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1. SUMMARY OF FINDINGS
HH§NI:I%?EK

Introduction

The Intellectual Property Department (IPD)
has been conducting surveys on Public
Awareness of Intellectual Property (IP) Rights
Protection regularly since 1999, in order to
keep track of the public’'s awareness of IP
rights. Consumer Search Hong Kong Limited
(CSG) was commissioned to conduct the
latest round of the public survey between 12
November and 17 December 2020. A total of
1,000 respondents aged 15 or above were
successfully enumerated by telephone. The
response rate was 54.3%. This summary
highlighted the major findings of the Survey.

Knowledge and attitude towards IP rights

In terms of the knowledge about IP rights,
most of the respondents managed to
associate with correct terms and concepts.
Respondents mostly mentioned “copyright /
copyright piracy” (33.0%), followed by
“‘invention / creation”, “patent” and “trade mark
/ trade mark counterfeiting” (26.2%, 13.1%
and 11.2% respectively). Only 3.6%
mentioned “design”. Besides, some (23.7%)
declared “don’t know / hard to say”.

The majority of the respondents were aware of
the existence of legislation protecting
copyright (89.6%), trade marks (89.6%) and
patents (87.4%). Similar to the previous
rounds, the awareness levels were kept above
80.0%.

Comparatively speaking, a lower proportion of
respondents were aware of the existence of
legislation protecting designs (46.8%), which
remained stable when compared with the
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previous surveys.

With regard to respondents’ judgement on the
infringement of IP rights in different specified
scenarios, there were 70.3% of the
respondents who considered “using a cartoon
character without authorisation for designing
and selling the cake” as an infringement of IP
rights, which was a higher proportion
compared with the previous surveys (2018,
65.6%; 2016, 51.6%).

On the other hand, relatively fewer
respondents considered “a student
photocopying a whole reference book without
authorisation for the purpose of self-study”
(58.5%) as an infringement of IP rights. The
proportion was about the same as that of the
previous surveys.

Similar to the previous surveys, a
predominately large proportion of
respondents (92.9%) considered that it was
very / quite necessary to protect IP rights in
Hong Kong. In contrast, only 5.5%

perceived the opposite.

A majority of the respondents considered that
the protection of IP rights would be very /
quite helpful to the development of the local
creative industries (77.7%) and attract foreign
investments to Hong Kong (79.3%).

Behaviours and attitude towards IP rights
protection in a digital environment

Among the respondents having the habit of
surfing the internet, the top three categories
of frequently browsed websites / smartphone
applications were reported to be “social
media” (34.3%), “audio-visual’ (24.6%) and
“search engines” (13.5%).

Among the respondents who had the habit of
online shopping, most of them (83.9%) said
when they bought products with logo(s) or
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brand(s), they would pay attention to whether
the products were genuine.

When it came to their inclination to pay to
listen to songs, watch movies online or to
download songs / movies / computer software
/ games / e-books from authorised websites,
57.2% of the respondents who had the habit
of using the internet said that they definitely /
possibly would pay. This proportion
maintained an upward trend since 2008 (from
21.0% in 2008 to 57.2 % in 2020).

The top three reasons for “definitely / possibly
will” pay were:

= Respect IP rights (35.9%)

= Give support to the creative industries
(artists, singers, etc.) (32.3%)

=  For better quality (23.4%)

Compared with previous surveys, it is
noteworthy that “in line with one’s principle”
(15.0%), the fourth top reason, was newly
mentioned by respondents in this round of
survey.

The top three reasons for “possibly / definitely
will not” pay were:

= Do not have a habit of listening to songs /
watching movies / playing electronic
games / reading (31.4%)

= Other channels for listening / watching
online are available (25.3%)

= Not confident of online transaction /
Worry about leakage of privacy (12.8%)

Among the respondents who had the habit of
using the internet, the respective proportions
of involvement (often / sometimes) in
copyright infringement activities were as
follows:

= Uploading / downloading / watching
infringing items such as unauthorised /
pirated TV shows, movies, music and
e-books from / on online communities,

1EhR -

EREEWE MMM EE LRI ISR
EWESHE R BEER ) NERE / BF /&
B/ R/ BEFENNTRINGE - 57.2% B
FREBEBNRMBRAN—EE / JBEENR-E
EG Bl B 2008 & BA 9a 5 & £ 7+ ( FH2008 & /Y
21.0%7+Z22020FH 57.2% ) -

BE=E T g / UEE ., IRHNRER :

~ BEMEERE (35.9%)
» SHBEIEIE (EARRFF) (32.3%)
» RIBIEEEZR (234%)

BUIEMNRELLR  BEFEIEMNE " TaEAR
Ay (15.0% ) BSRBEPHABRFNMNZEHE
iR RRE -

BB TRog —EAE ) IRNRRAZ :

. “”ﬁqﬁ%& /BBER /BT / BRE
RIEME (31.4% )
= AREREERIR/HE (25.3%)

= HEENERAED/BLREREATLE
(12.8%)
EELHEEENRGSHED &% | BHSED

MRIBARERDEBIRIEC B2 B0 -

= HEHEHA - mESRERL EE - MEEE
EEES +E1;Jr fEm ( BIAIRASIREE / 3
IR EREH - EF - SENEFE)

(10.6% ) ;




Survey on Public Awareness of Intellectual Property Right Protection 2020

T R RER AT A 2020

discussion groups or unauthorised

websites (10.6%);

= Sharing website links with friends to
download / watch infringing items such
as unauthorised / pirated TV shows,
movies, music and e-books (8.5%); and

= Re-editing movie posters, comics or
pictures without authorisation of copyright
owner, and then uploading them to the
internet for sharing purposes (2.8%).

96.0% of the respondents seldom / never
‘re-edit movie posters, comics or pictures
without authorisation of copyright owner, and
then upload them to the internet for sharing
purposes”. The percentage was more or
less consistent with the findings of the
previous surveys since 2012.

Among the respondents who had the habit of
using the internet, the majority agreed that “it
is morally wrong to upload or download music
/ movies / TV shows from online communities
/ unauthorised websites knowing that it is an
infringement of IP rights” (86.4%) and ‘it is
morally wrong to listen to music or watch
movies / TV shows online knowing that they
were pirated versions” (80.1%). Such
proportions were higher than 80.8% and
70.2% in 2018 respectively.

Behaviours and attitude towards purchasing
pirated / counterfeit goods

In this round of survey, 3.7% of the
respondents often / sometimes bought pirated
|/ counterfeit goods, representing a continuing
downward trend since 2012 (8.5%). On the
other hand, the great majority of the
respondents (92.8%) said they had seldom /
never bought such items.
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Among those who bought pirated / counterfeit
goods, relatively more respondents
expressed that the items which they mostly
bought were “sound recording / video discs
(CD / DVD) / devices with pirated music”
(25.8%), followed by “clothing and
accessories” (17.2%) and “pirated textbooks /
exam questions / tutorial classes notes /
reference books” (10.4%).

It was observed that -

= The percentage of buying pirated /
counterfeit “sound recording / video discs
(CD / DVD)" decreased gradually (from
63.0% in 2004 to 25.8% in 2020).

= The percentage of buying pirated /
counterfeit “clothing and accessories”
and “toys / stationery / accessories”
decreased from 43.1% and 17.2% in
2018 to 17.2% and 9.1% in 2020.

= The percentage of buying “pirated
textbooks / exam questions / tutorial
class notes / reference books” ranged
from 1.0% to 7.5% between 2004 and
2018. The percentage in 2020 (10.4%)
reached a new high since 2004.

= The percentage of buying pirated /
counterfeit “computer software” ranged
from 4.2% to 15.2% between 2004 and
2018. The percentage in 2020 (10.3%)
was higher than that in 2018 (4.2%).

The most frequent channel of buying pirated /
counterfeit goods was physical “shops /
stores” (32.9%), followed by “stalls” (32.4%)
and “online shops / auction sites” (24.5%).

Comparing with the findings in 2018, the
proportion of buying pirated / counterfeit
goods via physical “shops / stores” decreased
(from 39.7% in 2018 to 32.9% in 2020),
whereas the proportion of buying via “online
shops / auction sites” increased (from 21.5%
in 2018 to 24.5% in 2020).

EERRERR  EMEmNRHEED  BF
RmBEBLRNMIPRBERSHER /| EBERR
"BE /R (CD/DVD) SiftBARRE
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For those respondents who said that they had
never bought pirated / counterfeit goods, their
most stated reason was “poor quality of
pirated or counterfeit goods / genuine goods’
quality are guaranteed / genuine goods are in
better quality“ (42.8%). It was followed by
“no need to buy / not interested in pirated or
counterfeit goods” (29.9%) and “immoral /
wrong to infringe others’ IP rights” (19.6%).
Compared with the previous surveys, it is
noteworthy that “not in line with one’s
principle” (11.2%), the fourth top reason,
was newly mentioned by respondents in this
round of survey.

Most of the respondents (86.2%) agreed that
“it is morally wrong to buy pirated / counterfeit
goods knowing that it is an infringement of IP
rights”. An increasing trend was observed
for this proportion since 2014 (from 67.4% in
2014 to 86.2% in 2020).

Opinion towards the “No Fakes Pledge”

Scheme

This round of survey recorded the highest
awareness of the “No Fakes Pledge” Scheme
since 2008 — with over three-quarters of the
respondents (77.3%) having heard of the
Scheme.

The major channels knowing the Scheme
were  “government advertisements on
television” (73.1%) and “stickers / tent cards
in shops” (72.1%), followed by
“advertisements on public transport” (19.1%)
and “social media / internet / online forums/
smartphone applications” (18.3%).

Among the respondents who were aware of
the Scheme, the maijority (87.7%) considered
that the Scheme was very / quite helpful in
enhancing the confidence of consumers and
tourists in shopping in Hong Kong, or in
strengthening the reputation of Hong Kong as
a shoppers’ paradise. This proportion
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remained stable comparing with the previous
round.

Awareness of the IPD and its work

Respondents were asked whether they had
encountered any IP  advertising or
promotional messages from  different
channels in the past two years. A maijority of
the respondents (87.9%) had seen / heard of
IP advertising or promotional messages.

Relatively more respondents expressed that
they had seen / heard of the advertising or
promotional messages on television / radio
(64.3%) and movie theatres (42.1%).

Regarding whether the respondents had seen
/ heard of specific IP promotional videos,
nearly half of the respondents (48.6%) had
seen or heard of “Supporting Creativity
Respect Copyright (featuring Pakho Chau)” /
“Selling Infringing Goods on the internet
Ruins Your Prospect (featuring Akina Fong)” /
‘Enforcement - Anti-camcording in Cinemas
(featuring Simon Yam)”, followed by “No
Fakes Pledge Scheme 2020 (featuring
Priscilla  Wong)” (34.0%), ‘Intellectual
Property Trading Services (featuring Andrew
Yuen)” (17.5%) and “IP Commercialisation
(featuring Astrid Chan)” (11.8%). Only 3.8%
respondents had seen or heard of “The New
Patent System (featuring Professor Dennis
Lo)”.

Most of the respondents (78.5%) considered
that television / radio was the most effective
channel for promoting IP rights, followed by
social media / internet / online forums /
smartphone applications (72.0%), schools
(61.4%) and advertisements on public
transport (60.3%).

In response to the question on which
government department is responsible for
registration and promotion of IP rights in Hong
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Kong, two-thirds of the respondents (66.9%)
could identify the IPD. On the other hand,
33.1% of the respondents were not aware of
the IPD being responsible for such a role
(misunderstood that it was other government
departments responsible for the role or
answered “don’t know”).

Conclusion

The Survey findings showed that most of the
public had basic knowledge about IP rights,
which was quite consistent with the findings of
the previous rounds of survey. Many
respondents knew that IP rights referred to
copyright, trade marks and patent, and were
aware of the existence of legislation in Hong
Kong for protecting these IP rights. The
majority of respondents were also able to
identify specific acts as an infringement of IP
rights. Yet, their knowledge about protecting
designs was not as strong as that for other IP
rights.

The proportion of respondents considering
that it was necessary to protect IP rights in
Hong Kong remained consistently high.
They also agreed that the protection of IP
rights would be helpful to the development of
local creativite industries and attract foreign
investments to Hong Kong.

Concerning the public’s behaviour in
protecting IP rights on the internet, more and
more respondents would pay for listening /
watching / downloading copyright works from
authorised websites, following an upward
trend over the years. Moreover, more
respondents who had the habit of online
shopping would pay attention to whether the
products were genuine.

Similar to the previous surveys, the
percentage of respondents who bought
pirated / counterfeit goods via physical shops
| stores continued to drop. Yet, the
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percentage of buying via online shops /
auction sites increased.

More respondents acknowledged that
listening to / watching / uploading /
downloading pirated copyright works, knowing
that it is an infringement of IP rights, was
morally wrong. There was a higher proportion
of respondents considering that it was morally
wrong to buy pirated / counterfeit goods
knowing that it was an infringement of IP
rights, following an upward trend over the
years.

The awareness of [P advertising or
promotional messages remained high. Over
three-quarters of the respondents had heard
of “No Fakes Pledge” Scheme, which is a
new high. Besides, a majority of the
respondents had encountered |IP advertising
or promotional messages from different
channels.

The awareness of the IPD was also quite
high. Two-thirds of the respondents were
able to identify the IPD among other
government departments as responsible for
registration and promotion of IP rights in Hong
Kong.
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2. INTRODUCTION
AlS
2.1. Background
In order to keep track of the public’s

awareness of IP rights, the IPD has been
conducting surveys on Public Awareness of
Intellectual  Property  Rights  Protection
regularly since 1999. To evaluate the
effectiveness of the IPD's efforts in promoting
awareness of IP protection among the general
public, the IPD has commissioned Consumer
Search Hong Kong Limited (CSG) to conduct
the new round of benchmarking survey in 2020
(the “Survey”).

2.2. Survey objectives

The objectives of the Survey are:

= To understand the level of awareness of
protection of IP rights by the public;

= To evaluate the IPD’s efforts on public
education related to IP protection; and

= To assess the changes in public attitudes
towards IP rights over the past years since
1999.

2.3. Survey methodology

The Survey covered Hong Kong residents
aged 15 or above, and the required
information was collected through telephone
interviews.

The Survey was conducted with a random
sample selected by a random sampling
method. A total of 1,000 individuals aged 15
or above were successfully enumerated
between 12 November and 17 December
2020. The response rate of the Survey was

=5
RFERE N R RERNZE R - AN

EEZEEH1999FEEHHET F ZEARE R
EHAERERMORAE - BEMSHRPO
( CSG )X ZFTN2020F ETH — AV A REH
B RS ERES S RA A REMESERE
RESHNANILE -

EEEA=E:N

AEENTBEE
- TRARHRENBEEODORE ;

= AMEABEERENNEERELARHELFE
HIRRL ; K

- LEERE19994 LI A R S A AR A E
o ass -

ERBEMRE FEEEFT BRI LNE
K - FrEERUEREAELTUUE -

A B DA BB AR 77 A BV AR - 12020 11
B12B 212817 B#E - BTN 1
1,000% 15 A EAL - BIERE 54.3% -
Ah A RSP iR — -
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54.3%. The enumeration results were

summarised in Annex 1.

Based on the achieved sample size, the
degree of precision for the proportion
estimation was +3.1% at 95.0% confidence
level. Data collected from the Survey were
weighted to align with the sex-age distribution
of the population (based on data of mid-2019
from the Census and Statistics Department)
such that findings of the Survey were able to
represent the opinions / views of the Hong
Kong population aged 15 or above. The
sample and population distribution were
outlined in Appendix 2.

2.4. Analysis of Survey findings

Chi-Square Test was adopted to test whether
there was significant difference between the
opinions of respondents in different
sub-groups.

In the tables, “p-value < 0.05 / 0.01 and
expected value = 5” denoted that there were
statistically significant differences between
different sub-groups.

When conducting the statistical tests,
respondents who “refused to answer” the
respective demographic questions were
excluded.

2.5. Rounding of figures

There may be slight discrepancies between
the sum of individual items and sub-totals /
totals as shown in the tables in this report
owing to rounding.

RIBFISRVIRARE - £ 95.0%WEEE Mb
ENBEEES +3.1% #EHEERBAOMY
RIEFER 7 ( $F’<?J‘5ESZH?%*TF52019$EPHH%Z
B ) ETNE  SHELERERMRFIB 155
M EEEAONE %&Eﬁﬂﬁ BRARRBEAL
BB RP &R —

DITRERNAS

RBERA 7 FHRERRH AR/ NERRE
EERR LARREER -

FEHIFRD - "p-E<0.05/0.01 KFEHAE= 5,
REREARNEZENREEUBBIREER -

EL Q‘EA-T 1y JH_I ’ F?EQEIE”_‘_ 1 'ﬂE}E:“ jb%iéz
BN ZEHE WA BEENA -
BUREN

FRENR G - AARRERIRF
INET / BETHEBEMESR -

- EBIIRE Y
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3. DETAILED FINDINGS

FEHREER

3.1. Knowledge and attitude towards IP rights
H R E R A A RS

3.1.1. Knowledge about IP rights

%j %D nnk}_*& E/J AiCH B

In terms of the knowledge about IP rights,
most of the respondents were able to
associate IP rights with the correct terms and
concepts.  “Copyright / copyright piracy”
(33.0%) was the most widely mentioned item
by them, followed by “invention / creation”
(26.2%), “patent” (13.1%) and “trade mark /
trade mark counterfeiting” (11.2%).

There were, however, only 3.6% of the
respondents who mentioned “design”.
Moreover, some of the respondents (23.7%)
were unable to provide any answer (“‘don’t
know / hard to say”).

(Table 3.1.1a)

Analysis by demographic sub-groups showed
that correct awareness of IP rights was
associated significantly with respondents’ sex,
education attainment, working status and
monthly personal income.

= Relatively  higher  proportions of
respondents who were males (73.4%)
and who were working (75.3%) were able
to give correct answers.

