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1 Summary of Findings

HESEEHE
Introduction

The Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property (IP) Right Protection
regularly since 1999, in order to keep track of
the public’'s awareness of the intellectual
property rights. Aristo Market Research and
Consulting Company Limited (Aristo) was
commissioned to conduct the public survey
between 18" November and 9" December
2016. Atotal of 1,005 respondents aged 15 or
above were successfully enumerated by
telephone. The response rate was 50.1%.
This summary highlights the major findings of
the Survey.

Knowledge and Attitude toward IP Rights

22,
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In terms of IP rights, majority of respondents
managed to associate with correct terms and
concepts.  About half of them mentioned
“copyright / copyright piracy” (49.1%) followed
by “invention or creation” (21.1%), “trade mark
/ trade mark counterfeiting” (20.7%) and
‘patent”  (15.4%), whereas, one-quarter
(25.1%) declared that they did not know or
found it hard to associate with any term.

With regard to respondents’ judgement on the
infringement of IP rights in different specified
scenarios, majority of the respondents were
able to identify most purchasing and selling
acts as infringement of IP rights which was
consistently aligned with the findings of
previous years. In addition, over half of
respondents considered “a student
photocopying a whole reference book for the
purpose of self-study” (53.1%) and “using the
cartoon character from movie / TV / publication
/ internet for design of food style in cooking
class” (51.6%) without authorisation as
infringement of IP rights.
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Similar to the findings in previous years, a
predominately large proportion of respondents
(93.9%) considered that it was very / quite
necessary to protect IP rights in Hong Kong.
The top three reasons mentioned by the
respondents, were to “protect the interest of
inventors / encourage creativity” (78.4%), to
“protect the interest of manufacturers / genuine
IP rights owners” (18.0%), and to “protect
private property” (14.1%).

Respondents had suggested the reasons for
committing IP infringement activities which
included “lower price of pirated / counterfeit
products / genuine goods are too expensive”
(43.1%), “unethical businessmen reaping
excessive profits” (34.4%) and “greediness /
improper public mentality / lack of self-
discipline” (29.6%).

More than four-fifths of respondents revealed
their awareness of the existence of legislation
protecting IP rights in Hong Kong.  Breaking
down to each protection category, 85.8% of
respondents noticed the protection of
copyright; 88.4% noticed the same for trade
marks and 87.6% for patents. Similar to the
previous round, the awareness level was kept
above 80%.

Relatively low proportion (50.4%) of
respondents were aware of the existence of
legislation protecting designs which remained
stable when compared with the previous
surveys.
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Online behaviour and IP rights protection in
a digital environment

Among the respondents having the habit of
surfing the Internet, the websites that they
frequently browsed were “search engines”
(29.9 %), “news websites” (29.4%) and “social
networking” (22.1%).

Amongst these respondents, 40.8% of them
had inclination to pay to listen to songs, watch
movies online or to download songs / movies /
computer software / games / e-books from
authorised  websites.  This  proportion
maintained an upward trend since 2008 (2012:
36.0% vs. 2014: 38.8%).

The main reasons quoted for their willingness
to pay included “respect IP rights” (35.7%),
“give support to the creative industries” (24.8%)
and “for better quality” (24.6%).  On the other
hand, the major reasons given for not willing to
pay tended to be need or desire driven. The
top reason was “don’t have a habit of listening
to songs / watching movies / playing electronic
games / reading (23.4%), followed by “seldom
/ never download any files” (14.9%) and “other
channels for listening / watching online are
available” (14.6%).
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Behaviours involving in infringement of IP

Rights

Given the popularity of the internet nowadays,
the Survey investigated the frequency of
involving in the online infringement activities
amongst the respondents who were active
internet users. The respective proportions of
respondents involved in a “often/ sometimes/
seldom” manner were listed below:

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites and then sharing the files with
friends (10.8%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites and then uploading them to the
Internet for downloading by others (2.5%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites for one’s own use (40.3%);

«  Without the authorisation of copyright
owner, re-editing movie posters, comics or
pictures and then uploading them to the
Internet or social networking websites for
sharing purpose (5.6%); and

- Listening to pirated music / watching
pirated movies / TV shows online (27.6%).

When compared with last survey, there were
significant drops in terms of the proportions of
respondents who downloaded files from the
internet for either sharing with others or others’
downloading, dropping from 20.9% to 10.8%
and from 7.1% to 2.5% respectively.

In spite of a high percentage of respondents
downloading unauthorised files for own use,
77.3% of respondents agreed that “it is morally
wrong to download music / movies / TV shows
from online communities / unauthorised
websites even knowing that it is an
infringement of the IP rights” which was higher
than the proportion (69.5%) found in the 2014
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survey.

Meanwhile, another large proportion (64.5%) of
respondents revealed in agreeing with the
statement - “it is morally wrong to listen to the
music or watch the movies / TV shows online
even knowing that they were pirated versions”.
This was an obvious increase from 59.4% in
the 2014 survey.

Apart from the morality issues, some
respondents practically concerned the possible
risks to individuals or families involved in
dealing with online pirated files and files
downloaded from unauthorised websites.
The top three risks mentioned were “computer
may get virus® (28.2%), “violating the law”
(26.0%) and “being prosecuted” (25.9%).

With respect to the habit of buying pirated or
counterfeit goods, 25.5% of the respondents
declared that they often / sometimes / seldom
bought pirated or counterfeit goods, which was
the lowest proportion ever. Likewise, 70.9% of
the respondents said they had never bought.

Among those who admitted that they had
bought pirated or counterfeit goods, 32.9%
expressed that the items which they mostly
bought were “clothing and accessories”,
followed by “music CD / movie DVD or VCD”
(32.2%) and “toys / stationery / accessories”
(13.1%). The top three most purchased pirated
or counterfeit goods remained the same as
those from the 2014 survey but the ranking had
changed slightly. “Clothing and accessories”
had taken over the place of “music CD / movie
DVD or VCD” to become the most purchased
categories in this regard.

The most frequent channel of buying pirated or
counterfeit products was physical “shops /
stores” (47.3%), followed by “stalls” (35.0%).
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74.0% of the respondents agreed that ‘it is
morally wrong to buy pirated / counterfeit goods
knowing that it is an infringement of IP rights”
which was higher than that of the 2014 survey
(67.4%).

Opinions towards the “No Fakes Pledge”
Scheme

Over half (56.2%) of the respondents have
heard of the “No Fakes Pledge” Scheme this
year which achieved the highest proportion
since 2008.

The major channels of acquaintance were
“television advertisements” (68.4%), “stickers /
tent cards in shops” (34.0%) and “newspapers
/ magazines” (16.8%).

Among those who were aware of the Scheme,
84.0% considered that the Scheme was very /
quite helpful for building the confidence of
consumers and tourists in shopping in Hong
Kong, or in strengthening the reputation of
Hong Kong as a shoppers’ paradise. This
proportion was slightly lower than that of the
previous round (87.0%).

the

Opinion towards long-term

74.0%1)7shEEE T FERAEIC AR ERED
BN TNIARBEE AN | B BN~ EET
Ry 0 8% 2014 5= (67.4%) ©
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development of IP Rights

Regarding the public’s view towards the long-
term development of IP rights, most of the
respondents considered that the protection of
IP rights would be very / quite helpful to the
development of the local creative industries
(75.4%) and the overall economic development
of Hong Kong (67.2%), which were higher than
those in the last survey (70.9% and 63.1%
respectively).

Considering the areas to which the
Government should devote more resources for
IP rights protection, 40.7% of respondents
suggested “more promotion through the mass
media”, followed by “more enforcement action”
(29.3%) and “more promotion in schools (incl.
primary, secondary & tertiary)” (25.6%). These
3 aspects were consistent with the results in the

M REIRER R ERE RESENER - K%
B2 i B IRl R reE Fak i HE S A B =
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last survey.

Awareness of IPD and its promotional
activities

The findings of this year showed a positive
growth from 23.8% (2014) to 27.8% in the
proportion of respondents being aware of the

than half (58.4%) of respondents did not know
which government department was responsible
for these.

Among those who were aware of IPD and its
role, 49.4% could correctly point out that IPD
was responsible for “promoting awareness on
IP rights protection”, 19.2% mentioned
“registration of trade marks” and 15.2% quoted
“‘registration of patents”. However, some still
mistakenly thought that “combating piracy and
counterfeiting” (20.0%) was one of IPD’s duties
which  was dropped significantly when
compared with the last survey (37.8%).
Furthermore, 20.1% of the respondents were
not aware of the exact duties of the IPD that
was similar to the result in last survey (20.9%).

50.2% of the respondents encountered some
IPD’s advertising or promotional activities from
different channels in the past two years.
39.7% of the respondents expressed that they
had seen the advertising or promotional
messages on television, followed by
promotions on "No Fakes Pledge" Scheme
(7.3%) and print advertisement / promotional
materials (6.0%).

58.2% of the respondents considered that the
promotional activities held by IPD were very /
quite effective in raising the awareness of the
Hong Kong public on protecting IP rights. The
percentage slightly declined when compared
with the finding in last survey (60.8%),
whereas, 36.5% considered the promotional
activities were quite / very ineffective.

Finally, most of the respondents (68.3%) still
considered that television was the most
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effective channel for promoting the protection
of IP rights, followed by newspaper / magazine
(28.4%), school (26.6%) and internet websites
(25.8%). Although television had been the
most mentioned channel over all these years, it
was worth noticing that the popularity of digital
channel had increased significantly, (2002-
2012: 7%-17% vs. 2014: 22.7%).

Conclusion

The Survey findings showed that the public
possessed relatively limited knowledge about
IPD and its work. The level of understanding
measured was not too far different from the one
measured in the last survey. Notwithstanding,
the majority of the general public has a
reasonable understanding of IP rights and the
importance of protecting IP rights in the society.

Apart from downloading of unauthorised files
for own use, the frequencies of involving in IP
infringement activities such as sharing or
redistributing unauthorised files downloaded
from the Internet or buying pirated or
counterfeit goods had undoubtedly dropped.
It appeared that the general public morally
acknowledged it was a wrong doing but at the
same time still kept doing as part of a norm.
On top of the knowledge level, changing their
practice in this context might be of a higher
priority in  planning future promotional
campaign.

It was worth noting the increased willingness in
paying to listen to songs, watch movies online
or to download songs / movies / computer
software / games / e-books from authorised
websites. This reflected the public who
respected intellectual property would continue
to increase in the upcoming future.
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2 Introduction

RS

Background & Objectives

In order to keep track of the public’s awareness
of the intellectual property rights, the
Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Rights Protection
regularly since 1999. Aristo Market Research
and Consulting Company Limited (Aristo) was
commissioned to conduct the public survey in
2016. The key objectives of the survey were:

e To examine current level of public
awareness of protection of intellectual
property rights;

e To benchmark the IPD’s work on public
education on intellectual property; and

e To compare changing patterns of public
attitudes towards Intellectual Property (IP)
Rights over the past years.

BHERNHAEHH

Ry FFERERAE N PO TR RIGREE RE Y 2T - HIER
FEMEREH 1999 SEREEHAMETT 1 A R R
RERIEREMERS HIAVER A - HTlETISHIFeAIR A
&) (H7ld) ZZREERT 2016 FHETT N R - 5
A HAYERESRE

e THU A TR R AT T AR

o EPIGEE M B N R P RS AR
SUEHEHS © K

o PLERS AR B I R B R 2 B
AL G

Aristo Market Research & Consulting Co. Ltd.
HrilgE i ST AR A E

March 2017
20173 A



Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

Survey Methodology

The survey was conducted by deploying the
telephone interviewing method. A total of
1,005 individuals aged 15 or above were
successfully  enumerated between 18t
November and 9" December 2016. The
response rate of the survey was 50.1% (details
of the enumeration results were summarised in
Appendix 1). Based on the achieved sample
size, the degree of precision for the proportion
estimation was £3.1% at 95% confidence level.
Data collected from the survey was weighted to
align with the sex-age distribution of the
population (based on data of mid-2016 from
Census and Statistics Department), such that
findings of the survey were representatives of
the opinions / views of the whole population
aged 15 or above. The sample and
population distribution were summarised in
Appendix 2.

Analysis of Survey Findings

Chi-Square Test was adopted to test whether
there was significant difference between the
opinions of respondents in different sub-
groups.

In the tables, "p-value < 0.05 / 0.01 and
expected value > 5" denoted that there was
statistically  significant difference between
different sub-groups.

When conducting the statistical tests, those
who ‘“refused to answer’” the respective
demographic questions were excluded.

Rounding of Figures

There may be slight discrepancies between the
sum of individual items and sub-totals / totals
as shown in the tables owing to rounding.

AT

EGHARY 2016 42 11 H 18 HE 12 H 9 H
SR DA sh s i 2 U 1T > JRET R T
1,005 fir 15 pall B AL - [HEREy 50.1%
(AR HE R AR 2N ) - IRIEATS
AEASE - £ 95% MIE(SE N EEATFEE
TRE Ry £3.1% - A BIE I IR NI RIF 7y
ffi (FRIBEUFSEETEE 2016 P iigds) DU
FETAMEA - Bt - AR AU S AT
A 15 pREL ERYREEG N IR R BTG - £
A s W N 1o iRy TR gk —

SNTERERHEE R

KA T RO RE IR F N 23
BHEHE R F A AR -

FEFFF - T p-{ <0.05/0.01 K FHEHAE> 5
REEAEAE/NEZ [T BdE A =R -

FEHETTHE TR - T 4B IE | (B R B F &R
HzEh& A EREERA o
BT

PR HEALRA (7 > AEASIRESHIZRT > (ERHE Y
NaH RETEEREEE R -
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3 Detailed Findings
FEREER

3.1
HAIREREHIEER R

3.1.1
BIRIREE FEHTRE

In terms of IP rights, majority of respondents
managed to associate with correct terms and
concepts.  About half of them mentioned
“copyright / copyright piracy” (49.1%) which
topped the list in Table 1. It was followed by
“‘invention or creation” (21.1%), “trade mark /
trade mark counterfeiting” (20.7%) and “patent”
(15.4%). While there was a slight increase in
the proportion of respondents answering
“copyright / copyright piracy” and “invention or
creation” when compared with 2014 results,
some obvious drops were observed with
incorrect mentions such as “right of production
of goods” (1.5%), “interest of publishers”
(2.3%) and others. Nonetheless, the
proportion of declaring “don’t know / hard to
say” reached 25.1%, which was higher than
that of 2014 (13.1%) but consistent with those
of the earlier years.

(Table 1)

With respect to the demographic sub-group
analysis, the correct awareness of IP rights
was associated significantly with the
respondents’ gender, age, education
attainment, working status and personal
income. Amongst those respondents with
correct awareness, there found relatively
higher proportions of male respondents
(77.1%), respondents aged under 30 (84.0%),
tertiary or above educated (83.7%), working
persons (80.5%) and those with monthly
personal income of $20,000 or above (83.0%).
Furthermore, the higher the education level
and monthly personal income, as well as the
yonger the age, the higher the proportions of
respondents were able to give correct answers.

(Table 2)

Knowledge and Attitude towards Intellectual Property Rights

Knowledge about Intellectual Property Rights

WLAZ 55 ] B R e PRy Pt AR Y flrsB R
e QBRI ER AR ER ST TR
fE | ZEH (49.1%) > HELAER 1 PRy (i -

HIGE T SUHEAIE | (21.1%) " PR | B
(20.7%) K¢ " FHAUHE | (15.4%) - #EPE 2014
OSSR (B T RRRE /R e T 3B ERANME |
Hyszafa R B A RN - ife A Ay ElE
WY Zah & AR T IE - 40§ ZE SIS HE

(1.5%) ~ " tHRRmEA % | (1.3%) ke T oAt = 0
B TRRIE | EELAER ) AYE o ERAIE 25.1%
7 2014 1Y 13.1%;5 > {HEIRTREFHYH 7T EE
GERS

(#1)

RS AR AT o RIS R A LR R L2 55
G  Fi > ZBEEE - TEREAE
NWAE BEAHRE - 1F MRy 2538 b
ARE e IRy LIS B E(77.1%) ~ 30 LT
(84.0%) ~ REZFHE(LL E(83.7%) ~ AL
(80.5%) k&l A\ & H Y A $20,000 = Ll E
(83.0%) - AN - FE/KPARME A H UL AK
Pl o DU > ZEE R RESAE T
RS ZEHY B 77 EETRS)

(#2)
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Table 1: Knowledge about Intellectual Property Rights (Spontaneous mention)
&1 BAREENE CETRR MEE)
2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) ) ) ) ) ) ) (0 ) 0 () (X

Correct TFHE
Copyright / Copyright piracy
FTHE | Eshie
Invention or creation
BRI
Trade mark / Trade mark counterfeiting
rafE |
Patent
HIRE
Design
SN T
Plant Varieties Protection
R Y iE

Incorrect RIEHE
Protection of culture
HRIERAS LAY PReE

Self interest

49.1 46.7 494 451 494 452 486 427 413 413 328 311

211 188 121 187 128 119 94 109 102 60 82 93

207 278 140 153 131 108 120 77 33 22 34 31

154 191 100 103 152 155 157 104 59 108 92 6.4

2.7 6.6 38 23 11 13 12 18 05 06 06 0.7

01 - - - - - - - - - - -

3.6 4.5 13 25 23 14 12 16 - - - -

1.9 2.8 32 32 21 25 26 16 - - - -

([EPNIE
Right of production of goods

\ 15 5.4 30 23 30 15 06 15 - - - -
JEE RS
Interest of publishers

o 1.3 5.0 112 08 13 26 25 15 - - - -
SN GERAlE
Property rights

L 0.7 3.1 22 28 17 21 26 06 06 09 23 07
PAFEEA T
Privacy

= 0.6 2.8 40 29 39 15 24 25 19 14 07 04
TLFEE
Compliance with the laws 05 15 17 03 04 09 13 02 - - - -
HSTEE
Rights of professionals 05 04 03 03 06 08 06 03
BN AV ' ' ' ' ' ' ' '
Freedom of speech
NN 0.4 1.3 22 07 03 03 04 03 08 01 04 04
= o 2 FHE
Environment Protection 04
it '
Portrait rights

o 0.3 1.7 14 07 07 09 07 10 - - - -
(EPNZEEHi
Consumer’s rights
oS 0.1 2.8 10 04 06 09 06 038 - - - -
HEATER

Human rights / Civic rights

00 07 1.7 13 09 13 21 12 19 13 20 19
NFE | AR

Others

HoA,

Don't know / Hard to say
TRIE | REER
Sample

EZN 005

Note: The sum of % may not add up to 100 as respondents could give multiple answers
5F  HIARZEE TR N —(EEZE > H 4y PR RIS E A 100% -

1.0 0.2 0.8 - 01 01 01 05 59 33 47 64

251 131 233 253 215 287 275 309 280 321 357 396

1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Aristo Market Research & Consulting Co. Ltd. -12 - March 2017
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Table 2: Knowledge about Intellectual Property Rights — Bivariate analysis

2 HRGREEAEE — SRIFT

Monthly Personal

Sex Age Education Attainment - Working Status Income
)| [ J;m'g‘L\ Z= e BE ;‘:‘ MEEAN
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 77.1 66.0 i 840 827 582 338 689 837 805 619 60.1 809 830
E (20 A—EIEHEEE)
Not aware (no correct answer or
ded?\r,ed \dontknOV\L)_Hﬁ § 229 340 160 173 418 i 66.2 311 163 @ 195 381 : 399 191 17.0
FHE (RAIEEERS
For T RFIE )
Sample 487 518 222 324 459 100 469 425 497 499 @ 471 208 243
BEA
X2 17.998** 75.699** 105.110** 37.202** 49.023**
“*p-value < 0.01 and expected value > 5
-1 < 0.01 RiEEIE >5
Note: Percentages may not add up to 100 due to rounding of figures.
A HPERRA o (ERERYE S LA SR Y 100% o
Aristo Market Research & Consulting Co. Ltd. -13- March 2017
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The respondents were asked to judge whether
the acts with respect to the following scenarios
infringed IP rights.

a. Selling pirated CD/DVD/VCD or computer
software;

b. Buying pirated CD/DVD/VCD or computer
software;

Buying counterfeit goods;

Buying like real products (e.g. trainers,
hangbags);

e. Using the cartoon character from movie /
TV / publication / internet for promotion
purpose ;

f. Using the cartoon character from movie /
TV / publication / internet for design of food
style in cooking class; and

g. A student photocopying a whole reference
book for the purpose of self-study;

Majority of the respondents considered the
acts of selling (95.5%) / buying (83.5%) pirated
CD/DVD/VCD or computer software as
infringements of IP rights.

