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Introduction

The Intellectual Property Department (“IPD”)
has been conducting surveys on public
awareness of intellectual property (“IP”) rights
protection regularly since 1999, in order to keep
track of the public’'s awareness of IP rights. A
Nielsen Media Hong Kong Limited was
commissioned to conduct the latest round of the
public survey between 18 November and 29
December 2022. A total of 1,001 respondents
aged 15 or above were successfully
enumerated by telephone. The response rate
was 53.0%. This summary highlighted the major
findings of the survey.

Awareness of IP protection and IPD’s duties,
and opinion towards the Ilong-term
development of IP protection

In terms of the awareness of the existence of
legislation protecting IP rights in Hong Kong,
significant improvement was observed. In
particular, over 90% of respondents were aware
of the existence of legislation protecting
copyright (94.9%), trade marks (94.8%) and
patents (93.2%). These results recorded the
highest awareness level since 2008.

Comparatively speaking, a lower proportion of
respondents were aware of the existence of
legislation protecting designs (57.7%), though it
was significantly higher compared with the result
in the 2020 survey (46.8%).

In response to the question on which
government department is responsible for
registration of IP rights and promotion of
awareness of IP protection in Hong Kong, nearly
80% of the respondents (78.6%) could identify
IPD, which was higher compared with the result
in 2020.
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In general, respondents were positive towards
the long-term development of IP protection.
Over 60% of the respondents considered that
the protection of IP rights and developing Hong
Kong as a regional IP trading centre would be
helpful (“very helpful’/“quite helpful”) to the
development of local arts, culture and creative
industries (63.0%), the development of local
innovation and technology (62.7%), promoting =
IP-related professional services in Hong Kong,
such as legal and accounting services (61.7%),
and attracting foreign investment and increasing
the competitiveness of Hong Kong (60.0%).
Behaviours and attitude towards IP
protection in a digital environment

Majority of the respondents had uploaded,
downloaded or played content from websites/
streaming platforms using mobile phones/
computers in the past year.

Top three types of popular content were:

1. Video/movie/TV  drama/documentary/live
sports events (51.4%)

2. Music/concerts (32.3%)

3. Newspapers/magazines (28.7%)

Among those who had uploaded, downloaded or
played any type of content from
websites/streaming platforms, only 13.4% of the
respondents reported that they had uploaded,
downloaded or played infringing content from
unauthorised websites/streaming platforms in
the past year.

In which, the top three reasons for not using

authorised websites/streaming platforms to

upload, download or play any content were:

1. Other channels for playing or download for
free are available (42.9%);

2. More updated content (35.5%); and

3. Too expensive to use authorised websites
(18.0%).
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On the other hand, the top three reasons for

using authorised websites/streaming platforms

to upload, download or play different types of

content were:

1. Convenient/can easily find the works/clear
categorisation (26.0%);

2. Worry about getting infected by computer
virus from illegal websites (22.9%); and

3. Comply with IP laws (17.5%).

Compared with 2020 results, there were more
responses being “cannot find required works
from authorised websites” (2022, 14.1%; 2020,
2.7%) and “not aware of the authorised
websites” (2022, 10.5%; 2020, 1.6%).

Most of the respondents (81.3%) agreed that “it
is morally wrong to upload, download or play
content from unauthorised websites/streaming
platforms knowing that it is an infringement of IP
rights”.

Behaviours and attitude towards buying
pirated/counterfeit goods

In the 2022 results, respondents who “seldom/
never’ bought pirated or counterfeit goods
reached a new high (95.0%) since 1999. Only
3.7% of the respondents replied “yes” to whether
they bought pirated/counterfeit goods, which
was the same as the percentage of respondents
who replied “often/sometimes” in 2020.

Pirated/counterfeit goods most commonly
bought by respondents were “clothing and
accessories (e.g. clothes, accessories, bags,
shoes)” (53.2%) which was recorded at the
highest since 2004.

The most frequent channel of buying pirated/
counterfeit goods was “online shops/auction
sites” (53.4%), followed by “physical shops/
stores” (27.2%) and “social media” (10.8%).
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An upward trend of buying pirated/counterfeit
goods from “online shops/auction sites”
(increased from 10.4% in 2016 to 53.4% in
2022) and “social media” (increased from 1.1%
in 2016 to 10.8% in 2022) were observed while
there was a downward trend for both buying
from street stalls (decreased from 35.0% in 2016
to 5.6% in 2022) and from “physical shops/
stores” (decreased from 47.3% in 2016 t0 27.2%
in 2022).

