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Introduction

In order to keep track of the public’s
awareness of the intellectual property rights,
the Intellectual Property Department (IPD) has
been conducting surveys on Public Awareness
of Intellectual Property Right (IPR) Protection
since 1999. Mercado Solutions Associates
Ltd. (MSA) was commissioned to conduct the
survey among the general public between 30™
October and 13" November 2008. In total,
1 003 respondents aged 15 or above were

successfully enumerated by telephone. The
response rate achieved was 51.5%. This
executive summary highlights the major

findings of the survey.

Knowledge and Attitudes toward IPR

The findings were consistent with the previous
surveys, with 49.4% of the general public
considered IPR as “copyright / copyright
piracy”, some said ‘“patent” (15.2%),
“trademark / trademark counterfeiting” (13.1%)
and “invention or creation” (12.8%).
However, still 21.5% claimed “don’t know /
hard to say”, demonstrating that more publicity
about IPR should be done.

When asked whether thought that “buying a
genuine CD and then convert to MP3” and
“someone copies part of books / newspapers /
magazines for distribution to staff for internal
reference” are infringement of IP rights, only
40.7% and 59.2% of people respectively
claimed “yes”, while 44.6% and 29.0%
considered not.

The majority of the public (96.3%) considered
that it was very / quite necessary to protect the
IP rights in Hong Kong. When asked for the
reason, it was observed that the proportions
who mentioned “protecting the interest of
inventors / encouraging creativity” (74.6%)
and “for the sake of morality / incorrect to
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infringe IP rights” (9.3%) were higher than
those of the previous surveys.

Regarding the reasons for IP infringement
activities, many people (68.5%) considered
that it was due to “cheaper price of pirated /
counterfeit products / genuine goods being too
expensive”, followed by *“greediness /
improper  public mentality / lack of
self-discipline”  (26.4%) and  “unethical
businessmen reaping excessive profits”
(19.6%).

In terms of the dominant role in improving the
situation of IP rights infringement in Hong
Kong, 34.4% of the people considered that
“the Government” should play a dominant role,
the proportion was relatively lower than those
of the previous surveys (over 45%). It was
followed by “the general public” (24.9%) and
“education institutions” (20.5%).

More than four-fifths of the people were aware
of the legislation on protecting copyright
(87.4%), trademarks (84.9%) and patents
(84.7%), while relatively fewer people were
aware of the legislation on protecting designs
in Hong Kong (46.0%).

56.1% of the people considered that the IP
rights protection measures imposed by the
Government in the past two years improved
the IP rights infringement in Hong Kong a lot /
a little, while 35.0% thought that there was no
change.

Besides, as compared to previous surveys,
more and more people considered that the
most effective ways to improve the situation of
IP infringement in Hong Kong were *“raising
awareness of IP rights protection / strengthen
education” (40.7%; vs. 32% or below in past

= ”@W]QJCJﬂlﬁﬁéﬁi"hpﬁ FARUA - (L%
* 1 (68.5%) LT A5 'PEJE“PEE[
Ef%]ﬁ[ﬂr /T E i,& Fly HopL FT Bl

[EI £l ﬂ‘b‘brﬁ“a«b* MEIE ) (26. 4%)
Fj Aﬁrﬁtrm kf”*fv%flﬂjj (19.6%) -

SO 1 B
E,IEE[’ J34 O/Fljk4§“tr, F(TJ e
jﬂﬁ;[%llm [ P }p;&ﬁﬁﬁ E

r5'45%) B (%o Bl TWRLT 1 HErel (549%)
7;/ r:"fg [Ed‘Fr’EJ (20.5%) -

J%@} | Jréjipfgj ?%’F”‘ (B Py fida
(87.4%)~ [iyfE: (84.9%) bﬁ%m@ (84.7%) fiy
EAARIOL L i i U g R g /*%E@?rﬁ”
1] (46.0%)