=  The higher the education attainment and
monthly personal income, the larger the
proportions of respondents who were
able to give correct answers (ranged
from 27.2% for those with education level
of primary or below to 78.6% of those
with education level of tertiary or above;
and from 55.5% of those with a monthly
personal income of below $10,000 to
79.8% of those with a monthly personal

income of $20,000 or above).
(Table 3.1.1b)

HIEEENIELE @ SEXHEIIEERE
FEENMEINS  RZZAEREOE" R
¥ /B, (33.0%) r ERZ "8H / BIfE.
(26.2%) - "EX#E, (13.1% ) & "EER/
B, (11.2%) -

AT - RA 3.6%MZHBIZR TIMNERE
59 - Eﬁﬁ/\'_';ﬁ% (23.7% ) F=r T AHE /
TE%&H%J °

(% 3.1.1a)

}Q%:%:m’-l-‘l' 7|:Ff %Dn%h*&ﬁ’jﬂzﬁﬁwu%ug FIE
ZMR - HERE - B AREAZBW
ABEEMRRE -

» S5 (734%) -
HEBRSLCAIEE

T (75.3% ) WREHE
4T IEMEEE -

» FEREREASBRUWARS  BEHAETIE
BEEENZMEWLARES (HAERE
HE/NEFLUIM 272% 2 BRETEKRE
Ll ERY 78.6% ; LUREBEIABRIA®E
$10,000L T8y 55.5% =B ABRHKAE
$20,0008K A £RY 79.8% ) -

(% 3.1.1b)
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Table 3.1.1a: Knowledge about IP rights (Spontaneous mention)

#&3.1.1a . HAHEERE CEBRTFFEE)

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
R)  (R) (R (B) (B) (B) (B) (B) (%) (%) (%) (%) (%) (%)

Correct 1IEW#
Copyright / Copyright pi
opyright [ Zopyright piracy 33.0 482 491 467 494 451 494 452 486 427 413 413 328 31.1
hRHE / #AR
Invention / Creation 262 224 211 188 121 187 128 119 94 109 102 60 82 93
2208 / BIME ’ ’ ’ ’ ’ ’ ’ ’ ’ ’ ’ ’ ’ ’
Patent

. 131 169 154 191 100 103 152 155 157 104 59 108 9.2 64
Evilp
Trade mark /
Trade mark counterfeiting 112 231 207 278 140 153 131 108 120 7.7 33 22 34 31
EiE/ 8hE
Copying
o 47 - - oo ;
Design
sion. 36 21 27 66 38 23 11 13 12 18 05 06 06 07
yl‘ﬁﬁﬁlﬁ
Plant varieties protecti
?J'] varie |ZS protection 0.2 ) 0.1 B B _ ) ) ) ) ) ) ) )
(REMEY mE

Incorrect FAIEHE

Income / Property rights

s 34 14 07 31 22 28 17 21 26 06 06 09 23 0.7
WA / BMERSE

Protection of culture

AN RS 28 3.0 1.0 36 45 13 25 23 14 12 16 - - - -

Interest of publishers

) 21 16 13 50 11 08 13 26 25 15 - - - -
L ARE M

Privacy

= gn 21 23 06 28 40 29 39 15 24 25 19 14 07 0.4
ThEStE

Self interest

. 1.2 10 19 28 32 32 21 25 26 16 - - - -
BAF S

Rights of production of goods

. 1.2 09 15 54 30 23 30 15 06 15 - - - -
ERNLHE

Compliance with the laws

NN 0.9 08 05 15 17 03 04 09 13 0.2 - - - -
BER

Portrait rights

" 0.6 03 03 17 14 07 07 09 07 1.0 - - - -
BAEGHE

Rights of professionals

e 5 e 0.4 03 05 04 03 03 06 08 06 03 - - - -
BEATHES

Freedom of speech

N " 0.4 0.1 0.4 1.3 2.2 0.7 0.3 0.3 0.4 0.3 0.8 0.1 0.4 0.4
= o B

Environmental protection
RERIE

Consumer’s rights

. 0.1 02 01 28 10 04 06 09 06 038 - - - -
HEEER

Human rights / Civic rights
A/ PEE

Others

- - 1.0 02 038 - 01 01 01 05 59 33 47 6.4
Hith

Don’t know / Hard to say

N R 23.7 189 251 131 233 2563 215 287 275 309 28.0 321 357 39.6
AR / REER

Sample

A 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
5K

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i ARESEUREHASR—EEE  BRERAMHIEKRR 100% -
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Table 3.1.1b: Knowledge about IP rights — Bivariate analysis

& 3.1.1b : BAHEENRE - SEFESH

Monthly Personal

Sex Age Education Attainment | Working Status Income
i | a’; Z=I0 &F : g 5 P
t Bl FHRe HBERE ThEAR T BEASBRA
Tertiary
Primary or Non
or below above | Working|working
. [Second i X X $10 000
Male |Female 30 INERE, -ary RET T FETER < S
B | X | <30 | 49 | 250 | MUT | B | BE | AL | AL $10000 [$19 999 [$20 000
(%) | (%) (o) | (%) | (%) | (%) (%) | (%) (%) (%) (%) (%) (%)
Aware
(at least one correct
answer)
s 734 | 625 | 711 | 71.3 | 64.0 27.2 62.2 | 78.6 75.3 58.5 55.5 70.3 79.8
(EVB—EERE
=)
Not aware
(no correct answer
or answered “don’t
know / hard to say”)
KA 266 | 375 | 289 | 28.7 | 36.0 72.8 378 | 214 24.7 41.5 44.5 29.7 20.2
(RALERERAE
T~ TAME/R&
uﬂ J )
Sample
A 471 529 181 328 | 491 81 391 522 555 442 400 182 361
7K
X2 13.652** 5.978 95.270** 31.768* 51.918*
*p-value < 0.01 and expected value > 5
**p-E<0.01 K FEHRE> 5

Note: Percentages may not add up to 100 due to rounding of figures.

7 ARENR % - BRI B DRI AEL100% -

The respondents were asked whether they
were aware of the existence of legislation
protecting IP rights in Hong Kong. Close to
nine in ten of them were aware of the
existence of legislation protecting copyright
(89.6%), trade marks (89.6%) and patents
(87.4%) in Hong Kong. Similar to the
previous surveys, the awareness levels of the
three aspects were maintained at over 80.0%.

A lower proportion of respondents were,
however, aware of the existence of legislation
protecting designs (46.8%) in Hong Kong.
The result was similar to the findings in most
of the previous surveys.

(Tables 3.1.1c-f)

REREBAZENEET EARENBER
AEB - BTN R hEMEE BB RIERR
H# (89.6% ) - E1Z (89.6% ) REF (87.4% )
ALEBI - BRDIERREARL - HE=EHEN
nru%l]&fi’%%ﬁﬁﬁSOO%lx‘lJ: °

I - w%ﬂﬁ,ﬁﬁ@ﬁaﬁ AR AT R ABIRYZ RN
ZELEBIBUE ( 46. 8%) c BRAERBLIEARZH
E/J FIH § = % *H

( Z& 3.1.1¢c-f)
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Table 3.1.1c: Whether aware of the existence of legislation protecting copyright in Hong Kong
#R3.1.1c : EEMEBTEERBRENZES
2020 2018 2016 2014 2012 2010 2008
() (%) (R) (%) (%) (%) (%)

Yﬁes 89.6 846 858 899 854 893 874
No

o 32 52 47 44 81 44 38
RE

Don’t know / Hard to say 22 102 95 57 65 63 88
AHNE / RER ) ' ) ' ' ' )
Sample

A 1000 1003 1005 1005 1001 1005 1003
5K

Note: Percentages may not add to 100 due to rounding of figures.

5f . FAREMNREE - ERIHMAE D LB AER 100%

Table 3.1.1d: Whether aware of the existence of legislation protecting trade marks in Hong Kong
#R3.1.1d : EBRMEFEEREDENZES
2020 2018 2016 2014 2012 2010 2008
() (%) (B) (%) (%) (%) (%)

Yﬁes 89.6 87.1 884 911 84.0 883 84.9
No

. 33 43 35 38 85 46 37
BB

Don’t know / Hard to say 70 86 84 52 75 74 114
AHNE / RER ] ] ] ] ] ] ]

Sample

A 1000 1003 1005 1005 1001 1005 1003
5K

Note: Percentages may not add to 100 due to rounding of figures.

5f . FAREMNRE - ERIHMAE D LB AER 100%

Table 3.1.1e: Whether aware of the existence of legislation protecting patents in Hong Kong
#R3.1.1e : EEMEBTEERBEETAIES
2020 2018 2016 2014 2012 2010 2008
(%) (%) (R) (%) (%) (%) (%)

Yﬁes 874 894 876 883 853 864 847
No

. 41 45 25 75 74 40 38

BB

Don’t know / Hard to say 84 60 99 42 72 96 115
AHNE / RER ) ) ) ' ' ' '

Sample

A 1000 1003 1005 1005 1001 1005 1003
5K

Note: Percentages may not add to 100 due to rounding of figures.

5f - ARENRG - BRI B2 RS AER 100% °
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Table 3.1.1f: Whether aware of the existence of legislation protecting designs in Hong Kong

#=3.1.1f . EEANET BB REIMRREAVES

2020 2018 2016 2014 2012 2010 2008
(%) (%) (%) (R) (L) (n) (%)

Y

7;3 468 526 504 592 531 559 46.0

No

o 198 248 155 183 242 150 135

BE

Don't know / Hard to say 334 227 341 224 227 291 406

AXE / REER ’ ' ’ ’ ' ' ’

Sampl

;;;pe 1000 1003 1005 1005 1001 1005 1003

B3

Note: Percentages may not add to 100 due to rounding of figures.

5f . ARENRG - BRI B2 RS AER 100% °

There was not much difference on the
awareness levels of the existence of legislation
protecting copyright, trade marks and patents
in Hong Kong among respondents of different
demographic  characteristics. However,
relatively  higher  proportions of male
respondents (74.6%) and those who were
aged 50 or above (75.2%) were aware of the
existence of legislation protecting designs.

(Tables 3.1.1g+))

ARESAERZE - BEEBBREMRE - BFEK
FAREAINR AR AR =R - BRSEM
(74.6% ) K 50m%sLLLE (75.2% ) (REHE
HEBRSEHMETBERREINRRFTHA
Bl -

(% 3.1.1g5)

Table 3.1.1g: Whether aware of the existence of legislation protecting copyright in Hong Kong — Bivariate analysis

*&3.1.1g : EEMEBRBERERENEL- EBESH

Sex Age Education Attainment | Working Status Montrrl)écljrﬁgsonal
45l Fie HBERE AR BEAS BN
Tertiary
Primary or Non
or below s above | Working| working
econd X - $10,000
Male |Female 30 INBE | ary |AEEL| EHE | FFER . , .
5 2| <30 | 49 | =250 | AT | P2 LBE | AL | AL |$10,000 [$19,999 [$20,000
(%) | (%) (o) | () | (%) | (%) (%) | (%) (%) (%) (%) (%) (%)
;es 97.3 | 96.0 | 96.6 | 97.3 | 96.1 85.2 96.0 | 98.6 97.3 95.8 95.6 95.8 98.1
'10 27 4.0 34 27 3.9 14.8 4.0 1.4 27 4.2 4.4 4.2 1.9
BB
Sample
A 437 491 174 312 | 442 65 358 | 502 530 396 355 171 347
X2 1.204 0.816 32.886 1.590 3.882

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

(1) BREMRG - ERBNE D LEAREAER100%
(2) MR TEZ T AME / RER . HOERE -

i
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Table 3.1.1h: Whether aware of the existence of legislation protecting trade marks in Hong Kong — Bivariate analysis

& 3.1.1h : EEMERBEREDRAEL- EBESH

Monthly Personal

Sex Age Education Attainment | Working Status Income
ezl FHe HERE TR EASHRA
Tertiary
Primary or Non
or below above | Working|working
. |Second i X X 10.000
Male |Female N | ary |KESL| EE | SFER $10,

30- - >
5 k24 <30 | 49 | =50 | MU | ®E | BlE | AL | AL |$10,000 [$19,999 [$20,000

(o) | (B) | (B) | (%) | (6) | (%) (%) | (%) (%) | (%) (%) (%) (%)

;es 96.3 | 96.5 | 959 | 97.2 | 96.1 84.3 96.8 | 97.8 96.5 96.6 96.7 94.7 97.2
tl:o 3.7 3.5 4.1 2.8 3.9 15.7 3.2 2.2 3.5 3.4 3.3 5.3 2.8
RE

Sample

A 443 | 486 172 314 | 444 61 359 506 536 392 349 172 353
K

X2 0.024 0.916 29.655 <0.001 2172

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

(1) BAREMR% - ERIWNE S EBNEAER100% ¢
(2) #iBR Y EZ " AHE / REER L BIEE -

Table 3.1.1i: Whether aware of the existence of legislation protecting patents in Hong Kong — Bivariate analysis

=311 . EENEEBERESENES- SEBEHH

Monthly Personal

Sex Age Education Attainment | Working Status Income
gl ik HBRE AR BEASBGA
Tertiary
Primary or Non
or below above | Working|working
— |Second . ) X $10.000
Male |Female INBRY | ary |AEEL| TEE | FFEM ;

30- < - >
5 k24 <30 | 49 | =50 | MU | ®E | BlE | AL | AL |$10,000 [$19,999 [$20,000

(o) | (B) | (B) | (%) | (6) | (%) (%) | (%) (%) | (%) (%) (%) (%)

Yﬁes 96.1 | 95.0 | 949 | 956 | 95.6 85.9 96.7 | 96.0 95.2 96.2 95.9 96.4 94.8
tl:o 3.9 5.0 5.1 4.4 4.4 141 3.3 4.0 4.8 3.8 41 3.6 5.2
BB

Sample

A 440 | 476 166 308 | 442 61 356 | 495 523 391 348 167 347
K

X2 0.644 0.146 14.817 0.521 0.805

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

(1) BREMUR% - ERIWNE D EBNEAER100% ¢
(2) #iBR Y@ " AHE / REER L BEE -
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Table 3.1.1j: Whether aware of the existence of legislation protecting designs in Hong Kong — Bivariate analysis

*3.1.1j . EEMEREBAREIINERE VAL BERSH

Sex Age Education Attainment | Working Status Montm)écl):’n?;sonal
MR A =10/ B kS ol
t 5l FHe HERE AR BEASBRA
Tertiary
Primary or Non
or below above | Working| working
. [Second ] X X 10.000
Male |Female 30 INBE | gy |KESL| EH | FFER . $10, g
B | ® | <30 | 49 | =250 | UF | B BE | AL | AL $10,000 |$19,999 $20,000
(%) | (%) (o) | (%) | (%) | (%) (%) | (%) (%) (%) (%) (%) (%)
;es 746 | 66.3 | 61.2 | 69.7 | 75.2 715 72.2 | 68.9 67.9 73.8 73.0 62.3 70.2
'\\LOE 254 | 33.7 | 388 | 30.3 | 248 285 | 27.8 | 311 321 26.2 27.0 37.7 29.8
X
Sample
A 319 | 347 138 242 286 40 245 | 377 392 273 238 129 253
7K
X2 5.382* 8.763* 0.817 2.608 4.668
* p-value <0.05 and expected value > 5
*0-{E<0.05 % FaHAE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

Fo (1) ERENEE - BRI E D LR S5 100% -
(2) MR TEE TRME / RER, WER -
The respondents were asked to judge

whether the acts with respect to the two
scenarios infringed IP rights.

cartoon
for

Scenario 1: Using a
character without authorisation
designing and selling the cake

Scenario 2: A student photocopying
a whole reference book without
authorisation for the purpose of self-study

There were 70.3% of the respondents who
considered “using a cartoon character without
authorisation for designing and selling the
cake” as an infringement of IP rights. The
percentage has been rising when compared
with the previous surveys (2018, 65.6%;
2016, 51.6%).

On the other hand, there were relatively fewer
respondents who opined that “photocopying a
whole reference book without authorisation
for the purpose of self-study” (58.5%) was an
infringement of IP rights. The percentage
was more or less consistent with that of the
previous surveys since 2003.

(Tables 3.1.1k & I)

RAMERMEBERFLENTARERIBMEE
REEL AR -

Bt THERERERNER NMERFREANHN
S BIFERLEE,

B2 "BEERERENERN MEEASE
sxH0 - FRREZH.

A 70.3% HRmEw» ERERENER K
ERFEAYNEE  RIEFEHRLE, RIL7
M ERE - BLIENRELR - EEEADER
/8 7 (20184 + 65.6% ; 20164 - 51.6% ) °

B—AE  BOSHERR (BEEREEE
WERFBRASERED  FRRBRZA,

(58.5% ) RRLMMER - 5 LLEE2003
ERATBE S RAAE -

(% 311k B 1)
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Table 3.1.1k: Whether using a cartoon character without authorisation for designing and selling the cake is considered as an
infringement of IP rights

#3111k . SERRERERENERT - FRAFEAYRNEE  REERHESRILANEEE

2020 2018 2016
(%) (%) (%)

Yes
o 70.3 656 51.6

E

No

201 276 30.2
=

Don’t know / Hard to say

AR / REER 96 6.8 182

Sample

. 1000 1003 1005
BA

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) This question was amended in 2020. The original question in 2018 was “Using a cartoon character from movie / TV /
publication / the internet without authorisation for design of food style in cooking class”.

0 (1) BREUREEG - ERENE SR AER100% -
(2) REMR2020FFHIER] - ABTE20185FER " ERERENBRT - FREX / BR / T/ BBNFEAWER - FRREH
BEmAA ARG,

Table 3.1.11: Whether a student photocopying a whole reference book without authorisation for the purpose of self-study is
considered as an infringement of IP rights

#R3.1.11: EERREREBENELT  BEREASEENN  FAREZARRLNHERE
2020 2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) (R) (B) (B) (B) (B) (B) (B) (o) (o) (k) (h) (%) (%)

Yes 2 585 567 531 592 602 609 608 552 57.9 537 493 453 47.9 400
N

/_:E 357 357 348 355 323 329 313 359 335 341 37.3 423 372 488
=

Don't know / Hard to say 58 76 121 53 7.6 62 79 89 86 122 134 124 149 113
A5NiE / RER ’ ’ ’ ’ ’ ' ’ ' ’ ' ’ ’ ’ ’
Sample

ol 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
B3

Note: Percentages may not add to 100 due to rounding of figures.

5 ARENR % - BRI S DB HAEH100% -

Analysis by demographic sub-groups BRERDTER  AEERNZHELHM
revealed that there were significant EBE TN REREEZERHRE -

associations on the different demographic

variables regarding the perception of the

acts of the two scenarios.

= A relatively higher proportion of the = MHEBRSLEAIFN305E L ( 30-495%,

respondents who were 30 years old 79.6%; 503k L £, 80.2% ) - 1L
or above (aged 30-49, 79.6%; aged (81.8% ) KEIAEAWATES20,0005
50 or above, 80.2%), who were PLE (84.0% ) WZah&E s W ERER
working (81.8%), and who were with ENIER MERRBAYNGE RIFSE
monthly personal income of $20,000 TEHE ) BRICHFERE -

or above (84.0%) considered that
‘using a cartoon character without
authorisation for designing and selling
the cake” infringed IP rights.
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= Relatively fewer respondents with = ®B/DPBHAEEREENIHER R BEE

secondary  education  attainment RERENBR NREARSEZELME
regarded “a student photocopying a HREZH L (56.0% )2FIBHBERE -

whole  reference  book  without
authorisation for the purpose of
self-study” (56.0%) as an infringement
of IP rights.