Furthermore, more than 80% of the
respondents considered “buying counterfeit
goods” (81.4%), “buying like real products (e.g.
trainers, hangbags)” (80.2%) and “using the
cartoon character from movie / TV / publication
/ internet for promotion purpose” (85.1%) as
infringements of IP rights.

ZEEWEREAEEL MEHAT RESRE
JBRIEREERE(F BT Ry B A -

a. RN
b. WL HULRE S ARG

c. WHEBEMEMIE
d. WEES I BRI EE ~ T49)

e. [ERIEH B/ TV @EHNREADIE
i fEREERE

f. (EFHER B FY @S REAYIE
A fE Ry R Bk E ARG T © &

9. BAREASFEZHERECLEZ

3 4B

R o7 %2 55 & 38 Fy & H (95.5%) / HEH
(83.5%) 5 hkothix Bl e B i ()2 =R AU A ek 72
FEAAT Ry -

BeAh - S R B sy | R E R
SR 4(81.4%) " I e (1 B ke dn (AR B »
F49) 4 (80.2%) . " (EFHEER EHR/ TV 4
SHYREAYER - (EREEHR ) (85.1%)%
FADFIGRERE
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On the other hand, over half of the respondents
considered “using the cartoon character from
movie / TV / publication / internet for design of
food style in cooking class” (51.6%) and “a
student photocopying a whole reference book
for the purpose of self-study” (53.1%) as
infringements of IP rights.

On the whole, the findings were quite consistent
with the previous surveys. It was worth noting
that the proportions of considering the behavour
of "buying pirated CD/DVD/VCD or computer
software", "buying counterfeit goods” and "a
student photocopying a whole reference book
for the purpose of self-study" infringements of
IP rights were mostly dropped when compared
with the results in 2014. Meanwhile, the
proportions of “don’t know / hard to say” had
increased in general, which might reflect that
some respondents started concerning more on
whether these acts were infringing IP rights.

(Tables 3a - Q)

S— i Al EHZEER R T EHEY
I & P EsEREAYIERD Ry R
P ikl %ET ) (51.6%) & [ B2 AR A S
FEwHERECRE ZH ) (53.1%)EFIL

KR -

Bl = > KRBT SERE E—RHYTH AR —2 -
ERHERGERE 8 BEEBOCREE
WfF TR E A KT B
SEEPHMERBECREZH ) T RAEE
JUHIERZERERY 1 7T ELiE 2014 (K - Ty TR

FE | AREER

WY s EERIPE RGN - 15 FTRE

[ BRAZ 5 EHIE 5T Ry S R AU AR E R £

EAATE -

(#£3a-g9)
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Table 3a: Whether selling pirated CD/DVD/VCD or computer software is considered an infringement of IP rights

% 3a : B AEEEBOLE Bk IR
2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) (%) (%) () () %) (%) (%) (B) () (%) (%)
Yes & 955 99.2 98.1 98.0 98.2 96.2 96.7 945 959 945 941 9238
No ‘N 1& 1.2 05 16 15 11 21 13 17 27 19 15 3.0
Don't know / Hard to say
NHIE | RS

3.3 03 03 05 07 16 19 38 15 36 44 42

Sample 154~ 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 PR o (AR B oy EEAEATECR 27 100% -

Table 3b: Whether buying pirated CD/DVD/VCD or computer software is considered an infringement of IP rights

= 3b : BESREEEROLRREE IR AR R A
2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) () () ) ) %) ) () ) %) (%) (%)
Yes & 83,5 89,5 883 90.0 89.2 88.0 88.7 821 80.3 76.8 705 61.4
No ‘& 65 82 85 77 79 82 64 95 104 134 159 2238
Don't know / Hard to say
RHIZE | REER

9.9 23 32 24 29 39 49 83 93 97 135 158

Sample 154 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 R EALRE o (AT B oy EEERTECR 7 100% -

Table 3c: Whether buying counterfeit goods is considered an infringement of IP rights
% 3c : BERAME B E SR RV

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

) () () %) () () %) () (%) ) () (%)
Yes /& 81.4 845 87.2 893 875 86.2 857 837 803 73.0 712 63.8
No ‘& 94 124 95 75 87 89 81 80 11.6 149 16.7 225
Don't know / Hard to say
RHE | REESR

9.2 31 33 32 38 48 62 83 81 121 121 137

Sample 54 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
FE 0 ARG o (BT B o7 EESEATEER 2 100% -

Aristo Market Research & Consulting Co. Ltd. -16 - March 2017
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Table 3d: Whether buying like real products (e.q. trainers, hangbags) is considered an infringement of IP

rights
£ 3d : BERABE S EEE AR - FR)EBFICABRERE

2016

(%)

Yes & 80.2
No A& 9.7
Don't know / Hard to say ‘N1 | {REER 10.1
Sample FEAS 1005

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

Table 3e: Whether using the cartoon character from movie / TV / publication / internet for promotion

purpose is considered an infringement of IP rights if without authorisation

% 3e : GRRENENILT - EERAFERER BH TP @E@NREAYER » (EAEEARERIUARERE

2016

(%)

Yes & 85.1
No A~ & 8.3
Don't know / Hard to say R4 | 1REER 6.6

Sample B4 1005

Note: Percentages may not add up to 100 due to rounding of figures.
= 0 ARG - (ERIREYE 2 EEAEATECR Y 100% -

Table 3f: Whether using the cartoon character from movie / TV / publication / internet for design of food

style in cooking class is considered an infringement of IP rights if without authorisation

= 3f : EEIRENER T - BEReREHER B/ TV @B SR - (EREET Rk EiEGETE

RADRIREERE
2016
(%)
Yes & 51.6
No ‘& 30.2
Don’t know / Hard to say ‘N1 | {REER 18.2
Sample FEA 1 005
Note: Percentages may not add up to 100 due to rounding of figures.
FE 0 ARG o (BT B 23 EESEAIEER S 100% -
Aristo Market Research & Consulting Co. Ltd. -17 - March 2017
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Table 3g: Whether a student photocopying a whole reference book for the purpose of self-study is

considered an infringement of IP rights if without authorisation

% 39 : EERENIEN T » BRESRR—([EREHRASEEPHANERE CIRE 2 AR FIDAIRERE

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) () (%) () () () () () () (h) (%) (%)

Yes & 53.1 59.2 60.2 60.9 60.8 55.2 579 53.7 49.3 453 47.9 40.0
No ‘N 1& 348 355 323 329 313 359 335 34.1 37.3 423 37.2 488
Don't know / Hard to say

e e 121 53 76 62 79 89 86 122 134 124 149 113
ARIE | REERR

Sample 154~ 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 PRI REG o (AT B oy EEEATECR 7 100% -

Aristo Market Research & Consulting Co. Ltd. -18- March 2017
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Demographics analysis:

Amongst the interviewed respondents, some
results were found associated with the
respondents’ age or education attainment or
both.

- Relatively higher proportions of respondents
aged 50 or above (75.6%) and primary or
below educated (79.8%) considered that
“using the cartoon character from movie / TV
/ publication / internet for design of food style
in cooking class” infringed IP rights if without
authourisation. The results showed that the
younger the respondents; and the higher the
respondents’ education, the fewer the
people were aware that this behavior
infringed IP rights.

- In contrast, relatively higher proportions of
respondents with tertiary or above education
(65.3%) considered that “a student
photocopying a whole reference book for the
purpose of self-study” infringed IP rights if
without authorisation.

No significant differences were observed
among different sub-groups for the perception
of the acts of “selling pirated CD/DVD/VCD or
computer software”, “buying pirated or
counterfeit goods"”, “buying like real products

B SR AR

R EEFE RS

G
B TR TER RIS » SR AR T
Vil EHRE AR EREERT ) Z

TEEUT - SR R
FHEILREEIEIE -

50 BRECPL L (75.6%) K/ NEHE REFEELL
T (79.8%) HIZFEMSwo Ny 1R IERNE
MIIES T > (ERER B IV $E53HY
REASEA - AF B R EE DL R ab Ak UYL
st IR RIUHERE R T R EF 258
LI EteEEny 2t - B A8
BEAT Ry AR LA -

MO B A RBAEREELL EHZE
oy | AR IERRERIEIL T » SAR A

S2EELH ERECRE ZH 2RI
Rk EE T T Ry

"B EE RO BRI
TR E OISR T R R REE
" = 0 R (AR ~ T4

(e.g. trainers, hangbags)” and "using the {7 AYiEME 4 HIREEZ=R -
cartoon character from movie / TV / publication (#F4a-q)
/ internet for promotion purpose if without
authorisation”.

(Tables 4a - g)
Aristo Market Research & Consulting Co. Ltd. -19 - March 2017
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Table 4a: Whether selling pirated CD/DVD/VCD or computer software is considered an infringement of IP rights

— bivariate analysis

% 4a : ERERREEEBOCRREINKGERIUASER - SEH T
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEEE Sec  ARHE( | MR JEAERE < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Yes & 98.3 99.2 1 99.2 994 98.1 964 99.1 988 : 989 986 984 99.0 987
No R & 1.7 0.8 0.8 0.6 1.9 3.6 0.9 1.2 1.1 1.4 1.6 1.0 1.3
Sample fEAS 475 499 | 222 322 430 86 462 420 495 470 @ 442 208 243
X2 1.558 2.583 4.088 0.008 0.443
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) ARG - (ERIRETE 7 EEAEATECR L 100% -
(2) #br T TAHEE | REER A9(EE -

Table 4b: Whether buying pirated CD/DVD/VCD or computer software is considered an infringement of IP

rights — bivariate analysis

* 4b : BERREEEBOCRSEEG R RIUAGRENE - BRI
Sex Age Education Attainment Working Status MontmyéoPrﬁ(rasonal
y I -%i-L\ Z=10 RE BRER RS
P Fie HEEE TLRGIR L (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE Sec  AREEC I fEER  JEAFHR < - >
) % <30 30-49 >50 @ DT HE DR AL A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 915 937942 924 924 912 915 945 925 929 933 903 951
No ‘R~ 8.5 6.3 5.8 7.6 7.6 8.8 8.5 5.5 7.5 7.1 6.7 9.7 4.9
Sample 4~ 430 475 208 287 410 81 421 396 450 448 @ 416 192 224
X2 1.740 0.812 3.561 0.135 3.248
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEAIRA G - (EFURREY S o3 EEAERIECR L 100% -
(2) bk T B T AHE | REEER , AIEE -
Aristo Market Research & Consulting Co. Ltd. - 20 - March 2017
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Table 4c: Whether buying counterfeit goods is considered an infringement of IP rights — bivariate analysis

* 4c : RERAME MBS nERIUACRERE - BEIEIH

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
)| [ J%%L\ Z= e BE :‘: Rl )
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 ; PAFN & Pk AE A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 88.7 904 844 90.2 914 : 953 89.0 893 878 916 : 91.7 90.1 88.3
No ‘& 11.3 96 156 9.8 8.6 47 11.0 10.7 : 122 84 8.3 9.9 11.7
Sample £ 426 485 | 205 290 416 83 426 394 | 455 449 @ 418 194 224
X? 0.614 7.172* 3.183 2.081 1.038

* p-value < 0.05 and expected value > 5

p-1E <0.05 RiEHTE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.
EHR AL RR (5 - (B THEAY B o3 ELAEFTECR 7 100% -
PARHE | AREER

1

2

(
o
(2) i 1%

)
)

FEZE -

Table 4d: Whether buying like real products (e.g. trainers, hangbags) is considered an infringement of IP

rights

— bivariate analysis

% 4d - BEESRAMEE S EEE (AR - FRORBIIASRERE - SBE

Sex Age Education Attainment Working Status MontmyéoPrﬁ(rasonal
y I -%i-L\ Z=10 RE BRER RS
P Fie BEEE TLRGIR L (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE Sec  AREEC I fEER  JEAFHR < - >
) % <30 30-49 >50 @ DT HE DR AL A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 88.1 90.2 852 891 910 964 887 882 874 909 904 885 881
No ‘R & 11.9 9.8 148 109 9.0 36 11.3 118 | 12.6 9.1 9.6 11.5 119
Sample 74~ 422 481 206 287 410 82 420 394 452 444 418 190 222
X? 1.244 4.349 4.816 1.974 0.447
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
£ (1) EEAIRA G - (EFUIREY E 3 EEAERIECR L 100% -
(2) bk T B T AHEE | RS, AIEZE -
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Table 4e: Whether using the cartoon character from movie / TV / publication / internet for promotion

purpose is considered an infringement of IP rights if without aurthorisation — bivariate analysis

£ de | FEOBIRHENERT - EORAERERY B/ T SEFEAWER - EREEARERIUARERE

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
)| [ J%%L\ Z= e BE ,‘: Rl )
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 915 90.7 i 849 941 0916 : 904 919 906 :91.7 90.7 911 919 912
No R 8.5 93 {151 59 8.4 9.6 8.1 9.4 8.3 9.3 8.9 8.1 8.8
Sample fEAS 460 480 | 210 311 419 85 447 399 | 469 463 @ 434 196 230
X 0.223 13.144** 0.286 0.560 0.299
“*p-value < 0.01 and expected value > 5
-1 <0.01 RiEHHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

s

)
2)

FHHYHENZ BRI > (B A HREY o EEAERI SR Tt 100% -

(

(2) Those answered “don’t know / hard to say” were excluded.
(

(2) Wik T B T AHIE | R, AIEZE -

Table 4f: Whether using the cartoon character from movie / TV / publication /internet for design of food

style in cooking class is considered an infringement of IP rights if without authorisation — bivariate

analysis
R A EERENELT RO AERER B TY SR TEAYER - (ERE IR E ST
RADRIREERE
— BB
. . . Monthly Personal
Sex Age Education Attainment Working Status Income
y I il Z= 10 RE BRER RS
MR Fie BEEE LIRS g A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE  Sec  AREEC I fEER  JEAFHR < - >
3] %@ <30 30-49 =50 @ DIF 2 DIE AH£ A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 66.0 60.7 440 550 756 : 798 627 599  59.7 658 646 552 639
No ‘N & 340 393 56.0 450 244 202 373 401 403 342 354 448 36.1
Sample fEAS 385 438 @ 194 238 391 74 377 365 | 389 427 : 396 158 205
X? 1.495 62.711* 10.919* 1.772 3.583
* p-value < 0.05 and expected value > 5
p-18 < 0.05 REHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
sE (1) EREALRG - (ERIEYE 7 EEAEAIECR Y 100% -
(2) Hibs T TRAE | {REER ) AIEZE -
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Table 49: Whether a student photocopying a whole reference book for the purpose of self-study is

considered an infringement of IP rights if without authorisation — bivariate analysis

® 49 | FEEIRENER T - EERA—(ASEREASEEVIER B CRE L ARFIUASER - S8IF)

i}
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEEE Sec  ARHE( | MR JEAERE < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes & 60.1 60.7 i 65,5 60.1 586 : 539 571 653 622 590 594 594 623
No ‘A& 399 393 345 399 414 46.1 429 347 378 410  40.6 406 37.7
Sample fEAS 422 461 196 274 413 87 401 386 427 448 @ 419 178 215
X2 0.001 2.833 7.297* 0.782 0.429
* p-value < 0.05 and expected value > 5
p-18 <0.05 RE#E =5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) ARG - (ERIRETE 7 EEAEATECR Y 100% -
(2) ffibx TIEIE TRAE | REER AR -
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3.1.2
R A EEREZEIRE

A predominately large proportion of
respondents (93.9%) considered that it was
very / quite necessary to protect IP rights in
Hong Kong. In contrast, only 3.8% perceived
the opposite. This finding was much aligned
to the results in previous surveys.

As per the demographic sub-group analysis, it
was discovered that relatively a bit higher
proportion of primary or below (98.0%) and
tertiary or above (97.5%) educated
respondents considered the protection of IP
rights was “very / quite necessary’.

(Tables 5 — 6)

Whether it is considered necessary to protect IP rights

B F A E IR B SERAR TS » BRI Z 6
F (93.9%) HRLBHBEREAETBIES | HE
HEEZEEE . A 3.8%WZhERFHNE
H

RIBTFE R T S NEZEEEESIT
(98.0%) fKEHBLLLE (97.5%) HIZ3#HH
S SR ELBIRE R AR EEIRE | AT
A7 R

(#£5-6)

Table 5: Whether it is considered necessary to protect IP rights

5 | BEERAAREREEZERE

2016 2014 2012 2010 2008 2005 2004 2003

%) () (%) () (B) (%) (%) (%)
Very necessary I A 5% 331 31.7 314 37.4 36.6 37.6 44.0 38.9
Quite necessary fEH 55 60.8 63.2 63.2 59.7 59.7 579 51.7 533
Quite unnecessary FE-~ 2552 3.0 40 33 09 08 16 17 15
Not necessary at all 52 &~ g5 5 0.7 - 1.3 03 03 03 04 0.6
Don't know / Hard to say N1 | {R&k:R 23 11 07 16 26 25 23 56
Very / quite necessary JEF | FEAFE 939 949 946 97.1 96.3 955 957 92.2
Quite unnecessary/ not necessary at all FEAEH | 5 & A EHE 3.8 40 46 12 11 19 21 21

Sample 4~

1005 1005 1001 10051003 12061214 1231

Note: Percentages may not add to 100 due to rounding of figures.
it o HPEEALRA (R o (ERIREY T o EEAEATEA Y 100% -

Aristo Market Research & Consulting Co. Ltd.
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Table 6: Whether it is considered necessary to protect IP rights — bivariate analysis

%6 EERRAAREERRZERE - EREN

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI G BEEE SRGIR L (G B A
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female JNEEG  Sec  AEE: | {EBE JEERME N < - >
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Very [ quite necessary 952 969 96.3 951 96.7: 980 946 975 957 965 96.8 96.1 96.0
I | BEAHRE
Quite unnecessary /
not necessary at all 4.8 3.1 3.7 4.9 3.3 2.0 54 2.5 4.3 35 3.2 3.9 4.0
BEAARTRE | e AR
Sample 478 504 | 220 318 444 93 460 420 491 482 @ 453 207 241
BEA
X2 2.140 1.296 6.172* 0.344 0.171
* p-value < 0.05 and expected value > 5
p-18 <0.05 REME =5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
st (1) ARG - (ERIREYE 7 LEAEATECR Y 100% -
(2) ffibr TIEIE TRAIE | REER AR -
Aristo Market Research & Consulting Co. Ltd. -25- March 2017
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Among those who considered it was necessary
to protect IP rights, over three-quarters (78.4%)
of respondents claimed that the reason was to
“protect the interest of inventors / encourage
creativity”, which was remarkably higher than
the proportion (56.6%) recorded in 2014. The
other reasons were “protect the interest of
manufacturers / genuine IP rights owners”
(18.0%) and “protect private property” (14.1%).
The top three reasons were the same as those
reported in 2014 even though some
discrepancies  were  found on the
corresponding proportions when compared
with those in 2014.

