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Summary of Findings

THEEREE
Introduction

In order to keep track of the public’s
awareness of the intellectual property rights,
since 1999, the |Intellectual Property
Department (IPD) has been conducting
surveys on Public Awareness of Intellectual
Property (IP) Right Protection regularly since
1999. Mercado Solutions Associates Ltd.
(MSA) was commissioned to conduct the
public survey between 14" November and 10%
December 2014. A total of 1 005
respondents aged 15 or above were
successfully enumerated for telephone
interview. The response rate was 52.3%.
This executive summary highlights the major
findings of the survey.

Knowledge and Attitude toward IP Rights

The survey findings in this respect were
consistent with the previous surveys. On the
scope of IP rights, about half of the
respondents replied “copyright / copyright
piracy” (46.7%). The others suggested “trade
mark / trade mark counterfeiting” (27.8%),
‘patent” (19.1%) and “invention or creation”
(18.8%). 13.1% of the respondents indcated
“‘don’t know / hard to say”.

On the infringement of IP rights with reference
to different scenarios, the findings were also
quite similar to the previous surveys. Most of
the respondents were able to identify acts
which infringed IP rights. It is worth noting
that a higher proportion of them considered
‘re-editing others’ music / movies / TV
programmes to funny videos, and then
uploading them to the Internet for sharing
purpose” (49.3%) as an infringement of IP
rights when compared with the last survey
(39.2%).
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On the other hand, only 31.9% of the
respondents regarded “buying a genuine CD
and then converting to other electronic
formats” as an infringement of IP rights while
56.0% considered otherwise. This was
similar to the last survey the respective
percentages of which were 32.8% and 50.7%.

Similar to the previous surveys, an
overwhelming majority of the respondents
(94.9%) considered that it was very / quite
necessary to protect IP rights in Hong Kong.
The top three reasons given in support of this
view were to “protect the interest of inventors /
encourage creativity” (56.5%), “protect the
interest of manufacturers / genuine IP rights
owners” (24.9%), and “protect private
property” (10.7%).

As regards the reasons given for committing IP
infringement activities, the usual ones were
quite similar to those surfaced in the previous
surveys. Many suggested that infringement
was due to “cheaper price of pirated /
counterfeit products” and/or “genuine goods
are too expensive” (41.9%). This was
followed by “greediness / improper public
mentality / lack of self-discipline” (25.4%) and
“‘unethical businessmen reaping excessive
profits” (19.6%).

As to who should play a dominant role in
improving the situation of IP rights
infringement in Hong Kong, 36.9% of the
respondents considered that “the Government”
should play such a role. The others
mentioned “the public themselives” (16.8%),
“education institutions” (14.3%), ‘retailers”
(12.6%) and “copyright owners” (11.0%).
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More than 85% of the respondents indicated
awareness of the existence of legislation
protecting IP rights and in terms of proportion,
awareness of legislation concerning copyright
was 89.9%; trade marks, 91.1%; and patents,
88.3%. Overall, the awareness in this
respect has increased as compared with the
last survey (being 85.4%, 84.0% and 85.3%
respectively). In contrast, relatively fewer
respondents were aware of the legislation
protecting designs in Hong Kong (59.2%),
although this still represents a higher
percentage than the last survey (53.1%).

On IP rights protection measures adopted by
the Government in the past two years, 58.7%
of the respondents considered that the
situation of IP rights infringement in Hong
Kong had improved a lot / a little (58.7%).
This was relatively higher than the finding in
the last survey (48.8%) but 26.9% opined that
there had been no change.

Online behaviour and IP rights protection
in a digital environment

Respondents having the habit of surfing the
Internet were asked about the websites that
they frequently browsed. The three most-
mentioned ones were: “social networking”
(32.5%); “search engines” (32.2%) and “news
websites” (22.0%).

Those with the habit of surfing the Internet
were further asked about their inclination to
pay to listen to songs, watch movies online or
to download songs / movies / computer
software / games / e-books from authorised
websites. 60.6% claimed that they possibly /
definitely would not pay. Those indicated that
they definitely / possibly would came to 38.8%,
which was similar to that of the last survey
(36.0%).
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The main reasons quoted for willingness to
pay included “for better quality” (51.2%),
“respect IP rights” (32.0%) and “give support to
the creative industries” (23.8%), these reasons
were similar to those in the last survey. On
the other hand, the major reasons given for not
paying were either “too expensive” (23.4%),
“too troublesome / complicated to purchase
online” (19.0%), or “other channels for free
downloading are available” (17.8%). The 2™
reason quoted for refusal to pay, i.e. “too
troublesome / complicated to purchase online
(19.0%)” has replaced the reason “seldom /
never download any files (23.3%)” as revealed
in the last survey.