(Z 31.1m K n)

(Tables 3.1.1m & n)

Table 3.1.1m: Whether using a cartoon character without authorisation for designing and selling the cake is considered as an
infringement of IP rights — Bivariate analysis

R31m: SERDRERERENERT - ERFEAYNEE  HEERLESFRILNEEE - SEFEHH

Monthly Personal

Sex Age Education Attainment | Working Status Income
ezl FHe HERE B T EASHRA
Tertiary
Primary or Non
or below above | Working| working
__. |Second ] ) X 10.000
Male |Female NS | gy |KEEL| ER | FFER $10,

30- < - >
& k24 <30 | 49 | =50 | T | ®E | BE | AL | AL |$10,000 [$19,999 [$20,000

() | (o) | () | (%) | (b) | (%) (%) | (%) (%) (%) (%) (%) (%)

ves 780 | 776 | 684 | 796 | 802 | 742 | 758 | 798 | 818 | 728 | 725 | 745 | 840
=

;05 220 | 224 | 316 | 204 | 198 | 258 | 242 | 202 | 182 | 272 | 275 | 255 | 16.0
~E

i’:;p'e 428 | 476 | 172 | 310 | 423 | 64 | 350 | 486 | 507 | 395 | 356 | 162 | 339
B3

X2 0.015 10.832" 2.402 10.529" 14477
**p-value < 0.01 and expected value > 5

**p-E<0.01 K FEHRE> 5

Note: Percentages may not add to 100 due to rounding of figures.

5 ARENR % - BRI B DRI AEL100% -

Table 3.1.1n: Whether a student photocopying a whole reference book without authorisation for the purpose of self-study is
considered as an infringement of IP rights — Bivariate analysis

x3.1.1n : ESERREREEENERLT -  BEREASEEVH  FRRBZARRILHEEE - EEEHH

Sex Age Education Attainment | Working Status Monthly Personal

| 2 s Income
t 5l FHe HERE FLBEAR T BASALA
Tertiary
Primary or Non
or below s above | Working|working
. |Second ]
Male |Female INBS | gy |AEH| EH | FFER $10,000

30- Y < i >
8 % <30 | 49 | =50 | AR | B | BlE | AL | AL |$10,000 [$19,999 [$20,000

(%) | (B) | () | (%) | (B) | (%) (%) | (%) (%) (%) (%) (%) (%)

Tes 60.2 | 63.9 | 585 | 623 | 634 | 668 | 560 | 659 | 620 | 622 | 609 | 595 | 635
=

;05 39.8 | 361 | 415 | 37.7 | 366 | 332 | 440 | 341 | 380 | 37.8 | 391 | 405 | 365
=,

i’:;p'e 451 | 491 | 179 | 314 | 449 | 67 | 350 | 513 | 529 | 412 | 373 | 170 | 347
B3

X2 1329 1311 9.562" 0.006 0.912
**p-value < 0.01 and expected value > 5

**p-E<0.01 K FEHRE> 5

Note: Percentages may not add up to 100 due to rounding of figures.

7 ARENR % - BRI B DRI AEL100% -
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3.1.2. Whether it is considered necessary to protect IP rights

EhnmilEERETERIRE

Similar to the previous surveys, an
overwhelming majority (92.9%) of the
respondents regarded that it was necessary
(“very necessary” / “quite necessary”) to
protect IP rights in Hong Kong. Only 5.5%
of the respondents opined the otherwise.

Analysed by demographic sub-groups,
respondents with monthly personal income
of $20,000 or above (96.7%) were more
prone to consider the protection of IP rights
necessary.

(Tables 3.1.2a & b)

BLUENHRENRSE  #ABONRGE
(92.9%) Eﬂ?%’j%l]f’i@r’fé%‘t%%ﬁaﬁﬁ ( "3F
EEFE. / "HRAFRE, ) RIRE-RAB
5.5% MRMERFHERER -

JE ==

BE=RERDTEN - EAZHUWAES20,000
gLl E (196.7% ) REHEBIACR DA EE

HEATEXIIRE -

(7 3.1.2a X b)

Table 3.1.2a: Whether it is considered necessary to protect IP rights

%3123 . %Emmﬁ*unﬁé*&ﬁﬁgxgui%nx

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003
(%) (%) (%) (%) () (R) (%) (%) (%) (%)
Very necessary 59.4 37.6 331 317 314 374 366 37.6 440 389
FEEFE
Quite necessary 335 585 60.8 632 632 597 597 57.9 517 533
BERE
Quite unnecessary 42 12 30 40 33 09 08 16 17 15
BARE
Not necessary at al 13 - 07 - 13 03 03 03 04 06
TEAFE
Don't know / Hard to say 16 27 23 11 07 16 26 25 23 56
AXE / REER
Very necessary / Quite necessary 929 961 939 949 946 971 963 955 957 92.2
e/ BERE
Quite unnecessary / Not necessary at all 55 12 38 40 46 12 11 19 21 21
BAEE /| TE2ARE
Sample
s 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231
B3

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The rating scale was changed to 1 (Not necessary at all) to 4 points (Very necessary) in 2020.

(1) EAREURG - BRRAE LR AER 100%

(2) 7 2020 FANREUR 1 (ZEAFE ) £4

(FERERE

)9 -

-21-



Survey on Public Awareness of Intellectual Property Right Protection 2020

BT RSN FERERHD 2020

Table 3.1.2b: Whether it is considered necessary to protect IP rights — Bivariate analysis

R31.2b  ESERAABERTESIIRE - BEBEHH
Sex Age Education Attainment Working Status Monthly Personal Income
ezl FHe HBERE TR BASBWA
Primary Tertiary Non
or below or above | Working | working
Second- ) $10,000

Male |Female 30 INEBEY ary REH | &8 | FER . . g

B | % | <30 | 49 | 250 | MT | PB | BE | Ax | AL |$10,000 |$19,999 [$20,000

(%) | (%) () | (%) | (B) | (%) (%) (%) (%) (%) (%) (%) (%)
Very necessary
/ Quite

93.6 | 953 | 955 | 946 | 94.0 86.1 94.1 95.9 95.0 93.7 93.3 92.0 96.7
necessary
R/ BERE
Quite
unnecessary/
Not necessary
at all 6.4 4.7 4.5 5.4 6.0 13.9 5.9 4.1 5.0 6.3 6.7 8.0 3.3
BEAERE
TEARE
Sample
A 466 518 181 324 | 479 76 386 517 549 434 391 180 358
X 1.339 0.569 12.400 0.744 6.368*

* p-value <0.05 and expected value > 5
*p-E<0.05 % FaHAE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

BRI B DA M A ER100% °
/ REEER , ROEZE -

)
2 (1) BREUEE
)

2) W TEE TRmE

3.1.3. Opinion towards the long-term development of IP rights

HRENBEREREZRNER

Over three-quarters of the respondents
considered that the protection of IP rights
would be helpful (“very helpful” / “quite
helpful’) to the development of the local
creative industries (77.7%) and attract
foreign investments to Hong Kong (79.3%).

There was no significant difference in
opinion towards the long-term development
of IP rights among respondents of different
demographic characteristics.

(Tables 3.1.3a — d)

BRMNDZ —NRHER D RENSERY

KAHMBIEERRRE (77.7% ) RKSISMRIGE

(793%)% 2By ( "IEREER. / THE
2By ) -

AEEENREHRENSERERZER
NRRLIEBREEE

(% 3.1.3a-d)
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Table 3.1.3a: Whether the protection of IP rights can help the development of the local creative industries

*3.1.3a . RARENHEEBRESHEASEXREEETHER

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003
R) (B) (B) (B) (%) (%) (%) (%) (%) (%)

Very helpful
D 475 324 307 223 275 305 239 233 27.0 340
FEEEER
Quite helpful 302 475 447 486 455 525 521 542 550 461
BEE ) ) ) ] ) ) ) ' ' '
Average
e 168 156 154 211 154 111 163 124 102 7.4
i
Not quite helpful
25 35 50 65 73 37 46 60 49 61
SBAEE
Not helpful at all
it 13 03 17 03 24 04 10 14 17 13

Don’t know / Hard to say

18 08 13 13 19 17 21 27 13 51
AR / REER

Very helpful / Quite helpful

SEEERY / EENED 777 799 754 709 73.0 830 76.0 775 82.0 80.1

Not quite helpful / Not helpful at all

N 38 38 67 68 97 41 56 73 65 74
BAEY / TE2REEY

Sample

A 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231
5K

Notes: (1) Percentages may not add to 100 due to rounding of figures.

(2) The rating scale was changed to 1 (Not helpful at all) to 5 points (Very helpful) in 2020.
0 (1) AREURBEG - BERIBNA DR AZER 100% -

(2) £ 2020 FHANZRERS 1 (B2RBER ) £E5(FBEAEY ) 2 -

Table 3.1.3b: Whether the protection of IP rights can help attracting foreign investments to Hong Kong
#3.1.3b : RRGEMFBEEHRRS IMRIREREFER

2020

(%)
Very helpful
SERBRE 87
Quite helpful
EERE %06
Average

12.5
—R
Not quite helpful 43
BAREY ]
Not helpful at all 15
TERBED ]
Don’t know / Hard to say 25
AHIE / REERR ]
Very helpful / Quite helpful 79.3
FEEER /BEEHD '
Not quite helpful / Not helpful at all 538
BARER /=2 RBE ]
Sample 1000
B

Note: Percentages may not add to 100 due to rounding of figures.

5 ARENR G - BRI B DB A SR 100%
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Table 3.1.3c: Whether the protection of IP rights can help the development of the local creative industries — Bivariate analysis

x31.3c: RARENHEERRESHASERRREESAED - EEESH

Monthly Personal

Sex Age Education Attainment | Working Status Income
[ | Z= 10 RF S e
t Bl FHe HERE AR T EASHRA
Tertiary
Primary or Non
or below s above | Working| working
. |Second ] X X 10.000
Male |Female N2 | gy |AEEL| EB | FFER $10,

30- < - >
& k24 <30 | 49 | =50 | T | 2 | BLE | AL | AL |$10,000 |$19,999 $20,000
(%) | (%) (%) (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)

Very helpful / Quite
helpful

FEEER/
AR

80.2 | 78.1 78.4 | 75.7 | 81.6 70.4 80.3 | 79.2 79.2 78.8 78.7 741 80.9

Average

i@ 15.9 | 181 189 | 19.8 | 145 18.7 166 | 17.4 16.6 17.8 17.5 21.4 15.6
— i

Not quite helpful /

Not helpful at all
3.8 3.9 2.7 4.5 3.8 10.9 3.1 3.4 4.2 34 3.8 4.5 3.5

7( EJJ /
BEEY
Sample
A 464 518 181 326 | 476 73 385 520 552 429 386 182 359
7K
X 0.801 5.398 11.196 0.564 3.342

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

(1) BAREMUR% - ERIWNE D EBNEAER100% ¢
(2) MR T TAME / RER . WESE -

Table 3.1.3d: Whether the protection of IP rights can help attracting foreign investments to Hong Kong — Bivariate analysis
#3.1.3d . RRFENSEERRERSSINRIRESERER - €8BS

Sex Age Education Attainment | Working Status | Monthly Personal Income
%51 Fie HERE AR BAZSRBA
Tertiary
Primary or Non
or below above | Working| working
Second $10,000
Male |Female 30 INBEY | gry |KEEL| EB | FFER . . g

8 % <30 | 49 | =50 | MU | ®B | BlE | Ax | AL |$10,000 |$19,999 |$20,000
(%) (%) (%) (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)

Very helpful / Quite
helpful

FEEER/
BERER

83.0 | 79.8 | 78.2 | 80.3 | 83.2 80.0 81.1 | 81.7 81.4 81.2 80.5 78.2 83.4

Average

i@ 11.0 | 145 15.2 129 | 119 10.7 125 | 134 12.8 12.9 13.4 14.8 11.5
X

Not quite helpful /

Not helpful at all 60 | 57 | 66 | 68 | 49 | 94 | 63 | 49 | 58 6.0 6.2 7.0 5.1

BARER/
TEREE
Sample
A 466 508 181 325 | 469 72 381 518 547 426 382 178 358
X 2.710 3.017 2.949 0.011 2.312

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

0 (1) BREUREEG - BERENE AN AER100% -
(2) MR TEZ T AME / RER . HOERE -
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3.2.
environment

Behaviours and attitude towards IP rights protection in a digital

A DR ENE N MBS IRIR TS KAV E R RETTRAMRRE

3.2.1
w2 BN / BREFHERER

Among the 893 respondents in this round of
survey who regularly surfed on the internet,
the top three categories of the most
frequently browsed websites / smartphone
applications were “social media” (34.3%),
“audio-visual” (24.6%) and “search engines”
(13.5%).

There was no significant difference in the

most frequently browsed websites /
smartphone applications among
respondents of different demographic
sub-groups.

(Tables 3.2.1a & b)

Most frequently browsed websites / smartphone applications

ERRBER 8937 LHEBENRFE
b EB_HAEEEHBERREL / BREFHERRE
B HREIR ) (34.3% ) "FF 1 (24.6%)
K TSR, (13.5%) -

AEAERNRHERTEBRVHEL / EoEF
MERAREIURAREEE -

(7 3.21a X b)
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Table 3.2.1a: Most frequently browsed websites / smartphone applications

*®3.2.1a : REHEHMEN / BEFHRERAER

2020 2018 2016 2014
(o) (p) (o) (%)

Social media (e.g. Facebook, Instagram, Twitter, Weibo, WhatsApp, Telegram, WeChat etc.)

2+ 2% ; m Jp e e 343 239 221 325
HREEE (W0 Facebook ~ Instagram - Twitter ~ #i{i8 - WhatsApp - Telegram * fil{55% )

Audio-visual (e.g. YouTube, myTV Super, ViuTV, iTunes, Joox, KKBox, Netflix,
Apple TV+, Amazon Prime etc.)

5 (# YouTube * myTV Super * ViuTV * iTunes * Joox * KKBox * Netflix *
Apple TV+ » Gi5# Prime & )

246 159 101 2.2

Search engines (e.g. Google, Yahoo, Baidu etc.)

- -, 13,5 309 299 322
I8 =ER (W Google * Yahoo * BHES )

News (e.g. Ming Pao , Apple Daily, Headline Daily, Oriental Daily News, Bloomberg, BBC etc.)

10.8 17.3 294 220
AR / W7 (MARER - BAR AR / BER A - BRIRAH -  ON.CC R - wiE - HEEREATSE )

E-Commerce (e.g. HKTVmall, Ztore, Amazon, Taobao, Carousell, Zalora, Selfridges, Net-a-Porter,
ASOS, Gmarket etc.)

16 23 17 -
48 EEY) (8 HKTVmall - +% - S5 # « 8 - Carousell - Zalora - Selfridges - Net-a-Porter - ASOS -
GMarket % )
Ba/rlklng /_Fman(;: | Stocks 11 37 07 )
iR17/ =R/ RE
Other informational websites / smartphone applications for daily life (e.g. Wikipedia, maps and
weather forecast etc.) 0.9 - 0.9 -
Hi A EEMAE / EacFRERER (NEEER  HE - XERE%)
Qames 07 ) ) )
i

Discussion groups (e.g. Discuss.com.hk, LIHKG, Golden, Baby kingdom etc.)

06 4.1 43 11.0
e (MNEEBFWE Discuss.com.hk ~ #E - &5 « HFITEHE)

Leisure and hobbies (e.g. ebook, photography, comics, novels, cooking etc.)

HREREE (NETE  RE  BE R FES) 06 - - -
Travel (e.g. Expedia, Agoda, hotel.com, Airbnb, etc.) 04 12 08 i
k3% ( W Expedia * Agoda * hotel.com - Airbnb % )

Email / Meeting softwares (e.g. Gmail, Yahoo, Outlook, Zoom, Microsoft Teams etc.) 03 07 01 i

B / R (%W Gmail ~ Yahoo * Outlook * Zoom * Microsoft Teams 5 )

Sample: Among all persons who use the internet

893 775 788 732
BA  UFMAELEBEALREY

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) This question was amended in 2020. The original question in 2018 was “Most frequently browsed websites”.

)
(1) BREMUR% - ERIWNE S EBNEAER100% ¢
(2) ABRR2020FFHER] - AEE2018F 5 "HEABNAEIL, -
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Table 3.2.1b: Most frequently browsed websites / smartphone applications — Bivariate analysis
#3.21b : RENBHAN / EREFHERER - BEEHHW

Sex Age Education Attainment | Working Status Montm)(/:(l;re]z;sonal
/ | ] BiRE AR —_
]l FHR HERE AR EASHRA
Tertiary
Primary or Non
or below above | Working|working
. |Second i X X $10,000
Male |Female 30 INBRY | ary |AEEL| TEE | FFEM . ; g
5 z <30 | 49 | 250 | AR | P2 | BE | AL | AL [$10,000 |$19,999 [$20,000
(%) | (%) (%) (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)
Social media 351 | 413 | 51.4 | 421 | 293 | 351 | 309 | 435 | 421 | 324 | 344 | 404 | 423
AR
:}‘i‘m"sua' 311 | 243 | 331 | 219 | 2906 | 355 | 343 | 225 | 240 | 330 | 307 | 312 | 232
a
Search engines 147 | 155 | 76 | 182 | 161 | 118 | 133 | 164 | 132 | 182 | 183 | 131 | 135
RIgL SR
News 123 | 119 | 10 |[108 | 183 | 118 | 130 | 116 | 125 | 115 | 11.1 86 | 127
WA/ B
E-Commerce
09 | 26 | 05 | 29 | 15 - 28 | 12 | 22 1.1 1.0 1.1 2.9
HLEREY
Banking / Finance /
Stocks 16 | 09 | 05 | 16 | 12 - 15 | 1.1 13 1.1 13 0.6 1.7
R1T/ 280/ BRE
Other informational
websites /
smartphone
applications for daily | 0.9 | 1.1 [ 22 | 04 | 1.0 - 08 | 12 | 10 1.1 1.2 0.6 0.9
life
Htt 4 EE A8, /
ErEFHEAEZR
Games 07 | 08 | 11 | 06 | 07 | 29 | 12 | 04 | 07 0.8 1.0 1.7 0.3
EEL
P'fﬁ“ssmgroum 10 | 04 | 09 | 08 | 05 - 05 | 08 | 10 0.2 0.3 05 1.2
REE
Leisure and hobbies | 44 | 05 | 10 | - |10 | 29 |08 | 04| 09 | 02 | 03 | 22 | 03
S B R LR
Travel - | o9 | 06 |03|05]| - [o06]| 04| 06 | 03 | 06 - 0.3
fiR3E
Email / Meeting
softwares 0.5 0.2 - 0.4 0.5 - 0.3 0.4 0.6 - - - 0.9
B/ FHNG
Sample: Among all
persons who use the
internet 471 | 529 | 181 | 328 | 491 81 391 | 522 | 555 | 442 | 400 182 | 361
BA UFBBELEE
BALBEH
X2 19.518 171.266 287.152 104.531 136.990

Note: Percentages may not add up to 100 due to rounding of figures.
5 ARENMRE - BRI B D EERMEAER100% -
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3.2.2 Whether having the habit of online shopping

EEBMLBYNEE

Among the 893 respondents who regularly
surfed on the internet, over two-thirds
(68.4%) reported that they had the habit of
online shopping, which was significantly
higher when compared to the 2018 survey
(42.7%). The remaining 31.6% of the
internet surfers did not have the habit of
online shopping.