(Table 7)

In view of those 3.8% respondents who did not
find it was necessary to protect IP rights, the
reasons they stated were “genuine goods are
too expensive” (40.5%), “no effect on
producers / genuine I[P rights owners /
manufacturers” (31.9%) and “Manufacturers /
Genuine IP right owners make too much

RS A TR ERER R ZaE T > dt
fF(78.4%) 8 E RN A PRag IR A AR 2
I sEEPRITE | 2 2014 4(56.5%) Ry » HAR

" PRIEZEEERS / IERRRSEHIA]ZE 1(18.0%) K R
ERAARAEE | (14.1%) - fiE 2014 FBLARER
HotbFAZE  HE=EFRNAE 2014 £
A -

(£7)

oo N e R M FE R A2 51 (3.8%) R

FIERRESL AR ) (40.5%) 0 T ARG EIEE /
TERRs 1 ARy (31.9%) R T AREERS | IERR
EFIADEARS 5 (17.8%) - B2 2014 Szl
o TIERRE R E ) Y R EENE

money” (17.8%). Consistent with 2014 (#£8)
findings, “genuine goods are too expensive”
was also the key reason.
(Table 8)
Aristo Market Research & Consulting Co. Ltd. - 26 - March 2017
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Table 7: Reasons why it is necessary to protect IP Rights (Spontaneous mention)
R 7 BERENBEENEFER CfERER MEE)

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001
(%) (%) (%) () () () (%) (%) (%) (%)

Protect the interest of inventors / Encourage creativity
Prel BN A Fllzs | SEhRIfE

Protect the interest of manufacturers/ genuine IP rights

784 56.5 66.2 753 746 66.1 68.2 55.1 53.0 54.7

owners 18.0 249 13.7 16.2 284 332 343 269 17.0 10.1
(R4 R | EAEAAIZE

Protect private property 141 107 11.2 156 12.0 11.8 143 105 2.8 0.7
PRIERLN A2

Ensure fairess

5. 67 52 18 58 56 84 53 - -
PRI

For the sake of morality / Incorrect to infringe IP rights
B ETE EHRER | RIURIEE RS HHY
Fight against those infringed the IP rights
TTREEENNE TR

Protect Hong Kong international image

PraE A B HIEIPRTE 52

So that people do not use pirated / counterfeit products
{58 AP P s B e i

Enhance Hong Kong long-term economic development
AE AR B

Protect those who buy genuine goods

PRI E ER S i R 2 A48

Protect Hong Kong film industry

Prag & R R SR

Ensure the quality of products

PR BT B A SnVE 2R

Protect living standard of the next generation

PRl N — YIS

Fight against crime / Safeguard law and order
TR M & | dEdiadr

Protect Hong Kong software industry

PReE B R R e

Protect Hong Kong record industry

PREEE RIS F SRR S8

The current situation of pirating is too serious

4.9 89 66 80 93 49 46 44 35 50

3.8 87 6.1 41 31 46 40 22 - -

3.0 70 55 28 31 37 37 27 40 715

2.7 94 50 37 35 38 43 57 29 19

15 23 27 23 18 22 20 30 27 33

14 59 15 14 14 19 19 10 - -

0.8 26 13 11 13 28 22 18 - -

0.8 40 09 08 05 10 05 15 0.7 03

0.7 07 09 06 06 04 07 11 - -

0.6 1.7 26 14 04 17 17 13 06 0.6

0.3 14 08 07 08 27 25 09 13 28

0.3 25 21 11 18 15 12 10 - -

. . . - - - - - - 20 0.8 - -
S I PN
Encourage foreign companies to invest in Hong Kong 01

SO N N I E R AT E

No specific rasons
BERERA
Sample: Among all persons who considered necessary

A - DA A R EHA A+ BEE

1.7

942 954 947 976 966 1153 1162 1140 1006 1018

Note: The sum of % may not add up to 100 as respondents could give multiple answers
£t 0 A E IR ISR - E5 o LRI E R 100% -

Aristo Market Research & Consulting Co. Ltd. - 27 - March 2017
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Table 8: Reasons why it is not necessary to protect IP rights (Spontaneous mention)
# 8 A EEREBABEENFEA CEEIRR MEE)

2016 2014 2012 2010 2008 2005 2004
) () (%) () (%) (%) (%)

Genuine goods are too expensive

ERREm KR

No effect on producers / Genuine IP rights owners / Manufacturers
NEBEIWES | EhRE | EER

Manufacturers / Genuine IP right owners make too much money
AFERE | IERREAIE RS

Hong Kong people don’t know how to create

&8 NRAAEEAIE

Lowering the price of genuine goods will effectively combat infringement
B S mIR(E E ZARE ST ] BE i

No specific reason

40.5 62.7 50.3 40.7 54.5 61.2 46.0

31.9 7.5 - - - - -

17.8 7.4 21.3 8.4 18.2 28.0 33.8

12.2 10.1 - - 182 16.8 20.2

5.5 126 215 16.6 364 7.4 99

. 15.4
ERIREA
Sample: Among all persons who considered unnecessar
P galp y 40 40 46 13* 11%* 23% 25*

BEAS - DI A0 R N iR ey A\ R 8

Note: The sum of % may not add up to 100 as respondents could give multiple answers
£ R E AR ISR — A E - 5o thAEREE R 100% -

# Caution: Small sample base

FOEE  EAEERD

Aristo Market Research & Consulting Co. Ltd. - 28 - March 2017
Hrlig i S TA TR A = 2017 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

3.1.3 Perceived reasons for committing IP rights infringement activities

oy IR AU KIRE RS BT R

When compared with the previous surveys, the HEi&EN EICHEREM S FERRN > 5=
top three reasons for committing IP rights IEAYJR RSLEE&FAIE SR - Hog
infringement activities sustained. They were ZHHERINIERE T &K E RS LES(EE
“lower price of pirated and counterfeit products / [ERREMSAE | (43.1%) » HIE T REfERg
/ genuine goods are too expensive” (43.1%), AGEEUEF] | (34.4%) K "THE&/MEH /
“unethical businessmen reaping excessive wEFEE / REHE, (29.6%) -

profits” (34.4%) and “greediness / improper

public mentality / lack of self-discipline” (#£9)
(29.6%).
(Table 9)
Aristo Market Research & Consulting Co. Ltd. -29 - March 2017
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Table 9: Perceived reasons for IP infringement activities (Spontaneous mention)

* 9 BARPABEREENIREA (FHERT MEE)

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
() (%) () (%) () (%) () (%) (%) (%) (%) (%)

Cheaper price of pirated / counterfeit products /
genuine goods are too expensive 43.1 419 48.0 61.8 685 51.3 521 37.3 44.6 455 42.3 33.6
HRAEMEmERET | IEREm S

Unethical businessmen reaping excessive profits

o N 344 19.6 14.7 194 196 149 164 249 16.3 26.0 13.8 181
A IETERE A\ SR HURA]

Greediness/ improper public mentality / lack of
self-discipline 296 254 178 181 264 11.7 128 84 11.3 158 152 7.0
mRe/MEE | (MERRAE | RERE

Too much supply of pirated / counterfeit products,

thus easy to buy 69 156 111 116 88 69 58 57 45 12 26 13
EREREmERS K5 EE

Low awareness of protection of IP rights /

Inadequate education 55 80 83 86 78 84 82 88 10.7 9.0 108 6.7
PReE HIAERE RSy | BE T2
Genuine goods are too easy to be pirated
B R 5 IR

Too many sources / too convenient for illegal
internet downloading 3.9 30 09 36 - - - - - - - -
FEE THRIE S | KITE

Enforcement of laws not sufficiently stringent
BUNTEEA 58 8

Huge demand for pirated & counterfeit products
BB SRR

Adverse economy / Lower living standard

Ko | HRAEACE %

Inadequate Government advertising

B E#EA

Inadequacy of IP laws

HISEREEDIT 2

Good quality and wide variety of pirated products
B EmmE N - EmiEEN %
Advanced technology of pirating, so pirated goods
are even available in the market earlier than

4.8 65 57 58 23 36 44 22 - - - -

3.7 77 60 31 42 119 111 121 90 35 101 97

3.2 39 26 05 02 14 19 29 27 02 18 1.2

2.0 16 56 26 39 61 84 95 95 47 43 38

2.2 39 27 07 03 21 23 28 - - - -

2.0 31 26 12 15 28 36 20 30 28 22 22

14 54 31 08 16 18 21 13 - - - -

genuine goods 0.8 22 20 13 18 32 13 0.2 - - - -
ERRETEES » BRSO ER S R
HELH TS

Difficult to find the real for some products
FLb & Y IE IR E

Don’t know / Hard to say

NELE | REER

0.5 22 12 04 06 03 - - - - - -

6.2 46 55 26 24 76 58 128 118 124 141 154

Sample 1005 1005 1001 1005100312061 214123110051005 999
[EZN 002

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
£t 0 R ZEE AR S N - E5 o LRI E R 100% o

Aristo Market Research & Consulting Co. Ltd. -30- March 2017
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3.1.4 Whether aware of the existence of legislation protecting IP rights in Hong Kong

RENEEASRENREENED

In addition to individual’s perception towards IP
rights protection, respondents’ awareness of
the legislation protecting IP rights in Hong
Kong was also studied in this Survey. More
than 85% of them were aware of the existence
of legislation protecting copyright (85.8%),
trade marks (88.4%) and patents (87.6%).
Similar to the previous rounds, the awareness
level was kept above 85%.

Relatively low proportion (50.4%) of
respondents were aware of the existence of
legislation protecting designs which remained
stable when compared with the previous
surveys.

(Tables 12 — 15)

B R B B AR FE (R R AL - )
FRIN S B E A ORI A SRR FE A A 5]
HIRRHT - ) BRI 25 S B A fRE
Wi FE (85.8%)PHfE (88.4%) /K EFI (87.6%)
HEG] - BB EROVREARE - SRR E LR
£ 85%D) | o

e/ 317 (50.49) (5 41 RIS B
AP - BEAIE > (BRI E A AR
> B BUEAKY 50% -

(%12 — 15)

Table 12: Whether aware of the existence of leqgislation protecting copyright in Hong Kong

£ 12 | RORUEERS REREEEAG]

2016 2014 2012 2010 2008
) () %) () (%)
Yes H 858 899 854 893 874
No ;& H 4.7 44 81 44 3.8
Don't know / Hard to say R4l | fREER 9.5 57 65 6.3 88
Sample 4~ 1005 1005 1001 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
5 H R A - (EARERY E  ELAE AR Y 100% -
Table 13: Whether aware of the existence of legislation protecting trade marks in Hong Kong
* 13 | BREAEEEE RERIEES]
2016 2014 2012 2010 2008
) (%) () () (%)
Yes 7 884 911 840 883 849
No J¢H 35 38 85 46 37
Don't know / Hard to say 4138 | {REER 8.1 52 75 71 114
Sample fEA& 1005 1005 1001 1005 1003
Note: Percentages may not add to 100 due to rounding of figures.
FF 0 IR RA G (IR B oy EEAERTEER 7 100% -
Aristo Market Research & Consulting Co. Ltd. -31- March 2017
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Table 14: Whether aware of the existence of legislation protecting patents in Hong Kong
*® 14 | ERANEERE RESEFEAE]
2016 2014 2012 2010 2008
() () (%) (%) (%)

Yes H 87.6 883 853 864 847
No J2H 25 75 74 40 38

Don't know / Hard to say “NA1E | {REE:R 9.9 4.2 7.2 96 115
Sample fE 4~ 1005 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

Table 15: Whether aware of the existence of legislation protecting designs in Hong Kong
% 15 | R R AEEEH RESNERETHUEAR]
2016 2014 2012 2010 2008
() () ) () (%)

Yes H 50.4 59.2 53.1 559 46.0
No &FH 155 183 242 150 135
Don't know / Hard to say ‘&1 | {REEER 341 224 227 291 40.6
Sample fEA& 1005 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
a0 ARG » (ERIREYE 2 EEAEATECR L 100% -

Aristo Market Research & Consulting Co. Ltd. -32- March 2017
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Demographics analysis: BRI

In observing the differences amongst the {¢EFEER T > HHHEBEERELT:
demographic  sub-groups, the following
significant associations were statistically found:

- Arelatively higher proportion of aged 30-49 - KZ%#; 30-49 FEHVZE B A BT A RE
respondents were found to be aware of the R 2 75 (98.4%) -
existence of legislation protecting copyright
(98.4%).

- Arelatively higher proportion of aged 30-49 - fH¥f#RZ% 30-49 A EHEHEEHA R
respondents were discovered to be aware N 2 A2 H] (79.9%) -
of the existence of legislation protecting (#16 - 19)
designs (79.9%).
(Tables 16 — 19)

Aristo Market Research & Consulting Co. Ltd. -33- March 2017
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Table 16: Whether aware of the existence of legislation protecting copyright in Hong Kong

— bivariate analysis

% 16 : RORAUEEEE (RIEIRENDAR] - BEBIFI T

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
)| [ J%%L\ Z= e BE :‘: Rl )
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 ; PAFN & Pk AE A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 965 935 952 984 922 933 943 96.1 958 938 934 975 0954
No }8H 3.5 6.5 4.8 1.6 7.8 6.7 5.7 3.9 4.2 6.2 6.6 25 4.6
Sample fEAS 445 466 | 205 306 400 76 424 401 462 440 @ 412 192 233
X? 5.113* 13.542** 2.149 1.907 4.643

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

p-1E < 0.05 REAE =5 ;

“p-18 < 0.01 REME =5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

1

(
Ho
2

R T TORRIE | (REERR ) AUEE

2) Those answered “don’t know / hard to say” were excluded.
) P HEAL A - (BB B 2 EEAEATECAR Y 100% -
)

Table 17: Whether aware of the existence of leqgislation protecting trade marks in Hong Kong

— bivariate analysis

® 17 : ERAEEBERERENAR] - BBEIT

Monthly Personal

Sex Age Education Attainment Working Status Income
MEHE s ZsfO RE BT RS
&l Fle BEEE ALIGTR L (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEE;  Sec KEE: fEER  JEEER < >

$10,000 $19,999 $20,000

5 78 <30 30-49 =50 : IR H#E Dk AL AL
(%) (%) (%) (%) (%) (k) (%) (%) (%) (%) (%) (%) (%)
Yes B 97.2 954 976 97.1 950 948 954 976 96.1 964  96.3 968 956
No ;& H 2.8 4.6 24 2.9 5.0 5.2 4.6 24 3.9 3.6 3.7 3.2 4.4
Sample fEA4 456 470 0 210 313 403 74 433 410 481 436 | 408 202 236
X2 2.748 3.450 4.324 0.003 0.495
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
£ (1) EEAIRA G - (EFUIREY E 3 EEAERIECR L 100% -
(2) bk T B T AHEE | RS, AIEE -
Aristo Market Research & Consulting Co. Ltd. -34- March 2017
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Table 18: Whether aware of the existence of legislation protecting patents in Hong Kong — bivariate analysis

* 18 : REAEE S RIEEAAAD] - ERIE T

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
)| [ J%%L\ Z= e BE ;‘: Rl )
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 974 97.0 969 976 97.1 987 975 968 i 976 96.7 96.7 959 98.6
No }8H 2.6 3.0 31 24 2.9 1.3 2.5 3.2 2.4 3.3 3.3 4.1 1.4
Sample £ 445 462 201 290 416 77 424 397 456 442 | 411 189 233
X? 0.264 0.192 1.273 0.473 3.465
Notes: Percentages may not add up to 100 due to rounding of figures.

1)
)

s

(
(
(1)
(2) bR T B TOREDE | REEER ) A -

2) Those answered “don’t know / hard to say” were excluded.
EHR AL RR (5 - (EATHEAY B o3 ELAEFTECR 7 100% -

Table 19: Whether aware of the existence of leqgislation protecting designs in Hong Kong — bivariate analysis

£ 19 | BROAEEREREINERETHAD] - SEHE T

Sex Age Education Attainment Working Status Montlhr:iOPniresonal
| I %ﬂ\ Z= 40 RE f R
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE Sec  AREEC I fEER  JEAFHR < - >
) % <30 30-49 >50 @ DT HE DR AL A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes B 793 740 652 799 787 886 759 744 755 773  76.1 814 739
No ;& H 20.7 26.0 348 201 213114 241 256 @245 227 239 186 26.1
Sample 4~ 332 333 147 227 291 54 316 288 343 314 | 291 136 174
X? 2.619 12.611** 5.592 0.139 2.755
**p-value < 0.01 and expected value > 5
*o-1d <0.01 RiEHHE >5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEAIRA G - (EFUIREY E 3 EEAERIECR L 100% -
(2) bk T B T AHE | REEER , AIEE -
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3.2

Online behaviour and IP rights protection in a digital environment

48 LIEB IR S BRI VAR E R Rl

3.2.1

Inclination to pay to listen to songs, watch movies online or to download songs /

movies / computer software / games / e-books from authorised websites

(AR IE AR ErAAR_E WS « BB R ST / 2R | EisEkG: | B8

| ET-EHIELE

IP rights protection in the fast-changing digital
ecosystem has always been a hot topic over
years. Since 2008, persistent surveys were
conducted to study the respondents’ online
behaviour and their perception regarding IP
rights protection.

Amongst the 788 interviewed respondents who
regulary surfed on the Internet, the top three
categories of frequently browsed websites
were reported to be “search engines” (29.9%),

FElbE S S BB A - 12 G R CReE R
FEMEZ AR —EH g —(EFTe5RE - § 2008 4F
L E 25 R BT Ry LUK MM A
PREERVE AT -

€ 788 5 _FEEBEAYZIET - E =T
BIEEHENE Ry T 4IRS ) (29.9%) ~ T AR
4k (29.4%) K T HEACHENL ) (22.1%) -

Hrignist e R A E

‘news websites” (29.4%) and “social media (#£22 - 23)
networking sites” (22.1%).
(Tables 22 — 23)
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Table 22: Most frequently browsed website

= 22 : R RgErs

2016 2014
(%) (%)

Search engines (e.g. Yahoo, Google etc.)