For those respondents who said they had

bought pirated/counterfeit goods in the past

year, the top three reasons were:

1. The genuine products were too expensive
(79.7%);

2. At the point of purchase, not aware that the
goods were pirated/counterfeit (9.4%); and

3. Other people use pirated/counterfeit goods
too (4.8%)

On the other hand, for those respondents who

said that they had not bought pirated/counterfeit

goods in the past year, the top three reasons

were:

1. No need to buy/not interested in pirated or
counterfeit goods (37.6%);

2. Quality of genuine goods is guaranteed
(36.3%); and

3. Respect and support
genuine goods (19.8%)

IP rights/support

The majority (84.1%) of the respondents agreed
that “it is morally wrong to buy pirated/
counterfeit goods knowing that it is an
infringement of IP rights” which was at a similar
level as that from the 2020 results (86.2%).
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Opinion towards the “No Fakes Pledge”
Scheme and ways to differentiate the
lawfulness of a buying channel

The 2022 survey has recorded a high
awareness of “No Fakes Pledge” Scheme
similar to the 2020 results (76.4% in 2022;
77.3% in 2020).

The most frequently mentioned channels of &
acquaintance of “No Fakes Pledge” Scheme
were “stickers/tent cards in shops” (2022,
82.6%; 2020, 72.1%) and “government
advertisements on television” (2022, 75.3%;
2020, 73.1%), where both are of higher mention
rates compared to those in 2020.

Among those who were aware of the “No Fakes
Pledge” Scheme, the majority (74.5%)
considered that the “No Fakes Pledge” Scheme
was helpful (“very helpful’/“quite helpful”) in
enhancing the confidence of consumers and
tourists in shopping in Hong Kong or in
strengthening the reputation of Hong Kong as a
“Shopping Paradise”.

The top three ways used by respondents to

differentiate whether a buying channel is legal/

authorised or whether a buying channel is

selling genuine goods or providing authorised

uploading/downloading/streaming services

were:

1. Pay attention to the point of sales from
advertisement (72.7%);

2. Reference from someone | know (60.9%);
and

3.  Whether the price is at genuine goods' price
level (56%)
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Effectiveness of different promotional
channels in raising public awareness of IP
protection

“Television/radio” (92.1%) was considered as
the most effective channel to promote
awareness of [P protection, followed by
“‘internet/smartphone applications/social media
/online forums” (85.1%), “schools” (84.5%) and
“advertisements on public transport” (80.6%).

Conclusion

The survey findings showed that most of the
respondents had basic knowledge about IP
rights, which was quite consistent with the
findings of the previous rounds of survey. Most
respondents knew the existence of legislation
protecting copyright, trade marks and patents.
Yet, their knowledge about protecting designs
was not as strong as that of other IP rights.

The awareness of IPD’s duties was also quite
high. Almost 80% of respondents were able to
identify IPD among other government
departments as being responsible for
registration of IP rights and promotion of
awareness of IP protection in Hong Kong.

Consistently a large proportion of respondents
supported the long-term development of IP
rights. Over 60% of respondents considered that
the protection of IP rights and developing Hong
Kong as a regional IP trading centre would be
helpful to the development of local arts, culture
and creative industries, the development of local
innovation and technology, promoting IP-related
professional services in Hong Kong, such as
legal and accounting services, and attracting

foreign investment and the
competitiveness of Hong Kong.
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With the popularity of conducting different
activities in a digital environment, the majority of
respondents had uploaded, downloaded or
played content from  websites/streaming
platforms using mobile phones/computers in the
past year.

Only 13.4% of the respondents reported that
they had uploaded, downloaded or played
infringing content from unauthorised websites/
streaming platforms in the past year.

Similar to the previous surveys, the percentage
of respondents who bought pirated/counterfeit
goods via physical shops/stores continued to
drop. Yet, the percentage of buying via online
shops/auction sites increased.

There were many more mentions of “respect
and support IP rights/support genuine goods” as
the reason for not buying pirated/counterfeit
goods (19.8% in 2022; 2.3% in 2020).

Price was a common consideration for buying
both digital content and physical goods. It was
also the key reason for buying pirated/
counterfeit physical goods. On the other hand,
‘quality assuarance”, “respect for IP” and
“‘comply with IP laws” were the common reasons
for buying legal/authorised digital content or
physical goods.

Majority of respondents agreed that “it is morally
wrong to upload, download or play content from
unauthorised  websites/streaming platforms
knowing that it is an infringement of IP rights”
and ‘it is morally wrong to buy pirated/
counterfeit goods knowing that it is an
infringement of IP rights”. The results are similar
to those in 2020.
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The awareness of “No Fakes Pledge” Scheme KB Zeh&E#RE " IERIEEEE L 51818
remained high, at a similar awareness level as SR AE - 812020 F£48%E - I - KRZEZED
2020. Besides, a majority of the respondents ZR 7% "ER / EG 1 (92.1%) SHEEREH
considered “television/radio” (92.1%) was the HEERIMHERBAIER -

most effective channel to promote awareness of

IP protection.