Analysis by demographic sub-groups
showed that that respondents who were
aged below 30 (85.1%) and 30-49 (79.4%),
who were working (76.8%) and who were
with monthly personal income of $20,000 or
above (81.0%) were more likely to have the
habit of online shopping.

The higher the education attainment
(Primary or below, 25.6%; Secondary,
56.1%; Tertiary or above, 79.6%) of the
respondents, the more likely they had the
habit of online shopping.

(Tables 3.2.2a & b)

8RB LMBRNIRMET  BB=—02
— (68.4% ) RNBEHLBYEE - BLLAIR
20184 (42.7% ) BEEIENN - HER31.6% %~
PB4 LB EE

UBSER DT - 305 T (85.1% ) #130 -
497% (79.4% ) ~ &M (76.8% ) RIEAEBH
WA %$20,0008 L £ (81.0% ) IREHER
BB LBYEE

I HERERSHNRHETRELDER L
BYBEB(/NELLT 25.6%; FE2-56.1%;
REHLE - 79.6% ) -

(Z% 3.22a X b)

Table 3.2.2a: Whether having the habit of online shopping

#&3.2.2a : EEEH LBYNEER

2020 2018
(%) (%)
ves 68.4 427
B
No 316 57.3
BB
Sample : Among all persons who use the internet 893 775

BA: UMAELRBEALSES

Note:

B3 FEREMR % - BRI E D LERMEAER100% -

Percentages may not add to 100 due to rounding of figures.
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Table 3.2.2b: Whether having the habit of online shopping — Bivariate analysis
F3.2.2b : EEFHELEMNEIE- E2ESW

Sex Age Education Attainment | Working Status Montrr:)é(f’rs;sonal
i | =30 /F SRR R el
Al FHe HERE AR BEASBRA
Tertiary
Primary or Non
or below above | Working|working
__. |Second ] X X $10,000
Male |Female 30 INEF -ary AREL, T FETER < ’ S
F | X | <30 | 49 | 250 | UF | P2 BME | AL | AL 1$10,000 [$19,999 [$20,000
(R) | (%) | (%) | (%) | (%) | (%) (%) | (%) (%) (%) (%) (%) (%)
Yes
5 67.8 | 69.0 | 85.1 | 79.4 | 51.9 256 | 56.1 | 79.6 76.8 55.5 57.9 63.3 81.0
No
B 322 | 310 | 149 | 20.6 | 48.1 744 | 439 | 204 23.2 44.5 421 36.7 19.0
/-
Sample : Among all
persons who use the
internet _ | 424 | 469 | 180 | 321 | 393 | 33 | 347 | 512 | 540 | 352 | 308 | 175 | 355
B DA A LRE
BALTREH
X2 0.135 90.92** 82.026** 44.707** 44.074**

**p-value < 0.01 and expected value > 5

“*p-E<0.01 R FEHAE> 5
Note: Percentages may not add to 100 due to rounding of figures.

. EREMRG  ERIENE BN AER100%

3.2.3 Whether paying attention to whether the products are genuine when shopping
online

MERYREEESEmELEk

There were 612 respondents who had the
habit of online shopping. Among these
online purchasers, over eight in ten (83.9%)

BONRBRGERHLEMEBE EELEHEL
ByES EL}\& (83.9% ) XNEBER
BrNEmR  AESEmeEa bk - EEAl

reported that they would pay attention to
whether the products were genuine when
they bought products with brand(s) or
logo(s), which revealed a significant
increase of 16.9% when compared to the
2018 survey (67.0%). 10.9% of the
respondents said they would not do so.
The remaining 4.9% of the respondents had
never bought products with brand(s) or
logo(s) online.

Analysis by demographic sub-groups
showed that that respondents who aged
below 30 (93.3%) and 30-49 (92.1%), and
who were with monthly personal income of
$20,000 or above (92.8%) were more likely
to pay attention to whether the products
with brand(s) or logo(s) were genuine when
shopping online for such products.

(Tables 3.2.3a & b)

#2018 (67.0% ) BEZEIEM 7 16.9% °
10.9%ZHERTAZER - HER 4.9%
WRFEBRNMIMEREEREREFNE

DEI°

UBSRER 2T - 305 ~ (193.3% ) #130 -
495% (92.1% ) RIEAERWA%$20,0008
PIE (192.8% ) NRMBBIROHE LIEYIEE
BEEMTHNEMESILER -

(%% 3.2.3a K b)
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Table 3.2.3a: Whether paying attention to whether the products were genuine when shopping online for products with brand(s)

or logo(s)
#+3.23a: ELBEEEMTHNERK S8 EEmMEILER

2020 2018
(%) (%)
Yes
52 83.9 67.0
No
BEEE 109 16.2
Never buy products with brand(s) or logo(s) 49 167
T & BB FHES -
Refusal
" 0.3 -
ERLOE
Sample : Among all persons who have the habit of online shopping 612 331

BA: DA ERLBYBEALSER

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) This question was amended in 2020. The original question in 2018 was “Whether paid attention if the products are
genuine, pirated or counterfeit goods when shopping online for products with cartoon characters or logos of brand”.

o (1) BREUREG - ERENE SR AER100% -
(2) AER2020FFHIER] - ABE2018F A" ELABEE FBAYAREEFNYRE EEBEEREER HBRIEM ., -

Table 3.2.3b: Whether paying attention to whether the products were genuine when shopping online for products with brand(s)
or logo(s) — Bivariate analysis

#*3.23b . ELABERHTNERN  EREEEMEER . BRAEH - BEESH

Monthly Personal

Sex Age Education Attainment | Working Status Income
51 T HEE BRI E B A
Tertiary
Primary or Non
or below |Second| above | Working | working $10,000
Male |Female 30- INEEL | cary | RERERG| fEER | JETERR <

- 2
% 8 <30 49 250 | BAF fE | DIk A+t A+ 1$10,000 $19,999 [$20,000
(%) | () | (%) | (B) | (%) | (%) (%) | (%) (%) (%) (%) (%) (%)

Yﬁesun 89.8 | 87.3 | 93.3 | 92.1 | 80.0 63.7 85.1 | 90.5 89.2 87.1 85.5 84.8 92.8
B2

No @ 10.2 12.7 6.7 7.9 20.0 36.3 14.9 9.5 10.8 12.9 14.5 15.2 7.2
B2

Sample : Among all
persons who have
the habit of online
shopping

B UFBAHRLE
MEBALDHEH

277 302 151 | 242 186 7* 178 | 393 389 190 169 100 278

v 0.902 19.952** 8.126 0.526 8.152*

*p-value <0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
*p-E<0.05 X FEHAE> 5 ; **p-1E<0.01KFRHAE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "Never buy products with brand(s) or logo(s)" or "Refusal" were excluded.

(1) BEREMUREG - ERIEMNESERMIAER100% -
(2) MBRTEZE TAELREABTFHNEMR / EEBEE ) NERE -
# Caution: Small sample base

FER  BrEgERD
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3.2.4

Inclination to pay to listen to songs, watch movies online or to download songs /

movies / computer software / games / e-books from authorised websites
NREEIE ML TR - BREE R NE M / &% / ElNEY / B8

EFERED

Close to six in ten (57.2%) respondents
who had the habit of using the internet said
that they would pay (“definitely would pay” /
“possibly would pay”) to listen to songs,
watch movies online or to download songs /
movies / computer software / games /
e-books from authorised websites.

Compared to the 2018 survey (44.3%), a
significant increase of 12.9 percentage
points was registered. The proportion of
respondents with such inclination had been
rising steadily since 2008, from 21.0% in
the 2008 survey to 57.2 % in the 2020
survey.

Analysed by demographic sub-groups,

» respondents who were working
(65.7%) and who were with monthly
personal income of $20,000 or above
(69.8%) were more inclined to pay to
listen to songs, watch movies online or
to download songs / movies / computer
software / games / e-books from
authorised websites; and

= the younger the age (aged below 30,
86.1%; aged 30-49, 67.8%; aged 50 or
above, 36.5%) and the higher the
education attainment (tertiary or above,
69.9%; secondary, 44.2%; primary or
below, 18.2%) of the respondents, the
higher their inclination to pay to access
to online entertainment / leisure from
authorised websites.

(Tables 3.2.4a & b)

i

)

AR (57.2% ) B EBEBENRFHERK
("—Eg, / "dBEg. ) UREELER
RIERARILAR_ WSS - REER S FENR
M/ BF / Eiag / 158/ BFE -

| I8

X

EA2018FMIFHE (44.3% ) HHLE - BEEIER T
1295 & - BENORR BRI —E
FERA B R - 1E2008FRT 21.0% EFE2020
FH 57.2% -

RIBERER DN -

= TEH( 65.7% )RIEAZHWAES20,000
Ll E (69.8% ) WREHERHBRERE
TREELEXNRBERAILER LR R
M EEEF N NESH / BF / BILEK
/R BTE K

= RNEE (30 mLLT - 86.1% ; 30-497% -
67.8% ; 50 BmILA L - 36.5% ) RHBE
BERS (KFEHLIE - 69.9% ; £ -
44.2% ; /NBELUT - 18.2% )HIXEHE
ZAREE LN R ENMIEIESHE £
fRee /SEBREEREEAIRS -

(7% 3.24a X b)
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Table3.2.4a: Inclination to pay to listen to songs, watch movies online or to download songs / movies / computer software /
games / e-books from authorised websites

#*®3.2.4a . TREEENREMNAIR EWIRTE - BESYHTEHRM / BY / BG4 /Bl / SFENNE
2020 2018 2016 2014 2012 2010 2008
() (%) (%) (%) (%) (%) (%)

Definitely will
e 285 211 197 7.8 142 101 4.5
Possibly will

e 287 232 211 310 219 196 16.5
Bl
Possibly will not

.\ o 13.7 116 204 376 182 271 17.6
RN
Definitely will not

ennriely wit no 27.9 439 373 230 440 414 61.0
—EAE
Don’t know / Hard to say

NN 1.3 0.3 1.5 07 1.7 1.7 05
AHE / REER

Definitely will / Possibly will

—E® /IR

Possibly will not / Definitely will not
AE /| —EAE

57.2 443 408 388 36.0 29.7 21.0

416 555 577 606 622 685 78.6

Sample: Among all persons who use the internet

BA BB LEBBALSER
Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The rating scale was changed to 1 (Definitely will not) to 4 points (Definitely will) in 2020.

)
s (1) BREUREEG - BERENE SR AER 100% -
(2) £ 2020 FADRTEXR1 (—EAE ) E4(—EE) D -

893 775 788 732 709 691 666

Table 3.2.4b: Inclination to pay to listen to songs, watch movies online or to download songs / movies / computer software /
games / e-books from authorised websites — Bivariate analysis

& 3.24b : (TRERIFABENMILER EUWERTE - BEER T He / B / EERG /B8 / EFENINE - BEELH

Monthly Personal

Sex Age Education Attainment | Working Status Income
51 FH PR LR B A
Tertiary
Primary or Non
or below |Second| above | Working | working $10,000
Male |Female 30- INEEG | cary |REREG| TR | IETERE < >

% 2 | <80 | 49 | 250 | BAT | B2 | BLE | Af | Ad£ [$10,000 $19:999 $20,000
() | (b)) | (B) | (B) | (%) | (%) () | (B) | (b)) | (%) (%) (%) (%)

Definitely will /
Possibly will 61.1 | 551 | 86.1 | 67.8 | 36.5 18.2 44.2 | 69.9 65.7 46.0 50.1 50.6 69.8

—EE /g

Possibly will not /
Definitely will not 389 | 449 | 139 | 322 | 635 81.8 55.8 | 30.1 343 54.0 49.9 49.4 30.2

AYE / —EAE

Sample: Among all
persons who use the

internet 421 461 179 | 321 382 31 344 | 505 537 343 302 175 353
BA  LFEB LRE

BALHEH
X2 3.213 143.113* 76.354** 33.292* 32.073*

**p-value < 0.01 and expected value > 5

“*p-E<0.01 R FEHAE> 5
Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

)
0 (1) BREUREG - ERENE LA AER100% -
(2) MR TEIZ T AME / RER . HOEE -
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The top three reasons for “definitely will” /
“possibly will” pay in order of mentions
were:

= Respect IP rights (35.9%);

=  Give support to the creative industries
(artists, singers, etc.) (32.3%); and

=  For better quality (23.4%).

Although these three reasons were the
same as the 2018 survey results, “respect
IP rights” (2020, 35.9%; 2018, 29.3%) had
overtaken “for better quality” (2020, 23.4%;
2018, 33.0%) to become the most widely
mentioned reason in this year. Compared
with previous surveys, it is noteworthy that
‘in line with one’s principle” (15.0%), the
fourth top reason, was newly mentioned by
respondents in this round of survey.

The top three reasons for “possibly will not”/
“definitely will not” pay were:

= Do not have a habit of listening to
songs / watching movies / playing
electronic games / reading (31.4%);

=  Other channels for listening / watching
online are available (25.3%); and

] Not confident in online transaction /
worry about leakage of privacy
(12.8%).

The first two reasons above were consistent
when compared with the survey findings of
2018.

(Tables 3.2.4c & d)

RHEG (T —EE, / "dEg. ) IRH
BE=ERAEZ :

- EEABEE (359%) ;

- ERAETH BARRTS)(32.3%)
&

- ATEIEEEZ (234%) -

#E24E — B[RRI E22018 F HRE ARG - B
"EE B EE (20205 - 35.9%; 20185 -
29.3% )i 7 "R FSEEEEER, (2020
F - 23.4%; 2018%F - 33.0% ) M BERH
EWRNEREZIRFANIRE - ELIERVRELLE -
BEEEIENE "HaEARRL (15.0%) 2
SRBEPHBFENNZEHEFRANRA -

ZNAE( TARDES / TEAEL )HE
—ERAR :
= RERR/BEBER /EBEFER/ R

EEE’J“'E (31.4% ) ;
= BRERBERR/EE (253%); X

» HRENERARL /EBLREREATR
B2 (12.8%) -

B 2018 FEHBER RN EMANRES
R -

(7 3.24c & d)
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Table 3.2.4c: Reasons for definitely / possibly paying to listen to songs, watch movies online or to download songs / movies /

computer software / games / e-books from authorised websites
(Spontaneous mention)

#&3.24c . —EE / TR ENRERIEXNREARANZ LU - GRS THNRM / B / BEGGE /B8 / ESFENRE
CEARTTEZ)

2020 2018 2016 2014 2012 2010 2008
() (%) (B) (%) (%) (%) (%)

Respect IP rights

SEMBEE

Give support to the creative industries (artists, singers, etc.)
XHFABIE (BARRFS)

For better quality

RTRIEHNESR

In line with one’s principle

FEEARR

Convenient / Can easily find the works

R JBSRIER

Other websites do not offer such product / service
Hit@i2 Rt ER / R

Affordable

BB RHEET O

Worry about getting infected by computer virus from illegal websites
EBOEIRERILR B RE

Comply with IP laws / Fear of violating the law

A/ ERBIEM

Need the product / service

359 293 357 320 527 48.0 629

323 234 248 238 187 131 214

234 33.0 246 512 249 229 257

150 - - - - .-

1.9 18.0 123 35 104 157 57

99 - - - - - -

54 32 38 10 39 37 36

4.1 - - 04 08 16 -

25 21 12 14 04 66 0.7

21 - 183 - - - -
FEER /RS
Peer pressure 0.2 - - - - - -
EEH '
No specific reason 1.3 - 0.6 - - - -
BERERR ' '

Sample: Among all persons who will pay for downloading from authorised websites
BA  UFASEEXRENRIN R TENALRER
Note: The sum of % may not add up to 100 as respondents could give multiple answers.

i ARRPEYRHESR—EZE - AOLAMNE AR 100% °

511 343 325 284 255 206 140
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Table 3.2.4d: Reasons for possibly / definitely not paying to listen to songs, watch movies online or to download songs /
movies / computer software / games / e-books from authorised websites
(Spontaneous mention)

#*3.2.4d : KOG / —EFRENRERIEXNREARDILAR LU - BREEXH TEHRME / TR / SHEGG /86 / SFENRE
CEARTTEZ)

2020 2018 2016 2014 2012 2010 2008
() (%) (B) (%) (%) (%) (%)

Do not have a habit of listening to songs / watching movies /
playing electronic games / reading 314 218 234 6.7 7.8 260 1.9
RERR/BEEY / MEFEE / BENEE

Other channels for listening / watching online are available

s sz " 253 176 146 134 108 49 0.8
BREERBEFRE /HE

Not confident in online transaction / Worry about leakage of privacy

W ERERARD / B EEATE 128 81 53 104 66 61 36

Other channels for free downloading are available 92 113 103 178 140 109 08

BARERE NS
Do not know how to download

. . 79 57 32 51 97 66 19
AETE
Too expensive

. 73 81 117 234 196 9.0 158
BEXE

Other offline channels are available (e.g. television, radio)

BFERREE /B (HNEE  B58) 7148 131 58 40 09 06

Seldom / Never download any files

. o 65 176 149 128 233 98 34
R/ AT HEMESE

Prefer buying CD / DVD / game disc / book instead of downloading the files

e o e NV, — - 56 95 9.0 6.7 117 28.0 137
LEREEEERE CD/DVD / Bk / & - AFERTHIER

Cannot find required works on authorised websites

A R A A KRB B S 2r - 1609 13 20 89

Too troublesome / complicated to purchase online

s 28 49 41 190 104 96 47.0
B RIE / B

Poor quality

EnEEs 21 33 10 07 11 06 04
FEENnE R=E

Not aware of the authorised websites

RS IS B R 16 07 17 29 22 23 101

No electronic payment account

S, =+ 13 i i i } i )
BEBEFNHREO

No specific reason 14 1.6 0.2 0.3
SeERERE ' ' B

Sample : Among all persons who will not pay for downloading from authorised websites

B LA R B BRI EIs R T 8 AL AR 371 432 463 448 453 485 526

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
i ARZSAEURHUSR—EZEE - BHEAMEE AR 100% -
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3.2.5 Behaviours involving in the infringement of copyright

SERIBREEBTR

In view of the increasing popularity of the
internet, the Survey has continued to
investigate the behaviours involving in the
online infringement of copyright since 2004.
In 2020, among the 893 respondents who
had the habit of using the internet, the
respective proportions of involvement (often
/ sometimes) in copyright infringement
activities were as follows:

= Around one in ten (10.6%) were often /
sometimes involved in the uploading /
downloading / watching infringing items
such as unauthorised / pirated TV
shows, movies, music and e-books

from / on online communities,
discussion groups or unauthorised
websites;

= 8.5% of them had often / sometimes
shared website links with friends to
download / watch infringing items such
as unauthorised / pirated TV shows,
movies, music and e-books; and

= 2.8% of them had often / sometimes
re-edited movie posters, comics or
pictures without authorisation of the
copyright owner, and then uploaded
them to the internet for sharing
purposes.