Behaviours involving in infringement of IP
Rights

The survey revealed that relatively few
respondents have been involved in the
following infringement activities:

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites and
then sharing the files with friends (20.9%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites and
then uploading them to the Internet for
downloading by others (7.1%);

«  Downloading music / movies / TV shows /
computer software / games / e-books from
newsgroups / unauthorised websites for
one’s own use (29.1%);

«  Without the authorisation of copyright
owner, re-editing movie posters, comics or
pictures and then uploading them to the
Internet or social networking websites for
sharing purpose (6.3%); and

e Listening to pirated music / watching
pirated movies / TV shows online (27.6%).

For each of the above items, about 75% or
more of the respondents denied having been
involved in such activities. These findings
were similar to those in the previous surveys.

TR EMNRH EEFENERE R TR FEE
B (51.2%) ~ T EERAEERE | (32.0%) K
RIS TEE ) (23.8%) i L HINEL E X
AR EEERAE © ST > A EIEE Y
EEFRE MEEASE ) (23.4%) 4 LY
AW 1 H5E ) (19.0%) 50T A AR R
Nk (17.8%) o $RH AN G TSR T E R
» B T4 BRI 1 45 (19.0%) A
AR E—XEEER TR A TEEMRE
Z | (23.3%) -

SHRHEEENT R

SHEGERE R AR 25528 T YR
RS ES |

o IR CHEEECOR I RER TS Mk e
By | BEEIH [ EEEE [ AL /
BErE AGBHEGEH AL BT ZE
(20.9%) ;

¢ B AR SOR A A TR |
WY | WA (RN | S g

T AR A T (7.1%)

¢ E BB TS
BIY | WIRAE (R S

TEEH (29.1%) ;

- RIGHUERA AFE REZER - B85
Sl 7 FOE > AR A A gk
AT (6.3%) 5

© EHEMN EUCTEER S 2
MRS | BAETH (27.6%) -

| EEE

s EHOEE - BIEEERY 75% SE B2
iE TN PO A 2B IR, - E(ES
RELLE R AL -

Mercado Solutions Associates Ltd.

KEZEE RIS AR A

March 2015
201543 H



Survey on Public Awareness of Intellectual Property Right Protection 2014

T R PRaEER S E FE Bk A 2014

The survey further revealed that 69.5% of the
respondents having the habit of surfing the
Internet agreed that “it is morally wrong to
download music / movies / TV shows from
newsgroups / unauthorised websites knowing
that it is an infringement of IP rights” (which
was similar to the last survey result of 72.3%).
22.5% of the Internet users however did not
consider such activities were immoral.

About 60% of the Internet users interviewed
(59.4%) agreed that “it is morally wrong to
listen to the music or to watch the movies / TV
shows online knowing that they were pirated
versions”; whereas 32.4% did not think so.

These Internet users were also asked for their
views on the possible risks of listening to
pirated music, watching pirated movies / TV
shows online or downloading music / movies /
TV shows from unauthorised websites. The
three risks most mentioned were: “computer
may get virus” (36.2%), “computer may be
hacked by hackers” (17.8%) and “fear of
violating the law” (12.1%).

In order to suppress Internet piracy, the
Internet users suggested “more promotion
through the mass media” (37.1%), “more
enforcement action” (30.9%), “more promotion
in schools” (22.2%) and “amending the law”
(21.9%).

When asked if they had the habit of buying
pirated or counterfeit goods, 7.4% of the
respondents indicated that they often /
sometimes bought pirated or counterfeit
goods; 20.8% responded that they seldom
bought such goods; while 69.9% claimed they
never did. When compared to the surveys
conducted before 2008 (with over 40% of the
respondents claiming they have bought such
goods), the percentage of respondents
claiming they would buy pirated or
counterfeit goods (around 30% since 2008)
has gradually decreased.
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Among those who admitted having bought
pirated or counterfeit goods, 35.8% claimed
that the items which they mostly bought were
music CD / movie DVD or VCD, followed by
clothing & accessories (28.0%) and toys /
stationery / accessories (15.8%). While the
top two most purchased pirated or counterfeit
goods were similar to those mentioned in the
last survey, the third category has changed
from “computer software” (12.7% in 2012) to
“toys / stationery / accessories”.