4EssIEE 25 (4 Yahoo ~ Google %) 299 822
News websites (ig. Apple Daily, Ming Pao etc.) 294 220
HeaRaguh (AR H R - HEE)
Social networking (e.g. Facebook, Twitter etc.)
e . 221 325
224t (40 Facebook » Twitter )
Video sharing sites (e.g. YouTube) 0.5 99
SR 57 4L (40 YouTube)
Discussion groups (e.g. Golden, Baby kingdom etc.) 43 110
shEwlE (WEE -~ T EE%)
e-Commerce websites (e.g. Taobao, Zalora, ASOS, Gmarket etc) 17 )
4 FHEp4duh (4076% ~ Zalora ~ ASOS ~ GMarket %5) '
Informational websites 0.9 )
RS '
Travel websites (e.g. Expedia, Agoda, hotel.com, Airbnb, etc.) 0.8 )
TRAEAEIE (40 Expedia ~ Agoda ~ hotel.com, Airbnb, etc) '
Finance / stocks websites 0.7 )
<Rl R SR 4G '
Entertainment / Leisure websites 0.6 )
IREEI R T h '
Email websites

0.1 -
BRI
Sample: Among all persons who use the Internet 288 732
B DA A F4EEEN AL REE
Note: Percentages may not add to 100 due to rounding of figures.
5 H R - (EARERY E  ELAE AR Y 100% -
Aristo Market Research & Consulting Co. Ltd. - 37 - March 2017
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Table 23: Most frequently browsed website — bivariate analysis

23 : E BRGNS - SRR

Sex Age Education Attainment . Working Status Montrr:)éoPn?;sonal
J [ J;mlg‘L\ Z= e BE 7:‘ EAN
Primary Tertiary
or below or above: Working Non working $10,000
Male  Female /NEEE  Sec KEDK Nk JEMER < - >
) 4 <30 30-49 =50 @ LN fE Db A% At $10,000 $19,999 $20,000
o) (R (%) (%) (k) (k) (R (R (%) (%) (R) (%) (%)
Search engines (e.g. Yahoo, Google
etc) 280 316 221 306 351 135 255 347 312 273 259 27.6 363
HgssiH=Egs (40 Yahoo ~ Google
%)
News websites (e.g. Apple Daily, Ming
Pao etc.) 322 269 i11.0 348 36.7 458 350 231 314 26.5 269 260 34.1
HeARaEuE (AFER H ¥ - BHHEE)
Social networking (e.g. Facebook,
Twﬁteretc') ) 18.0 258 36.7 224 103 265 187 253 : 216 23.3 23.8 23.0 19.7
FHAZ4EnE (41 Facebook » Twitter
/rA—-)
Video sharing sites (€.9. YouTube) |1, 5,4 06 33 88 44 95 97 63 145 148 103 26
2R oy Z4Euh (20 YouTube)
Discussion groups (e.g. Golden, Baby
kingdom etc.) 6.7 2.1 6.0 5.3 1.7 4.9 4.7 4.0 5.0 3.3 3.6 7.1 3.6
Sl (&S~ BT R
e-Commerce websites (e.g. Taobao,
Zalora'ASOS’Gmark\etetC) 14 1.9 14 1.9 1.6 0.0 2.2 1.3 2.0 1.3 1.6 1.7 1.7
4 - ierddnt (A8E - Zalora ~
ASOS ~ GMarket %)
Informational websites 08 10 08 04 16 00 17 02 09 06 10 10 06
Gt
Travel websites (e.g. Expedia, Agoda,
hOt\eI'Com'Alrbnb’etc'). 0.2 1.3 1.0 1.0 i 0.0 0.6 1.1 0.7 0.9 1.0 1.1 0.6
JifcE4EE (40 Expedia ~ Agoda -
hotel.com, Airbnb, etc)
Finance / stocks websites 11 03 00 00 21 00 .9 05 02 13 11 00 05
<Rl R SR 4G
Entertainment  Leisure websites 08 05 04 03 13 49 10 00 04 09 03 17 05
IREE TG
Email websites 00 03 00 00 04 00 03 00 02 00 00 06 00
LA
Sample: Among all persons who use
th,elntemet 401 387 222 324 242 : 22% 375 386 : 464 317 299 186 229
B DIFTEA F4EEEN AL
X? 23.831 152.126 40.803 27.561 50.062
Notes: Percentages may not add up to 100 due to rounding of figures.
FE EEARAG o (EREEYE 2 ERAERIECR F L 100% -
# Caution: Small sample base
Aristo Market Research & Consulting Co. Ltd. - 38 - March 2017

Hrignist e R A E

2017 £ 3 H




Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

fOER AR EE

When it came to their inclination to pay to listen
to songs, watch movies online or to download
songs / movies / computer software / games /
e-books from authorised websites, as many as
40.8% of the respondents claimed that they
definitely / possibly would pay. This
proportion maintained an upward trend since
2008 (2012: 36.0% vs. 2014: 38.8%).
Nevertheless, a larger proportion (57.7%) was
still found with those who indicated that they
possibly / definitely would not pay.

According to the analysis on the demographic
sub-groups, it was found that the younger the
respondents; and the higher the education
level, the higher the proportions of respondents
who would be inclined to pay to listen to songs,
watch movies online or to download songs /
movies / computer software / games / e-books
from authorised websites (ranging from 34.8%
of aged 50 or above to 61.3% of aged under

A2 R AL M RS I A A
rhig EUGTE ~ B R SN EERE 2R
BRI HEsy B EHAVHUARY > 40.8%HY%Z
SIEEHEEE [ REE IR B 2008 FRF
48 [71(2012: 36.0% vs. 2014: 38.8%) - Fj*
FoRATEEANE | @HA G RHT E s EERIS
R ZE(57.7%) -

RIBEFSEROT » (IRUEE R AR h
SR _EUEEKH ~ BUER R BT EERH 2R
BN Rk ETENZIEET > FiR
WD DU R RS B Z 5B g B BRI EL
Pl o (F-F 50 kbl EHYAZ55(34.8%)
£ 30 kLA FHYRZE57 (61.3%) » K2 27.3%/ N2
AL N Y2558 2 53. 9% REHEiz
el ERYZEE) -

30; and from 27.3% of those primary or below (#£24 - 25)
educated to 53.9% of tertiary or above
educated respondents).
(Tables 24 — 25)
Aristo Market Research & Consulting Co. Ltd. -39 - March 2017
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Table 24: Inclination to pay to listen to songs, watch movies online or to download songs / movies /

computer software / games / e-books from authorised websites

& 24 : R AR AR F UK - BIER R s T kAR | 2 [ BRSO | WK | BT EAIAE
2016 2014 2012 2010 2008
) () (%) (%) (%)

Definitely will 4 %4 & 19.7 7.8 142 101 45
Possibly will 7] gE<r 211 310 219 196 16.5
Possibly will not Zpher 204 376 182 271 176
Definitely will not 4%~ &r 37.3 23.0 440 414 61.0
Don't know / Hard to say ‘N1 | {REER 1.5 0.7 1.7 1.7 05
Definitely / possibly will 4&¥f&r | FIgE & 40.8 388 36.0 29.7 21.0
Possibly / definitely will not Skpa&r | @R 577 60.6 622 685 786

Sample: Among all persons who use the Internet

BA - DA A LA EN A\ L AEE
Note: Percentages may not add to 100 due to rounding of figures.
A AL RA - (8RR E 7 EEAEAIECR Y 100% -

788 732 709 691 666

Table 25: Inclination to pay to listen songs, watch movies online or to download songs / movies / computer

software / games / e-books from authorised websites — bivariate analysis

& 25 ¢ AP EASRERIEAGR EUERER - BIER A S TEEKih [ 2 [ SRk | SRR | BT ERIEE

Sex Age Education Attainment | Working Status Montlhr:yéoPrﬁgsonal
J [ J;RIA‘—A z= £ :‘: Syl ANN
[\i/DJJ EU? %ﬁ(ﬁ *ig Tjﬁﬂﬁ;{j(/ﬁl‘ {AH Llﬁ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEEEG Sec  KEHE( TEEE RN < - 2
5 & <30 30-49 =50 : DLF & PlE 0 AE A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

Definitely / possibly will
B | AREY
Possibly / definitely will not
Aovg | EEAE

416 421  61.3 336 348 273 301 539 : 420 408 416 37.3 453

584 579 387 664 652 727 699 46.1 580 59.2 584 627 547

Sample: Among all persons who
use the Internet

A DA R LaEEEny

394 382 | 222 321 233 22 369 380 | 460 309 | 293 185 225

N R AEE

X2 0.022 48.050** 45.798** .106 2.698
**p-value < 0.01 and expected value > 5

“p-1E< 0.01 R 7E#E> 5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEAIRA G - (EFUIREY S o3 EEAERIECR L 100% -
(2) Mbx T B TOREIE | OREER ) RIEE -
# Caution: Small sample base
PR AR

Aristo Market Research & Consulting Co. Ltd. -40 - March 2017
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As for the reasons why respondents would pay
or not, the top three reasons on each side were
summarized as below:

1) Reasons for definitely / possibly paying

- Respect IP rights (35.7%),

- Give support to the creative industries
(artists, singers, etc.) (24.8%).

- For better quality (24.6%),

2) Reasons for possibly / definitely will not

- Don’t have a habit of listening to songs
/ watching movies / playing electronic
games / reading (23.4%),

- Seldom / never download any files
(14.9%), and

- Other channels for listening / watching
online are available (14.6%).

Comparing to 2014 findings, the top three
reasons stayed but were at different ranking
order. It was worth noting that a decent
proportion of respondents were willing to pay if
there was a need (18.3%) in 2016.

On the other hand, it seemed “too expesnsive”
was no longer the key reason amongst those
who did not consider to pay when compared
with the 2014 results (2016: 11.7% vs. 2014:

B B2 EE AR R AT

1) @B | RS AR

24 5 15 A HE(35.7%) -

THAIETE (A RKTFE) (24.8%)
By TSI R (24.6%) -

2) R HEHAGHNRAYRERRA
- RRETEI | BUEESE | DrER TR /
FIEEAVEE (23.4%)
- AR IR TEREIESE (14.9%) K&

HHAMRKE L4 EUEE | BE
(14.6%) -

wl

Bl 2014 FFHESHLE > H=H1ERTA—
2 [BFHTHEAAE - EfFRE 2016 £5
18.3%3Z 5N Ry s M ST -

H—HH > FRANGEAZEHEE T HE
KEEHAEEE SR 5 F EIF KR (2016:
11.7%; 2014: 23.4%) - I RFHEFEIHEE
HAEFRH -

23.4%). It was more a lack of needs driven
result in this round of Survey.

(Tables 26 — 27) (726 - 27)
Aristo Market Research & Consulting Co. Ltd. -41 - March 2017
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Table 26: Reasons for definitely / possibly paying to listen to songs, watch movies online or to download

songs / movies / computer software / games / e-books from authorised websites (Spontaneous mention)

%26 | @G | ARSI R IRER R FEEE - BIER R ST A [ R [ RS /SR

BTENFER (LT MES)

2016 2014 2012 2010 2008
(%) (%) (%) (%) (%)

Respect IP rights 357 320 52.7 48.0 62.9
B A

Give support to the creative industries (artists, singers, etc.) 4.8 3.8 18.7 131 214
YHFRIETIE EARRTE)

For better quality 246 512 249 229 257
R TSEIEEER

Need / Availability Reasons 18.3 ) ) ) )
AHEZE | HKER

Convenient to find / can find the required files on authorised websites 12.3 35 10.4 15.7 57
I EA R T (1 | FREIFTRRRRE %

Fear of violating the law 12 14 04 6.6 0.7
oA e

Reasonable price 3.8 1.0 3.9 3.7 3.6
=z a=sit]

No specific reason 06 ) ) ) )
RERERRN

Sample: Among all persons who will pay for downloading from authorised

websites 325 284 255 206 140
BEA © DI A e IE A PRI R Ty A+ R

Note: The sum of % may not add up to 100 as respondents could give multiple answers
it 0 R E IR — S - E o LRI E R 100% o
Aristo Market Research & Consulting Co. Ltd. -42 - March 2017
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Table 27: Reasons for possibly / definitely not paying to listen to songs, watch movies online or to

download songs / movies / computer software / games / e-books from authorised websites

(Spontaneous mention)
R 27 KRG | ERFGNFIERIEASREFENGG EREEER - BEP R KT [ Fh 1 BERE: / E
| BEFENER (T TMEE)
2016 2014 2012 2010 2008
(%) (%) (%) (%) (%)

Don't have a habit of listening to songs / watching movies / playing electronic games

/ reading 23.4 6.7 7.8 26.0 1.9
RETEHR | BEEY | SrE R | RREEREE
Seldom / never download any files

R | R T E RS

Other channels for listening / watching online are available

HHA AR AT LI EUEE | BE

Other channels are available (e.g. Television, radio)

HEMIARK (FINER - ES)

Too expensive

EFERE

Other channels for free downloading are available
HHAMIR T R EE T #H

Prefer buying CD / DVD / game disc / book instead of downloading the files
W E(E CD/DVD/ #EEkER | & » RN EET#E

Not confident of online transaction / Worry about leakage of privacy
B ENEGHED | B LREEE ATARE

No interest / time

72 B 1 ]

Too troublesome / complicated to purchase online

& L IEARE | 1R

Don’t know how to download

14.9 12.8 23.3 9.8 3.4

14.6 134 10.8 4.9 0.8

131 5.8 4.0 0.9 0.6

11.7 23.4 19.6 9.0 15.8

10.3 17.8 14.0 10.9 0.8

9.0 6.7 11.7 28.0 13.7

5.3 10.4 6.6 6.1 3.6

4.1 - - - -

4.1 19.0 10.4 9.6 47.0

"y . 3.2 51 9.7 6.6 1.9
&R T E
Not aware of the authorised websites 17 29 22 23 101
FRIEA FEIE A P R UE IR AE ' ' ' ' '
Cannot find required files on authorised websites

T . o o 1.6 0.9 1.3 2.0 8.9
NEETESE E A FE e R B T R HURE 22
No specific reason 16
SHREIRA |
Poor qualiy 1.0 0.7 11 0.6 0.4

Sample: Among all persons who will not pay for downloading from authorised
websites 463 448 453 485 526

A+ DIFTA T eI UG AR BAY A £ B B

Note: The sum of % may not add up to 100 as respondents could give multiple answers
i A E IR SR B - 5o thAERIEE R 100% -

Aristo Market Research & Consulting Co. Ltd. -43 - March 2017
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3.3 Behaviours involving in infringement of IP Rights
SHREEEITTR
3.3.1  Frequency of involving in infringement of copyright

SERIDREEEHEE

Given the popularity of the internet nowadays,
the Survey investigated the frequency of
involving in the online infringement activities
amongst the respondents who were active
internet users. The respective proportions of
respondents involved in a “often/ sometimes/
seldom” manner were listed as below:

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites and then sharing the files with
friends (10.8%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites and then uploading them to the
Internet for people to download (2.5%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
online communities / unauthorised
websites for one’s own use (40.3%);

«  Without authorisation of copyright owner,
re-editing movie posters, comics or
pictures and then uploading them to the
Internet or social networking websites for
sharing purpose (5.6%); and

- Listening to pirated music / watching
pirated movies / TV shows online (27.6%).

There were obvious drops in terms of the
proportions of respondents who downloaded
files from the internet for either sharing with
others or others’ downloading, dropping from
20.9% to 10.8% and from 7.1% to 2.5%
respectively.  On the contrary, the proportion
of respondents who downloaded files from
online communities / unauthorised websites for
self use had largely increased from 29.1% in
the 2014 survey to 40.3% this time.

Only the other two activities namely “re-editing

RS O I i (e (2 K 25 &4 b
RAUAERERER R E T - BB R
[ sP AR BV E R R

© FER EATEFEORIIERTA LS TR SE [
Bzl EEETH/ B BB BT
& ARERGIE S (10.8%) ;

o TEHY L BESORTMERY Ak T R 4/
wErl EHRETE B R ET
=z RNBHE LE T A AT
(2.5%) :

o AEYE BRI S T
Wi/ B B s T
HEE T (40.3%)

- RERUEREAE AFE EE EUER B
R EIE A T o AR EEE IR R
SEUREAM A7 E (5.6%) 1 K

© ECBEEGBNS U
w B (27.6%) -

| B i

ZEEERESE B TEERR - BRI
et NN PR N > oAl
20.9% [ [#Z 10.8% K 7.1% [N [FZE 2.5% - 1
[ o ZEE A Bt B BORGEPRER A S T 8
EZZH HIAIH 2014 26y 29.1% KiEHE I ZE A
FHY 40.3% -

EUIRCCUE RSt 2 eNC R 2
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and publishing pictures without authorisation of
copyright owner online” and “accessing pirated
contents online” were reported with more or
less the same proportions of respondents as
those in the previous surveys.

(Tables 28a — €e)

Demographic analysis:

The results of sub-group analysis revealed that
the frequencies of various activities involving
infringement of copyright were significantly
associated to respondent’s gender, age and
education attainment.

- A relatively higher proportion of male
respondents (46.7%) downloaded files from
online communities / unauthorised websites for
own use as compared to that of female
respondents (34.9%).

- The higher the education, the higher the
proportions of respondents downloaded files
from online communities / unauthorised
websites for own use. They ranged from as
low as 9.3% in the primary or below educated
group to 43.3% of those tertiary or above
educated.

- The younger the respondents, the higher the
proportions of respondents involved in any of
the mentioned activities, namely

1. Downloading files from online
communities / unauthorised websites
and then sharing them with friends
(ranging from 2.9% of those aged 50 or
above to 22.1% of those aged below
30).

2. Downloading files from online
communities / unauthorised websites
and then uploading them to the Internet
for people to download (ranging from
0.9% of those aged 50 or above to

S EE F SFOE o AR B A h e
AT ZRIEE ) &k " B EUEEER
T | BIEEREY | EEEENEE ) B

BEFEESRAZAHE -

(#£28a—¢e)

=B U wakill

SERRET RO S B 2
BRI AR -

- PEHE B A BR BRI RE AU A Ih T AR 2

R B2 EER (46.7%)HEL 27
i/ E(34.9%) Fyrs

- FEREMEN 2SS R

2B e B EE O REIAERT AL T
EZEEHA b - H/NEREREESLL
TZEER 9.3%E KREHERE L B2
HEHY 43.3% o

N

- D SRR A2 S BTl S E:

1. 184 BB BRI RE 4TS N g
Z o NEEIRGHK—FE7T5(H 50
RECL Y 2.9%%FE 30 pELLTNHY
22.1%)

2. A(EH EAEFECREIZPERAETL e
Z > R GO A TR (1 50 5%
LI B 0.9% % 30 FRLL THY 4.4%)

Aristo Market Research & Consulting Co. Ltd. -45 -

Hrignist e R A E

March 2017
20173 A



Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

3.

4.

4.4% of those aged below 30).

Downloading files from  online
communities / unauthorised websites
for one’s own use (ranging from 21.5%
of those aged 50 or above to 59.9% of
those aged below 30).

Without authorisation of copyright
owner, re-editing movie posters,
comics or pictures and then uploading
them to the Internet or social
networking websites for sharing
purpose (ranging from 1.6% of those
aged 50 or above to 13.6% of those
aged below 30).