96.0% of the respondents seldom / never
had re-edited movie posters, comics or
pictures without authorisation of the
copyright owner and then uploaded them to
the internet for sharing purposes. The
percentage was more or less consistent
with the findings of the previous surveys
since 2012.

(Tables 3.2.5a — c)

BERERRESHEROBANEEREND  ~HEBS
2004 FREFFEIM RS A L RICREEENR
1% - EERHAEP - 893B B LABENZ
MEAE /BPRESELMILREREE
LBl B0 R

» Hop+02—(10.6% )& / EPEE
M AmEERERL EE - PEEER

LESEERER - INRCER / KR
WEREE  BY  SENETE;

= Hoh 85%KE /BHPMPAIZHEE
Mo UM ERAESBNERRER -
PN R&ERE / BRWEREGH - B

¥ BRENEFE K

» H 28%&E /ERRERERERFARL

B RBERER  ESUEALNE - ARE
M EBAMMADZ -
96.0% HRMMERD / IEHRBE " RERR

BEBARR  REFER  EBEXE AL
 REM EMBEMADZ, - EIEED LA
PIEB2012F EREMSERES -

(% 3.2.5a—-c)
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Table 3.2.5a: Behaviour of uploading / downloading / watching infringing items such as unauthorised / pirated TV shows,
movies, music and e-books from / on online communities, discussion groups or unauthorised websites

*®3.2.52 : HHA FIRENREEN L THHNERMEBESHEE R (FIMARERE / BRNEBREAE - B SEAUEFE )W

T8

2020

(%)
Often 20
w~eE
Sometimes 8.6
ks
:E‘,eldom 328
RD>
Never

54.5
TERE
Don't know / Can't remember 20
& / AiciB '
RefusaL 01
EBEEIZ
Often / Sometimes & & / B 10.6
/Seldomﬁ/}l\\l(\ever 873
RY/ mER
Sample: Among all persons who use the internet 893

BA VBB LEBENALRER

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The rating scale was changed to 1 (Never) to 4 points (Often) in 2020.
(3) The question was revised in view of the change of online behaviour in recent years.

)
)
o (1) BREUREG - BERRENE S LERMEAER100% °
(2) FE2020FFENRENR (BERE ) B4 (KE) D
)

(3) EEHABIFALTRINEMELEE -

Table 3.2.5b: Bebaviour of sharing website links with friends to download / watch infringing items such as unauthorised /
pirated TV shows, movies, music and e-books

#&3.2.5b : MARANEREES - UTHHERMBESENRERER (AIMKERE / BRTBHREE - B - BENETE ) T8

2020
(%)
Often
@ 1.3
Sometimes
7.2
ks
/Seldom 236
R
':'f}"\i 65.6
STERE
Don't know / Can't remember 21
AHNE / A )
Refusalb 01
BREE
Often / Sometimes & & / B 8.5
:S}eldomﬁ/ Ni\:/er 89.2
R/ TERE
Sample: Among all persons who use the internet 893

B UFAELBBENALSER

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The rating scale was changed to 1 (Never) to 4 points (Often) in 2020.
(3) The question was revised in view of the change of online behaviour in recent years.
0 (1) BEREMREE - ERIMAE DR AER100% -
(2) FE2020FFANIRENDT (E2RA ) B4 (KB ) D -
)

(3) BEEREOFH LITRANEMELERE -
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Table 3.2.5c: Behaviour of re-editing movie posters, comics or pictures without authorisation of copyright owner, and then

uploading them to the internet for sharing purposes

*&3.2.5c . AGHRERBARE - #EF BN - SEIERUE - AENLBEMAIZNTH

2020 2018 2016 2014 2012

(%) () (B) (%) (%)
Often 07 02 03 04 04
"
Somefimes 21 15 25 31 42
Bkl
Seldom 80 37 28 50 60
RD>
Never 880 935 939 90.3 887
STERE
Don E‘knowf C/)ant remember 12 10 05 14 07
AHE / AiLE
Refusal ) ) ) ) )
BREE
Often / Sometimes & & / B 28 17 28 35 46
/Seldomﬁ_/‘}l\\l(\aver 96.0 97.2 96.7 95.3 94.7
R/ 2R
Sample: Among all persons who use the internet 893 775 788 732 709

B

VAR LEBENALSES

Notes: (1) Percentages may not add to 100 due to rounding of figures.

At -

The

(2) This question was amended in 2020. The original question in 2018 was “Frequency of re-editing movie posters, comics or
pictures without authorisation of copyright owner, and then uploading them to the internet or social networking websites for

sharing purposes”.

(3) The rating scale was changed to 1 (Never) to 4 points (Often) in 2020.

(1) BREMRG - ERBNE D LEARIAER100%

(2) REMR2020FFLHIER] - ABTE2018FER " REMEHEBARE - KEXB® -

AN SZHEE, -
(3) TE2020FFNIBEY R (RREH ) T4 (£%) 5 -
results of demographic sub-group

analysis revealed that the behaviours of
various activities involving the infringement of
copyright were significantly associated with
respondent’s sex, age, working status and
monthly personal income:

Higher proportions of respondents who
aged below 50 (aged below 30: 13.5%;
aged 30-49: 14.1%), who were working
(13.8%) and who were with monthly
personal income of $10,000 or above
($10,000-19,999, 15.0%; $20,000 or
above, 12.3%) had uploaded /
downloaded / watched infringing items
such as unauthorised / pirated TV
shows, movies, music and e-books from
/ on online communities, discussion
groups or unauthorised websites;

Higher proportions of respondents who
were males (5.1%) and who were
working (3.8%) had re-edited movie

BENE R E - RN AR A

BREMNDTNERBRSERICREEE
TR ERIMER ~ Fiik - FAEEAR
nEEABRWABRE:

= 50 LAD (30LLT 0 13.5% ; 30-49
B 14.1% ) ~ 8 (13.8% ) KEA=E
H W A $10,000 = Ll E
($10,000-19,999 : 15.0% ; $20,000k 1L

£ 123% ) WRMEBBRSILAHIEE
M AR ES RS EE - FEEE

EMBEZBEREm (AR RE /
ZRWEREE B BLEMNEF
=) ;

= B (51%) MER (3.8%)RFHES
RSLEAREREREBARE - BREF

TR
BIER - BENE R XE - ABI 4
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posters, comics or pictures without MADZE -
authorisation of the copyright owner, and

then uploaded them to the internet for

sharing purposes.

(7 3.2.5d-f)

(Tables 3.2.5d — 1)

Table 3.2.5d: Behaviour of uploading / downloading / watching infringing items such as unauthorised / pirated TV shows,
movies, music and e-books from / on online communities, discussion groups or unauthorised websites — Bivariate analysis

#*3.2.5d : EHA - NRESEEALLE THHEEMBSEREFER (HIMKEEE / ZRNERLHE - EF SENEFS) M
I8 - BEESW

Sex Age Education Attainment | Working Status Monthly Personal

| i e Income
Tertiary
Primary or Non
or below s above | Working|working
econd
Male |Female %0 NBE |y | KEE| M | FEE | $10,000 N

8 % | <30 | 49 | >80 | MTF | 2 [ Bk | A+ | At 510,000 |$19,999 20,000
(%) (%) (%) | (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)

Often / Sometimes

e 105 | 111 | 135|141 | 68 | 31 | 103 | 1.7 | 138 | 6.1 72 | 150 | 123
&5/ 8P

jc’e'd°m;N?;’er 89.5 | 88.9 | 865 | 959 | 932 | 969 | 897 | 883 | 862 | 939 | 928 | 850 | 87.7
B>/ TE8RE

Sample: Among all
persons who use the

internet 416 | 459 | 178 | 316 | 380 31 339 | 503 532 341 301 174 346
BA  LIFER LRE

BRALREH
X2 0.092 11.455* 2.436 12.800** 7.934

*p-value <0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

*p-B<0.05 K RHE> 5 ; p-E<0.01KFEHE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / can't remember” or “refusal" were excluded.

)
o (1) BREURG - BERENE DR AER100%
(2) MR T T AME / ARCE. W TEREE ) MER -
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Table 3.2.5e: Behaviour of sharing website links with friends to download / watch infringing items such as unauthorised /
pirated TV shows, movies, music and e-books — Bivariate analysis

& 3.2.5¢ : MRS EMEER - U T HEHERMEBESHOEEER (FIRERE / SROEREHE B FHNETFE )NTH - ¢

BIASH I
Sex Age Education Attainment | Working Status Montm)é:niz;sonal
1 | Z= 30 BF :~ H\ \5 p
t Bl FHe HERE ThEAR T EASHRA
Tertiary
Primary or Non
or below above | Working|working
Male |Femal pas | oo | ww | e $10,000 | >
ale emale 30- -ary 7 < $20,00

& % | <30 | 49 | s50 | MF | 2 | Bt | A+ | At [$10,000[$19,999 | 0
(%) (%) (%) | (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)

Often / Sometimes

KE /B

9.6 8.0 8.7 9.3 8.3 2.9 9.7 8.5 9.5 7.6 6.7 9.8 9.6

Seldom / Never
R/ BERE

90.4 | 92.0 | 91.3 | 90.7 | 91.7 971 90.3 | 91.5 90.5 92.6 93.3 90.2 90.4

Sample: Among all
persons who use the

internet 415 459 179 | 314 | 380 33 340 | 499 528 344 303 174 342
BA  UFEB LA

BHRALTBHEH
X2 0.719 0.200 1.829 0.897 2.159

Notes: (1) Percentages may not add to 100 due to rounding of figures.

(2) Those answered "don't know / can't remember” or “refusal" were excluded.
)
)

(1) BREMUR% - ERIWNE S LB AER100% -
(2) MiFR Y E1Z " AHE / ARLEL W TRBEE ) MEE -

Table 3.2.5f: Behaviour of re-editing movie posters, comics or pictures without authorisation of copyright owner, and then
uploading them to the internet for sharing purposes — Bivariate analysis

*3.2.5f: RAERERBADE - HEXEH SEAEHUE - AR ELEEMALIZNTH - BEBEHWF

Monthly Personal

Sex Age Education Attainment | Working Status Income
51 T HEEE BRI E B
Tertiary
Primary or Non
or below |Second| above | Working | working $10,000
Male |Female 30- INEEL | cary | RERERG| fEER | JETERR <

- 2
% E8 <30 49 250 | AR fE | DIk A+t A+ 1$10,000 $19,999 [$20,000
(%) | (B) | (%) | (%) | (B) | (%) (%) | (%) (%) (%) (%) (%) (%)

Often / Sometimes

KE /B

5.1 0.8 4.5 3.2 1.7 2.9 1.6 3.7 3.8 1.5 1.7 4.1 3.7

Seldom / Never

RO/ =mE2R

949 | 99.2 | 955 | 96.8 | 98.3 971 98.4 | 96.3 96.2 98.5 98.3 95.9 96.3

Sample: Among all
persons who use the

internet 419 464 179 | 320 | 384 33 342 | 506 532 349 306 173 350
BA  UFEB LA

BHRALTBHEE
e 14.203** 3.741 3.261 4.022* 3.121

*p-value <0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
*p-E<0.05 R FEHAE> 5 ; **p-E<0.01RFRHIE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / can't remember” or “refusal” were excluded.

)
o (1) BREUREG - ERENE SR AER100% -
(2) MR T T AME / ARCE. 3 TEREE ) MER -
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3.2.6 Attitude towards actions involving in the infringement of copyright

HIRIBREEBEE

Among the 893 respondents who had the
habit of using the internet, over eight in ten
agreed that “it is morally wrong to upload or
download music / movies / TV shows from
online communities / unauthorised websites
knowing that it is an infringement of IP
rights” (86.4%) and “it is morally wrong to
listen to music or watch movies / TV shows
online knowing that they were pirated
versions” (80.1%).

Both proportions were higher than those
registered in 2018 (80.8% and 70.2%
respectively).

Conversely, only 7.9% and 12.8% of the
respondents did not consider such activities
immoral respectively. Both percentages
were a new low since the two questions
were introduced in the 2008 and 2014
surveys respectively.

(Table 3.2.6a & b)

E 8937 B LABENRHE T BB/ \RE
TERIMRICHEERERIER & - DRESR

J:%iﬁi [ RAEREBIL ETNEEL /) ER /
BREMBEZAEBTR, (864%) - KUK

T A “utuﬂ SR ERNZE R R T /
BT EIHZAEERITR. (80.1% ) -

3R

i {E EE 1 ER 822018 - £980.8% K& 70.2% &5

Rz RBE 7.9%K 12.8%HZa6HE 7 hllAR
RZMETRZEAER  BEMIREEDRIB
2008F K2014F B LIRSS HRENE 7
EE -

(%% 3.2.6a K b)

Table 3.2.6a: Whether agreeing that “it is morally wrong to upload or download music / movies / TV shows from online

communities / unauthorised websites knowing that it is an infringement of IP rights”

#&3.2.6a : SEEE "ERMFLAMERNERT - MAER LR / RERERAK L THEY / EF / ERGBEEFERNTA.

2020 2018 2016 2014 2012 2010 2008
(R) (%) (%) (%) (%) (%) (%)

%gffe 86.4 80.8 77.3 695 723 761 80.3
Disagree
79 116 121 225 207 198 17.3

AER
Don’t know / Hard to say

) s 57 75 106 79 71 40 24
AHIE / REERR
Sample: Among all persons who use the internet 893 775 788 732 709 691 666

BA  DFAE LEBENALRER

Note: Percentages may not add to 100 due to rounding of figures.

5 ARENR G - BRI B DR AEL100% -
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Table 3.2.6b: Whether agreeing that “it is morally wrong to listen to music or watch movies / TV shows online knowing that

they were pirated versions”

5%3.2.6b . EERAE "ERKZ EWESBARMERRRNES /B / ERHBRFEENTA.
2020 2018 2016 2014
(%) (%) (B) (%)
’%gfe 801 702 645 59.4
Disagree 128 227 203 324
AE=E
Don’t know / Hard to say
74 74 152 82
AHE / RER
Sample: Among all persons who use the internet
1A : DFAS HERENA L BEY 893 775 788 732
Note: Percentages may not add to 100 due to rounding of figures.
A ERENR% - BRI B 2 LRI AER100% -
No significant difference was found among AEAHRIZE - £ " FERFIRIBAFEENIE
different demographic sub-groups regarding % | - 1E,.\\E,.\HJ:$1E¥ / REASHERIE LT
the views on “it is morally wrong to upload &% / &5 fEHEAEENTR.BNE

or download music / movies / TV shows
from online communities / unauthorised
websites knowing that it is an infringement
of IP rights”.

However, it was observed that a relatively
higher proportion of respondents who were
50 years old or above (90.5%) agreed that
“it is morally wrong to listen to music or
watch movies / TV shows online knowing
that they were pirated versions”.

(Tables 3.2.6¢ & d)

AL EHH?E?E'J

FATM - 50BEEL A L (190.5% ) WZEhEHEHA

RS LAIEIE ENMLW%,ﬁéﬁﬂ%m
RS ) By | ERGBEERBEENT
| °

(7 3.2.6c &£ d)
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Table 3.2.6¢c: Whether agreeing that “it is morally wrong to upload or download music / movies / TV shows from online
communities / unauthorised websites knowing that it is an infringement of IP riqhts” — Bivariate analysis

x3.26c. EERAE"ERAMRILAHSEZNERT  MAEA LU / RAEEEAK L THEY /% / ERHEETERNTS. - 8

Z2IED
Sex Age Education Attainment | Working Status | Monthly Personal Income
ezl FHe HERE B T BAZBUWA
Tertiary
Primary or Non
or below above | Working| working
Second ) $10,000
Male |Female 30 /J\QEJZ -ary 7(??@2 {‘EH& 3'5{—_1:5’@& < ’ S
5 Z <30 | 49 | 250 | AR | B2 | BLE | AL | AL ($10,000 |$19,999 |$20,000
(%) | (%) () | (%) | (B) | (%) (%) | (%) (%) (%) (%) (%) (%)
%gfe 92.0 | 91.3 | 914 | 89.4 | 936 | 89.1 90.7 | 924 | 91.3 92.1 90.8 92.7 91.3
Disagree 80 | 87 | 86 | 106 | 64 | 109 | 93 | 76 | 87 | 79 | 92 | 73 8.7
AEE
Sample: Among all
persons who use the
internet 400 442 170 300 | 373 29 331 481 504 338 293 164 334
AR FrAA LA
BHALTREH
X2 0.146 3.790 1.037 0.185 0.490

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

(1) BREMUR% - ERIWNE D EBNEAER100% -
(2) MR T TAME / RER ., WESE -

Table 3.2.6d: Whether agreeing that “it is morally wrong to listen to music or watch movies / TV shows online knowing that
they were pirated versions” — Bivariate analysis

#*3.2.6d : SEAE "HEHEE LRI ERPNISERNEY /Y / ERHGEEFERBNTH. - BEIESH

Monthly Personal

Sex Age Education Attainment | Working Status Income
1 | Z= 30 F T:\ E‘ \5 Pl
tE 7l Fi HBERE BB AR T EASBRA
Tertiary
Primary or Non
or below S above | Working| working
econd X X 10.000
Male |Female 20 e |y | KEe| wm | geEm | (310 N

5 % <30 | 49 | =50 | U™ | P | BE | AL | AL |$10,000 $19:999 $20,000
(%) (%) (%) | (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)

%gfe 878 | 847 | 828 | 828 | 905 | 751 | 896 | 847 | 869 | 851 | 850 | 86.8 | 864
isﬂairee 122 | 153 | 172 | 172 | 95 | 249 | 104 | 1563 | 131 | 149 | 150 | 132 | 136

Sample: Among all
persons who use the

internet 398 432 171 | 296 | 363 28 318 | 483 501 329 285 162 333
BA  DAER LA

BRALREH
X2 1.758 10.067** 6.908 0.551 0.373

**p-value < 0.01 and expected value > 5
*p-E<0.01 R FEHAE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

)
(1) BREMUR% - ERIWNE S EBNEAER100% -
(2) kR T T AME / RER . WESE -
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3.3. Behaviours involving purchasing pirated / counterfeit goods

BERR / EMEmAVIER

3.3.1 Behaviours of buying pirated or counterfeit goods
BEZNR/ EMERNTR

The behaviours of buying pirated / B1999FERETARAER CHESER /
counterfeit goods have been closely studied EMEmMMTAETEARR - EERAE
since 1999 when the survey was first 3 -3.7%HNTHERKE /BTEERKR / EE
conducted. In 2020, 3.7% respondents Efm - Z—HH - BAED (92.8% ) B=EH
reported that they bought (often / ERTRMFIERD / KK ELEEBZLEER -
sometimes) pirated / counterfeit goods,

while the great majority (92.8%) of the

respondents said they had seldom / never

bought such goods.

