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Summary of Findings
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Introduction

In order to keep track of the public’s
awareness of the intellectual property
rights, the Intellectual Property Department
(IPD) has been conducting annual surveys
on Public Awareness of Intellectual
Property Right (IPR) Protection since
1999. Mercado Solutions Associates Ltd.
(MSA) was commissioned to conduct the
seventh round survey between 21%
November and 30™ November 2005. In
total, 1 206 respondents aged 15 or above
were  successfully  enumerated by
telephone. The response rate achieved
was 61.4%. This executive summary
highlights the major findings of the survey.

Knowledge and Attitudes toward IPR

The findings were consistent with the
previous surveys, with more than two-fifths
(45.2%) of the general public considered
IPR as “copyright / copyright piracy”,
followed by “patent” (15.5%), “invention or
creation” (11.9%) and “trademark /
trademark counterfeiting” (10.8%).
However, still 28.7% claimed “don’t know /
hard to say”, demonstrating that more
publicity about IPR should be done.

Majority (95.5%) of the people considered
that it was very / quite necessary to protect
the IP rights in Hong Kong with the main
reason of “protecting the interest of
inventors / encouraging creativity” (66.1%).
Some people also mentioned “protecting
the interests of manufacturers / genuine IP
right owners” (33.2%) and *“protecting
private property” (11.8%). as reasons of
considering necessary to protect the IP
rights, which were similar as the findings in
last year.
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Similar to the previous studies, about
three-quarters (76.0%) of the people
considered the infringement of IP rights in
Hong Kong was very / quite serious.
Regarding the reasons for causing
rampant IP infringement activities, about
half (51.3%) considered that the reason
was due to “cheaper price of pirated /
counterfeit products / genuine goods being
too expensive”, followed by “unethical
businessmen reaping excessive profits”
(14.9%), “inadequate enforcement of laws”
(11.9%) and “greediness / improper public
mentality / lack of self-discipline” (11.7%).

69.6% of the people were aware of the
legislation on intellectual property in Hong
Kong and 30.4% indicated “don’t know”.

Besides, as compared to previous years,
more and more people considered that the
most effective way to improve the situation
of IP infringement in Hong Kong was
“raising awareness of IP rights protection /
strengthen education” (31.9% in 2005).
Other ways with more people mentioned
including “increase penalties” (25.8%),
“lower price of genuine goods” (23.3%),
and “Government should increase
propaganda” (16.8%).

In terms of the dominant role in improving
the situation of IP rights infringement in
Hong Kong, 45.2% of the people
considered the Government should play a
dominant role.

Also, it was observed that some
respondents considered that the general
public should play a dominant role in
improving the situation of IP rights
infringement in Hong Kong, which was
similar to that in last year (22.7% in 2005
and 23.4% in 2004 respectively).
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Behaviour of Buying Pirated / Counterfeit

Goods

In this round of the survey, people were

asked how often they infringed the

copyright in their daily life and on work.

Only about 7% or less of the people often /

sometimes involve in the following three

types of activities:

« Visit newsgroup / unauthorized
websites and download MP3 / movies
/ e-books / games and uploading them
to Internet for sharing purpose (6.8%);

« Make photocopy of the whole book
(4.4%); and

« Visit newsgroup / unauthorized
websites and download MP3 / movies
/ e-books / games and share the files
with friends (1.7%).

Conversely, each with more than 85% of

the people claimed that they never

involved in it.

Regarding the frequency of people buying
pirated or counterfeit goods, 15.0% of the
people claimed that they would often /
sometimes buy pirated or counterfeit
goods, 25.5% claimed they would seldom
buy it and nearly three-fifths (58.4%) of the
people had never bought pirated or
counterfeit goods.

Of the people who had bought pirated or
counterfeit goods, they were asked which
pirated or counterfeit goods they bought
the most. It was observed that majority
(63.8%) of them claimed the pirated or
counterfeit goods which they bought the
most was “pirated music CD / movie DVD
or VCD”, followed by “computer software”
(14.1%) and “clothing & accessories”
(12.3%).

While 65.8% of the public mentioned that
people around had bought / used pirated
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influencing at all to them in buying / using
pirated or counterfeit goods. This
illustrated that the behaviour of buying /
using pirated or counterfeit goods was
rather personal.

Regarding whether it was easier, the same
or more difficult to buy pirated / counterfeit
goods in the Hong Kong market as
compared to the past 12 months, about
one-third (33.1%) of those who had bought
pirated / counterfeit goods considered it
the same as before, another 41.9%
considered it more difficult, and only
10.0% thought it was easier. Among
those who considered it was more difficult
to buy pirated or counterfeit goods, more
than half (51.0%) of them claimed the
reason was due to “more eradication by
the Government”, followed by *“tighter
enforcement of laws” (30.1%), “fewer
locations for buying pirated / counterfeit
goods” (29.4%) and “fewer retailers selling
pirated / counterfeit goods” (12.5%).

When asked about whether the protection
of IP rights could help the development of
local creative industries and the overall
development of HK’'s economy, 77.5% of
the people considered the protection of IP
rights could be very / quite helpful to the
development of local creative industries
and 70.5% of the people considered that it
was very / quite helpful to the overall
development of Hong Kong's economy.
Furthermore, about two-thirds (67.6%) of
the public thought that the Government's
effort in developing a creative culture and
creative industries in Hong Kong was very
/ quite helpful for Hong Kong people in
creating wealth while more than four-fifths
(85.8%) considered it definitely / quite
necessary for the government to put more
resources in developing creative culture
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Awareness  of Intellectual Property
Department and its promotional activities

It was observed that only 15.4% of the
people could spontaneously recall the
Intellectual Property Department (IPD) is
the Government department which is
responsible for promoting the protection of
IP rights in Hong Kong.

While nearly half (48.8%) of the people did
not know the duties of IPD, this proportion
was lower as compared the previous
years. Among those who could name the
duties, more people were able to give

correct answers such as “promoting
awareness on IP rights protection”
(26.7%), “registration of trademarks”

(6.7%) and “registration of patents” (5.8%),
yet still more than one-fifth (23.1%) of the
people misunderstood that the IPD was
responsible for “combating piracy and
counterfeiting”.

The number one channel of awareness of
IPD’s advertising or promotional activities
was TV (64.5%), followed by radio (14.4%)
and print ad / promotional materials
(11.9%). Nevertheless, nearly three-tenths
(29.9%) of the people claimed they had
never seen / heard any IPD’s advertising
or promotional activities in the past 12
months and 1.3% declared “do not
remember”.

Quite consistent to previous surveys, close
to three-fifths (59.4%) of the people
considered the promotional activities held
by the IPD were very / quite effective in
raising the awareness of Hong Kong
citizens on  protecting IP  rights.
Moreover, still most of the people thought
of TV was the most effective way to gather
information from the IPD (79.6%).
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Conclusion

As llustrated from the survey findings,
despite the awareness level of IPD and its
duties was still relatively low, majority of
the general public have knowledge of IPR,
they also considered the infringement of IP
rights in Hong Kong was very / quite
serious and thought that it was very / quite
necessary to protect IP rights in Hong
Kong.

Besides, more people considered that the
reason of more difficult to buy pirated or
counterfeit goods was “more eradication
by the Government” this year.

In addition, most of the people have
positive responses on the development of
creative culture and creative industries.
As a result, if the government can put
more resources in developing creative
culture / industries and public education in
protecting IP rights, especially on TV, the
public awareness and attitude towards the
protection of IP rights was expected to
improve in the near future.
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