHECERHIT > (ROIREOT 1 LRI T 100% -

Mercado Solutions Associates Ltd. - 86 - February 2011
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3.6.3  Effectiveness of the promotional activities held by the IPD in raising the
awareness of HK citizens on protecting IP rights

R E IR PERA ] N BRSNS R

More than three-fifths of the people (63.9%)
considered that the promotional activities held
by IPD were very / quite effective in raising
the awareness of Hong Kong citizens on
protecting IP rights, which was relatively lower
than the last survey (71.1%). Conversely,
one-third (32.9%) considered quite / very
ineffective.

When analysed by demographics, it was
observed that the younger the people, the
higher the proportions who considered quite /
very ineffective (ranged from 27.8% for those
who aged 50 or above to 45.8% for those who
aged below 30).

(Tables 66 & 67)

(32.9%) AT AF I | K 244 ;r'ro

PIFTRERIT
}Fr/ FEILE }Wﬂjl——]ﬂ?}\:"a
FHY 27.8% *30 RN 4

%jif_“ﬁ WY S (63.9%)

WIWﬁ%ﬂlﬁﬂwﬂvw%@@%%E
JEL f/ﬂ([E S“’E’Fi'—4
i

=H

IJ

F“ﬁJ’FE[*ﬂIIEE FE 24

|7 5

u— 7

HIGH & AR

ﬁ@ (71 1%)

-

c"?} T B NE
(11 50 HERv ]
15 8%) o

(66 & 67)

Table 66: Effectiveness of the promotional activities held by the IPD in raising the awareness of HK citizens

on protecting IP rights

# 66 : M1 FBHPY H 05 B SHELF] N (RS MR GV E Y

2010 2008 2005 2004 2003 2002 2001 2000 1999
) () ) () %) ) (%) (%) (%)
Very effective &ﬂ‘ff 6.0 7.1 7.0 5.9 8.6 4.9 5.3 4.8 4.8
Quite effective 4FF |35 579 640 524 538 475 532 544 529 525
Quite ineffective ¢ Eid 29.5 25.0 31.9 314 318 343 320 325 27.3
Very ineffective 5% “i‘“ 3.4 1.9 3.6 4.3 6.2 3.7 4.7 4.3 6.3
Don't know / Hard to say fﬂp@ [ tiiE=A 3.3 2.0 5.2 4.6 5.9 3.8 3.6 5.5 9.1
Very / quite effective
e e 639 711 594 598 561 581 59.7 577 573
I‘QLEJTT/ E(’EJEJTT
Quite / very ineffective
g 329 269 355 356 380 380 367 368 336
PNEEE ] S =R
Sample
- 1005 1003 1206 1214 1231 1005 1013 996 1004
S
Note: Percentages may not add up to 100 due to rounding of figures.
ﬁ%t P ﬁrﬂ. (IR F 1o AR T S0 100% -
Mercado Solutions Associates Ltd. -87 - February 2011
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Table 67: Effectiveness of the promotional activities held by the IPD in raising the awareness of HK citizens

on protecting IP rights — bivariate analysis

3 67 ¢ HIGHTE S Y H IR P

T (T R GRVE Y — SRR AT

Sex Age Education Attainment {Working Status Montm)écl;?(resonal
{3511 =y o PP N2 (i~ 5 E|
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female J?ﬁ\/ Sec *Eﬁg‘} TH ERS < - >
Al ¥ <30 30-49 >50 : | i e o Ad ~< ©$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very / quite effective
i e 67.6 64.7 |54.2 669 722|734 664 622 (650 67.1|649 67.1 68.5
{;LEJ}WS“/ H(FJEJjFSF
Quite / very ineffective
+ Py 324 353 :458 33.1 278 266 336 37.8 350 329 351 329 315
PNESE R =R
Sample
. 448 524 225 369 378 : 128 530 312 : 488 483 : 538 240 146
Bt
x° 0.930 20.588** 5.224 0.487 0.836
* p-value < 0.05; ** p-value < 0.01
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2 Those answered “don’t know / hard to say” were excluded.
ﬁ%ﬁi @ ﬂ“ﬁra[« (IR T 15 EfA s 1 2 100% -
(2)1’?‘*(13g [H'W PHNE SR YR
Finally, people were asked to give i [ N?&ljt o B (RIS e AR E | 3
suggestions on the most effective channel to %% - Z2I'] (=4 = El Jgﬁf [a\?‘ﬁi%l— =5 f/EIF
promote the protection of IP rights. Quite - ]"F“H, Ji—_ﬁ f % (82.6%) » El ML

consistent with the previous surveys, most of
the people still thought that TV was the most

T WESE (25, 8%) b%l (23.6%) - El

E[l_&#ﬂbﬁiu"“ cv?ﬁ:%ﬁ»w (14.9%) 7

SR ‘»