Listening to pirated music / watching
pirated movies / TV shows online
(ranging from 18.4% of those aged 50
or above to 49.6% of those aged below

T4 1 B SRS RE Y 4 4 v T a5k
FEZEEM (H 50 pREill Y 21.5%
% 30 kLU T 59.9%)

RIGHEREA AFE - FEREER
veEE B E F FE I E o MBI EAEE
RHGhEf N 3= (FH 50 ekl bk
1y 1.6% % 30 LA T HY 13.6%)

ERFE R4S DU SRR S Y | BlE
HhER! EEETH (FH 50 el B
iy 18.4%Z 30 5Ll T 49.6%)

30) (#£29a-¢€)
(Tables 29a — e)
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Table 28a: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites and then sharing the files with friends
% 28a : frdE FHHEY | REEIIEAVEN TEES | BY | BEEH [ SHRE / B8/ 8T8 -
REREREIR—FEIZNEE
2016 2014 2012 2010 2008 2005 2004
) (%) () () (%) (%) (%)

Often &85 0.2 2.2 1.0 0.2 04 03 30
Sometimes [t~ 3.1 9.0 4.6 4.9 2.4 1.4 7.0
Seldom 1R/ 7.6 98 48 49 6.6 1.4 56
Never 52478 H 88.6 786 89.2 899 0903 96.8 83.9
Don't know / can’t remember “~4178 | ECAHE 0.5 0.5 0.4 0.2 0.3 0.1 0.4

Often / sometimes / seldom &% | R | 1R

10.8 209 104 10.0 94 3.1 156
%

Sample FEA 788* 1005 1001 1005 1003 1206 1214
Note: Percentages may not add to 100 due to rounding of figures.

FF 0 PRI REG o (AR B oy EEEATECR 7 100% -
*2016 Sample: Among all persons who use the Internet

*2016 FEHEA © DAFTAA LA ER AL REEE

Table 28b: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites and then uploading them to the Internet for people to

download
= 28b : FE4E EHEEE [ REITMERVENE PECESE | B | BRETH / SEiERE [ EER /| BT - MR EAEE
ATEHNEE

2016 2014 2012 2010 2008 2005 2004

) ) ) &) %) () ()
Often &85 0.0 0.3 05 0.1 0.1 1.4 1.0
Sometimes [t 5~ 0.7 2.3 0.9 0.5 1.1 5.4 2.5
Seldom 7§/1» 1.8 45 4.0 2.9 3.8 5.2 1.4
Never 524781 97.1 925 944 965 947 878 95.1
Don't know / can’'t remember “R13E | ZCAHE 0.4 0.4 0.2 - 0.3 0.2 -
Often / sometimes / seldom £X& / /1

I iR AR 2.5 7.1 54 35 5.0 120 49

/Iy
Sample fEA& 788* 1005 1001 1005 1003 1206 1214

Note: Percentages may not add to 100 due to rounding of figures.
FE 0 ARG o (BT B o7 EEEATEER S 100% -
*2016 Sample: Among all persons who use the Internet

*2016 SEBEA + AFTAEA LA BRI AL AR
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Table 28c: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites for own use

& 28¢ : fE4 E1EEF | REIRIERAES THREE / BR / BUATH / Eikwst / B /| BT EEREANEE

2016 2014 2012 2010 2008

() () (%) (%) (%)

Often 45 1.4 4.6 1.2 0.9 0.9
Sometimes [t~ 19.3 134 95 102 7.0
Seldom 7R/1» 196 11.0 10.0 8.4 9.1
Never 5247971 59.1 705 79.1 80.2 82.6
Don't know / can’t remember “RH13E | ECRHE 0.5 0.4 0.3 0.4 0.5
Often / sometimes / seldom &X& / /1

' R R 403 291 207 195 17.0
/1
Sample fEAS 788* 1005 1001 1005 1003

Note: Percentages may not add to 100 due to rounding of figures.
FF 1 R REG o (AR B oy EEEATECR 7 100% -
*2016 Sample: Among all persons who use the Internet

*2016 FEHEA © DAFTAA LA ER AL REEE

Table 28d: Frequency of re-editing movie posters, comics or pictures without authorisation of copyright

owner, and then uploading them to the Internet or social networking websites for sharing purpose

% 28d : RGHRIEHAAFR @ KB - BEE R FUE - MR Es LS\ > ZHEE

2016 2014 2012

(%) (%) (%)
Often &% 03 03 03
Sometimes [t §= 25 2.3 2.9
Seldom 75/ 2.8 3.7 4.3
Never 52 £74°H 939 929 920
Don't know / can’'t remember ‘R4l | ECR#E 0.5 0.8 0.5
Zf\ten | sometimes / seldom &5 | fEld | R - 63 75
Sample £~ 788* 1005 1001
Note: Percentages may not add to 100 due to rounding of figures.
FE 0 ARG o (B AR B 27 EEEATEER 2 100% -
*2016 Sample: Among all persons who use the Internet
2016 FEEEA  DIFTAA _EAEEN AL R A
Aristo Market Research & Consulting Co. Ltd. -48 - March 2017
Hrl 5T A TR A F 2017 3 H
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Table 28e: Frequency of listening to pirated music / watching pirated movies / TV shows online

& 28e | PR FWEREIRESE | BIERREY | BHRETHAEE

2016 2014

(%) (%)
Often &% % 19 21
Sometimes [t~ 11.2 9.1
Seldom 7R/1» 146 16.4
Never 524781 66.0 70.2
Don't know / can’'t remember “RN&17E | SCAHE 6.4 2.2

- I 4

(/if\ten/sometlmes/seldom e | e 1R 276 276
Sample fEAS 788* 1005

Note: Percentages may not add to 100 due to rounding of figures.
FF 1 R REG o (AR B oy EEEATECR 7 100% -
*2016 Sample: Among all persons who use the Internet

*2016 FEHEA © DAFTAA LA ER AL REEE

Table 29a: Frequency of downloading music / movies / TV shows / computer software / games / e-books

online communities / unauthorised websites and then sharing the files with friends

— bivariate analysis

% 29a : {48 EALEE / RECTAERVEENE TGS | BR | BEIH [ Sk [ WER | BT

REREXEHE—FNZNEE - SBE

Sex Age Education Attainment Working Status Montlhr:yéoPrﬁgsonal
J [ ‘xﬁ'{‘A z= £ :‘:‘ MIRAN
r$/DJJ EEUY %&E*ﬁg Tjﬁﬁﬁ;{k/ﬁl‘ {AH L&)\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NG Sec  REE fEME IRAEEE < - 2
5 % <30 30-49 =50 @ DIF o DR A4E A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
O_ft??/sometlmeS/seldom 9.5 122 221 103 29 0.0 9.2 13.3 126 8.6 104 112 118
w1 T ARD
Nt,ever\ 905 87.8 77.9 89.7 97.1 100.0 90.8 867 87.4 914 89.6 88.8 88.2
SEERA
Sample: Among all persons who
U‘S,e the Internet . 399 385 : 221 324 239 21# 374 384 464 313 | 295 186 229
B - DIFrAA LAE 18R
NS e
X? 0.935 45.456* 5.276 1.242 0.049
* p-value < 0.05 and expected value > 5
p-1E< 0.05 K i E> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’'t remember” were excluded.
sE (1) EREEALRG - (ERIEYE 7 EEEAIECR Y 100% -
(2) bk T B T ARHIEE | SRR HIEE -
# Caution: Small sample base
FOER  AEERD
Aristo Market Research & Consulting Co. Ltd. -49 - March 2017
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Table 29b: Frequency of downloadingmusic / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites and then uploading them to the Internet for downloading

by others — bivariate analysis

290 : fE4E FHEE [ REIERTENL TEESE | BR | BIETE / SRkt [ W | BT

R E @ N THETEE — SBIE T

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI s BEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEEE Sec  AHE | fEEE JEAEEE < - 2

= @& <30 30-49 =50 M B2 Bk A+t A $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Ojt?t] / sometlmes// seldom 2.6 25 4.4 2.7 9 0.0 25 2.5 3.0 1.7 2.1 1.6 4.0
&E L REH L ARD
vaer\ 974 975 956 973 99.1 i100.0 975 975 970 983 979 0984 96.0
R
Sample: Among all persons who
use the Internet N 3909 386 : 221 324 240  20* 375 385 464 315 296 186 229
B DIATA A _E4EEER
N RAEE
X? 0.021 6.044* 0.544 0.928 2.303
* p-value < 0.05 and expected value > 5
p-18< 0.05 & j#iE> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) EELRE (G - (EFURREY S o3 EEAERIECR F L 100% -
(2) #iths T B T ARHIE | ST ) AIMESE -

# Caution: Small sample base
FOEE  BRAREERD
Aristo Market Research & Consulting Co. Ltd. -50 - March 2017
Hrlig i S TA TR A = 2017 4E 3 H
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Table 29c: Frequency of downloading music / movies / TV shows / computer software / games / e-books

from online communities / unauthorised websites for own use — bivariate analysis

K 29c - {248 BB | REEPRBAVAENE TEESE [ R | EEUENH [ SEiSERE / MR | ETEEREHREE

- BRIEY
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEAEL  EE%  JEEME < - 2

L3} % <30 30-49 =50 @ DI 2 DR AH£ A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
O_ft?t]/sometlmeS/Seldom 46.7 349 | 599 437 215 93 40.2 433 432 372 400 478 38.0
&H | RH R
Never

. 533 65.1 401 563 785 :90.7 59.8 56.7 56.8 628  60.0 522 620
SEAE
Sample: Among all persons who
use the Internet \ 401 383 221 322 241 22 374 383 463 314 296 186 228
B - DIFAA LAEEERY
NEEAE
X? 12.321** 73.419** 10.919** 2.258 3.501
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
p-1E< 0.05 K FHAE> 5; **p-1E< 0.01 KA E> 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’'t remember” were excluded.
FE (1) EPVEAR G o (ERTHEAYE 3 ERAERIECR F 7 100% -
(2) #ibx T B T AHIE | SO AIEE -

# Caution: Small sample base
FER AR
Aristo Market Research & Consulting Co. Ltd. -51- March 2017
Hrlig i S TA TR A = 2017 3 H
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Table 29d: Frequency of re-editing movie posters, comics or pictures without authorisation of copyright

owner, and then uploading them to the Internet or social networking website for sharing purpose

— bivariate analysis

% 29d | RGHIERAAEE - HEREE - BEEH FUE - ARK RS AR BERMAS ZHEE

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI B BEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEEE Sec  ARHE( MR JEAERE < - 2

L3} % <30 30-49 =50 | DIF o DR AH£ A4 $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Often  sometimes / seldom 62 51 136 40 16 35 45 69 67 40 57 62 59
&E L REH L ARD
Never 938 949 864 960 984 : 965 955 931 933 96.0 943 0938 941
= N4
TJLEIR
Sample: Among all persons who
use the Internet N 398 386 @ 219 324 241 21* 375 383 | 462 315 297 185 229
BEA © DIFA A LA EER
NS
X? 0.648 31.309** 1.777 1.762 0.154
*p-value < 0.01 and expected value > 5
“p-1E< 0.01 KA E= 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) EEIRA (G - (BB E o3 EEAERIECR F L 100% -
(2) #iths T [ T ARHIE | SO ) AIMESE -

# Caution: Small sample base
PR EARgERD
Aristo Market Research & Consulting Co. Ltd. -52 - March 2017
Hrlig i S TA TR A = 2017 4E 3 H
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Table 29e: Frequency of listening to pirated music / watching pirated movies / TV shows online

— bivariate analysis

& 29e - EHfrE FRKEREIRE S | BEAREY /| EHATHNEER

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE FREEAR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2

= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Ojt??/sometlmesl/ seldom 335 259 496 258 184 285 276 318 327 250279 338 317
&E 1 REFARD
Never 665 741 504 742 816 : 715 724 682 673 750 721 66.2 68.3
= N4
TJLEIR
Sample: Among all persons who
use the Interet . 374 364 @ 210 307 221 21 355 358 441 291 ¢+ 279 178 215
B DIATAA _L4EEER
NS
X2 4.629* 53.064** 1.175 2.924 1.124
*p-value < 0.01 and expected value > 5
“p-1E< 0.01 KA E= 5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / can’t remember” were excluded.
£ (1) EEIRA (G - (BB E o3 EEAERIECR F L 100% -
(2) b T A TRKIE | SO IEZE

# Caution: Small sample base
LRS- %N e iUl
Aristo Market Research & Consulting Co. Ltd. -53- March 2017
Hrlig i S TA TR A = 2017 3 H
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3.3.2  Whether agreeing that “it is morally wrong to download music / movies / TV shows

from online communities / unauthorised websites even knowing that it is an
infringement of IP rights”

REFEE "HEHNRIEAGREENERL T - (IR Etie | REIERENL TEEE /
BY | BORMERTERNTER

In spite of a high percentage of respondents
downloading unauthorised files for own use,
77.3% of respondents agreed that “it is morally
wrong to download music / movies / TV shows
from online communities / unauthorised
websites even knowing that it is an
infringement of the IP rights” which was higher

FEREPNE 2 (NN NS S R LTS
o B 77.3%1)ZshEEE T EIRAEIAE
FEREATIE ST > AT 2RTEA BB | AREKHIELY
ph N E ELE Byl BEEREHERNBENT
By B 2014 FEEHEY) 69.5% B A 12.1%
HSZEhE A Ry T Ry N B2 - H 2008
FELAREC SRS AR E 57 b -

than the proportion (69.5%) found in the 2014
survey. Meanwhile, only 12.1% of the
respondents did not consider such activities
were immoral which was recorded as the
lowest proportion on this aspect since 2008.

With regard to the analysis on the demographic
subgroups, no significant association was
found between the agreement of the captioned
statement and the demographic variables in
this round of Survey.

Ller &ttt - B g aHEzER -

(#£30 - 31)

(Tables 30 — 31)

Table 30: Whether agreeing that “it is morally wrong to download music / movies / TV shows from online

communities / unauthorised websites knowing that it is an infringement of IP rights”
* 30 ' EEHE fFEHARIPABREENER T
RS EAEEE | RIS, TEESE | B | BEEE RN EEN TR |

2016 2014 2012 2010 2008
%) () ) ) (%)
Agree [E] = 77.3 695 723 76.1 80.3
Disagree A [&] & 12.1 225 20.7 198 17.3
Don't know / Hard to say “N41E | {REER 106 7.9 7.1 4.0 2.4
Sample ££7< : Among all persons who use the Internet [ HEER J I
. EEZN galp LAFrAA LEE BN R 288 732 709 691 666
Note: Percentages may not add to 100 due to rounding of figures.
FF 0 R RE G o (AR By EEERTECR 7 100% -
Aristo Market Research & Consulting Co. Ltd. -54 - March 2017
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Table 31: Whether agreeing that “it is morally wrong to download music / movies / TV shows from online

communities / unauthorised websites knowing that it is an infringement of IP rights” — bivariate analysis

%31 BAEE " FHEARUAGEENEN T -

o tEdE EHERE | ARECIEAEY TEESE | B | BRAHRETERNTE | — S8IEST

Monthly Personal

Sex Age Education Attainment - Working Status Income
MR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree [E]Z 875 856 828 897 854954 875 851 858 872 886 87.0 86.2
Disagree A [E] & 125 144 172 103 146 @ 46 125 149 142 128 114 13.0 1338
Sample: Among all persons who
use the Interet . 361 344 @ 203 285 217 21* 331 348 416 283 ¢ 270 164 207
B DIATA A _L4EEER
NS
Xz 0.834 4.242 1.833 0.175 0.371
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEIRA (G - (BB S o3 LLAERIECAR F L 100% -
() R TEE TARIE | REEER ) AMEZE -
# Caution: Small sample base
FOXE BEARgERD
Aristo Market Research & Consulting Co. Ltd. -55- March 2017
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3.3.3

Whether agreeing that “it is morally wrong to listen to the music or watch the

movies / TV shows online even knowing that they were pirated versions”

EEEE "EES LUEEEEE AR ERNTE | B | EEEERAERNT

V|

Almost two-thirds (64.5%) of respondents
agreed that “it is morally wrong to listen to the
music or watch the movies / TV shows online
even knowing that they were pirated versions”.
This revealed an obvious increase from 59.4%
in the 2014 survey.

It was observed that when analyzing by
different demographic variables, there was a
higher proportion of primary education or
below (95.2%), non-working persons (80.3%)
and those with less than $10,000 monthly
personal income (82.6%) agreed that the
captioned behavior to be immoral.

(Tables 32 — 33)

RIE7S AT 2517 (64.5%) [FIE fE4E4E LU
FEEBUE RS kY2 48 Bl EHETH
TEANETERIT Ry > ¥ 2014 £EHY 59.4% Fois)

Dl &Rt - Bom el NSl N s
f2RE (95.2%) ~ JE{ER AL (80.3%) K (E A&
AU A&]£$10,000 (82.6%) Hy~z55¢(E =T
AT Ryie AN iEre -

(£32-33)

Table 32: Whether agreeing that “it is morally wrong to listen to the music or watch the movies / TV shows

online knowing that they were pirated versions”

* 32 BEER "EEK FKERSEERRE AR TS | BY | EREHEAERTR

Hrignist e R A E

2016 2014
(%) (%)
Agree [F] & 645 59.4
Disagree R [E & 20.3 324
Don't know / Hard to say R 13 | {REER 152 8.2
Sample £ 75 : Among all persons who use the Internet LA 7 487800 A+ Bkt 288 732
#
Note: Percentages may not add to 100 due to rounding of figures.
5 0 IR o (BRI B 2y EEAERI BN ZE Y 100% -
Aristo Market Research & Consulting Co. Ltd. - 56 - March 2017
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Table 33: Whether agreeing that “it is morally wrong to listen to the music or watch the movies / TV shows

online knowing that they were pirated versions” — bivariate analysis

%33 : BRFAE {4 FEEs AR SRATESE | B | BRI HETERTR | - SEIEN

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
)| [ J%%L\ Z= e BE ;‘:‘ N \5
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female INEEE Sec KEEHE: L FRE JEAERR < - >

= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Agree [E]Z 76.7 756 718 769 784 952 757 753 733 803 826 727 751
Disagree A [E] & 233 244 282 231 216 48 243 247 267 19.7 | 174 273 24.9
Sample: Among all persons who
use the Interet . 340 328 190 267 211 20% 317 327 384 279 : 264 153 197
B DIATA A _L4EEER
NS
X? 0.195 1.832 4.066 4.500* 6.132*
* p-value < 0.05 and expected value > 5
p-1E < 0.05 R E>5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEIRA (G - (BB S o3 LLAERIECAR F L 100% -
() R TEE TARIE | REEER ) AMEZE -

# Caution: Small sample base
FOEE  BRAREERD
Aristo Market Research & Consulting Co. Ltd. - 57 - March 2017
Hrlig i S TA TR A = 2017 3 H
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3.3.4

Possible risks of listening to pirated music, watching pirated movies / TV shows

online or downloading music / movies / TV shows from unauthorised websites

RS LA T - BIEENEY | BB B SRR ERENER TS /

B | BHATHREEERHVER

Apart from the morality issues, some
respondents practically concerned the possible
risks to individuals or families involved in
dealing with online pirated files and files
downloaded from unauthorised websites.
The top three risks mentioned were “computer
may get virus” (28.2%), “violating the law”
(26.0%) and “being prosecuted” (25.9%).