No significant difference was found among AEARIZE  EEEXR / EMEGMNITH
different demographic sub-groups regarding 878 RBEEZERI -
their behaviours of buying pirated /

counterfeit goods. (% 3.31a B b)

(Tables 3.3.1a & b)

Table 3.3.1a: Bahaviours of buying pirated / counterfeit goods
#+3.3.1a: BEER / EME@INTR

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
(o) (R) (B) (B) (B) (B) (B) (%) (%) (%) (%) (%) (%) (%)

Often

P 0.3 - 03 02 05 01 02 07 09 28 12 17 27 33
Sometimes

RS ch 34 46 68 72 80 83 84 143 166 175 170 19.0 233 214
Seldom

B 27.0 139 184 20.8 203 209 226 255 27.3 30.2 309 328 359 346
Never

s 65.8 758 709 69.9 695 696 674 584 552 47.8 491 46.1 36.5 36.8
STERB

Can't remember / Hard to say 34 56 35 19 17 12 14 141 1.7 18 05 16 39
REE / RER ’ ) ) : | : : : ) ) | ) ) :
Refusal 01

BREE ’ ) ) . . . . . . . ) . . .
Often / Sometimes &% / B 37 46 71 74 85 84 86 150 175 203 182 20.7 26.0 247
Seldom / Never

B/ ) Emas 92.8 89.7 89.3 90.7 89.8 905 90.0 839 825 78.0 80.0 789 724 714
RBD>/=ER

Sample

A 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
B3

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The rating scale was changed to 1 (Never) to 4 points (Often) in 2020.

)
)
s (1) BREUREEG - ERENESLERMEAER 100% -
(2) £ 2020 FADIFTEXR 1 (TE2RE ) E4(KE) D -
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Table 3.3.1b: Behaviours of buying pirated / counterfeit goods — Bivariate analysis
<3.3.1b : BEER / EMERWNITE - E2ESN

Monthly Personal

Sex Age Education Attainment | Working Status Income
ezl FHe HBERE TR BEASBKA
Tertiary
Primary or Non
or below above | Working |working
. |Second i ) X 10.000
Male |Female N2 | gy |KESL| ER | JEER $10,

30- < - >
& k24 <30 | 49 | =50 | AR | ®E | BLE | AL | AL [$10,000 |$19,999 [$20,000

(%) | (%) | (%) | (%) | (%) | (%) (%) | (%) (%) | (%) (%) (%) (%)

Often / Sometimes

e 42 | 35 | 23| 34 | 47 | 64 | 45| 20 | 35 | 42 | 31 | 62 | 33
KE /B

Seldom / Never 958 | 965 | 97.7 | 966 | 953 | 936 | 955 | 971 | 965 | 958 | 969 | 938 | 967
RY /eE2XE

;a;ple 458 | 507 | 178 | 320 | 468 | 75 | 376 | 508 | 541 | 422 | 381 | 175 | 357
E3

X2 0.284 2.360 2.954 0.266 3.566

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "can’t remember / hard to say" or “refusal” were excluded.

(1) BREMUR% - ERIWNE D EBNEAER100% ¢
(2) MR T TR/ RER . ;N TEEOE WER -

Pirated / counterfeit goods that were most ZIHEBEERZNENR / EEERR BS
commonly purchased by respondents were 52 R JtHs (CD / DVD ) SiMfi AR RS &a0%
“sound recording / video discs (CD/DVD)/ &, (25.8% ) r HERZ "HRE&fis (17.2% )
devices with pirated music’ (25.8%), & "EWHARE /AB/ BELEL/ S
followed by “clothing and accessories” 2. (10.4%) -

(17.2%) and  “pirated textbooks /

examination questions / tutorial class notes

/ reference books” (10.4%).

It is noteworthy that - BEEIENZ

= the percentage of buying pirated / = FEEXRR/EE "B /FALE (CD/
counterfeit “sound recording / video DVD)., WE D LEEZFREEE D ( B
discs (CD / DVD)” decreased gradually 200471 63.0%ZE2020FH 25.8% ) ;
over the years (from 63.0% in 2004 to
25.8% in 2020);

= the percentage of buying pirated / = BEXRR/EM "R, X "B/ X

counterfeit “clothing and accessories” B /Em., WBE2tEBR MNE ( 52018
and “toys / stationery / accessories” FH 43.1%K 17.2% - FEEE20205FH
dropped in 2020 (from 43.1% and 172% K 91% ) ;

17.2% in 2018 to 17.2% and 9.1% in

2020):
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The percentage of buying “pirated
textbooks / exam questions / tutorial
class notes / reference books ranged
from 1.0% to 7.5% between 2004 and
2018. The percentage in 2020
(10.4%) reached a new high since
2004; and

The percentage of buying pirated /
counterfeit “computer software” from
ranged from 4.2% to 15.2% between
2004 and 2018. The percentage in
2020 (10.3%) was higher than that in
2018 (4.2%).

No significant difference was found among
different demographic sub-groups regarding
the most commonly purchased pirated /
counterfeit goods.

(Table 3.3.1c & d)

MR ERABE /BB mEHERL/
222, WAL - 1R2004F£20185F
BNTFR 1.0%ZE 7.5% ° 2020FBF D
tE (10.4% ) 7B2004FLUIRRIFS; K

BERMR / B8 "ERERE L BB NLE
JR2004 E £ 2018 FE BT F IR 4.2% 2
15.2% ° 2020 FRIBEZEE (10.3% ) &
2018FMEF (4.2% ) /S °

ARERZE  ERERZNER / EF
Hm 2 ARERER -

(7% 3.3.1c £ d)
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Table 3.3.1c: Most bought pirated / counterfeit goods
#3.3.1c : REZEWER / BEER

2020 2018 2016 2014 2012 2010 2008 2005 2004
() (B) (B) (B) (B) (B) (B) (B) (%)

Sound recording / video discs (CD / DVD) / devices with pirated
music 258 279 322 358 513 578 56.2 638 63.0

BE /¥ hRXHE (CD/DVD) SiMERREENEE

Clothing & accessories (e.g. clothes, hand accessories, bags,
shoes) 172 431 329 280 201 20.7 15.0 123 7.7

BREM ( BUNTRAR - F6f - 22 - 8 )

Pirated textbooks / examination questions / tutorial class notes /
reference books
BIRBNE /8 / mBHEL/

£x£Z

104 1.0 75 25 6.6 4.7 3.8 21 1.9

Computer software

BTG

103 4.2 65 102 127 97 144 141 152

Toys / Stationery / Accessories
n8 /X8 /tEm

91 172 131 158 04 09 16 04 1.7

Mobile phone accessories FH#EED 1+ 89 50 12 - - - - - -

Games or game consoles that had pirated games or were rewired
to run pirated games (e.g. Switch / Xbox / PlayStation / Wii)

BRI A R RSB EL B R T BT E MR AV BB ( HII0 Switch
/ Xbox / PlayStation / Wii)

5.6 2.1 2.8 5.3 7.5 5.3 7.3 6.7 8.1

Small electrical appliances

42 - - - - - - - -
NRE
Eousehjld goods 29 . 23 B _ _ - - -
FEMm
Watches 07 - 15 25 14 09 06 05 12
FiR
Others 23 - - - - - 100 - 12
Hith
RefusaL 25 . . _ - - - - -
RO

Sample: Among all persons who buy pirated / counterfeit goods

B UFMBEAERR/ EMEmNALTRER

307 186 258 284 288 294 313 488 544

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The options of this question were amended in 2020 and included examination questions and tutorial class notes.

)
(1) BREMUR% - ERWNBE 2 EBREAER 100% ¢
(2) ABEIER2020FFHIERI L EHE 1 oli8 / MELER -
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Table 3.3.1d: Most bought pirated / counterfeit goods — Bivariate analysis
#3.3.1d . RZEMEIR/ BMEm - E2ESW

Monthly Personal

Sex Age Education Attainment | Working Status Income
ezl FHe HERE TR T BEASBRA
Tertiary
Primary or Non
or below S above | Working|working
—_ |Second . X X 10.000
Male |Female INBSY | gry |(AES| EB | JEER $10,

30- < - >
& k24 <30 | 49 | =50 | UF | 2 | BLE | AL | AL [$10,000 [$19,999 |$20,000

(%) | (B) | (B) | (%) | (B) | (%) | (%) | (%) | (%) | (%) (%) (%) (%)

Sound recording / video
discs (CD / DVD)/
devices with pirated
music

BE /R (CD/
DVD) = MiAZEMREL
WEE

244 | 274 9.0 |204 | 389 | 25.1 267 | 254 | 253 26.8 22.2 21.0 29.4

Clothing & accessories
(e.g. clothes, hand
accessories, bags,
shoes) 13.7 | 211 115 [13.9 | 23.0 | 25.0 | 24.7 | 122 16.8 17.9 17.6 27.2 12.8
BREM (BIROARAR ~ SFEf -

%8

Pirated textbooks /
exam questions /
Tutorial classes notes /
reference books 6.0 15.4 289 | 83 3.8 0.0 9.9 10.9 8.4 13.0 16.7 6.0 7.6

BERHERE /HE /
mBtET /288

Computer software

ERSE 131 7.2 153 [ 10.7 | 7.6 0.0 5.7 13.9 11.6 8.4 8.1 8.2 12.9
&=

Toys / stationery /

accessories 6.8 1.7 86 |13.2 | 53 8.4 8.0 9.9 9.3 8.8 9.6 7.9 10.4
B / XB / &M

Mobile phone
accessories 11.6 5.8 1.8 | 119 | 4.6 8.2 6.7 10.3 11.1 5.3 41 12.7 10.5
FHicH

Games or game
consoles that had
pirated games or were
rewired to run pirated
games (e.g. Switch /
Xbox / PlayStation / Wii)

Wy 30 MNARhRIERY 10.5 0.0 9.7 7.0 2.3 0.0 6.6 5.4 6.0 5.1 7.0 6.2 5.0
N E R OETEMRE
BB R (FIn
Switch / Xbox /
PlayStation / Wii)

Small electrical

appliances 54 | 28 | 18 | 66| 31 | 166 | 29 | 43 | 42 43 4.0 3.3 5.3
NRE
Household goods
o 24 | 35 | 17 | 18 | 46 | 84 | 27 | 27 | 27 3.4 4.3 15 3.0
KEEFm
Watches

13 | 00 | 00 | 10| 08 | 00 | 09 | 07 | 05 1.1 1.3 0.0 0.0
FiE
Others

23 | 23 | 17 | 27| 23 | 00 | 26 | 23 | 22 26 2.1 3.1 2.3
Hith
Refusal 24 | 27 | 00 | 25| 38 | 84 | 27 | 21 | 20 3.4 3.1 3.0 0.7
EBLOZE : : : : : : : ’ ’ : : : :
Sample 164 | 143 | 59 | 123 | 125 | 12 | 111 | 184 | 192 | 114 95 68 130
BA
¥2 35.383 69.364 23.839 6.093 25.047

Note: Percentages may not add to 100 due to rounding of figures.
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. BEREMRG  ERIENE BRI AER100% °

Physical “shops / stores” (32.9%) was the
most frequent channel for buying pirated /
counterfeit goods, followed by “stalls”
(32.4%) and “online shops / auction sites”
(24.5%).

Comparing with the findings of the previous
surveys, the proportion of respondents
buying from “shops / stores” showed a
declining trend (from 47.3% in 2016 to
32.9% in 2020), while that of buying via
“online shops / auction sites” had been
steadily increasing (from 10.4% in 2016 to
24.5% in 2020).

No significant difference was found among
different demographic sub-groups regarding
the most frequent channel for buying
pirated / counterfeit goods.

(Tables 3.3.1e &)

EEAREERNR/ EMERNRERER

"B, (329%) c ERZE "HLEE
(324% ) &k "WREBIE/BHERIL
(245%) -

B FRHAEEREER - FRAER "ML B
BEREHIARVIEBE ( H2016FH 47.3%
22020FH 32.9% ) - MBEA "HEEIE /
HEHLL , BEMWLEFIRIEL EFH (8 2016
) 10.4%F20204EH) 24.5%) °

FEERZE  EEEERR/ EMERELE
AREE LB REER -
(% 3.3.1e K f)

Table 3.3.1e: Most frequent channel of buying pirated / counterfeit goods

*&3.3.1e : BEXEIR / EMEmKEEANEE

2020 2018 2016
(%) (%) (%)
Shops/Stores 329 39.7 473
Bk
ifalls ) 324 314 350
A LB
Onllneshops;Auctlonsnes 245 215 104
PR EIE / 0ERLS
soi:_lal media 6.5 3.7 1.1
HARERE
Others 1.8 38 6.2
Hith
Refusalb 1.8
BR[O
Sample: Among all persons who buy pirated / counterfeit goods 307 186 258

BAE  DUFMEBEEER/ ERERNALTRER

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The Chinese version of this question was amended in 2020.

)
(1) BAREMRS - ERWNE 2 EBREASER 100%
)

(2

RER 2020 FAEHIER] - AEE 2018 F5 " BERRNEMEREZHNRE, -
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Table 3.3.1f: Most frequent channel of buying pirated / counterfeit goods — Bivariate analysis

#*3.3.1f . BEER / EMERRE

ERNERE - SEESW

Monthly Personal

Sex Age Education Attainment | Working Status Income
L] TR HERE ThEEAR T BEASBRA
Tertiary
Primary or Non
or below S above | Working| working
—_ |Second ] X X $10,000

Male |Female 30. INBRY | gry |AEEL| EH | FFER . ’ N

== % <30 | 49 | 250 | AT | BB | ME | AL | AL [$10,000 [$19,999 [$20,000

() | (%) () | (%) | (%) | (%) (%) | (%) (%) (%) (%) (%) (%)
Shops / Stores
e 326 | 332 | 157 | 296 | 443 | 583 | 301 | 326 | 337 | 309 | 324 | 276 | 347
Stalls
e s 319 | 33.0 | 149 | 341 | 390 | 333 | 414 | 271 | 302 | 364 | 334 | 364 | 294
[Eallnt: 2
Online shops /
Auction sites 257 | 231 | 471 | 284 | 99 00 | 190|205 | 282 | 185 | 172 | 302 | 287
BEEEIE / RERE
Social media 0| 60 | 179 4 | 23| 00 | 6.1 2 4 8.4 11.0 2.9 0
G- 7. . 7. 5. . . . 7. 5. . . . 5.
Others

11 | 27 | 45 | 1.7 | 08 | 0.0 16 | 2.1 1.5 24 2.9 2.8 0.8
Hih
Refusal
e 1.7 | 24 00 | 08 | 38 | 84 18 | 15 1.0 34 3.1 0.0 1.5
?:;;p'e 164 | 143 | 59 | 123 | 125 | 12 | 111 | 184 | 192 | 114 95 68 130
X2 1.538 64.675 16.859 7.217 13.722
Notes: Percentages may not add to 100 due to rounding of figures.
. BEREMNR% - BRIENE S RN AER100% -
For those respondents who said that they FRREABERIR/ EBREmMZEHEDT - it
had never bought pirated / counterfeit MRZRENWERZ " BN EMEMERE
goods, the most stated reason was “poor /IEMREmEZRARE / IEREmMERRY |
quality of pirated or counterfeit goods / (42.8%) - EXZE "RBEEEZMIEME

genuine goods’ quality is guaranteed /
genuine goods are in better
quality“ (42.8%), followed by “no need to
buy / not interested in pirated or counterfeit
goods” (29.9%) and “immoral / wrong to
infringe others’ IP rights” (19.6%).

The first two reasons remained the same as
that of 2018 survey results. Comparing
with the findings of the previous survey, the
proportion of respondents who considered
“no need to buy / not interested in pirated or
counterfeit goods” as their reason for not
purchasing pirated / counterfeit goods
dropped from 46.2% in 2018 to 29.9% in
2020, while that of “immoral / wrong to
infringe others’ IP rights” increased from
10.8% in 2018 to 19.6% in 2020.
Compared with the previous surveys, it is

11t O 34

mEE / HERNIEREmRE M
(29.9% ) & "RLRRIAFEERE - EFERE
1%/ BRELAIAMNBEREZ A LLRE
(19.6% ) -

EMERALE 2018FRIFEGERME - [ER
DENREER U T RABEERSIEME
miVFEE / HERNEREMLAER , BIR
EIAIECHIER2018ERY 46.2% P EZE2020FRHY
29.9% - kZ - AR "RLRIAFBERE - 2
AERTR / BREILAIANMEBEEZ AL
e MmN BEZENR / EMEmAIBE20185FRY
10.8%3E 1 £2020FH) 19.6% - E2LIERIHE
BIER - BEREIENE "AFaEARA
(11.2% ) RS XKAEFHRFENAZAEN
RENREA -
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noteworthy that “not in line with one’s
principle” (11.2%), the fourth top reason,
was newly mentioned by respondents in
this round of survey.