56.1% v * o FEL S [ @T%?Vpuécp

%@@Iﬁ%ﬁ%lﬁlﬂﬁﬂu;@[ 7] Em
REEESES 0% AR B2 E c[;r g -
bIgH @‘J,\,—?ﬁpp&ﬁ ﬁﬁ]\j\gﬁ} AR ]

E Foelsat 7@%]; ;fu;écp%:g;;@ F&jwﬂﬁﬂ;&i ML
EI#%LI B Jpﬂg{d il i (40.7% ; %}
IJ 32% F&[ ™) f‘l:[ JDP[JI[J%'J
(32 9% ; LRI 19 26% Y1 h) o i [T
L R i ] EIFE[ [AE I

years) and ‘increase penalties” (32.9%; vs. (23.4%) ™ "%l 2t E E , (20.3%) -

26% or below in past years). Other

commonly mentioned ways include “lower

price of genuine goods” (23.4%), and

“government should increase propaganda”’

(20.3%).
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Online behaviour and IP rights protection
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in digital environment

In this survey, people who used Internet were
asked their preference of paying for
downloading songs / movies / games /
e-books from authorized websites. 78.6% of
the people claimed that they probably /
definitely will not, with the main reason
“considered troublesome in purchasing online”
(47.0%). On the other hand, 21.0% claimed
that they definitely / probably will do so, with
the main reason “respect IP rights” (62.9%).

Behaviour of Involving in Infringement of
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IP Rights

Only few people involve in the infringement of

copyright:

« Visit newsgroup / unauthorized websites
and download music / movies / games /
e-books and share the files with friends
(9.4%);

« Download music / movies / games /
e-books and upload them to Internet for
sharing purpose (5.0%);

«  Visit websites that are not authorized by
the copyright owner and download music
/ movies / games / e-books for own use
(17.0%); and

«  Photocopy of the whole book (13.4%).

Conversely, each with more than 80% of the
people claimed that they never involved in it.
The findings were similar to those of the
previous surveys.

It was also found that people aged below 30
tended to involve in the infringement of
copyright, as compared to their counterparts.

In response to the question “do you agree that
it is against morality for a person to visit
newsgroup / unauthorized websites and
download music / movies / games / e-books,
knowing that he/she is infringing the IP rights
of others”, 80.3% of those who use Internet
“strongly agree / agree”, while 17.3% indicated
“disagree / strongly disagree”.
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Regarding the frequency of people buying
pirated or counterfeit goods, 8.6% of the
people claimed that they would often /
sometimes buy pirated or counterfeit goods,
and 22.6% claimed that they would seldom
buy it. 67.4% had never bought pirated or
counterfeit goods. The percentage of people
claimed that they would buy pirated or
counterfeit goods (31.2%) was decreased
(over 40% in past years).

Of the people who had bought pirated or
counterfeit goods, they were asked which
pirated or counterfeit goods they bought the
most. Many of them (56.2%) claimed that
they bought music CD / movie DVD or VCD
the most, which was decreased when
compared to the previous surveys (about
63%). It was followed by clothing &
accessories (15.0%) and computer software
(14.4%).

Regarding whether it was easier, the same or
more difficult to buy pirated / counterfeit goods
in the Hong Kong market as compared to the
past two years, only 9.5% of those who had
bought pirated / counterfeit goods considered
that it was easier. 31.8% thought that it was
more or less the same. 48.0% considered it
more difficult, with the major reasons “fewer
locations for buying pirated / counterfeit
goods” (54.1%), “tighter enforcement of laws”
(31.2%), “more  eradication by the
Government” (28.7%) and “fewer retailers
selling pirated / counterfeit goods” (27.4%).

While 57.3% of the public mentioned that
people around had bought / used pirated or
counterfeit goods, the majority of them
(86.1%) considered that people around were
somewhat not influencing or not influencing at
all on their decision of buying / using pirated or
counterfeit goods. The situation was quite
similar to the past years.

In response to the question “do you agree that
it is against morality for a consumer to buy
pirated / counterfeit goods knowing that they
are infringing the IP rights of others”, 79.9% of
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the people “strongly agree / agree”, while
16.3% claimed “disagree / strongly disagree”.