(Table 34)

PREFERE LHVEESN - — 252 R
BRYE R RN A IRV L TR 2 TR
FEHE NG NI - & =52 gde Y
Jilbg e T A T (28.2%) 0 T ETE

(26.0%) }z " #ekmfZE  (25.9%) -

(#£34)

Table 34: Possible Risks of listening to pirated music, watching pirated movies / TV shows online or

downloading music / movies / TV shows from unauthorised websites (Spontaneous mention)

34 TR FEEEIREYE - BIESNERY | EIREGREHSIEREENER T T | B | BREHE

AREREEE (AR TMEE)

2016 2014
(%) (%)
Computer may get virus 289 36.2
BEssE ' '
Violating the law
s 26.0 121
E9EN
Being prosecuted
o 25.9 -
etz
Computer may be hacked by hackers
R, 6.2 17.8
CLE=gi YN
Set a bad example to the young generation 16
BT '
May encounter high risk advertisements (e.g. pornography / fraudulent advertisements) 12 8.3
SRS IR B 5 O 2 | B ) <
Don't know / Hard to say 169 13.7
WEAIE | 7S ' '
No risk at all 167 215
A A ' '
Sample: Among all persons who use the Internet 288 732
BEA - DIFA A LA EER A+ RS
Note: The sum of % may not add up to 100 as respondents could give multiple answers
i A E RSB - 5 thAERIEE R 100% -
Aristo Market Research & Consulting Co. Ltd. - 58 - March 2017
Hrlig i S TA TR A = 2017 3 H
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3.3.5 Frequency of buying pirated or counterfeit goods

REEER R E MR EE

Since 1999 when this Survey was first
conducted, the habit of buying pirated or
counterfeit goods was closely studied. This
year the proportion of those who bought these
goods often / sometimes / seldom was 25.5%,

BB

A& 1

H op

H 1999 FERAVHECYE "IEHEREE R
Hin HUEEEITHIFE - €65 1 T 1 1RV
HY 2 515 & 2 I A T R
(25.5%) ; 7VA 70.9% HYZEhE HIFR R A FIE
HOGHFEM -

hit the lowest record to date. Likewise,
70.9% of the respondents said they had never
bought. (£ 36)
(Table 36)
Table 36: Frequency of buying pirated or counterfeit goods
% 36 : BEERKERESNEE

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

() () () (0 () () () () ) () () (%)
Often
o 0.3 0.2 05 01 02 07 0.9 2.8 1.2 1.7 27 3.3
K
Sometimes

6.8 7.2 80 83 84 143 166 175 17.0 190 23.3 214
falHp
Seldom
) 184 20.8 20.3 209 226 255 27.3 30.2 309 328 359 346
(-9
Never
oy 709 699 695 69.6 674 584 552 478 49.1 46.1 36.5 36.8
5
Don'tknow / can't remember 3.5 1.9 1.7 1.2 1.4 1.1 1.7 1.8 0.5 1.6 39
A | SR ) ) ) ) ) ) ) ) ) ) )
Often / sometimes / seldom

255 28.2 288 29.3 31.2 405 448 505 49.1 535 619 59.3

& 1 ES L ARD

Sample 4~

1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009

Note: Percentages may not add up to 100 due to rounding of figures.
FE 0 ARG o (BT B o3 EESEATEER S 100% -

Aristo Market Research & Consulting Co. Ltd.
HrilgE i ST AR A E

-59 -
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In the case of demographic sub-group LA SEZRMESHT > & HULAIF$10,000 K

ot

analysis, it appeared that a relatively higher B e S o 5

proportion of respondents with monthly income  j=2522(2906) -
between $10,000 and $19,999 (32.3%) would

buy pirated or counterfeit goods. Those with

monthly income of $20,000 or above (29%)

come second.

(Table 37)

$19,999 7 [y ~Z5/(32.3%) A E = Y EL B

- H3UR H A 75%$20,000

(#37)

Table 37: Frequency of buying pirated or counterfeit goods — bivariate analysis

=& 37 : E RS E MR RATEE - ERE

Sex Age Education Attainment Working Status Montlhr:iOPniresonal
PRI Fie HEEE IR (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /N, Sec KEE: fEER  JEEER < - >
5 4 <30 30-49 =50 . DIN 2 Dk 0 AE AL 1$10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Often / sometimes / seldom 285 247 294 243 267 192 275 275 297 233 234 323 29.0
&H R AR
Never
715 753 706 757 733 808 725 725 703 76.7 76.6 67.7 710
SEESH
Sample 468 501 217 317 435 93 454 413 486 474 - 447 204 237
EEN
X? 1.866 1.584 2.889 4.419* 5.924
* p-value < 0.05 and expected value > 5
p-18<0.05 R 7EATE>5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / can’t remember” were excluded.
(1) LR o (EREEY S S LA SR Y 100% -
(2) ffibr 7101 TREE | SORED ) AR
Aristo Market Research & Consulting Co. Ltd. - 60 - March 2017
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Among those who admitted that they had
bought pirated or counterfeit goods, 32.9%

I S I E M R A 2B E T 0 32.9%
T M E SR EREE AL R TR

expressed that the items which they mostly / Effi |, » HXE "8/ 25 EHE | (32.2%)

bought were “clothing and accessories”,
followed by “music CD / movie DVD or VCD”
(32.2%) and “toys / stationery / accessories”
(13.1%).

The top three most purchased pirated or
counterfeit goods remained the same as those
from the 2014 survey but the ranking had
changed slightly. “Clothing and accessories”
had taken over the place of “music CD / movie
DVD or VCD” to become the most purchased
categories in this regard.

The most frequent channel of buying pirated or
counterfeit products was physical “shops /
stores” (47.3%), followed by “stalls” (35.0%)

ke PHiE 1 XE kR (13.1%)

B B EG RS EREE AL 2014
AR ARV Kk 1 E
B ) Y SEEHUA T B SR LR ) AR A
il Y S A R R

ARG E TN B 2 W R A B R S 2R
HEFTHTIE - SRR TG | i ) (47.3%) P A
{ERAYIRE - HUOE thr L 1(35.0%) K" 48

following. “Online shops” (9.4%) ranked the %&p5)E | (9.4%) -
third-most. (£ 38a-b)
(Table 38a-b)
Table 38a: Most bought Pirated or counterfeit products
% 38a ' FHEIERSEREL

2016 2014 2012 2010 2008 2005 2004

(%) (%) (%) (%) (%) (%) (%)
Clothing & accessories X / Efi 32.9 28.0 20.1 20.7 15.0 12.3 7.7
Music CD / movie DVD or VCD B3/ E2F J¢htE 32.2 35.8 51.3 57.8 56.2 63.8 63.0
Toys / stationery / accessories Ir2 [ 2 H | 5
et Y MRIXATH 431 158 04 09 16 04 17
m{ni
Photocopy book &% & 7.5 2.5 6.6 4.7 3.8 2.1 1.9
Computer software ZE a4 6.5 10.2 12.7 9.7 14.4 14.1 15.2
Game (e.g. PS2 / Wii) ##EL (Fl40 : PS2 1 Wii) 2.8 5.3 7.5 5.3 7.3 6.7 8.1
Household goods i i 2.3 - -
Watch F§# 15 25 1.4 0.9 0.6 0.5 1.2
Mobile phone accessories T[4 1.2
Sample: Among all persons who buy pirated / counterfeit
products 258 284 288 294 313 488 544
BA - DA A EER | EREN AT REE
Note: Percentages may not add up to 100 due to rounding of figures.
0 R o (BRI E S AR SR Y 100% -
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Table 38b: Most frequent channel of buying pirated or counterfeit products

% 38b : EEHRREMERS AR

2016

(%)
Shops / stores g 47.3
Stalls ##7 - #= 35.0
Online shops #4%%m%)5 9.4
Mainland China (Shops / stores) 1A Bl 6.2
Social media 3 F& 1.1
Auction sites A& 489k 1.0
Sample: Among all persons who buy pirated / counterfeit products 58

A AR EEN | BREN A\ L EEH

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 ARG o [EHIRERY B oy LRI s 100% -

For those respondents who claimed that they
had never bought pirated or counterfeit goods,
their most stated reason was “no need to buy /
not interested in pirated or counterfeit goods”
(42.1%). It was followed by “poor quality of
pirated or counterfeit goods” (21.6%) and
‘seldom buy pirated / counterfeit goods”
(18.0%).

(Table 39)

FONMEA R G REE A ZahE T o 8%
S MIERE YRR ERECE M E S
FEE | HWERECE S w2 A B
(42.1%) » HIUE " BB R ELERE
(21.6%) kK "R/ EHEREE B E &
(18.0%) -

(#39)
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Table 39: Reasons for not buying pirated or counterfeit goods (Spontaneous mention)

% 39 | MEEHRSEMERNFR (FERT TMEE)

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001
() (%) (%) (%) (%) ) (%) %) (%) (%)
No need to buy / Not interested in pirated or
counterfeit goods
. . e 421 338 375 484 47.9 413 375 340 414 128
ARSI E M EMIEE | i
e E R i A B
Poor quality of pirated or counterfeit goods
. . . B 216 225 226 25.7 21.6 301 355 315 18.2 239
BB E mE R
Seldom buy pirated / counterfeit goods
o ) . 18.0 12.7 85 6.6 10.9 4.0 3.0 34 6.9 10.0
R EEREE M E
Immoral / Wrong to infringe others’ IP rights
IR FaERE > 2 EETRE 138 151 104 11.9 19.6 154 11.3 144 111 142 148
RyRALBI NI A IEREERY
Genuine goods are in better quality
N 11.1 10.7 54 52 4.0 3.9 4.8 6.0 - -
BB E R E
Genuine goods’ quality guaranteed
N 10.2 21.0 14.0 11.1 13.3 9.3 8.5 8.9 4.8 1.7
BB E R RS
Fear of violation of IP laws
. 50 103 64 53 6.8 5.6 6.4 29 8.5 7.3
FamILAs]
Affect own image
50 53 80 3.5 4.1 4.7 7.2 4.1 - -
FEHCE
Difficult to find pirated / counterfeit goods in
market 14 16 1.2 2.3 31 11 04 2.2 0.6 3.7
SR RBEAE T I B R A R R
Genuine goods have become cheaper
13 24 42 0.8 1.2 2.0 11 2.9 5.3 2.8
IERRE mE S8 T Bk
Seldom use DVD / VCD and software
1.2 13 19 5.0 1.6 7.6 9.5 12.3 - -
R/F3 DVD/ VCD Je BB
Detrimental to Hong Kong law and order
R 06 01 0.8 0.6 0.3 0.6 0.9 2.1 - 5.2
BEEREL
No money to buy pirated / counterfeit goods
. s . 06 20 17 1.3 1.3 2.6 1.3 14 5.0 14
A PR S E M S
Free download from other channels
o ) 05 06 01 0.5 - - - - - -
HHAR R E T E
Detrimental to Hong Kong economy
o 04 03 22 0.6 0.6 0.7 1.2 2.7 0.2 14
BEERBLE
No time to search for pirated or counterfeit
goods 0.3 - - - - - - - - -
SEARRIE | R B
To educate the young generation and to act as
moral role model 0.1 - - - - 0.1 - - - -
HE T DG
No specific reason
. N 25 - - - - - - - - -
EEREIRERRA
Sample: Among all persons who did not
) , 711 702 696 699 676 704 670 588 385 358
buy pirated / counterfeit products
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2016 2014 2012 2010 2008 2005 2004 2003 2002 2001
() (%) (%) (%) (%) ) (%) ) (%) (%)

A DRI AE R | A
OPNS S

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
iF R B TR S N — (A ZE - By EEEAIEE AT 100% -

3.3.6  Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods even
knowing that it is an infringement of IP rights”

EEEE T ERAREARERNER TR ER /| EERERETERTR

74.0% of the respondents agreed that “it is 74.0%M 5% E & T EHAEIAIREREDY
morally wrong to buy pirated / counterfeit F% NYABEEZN | BEELEANEET
goods knowing that it is an infringement of IP /5 | #% 2014 4 f=; (67.4%) -

rights” which was higher than that of the 2014

survey (67.4%).

As for the demographic sub-group analysis, PAETSERIHT > & PG HHEZER] -
there was no significant difference found (#£40-41)

between different demographic variables.

(Tables 40 — 41)

Table 40: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an

infringement of IP rights ”
% 40 : EEHEE " EHASIABRERER TMIABE LR /| BEERERERETR

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

) () (%) () ) () (%) (%) (%) (%) () (%)
Agree [E]Z 740 674 708 742 799 66,5 646 67.0 678 68.2 59.8 56.4
Disagree “R[E]| = 142 225 212 207 163 245 26.8 225 231 240 31.1 305
Don't know / Hard to say
RHIE | REEER

11.7 101 81 50 39 90 85 106 91 7.7 92 131

Sample fEA 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RE G o (AR By EEAERTEER 7 100% -

Aristo Market Research & Consulting Co. Ltd. - 64 - March 2017
Hrl 5T A TR A F 2017 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

Table 41: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an

infringement of IP rights” — bivariate analysis

* 41 : ERAE "HEHANERUABEREN TOAEE N | SRERETERTR

= baviil
Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
TR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
L3} % <30 30-49 =50 @ DIF 2 DR AH£ A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) k) (k) (%) (%) (%) (%) (%) (%)
Agree [E]Z 83.7 84.1 828 855 832840 826 848 : 827 849 855 839 802
Disagree A [E] & 16.3 159 : 172 145 168 : 16.0 174 152 173 151 145 16.1 1938
Sample 433 454 198 277 412 86 405 387 438 441 421 177 221
EZN
Xz 0.016 0.957 1.125 0.752 2.370
Notes: (1)Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
£ (1) L RA (G - (EFUREY S o3 LLAERIECAR F L 100% -
() kR TEE TORAIE | REER , B(EZEK -
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3.4
# T IERRIEE R | EHEER

The public awareness of “No Fakes Pledge”
Scheme was one of the key study topics in this
Survey since 2008. This year Survey has
recorded the highest awareness to date — with
over half (56.2%) of respondents having heard
of this Scheme.

Amongst these Scheme-aware respondents,
relatively higher proportions of respondents
aged 30-49 (66.8%) and working persons
(62.0%) were observed. Moreover, the higher
the monthly personal income, the higher the
proportions of respondents were aware of the
Scheme. These proportions ranged from
50.3% (of those with monthly income less than
$10,000) to 64.4% (of those with monthly
income $20,000 or over).

Regarding their acquainting channels, the
most popular one was reported to be
“television advertisements (68.4 %)”, followed
by “stickers / tent cards in shops” (34.0%) and
“newspapers / magazines” (16.8%).

(Tables 42 — 44)

Opinion towards the “No Fakes Pledge” Scheme

H 2008 4 AR T IERRIE SRR | 5TEIHTEE
R A Ay 2 b — TR B R - Rk
il (56.29%) Fon BTN ILETE] R EEHT

=] o

FoORHEIETEINZEEE T > 8537 30-49 5%
(66.8%) S AEH# A 1:(62.0%) (H#z =Y H 7L -
i BB NSRS > SRRZET S 255
2 o H{E A H U A[E2$10,000 £ 50.3%
@ N A U AE$20,000 2N DL FHY 64.496 -

BRI ZEE R AR - T B (68.4%)
Fofers  HAUZ " P EERG 1 FERE | (34.0%)
Ko U HRAREES ) (16.8%) -

(F£42 - 44)

Table 42: Whether having ever heard of the “No Fakes Pledge” Scheme

* 42 AR T IERIEERE | 518

2016 2014 2012 2010 2008
) (%) () () (%)

Yes 5 56.2 48.7 425 345 50.1
No )& H 43.8 51.3 575 655 499
Sample fEA& 1005 1005 1001 1005 1003
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Table 43: Whether having ever heard of the “No Fakes Pledge” Scheme — bivariate analysis

%43 : EREEE TIERRIE GRS | 518 — S8R

Monthly Personal

Sex Age Education Attainment Working Status Income
)| [ i};ﬁl\ s m== ;‘: L TRD )
[?E/EJ‘J EE‘UV %&E *EEJ_X_ TjEHgﬂiHj(/R {}\H L{&}\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEEY Sec  KEREL . FRE JEMENR < - >
) i@ <30 30-49 =50 PN 2 DIk A+ A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yes H 58.0 547 582 668 483 471 559 594 620 510 50.3 605 644
No ;&H 420 453 418 33.2 517 529 441 406 @ 38.0 49.0 49.7 395 356
Sample A< 487 518 222 324 459 100 469 425 497 499 471 208 243
X2 1.689 26.757** 5.096 12.410** 16.082**
*p-value < 0.01 and expected value > 5
*o-1 < 0.01 RAEHE >5
Note: Percentages may not add up to 100 due to rounding of figures.
FE ARG o ERREEYE o ERAERIECR L 100% -
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Table 44: Channels of acquaitance (Spontaneous mention)

& 44 BRIHEE (8FRT MEE)

2016 2014 2012 2010 2008

) () (%) (%) (%)
Television advertisements 2517 &4 68.4 710 728 76.8 845
Stickers / tent cards in shops & o A2ERE | FEFEIE 340 16.3 139 135 9.1
Newspapers / magazines #R4k / FEsE 16.8 15.3 144 141 153
Internet 77 H5:4E 43 37 44 28 06
Radio programmes & &€ H 31 47 40 6.2 6.0
Word of mouth by friends / relatives / colleagues ¥R 4% | [E]Z54¢ 17 39 47 31 16
-
MTR advertisements g &g 2= 15 122 34 21 20
In class / school activities 34 | E2R5ES) 14 02 04 03 06
Advertisements on bus =4 07 75 21 23 0.8
Exhibition / Seminars & | 5 05 02 02 0.6 -
Advertisements on smartphone apps ZgE 1% FE FHFE E & 04 0.2 - - -
Can't remember A2 25 02 05 06 04
Sample : Among all persons who were aware

565 490 426 347 503

AR DIATA BRI A\ Rk

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
iF  HRZE B TR N — (A Ty EEEAIEE AT 100% -

More than four-fifths (84.0%) of the Scheme-
aware respondents considered that the
Scheme was very / quite helpful for building the
confidence of consumers and tourists in
shopping in Hong Kong, or in strengthening the
reputation of Hong Kong as a shoppers’
paradise. This proportion was slightly lower
than that achieved in the previous round
(87.0%).

As per the observation on the demographic
analysis, a relatively higher proportion of aged
50 or above respondents (92.4%) was found to
consider the Scheme very / quite helpful in the
above mentioned context when compared with
other age groups.