(Table 3.3.1g)

Table 3.3.1g: : Reasons for not buying pirated / counterfeit goods (Spontaneous mention)

®3.319 . FEEER / EWERNERER (RERTHEE)

(% 3.3.1g )

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003

(o) (B) (%) (%) (%) (%)

(%)

(%)

(%)

(%)

2002 2001

(%)

(%)

Poor quality of pirated or counterfeit
goods / Genuine goods’ quality are
guaranteed / Genuine goods are in
better quality

BRGEMERERE / ERERERA
fRiE / EREmEB R

428 419 429 542 420 420

38.9

43.3

48.8

46.4

23.0

25.6

No need to buy / Not interested in
pirated or counterfeit goods

REBEZRNERERNTEER / HER
HEMEmEEHIB

299 46.2 421 33.8 375 484

47.9

41.3

37.5

34.0

414

12.8

Immoral / Wrong to infringe others’ IP
rights

RILBIAMBERE - ELERTR/BES
RIBBIA RN EEZ A IERER

196 108 151 104 119 19.6

15.4

11.3

14.4

1.1

14.2

14.8

Not in line with one’s principle
AREEARE

Fear of violation of IP laws

R 89 65 50 103 64 53

6.8

5.6

6.4

2.9

8.5

7.3

Affect own image

. . 5.0 6.0 5.0 5.3 8.0 3.5
FEBCk2

4.1

4.7

7.2

4.1

Not knowing how / where to buy

: 42 - - - - -
AHEBEUWAEE

Difficult to find pirated / counterfeit
goods in market 28 15 14 16 12 23
RISRETHE FREIEKR / ERED

3.1

1.1

0.4

2.2

0.6

3.7

Want to support genuine goods

M= 2-3 - - - - -
B EREm

Genuine goods have become cheaper

19 21 13 24 42 08
FIRERERE K

1.2

2.0

1.1

2.9

5.3

2.8

Seldom use CD / DVD and software

s 15 03 12 13 19 50
—[a/0F CD / DVD iR RERSE ¢

1.6

7.6

9.5

12.3

Affordable
SEEIERT

Detrimental to Hong Kong’s economy

B B 12 04 04 03 22 06

0.6

0.7

1.2

27

0.2

1.4

Cannot afford to buy pirated / counterfeit
goods 06 23 06 20 17 13

EER / EMEmIEIEAIE

1.3

2.6

1.3

1.4

5.0

1.4

Seldom buy pirated / counterfeit goods

e o o e e o - 111 18.0 127 85 6.6
ROEHER / EMEmMm

10.9

4.0

3.0

34

6.9

10.0

No specific reason

) 12 - 25 - - -
BRAERERRA

Sample: Among all persons who did not
buy pirated / counterfeit goods

B DFMBREEER / BRERHA
TREH

658 761 711 702 696 699

676

704

670

588

385

358

Note: The sum of % may not add up to 100 as respondents could give multiple answers.
5 ARRHEBURESN—EZE - B2LBMIE RN 100% °

-51 -




Survey on Public Awareness of Intellectual Property Right Protection 2020
T B rraE R 2k A 2020

3.3.2 Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods
knowing that it is an infringement of IP rights”

RNEBTGREERARILHEEENER MIRBERR / ERERZEAERTR

The great majority (86.2%) of the BAZHZHE (86.2% ) BR " EIRREIE
respondents agreed that “it is morally wrong H#EEENIBER MIREEZR / EMEm
to buy pirated / counterfeit goods knowing EAEEITH . - BLEAIN2014FRERFE EH
that it is an infringement of IP rights”. An (FH2014567.4%F 220205%86.2%) -
increasing trend on the level of agreement

since 2014 (from 67.4% in 2014 to 86.2% in

2020) was observed.

There was no significant difference REIZERBIZE - ¥ " FEIBFERICENF EEMNIE
observed in the views that “it is morally ST MNMIAREEZR / EEEREABETS
wrong to buy pirated / counterfeit goods MIBERBREEE -
knowing that it is an infringement of IP

rights” among respondents of different

demographic characteristics.

(Tables 3.3.2a & b)

(7% 3.32a K b)

Table 3.3.2a: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an infringement of
IP rights”
#3.3.2a : EERAE "ERAMFELAMEENERL FNIABERR / EMEREFERTA
2020 2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
() (%) () (B) (%) (B) (%) (B) (%) (%) (%) (%) (%) (%)

’%gfe 862 781 740 674 708 742 799 665 646 67.0 678 682 59.8 56.4
isﬂairee 81 146 142 225 212 207 163 245 268 225 231 240 311 305
Don't know / Hard to say 57 74 117 101 81 50 39 90 85 106 91 7.7 92 131
AXE / REER

Sample

o 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231 1006 1018 1007 1009
E3

Note: Percentages may not add to 100 due to rounding of figures.

51 . ARENMRG - @RI B2 LR AER 100% °
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Table 3.3.2b: Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an
infringement of IP rights” — Bivariate analysis

#*3.3.2b : EERE "ERARLHBEENBER TNABESR / EMEREFERTA. - BEBEHW

Monthly Personal

Sex Age Education Attainment | Working Status Income
Rl & BREE TREARD .
t 5l FH#e HERE AR T BASALA
Tertiary
Primary or Non
or below s above | Working|working
econd ) - 10.000
Male |Female %0 NBE |y | KESL| EW | FEEE | $10, N

8 % <30 | 49 | =50 | AR | ®E | BDIE | AL | AL [$10,000 |$19,999 [$20,000
(%) (%) (%) | (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)

’%gfe 920 | 908 | 91.2 | 885 | 934 | 882 | 939 | 89.9 | 912 | 916 | 909 | 90.3 | 91.4
Disagree 80 | 92 | 88 | 115 | 66 | 118 | 61 | 101 | 88 | 84 | 9.1 97 | 86
rEE

?:;;p'e 454 | 489 | 176 | 305 | 462 | 75 | 367 | 496 | 523 | 418 | 376 | 167 | 343
5K

X2 0.370 5.497 5.330 0.041 0.175

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

s (1) BREUREE - BERENE RN AER100% -
(2) MR TE1Z T AME / RER . OEE -

3.4. Opinion towards the “No Fakes Pledge” Scheme
T IEMIEEHEGE ) ETEINER

The public awareness of “No Fakes Pledge” BE2008FELIK - AR E " IEARIES#GE 1 5TE]
Scheme (the Scheme) has been one of the HRHMERABENEP—EEEZRE - EeKRWHE
key study topics in this survey since 2008. 7% ¥ tL5TEIRIFAEN1E B #£15 520085 1A
The 2020 survey has recorded the highest R&EfS @ B 77.3%HNXHERNZIRBILET
awareness of the Scheme since 2008, with 2l -

77.3% of the respondents having heard of

it.

The analysis by demographic sub-groups RIBESZERMESN HEEEETEARELL L
revealed that relatively higher proportions of (81.8% ) * £ (84.3% ) REAAZBWA
respondents who were tertiary or above $10,0003% { £ ($10,000-19,999 - 81.9% ;
educated (81.8%), who were working $20,0003(1 & - 84.0% ) REHEHEBR
(84.3%) and who had monthly personal SEoBIFRENLEETE -

income of $10,000 or above ($10,000-

19 000, 81.9%; $20,000 or above, 84%)

were aware of the Scheme.

The most frequently mentioned channels of REERNDMNEEEER LNRTEESER
acquaintance were “government  ( 73.1% ) 75'2 F' %ﬁ R = A N S
advertisements on television” (73.1%) and (72.1% ) - EXREE LA ZEEZN AR
“stickers / tent cards in shops” (72.1%), & LEMED ( 19 1% ) RAERMERS / GH#EA /
followed at a far distance by HALF@RE/ SEEFHERE (18.3%) -
“advertisements on public transport’ (7 3.4a-c)
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(19.1%) and “social media / internet / online
forums / smartphone applications” (18.3%).

(Tables 3.4a — c)

Table 3.4a: Whether having ever heard of the “No Fakes Pledge” Scheme of the IPD
#+34a: AEEBMBEHEN "IERIESEE ., 78
2020 2018 2016 2014 2012 2010 2008
(R) (%) (B) (%) (%) (%) (%)

;es 773 603 562 48.7 425 345 50.1
No

- 202 39.7 438 51.3 57.5 655 49.9
BB

Ca‘n E remember 24 ) ) ) ) ) )

A=

f:;;p'e 1000 1003 1005 1005 1001 1005 1003
B3

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) This question was amended in 2020. The original question in 2018 was “Whether having ever heard of the “No Fakes
Pledge” Scheme.

s (1) BREUREG - ERENE AN AER 100% -
(2) AREER 2020 FAEHIER] - ABEE 2018 5 "AEIEE "IERERAGE 7138,

Table 3.4b: Whether having ever heard of the “No Fakes Pledge” Scheme of the IPD — Bivariate analysis
F3.4b . EEEBAMEEZEN "IERIES#EE . 58 - EE8ESW

Monthly Personal

Sex Age Education Attainment Working Status Income
ezl FHe HERE TR BASHRA
Tertiary
Primary or Non
or below above | Working |working
. |Second i ) X $10,000
Male | Female INEBZY -ary RET e FETER ’

30- < - >
& k24 <30 | 49 | =50 | AR | ®E | BLE | AL | AL [$10,000 |$19,999 [$20,000

(%) | (%) | (b)) | (%) | (%) | (%) (%) | (%) (%) | (%) (%) (%) (%)

;es 787 | 797 | 813 | 823 | 764 | 670 | 782 | 818 | 843 | 728 | 731 | 819 | 840
';'jo 213 | 203 | 187|177 | 236 | 330 | 218 | 182 | 157 | 272 | 269 | 181 | 16.0
}xﬁ

Sample 460 | 515 | 178 | 326 | 472 | 75 | 387 | 500 | 543 | 431 389 175 | 356
BA

¥2 0.140 4713 9.052* 19.191** 14.379*

*p-value <0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
*p-E<0.05 R FEHAE> 5 ; **p-1E<0.01KRFRHAE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "can’t remember" were excluded.

)
(1) BREUR% - ERIWNE S LB AER100% -
@)

MR T EZ T ARS . ESE -
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Table 3.4c: Channels of acquaintance

2&340 mm*l]ﬂgi%
2020 2018 2016 2014 2012 2010 2008
(R) (%) (%) (%) (%) (%) (%)
quernmentaivertmementsonteIeV|S|on 731 427 684 710 728 76.8 845
BR EWBAEER
Stickers / Tent cards in shops 721 463 340 163 139 135 9.1

5 & I ROAE R B BE R I

Advertisements on public transport

/NE= v =] J:E/JE:I

191 90 22 197 57 44 28

INFERIB
Social media / Internet / Online forums / Smartphone applications

MARRES / B / BLERRE / BeeFRERER

183 6.0 47 39 44 28 06

Exhibitions

B
~ 5

128 03 05 02 02 06 -

Schools
21

86 07 14 02 04 03 06

Newspapers / Magazines

AR / R

19 98 168 153 144 141 153

Radio programmes
BatE

1.8 - 31 47 40 6.2 6.0

Word of mouth by friends / relatives / colleagues

ME/RAERER

07 46 1.7 39 47 341 1.6

Can’t remember

15 02 25 02 05 06 04

X
Sample: Among all persons who were aware of the Scheme
773 605 565 490 426 347 503

BA  FAHMER ENATSER
Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.

(2) The answer options were read out in 2020.
o (1) ERIHEURHZR—EERE - B2ERMEE AR 100% -

2) {{ 2020 FELERER -
The great majority (87.7%) of the TEFRFIULFTEINZHET  BAED(87.7% )

respondents who were aware of the
Scheme considered that the “No Fakes
Pledge” Scheme was helpful (“very helpful”
/ “quite helpful’) in enhancing the
confidence of consumers and tourists in
shopping in Hong Kong or in strengthening
the reputation of Hong Kong as a shoppers’
paradise. The proportion remained stable
when compared with the previous rounds of
surveys.

Analysis by demographic sub-groups
showed that relatively larger proportions of
respondents who were females (90.5%)
and who were 50 years old or above
(93.1%) opined that the Scheme was
helpful in the above mentioned context.

(Tables 3.4d & e)

el EIEIBIDEEE REEEEBRBYNGE
D EZEFEBYRENZZEEEY ("=
BEE) ., / THEBEEE ., ) - BEAELNERN
B A RAE R TR -

RBESRER DN - ZH (90.5% ) K505k
PIE (93.1% ) NRMEHEBBERSLARR
ICETEIS B mAER -

(7 3.4d Ke)
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Table 3.4d: Considering whether the "No Fakes Pledge" Scheme can help enhancing the confidence of consumers and
tourists in shopping in Hong Kong, or strengthening the reputation of Hong Kong as a shoppers' paradise

#=3.4d : RBA "IERRIEEERE . FEEMEEE R EEEEBYNE LA EETERBNRENZEERRER

2020 2018 2016 2014 2012 2010 2008
() (%) (%) (%) (%) (%) (%)

Very helpful

584 394 318 221 246 289 16.1
FEEE
Quite helpful

29.3 485 522 649 569 545 64.6
FREEB)
Not quite helpful

92 97 132 116 134 146 16.7
BARED
Not helpful at al 24 17 16 06 37 05 14
FERBER
Don’t know / Hard to say 06 07 12 08 14 15 12
AHIE [ REER ) ' ' ' ' ' '

Very helpful / Quite helpful

87.7 879 840 870 815 834 807
FEEEE) / BEEE

Not quite helpful / Not helpful at all

AR | =2 1.6 114 148 122 17.1 151 18.1
RN TTEIXRBE

Sample: Among all persons who were aware of the Scheme

. . 773 605 565 490 426 348 503
BA  DFrAMEEMALRER

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) The rating scale was changed to 1 (Not helpful at all) to 4 points (Very helpful) in 2020.

)
(1) BAREMRG - ERWNE 2 LEBREASER 100%
(2) 12020 FRENRELR 1 (FHRBER ) 24 (FBEEEY ) 2 -
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Table 3.4e: Considering whether the "No Fakes Pledge"” Scheme can help enhancing the confidence of consumers and
tourists in shopping in Hong Kong, or strengthening the reputation of Hong Kong as a shoppers' paradise — Bivariate analysis

#&3.4e : WA "IERIEEH . sHEHIEINHBEEREEEEBYNE LI ZEETERBYRENZEESEHEN - EEEH

Monthly Personal

Sex Age Education Attainment | Working Status Income
45l FH#e HERE FABEAR EASHRA
Tertiary
Primary or Non
or below s above | Working|working
econd ) X $10,000
Male |Female INBEL | gy |AEEL| T | FFER :

30- Y < ! >
8 % <30 | 49 | =50 | AR | ®E | BDIE | AL | AL [$10,000 |$19,999 [$20,000

(%) | (%) | (%) | (%) | (%) | (%) (%) | (%) (%) | (%) (%) (%) (%)

Very helpful / Quite
helpful

FEEEY / BEE
B

85.8 | 90.5 | 80.5| 86.2 | 93.1 94.4 90.4 | 86.2 86.5 91.0 90.1 88.5 86.7

Not quite helpful / Not
helpful at all

BAE/ T2RE
et

14.2 9.5 19.5 | 138 | 6.9 5.6 96 | 13.8 13.5 9.0 9.9 1.5 13.3

Sample: Among all
persons who were
aware of the 361 | 408 | 144 | 265 | 358 | 49 | 303 | 412 | 455 | 312 | 282 142 | 297
Scheme

%A T BsIESTE
MALTBEEH

X2 4.109* 17.476™* 4.877 3.708 1.630

*p-value <0.05 and expected value > 5; **p-value < 0.01 and expected value > 5
*p-E<0.05 % FaH#R1E> 5 ; **p-E<0.01 RFEHE> 5

Notes: (1) Percentages may not add to 100 due to roundmg of figures.
(2) Those answered "don't know / hard to say" were excluded.

)
0 (1) BREUREG - ERENE DA AER100% °
(2) MERTEIZE " AME / RER . OEE -

3.5. Awareness of the IPD and its work

HIBEES NE TR

3.5.1. Awareness of the IPD’s advertising and promotional activities

HIBEREZENES NEBEERIA

Respondents were asked whether they had ZFHERBREBEMEBBEEARBNE
seen or heard of any IP advertising or ERESIEBEAMBEENSE - FHO MK
promotional messages from different (87.9% ) WXhiEEEEAEBRBIBEREN
channels in the past two years. Close to Ef& -

nine in ten (87.9%) respondents had come

across any IP advertising or promotional

messages.

Most respondents had seen or heard of the A AT HERRMFAZEER / ES
advertising or promotional messages on (64.3% ) FMEFR (42.1% ) WE / W5 MLE
television / radio (64.3%) and movie BAEE -

theatres (42.1%).

Analysis by demographic sub-groups RIBEHS=EBRDIT - TEFLUEHERE (T
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revealed that relatively higher proportions of B . 88.8%; KELI L - 90.6%) - LI
the respondents who were with secondary (91.3% ) REAZHRUA $10,000 31U
education attainment or above (secondary, 1 ($10,000 - 19,999 - 90.2%; $20,000 X
88.8%; tertiary or above, 90.6%), who L/U: 91.0% ) =shEHEBRS LA
were working (91.3%) and who were with  BIFHEENSE -
monthly personal income of $10,000 or

above ($10,000-19,999, 90.2%; $20,000 or

above, 91.0%) were aware of IP advertising

or promotional messages.

(% 3.5.1a X b)

(Tables 3.5.1a & b)

Table 3.5.1a: Channels of acquaintance of IP advertising / promotional messages in the past two years

#*3.5.1a: BEMF - FEESERERBBNEEENES

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003
(R) (p) (R) (%) (B) (o) (%) (%) (%) (%)

Te!eV'Slon 37.2 39.7 420 501 604 769 645 514 550
BEiR

‘ 64.3
Radio - 14 12 82 134 131 144 99 100
[SSPAN
B2a
Movie theatres 421 _ _ _ _ - - - - -

Bk

Posters & printed promotional materials
B AEEER @

290 17 60 48 53 92 96 M9 73 78

Newspapers / Magazines

B /M

263 - - - - - - - - -

Social media / Internet / Online forums / Smartphone applications

MARRES / BB / BLERRE / BeeFRERER

224 - - - - - - - - -

Advertisements on public transport

AHRBLENES

19.7 - - - - - 1.4 - - 3.0

Primary & secondary schools

cpuj e 06 - -

9.6
Universities or tertiary education institutions

02 - - - ..o -
KEHRR

Shops

23 - - - ..o -
JE &R

Other promotion channels Eft1S{&RE 01 17 44 14 17 14 22 07 10 22

Had seen / heard of IP promotions

B/ BRNEEENEE

879 511 502 514 57.7 684 804 688 574 626

Had not seen / heard of any promotions on IP
RERE / BBHUHBEENER

121 395 393 36.7 321 293 120 299 37.5 30.9

Can't remember
B

02 94 106 19 102 23 76 13 51 65

Sample

BA

1000 1003 1005 1005 1001 1005 1003 1206 1214 1231

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) This question was amended in 2020. The original question in 2018 was “Whether encountered the IPD’s advertising /
promotional messages on television, radio or other channels in the past two years”.
(3) The answer options were read out in 2020.