Opinions towards the “No Fakes Pledge”
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Scheme

When asked whether ever heard of the “No
Fakes Pledge” Scheme, 50.1% of the people
said “yes”. The top channel of awareness
was TV advertisements (84.5%), followed by
newspapers / magazines (15.3%) and stickers
/ tent cards in shops (9.1%).

Among those who were aware of the scheme,
more than four-fifths considered that the
scheme could be very / quite helpful in
building the confidence of consumers and
tourists in shopping in Hong Kong, or
consolidating the city’'s status as a shoppers’
paradise (83.9%), and promoting the public to
respect IP rights (80.7%).

Attitudes towards Long-term Development
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for IP Rights

Regarding the public’s attitude towards
long-term development for IP rights, most of
the people considered that the protection of IP
rights could be very / quite helpful to the
development of local creative industries
(76.0%) and the overall development of Hong
Kong’s economy (62.0%).

83.3% of the people considered definitely /
quite necessary for the Government to put
more resources in protecting IP rights in the
long run. They thought that the Government
should put more resources on promotion in
mass media (56.6%) and in schools (50.1%),
followed by increasing penalty (25.8%) and
more enforcement action (17.6%).

Awareness of IPD and its promotional
activities

Although only 17.2% of the people could
spontaneously recall the Intellectual Property
Department (IPD) is the Government
department which is responsible for promoting
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the protection of IP rights in Hong Kong, the
proportion was increased (15% or below in
past years).

Among them, 44.5% were aware that the IPD
was responsible for “promoting awareness on
IP rights protection”, followed by “registration
of trademarks” (13.3%) and “registration of
patents” (10.4%). On the other hand, still
some people misunderstood that the IPD was
responsible for “combating piracy and
counterfeiting” (30.6%) and claimed that they
did not know the duties of the IPD (27.7%).

76.9% of the people claimed that they had
seen the advertising or promotional messages
on TV, followed by radio (13.1%), promotions
on “No Fakes Pledge” Scheme (10.7%) and
print ad / promotional materials (9.6%). Yet,
19.6% claimed that they did not remember or
had never seen / heard / encountered any
IPD’s advertising or promotional activities.

When comparing with the past years, the
awareness level of IPD’s advertising or
promotional activities (80.4%) was increased
(about 69% or below in past years).

71.1% of the people considered that the
promotional activities held by the IPD were
very / quite effective in raising the awareness
of Hong Kong citizens on protecting IP rights,
the proportion was increased when comparing
to the past years (below 60%).

Moreover, still most of the people thought that
TV (84.6%) was the most effective channel to
place the advertisements for promoting the
protection of IP rights.
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Conclusion

As illustrated from the survey findings, despite
the awareness level of IPD and its duties was
still relatively low, majority of the general
public have knowledge of IPR, they also
considered that it was very / quite necessary
to protect IP rights in Hong Kong.

Besides, more people considered that it was
more difficult to buy pirated or counterfeit
goods.

In addition, most of the people have positive
responses on the development of creative
culture and creative industries. As a result, if
the government can put more resources in
public education in protecting I[P rights,
especially on TV, the public awareness and
attitude towards the protection of IP rights is
expected to improve in the near future.

FE‘ﬂT SEREIP o HEREFES @w g
IH“JFE“F”;”D%E@I Wﬁ’ ]E*‘f S ELA
A SR R R ) R A

fik2E /R azglf*[j,;&%ﬂ

B9 F R~ R BRI A
LT -

e R [N SEHERAINY [~
qﬁ@ié }F[Fu[ﬂlﬁgom}l ) 'Ile‘r{]L SR
R 2ot Jpﬂgfiﬂ%%ﬂl‘%&@@ﬁi ‘E}‘;_?J‘ ’
A *1@%@1‘% VERE T T ﬁlrﬂ%«nyw%
‘_y}ﬁ?@pj %{bﬁf!ﬁgp riT \pjj{jj\ (PR

E[Sl‘r. [}

Mercado Solutions Associates Ltd.

e R E L

February 2009
2009 = 2 *]|