(Tables 45 — 46)

#J\K (84.0%) HYZEhE R T IERRIEER
wh ) AT BB IS B RO A AR (S O
SR E BBV R ENRBIFEAEL /| 53
AR B ETERE(87.0%) TR R -

RIEE &R T - MHEEH M EEAVAHEE - A
= EEBTHY 50 pRE bl LHYZ57# (92.4%) 58 Ry
ZatEPEE AR | AR -

(F£45 - 46)
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Table 45: Considering whether the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in Hong Kong, or strengthening the reputation of Hong Kong as a

shoppers’ paradise

45 BB " IERRIEGEREE | TR NS S SO ARG LCREE ERBY R ENZEETHEREE

2016 2014 2012 2010 2008

(%) (%) (%) (%) (%)
Very helpful £ & & Bl 31.8 221 246 289 20.7
Quite helpful FE7E B 522 649 569 545 63.2
Not quite helpful BB K 13.2 116 134 146 129
Not helpful at all 52434 HE B 1.6 06 37 05 14
Don't know / Hard to say “NA1#E | {REER 12 08 14 15 1.8
Very / quite helpful JEH EEE) | BEAEEDD 84.0 87.0 815 834 83.9
Not quite / not helpful at all EBIAR A | 52445 EE) 148 122 171 151 143
Sample : Among all persons who were aware

565 490 426 348 503

BEA - DIFRA R A - R AR E
Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 ARG o [ERIRERY B 5y ELAERIEER s 100% -

Table 46: Considering whether the “No Fakes Pledge” Scheme could help building the confidence

of consumers and tourists in shopping in Hong Kong, or strengthening the reputation of Hong Kong as a

shoppers’ paradise — bivariate analysis

246 52k " IERRIEEREE | STEIREHUNEE FORE RN E LR E AR R E R R G HEE)
— BBIEST
. . . Monthly Personal
Sex Age Education Attainment Working Status Income
y I ;;_EA Z=10 RE BRER RS
MR Fle BEEE LIRS (G A A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE Sec  AREEC I fEER  JEAFHR < - >
% o <30 30-49 >50 @ DT HE DR AL A $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (h) (%) (%) (%) (%) (%) (%) (%)
Vel’ quite helpful 84.3% 85.7%:82.0% 78.6% 92.4% 91.4% 806/'9 81.6% :82.4% 88.0%:88.4% 81.7% 82.7%
IREAEY | AR 0
Not quite / not helprfl atal 15.7% 14.3%:18.0% 21.4% 7.6% @ 8.6% 13'1 18.4% 17.6% 12.0%11.6% 18.3% 17.3%
HEPAKR | 2@ A8 0
Sample: Among all persons who
V\{?re aware N . 283 276 . 125 215 219 47 259 250 307 249 | 232 126 156
BEA + DIFrARRRIEI N+ By
s
X2 0.333 16.614** 3.871 3.141 3.704
**p-value < 0.01 and expected value > 5
“p-1E < 0.01 RiEHE =5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.
(2) Those answered “don’t know / hard to say” were excluded.
sE (1) EREEALRAG - (ERIEYE 7 EEEAIECR Y 100% -
(2) Wik T B T AHIE | R AIMEE -
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3.5
HIEREERERRNER

In view of the public attitude towards the long-
term development of IP rights over years,
75.4% of the respondents considered that the
protection of IP rights would be very / quite
helpful to the development of the local creative
industries.  More than two-thirds (67.2%)
considered it would be very / quite helpful to the
overall economic development of Hong Kong.
Both results were higher than that of last
survey.

When it came to studying the results by
demographic groups, a relatively higher
proportions of respondents with primary or
below education (86.9%) and respondents
aged 50 or over (82.6%) considered that the
protection of IP rights could be very / quite
helpful to the development of the local creative

industries. In the meantime, a relatively
higher proportion of respondents with primary
or below education attainment (84.1%)

considered the same regarding the helpfulness
to the overall economic development.

(Tables 47a — 48b)

Opinion towards the long-term development of IP Rights

BIHFAE S ER - EH AR IRER R EE R
RIRIVERE TG » 75.4%09 23 & 20 R R
AR E R AR AT R R I AR
KA BBl - IR A N R AZ 5 (67.29%0)5%
Ry TR RIEREE S R RN RGO S IR A
Hih | AR - RRGERITE EIGRE R

=]

DU - /MBS PR 2
#(86.99) F: 50 b, I-(82.69%) 3% FsfRatek
BEEHEE R A ) BRI | I
BB - ULIEIN - /AT RIERLL T (84.1%)
K927 0 P R AT B P
#A] SEARE) -

(#£47a - 48b)
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Table 47a: Whether the protection of IP rights could help

the development of the local creative industries

% 47a : RRHRERRERS EA AR ERR R AR

2016 2014 2012 2010 2008 2005 2004 2003
) () () () () (%) (%) (%)

Very helpful 3£ B E B 30.7 223 275 305 239 233 27.0 34.0
Quite helpful FE7E B 447 486 455 525 521 542 55.0 46.1
Average —fi% 154 211 154 111 163 124 102 7.4
Not quite helpful & B A 50 65 73 37 46 60 49 6.1
Not helpful at all 5243455 Bl 1.7 03 24 04 10 14 17 13
Don't know / Hard to say R~ | {REER 1.3 13 19 17 21 27 13 51
Very / quite helpful JE%E EE B | BEEEE) 754 709 73.0 83.0 76.0 775 820 80.1
Not quite / not helpful at all BB~ A | 5244 E 8 67 68 97 41 56 73 65 74
Sample fEA 1005 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 ARG o [ERIRERY B oy LRI 7 100% -

Table 47b: Whether the protection of IP rights could help

the overall economic development of Hong Kong
= 47b - R RREAREREH T AR RSB R A A

2016 2014 2012 2010 2008 2005 2004 2003
) ) () &) ) (%) (%) ()

Very helpful FJE% A& B 213 144 184 214 145 18.1 208 24.2
Quite helpful §E75EB) 459 487 46.9 49.7 475 524 517 440
Average —fi% 185 26.3 179 172 230 143 103 13.1
Not quite helpful EER A 78 85 100 74 97 91 102 105
Not helpful at all 52474 A & 1) 22 05 30 07 11 24 34 13
Don't know / Hard to say N1 | fR#ER 43 16 36 36 43 37 36 69
Very / quite helpful JEH A& B | KEHEER) 67.2 63.1 653 711 620 705 725 68.2
Not quite / not helpful at all E B Rk | 58/ 5E 100 9.0 130 81 108 114 135 11.7
Sample KA 1005 1005 1001 1005 1003 1206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 R RE G o (AR By EEERTECR 7 100% -
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Table 48a: Whether the protection of IP rights could help

the development of the local creative industries — bivariate analysis

% 48a : PRMENBEER (CEAMARERRERTAED - SBIFHH

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
TR 5 BiEE LR
Primary Tertiary Non
or below or above ;| Working working $10,000

Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2

% % <30 30-49 >50 LAF B DIE . A4 A $10,000 $19,999 $20,000

(%) (%) (%) (%) (%) (%R) (%) (%) (%) (%) (%) (%) (%)
Vel/q”;'f helpful - 780 767 69.4 745 82.6 869 759 767 765 780 780 735 797
JEEAHED | BAEER
szfge 150 166 223 178 11.8 87 181 151 161 155 162 203 136
—X
Notqute/nothelphlatal 7o 67 83 77 57 44 60 83 73 65 59 63 67
RERA | S48 AR
?;?;le 478 503 221 322 438 89 466 417 491 481 | 452 207 240
7K
X2 0.276 16.019** 7.937 0.323 3.926
** p-value < 0.01 and expected value > 5
*o-18 <0.01 RFARE =5
Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EPEATR G - (ERTREAYE o3 ERAERIECR F 7 100% -
(2) MER T TR | REER ) AYEZE -
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Table 48b: Whether the protection of IP rights could help

the overall economic development of Hong Kong — bivariate analysis

7 480 : BRRENREEN (CETARBORRRETAEL - BRIEH

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
)| [ J;%{‘L\ Z= e BE ;‘:‘ b
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
o 4 <30 30-49 250  LUF ok Bk A At $10000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Very l quite helpful 733 676 626 694 741 841 694 67.9 706 698 696 707 701
IEFHER | EAEED
szfge 170 213 249 199 165 9.2 215 195 183 203 20.6 210 183
—R
ot quite /not helpful atall 97 111 125 106 94 68 91 126 111 99 98 83 116
HIAK | e HER
Simple 468 495 219 320 424 88 457 410 484 470 441 207 235
BEA
X2 3.322 8.736 12.979* 1.019 1.317

** p-value < 0.05 and expected value > 5

o1 <0.05 RFEHE =5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.
2) Those answered “don’t know / hard to say” were excluded.

1) HRHEAL B G - (B HIEAY 5 o3 ELAERIEAR s 100% -
2) MBR TR TARAIE [ REER ) A -

(
R
(

With

regard to the areas to which the

Government should devote more resources for
IP rights protection, 40.7% of the respondents
suggested “more promotion through the mass

media”, followed by “more enforcement action”

(29.3%) and “more promotion in schools (incl.
primary, secondary & tertiary)” (25.6%). These
3 aspects were consistent with the results in last

survey.

(Table 49)

BN BURFHE a2 S8R 2 B R AE IR i DA R AT
R EERE > 40.7%HZ T E R EE T TRIELE
B EREM > HROE T E MRS
(29.3%) Jz " hnssAE B B (BAE A ~ -/
£2) 1 (25.6%) > MESLEERY AL RATAT -

(#49)
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Table 49: Areas to which the Government should devote more resources (Spontaneous mention)

% 49 : RRBINEZ LR ELRFEARNE (AR MEE)
2016 2014 2012 2010 2008
) ) (%) (%) (%)

More promotion through the mass media

DIsRAESHAS ERYEE

More enforcement action

JIIIE: iGNt

More promotion in schools (incl. primary, secondary & tertiary)
NEEESRE S (EFEAH/NE)

Amendment of the law

EBUED

Organise more activities for the general public

Z R R A DA B B EEE)

Help the development of local creative industries

A B R

Enhance penalties

HOETHIE

Don't know / Hard to say

NHIE | REER

Considered not necessary to devote more resources
A B E L ER

40.7 425 36.6 448 56.6

293 258 221 279 176

256 241 323 468 50.1

16.7 7.4 - - -

7.4 15.9 9.8 7.6 10.5

5.2 1.8 1.0 1.6 0.1

0.2 105 227 252 258

144 136 11.2 0.9 1.4

1.6 2.7 4.7 - -

Sample 54 1005 1005 1001 884 836
Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) The question in the surveys before 2012: “Do you think it is necessary for the Government to devote more resources in
protecting IP rights in long term? [If definitely / quite necessary] What should the Government do?”.
(1) R E RS N —EEE - 5 ERAERIEE R 100% -
Q) —ZB-"FEZ AT - BEE © TIRRARERE - BUNTEEEZ UL % BRI Ot KIS A T HIVE ? [W15RIE
W FRIERZ] BN EZ RS JTEMIIRYE ? 5 -
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3.6 Awareness of the IPD and its promotional activities
HRREEE M EEEBHEEA
3.6.1 Awareness of the IPD and its duties

HIRREEE e H TAERIRR AT

The findings of this year showed a positive
growth from 23.8% in 2014 to 27.8% in the
proportion of respondents being aware of the
IPD and its role of promoting the protection of
IP rights in Hong Kong. Nonetheless, still
more than half (58.4%) of respondents did not
know which government department was
responsible for these.

(Tables 50 — 51)

SHERA B B R L AP R
BRI EIRI LR » AR SRR
& -y 2014 4Ry 23.8% 7 27.8%
AT R B 52775 (58.4%) [ R Al
BT A £ e TR LA -

(%50 - 51)

Table 50: The government department that is responsible for promoting the protection of IP rights in Hong

Kong (Spontaneous mention)

% 50 : FAGRERAENBREENBINEF (RN TMES)

2016 2014 2012

(%) () (%)
Intellectual Property Department / IPD %155 FEfE 25 27.8 23.8 19.8
Customs and Excise Department 75 &5 10.2 16.0 10.8
Leisure & Cultural Services Department 42 57 S (L ZE B E 0.6 - -
Commerce and Economic Development Bureau F& 5 ki 48 7 25 22 /55 06 0.3 -
Trade & Industry Department T 352 5% 04 0.2 -
Home Affairs Department FRIEIZE#S & 0.4 - -
Innovation & Technology Bureau &1J3 k& FH% & 0.4 - -
Hong Kong Police & A7 03 28 04
Hong Kong Trade Development Council F#: & 5 & /5 0.2 - 0.3
Environment Protection Department IRtz {f &2 0.1 - -
Hong Kong Tourism Board Jjk % 2% f2 J5 0.1 - -
Inland Revenue Department $775 /5 0.1 - -
Information Services Department £t i iz 0.1 - -
ICAC BRI/ \ZZ 0.1 - -
Don't know N &13E 58.4 56.7 68.4
Sample £~ 1005 1005 1001

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 R RE G o (AT By EEERTECR 7 100% -

Aristo Market Research & Consulting Co. Ltd.
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Table 51: The government department that is responsible for promoting the protection of IP rights in Hong

Kong (Spontaneous mention)

% 51 : EAGRERARENBREENBINEF (XAHR MES)

2016 2014 2012 2010 2008 2005 2004 2003

(%) ) ) () () () (%) (%)
Intellectual Property Department / IPD 155 7€ & 27.8 23.8 19.8 148 17.2 154 135 105
Other wrong answers HA 0% 2= 13.8 195 11.8 15.7 11.2 141 158 95
Don't know “f~ H17E 58.4 56.7 684 695 716 70.5 70.7 80.0
Sample fE 4~ 1005 1005 1001 100510031206 1214 1231

Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 IR RAG: o [EHIRERY B oy EEAERTEER 7 100% -

Based on the results of demographic sub-
group analysis,
relatively higher proportions of respondents
aged 30-49 (41.3%), tertiary or above
educated respondents (38.2%), working
respondents (36.4%) and respondents with
monthly income of $20,000 or above (42.3%)
were aware that IPD was responsible for
promoting the protection of IP rights in Hong
Kong. It was also found that the higher the
education level; and the higher the monthly
personal income, the higher the proportions of
respondents were aware of IPD’s role in
promoting IP rights protection. (Table 52)

it was discovered that a

R RER
(41.3%) ~ REFZFEELL E(38.2%)

B LBy 30-49 %

B

A £ (36.4%) k{8 A& A U A $20,000 LI E
(42.3%) HYZFEFRHBERREREZZEAH
TR IR RIERAERE - (Rl /R R A S T S
KA N AU A RS B 2358 FonAIE R
FEMEE T A R HE R PR RIS A Y 5 73 PR

NN
=]
‘:'j

(#£52)

Table 52: Awareness of the Intellectual Property Department — bivariate analysis

% 52 : WHISREEZHEIA — ST

Hrignist e R A E

Sex Age Education Attainment Working Status MontmyéoPrﬁ(rasonal
y I ;;_EA Z=10 RE BRER RS
MR Fie BEEE LIRS g B A
Primary Tertiary Non
or below or above : Working working $10,000
Male  Female /NEEEE  Sec  REEEC I fFER  JEATHR < - >
5 7 <30 30-49 =250 ; DA B BIE 0 AE A+ 810,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware 178 324 239 316 413 173 : 49 244 382 364 198 : 193 318 423
Not aware “NH13E 676 76.1 684 587 827951 756 618 636 80.2: 80.7 682 57.7
Sample 74~ 487 518 | 222 324 459 100 469 425 497 499 @ 471 208 243
X2 12.154** 56.056** 50.059** 33.582** 45.789**
**p-value < 0.01 and expected value > 5
“p-1H < 0.01 RAEHE >5
Note: Percentages may not add up to 100 due to rounding of figures.
FE ARG o (ERREEYE o ERAERIECR L 100% -
Aristo Market Research & Consulting Co. Ltd. - 76 - March 2017
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Among those who were aware of IPD and its
role, 49.4% could correctly point out that IPD
was responsible for “promoting awareness on
IP rights protection”, 19.2% mentioned
“registration of trade marks” and 15.2% quoted
“‘registration of patents”. However, some still
mistakenly thought that “combating piracy and
counterfeiting” (20.0%) was one of IPD’s duties
which  was dropped significantly when
compared with the last survey (37.8%).
Furthermore, 20.1% of the respondents were
not aware of the exact duties of the IPD that
was similar to the result in last survey (20.9%).

As per the demographic sub-group analysis,
relatively a bit higher proportion of tertiary or
above (75.1%) educated and monthly income
of $20,0000r above (76.0% ) respondents were
aware of at least one of the IPD's duties. In
addition, it was revealed that the higher the
education level and monthly income, the higher
the proportions of respondents who knew at

FERBHIAFRAEMEE R ZHE E T - 49.4%HE2
MEE AR S B T | EE HEERER
e Y > DU T R ) (19.2%) KT E
AIEEME 5 (15.2%) » 28010 » 53 R pAZ 5 ER A
RRGREMEEZEAR TR ER | EEM
(20.0%) - Bz EIRHVERE (37.8%) HHEEEHYT
[ o 554 > 20.1%HY 2358 WA KA AR AEE
BVEELIFauE - B EIGHEGER(20.9%)
GERS

RIBERERINT > RSP REHEIEE
L E(75.1%) K@ N & H U A $20,000 LA
(76.0% )W =zahiEmE e/ b— (BRI EREEN
TAE - FERFINEER BB EE R 8 A& F UL
ANEENZEE  ME 2/ D—(ERREREE
TAERE 7 EbIR i -

least one of the IPD's duties. (#£53 - 54)
(Tables 53 — 54)
Aristo Market Research & Consulting Co. Ltd. - 77 - March 2017
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Table 53: Awareness of the duties of IPD (Spontaneous mention)

% 53 : WRISREEE TERBERA (RART MES)

2016 2014 2012 2010 2008 2005 2004 2003
%) (%) () () () () (%) (%)

Correct

IERE

Promote awareness on IP rights protection
A | HEEOREERIRAERE
Registration of trade marks

EEaall

Registration of patents

SR

Registration of designs

SMNBERETEET

Public education

NEHBE

Cooperate with Customs

BRI S

Government intellectual property legal advisor
1 Ry BT O SR 58 M 2 R
Incorrect

N IERE

Combat piracy and counterfeiting
ik R

Receiving complaints and reports of piracy
PEZ IR E RS TT R 2R

Enact legislation

494 504 520 379 445 534 38.9 225

19.2 28.0 158 185 133 20.7 26.4 17.7

152 242 120 153 104 153 184 128

5.4 6.2 45 59 06 - - 5.8

4.0 50 112 78 40 91 76 95

2.8 25 6.2 37 12 48 44 6.2

15 42 25 - 23 04 10 112

200 378 273 20.6 30.6 25.0 28.3 21.0

8.0 37 30 44 40 47 37 95

6.2 95 99 68 64 45 69 22

RVAFS
Investigate into infringing activities 56 112 91 63 35 57 87 35
i 2 (A L) ' ' ' ' ' ' ' '
Don't know

201 209 164 34.7 27.7 170 26.5 38.6
AHIE

Sample: Among all persons who were aware of IPD
B DARTA R R RIS HE Ay A b R BB
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i A E RS R —EEE - 5 thAERIEE R 100% -

240 240 199 149 173 186 164 129

Aristo Market Research & Consulting Co. Ltd. -78 - March 2017
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Table 54: Awareness of the duties of IPD — bivariate analysis

& 54 : WRIEEMEE TIEHRBEASEA — BRI

Monthly Personal

B (BVA—EIEEEZE)
Not aware (no correct answer or
declared “don’t know”)
NHIE (25 IEREE K5
TR AHIE")

32.0% 27.6%

26.3% 28.2% 35.4%

%

36.6

39.6% %

24.9%

28.3% 33.2%

Sex AgJ:A Educatioi A;tainment Wclr!<ing S\t\atus Income
el G BERE HUBGIR L (S H U
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
5 & <30 30-49 =50 ; PAFN & Pk AE A+ $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware (at least one
correct answer) 68.0% 72.4%:73.7% 71.8% 64.6%:60.4% 63.4 75.1% :71.7% 66.8%:63.6% 68.2% 76.0%

36.4% 31.8% 24.0%

Sample: Among all persons who
were aware of IPD
(= Z NRIONE I SERVIPTIE
FHIA L HA

163 122

68 136 81

5# 117 163

183 101

93 66 106

XZ

.143

2.748

1.860

1.664

9.435**

“*p-value < 0.01 and expected value > 5

-1 <0.01 RiEAE >5
Note:
o
# Caution: Small sample base
UREN %N e iUl

Percentages may not add up to 100 due to rounding of figures.
FHR L RE (5 - (BT 8 o3 EEAEFIECR F % 100% -

Aristo Market Research & Consulting Co. Ltd.