(1) ERZHEUREZN—EEE - BHAETSE AR 100% -
(2) AR 2020 FEHIER] - ABBTE 2018 TR TIBEME - AGEER B HMEEEBANBERENEENE ., -
(3) 7£ 2020 FEHERREIE -

-58 -




Survey on Public Awareness of Intellectual Property Right Protection 2020

BT RSN FERERHD 2020

Table 3.5.1b: Channels of acquaintance of IP advertising / promotional messages in the past two years — Bivariate analysis

Sex Age Education Attainment | Working Status Montm)c/:oPniz;sonal
MR i z=10 BRI YRS pl
]l FilR HERE TR AR T EASHRA
Tertiary
Primary or Non
or below s above | Working |working
. |Second ] ) X $10,000
Male |Female 30 INBSL | gy |AES| B | FER . , N
5 2| <30 | 49 | 250 | BT | PB | BE | AL | AL [$10,000 |$19,999 [$20,000
(%) (%) () | (%) | (%) (%) (%) | (%) (%) (%) (%) (%) (%)
ijvgre 896 | 864 | 899|899 | 859 | 677 | 888 | 90.6 | 91.3 | 839 | 836 | 902 | 91.0
At
Not aware (incl. “can’t
r‘fmember) 104 | 136 | 101 | 1041 | 141 | 323 | 112 | 94 | 87 | 161 | 164 | 98 9.0
AR (8F "R
B1)
;a;ple 471 | 529 | 181 | 328 | 491 | 81 | 391 | 522 | 555 | 442 | 400 | 182 | 361
B3
X2 2.444 3.812 35.479* 12.655** 11.136**
**p-value < 0.01 and expected value > 5
**p-E<0.01 K FEHRE> 5

Note: Percentages may not add to 100 due to rounding of figures.

5 BEREURG - BRI E D LR AER100% ©

Respondents were then asked about
whether they had seen or heard of specific
IP promotional videos.

Nearly half (48.6%) of the respondents had
seen or heard of “Supporting Creativity
Respect Copyright (featuring Pakho Chau)”
/ “Selling Infringing Goods on the internet
Ruins Your Prospect (featuring Akina
Fong)” / “Enforcement - Anti-camcording in
Cinemas (featuring Simon Yam)”, while
about one-third of the respondents had
seen or heard of the promotional videos on
“‘No Fakes Pledge Scheme 2020 (featuring
Priscilla Wong)” (34.0%).

“Intellectual Property Trading Services
(featuring  Andrew Yuen)” and “IP
Commercialisation (featuring Astrid Chan)”
were mentioned by 17.5% and 11.8% of the
respondents respectively. There were
3.8% of the respondents who had seen or
heard of “The New Patent System
(featuring Professor Dennis Lo)".

(Table 3.5.1c)

RNBEENEREEERNIRBIEENS
ERNEBREA -

—¥HZIE (48.6% ) AEBIRE "H
BRE/ KR/ TEEEEE[EkRE/ B

BEm/ BfREENER . - HRZ THER
YNEEREMR IEMRIEE FGEETE] 2020 MI%ER
(34.0% ) -

B 175% K 11.8%HNXHEDAIRE "HR
NEEEERAESEERESER . & "HR
ETEERARBANESEEDREAINNENE
B, 535 3.8% WXHESEBAREH
BRI N AR TSR FIERIRE A |

( Z% 3.5.1c )

o
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Table 3.5.1c: Awareness of specific IP promotional videos

#&3.5.1c : HISEAHEES ER AR

2020
(%)

Supporting Creativity Respect Copyright (featuring Pakho Chau) /

Selling Infringing Goods on the internet Ruins Your Prospect

(featuring Akina Fong) / Enforcement - Anti-camcording in 48.6

Cinemas (Simon Yam)
BRMER / FiEE / TEETEEARRE / EREm / BlRER0

R
“No Fakes Pledge” Scheme 2020 (featuring Priscilla Wong) 34.0
RS2 ERARIERES RS 2020 iR
Intellectual Property Trading Services (featuring Andrew Yuen) 175
ERXETEERMBERESNER
IP Commercialisation (featuring Astrid Chan) 18
HERIESTIHARAESEED AN ENE R
The New Patent System (featuring Professor Dennis Lo) 38
HEEREIRN BN EAEIENE R
Others EAtt -
Had seen / heard of but can’t recall which promotional video 47
BEBRERL  BALEWEESER / ALF
Sample 1000
BA

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

A EARESEUREH#HEZN—

1|:|7|<'

As a whole, 70.9% of the respondents had
seen or heard of specific IP promotional
videos. Such proportion was higher
among those with secondary (71.9%) and
tertiary or above (72.9%) education, who
were working (76.3%) and with monthly
personal income of $10,000 - $19,999
(76.5%) and $20,000 or above (75.4%).
(Table 3.5.1d & e)

DL E AL 100% -

T4 Ded

HEMS - BT (70.9% ) WZHEZSES
ERBIRENSERNEGR, - Hop - 12
(71.9% ) RAEHLAE(72.9% )HBERE
£ (76.3% ) RMEABRWA $10,000 -
$19,999 ( 76 5% ) A $20,000 skl E
(75.4% ) BEBNRBIEENESEEEBN
FROLEAIER S -

(% 3.5.1d K e)

Table 3.5.1d: Awareness of the IPD's advertising and promotional videos

#<3.5.1d : MHBEESEE R AR

2020
(%)
Yes
cp=s 70.9
B S
No
sBEBE 29.1
ngple 1 000
(N

Note: The sum of % may not add up to 100 as respondents could give multiple answers.

i EARESHEYRHEN—EER - BOEAME AR 100% °

-60 -



Survey on Public Awareness of Intellectual Property Right Protection 2020

7T IR pRE R FE Bk A 2020

Table 3.5.1e: Awareness of the IPD's advertising and promotional videos — Bivariate analysis

#<3.5.1e : MHEESEERIRA — EEES

Monthly Personal

Sex Age Education Attainment | Working Status Income
ezl FHe HEREE TR EASHRA
Tertiary
Primary or Non
or below above | Working |working
. |Second i ) X 10.000
Male |Female N2 | gy |KESL| ER | JEER $10,

30- < - >
& k24 <30 | 49 | =50 | AR | ®E | BLE | AL | AL [$10,000 |$19,999 [$20,000

(%) | (%) | (%) | (%) | (%) | (%) (%) | (%) (%) | (%) (%) (%) (%)

g;% 724 | 695 | 726 | 749 | 675 | 547 | 719 | 720 | 763 | 641 | 639 | 765 | 75.4
;\;0 _— 276 | 305 | 27.4 | 251 | 325 | 453 | 281 | 27.1 | 237 | 359 | 361 | 235 | 246
i;;p'e 471 | 520 | 181 | 328 | 491 | 81 | 391 | 522 | 555 | 442 | 400 | 182 | 361
¥ 1.019 5.566 11.56* 17.686™ 15.84*

**p-value < 0.01 and expected value > 5
**p-E<0.01 K FEHRE> 5

Note: Percentages may not add to 100 due to rounding of figures.

#f o ARENR % - BRI E DRI AEL100% -

3.5.2. Effectiveness of the promotional channels in raising the awareness of the Hong
Kong public on protecting IP rights

BREREFETRE BB ERRIMRN

Respondents were asked to give SFEHBIRBREVNEBNHEENR
suggestions on the most effective channel € - | KEEAIMSEAE (78.5% ) o ER
to promote IP rights. Television / radio /EBEAEREBMEEENZANERE HRZE
was opined by the largest proportion G4 / SEEFHERER / X ERE /B
(78.5%) of the respondents to be the most LEIFRE (72.0% ) ~ B (61.4% ) R
effective channel for promoting IP rights, & EMES (60.3% ) °

followed by internet / smartphone

applications / social media / online forums ( Z 3.5.2a )
(72.0%), schools (61.4%) and

advertisements on public transport (60.3%).

(Table 3.5.2a)
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Table 3.5.2a: Perceived most effective channel to place the advertisements
for promotinq the protection of IP rights

#&3.5.2a : RAEENHEENSAIRE

2020 2018 2016 2014 2012 2010 2008 2005 2004 2003 2002 2001 2000 1999
) (R) (R) (B) (B) (B) (B) (B) (B) (B) (B) (o) () (%)

I:'e"'s'”‘ 669 683 709 762 826 846 796 80.3 720 715 646 616 655
BH

. 78.5

radio 114 160 204 164 236 208 276 302 199 159 143 127 13.3
B0

Internet B4 301 25.8 227 166 116 126 82 82 72 62 56 45 43

Smartphone applications

EEEFHERATRT 700 32 12 35 14 - - - oo oo

Social media / Online forums

A ERES / M LR R

- 0.4 - - - - - - - - - - -

Email / Website advertisements -

I EEEE 195 173 57 69 73 10 16 13 11 - - - -
s/ HEES

Schools E245 614 233 266 191 228 149 156 11.1 119 148 51 45 33 28

Advertisements in MTR

ot sen 55 53 59 565 70 71 56 44 39 - - - -
BEES

Advertisements on bus
BEtES 60.3

51 44 47 55 68 73 - - - - - - -

Advertisements on other public
transport - - - - - - - - - - - - -

HithAHRE ENES

Posters & printed promotional materials ,q 5 59 412 79 50 79 68 74 80 97 47 48 41 57

BHREREEHR @

Newspapers / Magazines 448 134 284 230 209 258 290 239 233 194 185 219 210 300
WE /M

Exhibitions 3%9 03 07 13 04 02 06 02 - 05 - - - -
~ 5=

Movie theatres

. 1.1 0.6 14 1.1 1.9 1.9 1.2 1.2 1.3 0.2 - - - -
iP5z

Shops

0.8 - - - - 0.7 - - - - - - - -
[ 3R

Don’t know / Hard to say

NN 27 39 19 34 03 03 24 76 6.1 131 16.8 19.1 251 19.8
AHE / REER

Sample

s 1000 1003 1005 1005 1001 1005 1003 1206 1214 1231 1003 1016 1002 1009
5K

Notes: (1) The sum of % may not add up to 100 as respondents could give multiple answers.
(2) The answer options were read out in 2020.

)

)

0 (1) ERESHEURESKN—EEER - AOLEAMNE AR 100% °
(2) £ 2020 FEHERER -

3.5.3. Awareness of the IPD and its duties

HABEEREE NEB SRR

Around  two-thirds (66.9%) of the =92 (66.9% ) = HE RS IEMEHNR
respondents were able to identify the IPD HiHEHEEREZETIMAEBEHEENHE
as the government department that was #ERIFTEIFT - 1BA 33.1%MXHEAHME
responsible for registration and promotion MFHEEEZEEEFTEH LIF ((HOUERNER
of IP rights in Hong Kong. There were, ZH[EIZ " AFE, ) -

however, 33.1% of the respondents who

were not aware of the IPD being

responsible for these roles (any wrong
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answer / answered “don’t know”).

Analysis by demographic sub-groups
showed that respondents who aged below
50 (aged below 30, 72.5%; aged 30-49,
70.3%), who were working (71.4%) and
who were with monthly personal income of
$20,000 or above (73.3%) were more likely
to be aware that the IPD carried out
registration and promotion of IP rights in
Hong Kong.

The higher the education attainment
(Primary or below, 36.9%; Secondary,
63.6%; Tertiary or above, 74.5%) the higher
the awareness that the IPD is the
government department responsible for
registration and promotion of IP rights.

(Tables 3.5.3a & b)

REBESREBDN - 50mE T (30T -
72.5% ; 30-495% - 70.3% ) ~ £l (71.4%)
KEAERWAS$20,0008 0 £ (73.3% ) B9
RpEHEARSIEAHANEBNEEEZES
BRERMAEBEREMEEELF -

J=

700

WERERSHNEHNE (/NEIBT -
36.9% ; 2 . 63.6%; KELA L 745% ) -
MEHBEEEZATIMAEBHERENE
ERENBUFEFIN B DS -

(%% 3.53a K b)

Table 3.5.3a: The government department that is responsible for registration and promotion of IP rights

in Hong Kong
F<3.5.3a : EEAEMMEEIMRE S HEENIATEEF

2020 2018

(%) (%)
Intellectual Property Department / IPD 669 26.0
HBEEE
Customs and Excise Department 198 105
Bl
Commerce and Economic Development Bureau 52 10
BRAKERERSE
Innovative and Technology Commission 31 )
BRI E
Hong Kong Police ) 03
BEEBE
Don’t know 50 622
AHE
Aware (answered “Intellectual Property Department” / IPD) 669 26.0
HE (BE HHEEE")
Not Aware (any wrong answer or answered “don’t know”) 331 740
AHE CRAERERFRTR "AHE,)
Sample 1000 1003
AR

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) This question was amended in 2020. The original question in 2018 was “The government department that is responsible for

promoting the protection of IP rights in Hong Kong”.
(3) The answer options were read outin 2020

(1) BREMREE
) =

(3) 7£ 2020 FHEE DA ERIE -

R 2020 EVEM .J Z)S EE 2018 E"% ré%ﬁ;?& TRIEN B EERIBUN B . -
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Table 3.5.3b: The government department that is responsible for registration and promotion of IP rights

in Hong Kong — Bivariate analysis

*3.53b: EEEENSEEEMREEHRENEEAR - SEES

Monthly Personal

Sex Age Education Attainment | Working Status Income
L]l Fie HERE IR BASAKA
Tertiary
Primary or Non
or below s above | Working|working
econd ) - $10,000
Male |Female 30 N | gry |KE| EE | FFER . ; .
5 2| <30 | 49 | 250 | AT | B | BE | AL | AL |$10,000$19,999 [$20,000
(%) | (%) () | (%) | (%) | (%) () | (%) (%) (%) (%) (%) (%)
Intellectual Property
Department / IPD 68.1 | 658 | 725 | 703 | 626 | 369 | 636 | 745 | 714 61.5 61.8 65.6 73.3
HBEEE
ANy WIONg answers | 519 | 342 | 27.5 | 207 | 37.4 | 631 | 364 | 255 | 286 | 385 | 382 | 344 | 267
HAUERER
ij:gple 471 529 181 | 328 | 491 81 391 522 555 442 400 182 361
5K
X2 0.581 8.318* 48.516** 10.947** 11.698**

*p-value <0.05 and expected value > 5; **p-value < 0.01 and expected value > 5

*p-B<0.05 R RHE> 5 ; “p-E<0.01KTEHE> 5

Notes: (1) Percentages may not add to 100 due to rounding of figures.
(2) Those answered "don't know / hard to say" were excluded.

)
$:0 (1)
)

(2) #WBr T EIZ T AME L ESE -

BREURE G - BRBNE DA AER100% -
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Annex 1: Enumeration Results

M‘Jlf\— . ETJ' Fﬂﬂf.‘ﬁ

CATEGORY CLASSIFICATION NUMBER
SHEEtE ]| B8
Successful cases Successful enumerated
X Thah R E 32 B INER S 1000
(1 000)
Unsuccessful cases Mid way termination
RRIER chiz {548 20
(843) Non-contact
REE A 426
Refusal
RS 397
Invalid cases Long tone
JEEEER ERED 242
(557) Non residential number
IEETIRIE o
Fax number
EEE 94
Claimed wrong number
KERE: 123
Language problem
e !
Overall
pen 2 400
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Annex 2: Sample and Population Distribution

fiix_ . mAKRAOD M

Sample Population
=N A0
Profile No. of person No. of person
FH4a R AE (%) AE (%)
Male
S
15-19 30 3.0 146 400 2.3
20-24 33 3.3 204 200 3.2
25-29 34 3.4 226 200 3.6
30-39 60 6.0 465 100 7.4
40 - 49 75 7.5 468 100 7.4
50 - 59 94 9.4 560 500 8.9
=260 148 14.8 899 100 14.3
Subtotal
JhEF 474 47.4 2 969 600 47.1
Female
g
15-19 21 2.1 139 200 2.2
20-24 28 2.8 197 800 3.1
25-29 41 4.1 226 300 3.6
30-39 75 7.5 546 300 8.7
40 - 49 9 9.1 589 400 9.3
50 - 59 107 10.7 643 500 10.2
260 163 16.3 993 300 15.8
Subtotal
IhEF 526 52.6 3 335 800 52.9
Total
gz 1000 100.0 6 305 400 100.0
e A

- 66 -




	1. SUMMARY OF FINDINGS
	調查結果摘要
	2. INTRODUCTION 前言
	3. DETAILED FINDINGS 主要調查結果
	3.1. Knowledge and attitude towards IP rights 對知識產權的認識和態度
	3.1.1. Knowledge about IP rights 對知識產權的認識
	3.1.2.  Whether it is considered necessary to protect IP rights 是否認為知識產權需要受到保護
	3.1.3. Opinion towards the long-term development of IP rights 對保護知識產權長遠發展的意見

	3.2.  Behaviours and attitude towards IP rights protection in a digital environment 網上活動情況及在數碼環境中涉及的知識產權保護行為和態度
	3.2.1 Most frequently browsed websites / smartphone applications 最常瀏覽的網站／智能手機應用程式
	3.2.2  Whether having the habit of online shopping 是否有網上購物的習慣
	3.2.3 Whether paying attention to whether the products are genuine when shopping online  網上購物時會否留意貨品是正版
	3.2.4  Inclination to pay to listen to songs, watch movies online or to download songs / movies / computer software / games / e-books from authorised websites 付款在獲正式授權網站線上收聽歌曲、觀看電影或下載歌曲／電影／電腦軟件／遊戲／電子書的取向
	3.2.5  Behaviours involving in the infringement of copyright 參與侵犯版權活動的行為
	3.2.6  Attitude towards actions involving in the infringement of copyright 對侵犯版權活動的態度

	3.3.  Behaviours involving purchasing pirated / counterfeit goods 購買盜版／冒牌貨品的情況
	3.3.1 Behaviours of buying pirated or counterfeit goods 購買盜版／冒牌貨品的行為
	3.3.2  Whether agreeing that “it is morally wrong to buy pirated / counterfeit goods knowing that it is an infringement of IP rights” 受訪者是否同意在明知侵犯知識產權的情況下仍然購買盜版／冒牌貨品是不道德行為

	3.4. Opinion towards the “No Fakes Pledge” Scheme 對「正版正貨承諾」計劃的意見
	3.5. Awareness of the IPD and its work 對知識產權署及其工作的認識
	3.5.1. Awareness of the IPD’s advertising and promotional activities 對知識產權署的廣告及宣傳活動的認知
	3.5.2. Effectiveness of the promotional channels in raising the awareness of the Hong Kong public on protecting IP rights 各途徑向香港市民宣傳知識產權的成效
	3.5.3. Awareness of the IPD and its duties 對知識產權署及其職責的認知
	Annex 1: Enumeration Results 附錄一：訪問結果
	Annex 2: Sample and Population Distribution 附錄二：樣本及人口分佈