R

effective channel (82.6%). This was followed [I (11.6%) °
by newspaper / magazine (25.8%) and radio (# 68)
(23.6%). Other common mentions included:
school (14.9%) and Internet website (11.6%).
(Table 68)
Mercado Solutions Associates Ltd. -88 - February 2011
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Table 68: Perceived most effective channel to place the advertisements

for promoting the protection of IP rights

3 68 @IV BAHE MIVETE FA T

2010 2008 2005 2004 2003 2002 2001 2000 1999
(%) (%) (%) (%) (%) (%) (%) (%) (%)
TV
. 82.6 84.6 79.6 80.3 72.0 71.5 64.6 61.6 65.5
Newspaper / magazine
y o 25.8 29.0 23.9 23.3 19.4 18.5 21.9 21.0 30.0
W | gt
Radio
e 23.6 20.8 27.6 30.2 19.9 15.9 14.3 12.7 13.3
FATI
School
14.9 15.6 111 11.9 14.8 51 45 3.3 2.8
Internet website
e 11.6 12.6 8.2 8.2 7.2 6.2 5.6 4.5 4.3
= A E!
Poster & other promotional items 29 6.8 24 8.0 0.7 47 48 a1 5.7
@%“ﬂﬁﬁ@@ . . . . . . . . .
Email / website advertisement 23 10 16 13 11
TE'QT’?F I ST ’?lf{ . . . . .
Advertisements in MTR 70 71 5.6 ad 3.9
. ’?’fl . . . . .
Advertisements on bus 6.8 23
IPD's activities 2.8 1.0 2.9 3.2 2.5 1.0 1.5 1.2 1.0
iyt A Wﬁ?" . . . . . . . . .
Cinema / movie 19 T T 13 0.2
S | }%EV/ . . . . .
Workplace 0.9 0.5 0.3 0.1 0.1
- I"Ei*”%ﬁ . . . . .
Movie stars or singers
0.7 1.5 1.5 1.3 1.5 - - - -
PRSP E R
Retail shops
e e 0.7
EE{W
Recreation and cultural venues 0.7
¥R '
Append to genuine goods
ppend o gendine g 06 13 08 11 01 - : - :
PR Y Rl
Shopping centres
_ Pping 0.6 0.2 - - - - - - -
B2
Outdoor billboard
0.4 0.2 0.1 - - - - - -

b A At

Sample

s

1005 1003 1206 1214 1231

1003 1016 1002 1009

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
ﬁ%t : E'Iﬁ?%ﬁé?ﬁ{ﬁ‘#ﬁ#ﬁ 2 [E‘F‘“ P FIoTE 1?‘*[';[9%’74\? 100% -
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Table 68: Perceived most effective channel to place the advertisements

for promoting the protection of IP rights (cont’)

% 68 : REVH BAHEMIVEE INAE ()

2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) ") %) ) () (%) (%)

Community activities
0.3 - - - 0.1 - - - -

AR
Computer Expo

i 02 06 02 - 0.5 ] ] ] ]
BT

bistrict offices of HAB

0.2
D‘ijqujﬁlé’ l2“[ J}EIIJEE]“%

Immigration control points

0.2 - - 0.2 - - - - -
H'r“i?'i%%[‘

Text books

) 0.1

Ai rporlt

« 01 01 - - - - ; - ]
Az

Seminars / open forums

0.1 - - 1.0 03 - - - -
ik [ 2 gt

Telephone hotllne
iﬁ FLi FIF AR

Others
Epy

Don't know /Hard to say

. 0.3 24 7.6 6.1 13.1 16.8 19.1 25.1 19.8
+ iﬂ[lfﬂ [ L

Sample

, 1005 1003 1206 1214 1231 1003 1016 1002 1009
Bt

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

R TR P H SH W 1) R 8 100% -

Mercado Solutions Associates Ltd. -90 - February 2011
+ Fap ﬁgf*]%l £ f' 2011 = 2 *]



Survey on Public Awareness of Intellectual Property Right Protection 2010

] 2 T %ﬁ'ﬁ@%‘ﬁ 2010
Appendix 1: Enumeration result
GESEt
CATEGORY CLASSIFICATION NUMBER
SIS £ e $ el
Successful cases  Successful enumerated
FAPES S 1005
(1 .005)
Unsuccessful cases Mid-way termination 21
TEIEE i
(940) N
hgkanéwer 374
Busy line 68
E IR | LA e A
Selected person not at home 49
P TP T
A chi
n_s;vxeimac ine 27
F“f HFIF P
S
pontane’oius refusal 186
e B i
Refusal
197
{1 Py SAtinG < Pl
Language problem -
18
”FIF Rl
Invalid cases No response after dialing 177
ZEE R R ST S I o
(255) Non- reS|dent|aI number 46
ZEE SRS
F
F ax number 29
[ 5 SRR
No qualified respondent 0
127 Fuiyoos
Claimed wrong number 10
S P R EL
Overall '
- 2 200
RE

Mercado Solutions Associates Ltd.

F T € IR

-91 -

February 2011
Fl

2011 &+ 2



Survey on Public Awareness of Intellectual Property Right Protection 2010

TS A R 2010

Appendix 2: Sample & population distribution
R NP

Sample Population
Bt g%
e No. of persons No. of persons
Prof|le M EE (%) e (%)
Male
Pl
15-19 44 4.4 220 000 35
20-24 40 4.0 215900 35
25-29 42 4.2 231 400 3.7
30-39 62 6.2 465 900 7.5
40 - 49 88 8.8 563 800 9.1
50 — 59 86 8.6 556 300 9.0
60+ 93 9.3 613 600 9.9
Subtotal
_ 455 45.3 2 866 900 46.2
/4
Female
It
15-19 39 3.9 208 000 3.4
20-24 45 4.5 230 800 3.7
25-29 54 5.4 310 000 5.0
30-39 91 9.1 656 200 10.6
40 - 49 123 12.2 693 600 11.2
50 — 59 92 9.2 566 700 9.1
60+ 106 10.5 674 700 10.9
Subtotal
_ 550 54.7 3340 000 53.8
i
Total 1005 100.0 6 206 900 100.0
RS
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