Hrignist e R A E
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3.6.2
HWRRERENES M EEEEHIEEAl

50.2% of the respondents encountered some
IPD’s advertising or promotional activities from
different channels in the past two years.
39.7% of the respondents expressed that they
had seen the advertising or promotional
messages on television, followed by
promotions on "No Fakes Pledge" Scheme
(7.3%) and print advertisement / promotional
materials (6.0%).

The awareness level of IPD’s advertising or
promotional activities (50.2%) was similar to
the result of the last survey (51.4%).

It was reported that the awareness of IPD
promotional campaign significantly associated
with all the demographic variables in this study,
namely gender, age, education attainment,
working status and monthly personal income.
Relatively higher proportions of respondents
from the following groups were found amongst
those who were aware of IPD promotional
campaign:

- Male (53.0%)

- Aged 30-49 (62.4%)

- Secondary educated (53.1%)

- Working persons (55.9%)

- Monthly personal income of $10,000 -

$19,999 (58.6%)

Awareness of the IPD’s advertising and promotional activities

50,2061 317 (E M 2 A2 P 2 AR R TR
SR B S TR () 39.79%002
SR UL LR AW RS R
B HAR TFRUEERHE ) EH(7.3%) R
P 25/ (8471.55(6.0%) -

PRI 7 P R R S B E (S BN R R AR T
(50.2%) > i E—RHVHH A (51.4%) AHEY

R R AR B FE B R M R VG B R
SERMER > BREMER - Fi - BERE - L
TEARBE R AE N FE B U o S50 78 S e R e S
TEFNIZEIE T 0 N EERA S
- B (53.0%)

- 4Ef5 30-49 pE (62.4%)

- HEREEE (53.1%)

- FERE A1 (55.9%)

- (BB U A$10,000 £$19,999 (58.6%)

(Tables 55 — 57) (#55-57)
Aristo Market Research & Consulting Co. Ltd. - 80 - March 2017
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Table 55: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention)

% 55 | WAEERZENES N EEEHREA (AR MEE)

2016 2014
(%) (%)
Television
B 39.7 42.0
- "To get the real deal look for the ‘No Fakes’ logo”
o P S CTE 6 4.7 10.2
- "Anti-camcording in Cinemas" (featuring Simon Yam) 59 46
Sk be s E A (HEEEE W)
- "Don't sell counterfeits and\;\)irated goods over the Internet” 05 24
VI e BB E B Gk i E i
- "Differences between trade mark registration and company registration” (featuring Lee Lik Chee) 04 50
PR A A SRR A (FHZEJ1FF £ 08)
- "Territorial limitation of IP protection"  (featuring Lee Lik Chee) 03 08
SR E M ORe g B MERR . (HHZR ) FF 1208)
- "Let's be imaginative, creative; let's protect IP rights (McMug)" 02 14
(A8 - AIME ~ (REBHIERERE (1))
- “Support creativity, respect copyrightL(featuring Eric Chau Pak-ho) 01 i
SHANE  MEAE (HEME )
- “Patent commercialisation improves our quality of life” (iDummy) 01 i
HFlES(E $EFH4EEZ (Dummy)
- “Selling Infringing Goods on the Internet Ruins Your Prospect” (featuring Akina Fong) 01 i
4 LR tRee  ArAFERZIElE (BT ) '
- Mentioned in TV programmes 19 )
BB H NHER
- Television, but cannot recall which advertisement / programme 30.3 173
B o HEO N ETMERE S [ R
Promotions on “No Fakes Pledge” Scheme 73 78
MIERREEAE | SrEIEE ' '
- "No Fakes Pledge" stickers / tent cards / posters in retail shops 44 12
TP o [ IERUES RS | fRE [ R |
- TV and Radio API of "No Fakes Pledge" Scheme 1.2 0.9
CIERRIEE RS ) STEIEGNEGEER ' '
- "No Fakes Pledge" advertisement in MTR stations (in platform / on the train) 08 10
PSRRI T IEROE SRS ) STEIENEEA GIEAS | FIER) ' '
- "No Fakes Pledge" Scheme posters 05 01
FIERRIES RS ) STEIEHR ' '
- rNo Fakes bPIedE? Ieiletsm 04 0.7
IERIES&GE | B HEE
- "No Fakes Pledge" advertisement in MTR stations 02 26
SN T IERRIE SRS | B ' '
- "No Fakes Pledge" advertisement on newspapers and magazines 01 14
ATRE RN TS 2 T IERREE AR | B
- TV API of "Look for the "No Fakes" sign and you can be confident of getting genuine goods" 01 0.8
WEIeE TIE ) T L0 E TIE ) BEAEMEA ' '
- Have seen it somewhere but cannot remember 0.1 )
W R (E A ECEAER '
Sample
A 1005 1005
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i 0 R E RS B - 5o thAERIEE A 100% -
Aristo Market Research & Consulting Co. Ltd. -81- March 2017
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Table 55: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)

= 55 | WRIGRERENEE M EEEHRA (FEHT TMES) (&)

2016 2014
(%) (%)
Print advertisement / promotional materials 6.0 47
HRES | EE8Ym
- Newspaper supplements about the “World [P Day” 03 01
TATREEFIEL T HE IR H | R4 ' '
- Government publication / poster 0.3 )
BUNHITIY | /5% '
- Newspaper / magazine, but cannot recall which article / advertisement 54 38
WAk | FESERF  EENETMERRE | B
Other promotion channels
e MR 4.4 14
- Radio 1.4 1.2
A=) ' '
- Library / School 05 )
[ 5 R/ 2R '
- Family and friends 05 )
FNE
- Internet
4 05 '
- Semm?rf in primary & secondary schools 04 0.2
Hh NER
- Shops / Products 0.2 ]
P B P '
- Creativity - Innovation - Your Ideal Career Breakthrough seminar 0.1 ]
AU - AT - [ T AE ) SRR '
- Others
HoAth, 0.4 -
- Have heard or seen it but cannot remember where 04 )
AR R (H R SR '
Sample
- 1005 1005
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i HIRZE B RSN — (A - By EREAIEE AT 100% -
Aristo Market Research & Consulting Co. Ltd. -82- March 2017
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Table 55: Awareness of the IPD’s advertising and promotional activities (Spontaneous mention) (con’t)

= 55 | WRIGRERENEE M EEEHRA (FEHT TMES) (&)

2016 2014
(%) (%)
Exhibitions
R 1.7 1.2
[REEEE)
- "Hong Kong Book Fair"
. 0.3 0.3
wEERE
- Asia Art Expo 01
i e e '

- Exhibitions, but cannot recall which one 13 07
R HE - HEL A LU E ' '
Promotions on "Copyright (Amendment) Bill 2014” 0.8 27
2014 fEfRfE (185]) BROTER) MNEME ' '

- Advertisements on internet 0.3 18
R OAE EHIS 2 B ' '
- Advertliiments in newspaper 04 19
NHEHS S
- Have seen it somewhere but cannot remember 01
o F A (E N SRR '
None 393 367
WEESR | A | EERE e ' '
Do not remember 10.6 119
SRR ' '
Sample 1005 1005
EZN
Note: The sum of % may not add up to 100 as respondents could give multiple answers.
iF o HRZEE TR N — (A By EREAIEE AT 100% -
Aristo Market Research & Consulting Co. Ltd. -83- March 2017
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Table 56: Whether encountered IPD’s advertising / promotional messages on television, radio or other

channels in the past two years

% 56 : BARE - ERAEN - BEHAMREFEEBNREEZNEHEHRLS

2016 2014 2012 2010 2008 2005 2004 2003
(%) () ) (%) () (%) (%) (%)

Television

AR

Promotions on "No Fakes Pledge" Scheme
TIERRIEE R ) EE

Print advertisement / promotional materials

EIRES | EEY)m

Other promotion channels

HAth = (HRE

Promotions on "Copyright (Amendment) Bill 2014”
(2014 FERiiE (f25]) ROIEZE) HIEHE

Exhibitions

B EE)

39.7 42.0 501 604 769 645 514 550

73 78 43 45 107 - - -

60 48 53 92 96 119 73 7.8

4.4 14 17 14 22 07 10 22

08 27 - - - - - -

1.7 12 13 34 13 09 10 12

Aware of the promotions of IPD
A% BN E

Haven't seen / heard of any promotions of IPD
AR | PR EN E

Do not remember

50.2 514 577 684 804 688 574 626

393 36.7 321 293 120 299 375 309

106 119 102 23 76 13 51 65

s

Sample

kA 1005 1005 1001 1005 1003 1206 1214 1231
7K

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.

)
2) The question in the surveys of past years: “as compared to the past 12 months”.
1) R SZEiE TR AL A —(EE % - B o EhAEAIEE AL 100% -

)

(
(
o
() (AR ORI © ARt EA ,

Aristo Market Research & Consulting Co. Ltd. -84 - March 2017
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Table 57: Awareness of the IPD’s advertising and promotional activities — bivariate analysis

57 HAGRERENES M EEEHHZA — SEIRT

Sex Age Education Attainment - Working Status Montrr:)éoPn?;sonal
PRI 5 BiEE LR
[?E/DJJ EU? %&ﬁ *ij;z Tjﬁﬂgj@;{j( E {AH LIQ/\
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEBER Sec  KEAEL  EEE  JEEME < - 2
= @ <30 30-49 =50 M B8 Pk A+ AE $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Aware
s 53.0 478 543 624 404 : 328 531 522 559 450 431 586 54.7
Not aware (incl. “do not
remember’) 47.0 522 457 376 59.6 672 469 478 441 550 : 569 414 453
ARA (IS SO
Sample 487 518 222 324 459 100 469 425 497 499 @ 471 208 243
BEA
X2 4.534* 38.830** 14.600** 11.723** 16.604**
* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
p-1E < 0.05 A E =56 *p-1 <0.01 REHAE =5
Note: Percentages may not add up to 100 due to rounding of figures.
FE ARG o ERREEYE o ERAERIECR L 100% -
Aristo Market Research & Consulting Co. Ltd. -85- March 2017
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3.6.3

Effectiveness of the promotional activities held by the IPD in raising the

awareness of the Hong Kong public on protecting IP rights

MR ERBNEFSHERTEETREARSASERESNERIEE

58.2% of the respondents considered that the
promotional activities held by IPD were very /
quite effective in raising the awareness of the
Hong Kong public on protecting IP rights. The
percentage slightly declined when compared
with the finding in last survey (60.8%), whereas
36.5% considered the promotional activities
were quite / very ineffective.

Regarding the demographic sub-group
analysis, the effectiveness of IP rights was
associated significantly with the respondents’
age and education attainment. The older the
respondents and the lower the education level,

58.2%1Z 5 Eve Rk EE fE 2 Y B (E G B ¥
RAEETRIGEN S EREERBEAR [ 3
R B E—HTFHE (60.8%)8EHE NE - IR
A 36.5%X R EMEEIARARN | T2 H

Lles &R - AIsRE R AR E B2 5
BV, 2 BERE ARV - SR
KBEEEBRHZ5% > w0 AR E =
THENEHET TR RSN AR S AR
TRERTE oS -

the higher the proportion of respondents who
considered the IPD promotional activities
effective.

(58 — 59)

(Tables 58 — 59)

Table 58: Effectiveness of the promotional activities held by the IPD in raising the awareness of the Hong

Kong public on protecting IP rights
%= 58 . MEME N EEEEHEA ST R AR EE R A RIS
2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999

) (%) (%) () () %) () (%) ) () (%) (%)

Very effective TRER 7.3 53 78 60 71 70 59 86 49 53 48 48
Quite effective FEA 3% 50.9 555 556 579 64.0 524 538 475 532 544 529 525
Quite ineffective N KHRY 31.7 309 281 295 250 319 314 318 343 320 325 273
Very ineffective 58 &9 554 4.8 54 47 34 19 36 43 62 37 47 43 6.3
Don't know / Hard to say

. 5.3 30 38 33 20 52 46 59 38 36 55 91
RHIZE | REER
Very | quite effective 58.2 60.8 634 639 711 594 59.8 561 581 59.7 57.7 57.3
RER | AR
Quite very ineffective 36.5 363 328 329 269 355 356 380 380 367 36.8 33.6
RRER | w22 A
Sample £ 4 1005 1005 1001 100510031206 1214 1231 10051013 996 1004
Note: Percentages may not add up to 100 due to rounding of figures.
FF 0 R RE G o (AR By EEAERTECR 7 100% -
Aristo Market Research & Consulting Co. Ltd. - 86 - March 2017
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Table 59: Effectiveness of the promotional activities held by the IPD in raising the awareness of the Hong

Kong public on protecting IP rights — bivariate analysis

£ 59 | ABERBNEHEHHREATAT ERENREETBNEBIERE - SEBHHT

Sex Age Education Attainment | Working Status Montrr:)éoPn?;sonal
) | J%%L\ Z= e BE ,‘:‘ WIS
Primary Tertiary Non
or below or above ;| Working working $10,000
Male  Female /NEE Sec  KEEL ERk  JEAEME < - >
5 40 <30 30-49 =50 | PR e plE 0 A A4 $10,000 $19,999 $20,000
(%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%) (%)
Yery /f”'te effec“:’e 624 607 535 618 646 791 626 566 606 631 622 636 595
RAER | AR
) i effect
Q“'te/"fry' ieCt'Ye N 37.6 393 465 382 354 209 374 434 394 369 378 364 405
ARKER | TEZE
Sample 461 492 214 317 422 85 454 408 484 461 435 202 239
[EEN
X2 0.352 6.674* 15.374%* 0.228 0.776

* p-value < 0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

P18 <0.05 RjFEAE =5 “p-fH <0.01 KFEHE =5

Notes: (1) Percentages may not add up to 100 due to rounding of figures.

(2) Those answered “don’t know / hard to say” were excluded.
FE (1) EEIRA (G - (BB S o3 LLAERIECAR F L 100% -
(2) b T TR | REER IEZE -

Finally, most of the respondents (68.3%) still
considered that television was the most
effective channel for promoting the protection
of IP rights, followed by newspaper / magazine
(28.4%), school (26.6%) and internet websites
(25.8%). Although television had been the
most mentioned channel over all these years,
it was worth noticing that the popularity of

% REUZTE AR Ry S B A
FERRI IR A SURTE (68.3%)  HAUEHE |

=+
[T

(28.4%) - £ i (26.6%) K OB 44 B

(25.8%)- @B B EBEEET B2 AR
JRiE > HERSREBESRIENE K AR
W £ (2002-2012 4 7% -17%; 2014 4 :

22.7%) -

digital channel had increased significantly, (#£60)
(2002-2012: 7%-17% vs. 2014: 22.7%).
(Table 60)
Aristo Market Research & Consulting Co. Ltd. - 87 - March 2017
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Table 60: Perceived most effective channel to place the advertisements

for promoting the protection of IP rights

% 60 | BREEANBERNRERARE

2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
%) () () () (%) () (%) () (%) (%) (%) (%)
Television
= 68.3 709 76.2 826 84.6 796 803 720 715 64.6 61.6 655
B,
Newspaper / magazine
N 284 230 209 258 29.0 239 233 194 185 219 21.0 30.0
e | RS
School
By 26,6 191 228 149 156 111 119 148 51 45 33 28
F
Internet website
258 227 166 116 126 82 82 72 62 56 45 43
AR HE
Email / website advertisement 173 57 69 73 10 16 13 11
B\E | HHES ' ' ' ' ' ' ' '
Radio
16.0 204 164 236 208 276 30.2 199 159 143 12.7 133
BE
Poster & other promotional items 12 79 50 79 68 74 80 97 47 48 41 57
R R A B {H ' ' ' ' ' ' ' ' ' ' ' '
Advertisements in MTR 5.3 5.9 55 70 71 56 44 39
Advertisements on bus 44 47 55 68 73 _
s . . . . .
Community activities 93 01 03 o1
I EE) ' ' ' '
IPD's activities 1.7 37 29 28 10 29 32 25 10 15 12 10
ST . . . . . . . . . . . .
Cinema / movie 14 11 19 19 12 12 13 02
—_— . . . . . . . .
Append to genine goods 1.3 2.1 13 06 13 08 11 01
MR TERR S am b ' ' ' ' ' ' ' '
Smartphone apps
N i 1.2 35 14 - - - - - - - - -
HRETHRIERRE
B2B events 08
S RAEINEE ] '
Computer Expo
— 0.7 1.3 04 02 06 02 - 0.5 - - - -
Workplace 06 08 05 09 05 03 01 o01
- . . . . . . . .
Movie stars or singers 05 59 54 07 15 15 13 15
DlEE s B B R B ' ' ' ' ' ' ' '
Marketing via social media 04
B ARG = B '
Telephone hotline 01 12 17 01 o1 03
R AVAC LTt ' ' ' ' ' '
Don't know /Hard to say
R 119 34 03 03 24 76 6.1 131 168 19.1 251 19.8
ARIE | AREER
Aristo Market Research & Consulting Co. Ltd. - 88 - March 2017

Hrignist e R A E

2017 £ 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

Sample 1 1 1
1005 1005 1001 1005 1003 1206 1214 1231 1 009
EEN 003 016 002

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i R E AR SN —EEE - H o tRAERIEE A 100% -
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Appendix 1: Enumeration result

bif g — : R4S

CATEGORY CLASSIFICATION NUMBER
IEETHE shall {EERH
Successful cases  Successful enumerated
FC D ari e flE 28 BB 1005
(1 005)
successful cases  Mid-way termination 29
A ETE 2 HHRTEAE
(1002) No answer 413
fm N PeEE
Busy line 74
HojmsET | Reer]iE
Answer machine 23
Bt &5
Selected person not at home 132
W PRS2 BB A ER
Refusal
xES === 77 hawAe 289
E AT S RiEERZ
Language problem
SE 42
Invalid cases No response after dialing 276
FEERRERE Ryt E | T AEE
(393) Non-residential number a1
FEEETEE
Fax number 36
EE SRS
Overall 2 400
4Bt
Aristo Market Research & Consulting Co. Ltd. -90 - March 2017
HTlg TG sE A IR A E] 2017 3 H



Survey on Public Awareness of Intellectual Property Right Protection 2016

BT R ORER M B A 2016

Appendix 2: Sample & population distribution

fifge— : AR AL

Sample Population
BA A
SERSLH T No. of persons No. of persons
Profile N (%) N (%)
Male
FEiE
15-19 36 3.6 172 700 2.6
20-24 38 3.8 210400 3.2
25-29 37 3.7 227 600 3.5
30-39 76 7.6 463 700 7.1
40 - 49 90 9.0 477 200 7.3
50 - 59 94 9.4 603 100 9.3
60+ 111 11.0 793 700 12.2
Subtotal
N 482 48.0 2948 400 45.5
A4
Female
ot
15-19 34 3.4 161 600 25
20-24 37 3.7 216 600 3.3
25-29 40 4.0 284 000 4.4
30-39 84 84 695 100 10.7
40 — 49 105 104 667 100 10.2
50-59 100 10.0 670 500 10.3
60+ 123 12.2 876 300 134
Subtotal 523 52.0 3571 200 54.5
APET
Total 1005 100.0 6 519 600 100.0
85T
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