67.4% of the respondents agreed “it is immoral
to buy pirated / counterfeit goods knowing that
it is an infringement of IP rights”, which was
slightly lower than that of the last survey
(70.8%). 22.5% of the respondents did not
think the activities were immoral.

Opinions towards the “No Fakes Pledge”
Scheme

When asked whether they had ever heard of
the “No Fakes Pledge” Scheme, 48.7% of the
respondents replied “yes”, which was higher
than 42.5% in the last survey. The major
channels of acquaintance were respectively,
television advertisements (71.0%), stickers /
tent cards in shops (16.3%) and newspapers /
magazines (15.3%).

Among those who were aware of the Scheme,
87.0% considered that the Scheme was very /
quite helpful in building the confidence of
consumers and tourists for shopping in Hong
Kong, or in strengthening Hong Kong’s status
as a shoppers’ paradise. This was higher
than the last survey result of 81.5%.
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Opinion towards the long-term

development of IP Rights

Regarding the public’s view towards the
long-term development of IP rights, most of the
respondents considered that the protection of
IP rights would be very / quite helpful to the
development of the local creative industries
(70.9%) and the overall economic
development of Hong Kong (63.1%), which
were slightly lower than those in the last
survey (73.0% and 65.3% respectively).

With regard to the areas to which the
Government should devote more resources for
IP rights protection, the result is similar to the
previous surveys. Relatively speaking, a
greater proportion of the respondents
considered that more resources should be
used on promotion through the mass media
(42.5%). This was followed by taking more
enforcement action (25.8%) and more
promotion in schools (24.1%).

Awareness of IPD and its promotional
activities

Similar to the previous surveys, not many
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(IPD) is the Government department being (23.8%) -

responsible for promoting the protection of IP
rights in Hong Kong.

Among those who were aware of IPD, 50.4%
knew that IPD was responsible for “promoting
awareness on IP rights protection”, as well as
‘registration of trade marks” (28.0%) and
“registration of patents” (24.2%).
Nevertheless, some still mistook IPD for being
responsible for “combating piracy and
counterfeiting” (37.8%), and a small proportion
of respondents was not aware of the duties of
the IPD (20.9%).
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42.0% of the respondents claimed that they
had seen IPD’s advertising or promotional

messages on television, followed by
promotional messages of the “No Fakes
Pledge” Scheme (7.8%) and printed

advertisement / promotional materials (4.8%).
However, 48.6% of the respondents indicated
that they did not recall or had not seen / heard
/| come across any of IPD’s advertising or
promotional activities.

60.8% of the respondents considered that
promotional activities conducted by IPD were
very / quite effective in raising the awareness
of Hong Kong residents on protecting IP rights,
while 36.3% took a contrary view. This is
similar to the last survey which returned 63.4%
and 32.8% respectively.

Moreover, television was still considered by
many (70.9%) to be the most effective channel
in promoting IP rights protection. Despite
the result, the trend of choosing television as
the preferred channel has decreased from
72% - 85% in 2002 — 2012 to 70.9% in 2014
whereas the trend for preferring Internet
website has increased from 7% - 17% in 2002
— 2012 to 22.7% in 2014.

Conclusion

The survey findings shows that despite the
public having relatively limited knowledge
about IPD and its work, the majority of the
general public has a general understanding of
IP rights and they also considered that it was
very / quite necessary to protect IP rights in
Hong Kong.

The survey also reveals that the proportion of
the public indicating that they would buy
pirated or counterfeit goods is gradually
decreasing, and there has been an upward
trend of the Internet users who indicated
willingness to pay to listen to songs, watch
movies online or to download songs / movies /
computer software / games / e-books from
authorised websites.
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It is encouraging to note that a great majority
of the public have responded positively to the
work of protecting IP rights and considered
that this could foster the development of the
creative culture and the creative industries in
Hong Kong.

Last but not least, while television was still
regarded as the major channel for
disseminating messages on the protection of
IP rights, the suvery also revealed an
increased proportion of the public who
considered that newspapers / magazines and
Internet websites were equally effective
channels. In view of these findings, IPD may
consider deploying these channels for its
future promotional and educational activities.
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